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Overview Highlights & Executive Summary

The first quarter of 2025 was a busy period for Five Marketing’s work on behalf of Arkansas
Tourism in the UK market. Focus was put on engagement with travel trade partners and
media, leveraging destination knowledge together with strong relationships. Key highlights
were:
e Participation in trade events like Unite on March 11 and Visit USA Meet the Media
on January 13.
e Met numerous media contacts at the IMM London event on February 17-18 and
followed up with them in March to spread the word about Arkansas.
e Met with Markus Stitz — one of the UK’s leading cycling journalists at IMM. We have

started an Arkansas Cycling development discussion.

e Got more media attention through articles in Hablo, VUSA platforms
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Trade Meetings — Contacts & Product Development

American Affair - Mandy McGlade ﬁ american

e Peter met Mandy in March to expand Arkansas multi-state affa] oy rama
itineraries. Meeting planned to get new itineraries online; ongoing as of March.

America as You Like It — Cath Pusey

America

e Peter met Cath in February at Meet the Media, held follow-up as you like it

discussions, with next steps to be agreed at Unite (March 11).
Follow-ups completed post-Unite; ongoing discussions to reinforce previous
campaign as of March.

Barrhead Travel — Training and Team Change Barrhead]’ravel

e Virtual training slots offered and recorded since January, with Peter coordinating
with Carrie Marr (new USA Business Development Manager, met by Peter in
December). A spring slot was targeted by March. Positive 2025 outlook shared in
January (inquiries/profit up 1%); training coordination ongoing into March-April.

Bon Voyage Travel — Dirk Kelly BONVOYAGE
TAILOR-MADE TRAVEL * USA & CANADA

e Follow-up with Dirk in February; Peter provided content and images for new
itineraries, planning an April 4 meeting.

Frontier Travel — Joanne Moores and Jeremy Timms
. Frontier Travel
e Peter met Joanne and Jeremy (CEO) in March to develop
lesser-known U.S. destinations. Follow-up on Route 66 and multi-state tours
planned; ongoing as of March. Meeting requested for IPW Chicago

Hays Travel — Robert Kendal Hays Travel

e Peter met Robert in March to discuss complex U.S. tour distribution. Zoom/email
follow-up agreed; ongoing as of March.

Internet Traveller — Georgia Wiseman (from October-December wgulhe Internet

2024) iraveller

¢ Following meeting during Brand USA Travel week have discussed developing multi
states tours. Have requested meeting at IPW Chicago

Joker.be — Ludwig Vebruggen JOKER

o Ludwig outlined promotional opportunities in February; Peter verteg? je grenzen

emailed itinerary suggestions. Follow-up planned; ongoing as of March. Meeting
requested for IPW in Chicago.
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Lastminute.com — Paul Wilson .
lastminute.com
e Action: Peter met Paul in February, discussed product

overview and road trips.
e Outcome: Follow-up planned; ongoing as of March.

Ocean Holidays — Helen Taylor

OCEAN

e Meeting with Helen held on February 17 to work on product #o/io(ayf
development. Notes to follow; strengthens collaboration,
ongoing as of March. Helen is attending IPW Chicago and we will request
appointment.

Rendezvous Roadtrips - Graeme Evans Rendezvou H‘@

e New operator focusing on US, India and Italy. Arkansas
added to "Rock-n-Roll and Route 66 - The Ultimate Music Road Trip" post-Unite
meeting (March 11). Live on website in March; expands trade reach.

Sunway Holidays — Barry Hammond
 Peter arranged a Dublin meeting for April 2. Barry has the opportunity ~ SUnway

to add an Arkansas tour to their consumer newsletter (55k). Will send
suggested itinerary that they will price and add to newsletter pipeline.

The Advantage Travel Group — Adam Weatherby q9
The
e Peter met Adam in March to promote agencies and B2B AdYﬁﬂﬁ%ﬁ

opportunities. Ocean Holidays has recently become a member. Contact info shared;
updates to follow as of March.

Titan Travel — Rob Stapley t.t ¥y

e Peter met Rob in February at Travel Week, agreed on product travel
development follow-up. Awaiting Crawley meeting response; have requested a
meeting for IPW Chicago.

. . _ . .

Travelling Time — Lynda Malia '=Travelling Time
. A World of Music!

¢ Lynda updated Peter on 2025 tours and room nights in February.
Product held on Midwest and More! Itinerary (Little Rock) and Rhythm Roots and
Cowboy boots (Fort Smith) . Follow-up on opportunities planned; no promotional

activity yet as of March.
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Markus Stitz — Cycling Journalist and Route developer/Promoter

Markaus and Peter first met at IMM and then followed this up over several calls. This
originally came about from discussion with the states and Tina in Fayetteville. We shared
various links and sets of information with Markus . It turns out he personally knows the
director of the Arkansas Graveller as they raced together at the Silk Road Mountain Race in
Kyzgyzstan.

We then followed up at a meeting during the National Cycling show at the NEC in
Birmingham on the 21/22 March.

Key areas that Markus we discussed were:
Itinerary development, promotion and PR

Markus has undertaken multiple projects in the UK which are based on roughly the same
format:

- Development of a route / network of routes

- working with commercial partners an tourist destinations to bring those to market - this is
often done through powerful story telling with video content, photography and press
coverage

sssssss
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- Evaluation

As an example, here: https://www.routeyc.co.uk/cycling - all of these have been developed
by Markus. This project has created loads of media coverage

here https://docs.google.com/spreadsheets/d/1M98BobtP9cZNRclgzgtgF5 vAENOXw3N3y
EJorUhbM/edit?usp=sharing

Film and magazine features

My understanding from our conversation is that the routes will potentially already exist. In
which case there would be scope to go out to Arkansas, produce documentary and use that
to also pitch a nice story to magazines. This would be similar to what | did in Canada last
year - with the help of Tout Terrain bikes and Rixen and Kaul, two German bike companies.

Here is the film: https://youtu.be/p57g6fwyNWI

And this here is a feature | have worked on for Cycling Plus, but it's not the final
piece https://www.dropbox.com/scl/fi/pfaphevl4leio5fhkfzcq/Canada.pdf?rlkey=50onotrtfz6
t09g5d6yl7nrx1d&dI=0

Markus has an extensive network of relevant contacts - most known are Jenny Graham,
fastest women around the world, and Mark Beaumont - fastest men around the world. We
have worked on films jointly, the last project was Route YC in

Yorkshire https://youtu.be/Nr3tL7ZEMS8g - all three of them have established social media
networks.

Markus has also written several books both functional (routes and rides) and those outlining
his trips.

Sample press coverage

Much Better Adventures
Bikepacking.com

The Radavist

Gravel Union

Gravel Club (Germany)
Gravel Cyclist

IMB Magazine

Daily Record
BikeRumor

LN EWNRE
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https://www.routeyc.co.uk/cycling
https://docs.google.com/spreadsheets/d/1M98BobtP9cZNRclgzgtgF5__vAENOXw3N3yEJorUhbM/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1M98BobtP9cZNRclgzgtgF5__vAENOXw3N3yEJorUhbM/edit?usp=sharing
https://youtu.be/p57g6fwyNWI
https://www.dropbox.com/scl/fi/pfaphevl4leio5fhkfzcq/Canada.pdf?rlkey=5onotrtfz6t09g5d6yl7nrx1d&dl=0
https://www.dropbox.com/scl/fi/pfaphevl4leio5fhkfzcq/Canada.pdf?rlkey=5onotrtfz6t09g5d6yl7nrx1d&dl=0
https://youtu.be/Nr3tL7ZEM8g
https://www.muchbetteradventures.com/magazine/the-new-266km-bikepacking-route-through-the-cairngorm-national-park/?!5
https://bikepacking.com/news/home-is-where-trails-take-you-video/
https://theradavist.com/radar-roundup-bastion-cycles-archangel-cane-creek-helm-chameleon-ocean-and-san-new-colors-backyard-bike-camping-and-home-is-where-the-trails-take-you/
https://www.gravelunion.cc/article/home-is-where-the-trails-takes-you
https://gravel-collective.com/schotterstories/regionen/durch-die-britische-arktis.html
https://www.gravelcyclist.com/training-rides/home-is-where-the-trails-take-you-a-new-film-from-markus-stitz-165-mile-bikepacking-journey-through-the-cairngorms-national-park-in-scotland/
https://www.imbikemag.com/mountain-bike-news/2023/01/video-home-is-where-the-trails-take-you-bikepacking-in-the-cairngorms-national-park/
https://www.dailyrecord.co.uk/scotland-now/journey-through-scottish-mountains-captured-29038244
https://bikerumor.com/scotland-national-park-bikepacking-video/

Markus has also undertaken consumer (Cyclists) various studies around ‘bikepacking’ in the
UK and shared his most recent findings with us. Examples of the study are here:

In what kind of route would you be most interested in?
729 responses

@ Loop (starting and finishing at same pl...
@ Point to point route (starting and finish...
@ No preference

@ Easy access to/from start and finish

@ figure of eight or a loop with a shortcut...
@ Sstrange question, some routes are lin...
@ Depends on the route and availability...

@ both depends on where it is.

172V

In your opinion, what would be the ideal length in days for a bikepacking route?

Average: 4.39
Median: 4

In your opinion, what would be the ideal length in miles?

Average: 185
Median: 150

If yes, how would you like that information to be publicised?

Website 88.3%

App 38.4%

Map 33.6%

Guidebook 24.8%
YouTube/Facebook 15.4%
Instagram 10.8%

Flyer 6.6%

X3.2%

TikTok 0.8%

Would you be interested in hiring a bike/equipment at the start of the route?
729 responses

@ Yes
@ No
© Don't know

Above is a map of the East Yorkshire Coast area. Have you visited the region before?
729 responses

@ Yes

® No

@ Den't know
@ |live here
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Trade Marketing Communications & Events

Hablo UK — Profile page & Membership o Hablo

¢ We have been in discussions with Hablo regarding a potential membership for
Arkansas Tourism. They have agreed to set up a profile page which we have started
to post to. We are looking at a proposal for activity for the remainder of 2024/25
fiscal and 2025/26.

ARKANSAS

Arkansas Tourism © AR, United States & Destination

B ot iy, Akansas Tourism o
T ©7 March-©

© About Here's your client’s sign to get away to Petit jean Stote Park this spring. &

21 People #ARStateParks #TheNaturalState

16 7 Likes & Comment # Share

Arkansas Tourism © AR, United States & Destination 2 71 Followers

ANALYTICS: OVERVIEW

02Apr2025 - 09Apr2025 £ Last7Days
Wi Analytics RESULTS FROM 2 APR 2025 - 9 APR 2025

B) Posts

Page Views Page Followers Video Views

'9 ]

© About APR2-APRO APR2-APRS KPRD ARG

[ Videos 10 10 0

 Events Total Page Views New Followers Total Video Views

A8 Resources

& People —N\/\ I

Post Impressions Post Interactions
APR2-APRY APR2- APRO
Total Impressions Total Interactions

.
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Trade Events
Unite — Trade Event (March 11)
¢ London B2B event booked in January, held with key product managers tasked with
developing USA product. Follow-ups completed; report delivered in March;
enhanced trade connections. Many of the participants are also attending IPW.

Selling Travel Connect — Trade Event (March 17)

o Peter attended; networking and speed-dating with 68 agents. Very engaged
audience.

Hablo Connect Event - London

e Peter networking and destination aware with 125 London and South East agents.
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Media Meetings & Contacts

IMM London — Media Event (February 17-18, Follow-ups in March)

Peter attended TravMedia event. Key interactions included:

Sharron Livingstone (The Travel Magazine): Foodie focus, links sent.

Graham McKenzie (Travel Mole/Silver Traveller): Interested in FIFA 2026, route 66
and 250th anniversary activities

Markus Stitz (Freelancer): Long discussion about Arkansas Gravel Cycling. See above
for full report.

Greta Omoboni (Greta’s Travels): Blog/Instagram pitch (400k visits, 60k followers),
media kit requested, links sent.

Ross Clarke (The Independent): Food/wine queries (potential Michelin, Route 66),
Stuart Forster (Freelancer): Food/wine interest, links sent.

Natalie Wolf (Blogger): New blog, 15.5k Instagram, outdoor/food

Emmie Bower (Online Travel Magazine): Luxury/SPA focus, links sent.

Rupert Parker (Freelancer): All things history, culture (music) and outdoors

Kav Dadfar (JRNY/JRNY America): Southern States/World Cup editions planned. Is
attending Global Summit.

Susan Schwartz (Freelancer): Spirits and cocktails.

Susan Ward Davies (Freelancer): Sustainability/luxury, Off the beaten track

Rory Bucceri (Freelancer): Interested in Eureka Springs. Keen on LGBTQ friendly
destinations

Olly Beckett (Freelancer): Fodors contributor.

Fiona Mclntosh (Freelancer): Mid-life adventure focus

Ruth Brindle (Freelancer): USA/Food and Drink

Valery Collins (Freelancer): Festivals/food itineraries, King Biscuit festival link sent
Valentina Pucciano (Blogger): Single Travel as well as food and drink.

Rebecca Crowe (Freelancer): Outdoors/food/wine

Joanna Whitehead (Freelancer): All things music, history and culture

Ranjit Shergill (Freelancer): Culinary surprises/outdoor hotspots

Jane Wilson (Freelancer): Food/drink/wellness for magazines

Marlon Collinson (Freelancer): Unique road trips. Discussed Ozarks, Fort Smith, Dyess

S Five Marketing Solutions Ltd



Media Communications & Coverage Trade & Consumer)

VUSA UK — Meet the Media (January 13)

.
o Peter attended networking event in London, strengthening media "q'%;’,%'
connections ahead of IMM e

VUSA UK - Content

Ideas
The U.S. Marshals Museum in Fort Smith

The U.S. Marshals Museum, set along the banks of the mighty
Arkansas River in historic downtown Fort Smith, and we
couldn’t be more excited to invite you to be among the first to
rediscover America through the lens of its oldest federal law
enforcement agency! Uncover the critical, ever-evolving role of
the U.S. Marshals Service as you explore five exhibit galleries
that reveal tales from colonial and frontier days to modern
time. You can also pay tribute to more than 350 Marshals killed
in the line of duty since 1789 in the Samuel M, Sicard Hall of
Honor, and enjoy educational programming through the

museum’s National Learning Center.

The Museum features FIVE immersive galleries that educate
guests about the critical, ever-evolving role of America’s oldest
federal law enforcement agency in upholding the Rule of Law,
driven by justice, integrity and service. The Museum’s National
Learning Center will combine the Museum experience with
educational programming focused on the Constitution, the
Rule of Law, and civic literacy. It will engage local and national
audiences using a variety of resources. Guests will also get to
pay tribute to the more than 350 Marshals killed in the line of
duty since 1789 by visiting the Samuel M. Sicard Hall of Honor.

https://usmmuseum.org/

Latest News

The latest news and updates from Visit USA members.

&

gl Di ¥ t g el new “We Love LA™ Wh_at's New! e
Sip some GEZ Nature and Wildlife in-New ledmpaign in the UK and Spring/SummerOpenings to
on the planet in Arkansas? England freland Watch in 2025

Did you know that you can sip some of New England’s wildlife is as rich and Los Angeles Tourism has launched its New openings, bold flavours, and

the best coffee on the planet in varied as the landscape of its six states new ‘We Love LA’ campaign in the UK seaside vibes—see what's new in Atlantic

Arkansas? Onyx Coffee Lab in Rogers from whales to eagles and breath-taking and Ireland, pulling back the curtain on City for spring/summer 2025.

was recently designated the #2 best scenery with mountains and lakes. the authentic LA experience to invite

coffee in the world! visitors to immerse themselves in LA.
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Stats (Jan — Mar 2025)

Video:

“Arkansas - The Natural State” — 49 views
“Arkansas Trip” — 49 views

“Johnny Cash” — 61 views

Ideas:

“US Marshals Museum” — 192 views
Hablo UK — Content

Published initial post pending membership agreement
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