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ABOUT TSUSA 

Global Partner Programming 

The TSUSA GPP provides a foundational base from which state tourism offices have shared 

in- country representation with international export marketing and sales activities. Managed 

by Travel South USA, the official regional destination marketing organization for the 12 state 

tourism offices, these collaborative efforts create leveraged actions, increase reach of travel 

trade and journalists, and coordinated consumer campaigns which deliver visitors to the South. 

In 2019, the Travel South USA region welcomed 10.2 million visitors, who spent $10.3 billion, with 

90% of these visitors arriving from 15 markets from around the globe. 

The Nordic Region – Denmark. Sweden and Norway have a combined population of approximately 

27 million citizens, with have historical high levels of disposable income and extensive vacation 

days. They rank 10th in visitor volume, and often seek off-the-beaten path destinations. They 

are polite, approachable, and speak English well. They traditionally are willing to adapt to local 

culture, willing to try local cuisine, tip generously and have prior to the pandemic planned holiday 

with longer itineraries with more stops than other European visitors. Scandinavians enjoy five 

to six weeks’ vacation. 

There were an impressive range of types of southern tours being sold in the Nordic market prior to 

the pandemic and booking travel with professional operators for long-haul travel is very common. 

We plan a mix of trade and PR/Media marketing efforts and partnering with operators in 

consumer efforts for FY25. 
 

FY 25 Nordic GPP 

Resource Allocations 

 

55%

21%

24%

Trade Marketing   55%

Consultative Fee   21%

Earned Media       24%
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I. Executive Summary 
 

■ Participated at Swanson’s Travel USA day in Malmo 

■ Sponsored and participated in PATA agency event in Aarhus 

■ Undertook training for key tour operators and agents in Aarhus 

■ Discussions around FDM consumer campaign progressing – they have signed with Tourism 

Exchange 

■ International metrics for FY24-25 

 

   

 

  

  

  

 

 

 

 

 

 

 

 

 

 

 

                     CoverageBook:  https://app.coveragebook.com/29490/books/0c1dcbf174df6a74 

 

 

 
APR MAY    JUN 

Q1 
Total 

Q2 Total Q3 

Ttal 

FY 23/24 
Total 

# Nordics 

 Travel Trade 
 Trade Meetings/ 

5 8 0 19   30 35  89 
AL 

KY/LA 
MO/NC 
SC/TN 

  

Trainings 

Number of Agents 

Trained 
10 8 0  5  355 187  557 

 

 

Media Meetings 2   2  0 8 22  10  42  

Total number of 
2 5   0 13   20 28  64  

 articles published 

 Impressions 7,180 731,980 0 1.59M  7,180  4m  7,202,296 

 

https://app.coveragebook.com/29490/books/0c1dcbf174df6a74


 

II. Travel Trade 
Trade Contacts (phone calls, emails, personal meetings) 
 

Contacts Activity/Activation 
Follow-
up/ 
Next 
step 

FDM Travel 

Frederik 

Ohrgaard/ 

Birgitte 

Vradaal/Liz 

Bittner 

Spoke with Birgitte regarding showcase and IPW. She is keen to attend 

showcase but needs to wait until after the summer season before making 

a final decision. I have advised that we have limited numbers for this year 

but will do all we can to accommodate. We have agreed to meet with 

Birgitte and Frederik on the Tuesday at IPW to discuss the potential 

campaign and get a market update.   

Ongoing 

Icelandair – 

Rebecca 

Taernstroem 

Rebecca is speaking with David Kurtz at Travel News NO to secure some 

post fam coverage and we will follow up at IPW to discuss with him. The 

Nashville route is doing very well so Rebecca wants to capitalise on this 

with some joint training and promotional activity in the Oslo area. We 

agreed to look at this, and are looking at Q1, 2026 to undertake this. 

Ongoing 

Travel South 

Concert at IPW 

Chicago 

Most of the IPW Nordic delegation have confirmed participation and those 

that haven’t are nor key contacts for Travel South. There was a lot of 

‘buzz’ around the event last year and this has continued for IPW Chicago.   

 

Cowboy Reiser – 

Ann Bolstad 

Ann has been invited to showcase following her participation on the 

Icelandair fam. She or Chistian are keen to attend but need to work 

through a potential clash. Cowboy has historically been a more ‘western’ 

focus operator but has seen the potential for the South. Ann is now very 

keen to develop the Southern states. Indeed, she has posted about the 

fam on social media and has received a lot of enquiries and even some 

bookings. At some point in fall 2025 we will visit to push this development 

forward.       

Ongoing 

American Trails 

Magazine – 

Jonas Larsson 

We are working with Jonas to set up a potential meeting at IPW  Ongoing 

Nyhavn – Kim 

Carlsson 

Unfortunately, Kim is unable to attend showcase this year. Sales to the 

USA are down 40% this year. He tried hard to get participation approved 

but was unsuccessful. He will attend Brand USA Travel Week instead and 

we will meet then, if not before. Japan is very busy for Nyhavn at the 

moment.  

 

Gislev - Inger 

Graabæk 

Eschen 

Our historic contact – Kirsten Skjold has left Gislev and has been replace 

by Inger Graabæk Eschen. Inger has advised that Gislev is considering 

whether they will continue with USA tours. Sales are extremely poor and 

almost all tours have been cancelled. Gislev (and Albatros) are escorted 

touring operators so need advanced numbers in order to run tours. The 

current issues are impacting escorted more than other types of tour 

operators. We will keep in touch to monitor the situation.  

 

Albatros Travel 

– Karina 

Neumann Saietz 

Albatros were the first operator to cease selling the US back in March due 

to the political situation. Karina has advised that Albatros will re-

commence sales to the US in Sweden, Finland and Norway and that 

Denmark will likely return later in 2025. So Karina is keen to attend 

showcase in Kansas. Lisbet Pors who is our main Albatros US product 

contact has taken a years sabbatical and Karina now heads up the 

division.  
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USA Tours – 

Dorthe Laerke 

Hansen 

USA Tours are part of the ‘Travel Heart’ holding company which has 

various brands including Bravo Tours and DAN Explore. As a US dedicated 

operator USA Tours has had a tough 2025. Indeed they have had to lay off 

several staff members in March, although some were transferred to TOP 

Tours their sister organization in Copenhagen that covers the rest of the 

world. Dorthe is very pro the Southern USA and is keen to have presence 

at showcase. This year she will be sending her head of sales to the event. 

Mete Storm participated on the Icelandair fam and gave an extended 

training to the sales team on her trip and has posted on the USA Tours 

social media channels.   

 

USA Rejser – 

Christian Walker 

Willusen 

Spoke with Christian who advised he will not be attending IPW this year. 

As a USA specialist they have been hist hard by negative US sentiment 

and are currently focusing more on Canada and the Caribbean (positioning 

themselves more to the ‘Americas’. They are 100% committed to the USA 

market and this remains they overall focus but are down 50% in 2025 

(versus 14% for the whole market to the US). Christian is looking to attend 

Brand USA week.  

 

Amerikaspesiali

sten – June 

Lundby 

June advises that despite negative press, enquires for the US are holding 

up well. She is keen to attend showcase and has registered for the event. 

Linda Schei participated on the Icelandair fam and following this and 

feedback to HQ, Amerikaspesialisten has posted content regarding the 

destinations visited and also put up a tours based on the trip that utilizes 

Icelandair.   

 

Travel South 

Showcase 

Kansas City 

We have received several proactive enquires regarding Travel South 

Showcase in Kansas City, MO. In the current climate this is very much a 

positive as some operators have cancelled participation at IPW, partly due 

to market conditions and partly due to sentiment.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

         

Travel South USA Nordics 

GPP Monthly Report 6 



 

 Amerikspesialisten Posts 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Travel South USA Nordics 

GPP Monthly Report 7 



 

 

III.PR & Media 
 

 

Contacts Activity/Activation 
Follow-up/ 
Next step 

Monthly 

Travel South 

Newsletter 

      

Find below the links to the “Experience the South without breaking 

the budget” press release. 

  

DK: https://presscloud.com/csp/vocast/message.csp?KEY=774287295

827276&format=web 

NO: https://presscloud.com/csp/vocast/message.csp?KEY=762620868

651361&format=web 

SE: https://presscloud.com/csp/vocast/message.csp?KEY=431038568

621887&format=web 

FI: https://presscloud.com/csp/vocast/message.csp?KEY=2737464276

78861&format=web 

  

Newsletter stats: 

Delivered: 499 

Open rate: 181 / 36,4% 

Click rate: 6 / 3,3%  

 

 

 Ongoing 

Media 

Meetings 

 

• Jens Henrik Nybo, freelance for tier 1 media 
(DK) – Keen on visiting the states again on an 

individual press trip. 
 

• Susser Feit, freelance for tier 1 media (DK) – Very 

interested in going on a press trip. 
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Newsletters 
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              Sample Media Coverage 
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III. Market Update 
 

                   

                  SAS the world's most punctual airline  

 

SAS has once again been named the world's most punctual airline for May 2025, taking first 

place in both the global airline and major European airlines categories in Cirium's monthly 

report. The result follows a sustained company-wide effort to improve operational stability 

and deliver more predictable journeys for travelers. 

Over the past year, SAS has worked across departments to increase reliability and reduce 

delays. The measures have included closer coordination between teams, more structured 

daily planning and better use of data to manage operations. The improvements are visible 

in both the overall statistics and in daily performance. 
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