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ABOUT TSUSA

Global Partner Programming

The TSUSA GPP provides a foundational base from which state tourism offices have shared
in- country representation with international export marketing and sales activities. Managed
by Travel South USA, the official regional destination marketing organization for the 12 state
tourism offices, these collaborative efforts create leveraged actions, increase reach of travel
trade and journalists, and coordinated consumer campaigns which deliver visitors to the South.
In2019, the Travel South USAregion welcomed 10.2 million visitors, who spent $10.3 billion, with
90% of these visitors arriving from 15 markets from around the globe.

The Nordic Region - Denmark. Sweden and Norway have a combined population of approximately
27 million citizens, with have historical high levels of disposable income and extensive vacation
days. Theyrank 10" invisitorvolume, and often seek off-the-beatenpathdestinations. They
are polite, approachable, and speak English well. They traditionally are willing to adapt to local
culture, willing to try local cuisine, tip generously and have prior to the pandemic planned holiday
with longer itineraries with more stops than other European visitors. Scandinavians enjoy five
to six weeks’vacation.

There were an impressive range of types of southern tours being sold in the Nordic market prior to
the pandemic and booking travel with professional operators for long-haul travel is very common.
We plan a mix of trade and PR/Media marketing efforts and partnering with operators in
consumer efforts for FY25.

FY 25 Nordic GPP
Resource Allocations

24%

559 m Trade Marketing 55%
(]

Consultative Fee 21%

Earned Media 24%
21%




. Executive Summary

Participated at Swanson’s Travel USA day in Malmo
Sponsored and participated in PATA agency event in Aarhus
Undertook training for key tour operators and agents in Aarhus

Discussions around FDM consumer campaign progressing - they have signed with Tourism
Exchange

International metrics forFY24-25

APR MAY Jun ¥ Q2Total Q3  FY23/24

Total Ttal Total
# Nordics
Travel Trade
Trade Meeti /
i sl 5 8 0 19 30 35 89
AL Trainings
KY/LA
MO/NC  Jumberoffgents 49 8 0 5 355 | 187 557
SC/TN
Media Meetings 2 2 0 8 22 10 42
Total number of
articles published 2 S 0 e 20 28 64
Impressions 7,180 731,980 0 1.59M 7,180 4m 7,202,296

CoverageBook: https:/app.coveragebook.com/29490/books/0c1dcbf174df6a74
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Il. Travel Trade

Contacts Activity/Activation Fuor:;ow-
Next
step

FDM Travel Spoke with Birgitte regarding showcase and IPW. She is keen to attend  Ongoing
Frederik showcase but needs to wait until after the summer season before making
Ohrgaard/ a final decision. | have advised that we have limited numbers for this year
Birgitte but will do all we can to accommodate. We have agreed to meet with
Vradaal/Liz Birgitte and Frederik on the Tuesday at IPW to discuss the potential
Bittner campaign and get a market update.
Icelandair - Rebecca is speaking with David Kurtz at Travel News NO to secure some Ongoing
Rebecca post fam coverage and we will follow up at IPW to discuss with him. The
Taernstroem Nashville route is doing very well so Rebecca wants to capitalise on this
with some joint training and promotional activity in the Oslo area. We
agreed to look at this, and are looking at Q1, 2026 to undertake this.
Travel South Most of the IPW Nordic delegation have confirmed participation and those
Concert at IPW that haven’t are nor key contacts for Travel South. There was a lot of
Chicago ‘buzz’ around the event last year and this has continued for IPW Chicago.
Cowboy Reiser - Ann has been invited to showcase following her participation on the Ongoing
Ann Bolstad Icelandair fam. She or Chistian are keen to attend but need to work
through a potential clash. Cowboy has historically been a more ‘western’
focus operator but has seen the potential for the South. Ann is now very
keen to develop the Southern states. Indeed, she has posted about the
fam on social media and has received a lot of enquiries and even some
bookings. At some point in fall 2025 we will visit to push this development
forward.
American Trails We are working with Jonas to set up a potential meeting at IPW Ongoing

Magazine -
Jonas Larsson

Nyhavn - Kim  Unfortunately, Kim is unable to attend showcase this year. Sales to the

Carlsson USA are down 40% this year. He tried hard to get participation approved
but was unsuccessful. He will attend Brand USA Travel Week instead and
we will meet then, if not before. Japan is very busy for Nyhavn at the

moment.
Gislev - Inger  Our historic contact - Kirsten Skjold has left Gislev and has been replace
Graabaek by Inger Graabaek Eschen. Inger has advised that Gislev is considering
Eschen whether they will continue with USA tours. Sales are extremely poor and

almost all tours have been cancelled. Gislev (and Albatros) are escorted
touring operators so need advanced numbers in order to run tours. The
current issues are impacting escorted more than other types of tour
operators. We will keep in touch to monitor the situation.

Albatros Travel Albatros were the first operator to cease selling the US back in March due

- Karina to the political situation. Karina has advised that Albatros will re-

Neumann Saietz commence sales to the US in Sweden, Finland and Norway and that
Denmark will likely return later in 2025. So Karina is keen to attend
showcase in Kansas. Lisbhet Pors who is our main Albatros US product
contact has taken a years sabbatical and Karina now heads up the
division.
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USA Tours - USA Tours are part of the ‘Travel Heart’ holding company which has

Dorthe Laerke various brands including Bravo Tours and DAN Explore. As a US dedicated

Hansen operator USA Tours has had a tough 2025. Indeed they have had to lay off
several staff members in March, although some were transferred to TOP
Tours their sister organization in Copenhagen that covers the rest of the
world. Dorthe is very pro the Southern USA and is keen to have presence
at showcase. This year she will be sending her head of sales to the event.
Mete Storm participated on the Icelandair fam and gave an extended
training to the sales team on her trip and has posted on the USA Tours
social media channels.

USA Rejser - Spoke with Christian who advised he will not be attending IPW this year.

Christian Walker As a USA specialist they have been hist hard by negative US sentiment

Willusen and are currently focusing more on Canada and the Caribbean (positioning
themselves more to the ‘Americas’. They are 100% committed to the USA
market and this remains they overall focus but are down 50% in 2025
(versus 14% for the whole market to the US). Christian is looking to attend
Brand USA week.

Amerikaspesiali June advises that despite negative press, enquires for the US are holding

sten - June up well. She is keen to attend showcase and has registered for the event.

Lundby Linda Schei participated on the Icelandair fam and following this and
feedback to HQ, Amerikaspesialisten has posted content regarding the
destinations visited and also put up a tours based on the trip that utilizes

Icelandair.
Travel South We have received several proactive enquires regarding Travel South
Showcase Showcase in Kansas City, MO. In the current climate this is very much a
Kansas City positive as some operators have cancelled participation at IPW, partly due

to market conditions and partly due to sentiment.
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Reizen avsiuttes i Raleigh, hovedztacen i North Caroling, og et perfekt mgtepunks mellom
sgrstatszjarm og modeme innovasjon.

North Carolina Muzseum of Art byr pa en
skulpturpark der traer og kunst smelter sammen,
mens Museum of Natural Sciences lar bide barn og
voksne utiorske alt fra dinozaurfossiler til
klimavitenzkap.

| Warehouse District puster gamle industribygg nytt
liv 5l mikrobryzgerier. gallerier og kafeer. P2 Raleigh
Beer Garden kan du skile for reizen med over 300
ulike ol p3 tapo —i en hage fylt av fiv, musikk og
latter

En smak av Sgestatene — og en invitasjon til mer

Sgroatene er ike én oppzkrift - det er en buffet av opplevelzer. Her kan du kombinere storby
o3 stillhet, cowboyboots og kunstgaferier, soul food og heyteknologi. Men du vil alitid kjenne
den lune, 3pne sprstatazjelen i bakgrunnen. S3 ta deg tid. Lytt. Smak. Se deg rundt. Vaer

forberedt p3 at en rel
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lIl.PR & Media

. . . Follow-up/
Contacts Activity/Activation Next step
Monthly Ongoing

Travel South Find below the links to the “Experience the South without breaking
Newsletter the budget” press release.

DK: https://presscloud.com/csp/vocast/message.csp?KEY=774287295
827276&format=web

NO: https://presscloud.com/csp/vocast/message.csp?KEY=762620868
651361 &format=web

SE: https://presscloud.com/csp/vocast/message.csp?KEY=431038568
621887&format=web

Fl: https://presscloud.com/csp/vocast/message.csp?KEY=2737464276
78861 &format=web

Newsletter stats:
Delivered: 499

Open rate: 181 / 36,4%
Click rate: 6 / 3,3%

Media

Meetings e Jens Henrik Nybo, freelance for tier 1 media
(DK) - Keen on visiting the states again on an
individual press trip.

e Susser Feit, freelance for tier 1 media (DK) - Very
interested in going on a press trip.
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Newsletters

TRAVEL-SOUTH USA

Experience the South without breaking the budget
Th SOUM ofTers COWBEss BUMGIEI0 aPariances Tat wor't Dreak the Dank - o daner sod
arvon rwer erutses w Alabaois 10 hrsborks sy in Ve Noture from o
a0 South CHOa, snjoy INMMoon 193 In the Myl sumundangs of Moah Carolies, or
wraver s yoursel! i The whinkey Rerilagoe of Termessoe. A jourrwy theoogh Ow charm of e
South doesnt Rave 10 be expensive of horing.

Afternoon tea in North Carolina
At the Washington Duke Inn in Dusham, you can enjoy 3 clsssic afternocn tes with views of the green
golf courses and elegant decor that evokes the atmosphere of an English manar house. Here,
deficous sandwiches, homemade scones and » selection of exguisite tess sce served - 38 with
personal service in a isti and relaxed

. etc.) from 365 kraner.

Y

Tea menus (tes, cokes,

River cruise in the hoart of Alabama
1 Asbama, poe can take an alfcrdabie river cnise o0 Bhe e sleamer Mortgomeny s Mamat! 0 On
boerd quants s angy mv sthers Socthars derme whis sdmiseg e bemtt bl sowsery
sanzurding the Asbarma Shver. After the meal i & turmed back 5 the aardy 15008 2 the deck fis
with the soomds of & v bt reting gussts o deroe

Tzhats hrorm sppezs rratuly 00 krone

South Carolina's nature from the coastal side
In South Caraling, you can expenence Charlesion’s cosstal nature up close with Nature Adventures.
Whether you cheose to kaysk cn your own o an 3 guided tour of Shem Creek, historic sheimp boats,
playful dolphins and wading birds swait just around the cormes. Or explore more remote and pristine
waterways teeming with wikllife snd Lowcountry fisie at Quinky Craek, Wadboo, Rentowles Creek and
Penny Creek.

Rental of paddiebosrds and kaysks < well 35 guided tours from approximately 230 kroner.

Feel the whisper of history in Mississippi's many mansions
Wi Figmage Touns, o (e b of Nelchez, you oon tahe guded dount of Masissgs's Mot oo
maracns and get u taste of the Souths nch cultonl herttage b megnicent, potusegs
wasamdogn. Mrvng e St mensions, pou ten sgiom Largwood Messon, shoes creelon »
deecly wficenced by the Civl W Stardon Hal, one of the most magnfeart Greek Sewnel macsors
1 Arrron. sed Conoond Ouariars, wiveh, with il deop socts s the slevs sa, Svoedies o naght wio
thu bwuz of anxiwved pecple

Tuhats snd guided touns fram appaocimataly 182 kaoner

=

The story behind Tennessee Whiskey in Shelbyville
In the town of Shelbyville, a visit ta Nearest Groen Distilery is 2 must for 9l whiskey lovers. Here you
can lasie exclusive whiskey vaneties and leam the ar of blending whizkey. Join us on 3 guided taur
and hear the inspiring story of Nearest Green - the warki's first knawn African-American musier
disfiler - whi taught Jack Daniel him=slf haw to make whiskey. Aftes the guided tour, you can round
off the day with local food or 2 cockdail 2t the Humbie Baron, the world's longest bar.

Guded lours and wheskey tastings from spprasmately 230 kroner.
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Rhythms of the South: A road trip of self-indulgence

The cities of Nashvilie, Atlsats and New Orleans are abviows destinatons for a combined rosd trp. In
Nashyille, you can experience murals in the city's rendiest neighbarhoods while Spping cool
mimo=as on 8 guided My = & Mimoss Tour - an expenence for around 590 kraner per persan

Atlanita is a culnary delight. Several of the city's popu =inurants and bars combline deficious foed
and colarful drinks with spectacular views of the city skyline - perfect for an evening n the glow of the
sunsed,

In the heart af New Orleans, Tilon Pecfume offers the opportunity to desion your vesy oan signature
scent. Ther parfume workshop provides insight into the act of fragrance and the opportunity 1o
experiment with notes that suit your personality snd styke. The price for the work=hop and your awn
perfume is appeoxmately 660 kraner

About Travel South USA

Travel South USA s the tourmem board for 12 stastes in the southern Urited States. Here you will find 2
wonderful mix of beaches, mountaing, music, culture and culinary experiences. With shord distances
between obies and expenences, the are:s = ideal for a USA road tip.

Here you can drive along green fisids or slong winding roads in the Great Smoky Mountans - or
enjoy the kush landscape along the 1,200-mie Coast Highway, which runs from the foothlls of the
Blue Ridge Mountains to fie cosan and beaches. Along e way, you can enjay the hospitaity of
small loans, delve inlo the regan’s unigue muescy history, visd local bourbon distileries or explore
the diverse food cture

SCC press rooms foe af states bere: waw oustry velsouth
Attachments

3 _riverrorus. g

Contact Information
Nanna Fredenksen, Press Contiact for Trave! South USA

+45 5328 1928
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lll.Market Update

SAS the world’'s most punctual airline

SAS has once again been named the world's most punctual airline for May 2025, taking first
place in both the global airline and major European airlines categories in Cirium's monthly
report. The result follows a sustained company-wide effort to improve operational stability
and deliver more predictable journeys for travelers.

Over the past year, SAS has worked across departments to increase reliability and reduce
delays. The measures have included closer coordination between teams, more structured
daily planning and better use of data to manage operations. The improvements are visible
in both the overall statistics and in daily performance.
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