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Campaign Results: March-August 3/1/20-8/31/20

Placement Start Date End Date IO Goal Impressions Delivered Clicks CTR

Travel South 2020 - Kentucky - Custom Billboard
3/1/20 8/31/20 138,889 139,128 920 0.66%

Travel South 2020 - Kentucky - Native Promo 3/1/20 8/31/20 111,111 113,531 392 0.35%

Travel South 2020 - Kentucky - ROS 
300x250/728x90

3/1/20 8/31/20 230,769 238,794 332 0.14%

Travel South - Kentucky - Preroll 3/1/20 8/31/20 55,556 57,518 828 1.44%

Travel South - Kentucky - Social Promotion of 
Native Article

3/1/20 8/31/20 52,083 52,698 222 0.42%

Travel South - Kentucky - Native Article Creation 
Fee

3/1/20 8/31/20 N/A N/A N/A N/A

Travel South - Kentucky - Custom Billboard 
Production Fee

3/1/20 8/31/20 N/A N/A N/A N/A

All Placements 3/1/20 8/31/20 588,408 601,669 2,694 0.45%

Source: Smithsonian Google Ad Manager, unless otherwise noted.
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Daily Newsletter Takeover (560x70, 

300x250 and Native Tile)
150,000 329,116 169,786 97,104 51.6% 29.5% 323 1,367 1,690 1.0%

All Newsletters 150,000 329,116 169,786 97,104 51.6% 29.5% 323 1,367 1,690 1.0%

Source: Smithsonian Email Server (Acoustic); *Acoustic 2019 Marketing Benchmark Report data for the Media & Publishing Industry 

Native Article Total Pageviews Avg. Time on Page

Discover Greatness in Muhammad Ali's Hometown 2,423 04:12

Source: Google Analytics; *Industry Benchmark Source: ComScore data on Nativo
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Native Article
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Custom Billboard 
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728x135
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Preroll
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Social Post
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ROS 300x250
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ROS 728x90


