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ABOUT TSUSA 

Global Partner Programming 
 

The latest arrival figures released report 115,881 Australian visitors to the USA in September, up 7% on 2023, 
and reaching 78% of 2019 levels. This is a significant jump on August's numbers as September is typically a 
strong month for visitation given the Australian school holiday period. Australia was the 9th largest long-haul 
market into the USA for the month of September and YTD is sitting at number 10th (Source i94 arrivals). 
 
In terms of visitation from New Zealand to the USA, in September there were 28,322 visitors, down 9% on 
last year. 
 
4,211 Australians listed a Travel South state as their first intended address in September, equaling 4% of total 
USA visitation, and up 13% on last year. (Source i94 arrivals – first intended address). 
 
After the exchange rate reached a high of 0.69c in September, the AUD dropped back slightly this month 
hovering around US 0.66c 
 
Daily Mail Australia to introduce a ‘partial’ paywall for ‘premium content’. Starting from the end of October, 
the new Mail+ partial paywall will roll out to all Australia users of the website who will be able to access 
“daily premium stories and a ‘Best of the Mail’ weekly newsletter” for $1.99 a month.  
Source  
 
Mamamia announced the launch of KNOW, a lifestyle media brand connecting with Gen Z, and The Daily 
Dial, a proprietary content planning tool at its upfronts. The company also shared the expansion of its edu-
tainment strategy with four new categories: Work, Birth, Divorce, and Health. Mamamia launched the Gen Z 
brand KNOW since “60 per cent of Gen Z use social media as their primary source of information and 
entertainment – the way they consume media is a whole new ballgame and very different to other generations. 
They exist outside the traditional news cycle because they’ve created their own,” said Zara Curtis, chief 
content officer at Mamamia.  
 
In a bold move to redefine the media landscape in Australia, Nine is set to launch a trio of innovative 
initiatives designed to enhance consumer engagement and deliver premium content across various interests. 
This strategic expansion includes Nine Audio: Finance, the Good Food app, and a partnership with BBC 
Studios for new FAST channels on 9Now. Each of these offerings promises to not only meet the growing 
demands of audiences but also provide advertisers with valuable opportunities to connect with consumers in 
meaningful ways.  
 
 

  

https://mumbrella.com.au/daily-mail-australia-to-launch-partial-paywall-853426
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I. EXECUTIVE SUMMARY 
 

 

■ Travel Agent Day Australia (TADA) 

 

■ Australian Travel Industry Association (ATIA) Beyond Borders sponsorship 

 

■ NTIA Awards 

 

■ Pitching media attendance Global Week 2025.  

 

■ Press office pitching.  

 

■ Where Music Was Born campaign next steps.  

 

 
 

Australia 
Jul Aug Sept Oct Nov Dec  

FY 25 

Total 

10 

Partners 

 
AL 
KY 
LA 
NC 
SC 
TN 
WV 
MO 
MS 

ROTS 
 
 
 
 

 

Travel Trade 

Trade Meetings 30 21 9 66   
 

126 

 

Number of Agents Trained 133 87 4 202    426 

  

Media Meetings 12 5 14 10    41 

Total number of 
12 26 14 

2  
 

 
54 

articles published 

Impressions 14,804,911 5,535,000 3,923,219 4,730,00

0 

   23,993,130 
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II. COMMUNICATIONS & PR  
 

■ Pitching media attendance Global Week 2025.  

 

■ Press office pitching.  

 

■ Where Music Was Born campaign next steps.  

■ Earned media Coverage Book  

■ GMM24 media Coverage Book  

 

 

 

      

 

https://app.coveragebook.com/29490/books/0a711622db9d687e/sections/f229ec10-e61f-4ad6-9801-7c2240e3c985
https://app.coveragebook.com/29490/folders/25895e86-c979-4c28-9f3b-ea14476c9dce/books
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COVERAGE: 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

7 

 

Communications & PR 
 

Media Contacts (phone calls, emails, personal meetings 
 

Contacts Interest/Status Follow-up/Next step 

Alan Granville, Stuff NZ Pitched for Global Week 2025.   Confirmed 

attendance.    

Stephen Scourfield, The West 

Australian  

Pitched for Global Week 2025.  Declined.  

Kelli Armstrong, Escape Pitched for Global Week 2025.  Follow-up  

Akash Arora, Explore Pitched for Global Week 2025. Follow-up 

Kristine Tarbert, Nine Pitched for Global Week 2025. Follow-up 

Samantha Cheney, The Great 

Outdoors  

Meeting to hear about re: launch of program returning back to 

Channel 7 for the first time since 2009.  
Will share through 

media kit.  

Alex Munday, D’Marge,  Presented us media kit, educated on the region. Would be good for a 

sports centric event. 

Casey Guth, Mamamia Presented us their 2025 upfronts, educated them on TS.  Unable to commit to 

more then two 

articles per fam 

without investment.  

Elliot Barsby, Man of Many Presented us their 2025 upfronts, educated them on TS.  Mostly paid 

advertorials.  

Chris Watson 

Owner 

 

Chris Watson Travel  

Product and touring itinerary discussion for WMWB 

Itineraries 
Ongoing 



 

8 

 

III. TRAVEL TRADE 

IV. CAMPA 
 Trade Contacts (phone calls, emails, personal meetings). 

 
Contacts Interest/Status Follow-up /Next 

step 

Darran Keil 

Commercial Director 

 

Exclusive Holiday Giveaways 

Meeting and update on new Exclusive Holiday 

Giveaways, a membership program that donates a 

majority of profits to charity. EHG will purchase and 

promote the holiday, with 50% of ticket price going to 

charity.  

Ongoing 

IPW Advisory Committee IPW Advisory Committee meeting with US 

commercial services to discuss invite and attendee list 

for Chicago 2025. 

Ongoing 

Brand USA SXSW Industry 

Nights 

Attendance at Brand USA House for SXSW industry 

launch party and networking. 

N/A 

Chris Watson 

Owner 

 

Chris Watson Travel  

Product and touring itinerary discussion for WMWB 

Itineraries 

Ongoing 

United Airlines Beach Clean Up Supporting United Airlines Coogee Beach cleanup and 

networking with Helloworld, Link, itravel and other 

industry in attendance. 

N/A 

Beyond Boarders Conference Attendance at Beyond Borders conference and training 

with 150+ travel agents in attendance. We had southern 

state trivia to win astronaut ice cream and hot sauce 

tasting. Guest interaction and interest was very high. 

N/A 

NTIA Awards Attendance at NTIA Awards as Travel South Finalist. 

Other finalist included Tourism Canada, Tourism Fiji 

Hawaii with Tourism New Zealand winning on the 

night. Great exposure and support for Travel South to 

be listed as a finalist. 

N/A 

Belinda Condon 

United Airlines 

Meeting with Belinda to discuss the Houston route and 

potential fams or promotions to the south. United are 

open to options, 

N/A 

Andrew Gay 

Owner Founder 

 

Travel USA 

Discussion and support on North Carolina’s dedicated 

page. 

https://travelusa.co.nz/destination/north-carolina/  

 

Ongoing 

https://travelusa.co.nz/destination/north-carolina/
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Sophie Christopoulos  

Director 

 

303 WorldTravel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Abby Pezze 

Travel Advisor 

 

Travel Associates 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Meaghan Wolf 

Business Leader 

 

Travel Associates 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Kara Wachter 

Senior Travel Consultant 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Mili Gonzalez 

Travel Advisor 

 

Travel Associates 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Darren Leckie 

Franchise owner  

 

MTA Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Aydin Yilmaz  

Team Leader 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Jacqui Griffin 

Travel Consultant 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Sandra Costa 

Team Leader 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Derek Harwood 

Travel Manager 

 

My Cruise Concierge 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Rosemary Spiteri 

Travel Advisor 

 

The Curated Traveller 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Paola Swampillai 

Senior Consultant 

 

Helloworld 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 
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Tanya Patterson 

Travel Manager 

 

Travel Managers 

Meeting and destination training at TADA. Emailed TSUSA 

assets and 

itineraries 

Sandra Brasier 

Senior Travel Advisor 

 

Helloworld  

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Alyssa Pretorius 

Travel Manager 

 

Travel Managers 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Sarah Knoll 

Travel Manager 

 

Travel Managers 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Carolyn Ahearne 

Travel Manager 

 

Travel Managers 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Linda Sharpe 

Travel Consultant 

 

Gippsland Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Joanne Baxter 

Travel Consultant 

 

Gippsland Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Tracey Wright 

Manager/Independent Travel 

Advisor  

Travel Right Cruise & Travel

  

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Shaun Abblitt 

Luxury Advisor 

 

Travel Associates 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Jacqui Bannister 

Luxury Advisor 

 

Travel Associates 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Belinda van Tholen  

Travel Agent 

 

Elite Cruising and Tours 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Christine Bottrell 

Luxury Advisor 

 

Travel Associates 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 
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Tina Barns 

Travel Agent 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Pippa Vann 

Travel Agent 

 

Travel Partners 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Andie Davey  

Owner  

 

Andie Davey MTA Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Jilda Jack 

 

Personal Travel Managers   

Travel Manager Australia 

DMC contacts for 5-6 day corporate incentive group in 

Tennessee. 

Provided 

itineraries and 

contacts. 

Margaret Freebair 

Tour Manager/Tour Design 

 

journeysworldwidecom.au 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Yaniv David 

Independent Travel Agent 

 

FBI Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Kerrin Poupos 

Personal Travel Managers   

 

Travel Managers 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Vicki Carmichael 

Travel Agent 

 

Main Beach Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Billy Knepscheld 

Assistant Team Leader 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Rosie Loxley 

Assistant Team Leader 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Jill McCurry 

Assistant Team Leader 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

James Jang 

Travel Designer 

  

Where 2 Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 
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Alex Tan 

Assistant Team Leader 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Matthew Moir 

Assistant Team Leader 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Gary Mann 

Travel Advisor 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Rosaria Miot 

Travel Advisor 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Fay Galatis 

Travel Advisor 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Idah Watson 

Travel Advisor 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Sarah Beggs 

Travel Advisor 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Sam Hughan 

Team Leader 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Kate Rickards 

Travel Advisor 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Brydie Hargadon 

Travel Advisor 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Anna Bayley 

Travel Consultant 

 

Travel Byanna 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Meagan Laurie  

Assistant Team Leader 

 

Flight Centre 

Meeting and destination training at TADA. Emailed TSUSA 

assets and 

itineraries 
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Laura Garner 

Team Leader 

 

Flight Centre 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Angela Italia 

Mobile Travel Agent 

  

MTA Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Chad Naylor 

Co-owner 

 

The Cruise and Travel Store  

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Kellie Browning 

Trainer 

 

Connected Travel 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

John Saporito 

Business Development Manager 

 

Hapag-Lloyd Cruises 

Meeting and destination training at TADA.  Emailed TSUSA 

assets and 

itineraries 

Kelly Campbell 

Independent Affiliate & Travel 

Specialist  

 

Savenio 

Training and itinerary support for Dude Style ranches 

in Tennessee, Virginia, North Carolina. Destination 

information on Nashville, Dollywood and Atlanta. 

N/A 

Francesca Labbozzetta 

Director 

 

Marconi Travel 

Meeting and information on sporting events in the 

South. World Cup, Super Bowl, Kentucky Derby and 

Nasar racing. 

Ongoing 

Samantha Harman 

Managing Director 

 

Magic Happens Here 

Itinerary support and training for clients visiting 

Nashville, Memphis and New Orleans over the New 

Year/ early January period. Assistance with family 

friendly tour/sightseeing recommendations. 

N/A 

Mary-Anne Guest 

Head of Product 

 

Phil Hoffman Travel 

Discussion with Mary-Anne on Phil Hoffman group 

fam to the South post Helloworld OMC Conference in 

May 2025  

Ongoing 
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CAMPAIGNS & ACTIVITY 
 

 

■ Travel Agent Day Australia 
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■ Beyond Borders Travel Summit 
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■ Travel USA – North Carolina 
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■ NTIA Awards Night 
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■ Brand USA SXSW Industry Event 
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■ United Airlines Beach Cleanup  
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■ Thanksgiving reminder and Sponsorship 
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Newsletters 
TRADE Newsletter – Winter in the South October 

Recipients: 4060 Open Rate: 1024 (25.22%) 

PR Newsletter – Winter in the South October  

Recipients: 368 Open Rate: 181 (49.18%) 
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Market Update 

Economic & Market Update 
 

■ The following Economic announcements were made in October 

 

■ Australia’s unemployment rate remained unchanged at 4.1% in September, according to the latest ABS figures. The 

unemployment rate reflects the percentage of people who were looking for work but couldn’t find any. This figure is 

seasonally adjusted, meaning the ABS has removed the effects of calendar-specific patterns from the data, like fruit-

picking in summer or Christmas casuals in retail in December. Source. 

 

■ The Federal Government announced the first back-to-back surplus in almost 20 years, as it delivered the Final 

Budget Outcome for 2023–24. The surplus was $15.8 billion. Source. 

 

■ Prices rose by 2.8% in the year to September 2024, according to new figures from the Australian Bureau of Statistics 

(ABS). This is the lowest annual inflation rate in more than three years. The annual inflation figure is down from the 

last quarter, when prices rose 3.8% over the previous year. According to the ABS, the slowing of inflation was 

driven by Federal and State/Territory Government discounts on energy bills, which came into effect in July. Source. 

 

■ Sydney house prices fell by 0.1 per cent in October, the first monthly decline in almost two years, but the median 

price is still $1.48 million. Source.  

 

■ The exchange rate reached a high of 0.69c in September, the AUD dropped back slightly this month hovering 

around US 0.66c 

■ The latest arrival figures released report 115,881 Australian visitors to the USA in September, up 7% on 2023, and 

reaching 78% of 2019 levels. This is a significant jump on August's numbers as September is typically a strong 

month for visitation given the Australian school holiday period. Australia was the 9th largest long-haul market into 

the USA for the month of September and YTD is sitting at number 10th (Source i94 arrivals). 

■ In terms of visitation from New Zealand to the USA, in September there were 28,322 visitors, down 9% on last year. 

■ 4,211 Australians listed a Travel South state as their first intended address in September, equaling 4% of total USA 

visitation, and up 13% on last year. (Source i94 arrivals – first intended address). 

Tour Operators & Travel Agencies 
 

■ Travel agency network itravel has unveiled a new business model called Franchilli, which is deigned to make it 

easier for members to transition from mobile to franchise operations. Travel advisors seeking to scale up operations 

but are concerned about the cost factor involved are in the sweet spot for itravel’s new model, with the company 

pledging Franchilli will take many of the complexities in the transition out of the equation. Source 

 

■ Supermarket chain Aldi Australia is expanding into the travel sector with the launch of the Aldi Holidays online 

portal. Partnering with Flight Centre Travel Group’s Ignite Travel Group on its first foray into travel, Aldi’s first 

collection of packages for shoppers start from $449pp, and include escapes to domestic destinations such as Surfers 

Paradise and The Whitsundays. Packages also include tour deals and cruise journeys. Source  

 

■ Travel Agent Day was launched in Melbourne, to recognise and support Travel Agents. Source 

 

■ USA House will feature everything from iconic tailgate parties, to VR road trips through Nevada, and panel 

discussions featuring US Olympic breaker B-Boy Jeffro, during SXSW Sydney at ICC Sydney. Source 

 

https://link.mail.beehiiv.com/ss/c/u001._Ry0YV7ZsGzlPzF81MgdSPuRV9mlSMr5Sf_UtPUmsdAzWwNLm2BNuE81COl2S9WiBv8Pe3n-jy1qoI8IlCTKni7hf_qypw5xw2pXTCLhcYyGWRyMgXP48bgi-OR4mqlRl4pY7eX1baUFMrRcLFmqMoN1SihWm0MMtkb95QrvlIhGJNR82W-DBSMtieTc4YqRU-onHfwjh-0ChwkRYaavwirrBjXsw1DrXrj0dVbaFelqOhU_kWaOmuWe2hu0MeuwXlcWXCdvhejLdzecrfdRgwuCz6yhNWk9GotIhHQuG2c/4ao/nZ0WehfpR5uFptM5nXuavQ/h10/h001.HicIaD1j5WOGyOCyOdx6yZFqoz7QJgTIsaUz4t45fO8
https://www.abs.gov.au/statistics/labour/employment-and-unemployment/labour-force-australia/sep-2024
https://www.smh.com.au/politics/federal/jim-chalmers-to-deliver-first-consecutive-labor-budget-surpluses-since-paul-keating-20240929-p5kecw.html
https://www.abs.gov.au/media-centre/media-releases/cpi-rose-02-september-2024-quarter
https://www.smh.com.au/property/news/sydney-house-prices-drop-for-first-time-in-almost-two-years-20241031-p5kmwn.html
https://issues.traveldaily.com.au/2024/Oct24/td011024.pdf
https://issues.traveldaily.com.au/2024/Oct24/td021024.pdf
https://travelweekly.com.au/article/tada-launches-in-melbourne-to-celebrate-travel-agents-vital-role/
https://travelweekly.com.au/article/while-we-have-the-now-infamous-raygun-us-olympic-breaker-b-boy-jeffro-will-show-us-how-its-done/
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■ Uber is rumoured to be exploring a potential acquisition of Expedia Group. Source 

 

■ Flight Centre’s share price has fallen 17% following ‘vague’ growth outlook. Source 

 

■ Envoyage has named Infinity Holidays as its preferred wholesaler. Source 

 

■ CT Partners has recorded a record $2 billion total transaction value in its latest results. Source 

 

■ Helloworld has teamed up with the Nine Network to bring its travel and lifestyle program back to television screens 

around Australia. Source 

 

Traveler Insights  

 
■ According to a study, people who engage in regular travel may experience increased longevity. It’s not just about 

relaxation, either; there’s scientific backing to this claim, and it’s something travel professionals need to know 

about. Source 

 

■ Australia’s younger generations now hold a much stronger sway over travel planning decisions than they did in 

previous years, a new study from Hilton has suggested. The 2025 Trends Report claims that the combined influence 

of Generation Alpha and Generation Z are now “actively shaping” family travel plans in 71% of households, 

positioning the younger cohort as key decisionmakers in travel bookings. Source 

 

■ Who’s the key travel decision-maker in Aussie families? A surprising 71 per cent of Gen Z and Alpha are taking the 

lead in family travel plans with experiences at the top of their lists, according to the new Hilton 2025 Trends Report. 

Source 

 

■ Aussies are getting creative to save up for their next holiday, despite growing cost of living concerns, according to 

new research by Finder. Source 

 

■ Holidays remain the primary reason for outbound travel in Australia, accounting for 60.2% of trips in Aug 2024, 

new insights delivered by the Australian Travel Industry Association (ATIA) show. Visiting friends and relatives 

comprised 26.7% of travel bookings, while business travel showed more modest growth, representing 5.8% of total 

trips. Source 

 

■ Outbound travel nears 2019 levels, with the number of overseas trips taken by Aussie travellers in Aug only 1.5% 

short of prepandemic volumes, new data from the ABS has shown. Indonesia (Bali) continues to domination in top 

spot with 158,730 trips, followed by New Zealand (106,450), the UK (62,930), and the US (56,330). Source 

 

■ Almost half of Aussie travellers plan to spend more on holidays in 2025 according to Skyscanner. Source  

 

■ Close to one in five Aussies spent money on holiday travel they could not afford in the past 12 months, according to 

a Finder survey of 1,049 respondents. The figure equates to roughly 3.6 million travellers booking trips that extend 

beyond their financial means, showing once again that travel remains a high priority for Aussies despite the cost-of-

living. Source 

 

■ According to ING, 30% of Australians planning a wedding say they want more honeymoon and less wedding. 

Source 

 

  

https://karryon.com.au/industry-news/other-technology/uber-may-buy-expedia/
https://travelweekly.com.au/article/flight-centre-shares-plummet-17-following-vague-growth-outlook/
https://travelweekly.com.au/article/envoyage-announces-co-consult-partnership-with-infinity-holidays/
https://issues.traveldaily.com.au/2024/Oct24/td311024.pdf
https://issues.traveldaily.com.au/2024/Oct24/td311024.pdf
https://karryon.com.au/industry-news/trends/travel-new-fountain-of-youth/
https://issues.traveldaily.com.au/2024/Oct24/td021024.pdf
https://stories.hilton.com/apac/releases/2025-travel-trends-au-eng
https://karryon.com.au/industry-news/trends/au-family-travel-trends-2025/
https://karryon.com.au/industry-news/half-of-aussies-fund-next-holiday/
https://issues.traveldaily.com.au/2024/Oct24/td161024.pdf
https://issues.traveldaily.com.au/2024/Oct24/td161024.pdf
https://travelweekly.com.au/article/almost-half-of-aussie-travellers-plan-to-spend-more-on-holidays-in-2025/
https://issues.traveldaily.com.au/2024/Oct24/td281024.pdf
https://karryon.com.au/industry-news/trends/honeymoon-boom/
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Air Lift 

 
■ The rumours swirling for months about Qatar Airways purchasing an equity stake in Virgin Australia have been 

confirmed, with an intention to buy a 25% stake, pending govt approval. Source 

 

■ Qantas is bringing the Aussie spirit to North America with its new brand campaign, ‘Australia in the Sky’, which 

launches as the carrier celebrates 70 years of flying to the United States. The Flying Kangaroo tapped widely-

acclaimed writer, producer and director Baz Luhrmann and Academy Award-winning costume and production 

designer Catherine Martin to act as creative consultants and ambassadors for the campaign. Source 

 

■ United Airlines is making significant strides in the Aisa-Pacific region, with a strong focus on partnerships and 

expanding connectivity. Source 

 

■ Qantas shares have dropped 4.5% following news of the Virgin-Qatar deal. Source 

 

■ Qantas boost capacity to the United States by 13 per cent, offering 30 per cent more premium seats for customers on 

long-haul flights with the return of more A380s to the network from next August. Customers will benefit from the 

return of the airline’s Boeing 787 Dreamliner aircraft to Brisbane, with the option of Premium Economy and more 

seats when travelling to Los Angeles and Auckland. Source 

 

■ International airfares are trending down with new Flight Centre Travel Group research. Source 

 

■ United Airlines has forecast a stronger than expected profit for the current quarter. Source 

 

■ The inaugural Dallas Fort-Worth to Brisbane flight with American Airlines has arrived, making it the US carrier’s 

longest route by distance. Source 

 

■ The US Department of Transportation has introduced new US air refund rules that mandate automatic ticket and fee 

refunds for delayed or cancelled flights. Source 

 

Actions 
 

■ International Showcase 

▪ Final preparation for International Showcase in Altanta 

 

 

■ Partner & Media Follow Ups & Meetings 
▪ Follow-ups from face to face media coffees and proactive pitching. Reconnect with Viking and Air NZ 

following those conversations.    

 

■ Continue Global Week pitching  
▪ Follow-ups for the 2025 pre-fam and fam, hoping to have confirmations by EOM.  

  

https://issues.traveldaily.com.au/2024/Oct24/td011024.pdf
https://issues.traveldaily.com.au/2024/Oct24/td011024.pdf
https://travelweekly.com.au/article/doreen-burse/
https://travelweekly.com.au/article/qantas-shares-drop-4-5-following-qatar-virgin-deal/
https://karryon.com.au/industry-news/airline/qantas-unveils-new-intl-route/
https://issues.traveldaily.com.au/2024/Oct24/td161024.pdf
https://travelweekly.com.au/article/united-airlines-strong-finances-and-au2-3b-share-buyback-signals-market-bounceback/
https://karryon.com.au/industry-news/airline/american-airlines-dfw-bne-1st/
https://karryon.com.au/industry-news/airline/new-us-air-refund-rules-2024/

