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to travel

Source: Smithsonian Curiosity Council
August 2023




yosue:m Plan to take
more trips
than last year
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Intereste
INn road trips
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Planned or have
booked at least

vacation in the
next 12 months
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Lifelong
Learners
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Outdoor
adventures

Hiking & Backpacking
Walking Tours

Local Food & Wine
Music & Cultural Events

Wildlife Viewing &
Birdwatching

Markets & Fairs

Beach & Water Sports

Source: Smithsonian Curiosity Council
August 2023



Responsible
tourism iIs a
core value

Plan off -season
vacations to avoid
overtourism

Visit places where
spending supports
local conservation &
wildlife protection

Purchase local
produce, food & wine

Respect the
local culture

Support local businesses

Source: Smithsonian Curiosity Council
August 2023



Trusted
content &
source of

travel
Inspiration

710%

look to
Smithsonian
website &
magazine as

a source for
travel inspiration

Source: Smithsonian Curiosity Council
August 2023
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Smithsonian Is the
WORLDO®OS MOST CREDI BLE

d more accurate, less bilased, more evidence -based 0

than every major English -language magazine and news organization,
Including the New York Times, CNN, US News & World Report , the
Poynter Institute and FiveThirtyEight.com

Source: The Factual
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Smithsonian
magazine
E S

pre New archaeological evidence of g
uman presence thousands of years ago

Source: 4 Issue Average Reader Study
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Total Print
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 minutes
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spent with issue Rate Base
ANNUAL WAYS TO BUY
TRAVEL ISSUES Nationally
April/May & Geographically
September 2024 RE

Income



US & Canada

Smithsonian
digital visitor
metrics

8.6M

Unique
Visitors

AFRICA & THE MIDDLE EAST

ASIA PACIFIC EUROPE CENTRAL AND SOUTH AMERICA U.5. & CANADA JOURNEYS NEWSLETTER

How Lhe War ol 1898 Changed Hislory Forever—in Lhe
Uniled Slales and Beyond

When the nascent naval power invaded Puerto Rico, three artists captured the moment, each
explaining its significance in their own way

August 8, 2023

View 15 Beauliful Lighthouses Thal Lead the Way Lo
Serene Scenes
These highlights from the Smithsonian Magazine Photo Contest include cliffside towers and

lovely landscapes

August 7, 2023

Making Strong Poinls Through Vivid Color [1as Been
ArlisL Roberl Houle's Lile Work

The first major retrospective of the Anishinaabe artist in the United States shows how he

14.4M

Views

combines ancestral design and abstract painting MOST POPULAR

July 26, 2023
How to Watch the
Highly Anticipated

2:16

average
minutes spent
on a webpage

Sources: Google Analytics Monthly Average
January & March 2023, Parse.ly January 6 March 2023



Extensive tourism experience

Alabama Department of Tourism Missouri River Country 0) P
Arizona State Parks Montana Office of Tourism 90 A) Of dlgltal
Arkansas Dept of Parks, Recreation & Naples, Marco Island, Everglades travel cam palgns
Tourism . _
New Jersey Division of Travel & Tourism .
Charlotte Regional Visitors Authority North Dakota |nC|Ude CUStom
Chattanooga CVB
Palmetto Bluff
Colonial Williamsburg Puerto Rico Tourism Content
Cordova Chamber of Commerce : : :
. San Antonio Tourism Public :
Destination DC Improvement District Archaeological Paths
- DlEnion Hall _ St. Augustine Ponte Vedra Basque Country
Economl_clz_ Develfog;net:u_(fa Tourism Visit Nebraska Costa Rica Tourism
own of Sturbridge :
Exolore Charlestgn The Florida Keys & Key West Germany National Tourist
- Pd . Conet Tourism Santa Fe Office
orida Space Coas
Fort Mvers Travel Alaska Jordan Tourism
y _ Travel South :
Golden Isles of Georg|a Undiscovered Elorida Panama Tourism Bureau
Gulf Shores & Orange Beach Tourism US Civil Rights Trail Northern Territory
Hilton Head -Bluffton COC & VCB Visit Elorida Singapore Tourist Board
Jefterson County, WV Visit Lauderdale Taiwan Tourism Bureau
Kentucky Tourism South Carolina Department of Parks, : :
Little Rock, Arkansas Recreation and Tourism Tounsrn Wes.;tern Australla
Louisiana Office of Tourism Visit Mobile Tourist Office of Spain
Maine Office of Tourism Visit Southeast Montana United Arab Emirates
Middleton Place Visit St. Pete/Clearwater Zagreb Tourist Board
Mississippi Development Authority Yellowstone Country Montana - 5
Yosemite Mariposa County Tourism Smithsonian advertising 2021 -YTD 2023

Missouri Division of Tourism
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PAID CONTENT BY TRAVEL-SOUTH USA

CUSTOM

INTERACTIVE
EXPERIENCE

From feeling the freedom of the open-road calling to the incredible thrill of an unforgettable destination—road trips are at the heart
of American travel. Start your journey through the southern United States.
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