DESTINATION MARKETING
TRAVEL SOUTH

PROPOSAL




WHO IS
BONOTEL EXCLUSIVE TRAVEL

WE ARE THE LEADING STRATEGIC DISTRIBUTION &
MARKETING PARTNER FOR TRAVEL WITHIN NORTH
AMERICA

Since 1990, Bonotel Exclusive Travel has established itself as a renowned travel specialist, offering
exclusive deluxe hotels and resorts, boutique properties, and unique one-of-a-kind experiences
throughout the United States to tour operators worldwide, with unparalleled service and a belief
that we are only as strong as our partnerships.

Because of the exclusive relationships Bonotel has built with many suppliers over the years, and
the offering of selected unique product, Bonotel has also been able to develop strong business
relations with most of the major tour operators worldwide.

Bonotel has built a reputation for its variety and standard of product, as well as the high level of
service offered to customers and suppliers alike. Accommodations, group and incentive
arrangements, as well as many other custom travel experiences are available through Bonotel.
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ACCESS TO
65,000+ AGENTS
WORLDWIDE

Internova Travel Group is a unified collection of premium
brands that empowers our international community of
luxury, leisure and corporate travel advisors to create
unique travel experiences for their clients through the
world’s leading travel companies.
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OUR GLOBAL REACH

Bonotel's distribution and marketing capabilities and direct access to a high-value domestic and international client base - which spans 6 continents and over 70
countries - instantly provides its partners with global scale that sets it apart from all other North American inbound operators.

- Bonotel Source Market

4,600+

CUSTOMERS
WORLDWIDE

65K+

AGENT REACH
THROUGH
INTERNOVA
TRAVEL GROUP

5,300+

AVERAGE UNIQUE
WEBSITE USERS
PER MONTH

10K+

NEWSLETTER
SUBSCRIBERS




DIVERSE INTERNATIONAL CLIENT BASE

Bonotel has long-standing relationships with a diverse array of clients across the globe. Our strategic relationships with our top 20 accounts average around 15 years in
length. We continue to expand our geographic footprint in venture markets like Africa, India, & Mexico.
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MARKETING CAPABILITIES

Insight from in-market sales Analytical data on booking Strategic marketing campaigns A variety of tactics including website
specialists on international travel patterns to determine peak pairing hotel need periods with and email marketing, print marketing,
trends and habits booking and travel periods sales insight and analytical data

product education, agent portal
marketing, tradeshow representation,
social media & more

STRATEGIC CAMPAIGNS DISTRIBUTED GLOBALLY THROUGH MULTIPLE PLATFORMS




DESTINATION MARKETING CAMPAIGNS

Each month, Bonotel partners with different CVBs and DMOs to launch featured and dedicated campaigns which are designed to drive more business during the destinations’
lowest demand periods. For the duration of one month or more, the destinations receive increased exposure through preferred website placement, email marketing, Bonotel
Sales Team support, and more, highlighting the best offers for hotels and activities in their destination.
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WEBSITE MARKETING

DESTINATION
LANDING PAGE

Your destination will have a landing page on the Bonotel website that will
be featured under the “Destinations” tab and, depending on the package
chosen, will be listed under “Destination of the Month” on the Bonotel
homepage for the duration of the campaign. The landing page includes a
description of the destination, along with a list of things to do, insider tips,
images and more.

Landing pages are created by our in-house marketing team, and a
dedicated specialist will work with you to create the page utilizing your
content and providing recommendations along the way.

DESTINATION OF THE MONTH
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LOS ANGELES

Los Angeles, CA

TOP DESTINATIONS

Ofahu, HI Seattle, WA Fort Lauderdale, FL

Orlando, FL Atlanta, GA Monterey County, CA

New York, NY Austin, TX
Las Vegas, NV North Lake Tahoe, CA
mmmmm

Miami, FL

New Orleans, LA

DESTINATION OF THE MONTH




WEBSITE MARKETING

PRE-LOGIN HOME
PAGE ADVERTISEMENT

Your destination will be one of a selected number of advertisements featured
and rotated on the pre-login page of bonotel.com. Pre-login advertisements
are visible to every user that visits the Bonotel website, without requiring a
login, and provides the most exposure.

Pre-login advertisements can be fully designed and created by our in-house
marketing team, or you can provide your own custom designed
advertisement to be featured.

ABOUT US

PUBLICATIONS

NEW ACCOUNT

CONTACT

HELPFUL LINKS

TRAVEL ADVISORIES

DESTINATION
OF THE
MONTH

LOG IN BELOW
FOR SAVINGS & MORE




WEBSITE MARKETING

0 everly
HELPFUL LINKS TRAVEL ADVISORIES -

SPECIAL OFFERS DESTINATIONS US PARKS

POST-LOGIN HOME
PAGE ADVERTISEMENT

Your destination will be one of a selected number of advertisements featured =
and rotated on the first page of the website after agents login. This feature T < ; /
provides a direct link to the dedicated destination landing page. - Who's Ready-for Summer in Las Vegas?

Access great rates when you baok your client’s June 2019 getaway at an MGM Resorﬁ property!
Homepage advertisements are fully designed and created by our in-house

marketing team using your content.




EMAIL MARKETING

LBONOTEL  sPECIALOFFERS  LUXURY BROCHURE

NEWSFLASH FEATURE

DESTINATION OF THE MONTH - R BONOTEL

GREATER EXCLUSTVE SPECIAL OFFERS  LUXURY BROCHURE
FORT LAUDERDALE

Throughout the month, newsflashes are sent to a list of over 4,900 opt-in e —————E—— |

tour operator subscribers worldwide. Your destination will receive either N FORT LAUDERDALE!

dedicated weekly newsflashes or multiple banner advertisements in select Lot kg ey Ao 8 Sghasang s Wt ot

newsflashes featuring our preferred product. Newsflashes are designed to e g To 0o NEW

feature and highlight any part of your destination and the properties Stoteg tooogs omes2imie ORLEAN 3

throughout. All dedicated newsflashes and newsflash features can be sent T S et & COMPAN i

to specific markets to better capture target business. Bt 5 vl LUXURY, ROMANTIC, OR FAMILY.FRIENDLY HOTEL?

NEW ORLEANS HAS IT ALL!

Click here to see 3 full list of free things to do
in Fort Lauderdal

Paired with strategic targeting and messaging, our newsflashes perform u‘::"* B b

. Attractions

above industry average. Wihen vitors ar eat o g0 egond e

beach, it's time to visit the atiractions that

make Greater Fort Lauderdale famous. There

are infinite ways to appreciate all that the

region has to offer, and the region has plenty
it

Newsflashes are created by our in-house marketing team, and a dedicated S
specialist will work with you to create the email utilizing your content and
providing recommendations along the way.

Explore Bonotel's Featured Hotels & Unlock Savings O

Ace Hotel New Orleans B on Canal
LS & & LA & &

Hatel ID: 5351 Hatel ID: 5629

Located in the Warehouse District, Ace Hotel This newly rencvated hatel showcases
) '.hey ﬂeclhl\hlhsebukrg iemparary and chic autlook on the vibrant city,
ming galleries, ehapping, jacat wten (e he e distnc & ceniral

DISCOUNT




EMAIL MARKETING

EMAIL SIGNATURE
BANNER AD

Jolanda Nazario | VP of Sales | Bonotel Exclusive Travel = Orlando Office
Email: Jolanda.nazario(@bonotel.com | Bonotel.com

The email signature banner ad is designed to feature and highlight any Book your client’s next ADVENTURE

in PORTLAND

part of your brand, including special offers and/or amenities.

It is featured on our sales team email signatures, as well as our client CLICK HERE TO LEARN MORE
services team.

The Bonotel Sales Team sends over 3,500 emails per week reaching
tour operators in over 60 countries.




PRINT MARKETING

PRINT MARKETING - —— s

Mask optional. Fun inevitable.

THE BONOTEL
BROCHURE

They say Mother Nature made the Grand Canyon,
but she lives in Sedona.

The Bonotel Brochure is sent each year to every major tour operator worldwide.
An online copy is also posted on bonotel.com and is viewable to over 50,000
unique visitors annually. It is also linked on every newsflash that goes out.

Brochure advertisements can be fully designed and created by our in-house

marketing team, or you can provide your own custom designed advertisement
to be featured.




AGENT MARKETING

|nte rrl@\i’g Choose Traveler ﬁwﬁ;&;% Welcome Beverly

INTERNOVA AGENT

START NEW SESSION CURRENCY: USD - TRIP CART ], MY SEARCHES

Room (No. of rooms)

- 1 +

Room #1
Adults (17+ years) Children (0-17 years)

pinSIGHT is an online hotel booking tool for Internova Travel Group agents from
different business units. pinSIGHT was developed with state-of-the-art technology

for easy, flexible booking while combining an enhanced interface displaying detailed s ¢ _ & Ko=r roriet
content, images, maps, customer reviews, and additional search features. Home == . Ciaversa yonrL e Veges mieiiarce
page website advertisements are linked directly to the property’s landing page for ; y e
immediate booking. OTTE NEW YORRPALACE CONRAD | HILTON | CROCKFORDS

Mo N T E REY Escape to an Inspiring Place

GRAEB LIFE BY THE MOMENTS" [ BOOK NOW I




AGENT MARKETING

BOOK ON PINSIGHT FOR A CHANCE TO WIN! Travel Portland is
offering (1) 3-night stay (accommodations only) at one of the featured
properties below, a Partland VIP Attractions Pass, and a 550 Kuto Card

(local gift card) for the agent with the highest booked hotel room nights
A < E N | | N < E N I | V E into the city of Portland, Oregon.
hooked via pinSIGHT from February 1 - March 3,
BOOK ON PINSIGHT FORA CHANCE TO WIN A | Riai et s

3-NIGHT STAY AT A CAESARS LAS VEGAS PROPERTY!

PINSIGHT BOOKING INCENTIVE: We are offering (1) 3-night stay (accommedations only) to the agent

with the highest booked room nights for all 10 Caesars Las Vegas properties combined. Valid bookings ] .
must be booked via pinSIGHT from January 31 - March 4, 2022 The Benson Portland, Roval Sonesta Portland
Curio Collection by Hilton Downtown

The combined room nights will be for the following Las Vegas properties shown below:

C‘DCAESARS

i

ENTERTAINMENT.

Bonotel launches agent incentive programs to capture business from other e e
Internova Travel Group business units. These programs range from free hotel itk
accommodations, gift cards, activity passes, and anything else specific to the NoBy HOTEL AT ChERs L

destination. These programs are distributed through the pinSIGHT agent portal SIS

and are linked directly to the informational flyer for further details.

e
PLANET HOLLYWOOD RESORT AND PARIS LAS VEGAS RESORT AND CASING
(CASIND LASVEGAS Loz Vegaz. MY
Loz Vigos, NV

* Zearsting you lovw st Puct. I e P f i Lax

. )
Nty s o s s i J S —
pee Pkt niidlpery o

Email marketing@bonotel.com with any addibonal queshons.




DEDICATED MARKET MANAGER SUPPORT
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PARTNERSHIPS TO CUSTOM-BUILT HOTEL CLIENT-SPECIFIC
SUPPORT ADDING PROGRAMS PROMOTIONS TO
NEW PRODUCT PAIR WITH FLIGHT
Bonotel has experience in building SALES
Our dedicated market managers will unique hotel programs for customers.
work with you to ensure Bonotel has Programs can include deeper Market Managers work very closely
the right product. We have preferred discounts, exclusive amenities, resort with suppliers in your areas to
partnerships with key brands like credits, value-adds, and more in order procure exclusive promotions for
Hilton, Hyatt, Montage, Noble House, to help capture advanced bookings or customer campaigns that can be
Hard Rock, Sonesta, and Best target the domestic market with aligned with flight sales.
Western for easy product shorter booking windows.

procurement.




MARKETING CAMPAIGN

Utilizing Bonotel’s international client base, airline partners, and domestic travel agent network through Internova Travel Group, Bonotel will
strategically distribute a variety of assets for the Travel South Campaign, including:

STATE TOURISM OFFICES OPTION 1: STATE TOURISM OFFICES OPTION 2:
» Dedicated Destination Landing Page including preferred placement » Dedicated Destination Landing Page including preferred
on the Bonotel Website placement on the Bonotel Website

* 1 Pre-login Advertisement * 1 Post-login Advertisement, linked to the destination landing page
* 1 Post-login Advertisement, linked to the destination landing page « 2 Dedicated Newsflash Features highlighting the destination
« 1 Email Signature Banner Ad linked to the destination landing page * Inclusion in 2-Page Spread in the Bonotel Brochure
« 3 Dedicated Newsflash Features highlighting the destination » Participation in Internova Agent Booking Portal Takeover
* Inclusion in 2-Page Spread in the Bonotel Brochure * 1 Home Page Advertisement
» Participation in Internova Agent Booking Portal Takeover » Dedicated Flyer & Marketing Toolkit Distributed to Agents

* 1 Home Page Advertisement

* 1 Rotating Banner Advertisement TOTAL COST/PARTICIPATING DESTINATION: $7,000

« Dedicated Flyer & Marketing Toolkit Distributed to Agents

TOTAL COST/PARTICIPATING DESTINATION: $10,000




MARKETING CAMPAIGN CONTINUED...

CITY DMO’S OPTION 1:

Dedicated Destination Landing Page including preferred placement
on the Bonotel Website
1 Post-login Advertisement, linked to the destination landing page
2 Dedicated Newsflash Features highlighting the destination
Inclusion in 2-Page Spread in the Bonotel Brochure
Participation in Internova Agent Booking Portal Takeover

» Rotating 1 Banner Advertisement

« Dedicated Flyer & Marketing Toolkit Distributed to Agents

TOTAL COST/PARTICIPATING DESTINATION: $5,000

CITY DMO’S OPTION 2:

Dedicated Destination Landing Page including preferred
placement on the Bonotel Website
1 Post-login Advertisement, linked to the destination landing page
1 Dedicated Newsflash Feature highlighting the destination
Participation in Internova Agent Booking Portal Takeover

» Dedicated Flyer & Marketing Toolkit Distributed to Agents

TOTAL COST/PARTICIPATING DESTINATION: $3,000
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