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I. EXECUTIVE SUMMARY 
 

2024 saw Travel South USA maintain strong arrivals from Australia into the region with 41,219 Australians 
listing one of the Travel South states as their point of arrival, a 13% increase from 2023. 
 
2025 May YTD is currently sitting at 15,648 arrivals a 1.8% increase from 2024. 
 

 
  

*National Travel and Tourism Office (NTTO) ADIS/I-94 Visitor Arrivals 

 
While overall visitation to the USA remains flat year to date, certain regions are seeing growth. California has 
long been the primary gateway for Australians, but new direct flights to Dallas, Houston, and New York have 
made the South and East more accessible. As a result, more Australians are beginning their U.S. journeys in 
these regions. Texas, in particular, is booming. driven by increased airlift, cultural appeal, and affordability, with 
4- and 5-star hotels often priced well below those in California and Hawaii.  
 
Meanwhile, Florida continues to perform strongly thanks to the cruise market, which tends to book well in 
advance and is less influenced by shifts in media sentiment. These arrival and departure points, bode well for 
the Travel South Region with 15,648 Australians listing a Travel South State as their first intended address 
YTD in 2025.  
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Travel to the USA from Australia 
 

 
 

*National Travel and Tourism Office (NTTO) ADIS/I-94 Visitor Arrivals 

 
Australian visitation to the USA held steady across Q2 2025, with a temporary dip in March (-7% YOY) 
attributed to the later Easter holiday, and cost sensitivity driven by a weaker AUD. Travel demand rebounded in 
April and May, with arrivals up 1% YOY each month. Year to date, visitation is flat compared to 2024, with 
Australia ranked as the 8th largest long-haul market to the USA. 

 
 
Travel to the USA from New Zealand 
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New Zealand visitation to the USA softened in Q2, with a 10% drop in March linked to Easter timing and 
broader affordability concerns. April and May saw a partial recovery, though arrivals remained slightly below 
2024 levels reflecting stable but cautious demand from Kiwi travellers more linked to their softening economy 
and price challenges. 

 
Travel South USA 2024-25 results:  
 

▪ Agents trained – 538 
▪ Trade meetings – 274 
▪ Newsletters published x 20 
▪ Media meetings – 145 
▪ Articles published - 167 
▪ Impressions generated – 91,574,844 

 
This document sums up the 2024-25 Year in Review for Australia and New Zealand with travel agent events, 
trainings, articles published, travel industry and media meetings as well we consumer activations and 
marketing. 

  



 

II. Trade in Review 
 

Travel South Helloworld Sales Calls: 
 

 
Visit USA – Mid-Year Market Review Data Presentation:  

 
 
 
 
 



 

Liberty Tours Event: 

 
 
 
 

 
 



 

 
Gate 7 Thanksgiving: 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
Delta Airlines Famil: 

 

  

 
 
 
 

  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 
 

  



 

 
 

International Showcase:  
 

 

 
 
 

     
 
 
 
 
 
 
 
 

 



 

 
 

IPW Post Fam Media Interview – Joshua Hewett Helloworld  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
Urbanaught Atlanta Bright – Rhythms of the South Promotion  
16,530 people viewed the competition with 3,862 entries.  
 

  
  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

From music to mouth-watering eats: 6 reasons to revisit the US South in 2025 & beyond  
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
Auckland Travel Expo:  

 
 

 
 
 
 
 
 
 
 
 
 
 



 

All Y’all are Welcome:   
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 



 

 
Travel South Product Audit 
 
❖ Maintain strong relationships with key FIT wholesalers such as Infinity Holidays, Adventure World, Viva 

Holidays and Flight Centre's to continue to increase diversity of state product.  
❖ Strong growth and diversity of product. 
❖ Maintained strong product with niche operators. 
❖ Continue to develop and create agent training opportunities to confidently promote The South with 

wholesalers, niche operators and agency chains. 
❖ Focus on value and cultural experience with new product development. 
 
 

State Tour Operators 
16 

Listings  Touring & Road 
Trip Product 

Alabama 14 8,478 8 

Kentucky 14 4,273 4 

Louisiana 16 6,052 14 

Missouri 14 7,290 5 

Mississippi 13 2,945 10 

North Carolina 13 19,960 4 

South Carolina 13 15,970 4 

Tennessee 14 13,178 19 

West Virginia 11 2,146 1 

ROTS 
Atlanta 

Nashville 
New Orleans 

 
15 
15 
16 

 
2,863 
3,693 
3,527 
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6 
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Newsletters 
 
Throughout 2024-25, we distributed a range of PR & Trade newsletters to our 4,041 travel agent and 369 
media database contacts, evenly highlighting each GGP state throughout (through topics that tied into the GPP 
editorial / themed calendar).  
 
Australia and New Zealand recipients of the newsletter highly value and save itinerary suggestions; our 
newsletters offer a practical way of bringing to life our Southern destinations and enables us to create a 
balanced share of voice across all states.  
 
Total recipient & Open Rate 
 
Trade – 40,410 with average open rate 23.73% 
PR – 3,690 with average open rate 53.66% 
 
Newsletter themes for the year:  
 

• September – Sports – Professional and College – Games, Venues, upcoming Events 

• October – Winter in the South – who knew? 

• November – Girls Getaway Ideas 

• December – Music Concerts & Festivals 

• January – There is no time like Summer in the South! 

• February – Avoid the crowds – Savvy Traveler Tips 

• March – Instagram-able spots 

• April – Eating your way thru the South – amazing dishes and restaurants you can’t miss 

• May – Luxury experiences for under $100 

• June – Free things to do while in the South 
 

        

 

 

 

 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

III. Consumer Campaign 
 

 
Where Music Was Born Campaign 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

Where Music Was Born - Festival Activations:  
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 Where Music Was Born – Digital Campaign:  

 
Performance: 
 

• 5.1 million impressions 

Exceeded target by 2% 

• 1.29 million unique users reached 

Surpassed reach goal by 29% 

• 26,852 engagements 

Achieved 7.5% above target 

• 1,508 competition entries 

16% conversion rate from engaged users 

• 1,016 opted-in subscribers 

Strong lead generation result 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 Concrete Playground:  
 

Performance: 
 

• 41,001 content reads 

Exceeded target by 2.5% 

• 437,533 video views 

Surpassed goal by 8.4% 

• 1.5 million impressions 

Achieved 75% above target 

• 839,337 unique users reached 

Doubled reach goal with a 102% uplift 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

IV. PR YEAR IN REVIEW  

 

 
Kentucky Pre-Fam 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 



 

Global Week 2025:  
 

 
 
  
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
IMM:  
 
 
 

 
 
 
 

 
  
 
 
 
 
 
 
 
 
 



 

IMM 2025:  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

I. TOTAL COVERAGE  

 

TOTAL COVERAGE 

Media Meetings 139 

Total number of articles published 167 

Impressions 
91,574,844 

 

II. TOP COVERAGE  

 

Coverage Highlights 

In FY24-25, 167 Travel South articles were published with over 91,574,844 impressions. From the front cover 

of Traveller magazine to features in The Sydney Morning Herald, here are some highlights. 

 
 
Sunday Star Times – June 26, 2024 

   
  “AMERICA'S playground” 
 
  Unique Monthly Visitors: 151,000 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

 
 

 
Traveller – July 27, 2024 

   
  “The Mother Road” 
 
  Unique Monthly Visitors: 428,000 
 

  
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Stuff NZ – July 26, 2024 
   
  “This US museum doesn't shy away from country’s grim history, but sees hope in the future” 
 
  Unique Monthly Visitors: 4,354,237 
 
 
 
 
 
 

 
  

 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

The Age - Traveller – August 2, 2024 
   
  “America’s most famous road trip is now a ‘ghost highway’” 
 
  Unique Monthly Visitors: 2,782,972 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 



 

 
 
 

 
 
  
 
 
 
 
 
 



 

Sunday Herald Sun - Escape – August 18, 2024 
   
  “America’s most famous road trip is now a ‘ghost highway’” 
 
  Unique Monthly Visitors: 703,000 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
The Canberra Times – September 28, 2024 

   
  “The space race built this city” 
 
  Unique Monthly Visitors: 48,000 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
  
 
 



 

The Sun Herald - Traveller – November 20, 2024 
   
  “America’s Favourite” 
 
  Unique Monthly Visitors: 425,000 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

The Sunday Herald Sun – Traveller  – January 26, 2025 
   
  “Where Noah met Allie” 
 
  Unique Monthly Visitors: 384,993 
 
 
 
 
 
 
 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

The Daily Telegraph - Escape – January 26, 2025 
   
  “After 20 years, The Notebook fans are still flocking to South Carolina” 
 
  Unique Monthly Visitors: 1,915,989 
 
 
  
 

  
 
 
 
 
 
 
 
 

 

 
 
 
  
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 



 

 
Explore Travel – February 15, 2025 

   
  “Foot Soldiers for a Better Future” 
 
  Unique Monthly Visitors: 404,763 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

The Sunday Telegraph - Escape – March 23, 2025 
   
  “River of sound: Steve Madgwick spends an enlightening day and gritty night in the Mississippi Delta” 
 
  Unique Monthly Visitors: 359,287 
 
 
 
 
 
  
 

 
 
 
 
 
 

 
 
 
 
 
 
 

 



 

The Sunday Mail - Escape – April 20, 2025 
   
  “Confronting History” 
 
  Unique Monthly Visitors: 202,567 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



 

Stuff NZ – April 28, 2025 
   
  “Rattlesnake Saloon, Alabama: Beers and country music in one of the most unique places I’ve ever visited” 
 
  Unique Monthly Visitors: 3,531,945 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Stuff NZ – May 11, 2025 
   
  “Muscle Shoals: The unsung US town with a strange name and its huge influence on music” 
 
  Unique Monthly Visitors: 3,531,945 
 
 
 
 
 
 
  
 
 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

The Sunday Herald Sun - Escape – May 4, 2025 
   
  “Viking Mississippi: New Orleans to Memphis” 
 
  Unique Monthly Visitors: 384,993 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

The Sydney Morning Herald - Traveller – May 4, 2025 
   
  “America’s most famous river journey is also highly underrated” 
 
  Unique Monthly Visitors: 678,948 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
The Sunday Telegraph - Escape – May 4, 2025 

   
  “Mississippi Menus and Music” 
 
  Unique Monthly Visitors: 816,000 
 
 
 
 

 
 
 
 
 
 
 
 
 

 
 
 
 
 

 



 

Sunday Sar Times – May 11, 2025 
   
  “Muscle Shoals, Alabama: The unsung US town with a huge influence on music” 
 
  Unique Monthly Visitors: 816,000 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
 
 

 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

The Sydney Morning Herald – Traveller – May 17, 2025 
   
  “Southern Comforts” 
  Unique Monthly Visitors: 580,000 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


