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‭ABOUT TSUSA‬
‭Global Partner Programming‬

‭The latest arrival figures released report 95,177 Australian visitors to the USA in July, up 6% on 2023, and‬
‭reaching 72% of 2019 levels. Australia was the 11th largest long-haul market into the USA for the month of‬
‭July and YTD is sitting at number 10 (Source i94 arrivals).‬

‭In terms of visitation from New Zealand to the USA, in July there were 28,140  visitors, down 2% on July last‬
‭year.‬

‭3,704 Australians listed a Travel South state as their first intended address in July, equaling 4% of total USA‬
‭visitation, and up 13% on last year. (Source i94 arrivals – first intended address).‬

‭Travel South USA was announced as a Finalist for the Australian National Travel Industry Awards (NTIA)‬
‭with the awards scheduled for Saturday 26‬‭th‬ ‭October,‬‭the day after ATIA Beyond Borders Conference.‬

‭Travel Daily’s inaugural Travel24 event took place at Sofitel Sydney Darling Harbour on 8th August 2024.‬
‭More than 250 travel professionals attended and listened intently as Federal Minister for Trade and Tourism,‬
‭Don Farrell, kicked off the event with a keynote speech, while the likes of CVFR Travel Group’s Ram‬
‭Chhabra, Accenture’s Michelle Newton, Wendy Wu Tours’ Simon Bell, and CATO’s Brett Jardine regaled‬
‭audiences with their insights into the next 24 months of travel.‬

‭Cosmopolitan Australia returns to print. The title returns under publisher Katarina Kroslakova and her‬
‭publishing house, KK Press, in collaboration with Hearst Magazines International. Cosmopolitan Australia‬
‭debuts with a blend of content spanning style, beauty, technology, relationships, entertainment, and career‬
‭and financial advice.‬
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‭I.‬ ‭EXECUTIVE SUMMARY‬

‭■‬ ‭Liberty Tours Launch –‬‭Southern Music and Mayhem USA‬

‭■‬ ‭Preparation for Travel Agent Day Australia (TADA)‬

‭■‬ ‭Urbanaut Atlanta Bright IPA promotional campaign in NZ‬

‭■‬ ‭NTIA Most Popular Tourist Office Finalist Announcement‬

‭■‬ ‭In August, we continued desk pitching, had more GMM coverage land and continued our media‬
‭meetings.‬

‭Australia‬
‭Jul‬ ‭Aug‬ ‭Sept‬ ‭Oct‬ ‭Nov‬ ‭Dec‬ ‭FY 25‬

‭Total‬
‭10‬

‭Partners‬

‭AL‬
‭KY‬
‭LA‬
‭NC‬
‭SC‬
‭TN‬
‭WV‬
‭MO‬
‭MS‬

‭ROTS‬

‭Travel Trade‬
‭Trade Meetings‬ ‭30‬ ‭21‬ ‭51‬

‭Number of Agents‬
‭Trained‬

‭133‬ ‭87‬ ‭220‬

‭Media Meetings‬ ‭12‬ ‭5‬ ‭19‬

‭Total number of‬ ‭12‬ ‭26‬ ‭38‬
‭articles published‬
‭Impressions‬ ‭14,804,911‬ ‭5,535,000‬ ‭20,339,911‬
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‭II.‬ ‭COMMUNICATIONS & PR‬
‭■‬ ‭Followed up with journalists who attended GMM and associated reporting.‬

‭■‬ ‭Media Meetings.‬

‭■‬ ‭Ongoing pitching.‬

‭■‬ ‭Earned media‬‭Coverage Book‬

‭■‬ ‭GMM23 media‬‭Coverage Book‬
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‭COVERAGE:‬
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‭Communications & PR‬
‭Media Contacts (phone calls, emails, personal meetings‬

‭Contacts‬ ‭Interest/Status‬ ‭Follow-up/Next step‬

‭Alex Bruce-Smith ‬
‭Head of Editorial at Pedestrian‬

‭Meeting on Contra press trips and desk pitching for Travel‬
‭South USA. She has a wedding so will be in the US market‬
‭next year again.  ‬

‭Will circle back‬
‭leading up to the‬
‭wedding to discuss‬
‭options.‬

‭Kerri Elstub‬
‭Director at Nine.com.au‬

‭Presented key messaging for Travel South USA and discussed‬
‭what Nine is looking for regarding TSUSA desk pitching‬
‭content.‬

‭Will circle back and‬
‭educate them‬
‭further on the client.‬

‭Steve Burling‬
‭Director of Morning Television on‬
‭Today Show‬

‭Discussed potential Today Show opportunities for Travel‬
‭South.‬

‭Would need to align‬
‭with the right‬
‭opportunity.‬

‭Vanessa Brown‬
‭Travel Editor at Newscorp‬

‭Presented Travel South destinations and discussed what‬
‭Newscorp is looking for with desk pitching. Vanessa informed‬
‭us they are interested in Southern USA sporting events for‬
‭pitching and famil opportunities.‬

‭Pitch to Newscorp‬
‭with their desired‬
‭content, destinations‬
‭and messaging in‬
‭mind.‬

‭Alissa Thomas‬
‭Contributing Editor at Grazia‬

‭Discussed Alissa’s potential USA visit. Gave her insights on‬
‭great activities and stays in Travel South states.‬

‭Will keep in touch‬
‭and send her travel‬
‭ideas in the South‬
‭prior to her trip.‬
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‭III.‬‭TRAVEL TRADE‬
‭Trade Contacts (phone calls, emails, personal meetings).‬

‭Contacts‬ ‭Interest/Status‬ ‭Follow-up /Next‬
‭step‬

‭Russel & Deb Wilkie‬
‭Fountain Gate Helloworld‬

‭Training and itinerary support for a trip to Tennessee.‬ ‭N/A‬

‭Liberty Tours Launch‬ ‭Support launching Liberty Tours USA wholesale‬
‭program with their first USA tour “Southern Music‬
‭and Mayhem USA” which spends 12 days in the South‬
‭visiting Nashville, Memphis, Tupelo, Natchez and‬
‭New Orleans. Training with the 78 agents in‬
‭attendance.‬

‭N/A‬

‭Lisa Wright‬
‭National Events Manager‬
‭Luxury Travel Collection‬

‭Update on the Luxury Travel Collection partnerships‬
‭prospectus. Details on Luxury Product Showcase,‬
‭Soiree and their national events program. Buy in is‬
‭significant with the lowest tier at $30K aud with‬
‭campaigns and conference for $15K‬

‭N/A‬

‭Qantas Loyalty – Hotels & Holidays‬
‭Kim Hughes‬
‭Brianna Laney‬
‭Jacqui Wright‬
‭Erin Fryer‬

‭Update on Qantas Hotels & Holidays as well as the‬
‭100% absorption of TripADeal into the QH family.‬
‭Qantas H&H are currently undergoing a restructure to‬
‭leverage off their 14M strong Australian database.‬

‭Ongoing‬

‭Andrea Morgan‬
‭National Sales Manager‬

‭Adventure World‬

‭Update and training on the South and information on‬
‭how Adventure World can extend their bespoke‬
‭touring product in the region.‬

‭N/A‬

‭Nigel McShine-Jones‬
‭Partnerships Manager‬

‭Stuba‬

‭Update on Stuba proposals and destination of the‬
‭month buy in program. Stuba’s agent network is‬
‭growing in Australia and the USA is their number one‬
‭in sales. Stuba have great diversity and product‬
‭available in the south, but we have yet to work out how‬
‭a program can include all partner states‬

‭Ongoing‬

‭Steven Cairns - MD‬
‭Margaret Sibraa - BDM‬

‭Liberty Tours‬

‭Planning for Liberty Tours wholesale launch with their‬
‭first US product  - “Southern Music and Mayhem‬
‭USA” which spends 12 days in the South visiting‬
‭Nashville, Memphis, Tupelo, Natchez and New‬
‭Orleans.‬

‭N/A‬

‭Sarah Gerrand‬
‭GM Partnerships & Events‬

‭Helloworld‬

‭Update on Helloworld events for 2025 with frontliners,‬
‭owner managers conference and ETG conference.‬
‭They are still talking about bringing back the Viva‬
‭Wholesale roadshow in 2025, but still to be confirmed.‬

‭Ongoing‬

‭Thanksgiving Event‬ ‭Save the date email to 100+ Travel Industry airlines,‬
‭wholesalers, travel consortia for Annual Thanksgiving‬
‭Event‬

‭Ongoing‬
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‭Simon Watson‬
‭Director of Beer/ Director of Rad‬

‭Urbanaut‬

‭Discussions with Urbanaut Atlanta Bright IPA in NZ in‬
‭partnership with Rhythms of the South. “Win A Trip to‬
‭experience the Rhythms of the South with Atlanta‬
‭Bright “‬
‭On-Pack Promotion:‬‭Each Atlanta Bright six-pack‬
‭will feature stickers or postcards promoting a chance to‬
‭"Win a Trip to Experience the Rhythms of the South –‬
‭Atlanta, Nashville & New Orleans." This will direct‬
‭consumers to a landing page with details about the‬
‭prize and destinations, including logos and website‬
‭links.‬
‭Launch Event:‬‭Urbanaut will also promote this‬
‭competition during the product launch on September‬
‭6th at The Beer Spot, located across from the brewery.‬
‭The event will be in partnership with Radio BFM,‬
‭featuring live band performances and an expected‬
‭attendance of around 400 people.‬

‭Ongoing‬

‭Nicole Bennett‬
‭Commercial Manager – Australia &‬
‭NZ‬

‭Delta Air Lines‬

‭Discussion with Delta on Urbanaut Atlanta Bright‬
‭promotion partnership for flight to support the‬
‭promotion. Delta was unable to support due to it being‬
‭an alcohol promotion.‬

‭N/A‬

‭Chris Watson‬
‭Owner‬

‭Chris Watson Travel‬

‭Product and activation planning for ‘Where Music was‬
‭Born’.‬

‭Ongoing‬

‭Flight Centre Brand Update‬ ‭Attendance at Flight Centre Brand update presentation,‬
‭which included an update by Global Managing‬
‭Director Andrew Stark, discussion panels and‬
‭networking.‬

‭N/A‬

‭Bec Olsen‬
‭Richard Taylor – Director of‬
‭Membership and Industry Affairs‬

‭ATIA‬

‭Update and discussions with ATIA (Australian Travel‬
‭Industry Association) on Beyond Borders conference‬
‭sponsorship and potential activations. Beyond Borders‬
‭is taking place on Friday 25‬‭th‬ ‭October as the lead‬‭up‬
‭conference to the NTIA Awards on Saturday 26‬‭th‬

‭October.‬

‭Ongoing‬

‭Sandi Pink‬
‭Personal Travel Manager‬

‭Travel Managers‬

‭Support and training on a Travel South itinerary‬ ‭N/A‬

‭Beth Betland‬
‭Mobile Travel Advisor‬

‭MTA‬

‭Update and training on Travel South product for family‬
‭of 6.‬

‭N/A‬

‭Kate Bevan‬
‭Personal Travel Manager‬

‭Travel Managers‬

‭Support and training on a Travel South itinerary‬ ‭N/A‬
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‭Kelly Turner‬
‭Travel Advisor‬

‭Travel Associates Burleigh‬

‭Support and training on a Travel South itinerary‬ ‭N/A‬

‭Candice Free‬
‭International Travel & Cruise‬
‭Consultant‬

‭Travel Associates Gelong‬

‭Support and training on a Travel South itinerary‬ ‭N/A‬

‭Pippa Madden‬
‭Home Agent‬

‭The Cruise and Travel Store‬

‭Support and training on a Travel South itinerary‬ ‭N/A‬

‭Aaron Lindsey‬
‭Travel Advisor‬

‭Hellloworld Travel Portland ‬

‭Support and training on a Travel South itinerary‬ ‭N/A‬

‭15‬



‭Campaigns & Activity‬

‭■‬ ‭NTIA – Travel South Announced as a Finalist‬
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‭■‬ ‭MTA product and consumer newsletter plus social content for their network‬
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‭■‬ ‭Visit USA Newsletter‬
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‭■‬ ‭Liberty tours event‬
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‭■‬ ‭Flight Centre Brand Update‬

‭■‬ ‭Resource Centre Updates‬
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‭■‬ ‭Gate 7 Social Media‬
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‭IV.‬ ‭Market Update‬
‭Economic & Market Update‬
‭The following Economic announcements were made in August‬

‭■‬ ‭The Reserve Bank board left interest rates on hold at 4.35 per cent and does not expect to cut rates in the next six‬
‭months.‬‭Source.‬

‭■‬ ‭Inflation went up by 3.5% in the year to July, down from the 3.8% rise for the 12 months to June. Whilst the drop‬
‭is a promising sign, inflation is still above the Reserve Bank of Australia’s target range of 2-3%.‬‭Source.‬

‭■‬ ‭Wages grew more than inflation for the third quarter in a row. Wages grew by 4.1% over the year to June,‬
‭according to the Australian Bureau of Statistics (ABS). It follows a 15-year high wage increase of 4.2% reported in‬
‭December 2023. In the June quarter, wage growth outpaced the rate of inflation (3.8%). This means ‘real’ wages‬
‭increased by 0.3%.‬‭Source‬‭.‬

‭■‬ ‭Australia’s unemployment rate rose slightly from 4.1 to 4.2% in July, according to the ABS. July marks the highest‬
‭unemployment has been since November 2021. The Reserve Bank of Australia forecasts the unemployment rate‬
‭will rise again to 4.3% by the end of 2024.‬‭Source.‬

‭■‬ ‭At the start of August, the ASX200, which includes Australia's 200 biggest publicly listed companies, dropped by‬
‭nearly 4% (August 5) - the worst single-day drop since the early stages of the COVID pandemic in May 2020. It‬
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‭followed weaker-than-expected jobs data out of the U.S., which prompted global fears of a looming recession‬
‭(‬‭source‬‭). As a result, the AUD dropped to a record‬‭low of 64.95 US cents, but by months end had bounced back‬
‭reaching the highest exchange rate for the year of 68 US cents.‬

‭■‬ ‭The latest arrival figures released report 95,177 Australian visitors to the USA in July, up 6% on 2023, and‬
‭reaching 72% of 2019 levels. Australia was the 11th largest long-haul market into the USA for the month of July‬
‭and YTD is sitting at number 10 (Source i94 arrivals).‬

‭■‬ ‭In terms of visitation from New Zealand to the USA, in July there were 28,140  visitors, down 2% on July last‬
‭year.‬

‭■‬ ‭3,704 Australians listed a Travel South state as their first intended address in July, equaling 4% of total USA‬
‭visitation, and up 13% on last year. (Source i94 arrivals – first intended address).‬

‭Tour Operators & Travel Agencies‬

‭■‬ ‭The full list of finalists for the 2024 National Travel Industry Awards (NTIA 2024) has finally been revealed after‬
‭the Australian Travel Industry Association (ATIA) announced the contenders for the business categories today.‬
‭Travel South USA has been listed as the finalist for‬‭Category 25 – Most Popular Tourism Office.‬‭The finalists‬
‭were:‬‭Destination Canada, Hawai’i Tourism Oceania,‬‭Tourism Fiji, Tourism New Zealand (Manaakitanga Aotearoa)‬
‭&‬‭Travel South USA.‬‭Source‬

‭■‬ ‭50% less pax per trip: Globus introduces 50+ new small-group tours for 2025. Globus has launched its new Small‬
‭Group Discovery tour collection for 2025, offering more than 50 itineraries worldwide with trips capped at 15‬
‭people for Europe and 18 for other destinations.‬‭Source‬

‭■‬ ‭Corporate Travel Management (CTM) today reported its FY24 results, showing a 9% increase in revenue and other‬
‭income, reaching $716.9 million, and a 21% rise in underlying EBITDA (profit) to $201.7 million. The company‬
‭also maintained a strong balance sheet with no debt. Despite the overall growth, full-year results fell below‬
‭forecasts. ANZ saw a healthy 6% rise in revenue to $169.3 million and a 6% increase in underlying EBITDA to‬
‭$44.9 million.‬‭Source‬

‭■‬ ‭HelloWorld’s recent decision to form a partnership with Canadian-headquartered Ensemble Travel Group was‬
‭forged for several key reasons, but for Executive Director Cinzia Burnes, bringing something new to the Australian‬
‭market was motivation enough to ink the contract. Of particular value to Helloworld agents under the new deal is the‬
‭option to access competitive rates and amenities at a range of luxury properties globally through the Ensemble’s‬
‭ADX platform.‬‭Source‬

‭■‬ ‭Helloworld reveals rises of 63% in TTV and 53% in profit. Reflecting the growth of travel overall, total transaction‬
‭value (TTV) for the group increased by 62.5% to $4.2 billion, with Australian and New Zealand segments benefiting‬
‭from the ETG acquisition by 60.6% and 79.4% (in transactional value) respectively. Total HLO revenue also grew‬
‭by 37.5% to $228.2 million, though the revenue margin declined slightly, from 6.3% to 5.2%, due to ETG’s lower‬
‭margins.‬‭Source‬

‭■‬ ‭Flight Centre Travel Group (FLT) has achieved a remarkable $320 million underlying profit before tax (PBT) for the‬
‭2023/24 financial year (FY24), underpinned by a record yearly total transaction value (TTV) of $23.74 billion. The‬
‭underlying profit result marks a whopping 131% increase from the $139 million recorded in FY23 and is in line with‬
‭it's‬‭updated profit guidance‬‭for the year. FY24 results‬‭eclipse pre-pandemic levels and 2019 record numbers.‬‭Source‬

‭■‬ ‭Flight Centre Travel Group’s (FCTG) Corporate Traveller brand delivered a record profit in the company’s full-year‬
‭financial results released this week, with Total Transaction Value (TTV) climbing 10% to $12.1 billion.‬‭Source‬
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https://www.abc.net.au/news/2024-08-05/japan-market-falling-australia-asx-fears-over-us-economy/104185186
https://karryon.com.au/community/all-contenders-for-ntia-2024-revealed/
https://karryon.com.au/industry-news/touring/globus-small-group-discovery/
https://karryon.com.au/industry-news/corporate-travel-management-200m-prof/
https://issues.traveldaily.com.au/2024/Aug24/td230824.pdf
https://karryon.com.au/industry-news/helloworld-rises-of-63-ttv-53-profit/
https://karryon.com.au/industry-news/flight-centre-ups-profit-forecast/
https://karryon.com.au/industry-news/flight-centre-record-ttv-profit-up/
https://issues.traveldaily.com.au/2024/Aug24/td300824.pdf


‭■‬ ‭Webjet has released an FY25 trading update this morning, revealing its consumer division is facing headwinds.‬
‭TTV for Webjet OTA is tracking 10% below the previous reporting period, while bookings are also down by 5%.‬
‭Source‬

‭Traveler Insights‬

‭■‬ ‭Australians continue to rank travel above health and hobbies as an important investment for their retirement savings‬
‭with a whopping 71 per cent saying it’s their top priority, according to a new survey. And it's a demographic that‬
‭values travel advisor expertise‬‭.‬‭Source‬

‭■‬ ‭The ‘golden triangle’ of Sydney, Melbourne and Brisbane saw a notable uptick in corporate travel bookings,‬
‭according to new data from FCTG’s FCM Travel and Corporate Traveller. The volume of flight bookings between‬
‭the three major airports rose by 12% in the first half of 2024 versus the first half of 2023, with Melbourne close to‬
‭overtaking Sydney as the most popular business destination, attracting 38% of arrivals - just a smidge shy of‬
‭Sydney’s 39%.‬‭Source‬

‭■‬ ‭The USA hit the sweet spot for self-drive getaways, ranking number one out of the best summer road trip‬
‭destinations. The US was found to have five popular road trip routes with plentiful pit stops for refuelling both gas‬
‭and snacks.‬ ‭Carlease.co.uk‬‭used the‬‭TomTom Route‬‭Planner‬‭to crunch the data on several factors that‬‭can make or‬
‭break the road trip experience. This included the number of routes per country, average length and time of routes,‬
‭available petrol stations and average sunlight hours in June.‬‭Source‬

‭■‬ ‭New research from Arival reports travelers believe outdoor adventure activities are‬
‭“essential to their travels”. The report, titled 2024 U.S. Outdoor Adventure & Activities Traveler, found that‬
‭water-based activities were the most popular among the 1,000 US citizens who were surveyed, with 49%‬
‭participating in 2023 - up from 20% in 2019.‬‭Source‬

‭Air Lift‬

‭■‬ ‭US travel to be expedited for Aussie Travellers. After a false start in 2019, Australia will be added to the US global‬
‭entry program through a phased launch from Jan next year. The decision by the United States to incorporate‬
‭Australia into the program has the potential to slash significant time currently needed for Aussies to enter the‬
‭country, including reduced airport queuing and expedited security clearances.‬‭Source‬

‭■‬ ‭Fiji Airways will operate its first ever non-stop flights between Nadi and Dallas from Dec. The carrier said the‬
‭upcoming 13-hour service will operate three times a week using its modern A350-900 XWB aircraft. The inaugural‬
‭flight will take off on 10 Dec in time for the busy holiday season‬‭Source‬

‭■‬ ‭Air New Zealand launches new Airpoints program + North America on sale.‬‭Source‬

‭■‬ ‭Starting 10 October 2024, Qantas will boost its non-stop Sydney-Auckland-New York service from four to six‬
‭flights per week – flying every day except Tuesday. The move is driven by strong demand, particularly from‬
‭Australia. Despite this, around 20 per cent of seats on the route are filled by Kiwis, according to Qantas New‬
‭Zealand Regional Manager Alexandra O’Connor.‬‭Source‬

‭■‬ ‭Australia to ditch paper for digital incoming passenger card trial in 2024. The digital Australia Travel Declaration‬
‭(ATD) pilot program will replace paper cards and marks the third trial for digital arrivals cards to facilitate more‬
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‭seamless travel. It follows the failure of the COVID-era‬‭Accenture Digital Passenger Declaration‬‭(DPD) in 2022 and‬
‭the‬‭2017 proposed digital alternative rollout‬‭that‬‭never eventuated.‬‭Source‬

‭■‬ ‭Hawaiian Airlines offer agents exclusive. Agents can take advantage of Hawaiian Airlines’ special travel industry‬
‭rates, including flights between Sydney and Honolulu priced from $600 return. The special ends 31 Dec 2024 and‬
‭applies to the following travel periods: 01 Aug - 19 Sep 2024; 13 Oct - 06 Dec 2024; and 12 Jan - 25 Jun 2025 -‬
‭book the industry fares through your GDS.‬‭Source‬

‭■‬ ‭The Australian government published its much-anticipated‬‭'Towards 2050' Aviation White Paper‬‭this week. The‬
‭234-page doorstopper aims to achieve an aviation sector that is "safe, competitive, productive and sustainable" by‬
‭addressing critical issues, including competition, consumer protection, and fair service delivery.‬‭Source‬

‭■‬ ‭Air New Zealand hit hard in FY24 financial results. The New Zealand-based airline's expected poor results have‬
‭come to fruition. A challenging second half of the 2024 fiscal year has seen Air New Zealand's earnings before‬
‭taxation slump to $222 million, from $574 million a year ago.‬‭Source‬

‭■‬ ‭The Qantas Group has reported a $2.08 billion full-year Underlying Profit Before Tax and Statutory Profit After Tax‬
‭of $1.25 billion, which it says reflects the return of market capacity and the moderation of airfares. Underlying‬
‭Profits don't include the $100 million settlement with the ACCC concerning the recent 'ghost flights' scandal.‬‭Source‬

‭V.‬ ‭Actions‬

‭■‬ ‭TADA‬
‭▪‬ ‭Planning for Travel Agent Day Australia‬

‭■‬ ‭Urbanaut promotion launch‬
‭▪‬ ‭On-Pack Promotion:‬‭Each Atlanta Bright six-pack will‬‭feature stickers or postcards promoting a chance to‬

‭"Win a Trip to Experience the Rhythms of the South – Atlanta, Nashville & New Orleans." This will direct‬
‭consumers to a landing page with details about the prize and destinations, including logos and website links.‬

‭▪‬ ‭Launch Event:‬‭Urbanaut will also promote this competition‬‭during the product launch on September 6th at‬
‭The Beer Spot, located across from the brewery. The event will be in partnership with Radio BFM, featuring‬
‭live band performances and an expected attendance of around 400 people.‬

‭■‬ ‭Beyond Borders Conference‬
‭▪‬ ‭Planning for Beyond Border Conference - October‬

‭■‬ ‭Media Follow Ups & Meetings‬
‭▪‬ ‭Follow-ups from face to face media coffees and proactive pitching.‬
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https://karryon.com.au/industry-news/arrival-revival-goodbye-incoming-passenger-cards-hello-digital-passes/
https://karryon.com.au/industry-news/airline/put-your-pens-away-travellers-outgoing-passenger-cards-at-aussie-airports-are-on-their-way-out/
https://karryon.com.au/industry-news/other-technology/digital-atd-trial-qf/
https://issues.traveldaily.com.au/2024/Aug24/td210824.pdf
https://www.infrastructure.gov.au/sites/default/files/documents/awp-aviation-white-paper.pdf
https://www.infrastructure.gov.au/sites/default/files/documents/awp-aviation-white-paper.pdf
https://tdlists.traveldaily.com.au/new/display.php?M=324415&C=01fe136ab5934b8e29d9a16f7bd9e897&S=51926&L=13&N=30496
https://tdlists.traveldaily.com.au/new/display.php?M=324415&C=01fe136ab5934b8e29d9a16f7bd9e897&S=51933&L=13&N=30497
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