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ABOUT TSUSA 

Global Partner Programming 
 

The latest arrival figures released report 85,038 Australian visitors to the USA in August, up 2% on 2023, and 
reaching 72% of 2019 levels. Australia was the 11th largest long-haul market into the USA for the month of 
July and YTD is sitting at number 11 (Source i94 arrivals). 
 
In terms of visitation from New Zealand to the USA, in August there were 25,581 visitors, down 2% on 
August last year. 
 
3,252 Australians listed a Travel South state as their first intended address in August, equaling 4% of total 
USA visitation, and up 8% on last year (Source i94 arrivals – first intended address). 
 
The Australian dollar climbed in September, off the back of the interest rate cuts in the US, the AUD hit a 
record high for the year of US 69c. 
 

Excitement is ramping up for the Australian National Travel Industry Awards (NTIA) with the awards with 

Travel South as one of the 5 Finalist on Saturday 26th October/ 

 

• Nearly a quarter of Aussies (6.09 million) tuned in to watch the Brisbane Lions play the Sydney Swans in 

the AFL Grand Final. The decider posted an average total TV audience of 4.02 million, making it the most 

watched TV program in 2024 and the most streamed AFL encounter in history, according to Channel 

Seven. 

 

• Nine Entertainment’s chief executive, Mike Sneesby, will step down within weeks after a tumultuous year 

for the company, during which allegations of predatory behaviour and bullying in newsrooms were aired. 

 

• Google and Meta account for 70% of digital advertising and should pay a levy to fund traditional media, 

according to a new report on media concentration led by researchers from several Australian universities. 

The communications, media and internet concentration in Australia report, which tracked the country 

between 2019 and 2022, found it has the second-highest media concentration in the world. Its newspaper 

sector alone is dominated by four companies that control 84% of the market. Source 

 

• Fourteen publishers participated in the Independents Day Upfronts, hosted by the Digital Publishers 

Alliance (DPA). This event allows leading Australian independent digital publishers to showcase their 

offerings to potential industry partners, whilst the alliance shared insights from the DPA’s Independents 

Say report, which is the first industry-wide research by Australia's top independent digital publishers. 

Key findings from the report include:  

o Only 38% of respondents trust major publications like the Sydney Morning Herald, while trust in 

Facebook and TikTok is even lower, at just 5%. In contrast, 76% of respondents find independent 

digital publishers trustworthy. 

o Australians prefer the tone and style of independent digital publishers over traditional news outlets. 

https://www.theguardian.com/media/2024/oct/03/australia-media-concentration-google-meta-funding
https://independentsday2023.my.canva.site/independentssay
https://independentsday2023.my.canva.site/independentssay
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o Interestingly, the report stated that Australians feel the same sense of support for independent, 

locally-owned media as they do for local grocers and small businesses. They want their digital 

publishers to be independently owned and Australian. 
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I. EXECUTIVE SUMMARY 
 

 

■ Preparation for Travel Agent Day Australia (TADA) 

 

■ Urbanaut Atlanta Bright IPA promotional campaign in NZ 

 

■ Australian Travel Industry Association (ATIA) Beyond Borders sponsorship 

 

■ Pitching media attendance Global Week 2025.  

 

■ Registration for IMM 2025.  

 

■ Press office pitching.  

 

■ Where Music Was Born campaign next steps.  

 

 
 

Australia 
Jul Aug Sept Oct Nov Dec  

FY 25 

Total 

10 

Partners 

 
AL 
KY 
LA 
NC 
SC 
TN 
WV 
MO 
MS 

ROTS 
 
 
 
 

 

Travel Trade 

Trade Meetings 30 21 9    
 

60 

 

Number of Agents Trained 133 87 4     224 

  

Media Meetings 12 5 14     31 

Total number of 
12 26 14 

  
 

 
52 

articles published 

Impressions 14,804,911 5,535,000 3,923,219     24,263,130 
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II. COMMUNICATIONS & PR  
 

■ Pitching media attendance Global Week 2025.  

 

■ Registration for IMM 2025.  

 

■ Press office pitching.  

 

■ Where Music Was Born campaign next steps.  

■ Earned media Coverage Book  

■ GMM23 media Coverage Book  

 

 

 

      

 

https://app.coveragebook.com/29490/books/0a711622db9d687e/sections/f229ec10-e61f-4ad6-9801-7c2240e3c985
https://travelsouthusa.coveragebook.com/b/741f6ac3ab09ba13
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COVERAGE: 
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Communications & PR 
 

Media Contacts (phone calls, emails, personal meetings 
 

Contacts Interest/Status Follow-up/Next step 

Alan Granville, Stuff NZ Pitched for Global Week 2025.   Confirmed interest.   

Stephen Scourfield, The West 

Australian  

Pitched for Global Week 2025.  Follow-up  

Kelli Armstrong, Escape Pitched for Global Week 2025.  Follow-up  

Shireen Khalil, News.com.au Met to discuss latest updates from the publication and share an 

overview of the latest news from Travel South, including key 

pillars and upcoming milestones. 

No next step. Given 

nature of the 

headlines, must be 

the right op.  

Vanessa Brown, News.com.au Met to discuss latest updates from the publication and share an 

overview of the latest news from Travel South, including key 

pillars and upcoming milestones. 

No next step. Given 

nature of the 

headlines, must be 

the right op.  

Josh Bozin 

Editor, Esquire 

Met with Josh Bozin, Lifestyle Editor at Esquire Australia. 

Esquire is a men's lifestyle magazine that relaunched in July 

2023. Discussed pitching and future famil opportunities 

working with Esquire. 

Secondary famil 

target, peniding 

response on five 

primaries.  

Justin Meneguzzi 

Freelance, Traveller, National 

Geographic 

Met with Justin Meneguzzi, Freelance for National 

Geographic, and Traveller. Justin is interested in adventure, 

outdoors and sustainable story angles. Educated on the region.  

None currently. 

Louise Goldsbury 

Freelance, Traveller, Escape, 

Vacations & Travel, Explore 

Met with Louise Goldsbury, Freelance for a range of 

travel publications. 
None currently.  

Justin Jamison, Get Lost Magazine Met with Justin to discuss travel focused digital magazine Get 

Lost, along with Grin Creative agency.  
Justin will outreach, 

re: a potential 

Louisville op 

Karina Recchi Met with Karina Recchi (Homepage Editor), Kristine Tarbert 

(Travel Editor) and Shauna Anderson (Managing Editor) at 

9Travel and 9Honey to discuss publication differences and 

story opportunities.  

None currently 

Shauna Anderson 

 

Met with Karina Recchi (Homepage Editor), Kristine Tarbert 

(Travel Editor) and Shauna Anderson (Managing Editor) at 

9Travel and 9Honey to discuss publication differences and 

story opportunities. 

None currently 
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Kristine Tarbert Met with Karina Recchi (Homepage Editor), Kristine Tarbert 

(Travel Editor) and Shauna Anderson (Managing Editor) at 

9Travel and 9Honey to discuss publication differences and 

story opportunities. 

None currently 

Sarah Simpkins, AIR NZ  Spoke through opportunities for NZ who are keen to highlight 

their Houston route through TSUSA stories.  
Will assess if can be 

combined with 

GMM or stands as 

own trip.  

Jane Moggridge, Viking Cruises Connected on potential on-ground famil support for 2025 fam 

in Tennessee and Louisiana.   
Waiting to hear 

back on 

confirmation of 

numbers.  



 

22 

 

III. TRAVEL TRADE 
 Trade Contacts (phone calls, emails, personal meetings). 

 
Contacts Interest/Status Follow-up /Next 

step 

Joshua Hewett 

Land Contracting Manager 

 

Helloworld 

Meeting to discuss international showcase and 

available product with Helloworld. 

Ongoing 

Simon Watson 

Director of Beer/ Director of Rad 

 

Urbanaut 

Launch of “Win A Rhythms of the South’ Trip with 

Urbanaut. Promotion will be live until December and 

had already received 1,500 entries.  

Ongoing 

Nicole Bennett 

Commercial Manager – Australia & 

NZ 

 

Delta Air Lines 

Discussion on Melbourne Cup, which has been pulled 

from their budget this year. Very keen on anything that 

will support the seasonal NZ Flights from Auckland. 

N/A 

Chris Watson 

Owner 

 

Chris Watson Travel  

Product and touring itinerary discussion. Ongoing 

Anne-Marie Pauliuk 

Business Leader 

 

Travel Associates 

Update and training for client itinerary throughout the 

South 

N/A 

Sophie  

Director/Owner & Corporate 

Manager 

 

303 World Travel & Cruise 

Product and training for client heading to Nashville, 

Arkansas and Louisiana, 

N/A 

Carmen Nunn 

Key Account Manager 

 

Flight Centre Business Travel 

Product and training for client heading to Atlanta N/A 

Anna Rowbotham  

Travel Professional 

 

World Travellers Fuzion Travel 

Product and training for client heading to New Orleans 

& DMC’s in the South. 

Tours & transfers in Tennessee Pigeon Forge, 

Memphis & Nashville. 

N/A 

Andrew Gay 

Owner Founder 

 

Travel USA 

Discussion ad support on Alabama content listing for 

Travel USA. Andrew is also supporting the promotion 

with Urbanaut as the redemption partner. 

 

N/A 
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Campaigns & Activity  

 
■ DealsAway Product 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

■ Travel Daily  
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■ ATIA Promotion 
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■ Urbanaut Brewery  

 

So far there have been 1500 entries into the competition. The first batch of Atlanta Beer has sold out and has been 

performing really well. 
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■ Travel USA – Alabama  
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■ Travel USA – Louisville 
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■ Gate 7 Social Media 
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IV. Newsletters 
TRADE Newsletter – Sports September 

Recipients: 4233 Open Rate: 967 (22.84%) 

PR Newsletter – Sports September 

Recipients: 400 Open Rate: 223 (55.75%) 
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V. Market Update 

Economic & Market Update 
 

The following Economic announcements were made in September 

■ Australia’s population has officially passed 27 million, according to the latest figures from the Australian Bureau of 

Statistics. The population grew by more than 600,000 in the 12 months to March 2024. Net overseas migration – the 

number of people who arrived in Australia minus the number of people who left – was a key driver of population 

growth, with the rest made up of new births. Western Australia had the fastest growing population, while Tasmania 

saw the slowest growth. Source.  

 

■ Sydney’s house prices rose 0.3 per cent in August, with a median rise of 3.6 per cent over the past year − less than 

the city’s rate of inflation of 3.8 per cent. In Melbourne, house values dropped 0.2 per cent in August to be down 1.5 

per cent over the past three months. But these falls come after years of sharp price rises that have made housing 

affordability a critical fight before the next election, due by May 2025. 

 

■ Inflation has fallen from 3.5% to 2.7%, its lowest level in three years. Prices rose by 2.7% in the year to August 

2024, according to new figures from the Australian Bureau of Statistics (ABS). The figure, down from 3.5% in July, 

is the lowest monthly inflation rate since August 2021. The ABS attributed the figure to a drop in electricity prices. 

Source. 

 

■ The Reserve Bank of Australia kept interest rates at 4.35 per cent – marking 10 months since the last rate rise and 

nearly four years since the last rate cut. The RBA cited that inflation was still too far off the target, upsetting hopeful 

consumers that this would be the month they would drop (hopeful after the US dropped their interest rate). Source. 

 

■ The Australian dollar climbed in September, off the back of the interest rate cuts in the US, the AUD hit a record 

high for the year of US 69c. 

 

■ The latest arrival figures released report 85,038 Australian visitors to the USA in August, up 2% on 2023, and 

reaching 72% of 2019 levels. Australia was the 11th largest long-haul market into the USA for the month of July 

and YTD is sitting at number 11 (Source i94 arrivals). 

 

■ In terms of visitation from New Zealand to the USA, in August there were 25,581 visitors, down 2% on August last 

year. 

 

■ 3,252 Australians listed a Travel South state as their first intended address in August, equaling 4% of total USA 

visitation, and up 8% on last year. (Source i94 arrivals – first intended address). 

Tour Operators & Travel Agencies 
 

■ Flight Centre Travel Group brought the red-and-white brand to Sydney last week, outlining Flight Centre’s strategic 

vision and collaborative approach among more than 100 key suppliers across air, land, cruise and tour sectors as 

well as destination partners at a Flight Centre Brand Showcase. Source  

 

■ MTA celebrates record number of high achievers across Australia. Source  

 

■ Tourism marketing agency Gate 7 has revealed the appointment of Jade Glashoff as its new Director of Brand USA 

for Australia and New Zealand. Source 

 

https://www.abs.gov.au/media-centre/media-releases/australias-population-officially-passes-27-million
https://click.email.fairfaxmedia.com.au/?qs=b7e20e42635c20d0d8d28ba82f0fef8d0794c862e406560092b12692117438f13379df76549ab3cb01cf0584cdc43b72a4ad1afc38d2b238
https://click.email.fairfaxmedia.com.au/?qs=b7e20e42635c20d01de1c319a0409bf5c8b1ec35a39e4073ae4e5546d1f54dc1ff74fca969b88d7bfcaf3eee1abcf2602db9cbbfc9cd853e
https://www.abs.gov.au/statistics/economy/price-indexes-and-inflation/monthly-consumer-price-index-indicator/aug-2024
https://www.rba.gov.au/media-releases/2024/mr-24-18.html
https://karryon.com.au/community/flight-centre-brand-showcase-2024-sydney/
https://karryon.com.au/community/mta-high-achievers/
o%09https:/karryon.com.au/community/movers-and-shakers/glashoff-dtr-brand-usa/
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■ Flight Centre Travel Group reveals AU/NZ corporate travel spend to soar by 42% in FY25 - Two in five Australian 

businesses (40%) intend to increase travel while 42 per cent of corporate travellers plan to increase their travel spend 

in FY25 compared to last year, according to Flight Centre Travel Group’s inaugural State of the Market global 

survey. Source   

 

■ Founders of a new online travel agent platform – Travly – say the app has been designed to bridge the gap between 

what you see online and experiencing the holiday yourself! Source   

 

■ Helloworld rewards travel agents with $4.5M in shares for loyalty - Helloworld Travel Limited (HLO) will issue 2.5 

million shares, valued at over $4.5 million, to its agents through its latest franchisee share loyalty program. Source  

 

■ Travellers Choice member agencies will enjoy a ten-fold return on their membership fees after the group reported a 

$3.2 million pre-tax operating profit for the 2023/24 financial year. The result marks a 58% year-on-year profit 

jump, with more than 85% now set to be returned to members via a 6% unfranked dividend, or around 30c per share. 

Source  

 

■ Australian serial entrepreneur Mennan Yelkenci has launched the beta version of Booked.AI, an AI-powered travel 

agent. Source   

 

Traveler Insights  

 
■ Travel & tourism to contribute 10% of global GDP in 2024: WTTC - The travel industry will account for a 

whopping $1 out of every $10 spent globally in 2024 as the sector's contribution to global GDP will increase 12.1 

per cent year-on-year to a record USD$11.1 trillion (AUD$16.5 trillion), according to World Travel & Tourism 

Council (WTTC) forecasts. Source  

 

■ What is revenge travel? New data shows Aussies have made a habit of it - Recent data shows a 32 per cent rise in 

outbound travel in the year to June, compared to the previous year, with Australians taking more than 11 million 

trips. Read the full story 
 

■ What a girl wants: Landscapes, culture take the lead in travel choices, study reveals - When it comes to travel, what 

drives the decision-making process? A new survey from Global Rescue sheds light on how gender influences the 

ideal vacation, revealing significant differences in what cis men and cis women seek in a destination. Source  

 
■ Aussies are eager to splurge on travel this upcoming holiday season, according to American Express, which has just 

published a new Amex Trendex report showing that consumers are planning to spend 38% more on travel compared 

to last year. The global index also found that visiting family and ‘me-cations’ are now top travel priorities among 

Australians for the upcoming holidays. Around seven in 10 (68%) adults travelling this holiday season are doing so 

to visit family, while over half (59%) are travelling to focus on themselves, with this number rising to 60% among 

Gen Z and 67% among Millennials. Additionally, the index found that the majority of Aussies (74%) would rather 

share a fun experience or trip with friends than exchange gifts. Source  
 

  

https://karryon.com.au/industry-news/trends/corporate-travel-spend-up-fy25/
https://travelweekly.com.au/article/travly-founders-say-new-ota-is-here-to-turn-holiday-dreams-into-reality/
https://karryon.com.au/industry-news/helloworld-rewards-agents/
https://issues.traveldaily.com.au/2024/Sep24/td270924.pdf
https://travelweekly.com.au/article/mennan-yelkenci-launched-beta-version-of-ai-travel-agent-approved-by-iata/
https://karryon.com.au/industry-news/wttc-10-of-global-gdp-in-2024/
https://www.abc.net.au/news/2024-09-16/travel-tourism-australia-holiday-cost-of-living/104337072?utm_source=abc_news_app&utm_medium=content_shared&utm_campaign=abc_news_app&utm_content=mail
https://karryon.com.au/industry-news/trends/women-choose-landscapes-survey/
https://karryon.com.au/industry-news/trends/me-cations-trending-aussies/
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Air Lift 

 
■ Qatar Airways is close to finalising a rumoured 20% stake in Virgin Australia. Sources close to negotiations have 

suggested the purchase will happen “within days”, but any move will still need to gain formal approval from the 

Foreign Investment Review Board. Virgin and Qatar enjoy a close relationship, having already brokered various 

codeshare and reciprocal loyalty agreements, and the latest rumoured bid for equity in the Aussie airline is viewed 

by many as a key move by the carriers to push back against the dominant Qantas/Emirates alliance in the local 

market. Any partial acquisition would also need to be rubber-stamped by the Federal Government. While the recent 

history between the Federal Government and Qatar has been strained - given the Middle Eastern carrier was 

controversially blocked from expanding capacity in Jul last year - the chances of approval seem brighter given the 

recent Aviation White Paper’s pledge to improve aviation competition. Source   

 

■ Victorians, get ready for more flights to the Hawaiian Islands. Qantas has announced that it will commence a new 

non-stop service between Melbourne and Honolulu from early May 2025. Source  

 

■ Alaska Air Group, the parent company for Alaska Airlines, has formally completed its acquisition of Hawaiian 

Airlines after initiating the process close to a year ago. Alaska Airlines and Hawaiian Airlines are now seeking a 

single operating certificate with the FAA, which will allow the two airlines to operate as a single carrier with an 

integrated pax service system. For the interim, the carriers will continue to operate as separate entities with no 

immediate changes to operations, maintaining separate websites, reservation systems and loyalty programs until 

later in the integration process. Once integrated, loyalty members of both airlines can transfer miles between account 

Source  

 

VI. Actions 
 

■ TADA 

▪ Final preparation for Travel Agent Day Australia in Melbourne 

 

■ Urbanaut Rhythms of South Promotion launch 

▪ On-Pack Promotion: Each Atlanta Bright six-pack will feature stickers or postcards promoting a chance to 

"Win a Trip to Experience the Rhythms of the South – Atlanta, Nashville & New Orleans." This will direct 

consumers to a landing page with details about the prize and destinations, including logos and website links. 

 

■ Beyond Borders Conference 

▪ Planning for Beyond Border Conference – 25th October followed by NTIA 26th October 

 

 

■ Partner & Media Follow Ups & Meetings 
▪ Follow-ups from face to face media coffees and proactive pitching. Reconnect with Viking and Air NZ 

following those conversations.    

 

■ Continue Global Week pitching  
▪ Follow-ups for the 2025 pre-fam and fam, hoping to have confirmations by EOM.  

 

■ WMWB Update  
▪ Connect with partners to outline product needs.  

https://issues.traveldaily.com.au/2024/Sep24/td020924.pdf
https://karryon.com.au/industry-news/airline/qantas-links-melb-honolulu/
https://issues.traveldaily.com.au/2024/Sep24/td190924.pdf

