EEEEEEE

RKANSA \
@ Atlas Obscura X A“ ““““““““““““““ S X  Visit North Carolina ﬂc

TRAVEL SOUTH
UIC 2024 CAMPAIGN:
IMMERSIVE NATURE GUIDE

Campaign Report:
9/1/24-3/1/25



TABLE OF CONTENTS

PAGE 4: Plan Recap

PAGE 5: Custom Content
PAGE 7. Meta Promotion
PAGE 11: Newsletter Inclusions
PAGE 13: Display Media

PAGE 16: Added Value

OA0 | 2



PROGRAM OVERVIEW

What We
Creaqted

CUSTOM CONTENT

(1) Interactive Multimedia Guide

STRATEGIC MEDIA

Social Media Distribution

Email Distribution

Run of Site Media

100% Takeover on Campaign Content
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CAMPAIGN OVERVIEW

Plan Recap

We exceeded all goals in our media plan, delivering strong awareness, consideration, and conversion.
added value placements amounted to a total added value that is equal to 116% of the plan cost.

Over delivery and

CONTRACTED UNITS

DELIVERED UNITS

()

Al Caie s (views & Impressions) (views & Impressions) DELIVERY % ADDED VALUE
m Interactive Multimedia Guide 5,000 6,212 124% $45,950
Meta Promotion of Content 3,000,000 s 5 $32908

! ’ % !
AV: Meta Promotion of Content 500,000
m Inclusion in Daily Email 220,000 647,886 294% $7,780
Run of Site Media; NC 1,250,000 2,116,481 169% $12,131
Run of Site Media; AR 1,250,000 2,226,259 178% $13,668
AV: Run of Site Media; NC 250,000 416,545 167% $5,832
AV: Run of Site Media; AR 250,000 446,337 179% $6,249
100% Takeover on Campaign Content; o
NG 2,500 28 113% $57
100% Takeover on Campaign Content; o
AR 2,500 2,766 M% $55
Licensing of 5x custom Photographs i s i
per Partner $2500
TOTAL 6,725,000 11,059,149 164% $127,128
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ARKANSASs

THE NATURAL STATE

CUSTOM CONTENT

Interactive Multimedia Guide

Visit North Carolina

8K 2.4X

HIGHER THAN
PAGEVIEWS INDUSTRY AVG
ENGAGEMENT RATE

We developed one |Interactive Multimedia Guide to showcase the
beautiful outdoors and wildlife of Arkansas and North Carolina.
This guide featured videos, maps, and images of unique
locations, with a read along guide for our users.

The Interactive Guide was published on our website and

promoted across email and social media. The social

performance was particularly strong. On the other hand, we

believe the onsite engagement suffered somewhat due to the
nature of the guide having two non contiguous states — a

e s gl et s v, ks o valuable learning for future campaigns. We broke the Meta

promotion out by state, and that was successful — with an

average Engagement Rate (ER) of 0.73% which is 2.4X higher

than the industry average.* ®GAo| 6

*
Source

Diverse ecosystems in these two great states
offer endless adventures for nature lovers.



https://www.atlasobscura.com/studio/nature-guide-travel-south
https://www.rivaliq.com/blog/social-media-industry-benchmark-report/#title-media

SOCIAL
PROMOTION



DISTRIBUTION

° . P 2
Social Media

ARKANSAS

THE NATURAL STATE

PERFORMANCE SUMMARY

One Facebook carousel, one static image, and
one Instagram carousel were created and
distributed for the Guide, featuring Arkansas
copy and social handshakes. Collectively, these
three posts generated over 3.1 million
impressions, 15K+ engagements, an engagement
rate of 0.49%, and a CTR of 0.79%—2.6% higher
than the industry average.*

The top-performing post was the Facebook static
image (far right), which garnered over 1.1 million
impressions, a CTR of 1.02%—13% higher than the
industry average and an engagement rate of
0.61%, surpassing the industry average by 15x.**

*
Source **Source

3K

REACTIONS

htlasobscura Towering sand dunes, cathedral-esque
averns, stunning peaks, lush forests, and ...

s Obscura & witl
Arkansas - The Natural State. X

Have you ever seen an underground cathedral
big enough to hold three football fields? What
about a giant sandstone rock ..See mor

Arkansas is for
Nature Lovers Learn more
Rockclimbing,...

UU o 421 42 comments 22 sharg

|£] Like C] Comment d} Share

3.1IM

IMPRESSIONS

Atlas Obscura & wit .
Arkansas - The Natural State. X $

Have you ever seen an underground cathedral
big enough to hold three football fields? You can

atlasobscura.com
Explore Outdoor Thrills Learn more
and Wildlife Wonders in...

O®w0 1.2« 71 comments 179 shares

[O Like (D Comment /> Share
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https://www.brafton.com/blog/social-media/social-advertising-benchmarks/#facebook
https://www.rivaliq.com/blog/social-media-industry-benchmark-report/#title-media

META PROMOTION

AudlenceﬁResponse 5IM .= 5K

IMPRESSIONS S REACTIONS

Ay

Out of the Six totol posts promotlng the Multlmedlo Interootnfe Gurde, they Collectlvely reoelved over 38K
% engogements 288 S b res ond over 183 comments o jj:_. i v

Susan Dana Kennedy [ ) George Branch
We moved here from the northeast 30 years ago, and love it so much Blanchard springs is beautiful one of the best caves to visit in the country

Johnny Jackson @ Kathleen Kennedy it Carol Skolnik
| would love to do that! [ | am putting that on my bucket list. It's a great state!

Deb Stover Villarreal . @ Gisele Lapointe Cris Barker
Yes. Bucket list big time! Had no idea. Thank you for sharing. & Oooh ! | got to go check this out!!!!

Sandra Lawrence Q ¢4 Dianne Conroy
Gosh, learned something today...would like to see this.... = I'm going to have to check this out.



Atlas Obscura
@ 13,689 followers
1d - Edited - ®

Li n ked I n Post Towering sand dunes, cathedral-esque caverns, stunning peaks, lush forests,
and postcard-ready scenery at nearly any time of year.

Arkansas and North Carolina may be miles apart, but they both offer beauty and
biodiversity—and endless opportunities for outdoor fun.

CAMPAIGN OVERVIEW

Click the link to explore more natural marvels in these two great
states: https://Inkd.infedXGVWS8q

We [;.)OStefj on Llnke(':"n to PromOte _the Big thanks to our tourism partners Arkansas Tourism, Visit North Carolina
Multimedia Interactive Guide, tagging both and Travel South USA.

Arkansas Tourism and Visit North Carolina
for added visibility. This additional post
received over 352 impressions.

A
Explore Outdoor Thrills and Wildlife Wonders in

e Arkansas and North Carolina

‘ . atlasobscura.com

SC® You and 11 others 3 comments - 3 reposts

Reactions

Fe@aei @@ -

1
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STRATEGIC MEDIA

Newsletter Inclusions

PERFORMANCE SUMMARY

We sent two Newsletter Inclusions to our 1.4M
Atlas Obscura subscribers, promoting the

Multimedia Interactive Guide. One Inclusion
had Arkansas Tourism copy and the other

Visit North Carolina copy. The two inclusions
generated over 647K impressions and drove
over 830 clicks back to the Guide.
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647K S7K+

IMPRESSIONS ADDED VALUE

SAN FRANCISCO, CALIFORNIA BATUMI, GEORGIA

Wander Down an This Moving Statue
Alley Dedicated to Represents A Tragic
Jack Kerouac Love Story

Arkansas is For Nature Lovers

Are you a rock climber, or more the spelunking type? From cliffs to rapids
to caves, The Natural State delivers the best of the great outdoors.

GET PACKING —

The ide to
the World's Hidden
Wonders

[L-1-R3
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STRATEGIC MEDIA | R~

Onsite Media »rxANsas
L

PERFORMANCE SUMMARY

Run of Site media delivered over 2.6M impressions,
including the planned media and the additional 449K
impressions of added value.

The top performing ad size was 300x600 with the
highest CTR of 0.04%.

2.6M

IMPRESSIONS

$20K

ADDED VALUE
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9 DEVIL'S DN STATE PARK W | \
no ordinary 7. - ARKANS
YHE NATURAL STATE

days

TRIPS  PLACES ~ FOODS  STORIES

October 27, 1904, to the joy of New York
elevated train and streetcar riders.
plan your trip ARKANSAS

The City Hall station on the IRT local
track was lavished with fine architectural

details, including glass tiles and large

As 9 JAMESTOWN CRAS

Arkansas is /£
a climber’s
paradise.

October 27,1904, to the joy of New York
elevated train and streetcar riders.

Q cossaror mven

-na.ordinary _
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THANK YOU!
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