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ABOUT TSUSA 

Global Partner Programming 
 

The latest arrival figures released report 65,866 Australian visitors to the USA in November, up 2% on 2023, 
and reaching 78% of 2019 levels. YTD visitation is up 7.4% YOY. Australia was the 12th largest long-haul 
market into the USA for the month of November and YTD is sitting at number 9th (Source i94 arrivals). 
 
In terms of visitation from New Zealand to the USA, in November there were 15,331 visitors, up 2% on last 
year. 

 
3,001 Australians listed a Travel South state as their first intended address in November, equaling 5% of total 
USA visitation, and up 15% on last year. (Source i94 arrivals – first intended address). 
The exchange fell below 63c this month hitting a low of 62.51 US cents 
 
The exchange fell below 63c this month hitting a low of 62.51 US cents. 
 

■ ThinkNewsBrands' 2024 Readership Report, based on Roy Morgan data, highlights the continued dominance 

of news publishing in Australia’s media landscape.  

 

▪ Reaching 21.8 million Australians monthly and 18.4 million weekly, the report underscores how deeply 

embedded news consumption is in daily life. The findings reveal that 93% of Australians engage with up 

to five news brands each month, with over half exploring four or more content categories. General news 

leads readership at 21.1 million, followed by property (14.8 million), sport (12.2 million), and lifestyle & 

health (11.6 million).  

 

▪ Notably, travel content reaches 6.7 million Australians monthly, reinforcing news media as a key 

touchpoint for tourism marketers. News readers are 1.4 times more likely to be early adopters in sectors 

like travel and accommodation, positioning news platforms as essential for targeting high-value, purchase-

ready consumers. Read it here 

 

■ Digital News Media Australia has released its predictions for 2025, highlighting key trends that will shape the 

future of the industry. Their report points to AI-driven personalization and automated reporting as major 

drivers of audience engagement and newsroom efficiency. The rise of short-form video and interactive content 

is expected to dominate, with platforms like YouTube and TikTok continuing to influence news consumption. 

In response to growing concerns about misinformation, the report emphasizes a shift towards greater 

transparency and ethical journalism to build and maintain public trust. Read it here 

 

■ A social media ban for under-16s was approved before Senate closed for the year, with trials starting in January 

2025 and full implementation planned within a year. This increased scrutiny could prompt marketers to shift 

budgets toward alternative platforms.  

 

■ Nine Entertainment faces potential restructuring following a damning internal review of its TV operations. The 

report flagged declining profitability and the growing influence of streaming platforms as major challenges. 

Discussions around splitting the business to enhance shareholder value are ongoing.  

 

https://www.roymorgan.com/findings/thinknewsbrands-total-news-publishing-readership-12-months-of-september-2024
https://digitalmedianews.com.au/top-trends-shaping-the-future-of-australian-digital-news-advertising-in-2025/
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■ News Corp will sell its Australian cable TV provider, Foxtel, to British-based sports network DAZN for A$3.4 

billion. This deal signals News Corp's pivot towards digital platforms as sports streaming demand grows in 

Australia. DAZN plans to expand its reach in the region following the acquisition.  

 

■ Seven Network led free-to-air ratings in 2024, with 42% market share driven by AFL broadcasts, despite Nine 

dominating key metropolitan demographics crucial for advertising. The AFL Grand Final was the most-

watched program, drawing 4.06 million viewers.  

 

■ Media and Entertainment Market Growth: The Australian media and entertainment market size reached USD 

37.9 billion in 2024 and is expected to grow at a CAGR of 4.6% between 2025 and 2034, reaching USD 56.8 

billion by 2034. Read it here 
 

  

https://www.expertmarketresearch.com/reports/australia-media-and-entertainment-market
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I. EXECUTIVE SUMMARY 
 

 

■ Travel South International Showcase  

 

■ North Carolina – Post Showcase Fam 

 

■ Pitching media attendance Global Week 2025.  

 

■ Where Music Was Born campaign next steps.  

 

■ Concrete Playground ‘See the South’ Campaign 

 

■ Held a Gate 7 EOY Media Mixer.  

 
 

Australia 
Jul Aug Sept Oct Nov Dec  

FY 25 

Total 

10 

Partners 

 
AL 
KY 
LA 
NC 
SC 
TN 
WV 
MO 
MS 

ROTS 
 
 
 
 

 

Travel Trade 

Trade Meetings 30 21 9 66 19 27 
 

172 

 

Number of Agents 

Trained 

133 87 4 202 6 0  432 

  

Media Meetings 12 5 14 10 10 21  72 

Total number of 
12 26 14 

2 22 
3 

 
79 

articles published 

Impressions 14,804,911 5,535,000 3,923,219 4,730,000 6,199,607 
 

4,924,199  40,116,936 
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II. COMMUNICATIONS & PR  
 

■ Pitching media attendance Global Week 2025.  

■ Where Music Was Born campaign next steps.  

■ Concrete Playground ‘See the South’ Campaign 

■ Held a Gate 7 EOY Media Mixer as a way to lightly engage with media on 2025 plans and thank them for 

supporting us in 2024.  

■ Earned media Coverage Book  

■ GMM24 media Coverage Book  

 

 

 

 

 

https://app.coveragebook.com/29490/books/0a711622db9d687e/sections/f229ec10-e61f-4ad6-9801-7c2240e3c985
https://app.coveragebook.com/29490/folders/25895e86-c979-4c28-9f3b-ea14476c9dce/books
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COVERAGE: 
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Communications & PR 
 

Media Contacts (phone calls, emails, personal meetings 
 

Contacts Interest/Status Follow-up/Next step 

Julia Aebi, We Are Explorers Met to discuss offering and opportunity.    Will reconnect if 

there is opportunity.    

Wenday Rend, Australian 

Geographic  

Met to discuss offering and opportunity.    Will reconnect if 

there is opportunity 

Alison Izzo 

 

Head of Digital, Fashion / Beauty at 

ELLE Australia 

Connected with at Gate 7 EOY Media Mixer  Briefed on TSUA 

2025.  

Penny Hunter, The Australian Pitched Global Week 2025.  Approved and 

confirmed 

attendance.  

Amy Cooper 

 

Freelance Writer and Editor 

Frequently contributes to Good 

Food (The Age) 

Connected with at Gate 7 EOY Media Mixer N/A 

Carla Grossetti 

 

Freelance Food and Travel Writer 

 

Writer for delicious, Australian 

Traveller and International Traveller 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Chantelle Schmidt 

 

Freelance Writer for Pedestrian.TV 

 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Christopher Singh (Chris) 

 

Deputy Editor for the AU Review 

Freelance Journalist (mainly travel) 

Editor of Sydney Travel Guide 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Claire Isaac 

 

Freelance Writer (lifestyle, 

celebrities) 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Demeter Stamell 

 

Lifestyle Editor across the weekly 

magazine titles (New Idea, Take 5, 

that's life!, TV WEEK, Woman's 

Day (Australia), Who (Australia)) 

for Are Media (Australia) 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 
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Edwina Hart 

 

Freelance Travel Writer 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Julie Miller 

 

Travel Writer at Traveller 

Sub-Editor for Signature Luxury 

Travel & Style / Vacations & 

Travel at Signature Media 

Contributor to The Concierge 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Kate Allman 

 

Kate is a Freelance Journalist / 

Editor / Presenter. 

She is a Travel Writer for both 

ESCAPE (Australia) and 

Chillfactor.  

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Kartya Vucetic 

 

Editor at So Sydney! 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Katrina Holden 

 

Editorial Director at KarryOn 

(Luxury) 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Maddison Hockey 

 

Digital Editor at Marie Claire 

Australia 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Natasha Dragun 

 

Freelance Writer / Editor / Sub-

Editor (Australia) who contributes 

to Vacations & Travel.  

She is also a Travel Writer for both 

ESCAPE (Australia) and The 

Australian 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Rob McFarland 

 

Freelance Travel Writer 

Writes for The Sydney Morning 

Herald 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Rowena Ryan 

 

Digital Editor of ESCAPE  

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 

Simone Mitchell 

 

Associate Digital Editor of 

ESCAPE 

Connected with at Gate 7 EOY Media Mixer Briefed on TSUA 

2025. 
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

 
Contacts Interest/Status Follow-up /Next 

step 

Jeffrey Harlan 

 

Explore Louisiana 

Update on Travel South activity in AU/NZ market plus 

product audit of state distribution. 

Ongoing 

Dalaney Thomas 

Leah Dipietro 

 

Arkansas, The Natural State 

Update on Travel South activity in AU/NZ market. Ongoing 

Mark Jaronski  

 

Explore Georgia 

Update on Travel South activity in AU/NZ market. Ongoing 

Mike Mangeot 

 

Kentucky Department of Tourism 

Update on Travel South activity in AU/NZ market plus 

product audit of state distribution. 

Ongoing 

Rochelle Hicks 

 

Visit Mississippi 

Update on Travel South activity in AU/NZ market plus 

product audit of state distribution. 

Ongoing 

Stephen Foutes 

 

Missouri Division of Tourism 

Update on Travel South activity in AU/NZ market plus 

product audit of state distribution. 

Ongoing 

Wit Tuttell 

 

Visit North Carolina 

Update on Travel South activity in AU/NZ market plus 

product audit of state distribution. 

Ongoing 

Duane Parrish 

 

Visit South Carolina 

Update on Travel South activity in AU/NZ market plus 

product audit of state distribution. 

Ongoing 

Debra Smith 

 

Tennessee Tourism  

Update on Travel South activity in AU/NZ market plus 

product audit of state distribution. 

Ongoing 

Lauren Bodnar 

 

West Virginia 

Update on Travel South activity in AU/NZ market plus 

product audit of state distribution. 

Ongoing 
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Grey Brennan 

 

Sweet Home Alabama 

Update on Travel South activity in AU/NZ market plus 

product audit of state distribution. 

Ongoing 

Isabelle Caffery 

 

Director of International Sales 

Hotel Monteleone 

Product/Destination update N/A 

Dana Maugans 

Director of Dale 

 

Visit Springfield 

Product/Destination update N/A 

Dustin Holcumbrink 

 

Hotel Manager 

Kansas City Marriott Downtown 

Product/Destination update N/A 

Jenny Wilson 

VP of Tourism Development 

 

Visit KC 

Product/Destination update N/A 

Jennie Bradford Curlee 

Deputy Director 

 

Topelo 

Product/Destination update N/A 

Abria Butler 

Earned Income Manager 

 

BB King Museum 

Product/Destination update N/A 

Ashley Farmer 

Executive Director 

 

Experience Greenwood 

Product/Destination update N/A 

Lorrie Love 

Manager Tourism Sales & Events 

 

The Outer Banks North Carolina 

Product/Destination update N/A 

Hannah Curtis  

 

Hermitage Farm -Kentucky 

Product/Destination update N/A 

Julie Cavignac 

 

Destinations Kitchen 

Product/Destination update N/A 

Devan Corbello 

Executive Director  

 

St Francisville 

Product/Destination update N/A 
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Chasta Feller 

Fun Enthusiast 

 

Mint Julep 

Product/Destination update N/A 

Ariana Pernice 

Vice President 

 

Hilton Head Island 

Product/Destination update N/A 

Lisa Simon 

CEO Executive Director 

 

International Inbound Travel 

Association 

Product/Destination update N/A 

Jay Markwalter TMP 

Statewide Tourism Director 

 

Explore Georgia 

Product/Destination update N/A 

Lori Huffstutler 

Director of Sales 

 

The Guesthouse - Graceland 

Product/Destination update N/A 
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CAMPAIGNS & ACTIVITY 
 

 

■ Atlanta International Showcase 2024 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

■ Post International Showcase Fam 
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Newsletters 
TRADE Newsletter –  

Recipients: 3995 Open Rate: 933 (23.35%) 

PR Newsletter –  
Recipients: 379 Open Rate: 188 (49.60%) 

 

https://app.ontraport.com/#!/contact/listAll&bmasks=[[%22556%22,%2210%22,true,%22AND%22]]
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Market Update 

Economic & Market Update 
 

The following Economic announcements were made in December 

■ Australia’s unemployment rate fell by 0.2 to 3.9% in November, which is the lowest level since March, according to 

the latest figures from the Australian Bureau of Statistics (ABS). Source. 

 

■ The Reserve Bank of Australia (RBA) has announced that the cash rate will remain unchanged at 4.35%. It’s the 

ninth decision in a row where the RBA has maintained the same rate. In a statement, the RBA Board said that while 

“inflationary pressures are declining,” it still believes that “risks remain”. The RBA partly bases its decisions on 

underlying inflation, which measures the rate of price growth once you remove extremes on either side (such as a 

sudden fall in energy prices). The latest data showed underlying inflation, also known as the ‘trimmed mean’, was at 

3.5%. The RBA said this “remains too high”. The RBA’s target range for underlying inflation is 2-3%. Source. 

 

■ $1,396 ($886 USD) is the median weekly salary in Australia in August 2024, according to the Australian Bureau of 

Statistics. That’s about $72,500 a year ($46k USD). Source. 

 

■ The Australian Bureau of Statistics (ABS) estimates that 4.5% of Australia’s population over the age of 16 are 

LGBTQIA+. This estimate is based on data from around 45,000 responses to a series of health surveys. Source. 

 

■ The latest arrival figures released report 65,866 Australian visitors to the USA in November, up 2% on 2023, and 

reaching 78% of 2019 levels. YTD visitation is up 7.4% YOY. Australia was the 12th largest long-haul market into 

the USA for the month of November and YTD is sitting at number 9th (Source i94 arrivals). 

 

■ In terms of visitation from New Zealand to the USA, in November there were 15,331 visitors, up 2% on last year. 

 

■ 3,001 Australians listed a Travel South state as their first intended address in November, equaling 5% of total USA 

visitation, and up 15% on last year. (Source i94 arrivals – first intended address). 

 

■ The exchange fell below 63c this month hitting a low of 62.51 US cents. 

 

Tour Operators & Travel Agencies 
 

■ Rod Carrington has been promoted to Chief Commercial Officer at Ignite Travel Group after 11 years of impactful 

leadership. Known for driving the success of Ignite’s My Holiday brand and partnerships like ALDI Holidays, 

Carrington aims to lead the company into a dynamic growth phase, focusing on innovation and delivering 

exceptional travel experiences. Source 

 

■ Helloworld Travel’s 2024 Frontliners Forum in Singapore revealed exciting updates, including new destinations for 

Viva Holidays as well as introducing the luxury brand VIVA Gold, new cruise partnerships, and tech advancements 

in ReadyRooms. Source 

 

■ Envoyage, part of Flight Centre Travel Group, has launched its first branded shopfronts in Rockingham and 

Mandurah, Western Australia. The independently owned stores offer travel entrepreneurs flexibility, supported by 

Envoyage’s resources, training, and supplier connections. Owners Clive and Sam Fillingham praised the model’s 

balance of independence and brand support. Source 

 

■ eRoam’s travel tech platform revolutionizes booking with time-saving features like quick cost checks, instant 

https://www.abs.gov.au/media-centre/media-releases/unemployment-rate-falls-39-november
https://www.rba.gov.au/media-releases/2024/mr-24-27.html
https://www.abs.gov.au/statistics/labour/earnings-and-working-conditions/employee-earnings/aug-2024
https://www.abs.gov.au/media-centre/media-releases/abs-releases-first-ever-estimates-lgbti-australians
https://karryon.com.au/community/movers-and-shakers/rod-carrington-ignite-travel-group/
https://gate7ptyltd.sharepoint.com/sites/TravelSouth/CYJP/Reporting/Monthly%20Reports/December%2024/■%09https:/karryon.com.au/community/helloworld-frontliners-forum-news/
https://gate7ptyltd.sharepoint.com/sites/TravelSouth/CYJP/Reporting/Monthly%20Reports/December%2024/■%09https:/karryon.com.au/industry-news/envoyage-opens-shopfronts-in-wa/
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itineraries, and efficient booking completion. Designed for travel agents, it streamlines processes, boosts efficiency, 

and offers 24/7 sales through an e-commerce plug-in. Source 

 

■ Flight Centre’s Travel Academy had a record year in 2024, helping over 800 students secure tourism jobs. The 

academy connected students with opportunities in aviation, hospitality, and tourism, including placements with 

partners like Hamilton Island and Cruise Whitsundays. With new programs in sustainability and school partnerships, 

the academy expects even greater success in 2025. Source 

 

■ Registration is now open for the Visit USA Expo 2025, taking place from February 17–20 in Sydney, Brisbane, and 

Melbourne. With over 60 exhibitors, exciting activations, and fantastic prizes, the event offers travel agents the latest 

tools and insights to boost USA bookings. Source  

 

 

Traveler Insights  

 
■ In 2025, relaxation is top of mind for Aussie travellers, with 1 in 3 prioritizing beach holidays. A survey reveals that 

46% of Australians plan to unwind on "do-nothing" getaways, making beach and resort vacations the dominant 

choice. Cultural trips are also in demand, offering agents opportunities for curated sightseeing itineraries. 

Additionally, younger travellers are extending event-based trips, presenting a chance to upsell add-ons like local 

tours or beach escapes. Source 

 

■ Australian travellers are heading overseas in record numbers, with 1.66 million travelling abroad in October 2024, a 

12.1% increase from last year. Japan saw the biggest surge, with a 73.8% year-on-year rise, followed by Vietnam 

(up 35.4%) and Indonesia (up 26%). New Zealand and the USA also experienced growth. Holidays remain the 

primary reason for travel, with leisure travel driving much of the increase. Inbound travel to Australia is also 

booming, particularly from China, South Korea, and Japan. Source 

 

Air Lift 

 
■ The ACCC has approved an interim five-year alliance between Virgin Australia and Qatar Airways, enabling Virgin 

to launch flights to Doha from Sydney, Melbourne, and Brisbane in June 2025, and Perth in November. Operated via 

wet-lease, the partnership aims to boost capacity, reduce airfares, and enhance trade and tourism links. Source 

 

■ Delta Air Lines has launched its inaugural Brisbane-Los Angeles flights, marking a historic milestone for 

Queensland’s air capacity. Operating three seasonal flights per week, this new route increases capacity by 56%, 

boosting tourism and trade. The A350-900 aircraft also supports freight, strengthening U.S.-Queensland 

connections. Source 

 

■ Brisbane Airport has emerged as Australia's fastest-growing hub to the U.S., highlighted by Delta Air Lines' new 

direct Brisbane-Los Angeles service. With a 125% increase in U.S. flight capacity by January 2025, surpassing pre-

pandemic levels, Brisbane is leading growth in U.S.-Australia connectivity. The new routes reflect increased 

demand and trade significance, with rising corporate travel and stronger economic ties between both nations. Source 

 

■ Fiji Airways has launched its inaugural direct service from Nadi to Dallas-Fort Worth, expanding its North 

American network. The airline’s A350-900 XWB will operate three times weekly. The route provides Australian 

travelers with new U.S. access, enhancing connectivity with over 250 destinations from DFW, and special fares are 

available. Source  

 

https://karryon.com.au/community/competitions-and-incentives/eroam-bookdemo/
https://karryon.com.au/community/flight-centres-travel-academy-record-yr/
https://visitusa.org.au/visit-usa-events/
https://karryon.com.au/industry-news/trends/1-in-3-aussies-want-beach-holidays/
https://karryon.com.au/industry-news/record-number-australian-travellers/
https://karryon.com.au/industry-news/accc-greenlights-virgin-australia-qr/
https://gate7ptyltd.sharepoint.com/sites/TravelSouth/CYJP/Reporting/Monthly%20Reports/December%2024/■%09https:/karryon.com.au/industry-news/history-made-delta/
https://karryon.com.au/industry-news/airline/brisbane-airport/
https://karryon.com.au/industry-news/fiji-airways-flights-to-dallas-dfw/
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■ American Airlines has launched a direct Brisbane-Dallas-Fort Worth flight, operating daily from December 2024 to 

March 2025. The 13-hour 43-minute flight on a Boeing 787-9 Dreamliner offers Main Cabin amenities, including 

inflight entertainment and meals. This route provides Queenslanders with direct access to Texas and beyond. Source  

 
■ Air Canada will reduce its Brisbane-Vancouver flights from daily to five weekly services between February and 

October 2025, citing operational constraints. Despite strong demand and a 30% increase in seat capacity for 2024, 

the airline faces aircraft availability issues due to global network expansion. Air Canada plans to add over 70 new 

planes to its fleet in the coming years. Source 

 

 

Actions 
 

■ International Showcase Report 

 

■ ‘Where Music Was Born’  Parkes & Tamworth Festival 
 

■ Trade & PR Newsletter 
 

■ Concrete Playground Campaign Kick Off  
▪ Brief partners, kick off call with Concrete Playground  

 

■ Pitching for Global Week 
▪ The Australian Confirmed 

 

 

 

  

https://karryon.com.au/lifestyle/american-airlines-bne-dfw-economy-test/
https://karryon.com.au/industry-news/airline/air-canada-vancouver-qld-25/

