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France FY25 Annual Report Executive Summary 

(Travel South USA) 

 

I. Trade Activities 

1. Trade Newsletters 

• 10 newsletters were distributed between September 2024 and June 2025, each promoting all 10 TSUSA destinations at least five times. 

• Themes ranged from sports, winter experiences, girls’ getaways, music festivals, savvy traveler tips, Instagrammable spots, luxury on a 
budget, and free things to do. 

• Average open rate: 31.68% (highest in April 2025 with 37.35%). 
 

2. Trainings, Co-ops & Events 

• 83 trade meetings and 202 agents trained. 

• Three out-of-scope fam trips for French tour operators to Alabama, North Carolina, and South Carolina. 

• Customized online training sessions were delivered to agencies like Amplitudes, CFA Voyages, Tourlane, and more. 
 

3. Key Trade Events 

• IFTM Top Resa (Paris, Sept 2024): TSUSA delegation hosted meetings, receptions, booth activations with 159 media/trade interactions. 

• Travel South USA International Showcase (Atlanta, Dec 2024): 7 French buyers + 1 journalist participated; strong feedback. Coverage by 
Tourmag reached 119,580 contacts with 41.02% open rate and 6,400 video views. 

• Various B2B roadshows and trainings (Lyon, Reims, Bordeaux): engaged 100+ travel professionals. 

• OOS marketing campaigns (e.g., Sainte-Claire network) generated €92K in sales, €347K in leads. 

• Icelandair fam trip to Tennessee (Apr 2025): Supported new direct route with in-depth itinerary and top French operators. 
 

4. Visit USA France Partnerships 

• Attended workshops in Lille, Paris and the Visit USA Training Day (March 2025). 

• Membership e-learning program: 610 professionals engaged; 172 reached Expert level. 
 

 

II. Media Activities 

1. Performance Highlights 

• 214 articles published, reaching nearly 97.6 million impressions. 

• Notable surges in February (15.6M) and January (13.9M). 

• Publications include Tourmag, Voyager Magazine, Le Figaro, and Masculin.com. 
 

2. Press Releases 

• 10 press releases were issued, each featuring 5 TSUSA states. 

• Topics matched trade newsletter themes. Average open rate: 33.54%. 
 

3. Visit USA Media Awards 

• TSUSA-supported journalist Hervé Boggio received the Jury Prize for an article on North & South Carolina following his fam trip. 
 

4. Out-of-Scope Initiatives 

• Voyager-Magazine Press Trip (April 2025): Coverage included radio shows for RCF and digital articles. 

• Global Media Week: Hosted 5 top French journalists from publications like EasyVoyage, Prestige Magazine, Masculin.com, and La Vie Est 
Belle for Kentucky, Louisiana, Missouri, and Tennessee trips. 
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III. Consumer Activities 

1. Editorial Campaign with Le Figaro & Les Maisons du Voyage 

• 4 editorial articles, 2 newsletters (70K contacts), and SEA/Social pushes. 

• Campaign themes: Gastronomy, Music, History, Nature. 

• Overall reach: 
o 20.87M cumulative impressions 
o 8,939 SEA clicks 
o 500K+ newsletter contacts with 34.84% open rate 

 
2. Consumer Fair – Occ’ygène Show (Toulouse, March 2025) 

• 3-day consumer show with 13,918 visitors (15% increase YoY). 

• BWC gave a stage presentation, distributed 180 guides, and engaged directly with potential travelers. 

• Over 50% of visitors had travel projects in 2025/26. 
 

 

IV. Conclusion & FY26 Outlook 

Observations: 

• Demand for immersive travel, French-speaking services, and sustainable tourism is rising. 

• TSUSA destinations are seen as unique and authentic, drawing repeat travelers. 
 

Market Context: 

• 2024: 1.7M French travelers to the U.S. (+7.1% YoY) 

• Early 2025 decline (-8.42%) due to global tensions, but optimism remains strong due to: 
o Favorable exchange rate 
o More competitive pricing 
o Hotel & flight availability 

 
Strategic Priorities for FY26: 

• Maintain the shared services model. 

• Expand the “Welcome All Y’all” message. 

• Pan-European Roadshow in March 2026 (Paris included). 

• Participation in the TSUSA Showcase (Kansas City, Dec 2025) - 4 operators confirmed. 

• Participation in TSUSA Global Media Marketplace (Mobile, AL, April 2026) 
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I. Trade activities   
 
 

1. Trade Newsletters 

BWC created and shared a monthly Newsletter (total of 10 from September 2024 to June 2025) to the Trade 
industry, highlighting the 10 Travel South USA destinations 5 times each throughout the year.   
Average opening rate : 31.68% 
 

September 2024: Sports – Professional and College – Games, Venues, upcoming Events 
Contacts: 1,271 

Open rate: 25.04% 
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October 2024: Winter in the South – who knew? 
Contacts: 1,492 

Open rate: 25.65% 
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November 2024 : Girls Getaway Ideas 
Contacts: 1,311 

Open rate: 29.33% 
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December 2024: Music Concerts & Festivals 
Contacts: 1,296 

Open rate: 23.86% 
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January 2025: There is no time like Summer in the South! 
Contacts: 1,329 

Open rate: 30.03% 
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February 2025: Avoid the crowds – Savvy Traveler Tips 
Contacts: 1,290 

Open rate: 31.34% 
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March 2025: Instagram-able spots 
Contacts: 1,604 

Open rate: 28.17% 
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April 2025: Let’s Get Outside - Eating your way through the South -amazing dishes & restaurants you can’t 
miss 

Contacts: 1,248 
Open rate: 37.35% 
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May 2025: Luxury experiences for under $100 
Contacts: 1,575 

Open rate: 27.81% 
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June 2025: Free things to do while in the South 
Contacts: 1,580 

Open rate: 26.60% 
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2. Trainings, Trade Co-ops & Events 
  

❖ FY25 cumulative KPIs.  
 

Months Trade Meetings Number of Agents Trained 

July 2024 5 3 

August 2024 6 2 

September 2024 11 12 

October 2024 12 2 

November 2024 8 67 

December 2024 9 28 

January 2025 6 0 

February 2025 4 41 

March 2025 6 4 

April 2025 6 6 

May 2025 4 18 

June 2025 6 19 

Total FY25 83 202 

 
Out of scope Trade Fam trips.  

 
BWC assisted three prominent French Tour Operators in reaching TSUSA partners and put together self-guided internal 
fam trip programs :  

✓ Intermèdes Voyages (Alabama, Atlanta) - Fall 2024  
✓ Evasions USA (North Carolina) - Fall 2024  
✓ Amerigo (South Carolina) - Spring 2025 

 
On top of the monthly sales calls, workshops and trade events, BWC provided customized online training sessions :  

✓ Amplitudes Voyages (2 participants). 
✓ CFA Voyages (3 participants) with blog creation on Mardi Gras celebrations in Louisiana & Alabama.  
✓ Voyages d’Exception (1 participant). 
✓ Voyageurs du Monde (1 participant). 
✓ Tourlane (12 participants). 
✓ Nomade Aventure (2 participants). 
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❖ IFTM/TOP RESA Trade Show, September 16-19, 2024 (Paris, France) 
 
From September 16th to 19th, 2024, BWC welcomed the TSUSA delegation to Paris for IFTM/Top Resa:  
-Sweet Home Alabama    Grey Brennan 
-Kentucky Tourism        Chenelle McGee 
-Missouri Tourism        Megan Sheets 
-Visit Mississippi        Rochelle Hicks 
-Visit Mississippi        Paula Travis 
-Tupelo        Jennie Bradford Curlee 
-Visit North Carolina        Heidi Walters 
-Discover South Carolina Duane                Parrish 
-Tennessee Tourism        Margaret Fuqua 
-Tennessee Tourism        Damien Horne 
-Memphis Tourism        Lisa Catron 
-Nashville Tourism        Laurel Bennett 
-Travel South USA        Liz Bittner 
-Travel South USA        Catherine Li   
 
The following events and actions were finalized during the month of September : 
 

❖ September 16th Welcome Brief.   
BWC secured a meeting room at the delegation’s host hotel (Courtyard by Marriott Porte de Versailles) for a 1-hour 
market presentation and IFTM/Top Resa Show brief. A PowerPoint presentation was prepared covering a full market 
update, the detailed FY25 France GPP scope of work, the show’s schedule and the itinerary for the week.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ September 16th Welcome Dinner.  
BWC made a reservation for a group of 20 at the nearby restaurant La Manufacture, a well-known address near the 
Porte de Versailles area. Informal discussions and Q&A about the Paris show. 
 

❖ September 17th Visit USA France Cocktail Reception sponsored by Travel South USA with music 
sponsored by Tennessee Tourism. 

 
Format : welcome speeches by Rémi Vénitien (President of Visit USA France) and Liz Bittner (President and CEO of 
Travel South USA), followed by a cocktail reception with music by Tennessee artist Damien Horne.  
Time : 7:00 – 10:00 pm 
Attendance type : Institutions, Representation Agencies, Tour Operators, Trade and Travel Media, Airlines, Travel 
Industry partners.  
Final attendance : 148 (detailed guest-list shared with the TSUSA team after the event).  
 
BWC finalized the preparation and attended the Visit USA cocktail alongside the TSUSA delegation, handling the 
following element throughout the month of September : 
 

• Photographer : BWC booked the services of a professional photographer to take pictures of all the guests 
during the opening speeches and cocktail reception.  
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• Gift bags and giveaways : BWC had 200 TSUSA-branded earbuds, paper bags and sponsorship tags delivered 
at the venue and prepared for each attending guest. 
 

• Damien Horne’s performance and needs : BWC ensured the requested material was delivered to the venue 
(microphone, sound system, sound-mixing table, highchair, extension cords, plugs and adaptors).  
 

• TSUSA video : BWC set up the video screen to play the multi-destination video throughout the event.   
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ September 17th to 19th TSUSA Booth on the USA Pavilion. Meetings and visits.  
 
BWC attended the IFTM/Top Resa Show alongside the TSUSA delegation, coordinating the pre-scheduled meetings, 
spontaneous visits and last-minute requests at the booth, plus logistics (distribution of TSUSA Travel Guides, 
destination Profile Sheets and Giveaways, multi-destination video playing all day on a loop on the booth’s TV screen) 
throughout the three days.  A total of 159 Trade and Media productive meetings were confirmed at the TSUSA booth. 
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❖ September 18th (5:30pm – 7:00pm) Booth Activation -Southern Music Cocktail sponsored by Team 
Kentucky.  

BWC coordinated a Cocktail Reception with live music and Southern libations on the TSUSA booth, inviting trade and 
media partners to join and celebrate the South in music. A Barista company served cocktails highlighting Kentucky 
Bourbon, North Carolina Moonshine and Missouri beer, with all-destination branded coasters. BWC secured an 
interview of Nashville Musician Damien by music journalist Belkacem Bahlouli from Rolling Stone Magazine (France).   
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❖ International Showcase,  December 2-5, 2024 (Atlanta, GA) 
 
BWC recruited 7 buyers (6 Tour Operators + 1 French Receptive Operator) and 1 trade journalist to attend the 2024 
Travel South Showcase in Atlanta, Georgia. All the participants shared very positive feedback about their experience 
including the pre-fam tour, stay in Atlanta and marketplace meeting sessions.  

 

Company name Delegate Title Fam trip destination 

Cercle des voyages Anthony Enault Product Manager Alabama 

Directours Adèle Anglio Product Manager Alabama 

Les Maisons du Voyage Camille Moreau 
Assistant Product 
Manager 

Alabama 

Terre d’Escales Thibault Loubatier Founder & CEO Georgia 

Salaün Holidays Nicolas Abbate Product Manager South Carolina 

Partir aux États-Unis Olivier Pulcini Founder & CEO Self-guided fam tour 

Cali’Fun Virginie Gines General Manager Alabama 

Tourmag Xavier Petit 
Journalist & TV 
Content Creator 

Tennessee  

 
-Ambassador award-winning companies & photos of the events 

 
• Les Maisons du Voyage, represented by Camille Moreau, received the 2024 Travel South USA 

Ambassador Award for the continuous support in promoting the South over the years.  
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-Trade Media coverage by Tourmag (article & video) 
 
BWC recruited Xavier Petit (Trade Journalist) to cover the event for Tourmag, France’s leading travel trade media group. 
An 850-word article was created to highlight the 2024 edition of TSUSA International Showcase in Atlanta. It featured a 
presentation of the TSUSA destinations, interviews of Liz Bittner, TSUSA President and CEO, and  participating French 
tour operators, and a description  of the show’s format and importance for  the French US-specialized trade industry 
actors.  
 
An 8.20-minute video produced by Xavier Petit for Tourmag media was embedded in the article, highlighting the city of 
Atlanta and capturing the essence of the annual trade event during meeting sessions, events and networking 
discussions. The article was included in five daily Newsletters during the week of February 17th to a cumulative 119,580 
contacts, achieving 41.02% open rate.  
 
The video was also published on Tourmag’s You tube channel, totalizing 6,400 views by the end of February.   
Link to content : Travel South USA International Showcase, le rendez-vous incontournable pour les tour-opérateurs 
français spécialistes des États-Unis 
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❖ Trade B2B Workshop with Air Canada (Lyon, November 6th, 2024).  
 
BWC attended the 2024 edition of the Air Canada Workshop on November 6th, 2024, in Lyon (Southeast of France). A 
record of 250 travel professionals from the Lyon Metropolitan area and 46 exhibitors were present at the Show and 
BWC met with 22 local tour operator and travel agency staff members including both Leisure and Mice specialists such 
as :  
-Amerikasia 
-Ailleurs Voyages Business  
-BCD Travel 
-Blanc Indigo 
-Voyamar 
-La Route des Voyages 
-West Euro Bike 
-Salaün Holidays 
-Prêt à Partir 
-Voyage en Français   
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❖ Trade B2B Roadshow Training & Dinner with Visiteurs (Reims, November 7th, 2024).  
 
BWC coordinated and attended a TSUSA destinations dedicated training session and lunch on November 7th, 2024, in 
Reims (East of France). Visiteurs is one of France’s top-tier B2B Tour Operators with a strong USA business core 
orientation.  

• On-site Travel South USA signage (roll-up, French travel guide).  

• 30-minute presentation on a screen including a welcome to the South video in French.  

• Open discussions and Q&A session with travel agents during dinner.  

• 29 top-tier regional Travel Agencies and distribution network audience, including Le Beau Voyage, Prêt à 
Partir, Selectour Vinotilus Voyages, Havas Voyages, TUI and Leclerc Voyages.  
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❖ OOS Trade Marketing Campaign for ROTS with the Sainte-Claire Distribution Network (North of 
France, February 2025).  

 
BWC suggested an OOS activation for the Rhythms of the South destinations in France. In February, the Sainte-Claire 
distribution network ran an OOS trade visibility campaign with their preferred tour operator and retail partners. The 
Rhythms of the South destinations (Atlanta, Nashville and New Orleans) were highlighted during a full month in the 
Sainte-Claire retail network with both window-display posters and online promotional assets.     
  
Visibility components 

• Duration : 1 month.  

• 60cmx80cm window display poster in agencies plus product mini posters. 

• 4 BtoC Newsletter inserts (one per week) sent to 10,000 contacts.  

• Template on retail brands’ website Home Pages : Aquatourvoyages.com and Navitourvoyages.com  
  
Results  

• 3 main posters in 21 different agencies. 

• 4 Newsletters sent each Thursday in February, by a total of 31 different agencies : 
218,835 contacts  
23.29% open rate  

• 4 web banners on TUI, Havas Voyages, Navitour and Aquatour websites.  

• Sales volume generated :  
€ 92,000 (approx. $100,000)  

• Ongoing quotes/projects volume :  
€ 347,000 (approx. $ 375,000).  
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❖ OOS Trade Fam Trip to Tennessee with Icelandair (April 11-16, 2025).  

  

BWC (Yohann Robert) coordinated and escorted the Tennessee Tourism and Icelandair Trade fam trip planned to 
promote the opening of the Reykjavik/Nashville direct route and connectivity with Paris-CDG Airport, highlighting a new 
way for French visitors to easily connect with Tennessee and the South.   
  
 
 
 
Participant list : 

• Icelandair (Juliette Desmul, France Sales Manager). 

• Jetset Voyages (Jérôme Thomann). 

• Marco Vasco (Sébastien Puisset). 

• NAAR Voyages  (Océane Lecomte). 

• Visiteurs (Maeva Besset). 

• Worldia (Jade Pied Souhlal). 
 
The 5-day itinerary included one night in Franklin, 2 nights in Memphis and 2 nights in Nashville, allowing tour operators 
to experience the not-to-miss tourist sites, live-music venues, world-class museum and local culinary delights, together 
with lesser-known local and immersive attractions.  
Final itinerary :  
April 11, 2025 : Franklin  
April 12-13, 2025 : Memphis  
April 14-16, 2025 : Nashville  
 
BWC coordinated with local partners throughout the trip to ensure optimal logistics and satisfaction of the trade 
participants. BWC also suggested and escorted free-time additional experiences in local attractions (live-music venues, 
shopping and more) to make the most of the trip.  
Very positive feedback was provided by all participants, highlighting the great variety of experiences the itinerary 
included, the warm welcome of all local partners and the rich assets Tennessee has to offer to French travelers.  
The goal was to encourage product development of 100% Tennessee itineraries thanks to the new flight route.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

     Travel South USA | France 

 

           FY25 GPP Annual Report 28 



 

 

❖ Trade B2B Training session with NAAR Voyages (Bordeaux, June 3rd, 2025).  
 
As part of the FY24-25 plan of Trade actions, BWC participated in the NAAR Voyages B2B Training Event in the city of 
Bordeaux (Southwest of France).  
Venue : Hôtel Le Palais Galien.  
Final attendance : 15 top-tier travel agents from various and well-implanted distribution networks, including Lueurs du 
Monde, Prêt à Partir, Dugrava Voyages, Havas Voyages, Verdié Voyages and more.  
Format : 

✓ 45-minute presentation on the TSUSA destinations assets and not-to-miss attractions.  
✓ JetBlue air connectivity highlights from France to the TSUSA gateway airports. 
✓ On-site signage (roll-up). 
✓ French TSUSA 1.15-minute French video. 
✓ French TSUSA Travel Guides and note maps. 
✓ Dedicated quiz game.  
✓ TSUSA-branded gift bag with giveaways. 
✓ Cocktail & live music by a local band.  

 
BWC received very positive feedback on the presentation and interest in the Southern destinations.  
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3. Visit USA France Trade activities 
 
❖ Visit USA 2024 Trade Workshops (Lille & Paris). 

 
BWC attended two of the 2024 annual Visit USA France trade workshop on behalf of Travel South USA, in Lille 
(November 21st, 2024) and Paris (December 10th, 2024).   
  
Lille 
BWC attended the Visit USA Workshop in Lille metropolitan area (North of France), resulting in the following meetings 
and results:  
-Number of partners : 25. 
-Registered visitors : 85.  
-Final attendance : 75.  
BWC had a table dedicated to TSUSA with a destination roll-up, French Travel South guides, note maps and a 
branded table sign.  
The following companies with varied business-core profiles came to meet and discuss with BWC for information and 
projects:   

✓ Kit Voyages, Marcq en Baroeul  
✓ Kit Voyages, Bondues 
✓ Expert Travel USA, Lille  
✓ Ampa Voyages, Lille  
✓ TUI France, Lille  
✓ Evasions USA, Lille  
✓ Cap 5 Voyages, Armentières  
✓ Cap Insolite Voyages, Arras 
✓ Icelandair, Paris 
✓ Jet Blue, Paris 
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Paris 
BWC attended the annual Visit USA Workshop in Paris, resulting in the following meetings and key figures:  
-Number of exhibitors : 40. 
-Registered visitors : 276.  
-Final attendance : 179.  
BWC had a TSUSA-branded table with a destination roll-up, French Travel South guides, note maps and a table sign. 
The following companies with varied business-core profiles and network brands came to meet and discuss with BWC 
for information, product development and partnership projects:   
Intermèdes Voyages 

✓ ABH Alpha  
✓ Trocadéro Swing  
✓ Leclerc Voyages   
✓ Voyages Gallia  
✓ Karavel, Fram, Promo Vacances 
✓ Les Ateliers du Voyages  
✓ TUI France  
✓ Les Maisons du Voyage 
✓ Ker Voyages (Selectour) 
✓ Salaün Holidays  
✓ Monica Travel (Univairmer) 
✓ Concorde Voyages 
✓ Sev’ Voyages 
✓ Kuoni France  
✓ NAAR Voyages  
✓ American Motor Travel  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ Membership E-learning program.  

 
V9 version of the Visit USA e-learning program ran from August 2024 through June 2025.  
Participation results for the TSUSA states by June 30th, 2025 (not final): 

• 610 Trade professionals and US specialists connected to the program. 

• 172 of them (28.19%) reached the Expert level.  

• 134 (21.96%) entered the 1st Class Club.     
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❖ Visit USA 2025 Training Day (Paris). 

 
As part of the FY25 Trade plan of actions, BWC attended the 2025 Visit USA France Training Day dedicated to the 
southern destinations on March 4th, 2025 (Mardi Gras Day).  
Format :  

• On-site signage (TSUSA roll-up and on-screen asset). 

• Lunch sponsoring entitling TSUSA to a dedicated web banner for two months on the Visit USA France website 
(March & April 2025).  

• 2-hour TSUSA presentation provided by BWC.  

• TSUSA French travel guides and note maps offered to each participant.    

• TSUSA-branded hike bag plus a ‘Civil Rights Trail’ book offered to lucky winner Marjorie Chataigne from the 
‘Jancarthier’ travel distribution network.  

• Final attendance : 41 travel professionals from tour operators and travel agencies.  
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❖ Membership Trade & Media Newsletters.  
 
BWC provided a monthly content in both French and English to promote the Travel South USA destinations. One state 
was highlighted every month featuring a dedicated topic and/or area included in the Visit USA Newsletter that goes out 
to an average of 8,400 Trade contacts and 1,250 Media partners.  
 
   September 2024 - Tennessee                         October 2024 - Kentucky                           November 2024 - Missouri 

 

 
 

 

 
                          December 2024 - West Virginia                                     January 2025 - North Carolina                     

  
 

 

 

 

                    February 2025 - Rhythms of the South                                       March 2025 - Mississippi                         

 

 

  
                           April 2025 - Louisiana                                                     May 2025 - South Carolina                     

 

 
 

* 

 

            May 2025 - Alabama                     
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❖ Additional Consumer Newsletter.  

Travel South USA was given extra visibility with a 250-word article included in a B2C Newsletter sent to 44,200 
Consumer contacts and 7,600 Trade contacts in December 2024. The goal was to focus on one not-to-miss tourist site 
in each TSUSA destination.   

 

 

 

 

 

 

 

 

 

 

 

 

❖ Membership Web Banners (calendar year).  

BWC and Visit USA put together a calendar to promote 1 destination every month throughout the year 2025. The 
revamped banners invite travelers to visit with a new welcome message and imagery selection. BWC ensured that the 
states’ rotation order was reversed compared to 2024.  

 

 

 

 

 

 

 

 

 

 

  

 
 

Months States/Source pages 

March 2025 Louisiana (Texas, Mississippi, Tennessee) 

April 2025 Kentucky (Louisiana & Tennessee) 

May 2025 Alabama (Louisiane & Georgia) 

June 2025 Rhythms of the South 

July 2025 Missouri (Louisiana & Illinois) 

August 2025 Tennessee (Louisiana & Mississippi) 

September 2025 North Carolina (Virginia, DC, South Carolina) 

October 2025 South Carolina (Virginia, DC, North Carolina) 

November 2025 West Virginia (Virginie, DC, Maryland) 

December 2025 Mississippi (Louisiana & Tennessee) 
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II. Media activities   
 

1. Cumulative KPIs 
 
Clipping: BWC updated CoverageBook daily with every relevant press article that promotes the Travel South 
destinations. It includes print, online, TV and Radio Travel, Culture or History-oriented media with their global audience 
figures, monthly or unique visitors, number of views and impressions.  
 

Months Media Meetings Number of articles published 
Estimated Coverage 

impressions 

July 2024 2 13 4 381 940 

August 2024 15 25 3 821 475 

September 2024 7 8 899 920 

October 2024 8 22 3 599 340 

November 2024 5 12 9 080 010 

December 2024 7 23 11 171 427 

January 2025 7 21 13 884 467 

February 2025 4 29 15 596 200 

March 2025 4 21 7 333 335 

April 2025 5 17 4 609 880 

May 2025 4 13 13 263 320 

June 2025 7 10 9 944 640 

Total FY25 75 214 97 585 954 

 
 

Examples of publication highlights in FY25 
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2. Press releases 
 

BWC produced 10 press releases from September 2024 to June 2025, highlighting the contents provided by the States 
every month and/or selecting information on what is important and relevant for the French editorial landscape. Each 
State was featured 5 times throughout the fiscal year.  
Average opening rate : 33.54% 
 

Months States featured Theme 
Number of 
journalists  

Open 
rate 

September 2024 
Alabama, Kentucky, Louisiana, 
Mississippi, Tennessee 

Sports – Professional and 
College – Games, Venues, 
upcoming Events 

424 25.23% 

October 2024 
West Virginia, Missouri, South 
Carolina, North Carolina, Kentucky 

Winter in the South – who 
knew? 

422 28.98% 

November 2024 
Rhythms of the South, Alabama, 
Tennessee, Mississippi, Louisiana 

Girls Getaway Ideas 507 46.22% 

December 2024 
Rhythms of the South, Kentucky, 
Tennessee, Missouri, North Carolina 

Music Concerts & Festivals 518 33.42% 

January 2025 
Alabama, West Virginia, Louisiana, 
Mississippi, South Carolina 

There is no time like 
Summer in the South! 

503 36.68% 

February 2025 
Rhythms of the South, Kentucky, 
Tennessee, Missouri, North Carolina 

Avoid the crowds – Savvy 
Traveler Tips 

491 33.15% 

March 2025 
Missouri, Alabama, Louisiana, 
Mississippi, South Carolina 

Instagram-able spots 601 37.91% 

April 2025 
Rhythms of the South, Missouri, 
Mississippi, North Carolina, Alabama 

Eating your way thru the 
South – amazing dishes and 
restaurants you can’t miss 

494 40.28% 

May 2025 
West Virginia, South Carolina, 
Kentucky, Tennessee, Louisiana 

Luxury experiences for 
under $100 

594 27.14% 

June 2025 
Rhythms of the South, West Virginia, 
North Carolina, South Carolina, 
Missouri 

Free things to do while in the 
South 

593 26.41% 

 

2. Visit USA France Media activities 
 
2025 Travel Media Awards. 
As a member of Visit USA France, Travel South USA was enlisted in the Media Awards Contest that celebrates the 
most acclaimed press articles promoting the USA on the French market.  
BWC attended the 2025 ceremony that took place on February 6th, 2025, in Paris, at Les Maisons du Voyage main 
agency (art exhibit space). 
French journalist Hervé Boggio from L’Est Républicain and Le Républicain Lorrain regional Newspapers received the 
‘Prix special du Jury -New Look on the USA’ for his article ‘Caroline Chérie(s), l’autre Amérique’ that covered North 
Carolina and South Carolina and followed Hervé’s participation in the 2024 Travel South USA Global Media Fam Trip 
and Marketplace (Charleston, SC). 
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3. Global Innovation Challenge (OOS) 
 

❖ Media suggestion coordinated by BWC for COURANTS D’AIR Magazine / Philippe Guersan (Editor in Chief). 
 
Following previous discussions and meetings with the TSUSA team and destinations (2024 Media Global Summit in 
Charleston and 2024 Paris IFTM Show), BWC helped Philippe put together a consolidated proposal of his Out-of-Scope 
print special edition of Courants d’Air Magazine, that would be 100% dedicated to the Travel South states and cities. A 
21-page Powerpoint presentation was shared with the TSUSA team by BWC on November 25th, 2024, as part of the 
2025-2026 Innovation Challenge suggestions. 
After reviewing the project was submitted to the Global Innovation Challenge commission, the decision was made not 
to move onwards. Philippe will consider other options to keep highlighting the South in the future.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

4. Individual Press Trip (OOS) 
 
 

❖ VOYAGER-MAGAZINE.COM / Dominique Krauskopf / April 9 - 20, 2025.   
Out of Scope individual press trip (Digital) confirmed with Rhythms of the South.   
Voyager Magazine (digital Travel magazine) 
Dominique Krauskopf (Editor in Chief) met with Rochelle Hicks and Mississippi team at IFTM/Top Resa.  
He suggested an OOS individual fam trip including Tennessee, Mississippi, Louisiana and Atlanta.  
As discussed with Liz, Dominique agrees on highlighting the Rhythms of the South destinations and Mississippi with 
separate Radio shows and articles. 
Project/Deliverables :  
-Produce a minimum of two 55-minute ‘Escapade’ radio shows for RCF Radio Group (64 radio stations, 3M listeners, 
720K monthly page views, 490K monthly podcast downloads).  
-Produce a minimum of 3 digital articles on Voyager-magazine.fr (400K monthly visits) in 2 different sections : 
Destinations in the public eye : spotlight on a region and Flagship town : highlights capitals or cities of great interest. 
Details :  
Confirmed itinerary : New Orleans (2 nights), Baton Rouge (1 night), Natchez (1 night), Jackson (1 night), Cleveland (1 
night), Tupelo (1 night), Nashville (2 nights), Atlanta (2 nights). 
 
BWC coordinated with the TSUSA, Visit Mississippi and Rhythms of the South teams to create the Travefy itinerary and 
handle inclusions, contacts and logistics for the press trip planned April 9-20, 2025. BWC encouraged Dominique 
Krauskopf to reach out to French-speaking contacts to confirm interviews for his expected Radio show contents. 
 
Released articles by June 30th, 2025 :  
New Orleans (ROTS) : https://www.voyager-magazine.fr/la-nouvelle-orleans/  
Nashville (ROTS) : https://www.voyager-magazine.fr/nashville-une-ambiance-musicale-unique/  
 
More content will be shared upon release.  
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5. 2024 Media Global Week : pre-fam tour and Media Marketplace 
 
BWC recruited 5 top-tier French journalists to participate in the 2025 edition of the Travel South USA Global Media 
Marketplace & fam trips, handled flight reservations and logistics before and during the trip. BWC escorted the journalists 
during the Marketplace in Louisville and assisted them with all necessary information and help.  
 
EASYVOYAGE  
Fallon Bouvier 
Editorial Director  
Monthly visits : 340.000 
www.easyvoyage.com  
Trip destination : Kentucky.  
Louisville City Tour : History & Architecture .  
With a strong taste for travel, but a terrible fear of flying, it was only at the age of 20 that I flew alone for the first time. It 
was a 1.30-hour flight to Corsica, and I discovered wild landscapes, beaches that looked like the Caribbeans, local 
specialties and warm villages. A second trip to Morocco in 2011, a real favorite, and that's all it took to become addicted 
to discovering the world. Turkey, Portugal, Martinique Island... The trips followed one after the other, enriched me and 
above all encouraged me to find a job in this field. My goal is always to share my discoveries through articles and videos. 
Always looking for new spots, good addresses and good deals, I also like to reveal the little-known aspects of the 
destinations I travel to. 
 
LA VIE EST BELLE MAGAZINE & RADIO J  
Judith Lossmann 
Editor in Chief  
Audience : 80.000 (+ Radio). 
www.lavieestbellemag.com  
Trip destination : North Carolina.  
Louisville City Tour : New & Coming Soon. 
Journalist, author, literate therapist and novelist. As far as I can remember, I have always written. For the Travel press, 
for publishing companies. I write and have others write as part of therapeutic writing workshops. I have just published 
my 6th book but first novel ‘LE REPLI DU TEMPS’ with TALAMASCA Editions. I am also an editor. I provide my travel 
coverage through written columns. And I am the editor-in-chief of my own digital magazine ‘La Vie est Belle’ and of the 
‘CARTE POSTE’ section on Radio J (Radion station). 
 
PRESTIGE MAGAZINE & INFOTRAVEL  
Brice Charton 
Journalist  
Audience : 100.000  
https://prestiges.international  
Trip destination : Louisiana.  
Louisville City Tour : Louisville Icons. 
Editor-in-chief, journalist, editor and professional photographer, I have specialized in tourism, history and culture for 
over 20 years. I work for many print and digital media including Prestige Magazine, Histoire & Patrimoine and Le Point. 
Participating in a coverage trip is always a new adventure that allows for exciting human encounters and the discovery 
of extraordinary cultures and landscapes. I also like to share these experiences on social media. 
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MASCULIN.COM  
Vincent Charretier 
Co-Founder & Editor in Chief  
Monthly visits : 11M   
www.Masculin.com  – Mode, Montre, Auto, High-Tech – les tendances pour Homme 
Trip destination : Missouri. 
Louisville City Tour :  Taste of Kentucky. 
With over 20 years in the media industry, starting very early in tech journalism and later broadening my expertise in 
general topics, I have built a dynamic career that fuels both my professional endeavors and my personal passion for 
travel. In late 2020, I purchased and have since led Masculin.com, a French magazine with now over 11M visits each 
month,  dedicated to insightful content on lifestyle, technology, and culture, all tailored for a discerning audience with a 
team of 12. Travel lies at the core of my journey. I have always been driven by the desire to explore new places and 
share authentic stories from around the globe. Each trip presents an opportunity to capture the unique spirit of a 
destination. I believe that travel transforms our perspectives, and I’m committed to conveying these transformative 
experiences through engaging narratives. I look forward to forging meaningful connections that will enrich our coverage 
on Masculin.com. 
 
DÉSIRS DE VOYAGES  
Jean-Michel De Alberti  
Editor in Chief 
Print circulation : 70.000.  
www.desirs-de-voyages.fr  
Trip destination : Tennessee.  
Louisville City Tour : History and Architecture 
Contributor for the travel pages of the daily and upscale newspapers Le Figaro, for Le Point and Les Echos as well as 
Gala. I also manage Les Hardis (same group as Yonder). I have produced documentaries including a discovery of New 
York for ARTE TV channel. My favorite fields are culture, history, art, architecture, hospitality and gastronomy related 
to the destinations visited. 
 
Jean-Michel had registered to attend the Tennessee trip and 2025 TSUSA Global Week but had to cancel at the last 
minute because of serious health issues. Jean-Michel was so sorry to being able to honor his participation and 
committed to reschedule a trip through an OOS individual press trip opportunity. B World Communication was able to 
get a travel voucher valid for one year with minor cancellation fees as compensation for the unused air tickets.    
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III. Consumer activities   
 

 
      1. B2B2C Editorial campaign with Les Maisons du Voyage & Le Figaro, October 2024 
through April 2025 
 
From October 2024 to April 2025, BWC partnered with Les Maisons du Voyages, one of France’s leading B2C and 
upscale Tour Operators, part of Le Figaro Press Group and based in Paris.  
The partnership included the following actions:  
 

✓ 4 digital inspiration articles on Lefigaro.fr website. 
✓ 4 digital inspiration articles on Les Maisons du Voyage website. 

Articles highlighted both the states and main cities on 4 main themes : Gastronomy, Music, History and Nature.  
✓ 2 Newsletters (70,000 contacts) : destination-focused and product-focused.  
✓ Home Page banner on Les Maisons du Voyage website. 
✓ SEA Campaign. 
✓ Social Media activations. 

 
 
 
 

 

Link to articles  
North Carolina and South Carolina : Voyage gourmand au Sud-Est des États-Unis  
Rhythms of the South, Louisiana & Tennessee : Vieux Sud : sur la route des musiques américaines 
Alabama and Mississippi : Vieux Sud : un voyage dans l’Histoire des États-Unis 
Kentucky, Missouri and West Virginia : Nature et aventure dans le Sud-Est américain 
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✓ B2B & B2C Newsletter Insertions : 500,941 cumulative contacts 

1 (+75,000 contacts) 
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✓ Homepage banner activation 

 

 

 

 

 

 

 

 

 

 

✓ Social Media dark post activation 

 

 

 

 

 

 

 

 

 

 
✓ Overall results 

 
Newsletters : 500K cumulative contacts with 34.84% average open rate and 2 315 average click number.  
Global Audience : 20.87M cumulative impressions from the 4 articles published by Lefigaro.fr. 
Homepage banner : 15 542 unique views. 
SEA Campaign : 8 939 clicks. 
Social Media push : 9 640 Reach and 31 972 Impressions. 
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      3. Occ’ygène Consumer Show (Toulouse, southwest of France) 
 

On March 7-9, 2025, BWC attended the 2025 edition of Occ’ygène Consumer Fair in Toulouse, Southwest of France 
alongside Visit USA France with a shared booth.  

❖ Context  
-3rd edition of this new Tourism & Outdoor Consumer Show in France’s 5th largest metropolitan area.   
-268 exhibitors and 127 booths.  
-Format: 3 full days (March 7, 8 & 9) 10am to 7pm.     

 
❖ Objectives  

-Bring awareness and optimal visibility to the Travel South USA destinations.   
-Inform the consumers about the destination highlights, accessibility, outdoor activity suggestions, suggested travel 
windows for each destination and hiking trails the Travel South USA states have to offer.   
-Opportunity for the visitors to explore tourism gems and a rich getaway offers through presentations, informative booths, 
conferences, and workshops.  

 
❖ Tactics 

-Website, press and social media: Travel South USA was featured on the show’s internet Website before and during 
the show with branded banners.  
-Designed walls and counter : B World Communication was present on a shared booth with imagery created specifically 
for the occasion, highlighting the diversity of outdoor experiences the South can offer.   
-BWC gave one 30-minute conference on Sunday, March 9th on the show’s main stage to enhance visibility of the 
TSUSA destinations.  

 
❖ Brochures and maps 

-180 copies of the Visit the USA Travel South French Guide plus note maps were shipped and distributed to visitors.  
 

❖ Results  
-13.918 visitors attended the show over the three days (+15% increase compared to 2024).  
-81.3% of the visitors interviewed were satisfied and gave an 8/10 mark to the show.  
-96.3% would recommend the show to their entourage.   
-50.4% had a concrete project to travel abroad in 2025 or 2026.  
-BWC discussed Travel South USA trip projects with consumers and group deciders. Consumers were interested in 
exploring why the Southern states are different from what they know in the USA and how it can bring life-changing 
experiences to a trip.  
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IV. Conclusion, Market trends & Strategic upcoming 
actions 

 
Over the past year, BWC has continuously engaged with French trade and media to monitor interest, increase 
awareness, support product development and enhance visibility, noticing a strong trend for immersive experiences, 
French-speaking services, event-related trip projects and sustainable travel initiatives. BWC also seized every 
opportunity to further highlight the TSUSA destinations by making out of scope suggestions including additional 
trade and media fam trips and marketing partnerships.   

 
The French Travel industry landscape on the French market had seen positive signs of pre-pandemic level full 
recovery from July to December 2024, before facing a reversal of trends due to the geopolitical context as of 
February 2025.  
 

• 1,706,801 French visitors to the USA in 2024 (+7.1% vs 2023). Pre-covid numbers were almost reached 
(1.8M visitors in 2019). 
 

• Top 3 European inbound market with the UK and Germany. 
 

• January through May 2025 : 632,866 visitors (-8.42% vs. 2024 but +7.45% vs. 2023).  
 

• While the current dip aligns with broader industry feedback, travel professionals remain optimistic. 
Increased hotel and flight availability, combined with a favorable euro-dollar exchange rate, is contributing 
to more competitive pricing -the top factor influencing a French travelers' booking rebound through 
extended last-minute opportunities in the months ahead.  

 

• The USA remains one of French visitors’ top long-haul destination choices and over 70% of French visitors 
to the USA are repeaters.  

 

• With a 14.9-night average length of stay, French travelers are likely to visit 4 cities or more during their 
stay in the South, aiming to connect with history, culture, food, local communities, along with outdoor 
exploration. 

 
For FY26, France's strategy to resource Trade, Managed Media, and Consumer Outreach remains funded through 
a shared services model. The goal is to reinforce key pillars and 'Welcome All Y’all' messaging towards French 
travelers and intended media partners, while promoting further product development and increasing visibility for  
southern destinations. 
 
TSUSA will secure ongoing in-market trade and media engagement along with extended visibility for GPP partners 
with a Pan-European Roadshow that will include a Paris leg in March 2026. The innovative format will facilitate in-
depth story pitches and media discussions, as well as product development and commercial partnership 
discussions with trade top-tier actors. 

 
FY24 & FY25 overlapping and ongoing action: 2025 Travel South USA Showcase in Kansas City, Missouri 
(December 1-4, 2025). 
 
BWC is recruiting 6 pre-qualified Tour Operators. Four of them already confirmed their participation :  
Back Roads  Delphine Berteuil   
Caractères d’Amériques Caroline Compain  
Intermèdes Voyages Alec Curry 
Partir aux États-Unis Olivier Pulcini 
 
 
 
 

******************* 
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