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ABOUT TSUSA 

Global Partner Programming 
 

The latest arrival figures released report 88,689 Australian visitors to the USA in October, down 3% on 2023, 
and reaching 79% of 2019 levels. YTD visitation is up 7.8% YOY. Australia was the 11th largest long-haul 
market into the USA for the month of October and YTD is sitting at number 10th (Source i94 arrivals). 
 
In terms of visitation from New Zealand to the USA, in October there were 21,548 visitors, down 3% on last 
year. 
 
4,041 Australians listed a Travel South state as their first intended address in September, equaling 5% of total 
USA visitation, and up 9% on last year. (Source i94 arrivals – first intended address). 
 
The exchange rate hovered at the US 0.66c and 0.65c for November.    
 
Are Media has announced new readership numbers, with the combined readership of its print titles growing to 
5.99 million readers a month in the September quarter. Gourmet Traveller stood out with readership growing 
11%. Source: Mumbrella.  
 
Super-funded news publication, The New Daily, is slashing jobs as it prepares to move into the hands of its 
new publisher, Solstice Media. Source: Mumbrella  
 
ELLE Australia is set to grow from two to four issues in 2025 and will supercharge its video, social and 
TikTok offerings. ELLE’s TikTok followers have grown 1,000% this year. Source: Mediaweek  
 
Leading design magazine Belle will introduce Belle Passport in 2025, a new and exclusive travel section 
running across Belle from May to November 2025. Source: Mediaweek  
 
Emma Wilson has taken over as Travel Editor for Snow Action which will now go to print again in 2025 after 
being digital only in 2024.  Emma is also co-host of Loving the Snowlife podcast and has a travel column 
'Travel Well With Emma' servicing the fastest growing regions of NSW, Western Sydney and the Central 
Coast.  
 
Katherine Davison has finished up as Editor of WHO and who.com.au. She is now working as a freelance 
travel and lifestyle journalist.  
 
Anne Majumdar has joined the LATTE team as Senior Editor. Anne will be working alongside LATTE 
Managing Editor, Guy Dundas with building the travel trade publication’s depth of luxury-specific industry 
news content, while expanding the title’s reach and frequency.  
 
 
 
 
 

  

https://mumbrella.com.au/home-and-food-brands-reach-new-readership-numbers-858188
https://mumbrella.com.au/the-new-daily-to-be-bought-out-by-publisher-857723
https://www.mediaweek.com.au/are-media-ignite-2025-everything-new-announced/
https://www.mediaweek.com.au/are-media-ignite-2025-everything-new-announced/
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I. EXECUTIVE SUMMARY 
 

 

■ International Showcase GPP Reports for 10 parners 

 

■ Gate 7 Thanksgiving Lunch 

 

■ Visit USA Thanksgiving Breakfast 

 

■ International Showcase Tour Operators Departure 

 

■ Continued pitching media attendance Global Week 2025.  

 

■ Concrete Playground Brief. 

 

■ Post election campaign analysis.  

 

■ Where Music Was Born coordination.  

 

 
 

Australia 
Jul Aug Sept Oct Nov Dec 

FY 25 

Total 

10 

Partners 

 
AL 
KY 
LA 
NC 
SC 
TN 
WV 
MO 
MS 

ROTS 
 
 
 
 

 

Travel Trade 

Trade Meetings 30 21 9 66 19  145 

 

Number of Agents Trained 133 87 4 202 6  432 

  

Media Meetings 12 5 14 10 10  51 

Total number of 
12 26 14 

2 22 
 76 

articles published 

Impressions 14,804,911 5,535,000 3,923,219 4,730,000 6,199,607  35,192,737 
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II. COMMUNICATIONS & PR  
 

■ Continued pitching media attendance Global Week 2025.  

 

■ Concrete Playground Brief. 

 

■ Post election campaign analysis.  

 

■ Where Music Was Born coordination.  

■ Earned media Coverage Book  

■ GMM24 media Coverage Book  

 

 

 

      

 

https://app.coveragebook.com/29490/books/0a711622db9d687e/sections/f229ec10-e61f-4ad6-9801-7c2240e3c985
https://app.coveragebook.com/29490/folders/25895e86-c979-4c28-9f3b-ea14476c9dce/books
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COVERAGE: 
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Communications & PR 
 

Media Contacts (phone calls, emails, personal meetings 
 

Contacts Interest/Status Follow-up/Next step 

Julia Aebi, We Are Explorers Briefed her on current clients (all), planning process,  None currently 

Kristen Galliot, Qantas Travel 

Inside/Medium Rare Content 

Upfronts for 2025 Connect with Alexis 

ahead of GMM 

famil.  

Samantha Cheney, Great Outdoors Briefed her on all clients, learnt about the new ‘GA’, shared 

media kit 
Assess opportunity 

for 25-26 planning 

Maddison Hockey, Marie Claire Met with Maddison. Discussed future famil opportunities with 

Marie Claire and Elle. 
None Currently. 

Paul Chai, Dream by Luxury 

Escapes 

Met Paul Chai, Managing Editor at Luxury Escapes at the 

recent Mumbrella Travel Marketing Awards. Discussed his 

recent USA famils. 

None Currently. 

Justin Jameison, Get Lost Discussed Get Lost offering. Assess opportunity 

for 25-26 planning 

Cinzia Giacchi, Concrete 

Playground 

Began kick-off for February 2025 Campaign Integrate partner 

elements into brief 

and commence 

campaign drafting.  

Elizabeth Gracie & Elizabeth Barry, 

New Idea & Woman’s Day Digital 

Met with Are Media digital editors to congratulate Gracie on 

her promotion and discussed editorial and famil opportunities.  
Not the right fit for 

Travel South.  

Edwina Hart, Escape Met with Edwina, chatted on her Social Media role. She is 

open to raw credit free, destination video content  
Worth assessing 

opportunity for 

social content.  

David White, Journey To Met with David to hear about offering, discuss potential 

partnership opportunities.  
Assess opportunity 

for 25-26 planning 
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

 
Contacts Interest/Status Follow-up /Next 

step 

Luxperience Attendance at luxperience, Flight Centre and The 

Luxury Collections high end trade show. Buy in is 

very expensive, so would only recommend for states 

purely focusing on Luxury. 

N/A 

Nikki Gladding 

General Manager 

 

The Luxury Collection 

Discussion on high end sales and product. Introduction 

to Tourism Exchange, buy the product will have to go 

via Infinity Holidays and have the API connection 

approved from head office 

N/A 

Chris Watson 

Owner 

 

Chris Watson Travel  

Product and touring itinerary discussion for WMWB 

Itineraries. Training with Canberra, Tamworth and 

Sydney offices scheduled for January just before 

campaign launch. 

Ongoing 

Dee Jaswal 

Head of Marketing 

 

itravel 

Meeting to discuss Southern product and push through 

Infinity Holidays programs. Also provided a list of 

DMC’s for complex agent queries. 

N/A 

Thanksgiving Event Gate 7 Thanksgiving Event with 80 airlines, 

wholesalers, OTA’s and agency partners in attendance. 

N/A 

Visit USA Thanksgiving 

Breakfast 

Attendance at Visit USA Breakfast function where 

they launched their new website with agent training 

portal. 

N/A 

Matt Carol 

 

Auckland Travel Show 

Info on the new Auckland Travel Show 22-23rd March. 

They are partnering with TAANZ for an exclusive 

travel agent training component on Friday 21st March, 

followed by the consumer weekemd 

Penny to email 

details. 

Andrew Gay 

Owner Founder 

 

Travel USA 

Discussion and support on South Carolina’s dedicated 

page. 

 

Ongoing 

Andrew Gay 

Owner Founder 

 

Travel USA 

Discussion and support on Missouri dedicated page. 

 

Ongoing 

Andrew Gay 

Owner Founder 

 

Travel USA 

Discussion and support on West Virginia dedicated 

page. 

 

Ongoing 
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Travel Weekly Luxury Showcase Information on Travel Weekly new Luxury Showcase 

roadshow. Scheduled for March 2025 and visiting 

Sydney, Melbourne and Brisbane. I don’t see this as a 

recommend activity for TS USA 

N/A 

Darran Neil 

General Manager 

 

EHG 

 

Discussion on Exclusive Holidays Getaways and their 

new launch date in Feb 2024. Itinerary information and 

support for Travel South Road Trips 

N/A 

Rosemary Metcalf 

Personal Travel Specialist 

 

MTA Travel 

Support and training on a southern itinerary including 

New Orleans, Memphis, Nashville with road trip 

itineraries to extend and include more TS states 

N/A 

Sophie  

Director 

 

303 World Travel  

Support and training with itinerary going from 

Nashville to Little Rock 

N/A 

Nicole 

Agent 

 

Chris Watson Travel 

Training and support with own itinerary to Nashville 

and New Orleans 

N/A 

Lauren 

 

Educational Adventures 

ITC Pacific 

Training and info on space camp and southern 

itineraries for Educational Adventures 

N/A 

Barry Warner 

General Manager 

 

Planet Dwellers 

Training and itinerary ideas for the south post World 

Pride Itineraries for 2025 

N/A 

Jason Smith 

Personal Travel Manager 

 

Guys Adventures 

Training and itinerary ideas for the south post World 

Pride Itineraries for 2025 

N/A 

VA – 1 Conference Attendance at VA – 1 Conference in Virginia N/A 
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CAMPAIGNS & ACTIVITY 
 

 

■ Gate 7 Thanksgiving  

 

 
 

 

■ Visit USA Thanksgiving  
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■ Luxury Escapes Product 
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■ Delta Airlines Famil – Support with flights and connections to Tennessee 
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■ Travel USA Product 
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■ Visit USA Member Update 
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Newsletters 
TRADE Newsletter – Girls Getaways November 

Recipients: 4012 Open Rate: 944 (23.53%) 
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PR Newsletter – Group Getaways November 

Recipients: 367 Open Rate: 204 (55.59%) 
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Market Update 

Economic & Market Update 
 

The following Economic announcements were made in November 

 

■ The Reserve Bank of Australia (RBA) has kept the cash rate at 4.35%, where it has remained for the past year. The 

RBA’s target range for inflation is 2-3%. Recent data shows the annual rate of inflation at 2.8%. The central bank 

noted inflation (rising prices) had “fallen substantially” since a 2022 peak but warned the economic outlook 

“remains highly uncertain.” The RBA said it doesn’t see inflation “sustainably returning to target” until mid-2026. 

Source. 

 

■ 3.5% How much wages grew in the year to September, according to the Australian Bureau of Statistics. Source. 

 

■ 4.1% The unemployment rate in October 2024, according to the Australian Bureau of Statistics. It’s remained at the 

same level since August. Source. 

 

■ Inflation has stayed at its lowest level in three years. Prices rose by 2.1% in the year to October 2024, according to 

new figures from the Australian Bureau of Statistics (ABS). The annual inflation figure is the same as the last 

month, which was the lowest inflation rate since July 2021.However, the annual trimmed mean (which is the rate of 

inflation once you remove extremes on either side) increased from 3.2% to 3.5%. Inflation is a key factor used by 

the Reserve Bank of Australia (RBA) to decide the cash rate. The cash rate has been at 4.35% since November last 

year, which is its highest level in about a decade. The RBA aims for the annual trimmed mean (mentioned above) to 

be between 2-3%. 

 

■ Australians’ use of cash has dropped to historically low levels, but new laws are set to force most retailers to 

continue accepting it. Worth noting that Australian travellers are increasingly becoming a tap to pay society. Source. 

 

■ Despite the housing crisis, cash property purchases increased by more than 20 per cent last financial year thanks to 

cashed-up downsizers. Example of this old Gen x and Boomer generation freeing up funds for travel. Source. 

 

■ New data from the Commonwealth Bank (biggest bank of Australia) has found that 18 to 29-year-olds are spending 

less on essentials, “in response to cost-of-living pressures”. Essentials spending by young Australians (18 to 29) fell 

2.3% in the year to 30 September. This is compared to an overall decrease of 1.7% for essentials. People aged 18 to 

29 spent 5% less on travel for the 12 months to September 30. In the same period, Australians aged 70 and overspent 

12% more on travel. Source. 

 

■ In terms of visitation from New Zealand to the USA, in October there were 21,548 visitors, down 3% on last year. 

 

■ The latest arrival figures released report 88,689 Australian visitors to the USA in October, down 3% on 2023, and 

reaching 79% of 2019 levels. YTD visitation is up 7.8% YOY. Australia was the 11th largest long-haul market into 

the USA for the month of October and YTD is sitting at number 10th (Source i94 arrivals). 

■ In terms of visitation from New Zealand to the USA, in October there were 21,548 visitors, down 3% on last year. 

■ 4,041 Australians listed a Travel South state as their first intended address in September, equaling 5% of total USA 

visitation, and up 9% on last year. (Source i94 arrivals – first intended address)  

 

 

https://www.rba.gov.au/media-releases/2024/mr-24-24.html
https://www.abs.gov.au/media-centre/media-releases/wages-grow-35-cent-year
https://www.abs.gov.au/statistics/labour/employment-and-unemployment/labour-force-australia/oct-2024
https://www.smh.com.au/politics/federal/cash-is-dying-but-government-plans-to-keep-it-alive-20241117-p5krah.html
https://www.smh.com.au/property/news/no-mortgage-no-worries-sydney-suburbs-where-home-buyers-pay-cash-20241118-p5krix.html
https://www.commbank.com.au/articles/newsroom/2024/11/CommBank-Cost-of-Living-Insights-Report.html
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Tour Operators & Travel Agencies 
 

■ Flight Centre Travel Group’s (FCTG) independent network, Envoyage, has selected Infinity Holidays as its 

preferred wholesaler, enhancing options for its members. Flight Centre targets record profit despite airfare deflation 

and “patchy” start to FY25. Source 

 

■ Travel and lifestyle TV series Helloworld returns in 2024. Source  

 

■ The Australian Travel Agents Co-operative (ATAC) has appointed Air Tickets as its exclusive air consolidator, a 

move set to take effect on 1 January 2025. Source  

 

■ TTV result up but margins down for Web Travel Group Source 

 

■ Webjet OTA reports its first standalone results. Bookings, TTV and revenue all down but profit up slightly. Source 

 

■ Australia’s competition travel industry mid- and back office game has a new player, with the launch of Canadian 

travel tech brand Travelworks – a key North US player. Source  

 

■ The Federal Government has launched a new data dashboard measuring the progress of the tourism industry across 

economic, environmental, social and institutional indicators Source 

  

■  New recruits in the United States will strengthen Intrepid’s partnerships and expand its reach in North America as 

the operator continues a major push in the major travel market Source 

 

■ Qantas has announced a transformative new model for travel agents to access its fares, set to roll out mid-next year. 

Source 

 

■ FCTG's Stage and Screen reports 41% boom in business travel among Aussie retailers Source 

 

■ NEW Zealand-based online hotel booking engine ResBook has been acquired by Australian tour management 

software company Rex Pax for an undisclosed sum. Source  

 

 

Traveler Insights  
 

■ Almost one-third (31%) of Australians save for up to a year and 19 per cent spend longer than a year to fund their 

dream holiday. Source  

 

■ Highflyers: 72% of APAC travelers plan to spend more or the same on flights in 2025. Source 

 

■ The playing field is not yet equal for men and women in the business travel sector, with a new Global Business 

Travel Association study showing that gender disparities remain at the top of the chain. Source 

 

■ The post-COVID visiting friends and relatives (VFR) boom continues with almost half of Australian families (47%) 

relishing the opportunity of intergenerational travel to reconnect with loved ones they rarely see. Source  

 

■ The northern summer season has ended on a high note, as the latest International Air Transport Association data 

shows that 2024’s peak travel season ended with demand at an all time high. Source   

 

■ Remote mountains, untouched ecosystems, and the opportunity to connect with local traditions, are being touted as 

the big trends for active adventure travel in 2025. Source 

 

https://karryon.com.au/industry-news/flight-centre-targets-record-profit/?utm_campaign=Daily&utm_medium=email&_hsenc=p2ANqtz-9kJ3XY_lBhU3UVbUMWoA4pWh4sFKU9YiMpAn2pOJ3bRoFqzY-nXoyR5U-2g2qP7Vxz_EvGwHwfDxAgDWnQyRhvRFBKgw&_hsmi=334067843&utm_content=334067843&utm_source=hs_email
https://karryon.com.au/community/helloworld-the-tv-show-returns-2024/
https://karryon.com.au/industry-news/atac-chooses-air-tickets/
https://tdlists.traveldaily.com.au/new/display.php?M=324415&C=01fe136ab5934b8e29d9a16f7bd9e897&S=55343&L=13&N=31148
https://tdlists.traveldaily.com.au/new/display.php?M=324415&C=01fe136ab5934b8e29d9a16f7bd9e897&S=55284&L=13&N=31135
https://issues.traveldaily.com.au/2024/Nov24/td141124.pdf
https://issues.traveldaily.com.au/2024/Nov24/td201124.pdf
https://issues.traveldaily.com.au/2024/Nov24/td261124.pdf
https://travelweekly.com.au/article/qantas-reveals-new-agent-distribution-model-with-more-opportunities-to-earn-commission/
https://karryon.com.au/industry-news/trends/stage-and-screen-au-retail-up/
https://issues.traveldaily.com.au/2024/Nov24/td011124.pdf
https://karryon.com.au/industry-news/trends/dream-holiday-savings-time-au/
https://karryon.com.au/industry-news/trends/skyscanner-horizons-2025-data/
■%09https:/traveltoday.co.nz/lite/wp-content/uploads/TravelToday-4969-01Nov24.pdf
https://karryon.com.au/industry-news/trends/intergenerational-travel-au/
https://traveltoday.co.nz/lite/wp-content/uploads/TravelToday-4970-04Nov24.pdf
https://traveltoday.co.nz/lite/wp-content/uploads/TravelToday-4970-04Nov24.pdf


 

36 

 

■ How people holiday is changing, shows new study with technology expected to see the travel and tourism sector 

look quite different in just five years' time. Source   

 

■ Donald Trump’s return to the White House will likely impact on US travel policy, including visas, travel bans for 

those from certain countries, winding back green subsidies such as sustainable aviation fuel, but also easing pressure 

around deal-making for airlines. Source  

 

■ International visitors are increasingly seeking greater flexibility and value from tourism businesses to win their 

bookings, a new report on tourism distribution has outlined. Source 

 

■ Navigating 2025: What’s next for travel agents? Source Navigating 2025: What’s next for travel agents?  

 

■ Travel industry needs to target Gen X as the boom in baby boomers fades https://travelweekly.com.au/article/travel-

industry-needs-to-target-gen-x-as-the-boom-in-baby-boomers-fades/ 

 

■ Tourism & Transport Forum survey finds 75% Aussies to travel this summer despite cost of living Tourism & 

Transport Forum survey finds 75% Aussies to travel this summer despite cost of living - Travel Weekly 

 

Air Lift 

 
■ Hawaiian Airlines has return fares ex Auckland to Los Angeles, Ontario, Long Beach, San Francisco, Oakland and 

San Jose from $1146 on sale to 07 Nov. Source  

 

■ Fiji Airways has, for the third consecutive year, been named as a Five Star Major Airline at the APEX Official 

Airline Ratings 2025. Source  

 

■ American will soon restart nonstop seasonal services between Auckland, New Zealand (AKL) and Dallas-Fort 

Worth, Texas (DFW) from October 29, 2024 to March 27, 2025; and Los Angeles, California (LAX) from 

December 7, 2024 to March 4, 2025. Source  

 

■ Qantas to launch new distribution model for agents amid growing NDC adoption. Agents to gain access to more 

fares and dynamic commission offers when new model launches to the market. Source  

 

■ While Donald Trump’s presidential election success has divided many, some of those in the US aviation sector 

appear to be welcoming his return to the White House. Source 

 

■ New regulations in the US now require airlines to automatically refund passengers for significant delays or 

cancellations with local travel experts saying Australia should adopt similar policies. Source  

 

■ Virgin Australia’s Big Play: Qatar partnership, long-haul return, and IPO path. Source 

 

■ Spirit Airlines, the largest low-cost carrier in the United States, has filed for bankruptcy. Source 

 

 

 

 

 

 

 

 

https://traveltoday.co.nz/lite/wp-content/uploads/TravelToday-4971-06Nov24.pdf
■%09https:/travelweekly.com.au/article/what-round-two-of-trump-means-for-travellers-to-the-us/
td151124.pdf
https://karryon.com.au/industry-news/whats-next-for-travel-agents/
https://travelweekly.com.au/article/travel-industry-needs-to-target-gen-x-as-the-boom-in-baby-boomers-fades/
https://travelweekly.com.au/article/travel-industry-needs-to-target-gen-x-as-the-boom-in-baby-boomers-fades/
https://travelweekly.com.au/article/tourism-transport-forum-survey-finds-75-aussies-to-travel-this-summer-despite-cost-of-living/
https://travelweekly.com.au/article/tourism-transport-forum-survey-finds-75-aussies-to-travel-this-summer-despite-cost-of-living/
https://traveltoday.co.nz/lite/wp-content/uploads/TravelToday-4969-01Nov24.pdf
https://traveltoday.co.nz/lite/wp-content/uploads/TravelToday-4969-01Nov24.pdf
https://traveltoday.co.nz/lite/wp-content/uploads/TravelToday-4969-01Nov24.pdf
https://tdlists.traveldaily.com.au/new/display.php?M=324415&C=01fe136ab5934b8e29d9a16f7bd9e897&S=55361&L=13&N=31151
https://traveltoday.co.nz/lite/wp-content/uploads/TravelToday-4973-11Nov24.pdf
https://travelweekly.com.au/article/will-australia-follow-us-when-it-comes-to-instant-refunds-for-travellers/
https://karryon.com.au/industry-news/airline/virgin-australias-strategic-path/?utm_campaign=Daily&utm_medium=email&_hsenc=p2ANqtz-_EfIaTAoHOzn348xfeo4ua97Y29qjxALl47ipC7r9HqG_qeeikxmWUx_w8ulGeP6LP9aRaPdFnfHUr0XO2u4SWb0Abbw&_hsmi=334580308&utm_content=334580308&utm_source=hs_email
https://karryon.com.au/industry-news/airline/low-cost-carrier-bankruptcy/
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Actions 
 

■ International Showcase Partner Reports 

▪ GPP State Report and distribution analysis for IS 

 

■ International Showcase Attendance 

▪ Attendance with 7 Australian and New Zealand Tour Operators and Karryon as our media partner 

 

■ Post IS Fam – North Carolina 

 

■ Partner & Media Follow Ups & Meetings 
▪ Follow-ups from face to face media coffees and proactive pitching. Reconnect with Viking and Air NZ 

following those conversations.    

 

■ Continue Global Week pitching  
▪ Follow-ups for the 2025 pre-fam and fam, hoping to have confirmations by EOM.  

  


