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    ABOUT TSUSA 

Global Partner Programming 
 

Australian visitation to the USA continued to hold steady in May, with 91,191 arrivals up 1% for 

the month compared to last year, and year to date tracking flat YOY. Australia was ranked as the 

9th largest long-haul market for the month, and year to date the 8th largest long-haul market. 

New Zealand visitation also remains steady with 21,028 arrivals down 5% on May last year and 

year to date flat YOY. (Source i94 arrivals). 

 

What this tells us, is that while visitation was up YOY in April (supported by Easter school 

holiday period), we are experiencing a slight softening which most likely could be a combination 

of price and sentiment to US politics, although the data tells price and value is more likely the 

root cause. Our softening is not to the same extent as other international markets, given we are 

ranked as the 8th largest international market into the USA (excluding Canada and Mexico). 

 

The states that form Travel South unfortunately had a softer month in May, with 3,905 

Australians listing a Travel South state as their first intended address, down -7% on last year, but 

remaining +2% up YOY (Source i94 arrivals). 

 

Overseas travel remains strong, with over 4.35M Australians returning from an overseas trip this 

year between January and April 2025. In April alone there were just under a million Australian 

who returned from a holiday up 8% YOY, proving that despite economic or political headwinds 

travel demand is strong.  

 

Destinations offering value for money are surging, particularly in Asia: 

▪ Japan (ranked #3) recorded +25% YoY growth year-to-date, and 17% up for the month of 

April, driven by value from a weakened yen and cultural immersion  

▪ Thailand (+23%) and Vietnam (+21%) also saw significant increases year to date, 

highlighting growing demand for culturally immersive and cost-effective travel. 

▪ New Zealand (#1) and Indonesia (#2) remain top choices, thanks to ease of access, strong 

connectivity, and affordability. Also, China bounced back in April thanks to growing airlift.  

▪ The USA slipped in ranking: year to date it dropped from 5th to 7th, with only a modest 

+2% YoY increase. 

 

West Media has cemented its position as the largest regional broadcaster following its 

acquisition of Southern Cross Media’s remaining TV assets, while Nine Entertainment 

has reorganised into three distinct divisions-streaming/broadcast, publishing, and 

marketplaces-aiming to streamline operations and deliver $50 million in savings.  

 

Meanwhile, traditional current affairs programming is undergoing a shake-up, with 

Network 10’s The Project and ABC’s Q+A airing their final episodes, signalling shifting 

audience habits and budget reallocation across networks. These changes reflect broader 

trends in media consumption, with Australians increasingly turning to social platforms 

such as Facebook, Instagram, TikTok, and YouTube as their primary source of news 

(26%), surpassing direct visits to news websites (23%). Nonetheless, traditional 

television remains dominant overall, particularly among older Australians, with 37% still 
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citing it as their main news source. 

 

News Corp Australia’s recent acquisition of SuperCoach’s technology exemplifies a shift 

to new formats and diversifying across digital, as legacy media invest in digital platforms 

that engage younger, niche audiences through personalised, interactive experiences. 

 

At the same time, regional Australians are emerging as a powerful but underleveraged 

consumer segment. According to new research from ACM, 74% of regional residents 

travelled in the past year and 41% have already booked their next trip. With nearly 10 

million Australians living outside metro areas-and 86% holding airline loyalty 

membership, showing strong interest in international, experience-led travel. Yet, they 

remain largely overlooked by advertisers, presenting a significant opportunity for brands 

to connect with an engaged and high-spending demographic. 
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EXECUTIVE SUMMARY 
 

■ Flight Centre Team Leaders Meeting 

 

■ Y’All Welcome IPW Concert 

 

■ International Showcase Invites 

 

■ New Zealand media meetings & lunch.  

 

■ Concrete Playground Recap. 
 

 

 

 

 

 

 

 

 

 

Australia 
Jul- Dec Jan Feb Mar Apr May June 

FY 25 

Total 

10 

Partners 

 
AL 
KY 
LA 
NC 
SC 
TN 
WV 
MO 
MS 

ROTS 
 
 
 
 

 

Travel Trade 

Trade Meetings 172 13 19 17 17 19 
17 

274 

 

Number of Agents 

Trained 

432 14 4 56 15 1 16 538 

  

Media Meetings 72 5 22 16 9 7 8 139 

Total number of 
79 11 28 

8 8 
18 

15 
167 

articles published 

Impressions 40,116,936 9,804,021 8,246,930 2,308,761 4,756,026 21,338,645 5,003,525 91,574,844 
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II. COMMUNICATIONS & PR  
 

■ New Zealand media meetings & lunch 

 

■ Concrete Playground Recap. 

■ Earned media Coverage Book  

■ Global Market Media Place 24 media Coverage Book 

  

https://app.coveragebook.com/29490/books/0a711622db9d687e/sections/f229ec10-e61f-4ad6-9801-7c2240e3c985
https://app.coveragebook.com/29490/folders/25895e86-c979-4c28-9f3b-ea14476c9dce/books
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COVERAGE: 
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Communications & PR 

 

Media Contacts (phone calls, emails, personal meetings) 

 
 

Contacts Interest/Status Follow-up /Next step 

Stephen Heard, Emma Stanford, 

Stuff NZ 

Strong interest in international travel, including the US. Want 

practical, family-friendly or adventure content, with clear 

narrative tied to specific regions or cities. Visual storytelling is 

important. Like immersive and lesser-known experiences. 

Open to pitches with a Kiwi traveller POV. Team is small-

timing and flexibility key. 

Follow up with 

angles that include 

family-friendly or 

experiential regional 

itineraries, strong 

visuals, or Kiwi 

traveller POVs. 

Megan Singleton, Blogger At Large Has strong engagement and conversion through blog and 

radio. Audience loves personal storytelling. Attending IPW 

2025 and recently visited New Orleans. Says political 

sentiment hasn’t affected interest in U.S. travel. 

Stay close for Travel 

South pitch 

opportunities or 

media famils 

(especially IPW-

linked). Keep her in 

mind for New 

Zealand radio 

angles. 

Alice Hamton, Capsule NZ Personally connected to the South. Loves step-by-step 

itineraries and women's POV content. Audience still interested 

in U.S. stories. Keen to travel. Capsule has strong web and 

social traffic. 

Keep in mind for 

future content 

partnerships or 

itineraries. Consider 

pitching regional 

guides with cultural 

flavour. 

Ange Dominey, Tabs on Travel Wants agent-facing updates with news or itinerary info, 

especially when tied to flight access (e.g., via American 

Airlines). Cruise and trade famils also of interest. Appreciates 

clarity and relevancy. Still strong agent confidence in U.S. 

sales. 

Share Travel South 

updates with agent 

hooks-especially 

anything time-

sensitive, flight-

linked, or cruise-

related. Flag new 

itineraries or tools. 

Kerry Leonard, Sjaan Askwith, 

Denizen 

Interested in luxury, culture, culinary and design-led U.S. 

travel. Needs a distinctive sense of place. Will consider Travel 

South if there's a stylish and cultural lens. High-quality visuals 

are essential. Open to commercial collaborations. 

Tailor any Travel 

South pitches to suit 

Denizen’s tone-e.g. 

boutique hotels, 

local chefs, cultural 

events. Include 

visuals and 

exclusive hooks. 

Sandy Kilgour, NZME/Coast FM Open to storytelling-led radio content featuring 

Southern destinations. Needs to be a partnership for 

in-market broadcast. Targeting 40–59 age group. 

Likes experiential U.S. travel stories. 

Explore whether 

Travel South 

opportunities (e.g. 

media famil or on-

ground interviews) 

could be shared via 

Coast FM. 
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Varsha Anjali, NZ Herald Loved recent Travel South famil. Wants stories that 

intersect travel with culture or identity. Strong 

interest in visual content.  

Provide softer story 

leads or culture-

driven angles she 

can explore. 

Sarah Bourchier, Air New Zealand Interested in Houston as a U.S. gateway for Travel 

South. Keen on potential famil bouncing through 

Southern cities. Could support with flights or 

upgrades. Looking for experiential stories, events, 

and campaigns near Houston. 

Follow up with 

Travel South event 

calendar and pitch 

media famil options. 

Explore joint 

campaign 

opportunities (e.g. 

giveaway or content 

collab). 
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up /Next 
step 

Melissah Missio 

Groups Manager 

 

Chris Watson Travel 

Confirmation that Mel will be attending International 

Showcase in Kansas City and doing the Route 66 post 

fam. 

N/A 

Aly Hughes 

North America Product Manager 

 

Helloworld 

Confirmation that Aly will be attending International 

Showcase in Kansas City and doing the Virginia post 

fam 

N/A 

Lee Anne Hosking 

Product Manager 

 

Evoyage 

Meeting with Lee Anne, Envoyage’s new product 

manager with update on Travel South. 

N/A 

Shona Bray 

North American Product Manager 

 

House of Travel NZ 

Confirmation that Shona will be attending 

International Showcase in Kansas City and doing the 

Tennessee post fam. 

N/A 

Andrew Gay 

Owner 

 

Travel USA.co.nz 

Confirmation that Andrew will be attending 

International Showcase in Kansas City and doing the 

Kentucky post fam. 

N/A 

Adam Townsend 

Head of Product 

 

Travel Associates 

Invitation and details on International Showcase in 

Kansas City MO plus post fams. 

Ongoing 

Alexis Cunningham  

Partnerships and Contracting 

Manager 

 

Luxury Escapes 

More details on International Showcase in Kansas City 

for Alexis to share with her new boss.  

Ongoing 

Anna Burgdorf 

Group Head of Product 

 

Adventure World 

Invitation and details on International Showcase in 

Kansas City MO plus post fams to Adventure Worlds 

new Head of Product, Anna Burgdorf 

Ongoing 

Y’All Welcome Concert  Attendance at Y’All welcome concert with Australian 

and New Zealand tour operators and journalist. 

Feedback was fantastic with everyone raving about it! 

Truly the best night! 

N/A 

Visit USA Meeting Attendance at Visit USA Australia Welcome Party at 

IPW  

N/A 
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Brand USA IPW Briefing 

 

Attendance at Brand USA intel session at IPW  N/A 

United Airlines Breakfast 

 

Hosted breakfast with United Airlines and Australian 

and New Zealand buyers. 

 

N/A 

Ben Steele 

ProHub - Capability Owner 

Supply Operations 

 

Flight Centre Travel Group 

Training and support on southern itineraries.  N/A 

Toni Laulu 

Flight Centre Team Meeting 

Training and product update with Flight Centre team 

leaders x 12 

• Peter Castle FC Miranda 

• Ronan Mcneary FC Sydney Airport 

• Vanessa Borg FC Eastgardens 

• Alex Mansour FC Rockdale 

• Lauren Lennon FC Darlinghurst 

• Kristen Logan FC Cronulla 

• Jason Dooley FC Hurstville  

• Ben Houseman FC Bondi 

• Ben Zentrich FC Wollongong 

• Kim Mcnamara- FC Gymea 

• Luvena Lee FC Zetland 

• Toby Wilson FC Revesby 

N/A 

Johanne Kenny 

Travel Advisor 

 

ET Travel 

Training and support on southern itineraries. N/A 

Allison McDonald 

Personal Travel Manager 

 

Travel Manager 

Training and support with southern itinerary including 

Atlanta, Tennessee, North Caolina  

N/A 

Wendy Allen 

Travel Advisor 

 

MTA 

Training and itinerary support for clients trip to the 

south. 

N/A 
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CAMPAIGNS & ACTIVITY 
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See the South Post Campaign report: Concrete Playground 
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Auckland Media Meetings & Luncheon 
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Travel USA Arkansas 
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All Y’all are Welcome Concert  
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■ Resource Centre Updates  

 

 

What’s On:  

 

 

 

Whats New:  
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Newsletters – Free things to do while in the South 
TRADE Newsletter – Recipients: 4035 Open Rate: 1162 (28.80%) 

PR Newsletter – Recipients: 373 Open Rate: 184 (49.33%) 
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Market Update 

Economic & Market Update 
 

The following economic announcements were made in June: 

■ Prices rose by 2.1% in the year to May, according to new figures from the Australian Bureau of Statistics (ABS). 

The annual trimmed mean (the rate of inflation once you remove extreme price changes on either side) decreased 

from 2.8% to 2.4%. This is the lowest rate since November 2021, and a strong indication that more interest rate cuts 

are soon to follow. Source. 

 

■ 4.1% The rate of unemployment for this month. It has held steady for a fifth consecutive month, according to the 

latest figures from the Australian Bureau of Statistics (ABS). Source.  

 

■ The economy grew by 0.2% in the first three months of 2025, according to the latest Australian Bureau of Statistics 

(ABS) figures. Data for the year to March shows 1.3% economic growth. ABS head of national accounts Katherine 

Keenan called the results “soft”. She attributed a quarterly drop in government spending to “the largest detraction 

from growth” since 2017. Extreme weather events between January and March were also blamed for slow growth 

across tourism and trade. However, Aussies are saving more, according to the ABS’ “household saving to income 

ratio,” which increased from 3.9% in December to 5.2% in the March quarter. Disposable income before tax also 

rose by 2.4% in the quarter, outpacing a 1% increase to household spending. Source.  

 

■ The minimum wage will increase by 3.5% from 1 July, in a decision handed down by the Fair Work Commission 

(FWC). The current hourly minimum wage for adults over 21 will increase from $24.10 to $24.95. While few 

people (roughly 1%) are paid this actual minimum wage, the decision flows through to other industry awards, 

impacting around 3 million workers in Australia. Source,  

 

■ Australian visitation to the USA continued to hold steady in May, with 91,191 arrivals up 1% for the month 

compared to last year, and year to date tracking flat YOY. Australia was ranked as the 9th largest long-haul market 

for the month, and year to date the 8th largest long-haul market. New Zealand visitation also remains steady with 

21,028 arrivals down 5% on May last year and year to date flat YOY. (Source i94 arrivals). 

■ The states that form Travel South unfortunately had a softer month in May, with 3,905 Australians listing a Travel 

South state as their first intended address, down -7% on last year, but +2% YOY arrivals (Source i94 arrivals). 

Tour Operators & Travel Agencies 
 

■ Envoyage has bolstered its Global Product Leadership Team with three new appointments. This expansion aims to 

enhance their product offerings and support growth in international markets, signaling a commitment to providing 

diverse travel solutions. Source 

 

■ Luxury Escapes has officially launched in New York, with plans to expand into Mexico, the Caribbean, and across 

the US, while also enhancing its tech offering with a next-gen trip planner and upcoming flight booking capabilities 

for agents. Source 

 

■ Australia is one of several new markets for The Luxurist, a startup B2B hotel link providing travel agents with 

access to a network of ultra-luxury hotels. Launched early this year, The Luxurist is already live in six countries and 

is now expanding to five more, plus GCC nations. The Luxurist is integrated with Bedsonline and offers a network 

of 5,000 luxury hotels, plus 24/7 concierge team, real-time room booking and management, and exclusive amenities 

for clients. Source 

https://www.abs.gov.au/media-centre/media-releases/monthly-cpi-indicator-rises-21-year-may-2025
https://www.abs.gov.au/media-centre/media-releases/unemployment-rate-steady-41-may
https://www.abs.gov.au/media-centre/media-releases/australian-economy-grew-02-cent-march-quartern
https://ministers.dewr.gov.au/rishworth/national-minimum-wage-rise-35-cent-following-annual-wage-review
https://karryon.com.au/community/movers-and-shakers/envoyage-globalproduct/
https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/issues.traveldaily.com.au/2025/Jun25/td240625.pdf
https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/issues.traveldaily.com.au/2025/Jun25/td200625.pdf
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■ Webjet appoints Oonagh Flanagan as new chief marketing officer. Flanagan will help advance the group’s FY30 

strategic priorities across marketing, loyalty, digital platforms, and ecommerce, including a refresh of the Webjet 

OTA brand, set to launch later this year. Flanagan’s role will focus on data-driven insights and marketing 

technologies to enhance Webjet’s customer experience and connection. Source 

 

 

Traveler Insights  

 
■ A Wise x YouGov survey showed 70 per cent of Aussies reported feeling disappointed with social media travel 

recommendations and almost two thirds (59%) would be wary of the in the future. 72 per cent of Gen Z use social 

media for travel planning, but 81 per cent felt misled or letdown by travel recs sourced from popular platforms. 

Source 

 

■ The ING x YouGov survey found Australian travellers spent an average of $1,477 on food and dining while 

travelling overseas, which equates to more than $12 billion in the past 12 months. 75 per cent of Aussies rank local 

cuisine and immersive food and dining as a top travel priority, second only to budget. Source 

 

■ More Aussies are seeking adventure tourism experiences according to new findings from Big Red’s Group’s 

Seasonal Experiences index: Autumn 2025 report, which analyzed booking data taken from 200,000 experiences 

taken between 01 Mar – 31 May. Source 

 

■ Regional Australians are among the country’s most active and affluent travellers, with 74% having travelled in the 

past year and 41% already booked their next trip, according to ACM’s latest travel research. Despite nearly 10 

million Australians living outside metro areas and 86% being airline loyalty members, this high-value audience 

remains largely overlooked by advertisers. With 72% currently researching international trips and a strong appetite 

for immersive experiences like cruising, train travel and food-focused journeys, regional travellers represent a 

significant untapped opportunity for brands. Source 

 

 

Air Lift 
 

■ American Airlines will launch its new Boeing 787-9P on the Brisbane-Dallas/Fort Worth route from 26 October 

2025. The aircraft features upgraded Flagship Suites with lie-flat seats, privacy doors, and Bluetooth connectivity. 

Passengers in all cabins will have access to enhanced comfort, including 4K screens, improved seating, and modern 

amenities. Source 

 

■ Air New Zealand is intensifying competition with Qantas in the Australia-US business travel sector by adding over 

30,000 seats to North America this year, marking an 8% capacity increase, including a 15% rise in business class 

seats. This expansion coincides with the refurbishment of seven Boeing 787-9 Dreamliners, enhancing the airline's 

premium offerings. The strategic move aims to attract high-yield business travellers and challenge Qantas' market 

dominance. Source 

 

■ Qantas Group will close Jetstar Asia on 31 July 2025, citing high costs and strong regional competition. The airline 

is expected to post a loss of A$35 million this financial year. Up to 500 jobs will be affected, and its 13 Airbus 

A320s will be redistributed across Qantas’ Australia and New Zealand operations. Source 

 

■ Virgin Australia returns to long-haul flying with Sydney–Doha launch in partnership with Qatar; 3 more routes to 

start soon. Source 

 

https://mumbrella.com.au/webjet-appoints-oonagh-flanagan-as-new-chief-marketing-officer-877503
https://karryon.com.au/industry-news/trends/au-social-media-travel-reccs/
https://karryon.com.au/lifestyle/food-and-drinks/au-spend-culinary-tourism/
https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/issues.traveldaily.com.au/2025/Jun25/td270625.pdf
https://www.bandt.com.au/regional-australians-are-living-the-travel-dream-advertisers-are-missing-out/
https://karryon.com.au/industry-news/airline/american-airlines-b787-9p/
https://www.afr.com/companies/transport/air-new-zealand-to-challenge-qantas-dominance-of-us-business-travel-20250603-p5m4jt
https://travelweekly.com.au/qantas-group-to-close-jetstar-asia/
https://karryon.com.au/industry-news/airline/virgin-australia-long-haul/
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■ The NSW Tourism Association has warned that no added funding to the Aviation Attraction Fund in the latest 

budget risks the visitor economy falling behind other states and territories. The NSW Tourism Association also cited 

the expansion ambitions of Newcastle Airport and the soon-to-launch Western Sydney Int’l Airport as potential 

casualties of budget cuts.  Source 

Media 
 

• Meta brings advertising to WhatsApp: Businesses will be able to run advertisements in the status section of the 

‘updates’ tab. Meta claims ‘updates’ is used by 1.5 billion people per day, globally. In addition, Meta is introducing 

channel subscriptions — where users can pay a monthly fee for exclusive access to a given channel, such as a news 

outlet — and the ability for channels to pay to promote their feeds in the updates tab. Source. 

 

• Urban List releases ‘Where To, Really?’ report urging brands to rethink travel storytelling. Urban List’s new 

Where To, Really? report urges travel brands to move away from overly curated marketing and instead focus on 

authentic, emotionally resonant storytelling, as travellers increasingly crave real, meaningful experiences over trend-

driven, aesthetic-first itineraries. Source 

 

• Seven builds on cricket momentum with exclusive Major League Cricket deal: The Seven Network has 

bolstered its live sport catalogue with the acquisition of exclusive Australian broadcast rights to Major League 

Cricket (MLC), the United States’ flagship T20 competition. Now entering its third season, MLC is the first 

professional T20 league based in the US, and while it’s still building its domestic fan base stateside, it’s drawing 

significant international interest, especially from Australia. Source. 

 

• Study on Social Media Travel Recommendations: A Wise x YouGov survey showed 70 per cent of Aussies 

reported feeling disappointed with social media travel recommendations and almost two-thirds (59%) would be 

wary of them in the future. The travel money app found travel experiences that did not meet Aussie expectations 

overseas included misleading restaurant reccs (23%), cat-fishing accommodation (28%) and subpar activities (27%). 

Source. 

 

• The Australian media sector saw significant structural change this quarter. Seven West Media finalised its 

acquisition of Southern Cross Media’s remaining TV assets, making it the largest regional broadcaster. 

Simultaneously, Nine Entertainment reorganised into three new divisions – streaming/broadcast, publishing, and 

marketplaces, whilst targeting $50 million in operational savings. Source 

 

• Network 10’s The Project and ABC’s Q+A both aired their final episodes, marking the end of two flagship 

current affairs programs and reflecting broader shifts in audience habits and budget priorities. Source 

 

• Australians are increasingly turning to social media as their primary news source, with 26% citing platforms 

like Facebook, Instagram, TikTok and YouTube as their main access point-edging ahead of direct news website 

visits (23%). While digital-first behaviours grow, traditional TV still leads with 37% of the population naming it as 

their top news source, especially among older demographics. Source 

 

• This shift is prompting publishers to experiment with new formats and partnerships. News Corp Australia, for 

instance, acquired the technology behind the SuperCoach fantasy sports platform in June to deepen engagement with 

younger audiences. The move signals a growing emphasis on niche digital communities and personalised 

experiences within traditional media portfolios. Source 

 

 

https://chrome-extension/efaidnbmnnnibpcajpcglclefindmkaj/https:/issues.traveldaily.com.au/2025/Jun25/td250625.pdf
https://mumbrella.com.au/meta-brings-advertising-to-whatsapp-877954
https://mumbrella.com.au/urban-list-releases-where-to-really-report-urging-brands-to-rethink-travel-storytelling-878435
https://www.mediaweek.com.au/seven-builds-on-cricket-momentum-with-exclusive-major-league-cricket-deal/
https://karryon.com.au/industry-news/trends/au-social-media-travel-reccs/
https://www.mediaweek.com.au/seven-west-media-finalises-sca-deal-becoming-top-regional-commercial-tv-broadcaster/
https://www.news.com.au/entertainment/tv/preachy-the-truth-behind-the-project-and-qas-brutal-axings/news-story/789f028b976cb8893aa58ec5cf9fb112
https://www.canberra.edu.au/about-uc/media/media-releases/2025/june-2025/digital-news-report-dnr-australia-2025-shows-social-media-is-driving-changes-in-news-consumption-trends
https://www.bandt.com.au/supercoach-levels-up-news-corp-acquires-platform-to-power-next-era-of-fantasy-sports/
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Actions 
 

■ FY26 Planning 

 

■ Helloworld Webinar 

 

■ International Showcase Invitations  

 

■ New Zealand media meetings & lunch 

 

■ Concrete Playground Recap. 
 


