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TRAVEL SOUTH USA

Is the official regional destination
marketing organization for the
Southern United States.

The non-profit organization promotes travel to and within its member
states of Alabama, Arkansas, Georgia, Kentucky, Louisiana, Mississippi,
Missouri, North Carolina, South Carolina, Tennessee, Virginia, and West
Virginia. Travel South USA serves as an information source for journalists,
tour operators, retail travel agents and other travel professionals.

A ﬁ Vi
-t .. G o0 ‘&@! :

e |

TRAVEL-SOUTH USA



https://industry.travelsouthusa.com

OUR VISION, MISSION, POSITION & VALUES

A Thriving Southern USA that authentically welcomes the world

To establish the tourism industry as a leading sector of the Southern

USA’s economy and the South as a top-tier global destination through our

marketing, sales, public relations and strategic partnerships

Travel South USA is the official regional Destination Marketing
Organization of the Southern USA. We work collaboratively with our
twelve states and their partner destinations to increase visitation and
spending and promote the South to key global markets through:

Thought leadership, industry research, sharing of best-practices,
global ready trainings and economic analysis

Global marketing programs, including direct-to-consumer,
cooperative media programming, travel trade partnerships
and earned media outreach

Leveraging resources for trade shows, sales missions, familiarization

tours and innovative lead generation programs

Programs to help destinations better plan for and accommodate
global audiences

We believe in...

VALUE

We are driven to create opportunities and results for our twelve
states and their partner destinations

PARTNERSHIP

We collaborate and build sustainable relationships

PASSION

We are confident in who we are and committed to the work we do
INGENUITY

We are bold, innovative and willing to take risks
Y’ALL

We embody the spirit of authentic southern hospitality for all

We provide a foundation to positively position
tourism as a vital and dynamic element in
the region’s economic development.

TRAVEL-SOUTH USA

STAFF

Liz Bittner
President & CEO

Rob Nolen
Vice President, Operations
& Alliances

Meredith Wilkes
Vice President, Finance
& Board Governance

Angelica De Stefano
Sr. Manager,
Communications & Events

Catherine Li
Manager,
Global Partner Programs

3500 Piedmont Rd. NE, Suite 775
Atlanta, GA 30305

Tel: 404-231-1790
Fax: 404-231-2364

E-mail: info@travelsouthusa.com
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LOGO

THE BRAND

The Travel South USA logo is the defining graphic that associates

Travel South USA promotional and marketing efforts. Consistent use

is required to uphold clear identification and brand integrity. The

logo and its variations contained within these standards are the only

approved versions for use. No other variations or alterations of the

logo structure are permitted.

TRAVEL-SOUTH

TRAVEL-SOUTH USA

TRAVEL
SOQUTH
USA

USA
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THE BRAND

LOGO OPTIONS

When the primary version of the Travel South USA logo cannot be used
due to color or contrast restrictions, the secondary versions can be used.

If the logo is to be used in reverse, it may be placed against backgrounds
of 100% black or of a color with sufficient contrast to ensure legibility.

Versions of the Travel South USA logo are provided in the following formats:
4C (four-color process) Grey version (primary)
4C (four-color process) Red version
4C (four-color process) Purple

Reverse

Each of the above logos are provided as:
Vector EPS
JPEG
PNG

GREY (Primary Version)

TRAVEL

TRAVEL-SOUTH USA SOUTH
USA

TRAVEL

TRAVEL-SOUTH USA SOQUT H
USA

PURPLE TRAVEL

TRAVEL-SOUTH USA SOWEH
USA

TRAVEL-SOUTH <o

TRAVEL-SOUTH USA

4/7
(OF USA
Fas

ACCESS ASSETS AND TEMPLATES >
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THE BRAND

NOT Acceptable

LOGO USE J

TRAVEL-SOUTH USA

Use of the Travel South USA logo against any encumbered
background (such as a dark color, pattern or a complex
photo) is not in keeping with the approved graphic
standards. The logo should always be printed on a white or
solid muted color background. If the logo must be placed

Acceptable NOT Acceptable

over an image, it should be placed in an unencumbered TRAVEL'SOUTH USA _‘/

area of the image so legibility is maximized.

All printing should be done on white or off-white paper ﬁ @

stock. Printing on colored stock is not acceptable. \ AN .- < NOT Acceptable
Acceptable if L s

4
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/“J‘

TRAVEL-SOUTH USA


https://industry.travelsouthusa.com

THE BRAND

LOGO DISTORTION

Never stretch, squeeze, skew, rotate or add shadow the Travel South USA logo.

Vector uses mathematical points to draw curves
and lines. As a result, vector files can be infinitely
scaled with no loss in sharpness or quality.

The Travel South USA USA logo is provided in
EPS format. This is the preferred format for
commercial printing. However, not all software
programs accept or recognize EPS.

Raster files provide quick and easy placement in almost all
software programs, including Word, Power Point and Excel,
and are the most common format for web use.

Raster files have limitations because they are made of pixels
and become blurry and/or jagged when enlarged or reduced.
It is acceptable to reduce a raster image with minimal loss of
quality, but raster images should never be enlarged.

The Travel South USA logo is provided in JPEG, and PNG
raster formats.

JPEG is the most universally recognized; however, JPEG files
retain solid backgrounds, making them difficult to place over
colors or images.

PNG files place with a transparent background but may not
be recognized by some software.

TRAVEL-SOUTH USA

NOT Acceptable
TRAVEL-SOUTH usa X
TRAVEL-SOUTH</4¢ USA X
TRAVEL-SOUTH 5% USA X
ush X
TRAVEL'SOUTH

TRAVEL-SOUTH 7 suUsA X
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COLOR PALETTE

CMYK:
69/63/61/55

RGB:
55/54/55

#363636

Pantone:
179-14

CMYK: 64/55/55/30
RGB:87/87/87
#575757

CMYK: 53/40/39/28
RGB: 102/109/112
#666d70

CMYK: 19/15/15/0
RGB: 204/204/204
#cccecc

CMYK: 1/28/100/0
RGB: 252/189/8
#fcbd08

CMYK: 1/13/73/0
RGB: 255/217/97
#ffd961

TRAVEL-SOUTH

THE BRAND

CMYK:
0/100/96/28

RGB:
238/177/17

#b4111a

Pantone:
54-8 U

CMYK: 32/99/100/50
RGB: 107/1/2

#6b0102

CMYK: 25/100/100/25
RGB: 151/15/23

#970f17

USA

CMYK:
58/73/3/4

RGB:
122/89/156

#79599c

Pantone:
VIYIAS

CMYK:
0/0/0/0

RGB:
255/255/255

#FFFFFF
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THE BRAND

BRAND FONTS

Typography is a key component of the Travel South USA brand.
The consistent use of fonts in print materials elevates brand awareness and recognition.

Titles / Subtitles / Buttons /CTAs/ Web navigation

abcdefghijklm Roboto Slab Thin
nopqrstuvwxyz Roboto Slab Light
Roboto Slab | 1234567890 Roboto Slab Regular
ABCDEFGHIJKLM Roboto Slab Bold
NOPQRSTUVWXYZ

TRAVEL-SOUTH

USA

Body / Callouts / Subheaders

Lato

abcdefghijkim
nopgrstuvwxyz

1234567890
ABCDEFGHIJKLM

NOPQRSTUVWXYZ

) Hairline

Lato Light

Lato Light Italic
Lato Regular
Lato Italic

Lato Semibold
Lato Bold

Lato Bold Italic
Lato Black
Lato Black Italic

10
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TRAVEL SOUTH USA KEY MESSAGES

THE BRAND

Enjoy big-city excitement, small-town charm and wide-open spaces in the 12 states of Travel South USA: Alabama, Arkansas, Georgia,
Kentucky, Louisiana, Mississippi, Missouri, North Carolina, South Carolina, Tennessee, Virginia and West Virginia. While each is unique,
these Southern U.S. states are known for offering food for the soul, activities for mind and body and music that sings to your heart.

A cradle for American roots music,
the South invites you to follow West
Virginia’s Mountain Music Trail,
visit St. Louis, Missouri’s National
Blues Museum and trace Delta
Blues legends through Mississippi.
You can also tour Elvis Presley’s
Graceland mansion in Memphis,
Tennessee (and his birthplace in
Tupelo, Mississippi) and Alabama’s
storied Fame Recording Studios.
For live music, hit Nashville’s honky-
tonks, Memphis’ Beale Street or
catch a brass band on the streets

of New Orleans. You can catch

the high-pitched vocals and tight
harmonies of bluegrass in the South,
especially in Kentucky, North
Carolina and West Virginia.

Here, flavors are influenced by

a variety of cultures - Native
American, African and Spanish,
among others - and the local
bounty. Sample the Cajun and
Creole cuisines of Louisiana; fresh
seafood (with a view!) in waterfront
locales in South Carolina, Alabama
and Mississippi; barbecue from
Kansas City, Missouri, to Lexington,
North Carolina; spirits along the
Kentucky Bourbon Trail and the
Tennessee Whiskey Trail and menus
starring farm-fresh ingredients,
from fine dining hot spots to
traditional soul food restaurants.

TRAVEL-SOUTH

Raft where whitewater rivers flow
through West Virginia's Appalachian
Mountains. Hit Arkansas for fall
foliage, hot springs and cycling.
Kayak South Carolina’s salt

marshes. Hike the Appalachian Trail
from its Georgia origin. In North
Carolina, explore from Great Smoky
Mountains National Park to the
Outer Banks beaches. Experience
the mystique of Mammoth Cave
National Park in Kentucky and the
beauty of Shenandoah National Park
in Virginia. The National Parks of the
South are unspoiled and not over

exposed to the international traveler.

USA

FIVE PILLARS: MUSIC, CULINARY, OUTDOORS, HISTORY & CULTURE, & ROAD TRIPPING

Learn about key moments and
figures in the U.S. civil rights
movement in Atlanta, Georgia;
Birmingham, Alabama; Little Rock,
Arkansas; and Memphis, Tennessee.
Tour the mansion that America’s
Vanderbilt fortune helped build at
Asheville, North Carolina’s Biltmore
Estate. See giant rockets and relive
space-race history at the U.S.

Space & Rocket Center in
Huntsville, Alabama.

The proximity of diverse experiences
- beaches, mountains, music, culture
and cuisine - around the South
makes it prime for a road trip. Drive
past idyllic pastures or along winding
roads in the Great Smoky Mountains.
Take in the scenery along the Coast
Highway, stretching from Virginia’s
Blue Ridge Mountains to South
Carolina’s Atlantic Ocean shores.
Drive the scenic Natchez Trace
Parkway through Alabama

and Mississippi.
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THE BRAND

P H O I O G R A P H Y Please visit the Travel South USA Media Hub where you can view and download photos

This is a small sample of the primary photography style for Travel South USA branding. from our states and cities: https://platform.crowdriff.com/m/travel-south-usa

Photos used in Travel South USA materials are used to promote the Travel South USA brand.
With few exceptions, any photograph that features people or private property and presents
the subject in a way that he/she/it can be identified requires a signed release.

Sample branded photography

< 12 >

TRAVEL-SOUTH USA
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USA

THE BRAND
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THE BRAND

DESIGN ELEMENTS 3:30 PM EDT

Graphic elements are important components of the Travel South USA brand. Use to highlight AUG 16TH
Paired with photography, they help establish the brand. They should events’ information
complement and enhance the design, not overpower it.

350 KING STREET WEST

Sample for combined use of design elements TORONTO

Use as a wraper for layouts or as a top/bottom
frame for photography.

3:30 PM EDT

AUG16TH |
I N V I T E D 350 KING STREET WEST
TO AN EVENING OF TORONTO
BBQ, BOURBON TASTING,
& SOUTHERN HOSPITALITY.

Use as a layout footer when required

%
Sweet Home x PLD RE
Alabama ARKANSAS 5 RGIA.

Meet our Travel South USA Partners, taste top-shelf bourbons,
dine on BBQ delicacies, and discover the best Southern
traditions and must-visit destinations.

VISIT

MWH’I

NOKTH CARORINA

Home X XP LQB E
Alabama  ARKANSAS GE-EBRGIA

"‘l ‘ USA
Al st dh et IQUSIN s |Qy SIANL  Misssuri MMI’H
et VIRGINIA SWEST
M%L&qm e . IS FOR “VIRGINI RASE ¥ 4y,
ol - DISC®VER . VIRGINIA
Saith. (otha TEHI!§§SEE LOVERS

TRAVEL-SOUTH USA ACCESS ASSETS AND TEMPLATES >

iRy
e

NOKTE CAROLINA

SWEST SQg w
YIRGINIA o oan

Month 00-00

2023

e, [QUISIANA st

e rhn‘!lmuu 6 VIRGINIA MEST
" TENNESSEE IS FO

R
LOWERS “VIRGINIA

< 14 >
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THE BRAND

P R I N I ‘ R E A I I \ ; E Travel South USA International Planner - Spanish Version

The following pages represent a sampling of creative developed for the Travel South USA brand.

“TENNESSEE RIVER GORC i

™ ARTICULO DESTACADO.

Travel South USA ] Travel South USA International Planner - German Version
International Planner - 3 g

English Version

ALABAMA

DE TENNESSEE

Sige el ritmo de tus vacaciones en familia en Tennessee.
Las atracciones de primera clase, la belleza escénica y la musica pegadiza haran que quieras regresar una y otra vez.

Hay siete géneros de musica propios e Tennessee,

¥ puedes escucharlos enlos escenarios, las calles

ylos porches en todo el estado Es muy comin que.

fos compositores vengan a Tennessee buscando una

oportunidad para convertirse en el préximo Elvis, Dolly 0
arth. De hecho, la mayoria de las canciones se escriben,

graban y tocan en vivo aqui mds que en cualquier olra

parte del mundo. Viaja por Tennessee Music Pathways

lugares y eventos que dieron formaa la historia musical. |
EL PARAISO DE LA COMIDA

‘Tennessee es el paraiso de la comida, donde los amantes
dela gastronomia querran regresar una y otra vez.
Degusta los diferentes sabores el estado, desde pollo
picante y ‘carne y tres" (meat-and-three) hasta cenas
delujo en restaurantes de chefs famosos. Acompéfalo
con bebidas espirituosas en la Ruta del Whiskey de
‘Tennessee, las rutas del vino y las cervecerias.

GEORGIA

Elige tu aventura al aire libre, ya sea una excursion que
te llene de adrenalina o una mis relajada. Haz un picnic

CTO PARA LOS NINOS

y ahora los datos lo
s del estado han sido

elos padres puedan

lones familiares. Lee sobre los
Kidreviewedtn.

ALABAMA

1

Travel South USA
International Planner -
French Version

TRAVEL-SOUTH USA ACCESS ASSETS AND TEMPLATES » =i ¢ 15
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THE BRAND

Pop-Up Banners

TRAVEL
SOUTH
USA

PRINT CREATIVE

International Planner
Print Ad - French

.. Enjoy food for the soul, atﬂwties ior the
mlndaﬂﬁ hody, and misic for the heartr'
: Weléome tothe ican South.

‘Wl ez votre 3me avec la cuisine du Sud, multipliez
ences sensorielles, vibrez au son de la musique.
Bienvenure dans le Sud des Etats-Unis.

]

Scan to find
out more ¥

TRAVEL-SOUTH

travelsouthusa.com

International Planner Print Ad - English

travelsouth

TRAVEL-SOUTH USA ACCESS ASSETS AND TEMPLATES » =: < 16
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THE BRAND

DIGITAL CREATIVE

We extend the brand across platforms, including the digital space.
Here are some examples of digital creative executions.

TRAVEL'SOUTH

Experience that warm

Southern welcome Experience

that warm
Southern
welcome

Experience that warm
Southern welcome

START EXPLORING

' Experience thatwarm | o
Southern welcome

TRAVEL:SOUTH 45¢ USA

Experience that warm

& START EXPLORING

START EXPLORING

TRAVEL-SOUTH

USA

TRAVEL-SOUTH

Treinamentos:

Estamos felizes em te convidar para a série
2021 TRAVEL SOUTH USA

: &

GLOBAL WEEK

APRIL 24-27, 2023

Sul Auténtico

NEW ORLEANS, LOUISIANA
APRIL APRIL APRIL
25-26 25-27 26

L::ul.\ Quir
Hara; 11:00 {duragdo - 50 minutes)
Join us for the 3rd Annual Travel South USA Global Week focusing
an the latest research, trends, marketing strategies and earned
media opportunities exclusively designed for southern destinations
targeting Canada, Europe. Latin America and Oceania. Registration
opens December 1, 2022 and space will be limited - don't delay.
REGISTRE-SE AQUY

TRAVEL-50UT

ACCESS ASSETS AND TEMPLATES >

DEA MEDIA ULTIMA
INNOVATION
iy Ty T
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THE BRAND

SOCIAL MEDIA

This is a sample of the social media creative and avatars specific to Travel South USA.

Travel South USA works with in-market Content Community Managers to develop impactful social media
messaging in each of the Global Partner Program (GPP) regions. Please visit the Facebook pages linked below
for examples of Travel South USA messaging.

(I

TRAVEL
SOUTH
USA

Travel South USA - Instagram

11:52 W FTe

travelsouthusa Q

369 3,872 623
Posts Followers Following

Travel South USA

Collecting and distributing the most incredible
photos of the #South, the greatest region of the
USA! Tag us or use #travelsouth to get a regram!
WW w,tra Ve | 50 L.It hU sd.com

Followed by meet.miles, visittheusa
" and 4 others

miles .

Following ~ Message

Travel South USA
|
|

| | | | |

|
N\ Gﬁb ‘ ’ N [ A A ‘..
\ "<I>“ i [4 -

Travel South USA Travel South USA Travel South USA Travel South USA Travel South USA Travel South USA Travel South USA
Brazil Australia France United Kingdom Nordic Union Netherlands Germany
o9, oS o o9 oS o9, o

! M M M M M M
Brazil Australia, France, United Kindom, Sweden, Denmark, Netherlands Germany, Austria,
New Zealand Belgium, Ireland Iceland, Norway Switzerland
Luxembourg

CLICK ON EACH FLAG TO SEE THE IN-MARKET FACEBOOK PAGE

TRAVEL-SOUTH USA

Travel South USA
Canada

o)
o)
AN

Canada

|

Travel South USA
Italy

o2
MM
Italy

ACCESS ASSETS AND TEMPLATES >

" i ®
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WEBSITE

TravelSouthUSA.org

TRAVEL-SOUTH

IPLAM YOUR DREAH FOURAT

Vacaay Campaign Bedsoniine | Authentic South Southem Road Trips

Va4 Kjicome iVl
(P EEE N i B

ecary Campaign Bethanling | Suthersc South

( VISIT PAGE > )

THE BRAND

TRAVEL-SOUTH

USA

TravelSouthUSA.com

Travel South USA

i Thrsasgh e Banamas risghlardh ol Wasn
i g

12 unigue states in the authentic U.5. South beckon with
beaches, mountains, music, culture and cuisine

1h Beaches, mou sie. R —]
cuslture and cuisine

( VISIT PAGE > )

L
A
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THE BRAND

CAMPAIGN
MESSAGING

Travel South USA's campaign starting in spring 2022 for
industry and consumers is Welcome All Y’all - it embraces
the hospitality and spirit of the South while showing our
cordiality and openness.

Welcome All Yall!

The days of dreaming are past; now’s the time to
experience that warm Southern welcome.

The wide range of Southern attractions are just what
you need: Food for the soul, activities for the mind
and body, music for the heart. We've got something
for everyone.

Come to the South to connect with our communities
and experience an array of opportunities in the warm,
authentic way that only the South can provide.

Welcome back to America’s South: Where the sun
shines sweetly, kindness is a given, and hospitality is
our hallmark.

TRAVEL-SOUTH USA < 20 >
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