
0 
 

  

Report South USA 
Campaign2025 

    



 
 

Table of contents 

1 INTRODUCTION........................................................................................................................................ 1 

2 ONLINE .................................................................................................................................................... 1 

2.1 WEBSITE ................................................................................................................................................... 1 
2.2 BLOGPOSTS ............................................................................................................................................... 2 
2.3 WEBINARS ................................................................................................................................................ 3 
2.4 NEWSLETTERS ............................................................................................................................................ 3 
2.5 SOCIAL POSTS ............................................................................................................................................ 5 
2.6 SOCIAL ADS ............................................................................................................................................... 7 



1 
 

1 Introduction 
 

In this campaign report, we will discuss the completed promotion activities conducted by Joker March 2025, 
listing all marketing actions and their results. These activities have been created by Joker to promote South 
USA as a travel destination. The report includes facts & figures and visuals. 

2 Online 
2.1 Website  

 
A dedicated landing page for the contest and webinars was launched at the beginning of March. The different 
tourism boards that were represented on this page, as well as their logos, were visible. 

The landing page in numbers: 

More than 2.200 people visited the page. Almost 500 people returned to the site at least a second time. On 
average people scrolled 15 minutes on the page. 1.999 people filled in the form to participate in the contest. 
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2.2 Blogposts 
 
We also promoted several travel blogs about the South on the webpage and in the newsletter. In total there 
are 8 blogposts. Below you can find the topics of the blogs. 

- 5 irresistible assets of the Deep South  
- 7 child friendly destinations in Southeast USA 
- Milan’s 7 highlights of Memphis  
- In the footsteps of Elvis Presley in Tupelo, Memphis and Graceland 
- Clarksdale, home to the blues and more 
- Citytrip in New Orleans, 7 tips from Nathalie 
- 5 must do’s in Louisville, Kentucky 
- Huntsville 
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2.3 Webinars 
 

USA-expert Ludwig gave 2 online presentations about South USA. One about The South (Tennessee – Kentucky 
– Mississippi – Louisiana – Alabama) and one about The Southeast (West-Virginia – South Carolina - North 
Carolina – Virginia). All partners had a dedicated item in the webinars. Almost 65 people subscribed to the 
webinars. The recordings of the presentations are still available to rewatch. 

 

 

2.4 Newsletters 
 

We promoted the contest and webinars by sending out a dedicated newsletter. On the newsletters we put the 
logos of the South. We sent the newsletter to the Joker audience (around 70.000). After the contest we send a 
follow-up email. 
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Bellow you find the results of the newsletter. You can see what percent of the Joker-audience opened the mail 
and what percent clicked through to the website. 

 

 

Below you see an example of the follow-up mail and the results: 
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2.5 Social posts 
 

We made a social post on Instagram and Facebook about the contest and about the webinar promoting the 
South. The logos were visible on the post or on the webpage. Below you see an example. 

1. Contest 

Instagram: 

  

 

 

Facebook: 
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2. Webinars 

Instagram: 

 

Facebook: 
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2.6 Social Ads 
We created ads on Facebook & Instagram to promote the contest and the webinars. 

1. Focus on the contest: 
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These ads got more than 730K impressions and reached almost 240K individuals in Flanders. More than 
19 600 people clicked our ads to read more on the landing page. €2.000 was spent on these campaigns. 
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2. Focus on the webinars: 

    

 

These ads got more than 265 000 impressions and reached almost 80K individuals in Flanders. More than 
1100 people clicked our ads to read more on the landing page. €1000 was spent on these campaigns. 
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