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TRAVEL SOUTH  USA
I s  t h e  o f f i c i a l  r e g i o n a l  d e s t i n a t i o n 
m a r ke t i n g  o r g a n i z a t i o n  f o r  t h e 
S o u t h e r n  U n i t e d  S t a t e s . 

The non-profit organization promotes travel to and within its member 
states of Alabama, Arkansas, Georgia, Kentucky, Louisiana, Mississippi, 
Missouri, North Carolina, South Carolina, Tennessee, Virginia, and West 
Virginia. Travel South USA serves as an information source for journalists, 
tour operators, retail travel agents and other travel professionals.
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V I S I O N
A Thriving Southern USA that authentically welcomes the world

M I S S I O N
To establish the tourism industry as a leading sector of the Southern 
USA’s economy and the South as a top-tier global destination through our 
marketing, sales, public relations and strategic partnerships

P O S I T I O N
Travel South USA is the official regional Destination Marketing 
Organization of the Southern USA. We work collaboratively with our 
twelve states and their partner destinations to increase visitation and 
spending and promote the South to key global markets through:

   » �Thought leadership, industry research, sharing of best-practices, 
global ready trainings and economic analysis

   » �Global marketing programs, including direct-to-consumer, 
cooperative media programming, travel trade partnerships  
and earned media outreach

   » �Leveraging resources for trade shows, sales missions, familiarization 
tours and innovative lead generation programs

   » �Programs to help destinations better plan for and accommodate 
global audiences

VA L U E S : 
We believe in. . .

VALUE  
   » �We are driven to create opportunities and results for our twelve  

states and their partner destinations

PARTNERSHIP 
    » �We collaborate and build sustainable relationships

PASSION 
   » �We are confident in who we are and committed to the work we do

INGENUITY 
   » �We are bold, innovative and willing to take risks

Y’ALL 
   » �We embody the spirit of authentic southern hospitality for all

OUR VISION, MISSION, POSITION & VALUES STAFF
Liz Bittner 
President & CEO

Rob Nolen 
Vice President, Operations  
& Alliances

Meredith Wilkes 
Vice President, Finance  
& Board Governance

Angelica De Stefano 
Sr. Manager,  
Communications  & Events

Catherine Li 
Manager,  
Global Partner Programs

HEADQUARTERS
3500 Piedmont Rd. NE, Suite 775 
Atlanta, GA 30305

Tel: 404-231-1790  
Fax: 404-231-2364

E-mail: info@travelsouthusa.comWe provide a foundation to positively position 
tourism as a vital and dynamic element in  
the region’s economic development. 

We provide a foundation to positively position 
tourism as a vital and dynamic element in  
the region’s economic development. 
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LOGO
The Travel South USA logo is the defining graphic that associates 

Travel South USA promotional and marketing efforts. Consistent use 

is required to uphold clear identification and brand integrity. The 

logo and its variations contained within these standards are the only 

approved versions for use. No other variations or alterations of the 

logo structure are permitted.
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REVERSE

PURPLE

LOGO OPTIONS
When the primary version of the Travel South USA logo cannot be used 
due to color or contrast restrictions, the secondary versions can be used.

If the logo is to be used in reverse, it may be placed against backgrounds 
of 100% black or of a color with sufficient contrast to ensure legibility.

Requesting the Travel South USA logo
Versions of the Travel South USA logo are provided in the following formats:

   » 4C (four-color process) Grey version (primary) 

  » 4C (four-color process) Red version

   » 4C (four-color process) Purple

   » Reverse 

Each of the above logos are provided as:

   » Vector EPS

   » JPEG	

   » PNG

RED

GREY (Primary Version )

THE BRAND
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LOGO USE
Use of the Travel South USA logo against any encumbered 
background (such as a dark color, pattern or a complex 
photo) is not in keeping with the approved graphic 
standards. The logo should always be printed on a white or 
solid muted color background. If the logo must be placed 
over an image, it should be placed in an unencumbered 
area of the image so legibility is maximized.

All printing should be done on white or off-white paper 
stock. Printing on colored stock is not acceptable.

Acceptable NOT Acceptable

NOT AcceptableAcceptable

NOT Acceptable

NOT Acceptable

√ X

X
√

X

X

Acceptable

√
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NOT Acceptable

X

X

X

X

X

RASTER (Bitmap)
Raster files provide quick and easy placement in almost all 
software programs, including Word, Power Point and Excel, 
and are the most common format for web use.

Raster files have limitations because they are made of pixels 
and become blurry and/or jagged when enlarged or reduced. 
It is acceptable to reduce a raster image with minimal loss of 
quality, but raster images should never be enlarged.

The Travel South USA logo is provided in JPEG,  and PNG  
raster formats.

JPEG is the most universally recognized; however, JPEG files 
retain solid backgrounds, making them difficult to place over 
colors or images.

PNG files place with a transparent background but may not  
be recognized by some software.

VECTOR
Vector uses mathematical points to draw curves 
and lines. As a result, vector files can be infinitely 
scaled with no loss in sharpness or quality.

The Travel South USA USA logo is provided in 
EPS format. This is the preferred format for 
commercial printing. However, not all software 
programs accept or recognize EPS.

LOGO DISTORTION 
Never stretch, squeeze, skew, rotate or add shadow the Travel South USA logo.

THE BRAND
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PRIMARY 
COLORS

SECONDARY 
COLORS

COLOR PALETTE

THE BRAND

CMYK: 
69/63/61/55

RGB:  
55/54/55

#363636

Pantone: 
179-14

CMYK:  
0/28/100/6

RGB:  
238/177/17

#eeb111

Pantone: 
109U

CMYK:  
0/100/96/28

RGB:  
238/177/17

#b4111a

Pantone: 
54-8 U

CMYK:  
58/73/3/4

RGB:  
122/89/156

#79599c

Pantone: 
7677 C

CMYK:  
0/0/0/0

RGB:  
255/255/255

#FFFFFF

CMYK: 64/55/55/30

RGB: 87/87/87

#575757

CMYK: 1/28/100/0

RGB: 252/189/8

#fcbd08

CMYK: 32/99/100/50

RGB: 107/1/2

#6b0102

CMYK: 53/40/39/28

RGB: 102/109/112

#666d70

CMYK: 1/13/73/0

RGB: 255/217/97

#ffd961

CMYK: 25/100/100/25

RGB: 151/15/23

#970f17

CMYK: 19/15/15/0

RGB: 204/204/204

#cccccc
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BRAND FONTS 
PRINT AND WEB
Typography is a key component of the Travel South USA brand.  
The consistent use of fonts in print materials elevates brand awareness and recognition.

abcdefghijklm 
nopqrstuvwxyz   
1234567890 
ABCDEFGHIJKLM 
NOPQRSTUVWXYZ

Roboto Slab Thin
Roboto Slab Light
Roboto Slab Regular
Roboto Slab Bold

Roboto Slab

Body / Callouts / Subheaders

abcdefghijklm 
nopqrstuvwxyz   
1234567890 
ABCDEFGHIJKLM 
NOPQRSTUVWXYZ

Lato Hairline

Lato Hairline Italic

Lato Light

Lato Light Italic

Lato Regular

Lato Italic

Lato Semibold
Lato Bold

Lato Bold Italic

Lato Black

Lato Black Italic

Lato

Titles  / Subtitles /  Buttons / CTAs /  Web navigation

THE BRAND
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M U S I C
A cradle for American roots music, 
the South invites you to follow West 
Virginia’s Mountain Music Trail, 
visit St. Louis, Missouri’s National 
Blues Museum and trace Delta 
Blues legends through Mississippi. 
You can also tour Elvis Presley’s 
Graceland mansion in Memphis, 
Tennessee (and his birthplace in 
Tupelo, Mississippi) and Alabama’s 
storied Fame Recording Studios. 
For live music, hit Nashville’s honky-
tonks, Memphis’ Beale Street or 
catch a brass band on the streets 
of New Orleans. You can catch 
the high-pitched vocals and tight 
harmonies of bluegrass in the South, 
especially in Kentucky,  North 
Carolina and West Virginia. 

C U L I N A R Y 
Here, flavors are influenced by 
a variety of cultures – Native 
American, African and Spanish, 
among others – and the local 
bounty. Sample the Cajun and 
Creole cuisines of Louisiana; fresh 
seafood (with a view!) in waterfront 
locales in South Carolina, Alabama 
and Mississippi; barbecue from 
Kansas City, Missouri, to Lexington, 
North Carolina; spirits along the 
Kentucky Bourbon Trail and the 
Tennessee Whiskey Trail and menus 
starring farm-fresh ingredients, 
from fine dining hot spots to 
traditional soul food restaurants.

OUTDOORS
Raft where whitewater rivers flow 
through West Virginia’s Appalachian 
Mountains. Hit Arkansas for fall 
foliage, hot springs and cycling. 
Kayak South Carolina’s salt 
marshes. Hike the Appalachian Trail 
from its Georgia origin. In North 
Carolina, explore from Great Smoky 
Mountains National Park to the 
Outer Banks beaches. Experience 
the mystique of Mammoth Cave 
National Park in Kentucky and the 
beauty of Shenandoah National Park 
in Virginia. The National Parks of the 
South are unspoiled and not over 
exposed to the international traveler. 

Enjoy big-city excitement, small-town charm and wide-open spaces in the 12 states of Travel South USA: Alabama, Arkansas, Georgia, 
Kentucky, Louisiana, Mississippi, Missouri, North Carolina, South Carolina, Tennessee, Virginia and West Virginia. While each is unique, 

these Southern U.S. states are known for offering food for the soul, activities for mind and body and music that sings to your heart.  

FIVE PILLARS:  MUSIC, CULINARY, OUTDOORS, HISTORY & CULTURE, & ROAD TRIPPING

HISTORY & 
CULTURE
Learn about key moments and 
figures in the U.S. civil rights 
movement in Atlanta, Georgia; 
Birmingham, Alabama; Little Rock, 
Arkansas; and Memphis, Tennessee. 
Tour the mansion that America’s 
Vanderbilt fortune helped build at 
Asheville, North Carolina’s Biltmore 
Estate. See giant rockets and relive 
space-race history at the U.S.  
Space & Rocket Center in 
Huntsville, Alabama.

ROAD  
TRIPPING
The proximity of diverse experiences 
– beaches, mountains, music, culture 
and cuisine – around the South 
makes it prime for a road trip. Drive 
past idyllic pastures or along winding 
roads in the Great Smoky Mountains. 
Take in the scenery along the Coast 
Highway, stretching from Virginia’s 
Blue Ridge Mountains to South 
Carolina’s Atlantic Ocean shores. 
Drive the scenic Natchez Trace 
Parkway through Alabama  
and Mississippi. 

TRAVEL SOUTH USA KEY MESSAGES

THE BRAND
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PHOTOGRAPHY 
This is a small sample of the primary photography style for Travel South USA branding.

ACCESSING IMAGES
Please visit the Travel South USA Media Hub where you can view and download photos 
from our states and cities: https://platform.crowdriff.com/m/travel-south-usa

PHOTO RELEASES
Photos used in Travel South USA materials are used to promote the Travel South USA brand. 
With few exceptions, any photograph that features people or private property and presents 
the subject in a way that he/she/it can be identified requires a signed release.

Sample branded photography

THE BRAND
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On-brand photography - Moodboard
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DESIGN ELEMENTS 
Graphic elements are important components of the Travel South USA brand.  
Paired with photography, they help establish the brand. They should 
complement and enhance the design, not overpower it.

ANGLES
Use as a wraper for layouts or as a top/bottom 
frame for photography.

PIN GRAPHIC
Use to highlight 
events’ information 

PARTNERS FOOTERS
Use as a layout footer when required 

3:30 PM EDT

350 KING STREET WEST

TORONTO

AUG 16TH

CLICK HERE TO FIND OUT MORE 

YOU ARE  
INVITED

TO AN EVENING OF

BBQ, BOURBON TASTING,  
& SOUTHERN HOSPITALITY. 

Meet our Travel South USA Partners, taste top-shelf bourbons, 
dine on BBQ delicacies, and discover the best Southern  

traditions and must-visit destinations.

3:30 PM EDT

350 KING STREET WEST

TORONTO

AUG 16TH

Sample for combined use of design elements

THE BRAND
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Keine Region der USA kann mit dem amerikanischen Süden verglichen werden. Umgeben von kilometerlangen goldenen 
Sandstränden im Osten, umspült vom Atlantischen Ozean, und im Süden vom eindrucksvollen Golf von Mexiko. Im 

Westen durchschneidet der mächtige Mississippi die Region – die zwölf Bundesstaaten sind eine wahre Schatzkammer an 
landschaftlichen, kulturellen und kulinarischen Attraktionen sowie alljährlich stattfindenden, besonderen Festivals.

GROSSARTIGEN STAATEN
UUNNSSEERREE  ZZWWÖÖLLFF  

In der Region befinden sich einige der meistbesuchten 
Nationalparks des Landes, hunderte erholungsreiche State 

Parks, einige der höchsten und schönsten Berge im Osten der 
USA sowie Amerikas größte Schwarzwasser- und Flusssümpfe 
und ein großer Teil von Amerikas größtem Mündungsgebiet, 
die Chesapeake Bay. Ebenso findet sich hier die längste Strecke 
von Amerikas berühmtestem Wanderweg, dem Appalachian 
Trail, sowie glitzernde Seen, eindrucksvolle Wasserfälle, 
rauschende Wildwasserflüsse und üppige Hügel und Täler, 
die für preisgekrönte Pferdezucht, Obstgärten und Weingüter 
bekannt sind. 

Hier befinden sich einige der schönsten und 
geschichtsträchtigsten Städte und Kleinstädte Amerikas, 
Geburtsstätten zahlreicher beliebter Musikrichtungen, 
Wohnorte vieler berühmter Autoren, preisgekrönte Restaurants 
und Köche, die einige der kreativsten und köstlichsten Gerichte 
des Landes zubereiten; und nicht zu vergessen besondere 
Getränke wie Wein, Bier, Bourbon und Whiskey. Hinzu kommen 
jährliche Festivals, die nicht nur Essen, Wein und Spirituosen 
feiern, sondern auch alles von Musik bis Motorsport, von 
Piraten bis hin zu Erdnüssen oder prächtigen Gärten.

Nachfolgend findet Ihr einen Überblick, was Besucher 
in jedem der zwölf Staaten erwarten können – gefolgt von 
speziellen Themen.

ZWÖLF GROSSARTIGE STAATEN

OCRACOKE BEACH, NC

REGION UM CHARLESTON, SC

TravelSouth.VisitTheUsa.com/de-de  |  7

ALABAMA
Der Bundesstaat ist im Süden 

gesegnet mit über 500 Kilometer 
langen Sandstränden, die die Mobile 
Bay säumen, die in den Golf von 
Mexiko mündet. Im Norden finden 
sich erholungsreiche Hügel, Wälder 
und Seen. Alabama ist auch bekannt 
für sein lebendiges Musikerbe, 
reizvolle Kleinstädte, die Attraktionen 
des Weltraumzeitalters in Huntsville 
und den Civil Rights Trail, der acht 
Gemeinden umfasst, darunter die 
Hauptstadt Montgomery, aber auch 
Birmingham und Selma.

KENTUCKY
Auch wenn Kentucky vor allem 

für Louisvilles Kentucky Derby, das 
berühmteste Pferderennen der Welt, 
bekannt ist, für Bourbon und Fried 
Chicken, so bietet dieser Bundesstaat 
noch viel mehr. Rund um Lexington 
findet sich das liebliche Bluegrass-
Gebiet, in dem die schönsten Pferde 
gezüchtet werden; Hausboote und 
Aktivitäten am Wasser bieten sich 
im „Land Between the Lakes“ an, 
und die riesige Mammoth-Höhle 
lädt zu Erkundungen ein. Zahlreiche 
Orte zollen dem berühmten Boxer 
Muhammad Ali Tribut.

GEORGIA
Dieses wichtige Tor zum Süden, das 

über den bekannten internationalen 
Flughafen von Atlanta, der größten 
Stadt des Südens, bedient wird, 
beherbergt zahlreiche schöne Golden 
Isles vor der Küste. Hinzu kommen 
die beeindruckenden Appalachen, die 
zahlreiche wichtige Orte umfassen, 
von den Stätten der Cherokee-
Ureinwohner bis zum südlichen 
Endpunkt des 3.540 Kilometer langen 
Appalachian Trail.

ARKANSAS
The Natural State, wie Arkansas 

auch genannt wird, bietet unzählige 
heiße Quellen, insbesondere in 
und um die Stadt Hot Springs, 
die gleichzeitig ein Nationalpark 
ist, und das malerische Eureka 
Springs, das am Fuße der Ozark 
Mountains liegt. Besucher können 
im Crater of Diamonds State Park 
auf Diamantensuche gehen und 
im Präsidentenmuseum in der 
Hauptstadt Little Rock mehr über 
das Leben und die Karriere des 
ehemaligen Präsidenten Bill Clinton 
erfahren.

PEERLESS DISTILLING COMPANY — LOUISVILLE, KY

EINE SZENE AUS „WER DIE NACHTIGALL STÖRT“ — MONROEVILLE, AL

FALLING WATER FALLS — SAND GAP, AR

PRINT CREATIVE  
The following pages represent a sampling of creative developed for the Travel South USA brand.

PRINT PUBLICATIONS

VISIT THE USA

TRAVEL SOUTH
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DE TENNESSEE
VVIIVVEE  LLOO  MMEEJJOORR

Sige el ritmo de tus vacaciones en familia en Tennessee. 
Las atracciones de primera clase, la belleza escénica y la música pegadiza harán que quieras regresar una y otra vez.

MÚSICA QUE LO CONMUEVE
Hay siete géneros de música propios de Tennessee, 
y puedes escucharlos en los escenarios, las calles 
y los porches en todo el estado. Es muy común que 
los compositores vengan a Tennessee buscando una 
oportunidad para convertirse en el próximo Elvis, Dolly o 
Garth. De hecho, la mayoría de las canciones se escriben, 
graban y tocan en vivo aquí más que en cualquier otra 
parte del mundo. Viaja por Tennessee Music Pathways 
(Caminos Musicales de Tennessee), y conéctate con gente, 
lugares y eventos que dieron forma a la historia musical.

EL PARAÍSO DE LA COMIDA
Tennessee es el paraíso de la comida, donde los amantes 
de la gastronomía querrán regresar una y otra vez. 
Degusta los diferentes sabores del estado, desde pollo 
picante y "carne y tres" (meat-and-three) hasta cenas 
de lujo en restaurantes de chefs famosos. Acompáñalo 
con bebidas espirituosas en la Ruta del Whiskey de 
Tennessee, las rutas del vino y las cervecerías.

BELLEZA ESCÉNICA INIGUALABLE

Elige tu aventura al aire libre, ya sea una excursión que 
te llene de adrenalina o una más relajada. Haz un picnic 
junto las cascadas, navega por las olas de los rápidos, haz 
excursionismo con vistas impresionantes, escala rocas, 
haz ciclismo de montaña o incluso esferismo. Vive la 
aventura que más te guste en Tennessee.

TENNESSEE: PERFECTO PARA LOS NIÑOS

Los niños aman Tennessee, y ahora los datos lo 
comprueban. Las atracciones del estado han sido 
evaluadas por niños para que los padres puedan 
planificar las mejores vacaciones familiares. Lee sobre los 
comentarios de los niños en kidreviewedtn.com.

ESTUDIO SUN, MEMPHIS

TENNESSEE RIVER GORGE

SWEET P'S BARBEQUE, KNOXVILLE

DOLLYWOOD, PIGEON FORGE

ARTÍCULO DESTACADO
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INVENTIVE
CCUUIISSIINNEE

Lorsque les premiers colons anglais sont arrivés en Virginie en 
1607, ils ont découvert une richesse d’ingrédients amérindiens 

jusque-là inconnus dans leur patrie : maïs et tomates, pommes de 
terre et haricots, citrouilles et arachides, poivrons et melons. S’y 
sont ajoutés des produits alimentaires introduits plus tard par les 
esclaves africains (ignames, pastèque, gombo, pois noirs et noix 
de kola, base importante pour le café et le cola) auxquels ils ont 
ajouté leurs compétences dans la culture du riz.

Au tour des Français ensuite, avec leur propre flair culinaire, 
affiné, après coup, par leurs descendants créoles et cajuns, qui ont 
créé des plats aussi délicieux que le gumbo et le jambalaya.

N’oublions pas d’ajouter à cela, l’amour du porc grillé au 
barbecue (bien des États jurent qu’ils en sont les champions) et 
de plats favoris comme le pain de viande, le jambon de campagne 
servi sur des biscuits au babeurre chauds et le pudding de maïs.

Avec ce mélange d’ingrédients et les conseils de tant de chefs 
créatifs, il n’est pas étonnant que les restaurants du Sud (et leurs 
chefs) remportent constamment des prix, y compris les « Oscars 
of the Food World » présentés par la Fondation James Beard.

Voici, par État, quelques endroits où aller lorsque vous êtes à la 
recherche d’un repas vraiment spécial, typiquement du Sud.

CUISINE INVENTIVE

BOURBON BALLS DU KENTUCKY (BOUCHÉES AU BOURBON)

SHRIMP BOIL DE LOUISIANE (PLAT À BASE DE CREVETTES BOUILLIES)

Aucune région américaine ne peut se vanter d’avoir une cuisine plus inventive et des boissons 
plus incontournables que le Sud. Forcément, les Sudistes avaient une longueur d’avance !
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ALABAMA
Le Highlands Bar and Grill de 
Birmingham a été classé comme 
l’un des meilleurs restaurants 
aux États-Unis, grâce à la 
formation classique française 
du chef/propriétaire Frank 
Stitt (primé aux James Beard 
Awards) ; et en juin 2022, Adam 
Evans, d’Automatic Seafood & 
Oysters, a été nommé « Meilleur 
chef du Sud » par James Beard. 
Original Oyster House, en front 
de mer à Mobile, est salué pour 
ses plats de crabe, de poisson, de 
crevettes et d’huîtres.

GEORGIE
Populaire à Atlanta, Busy Bee, 

désigné comme un James Beard Classic 
Restaurant, sert des spécialités telles 
que le pain de viande et les abats de 
poulet avec du riz, depuis 1947, dans un 
établissement de la rue Martin Luther 
King Jr. Drive. Et à West Midtown, le 
Forbes Travel Guide a décerné quatre 
étoiles au restaurant Bacchanalia.

Les choses bougent dans le quartier 
historique de Cascade Heights à Atlanta 
où l’auteure/chef Deborah VanTrece 
s’est associée au promoteur immobilier 
Shea Embry pour lancer deux nouveaux 
restaurants : Oreatha’s at the Point et 
Serenidad, qui propose une cuisine latine 
influencée par les nombreux voyages du 
chef en tant qu’hôtesse de l’air.

À Savannah, Mashama, la chef 
du Grey, a remporté, en 2022, le prix 
James Beard dans la catégorie « Chef 
d’exception » pour la cuisine inventive 
qu’elle produit, dans un ancien terminal 
de bus Greyhound Art Déco, datant de 
l938.

HIGHLANDS BAR & GRILL CONCOURS DE CUISINE AU BARBECUE, À HUNTSVILLE

ARKANSAS
James Beard lui-même avait un 
grand respect pour la cuisine au 
barbecue, qu’il appelait « un art », et 
c’est pourquoi sa fondation a décerné 
un prix America’s Classic au Jones 
Bar-B-Que Diner, bar de Harold Jones 
datant de près d’un siècle, situé dans 
la petite ville de Marianna, dans l’est 
de l’Arkansas. L’État est aussi célèbre 
pour ses poissons-chats frits – plus 
ils sont croustillants, mieux c’est ! 
Un excellent endroit pour en manger 
est le South on Main de Little Rock, 
avec de la musique live, où l’on sert 
ce poisson frit avec des crêpes de 
maïs. Sinon, essayez les pattes de 
lapin enveloppées dans du jambon de 
campagne. Découvrez aussi The Root 
Café avec au menu du porc très tendre, 
servi avec du pain de maïs et du tofu 
frit avec une sauce végétalienne.JONES' BAR-B-Q DINER HOOTS BBQ & STEAK, MCGEHEE

DUCK POT PIE (TOURTE AU CANARD), OREATHA'S AT THE POINT

Travel South USA 
International Planner - 
English Version

Travel South USA International Planner - German Version

Travel South USA 
International Planner -  

French Version

Travel South USA International Planner - Spanish Version

THE BRAND
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PRINT CREATIVE  
PRINT ADS

LARGE  
FORMAT  
PRINTS

Pop-Up Banners

International Planner Print Ad - English

International Planner 
Print Ad - French

THE BRAND
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DIGITAL CREATIVE  
We extend the brand across platforms, including the digital space. 
Here are some examples of digital creative executions. 

EMAIL NEWSLETTER 

DIGITAL BANNER ADS 

 SAVE THE DATE 
INVITATION

THE BRAND
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This is a sample of the social media creative and avatars specific to Travel South USA.

GLOBAL SOCIAL MEDIA PAGES
Travel South USA works with in-market Content Community Managers to develop impactful social media 
messaging in each of the Global Partner Program (GPP) regions. Please visit the Facebook pages linked below 
for examples of Travel South USA messaging.
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SOCIAL MEDIA  Travel South USA - Instagram
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https://www.facebook.com/travelsouthusa
https://www.facebook.com/travelsouthusa.br
https://www.facebook.com/travelsouthusa.au
https://www.facebook.com/travelsouthusa.fr
https://www.facebook.com/travelsouthusa.uk
https://www.facebook.com/travelsouthusa.nordic/?business_id=888311557864392
https://www.facebook.com/travelsouthusa.nl
https://www.facebook.com/travelsouthusa
https://www.facebook.com/travelsouthusa
https://www.facebook.com/travelsouthusa.it
https://industry.travelsouthusa.com
http://
https://drive.google.com/drive/u/0/folders/1qY8xmyZiuSzzgTXkNytcEWO-_vy97UAl


CONSUMER WEBSITE 
TravelSouthUSA.com

INDUSTRY WEBSITE 
TravelSouthUSA.org

WEBSITE  

THE BRAND
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https://industry.travelsouthusa.com/
https://travelsouth.visittheusa.com/
https://travelsouthusa.org/
https://travelsouth.visittheusa.com/
https://industry.travelsouthusa.com
https://drive.google.com/drive/u/0/folders/1qY8xmyZiuSzzgTXkNytcEWO-_vy97UAl


CAMPAIGN 
MESSAGING  
Travel South USA’s campaign starting in spring 2022 for 
industry and consumers is Welcome All Y’all – it embraces 
the hospitality and spirit of the South while showing our 
cordiality and openness.

THEME 

KEY MESSAGES: 
   »  �The days of dreaming are past; now’s the time to 

experience that warm Southern welcome.

   »  �The wide range of Southern attractions are just what 
you need: Food for the soul, activities for the mind 
and body, music for the heart. We’ve got something 
for everyone.

   »  �Come to the South to connect with our communities 
and experience an array of opportunities in the warm, 
authentic way that only the South can provide.

   »  �Welcome back to America’s South: Where the sun 
shines sweetly, kindness is a given, and hospitality is 
our hallmark.

THE BRAND
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https://industry.travelsouthusa.com


HEADQUARTERS
3500 Piedmont Rd. NE, Suite 775 
Atlanta, GA 30305
Tel: 404-231-1790  
Fax: 404-231-2364
E-mail: info@travelsouthusa.com

HEADQUARTERS
3500 Piedmont Rd. NE, Suite 775 
Atlanta, GA 30305
Tel: 404-231-1790  
Fax: 404-231-2364
E-mail: info@travelsouthusa.com

https://industry.travelsouthusa.com
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