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All Flight Bookings  into US South

Sojern: integrated flight data

Flight bookings  are clos ely 
tracking 2019 levels and trending 
s o far in 2023

States : Alabama, Arkans as , Georgia , Kentucky, Louis iana, Mis s is s ippi, Mis s ouri, North Carolina, South Carolina, Tennes see, Virginia , Wes t Virginia
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Top Origins  to US South

Sojern: integrated flight data

Travel into the US s outhern s ta tes  is  
overwhelming domes tic

Comparing Q1 2023 vs . 2019, 
Wes tern Europe (France and Ita ly) 
overtook Eas t As ia  (J apan and 
China) in top 10 origins
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Flight Market, Year over Year

Sojern: lodging data

Flight markets  continue reclaiming 
market s hare over drive markets  pos t 
pandemic lockdowns

Flight markets  are defined as  500+ 
miles  between the des tination and the 
traveler’s  origin at time of booking
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Sojern Data Shows  
International Travel to US 

is  Back
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International Flight Bookings  into US South

Sojern integrated flight data

International flight bookings  into US 
Travel South des tinations  tracked 
2019 levels  s ince s pring 2022 and 
surpas sed 2019 volumes early in 
2023     
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International Flight Bookings  by Origin Region

Sojern integrated flight data

APAC is  approaching 2019 booking 
volumes

LATAM  and EMEA s aw s trong 
performance in 2022 where levels  
surpas sed 2019
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Top Origin Countries  by Region

Sojern integrated flight data

● Strong quarterly growth in Europe and als o from China, given its  recent re-opening  
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Origin Market Share by Des tination State

Sojern integrated flight data

Top 10 international countries  
into US s outhern s ta tes  make 
up over 50% of vis itors
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Top US Des tinations  for International Travelers  

Sojern integrated flight data

Nas hville (BNA) 
ros e in popularity 
to s urpas s  
Charlotte (CLT) and 
Was hington (DCA)
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Top US Des tinations  by Region

Sojern integrated flight data

● International travelers  fly into DC, Atlanta  and North Carolina (Raleigh and Charlotte) a irports  mos t often
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International Traveler 
Behaviors  
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Unders tanding Departure Months

Sojern: integrated flight data

Wh en  a r e  p eop le a r r ivin g a t  you r  des t in a t ion ?

● Europeans  are more likely to book trips  early for s ummer and even Chris tmas  holidays
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Unders tanding Lead Times

Sojern: integrated flight data  & lodging data

How fa r  ah ead  do  t r aveler s  book t h eir  t r ip s?

● Travelers  typically book their flights  further in advance than lodging
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Unders tanding Lead Times

Sojern: integrated flight data

How fa r  ah ead  do  t r aveler s  book t h eir  fligh t s?

● Europeans  commit to trips  further in advance compared to nearby locations  in the Americas . Surpris ingly, India  
and South Korea do not exhibit longer lead times , given their dis tance

31+ days
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A Look at Competitive 
Des tinations
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Top Des tination Metros

Sojern: lodging data

Market s hare for 
domes tic travel 
into US Travel 
South des tinations  
s aw no major 
changes  vs . 2022

No change in top 8 
metros
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Top Competitive Des tinations  (Metros )

Sojern s earch data

Travelers  cons ider other 
nearby cities  (often in 
the s ame s ta te) 
a longs ide large, US 
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Top Competitive Des tinations  (Metros )

Sojern s earch data

Travelers  cons ider other 
nearby cities  (often in 
the s ame s ta te) 
a longs ide large, US 
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What can you do to influence travelers ?

Focus  on intent 
(prospecting) 
data to inspire 

travelers  before 
they’ve decided 

where to go. 

Ensure you are 
communicating 
efforts  around 

sus tainable travel 
with messaging 

that speaks  to all 
audiences

Encourage 
travelers  to s tay 

longer by sharing 
activities  and 
res taurants  in 

area, even local 
grocery s tores . 

Share updates  on 
policies . If masks  
aren’t required, let 

them know -
especially 

important for 
international 

travelers .

Travelers  are 
always  searching 
for their next trip 
and you need to 
be there when 

they are. 

Inspire Travelers  
Before They Book

Promote 
Des tination Values

Promote Longer 
Trips

Keep Safety 
Protocols  Front & 
Center (COVID-19 

Surge)

Remain 
Always  On
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Thank You
Qu es t ion s?
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