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ABOUT TSUSA 

Global Partner Programming 
 

The latest arrival figures released report 101,115 Australian visitors to the USA in December, up 7% on 2023, 
and reaching 85% of 2019 levels. In total for 2024, just over 1M Aussies visited the USA, up 7% YOY, 
making Australia the 11th largest long-haul international source market for the year (Source i94 arrivals). 
 
In terms of visitation from New Zealand to the USA, in December there were 22,794 visitors, down 7% on last 
year. In total for 2024, just over 256k kiwis visited the USA, up 2% YOY.  
 
3,662 Australians listed a Travel South state as their first intended address in December, equaling 4% of total 
USA visitation, and up 8% on last year. In total for 2024, 41,246 Aussies listed a Travel State as their first 
intended address up 13% YOY. (Source i94 arrivals – first intended address). 
 
The exchange rate averaged 0.62 USD in January. 
 

■ Explore magazine as of this weekend (1st Feb 2025) expands into another 14 AU newspapers taking it to 28 
newspapers across the country. https://www.exploretravel.com.au/   

 
■ delicious., Australia’s leading premium food-lifestyle brand, today announced it will move to a new and 

expanded publishing model in 2025, as News Corp Australia builds out its premium food offering under 
delicious. in the company’s state and regional mastheads.  

 
■ Vinyl relaunches Refinery29 in ANZ: Vinyl Group has entered into an exclusive licensing and representation 

agreement with Refinery29, a global women-focused lifestyle media brand.  
 

• The agreement marks a return of Refinery29 to the ANZ market with a local editor 
and editorial team, alongside representation of ANZ inventory across Refinery29’s 
international sites.   
 

■ Global market-leading lifestyle and celebrity publication HELLO! has launched an Australian homepage and 
geographical reader experience. HELLO! is known for its premium, positive and celebratory reporting and 
unrivalled showbiz exclusives which have been entertaining audiences since 1988. Over the years, its digital 
brand has transformed from a small legacy publishing site into an influential global website.    
  

 
■ En-route is back for 2025.  

En-route is a new daily guide to people, style, culture, beauty and self through the lens of those who are 
fascinating leaders in their industries.  

 
 

■ Meta posted a 21% lift in revenue to $US48.385 billion in the December quarter, beating analyst expectations. 
Full year revenue was up 22% to $US164.5 billion.  

• Ad impressions delivered across Meta social media platforms increased by 6% in the 
quarter and 11% for the year to December. Average price per ad increased by 14% in 
the December quarter and 10% for the full year 2024. Source: Ad News AU  

 

https://www.exploretravel.com.au/
https://email.socialdiary.com.au/c/eJw0y0GOqzAMANDTkF2QYyfYLLL4m97D2KFEaqFq6a_m9qORZvbvmd4f2q977F6bJMc0SzTJGvNKJWprLbqRs-OsE0OwYz_Vzh8PApYn4jiZl5jBKQrSHNFJCiKuABS8krQi8xJaTUxcZkYoYauJ06KZYBFHaQxMZSpzktUZLC0SekXAAgkJUqEko6zEJsxELIKehgyvw7revOvza7TjPuo73Op2no_XQP8GvAx4-Xw-o7dbt368X79owEt41k33Xbchw1XPxn__f8XvAAAA__-Q907h
https://www.adnews.com.au/news/vinyl-relaunches-refinery29-in-anz
https://email.socialdiary.com.au/c/eJw0y01u6yAQAODTwA5rZvgZWLB4m9xjGEiC5NhR4lerPX3VSt1_n8rjKfO2udkre0_SBJ3SCC6oB5cjqsOQsWMDIR-s7tshevz6KzdPpbuo6epCLOgaYnKAypBVxI9ue_V5xFyaHRXZMzBzYnuvfA2SBEYJHAs1jBRTZ6WcecQs0c5KQBEQGdAnCAsRdS0CQrFIgmYCvHedsvYpr89F98ci_-1a78fxfBv_z9DF0OU8z-U-1nV_yE2-5jZ-oKGLfdU-ppgANzkG__WPSt8BAAD__33FT14
https://email.socialdiary.com.au/c/eJw0i7FuQyEMAL8GNiJs8AMPDF3yHwZDgpTkRS-kUv--atUON91dk_tT5uXhppbgVT1JcDTq5qJId4zKDhhGy1wThGrb_ljS1k-fRqoBWR21bbhIDK4CbM5DSz43kdDVagm5U-Zqe4EUMubkt2SvZYvaGgzNFIR8JlLyXTvnQYwU0M6CHslDgF_iKXGqldPgCLFSRxP9a29Tbjrl-Dq1_X6St72V61rPlwkfBs8Gz_3hjv29-p83eLZH0T7FRH-R1dP_-FnwOwAA__9Vq02N
https://www.adnews.com.au/news/meta-posts-better-than-expected-ad-revenue-growth
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EXECUTIVE SUMMARY 

 

 

■ Travel South International Showcase Wrap Up Report 

 

■ Canberra Radio Interview 

 

■ Chris Watson Trainings 

 

■ Auckland Expo Planning 

 

■ Finalized media attendance at Global Week 2025. Coordination of flights.  

 

■ Where Music Was Born campaign took place, with live activations at different Australian festivals.   

 

■ Concrete Playground ‘See the South’ Campaign. 

 
 

Australia 
Jul- Dec Jan Feb Mar Apr May June 

FY 25 

Total 

10 

Partners 

 
AL 
KY 
LA 
NC 
SC 
TN 
WV 
MO 
MS 

ROTS 
 
 
 
 

 

Travel Trade 

Trade Meetings 172 13     
 

185 

 

Number of Agents 

Trained 

432 14      446 

  

Media Meetings 72 5      72 

Total number of 
79 11  

  
 

 
90 

articles published 

Impressions 40,116,936       40,116,936 
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II. COMMUNICATIONS & PR  
 

■ Finalized media attendance at Global Week 2025. Coordination of flights.  

■ Where Music Was Born campaign took place, with live activations at different Australian festivals.   

■ Concrete Playground ‘See the South’ Campaign. 

■ Earned media Coverage Book  

■ GMM24 media Coverage Book  

 

 

 

 

 

https://app.coveragebook.com/29490/books/0a711622db9d687e/sections/f229ec10-e61f-4ad6-9801-7c2240e3c985
https://app.coveragebook.com/29490/folders/25895e86-c979-4c28-9f3b-ea14476c9dce/books
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COVERAGE: 
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Communications & PR 
 

Media Contacts (phone calls, emails, personal meetings 
 

Contacts Interest/Status Follow-up/Next step 

Chester See (@seeshots) Content Creator Educated on the 

region.  

Will Salked (@wilkeld) Content Creator  Educated on the 

region.  

Tim Rose, Nine Educated on the region, explained the states. Pitched GMM. GMM not feasible 

this year, but next 

year.  

Anthony Denis, Traveler.  Updated on publication. Currently have a full slate, not 

accepting commissions.  
Touch base  FY25.  

Stephen Heard, Editor, 

Stuff/Sunday Star Times.  

Catch-up on current priorities.  Touch base 

following GMM.  
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

 
Contacts Interest/Status Follow-up /Next 

step 

Chris Watson Travel Training Training with Chris Watson Tamworth Office and 

Cruise and Travel Store. Emily Thornton, Sonaii 

Witchard, Karen Paffreyman, Tina Paschalidis, Joanne 

Keenan, Chris Watson, Melissah Mission, Janine 

Snook and Nicole x 9 Staff 

N/A 

Belinda Condon 

Sales Manager Australia – Leisure 

 

United Airlines 

Update on United Airlines flights and loadings. UA 

has the largest capacity to the US from AU/NZ with 51 

flights per week out of SYD/MEL/BNE/AKL & CHC. 

N/A 

Kevin Looney 

National Sales Manager 

 

Infinity Holidays 

Update on Infinity Holidays and the closure of the API 

connection business segment. Infinity Holidays, as a 

wholesaler, are still operating with minimal changes 

other than they are now branched under the 

Independent Flight Centre business segment. 

N/A 

Nicole Bennett 

National Sales Manager 

Ashleigh Weddhenson 

Marketing Manager 

 

Delta Airlines 

Update on Delta Airlines and newly released news that 

they will be offering a MEL – LAX x 3 weekly 

seasonal flight from December 25 to March 26. This is 

Delta’s inaugural flight out of Melbourne. 

N/A 

Jodie Collins 

Tourism Board Partnership 

Manager 

Luxury Escapes 

Update on Luxury Escapes DREAM magazine, which 

is now in Qantas and Aspire airport lounges and 

Singapore Airlines inflight entertainment. 

N/A 

Mary-Anne Guest 

Head of Product 

 

Phil Hoffman Travel 

Discussion on a Nashville, Memphis and New Orleans 

fam for Phil Hoffman Travel group post Helloworld 

owner manager conference in May. Reached out for 

support from the TS & partners for industry rates and 

attractions passes. 

Ongoing 

Capital Radio Interview 

2CC Announcer:  Leon Delaney –  

 

On air. 15 min radio interview with Capital Radio on 

the South, what to do and where to go focusing on 

themes of Music, Food and Road trips – Referrals went 

to Weston Cruise and Travel Canberra, Chris Watson’s 

agency. 

N/A 

Jason Smith 

PTM – Guys Adventures 

 

Travel Managers 

Training an itinerary support for post World Pride 

itineraries to the South.  

N/A 

Steve Brady 

Group General Manager 

 

Helloworld Cruise 

Discussion on pre-and-post cruising packages for all 

destinations in the South where ships depart as well as 

Mississippi River Cruises. 

N/A 
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Clive Fillingham 

Owner/Manager 

 

Enyovage Rockingham 

Training and itinerary support with a client visit to 

Virginia and North Carolina. 

N/A 

Hayley Lyson 

Mobile Travel Agent 

 

I Talk Travel 

Training and itinerary support with a client visit to 

New Orleans, Lafayette, Nashville and Memphis. 

N/A 

Roslyn Elsley 

PTM 

 

Travel Managers 

Training and itinerary support with hosted group to 

New Orleans, post cruising. 

N/A 

Helen Rolton 

PTM 

 

Travel Managers 

Training and itinerary support with a client visit to 

South Carolina, Tennessee and Mississippi. 

N/A 
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        CAMPAIGNS & ACTIVITY 
 

 

■ Where Music Was Born Product Website 
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■ Where Music Was Born Campaign 
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Watson Travel Tamworth 

& Cruise Co Canberra 
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■ Where Music Was Born In Person Activations 
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■ IPW Post Fam Media Interview – Joshua Hewett Helloworld 
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Newsletters 
 

TRADE Newsletter –  

Recipients: 4090 Open Rate: 1016 (24.84%) 

PR Newsletter –  
Recipients: 372 Open Rate: 192 (51.61%) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://app.ontraport.com/#!/contact/listAll&bmasks=[[%22556%22,%2210%22,true,%22AND%22]]
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Inserted into Trade EDM: 
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Market Update 

Economic & Market Update 
 

■ The following Economic announcements were made in January 

■ There will be a federal election this year. The prime minister will call it, but it will be no later than 17 May - almost 

exactly three years after the last election. 

 

■ The annual rate of inflation increased in the December quarter to 2.4%, according to new figures from the Australian 

Bureau of Statistics (ABS). This is down from 2.8% in the September quarter. It is the lowest inflation rate recorded 

in more than three years. Source. 

 

■ The cash rate has been at 4.35% since November 2023, which is its highest level in about a decade. Higher interest 

rates make it more expensive to borrow. The next cash rate announcement is on 18 February. Source. 

 

■ Black Friday sales boost retail spending, despite cost-of-living crisis. Australian retail turnover rose 0.8% for the 

month, according to figures released on Thursday morning by the Australian Bureau of Statistics (ABS). All retail 

industries saw growth for the month, with department stores up 1.8%, clothing, footwear and personal accessory 

retailing increasing by 1.6%, and household goods up 0.6%. This prompted fears that the Reserve Bank may pause 

any pending interest rate cuts. Source. 

 

■ The latest arrival figures released report 101,115 Australian visitors to the USA in December, up 7% on 2023, and 

reaching 85% of 2019 levels. In total for 2024, just over 1M Aussies visited the USA, up 7% YOY, making 

Australia the 11th largest long-haul international source market for the year (Source i94 arrivals). 

■ In terms of visitation from New Zealand to the USA, in December there were 22,794 visitors, down 7% on last year. 

In total for 2024, just over 256k kiwis visited the USA, up 2% YOY.  

■ 3,662 Australians listed a Travel South state as their first intended address in December, equaling 4% of total USA 

visitation, and up 8% on last year. In total for 2024, 41,246 Aussies listed a Travel State as their first intended 

address up 13% YOY. (Source i94 arrivals – first intended address). 

■ The exchange rate averaged 0.62 USD in January. 

Tour Operators & Travel Agencies 
 

■ Itravel has added a new Queensland mobile agent as the network sees membership jump by 24% in 2024. Source 

 

■ Signature Travel has strengthened its portfolio across the US and Australia welcoming 13 new US members and 5 

from Australia to the group. Source 

 

■ Travel Specialists have been named as the third fastest-growing role in Australia. Source 

 

■ Envoyage Travel is just getting started with shop openings. Source 

 

■ Infinity Holidays has made a number of redundancies after it shut down it’s hotel API business. Source 

 

■ The Council of Australian Tour Operators (CATO), has recorded more than 11,000 course completions since it 

launched to the market mid-last year. Source 

https://www.abs.gov.au/statistics/economy/price-indexes-and-inflation/consumer-price-index-australia/latest-release
https://www.abs.gov.au/media-centre/media-releases/monthly-cpi-indicator-rises-23-year-november-2024
https://mumbrella.com.au/black-friday-sales-boost-retail-spending-despite-cost-of-living-crisis-861336
https://karryon.com.au/community/itravel-network-adds-11th-qld-member-2024/
https://karryon.com.au/industry-news/signature-travel-network-new-members/
https://travelweekly.com.au/article/ai-who-travel-specialist-named-as-third-faster-growing-role-in-australia/
https://travelweekly.com.au/article/danielle-galloway-envoyage-is-just-getting-started-with-shopfront-openings/
https://travelweekly.com.au/article/exclusive-infinity-holidays-redundancies-after-api-hotel-business-shutdown/
https://issues.traveldaily.com.au/2025/Jan25/td200125.pdf
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■ Travel Managers has finished 2024 with a healthy 12 per cent year on year increase in sales. Source 

 

 

Traveler Insights  

 
■ Australian passport prices have risen again to over $400, which is more than any other country in the world. 

Source 

 

■ Aussie travellers favourite hotspots have been revealed with visitors to the United States marking a 13 per cent 

increase year-on-year. Source 

 

■ Nearly 50% of Aussies put travel at the top of their 2025 savings goals. Source 

 

■ The latest research from Skyscanner has revealed that 3 in 5 Aussies are using travel as a means to boost morale 

for the year. Source 

 

■ Australian visitation to the United States is forecast to eclipse 2015 highs by 2030, data from Brand USA has 

shown. Source 

 

■ Global passenger demand, measure in revenue passenger kilometres, rose by 8.1% in November 2024 compared to 

November 2023. Source 

 

■ Australian’s are hunting down their next holiday, with nearly half (49%) saving for travel rather than mortgages. 

Source 

 

■ The number of overseas trips taken by Aussies in November was 7.4% higher than the same month in 2019, new 

ABS figures show. Source 

 

■ The US has recently opened applications to its “US Trusted Traveller Program” - a fast track service that allows 

select Australians to fast-track security and custom lines at US Airports. Source 

 

■ Open AI has launched a travel agent functionality that can actually book travel plans. Currently in beta in the US, 

no dates for an Australian launch as of yet. Source 

 

 

Air Lift 

 
■ Delta Air Lines is promoting it’s new 3 Brisbane to LAX plus fresh cabin designs and a luxurious lounge. Source 

 

■ Qantas has revealed what passengers watched, ate and tuned into most in 2024. Source 

 

■ Airlines will be forced to offer passengers a full refund if flights are delayed more than 3 hours. Source 

 

■ Qantas has held on to 10th spot in an annual review of the APAC’s most reliable airlines. Source 

 

■ The world’s most punctual airlines for 2024 have been released with Delta Air Lines scoring 83.46% OTP. Source 

 

■ Airlines are predicted to hit two major milestones in 2025 as fares fall 44 per cent in a decade. Source 

 

https://travelweekly.com.au/article/travelmanagers-australia-records-healthy-increase-in-2024-sales-coo-reveals/
https://karryon.com.au/industry-news/australian-passport-prices-rise-again/
https://travelweekly.com.au/article/where-did-we-go-in-2024-aussie-travellers-favourite-hotspots-revealed/
https://travelweekly.com.au/article/nearly-50-of-aussies-put-travel-at-the-top-of-their-2025-saving-goals/
https://travelweekly.com.au/article/skyscanner-says-australians-are-turning-to-travel-to-boost-morale/
https://issues.traveldaily.com.au/2025/Jan25/td130125.pdf
https://issues.traveldaily.com.au/2025/Jan25/td130125.pdf
https://karryon.com.au/industry-news/trends/travel-2025-savings-goal/
https://issues.traveldaily.com.au/2025/Jan25/td160125.pdf
https://travelweekly.com.au/article/select-aussies-can-now-apply-for-easier-us-entry/
https://issues.traveldaily.com.au/2025/Jan25/td280125.pdf
https://karryon.com.au/industry-news/airline/delta-air-lines/
https://karryon.com.au/industry-news/trends/qantas-inflight-trends-2024/
https://issues.traveldaily.com.au/2025/Jan25/td060125.pdf
https://issues.traveldaily.com.au/2025/Jan25/td060125.pdf
https://karryon.com.au/industry-news/worlds-most-punctual-airlines-of-2024/
https://karryon.com.au/industry-news/airlines-predicted-to-hit-milestones/
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■ Air New Zealand has launched its New Year sale with fares starting from AUD $1,258 to the US. Source 

 

■ Hawaiian Airlines is welcoming sports lovers with a new baggage policy. Source 

 

■ Air New Zealand has pipped Qantas as the safest full-service airline, according to the latest annual list compiled by 

AirlineRatings.com. Source  

 

■ A plane every three week as Qantas readies for major expansion in 2025 and beyond. Source 

 

Actions 
 

■ Auckland Travel Expo 

 

■ Trade & PR Newsletter 
 

■ Where Music Was Born Campaign 
 

■ Global Week Media Finalized 

■ Concrete Playground Partnership 
 

 

 

  

https://travelweekly.com.au/article/air-new-zealand-launches-new-year-sale/
https://karryon.com.au/industry-news/airline/hawaiian-airlines-new-baggage/
https://issues.traveldaily.com.au/2025/Jan25/td150125.pdf
https://travelweekly.com.au/article/a-plane-every-three-weeks-as-qantas-readies-for-major-expansion-in-2025-and-beyond/

