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I. Market Overview   
 
Orchestra/L’Echo Touristique May 2025 - Top 20 destinations and market trends update   
All destinations combined, travel sales by physical and online travel agencies declined by 1.7% compared to May 2024. 
In May 2025, mainland France saw a strong upswing, climbing by 11.7% and securing a solid position in the top 20. It 
is followed by Spain, while Greece maintains its third place standing despite a noticeable slowdown (-12.8%). 
Meanwhile, the United States continues to struggle, with sales dropping by 31.1%, a drop comparable to that observed 
in April 2025. Canada appears to be benefiting from the current context, posting a 28.2% increase in business volume. 
Across the entire barometer, India records the most significant growth (+349.4%), likely driven by a major promotional 
campaign, an explanation that aligns with the unusually sharp decline in average basket size (-20.3%). In contrast, 
Thailand, ranking 15th, is facing a downturn, with figures down 21.9%. 
Source : Baromètre Orchestra/L’Echo : le top 20 des destinations en mai 2025 - L'Echo Touristique   
 
Summer 2025 bookings delayed but encouraging 
As of April 30, 2025, the French Syndicate of Tour Operators (SETO), which represents 78 major travel companies, 
reports modest but encouraging growth: bookings are up 1.4% year-on-year, with revenue rising by 2.9% and the 
average basket value increasing by 3.2%. Short-haul destinations remain robust, particularly in Southern Europe—such 
as the Greek Islands, Balearics, and Canaries. North Africa is making a strong comeback, with Tunisia (+13%) and 
Morocco (+12%) both showing double-digit growth. On the long-haul front, Mauritius continues to perform well (+9%), 
followed by the Dominican Republic (+4%). Some emerging destinations are also seeing impressive gains, including 
Cape Verde (+35%), Vietnam (+41%), and Sri Lanka (+34%). Conversely, demand for certain long-haul markets such 
as the United States, Mexico, and Japan is softening, with the U.S. seeing a year-on-year drop ranging from –14% to –
21%, depending on the tour operator. Complementing these figures, Les Entreprises du Voyage (EDV), the main trade 
body representing French travel agencies, also reports solid summer trends as of the end of May. France remains the 
top-selling destination (+2.5%), followed by growth in the UK (+36%) and Canada (+19%). In contrast, the U.S. (-11%), 
Mexico (-15%), and the Dominican Republic (-33%) show significant declines.  
Sources: Tourisme, voyages, vacances 2025 : Un été toujours incertain - La Quotidienne ; SETO: optimisme prudent 
et destinations stars pour 2025 - MisterTravel  ; Les Entreprises du Voyage communiquent sur les destinations tendance 
en 2025 - MisterTravel  ; Observatoire EDV Orchestra Juin 2025 : reprise en départs, mais prudence en réservations - 

Tour Hebdo  
 
TUI doubles its agency network since 2019, targets 250 stores by 2027 
TUI France has doubled its network of travel agencies since 2019, now operating 207 independent TUI Stores—all 
under a commission-based model. The company closed its 65 integrated stores by 2021. Over the 2024–2025 fiscal 
year, TUI expects to open 24 new agencies, including second locations in cities like La Rochelle and Reims to attract 
mass-market clients. The group is drawing interest from both franchisees of other networks and professionals in career 
transition, such as former bank or insurance managers. TUI offers support and financial backing to its agents. While 
spring sales proved slightly weaker after a strong start to the year, TUI aims to reach 250 stores within two years, 
focusing on cities like Lyon and Toulouse. 
 
Travel: 5 key social media trends to watch in 2025 
As social media platforms evolve rapidly, the tourism industry must constantly adapt to meet travelers’ expectations. In 
2025, five major trends are reshaping the digital landscape. First, AI has become a strategic tool, enhancing content 
creation, customer engagement, and hyper-personalized advertising. Travel brands are using chatbots and dynamic 
campaigns to better connect with their audiences in real time. Second, transparency and ethics are now essential: 
consumers expect authentic, value-driven content, with a focus on sustainability and social responsibility. Third, social 
SEO is a reality—platforms like TikTok and Instagram are increasingly used as search engines, prompting brands to 
optimize content for visibility and virality. Fourth, user-generated content and micro-influencers are driving trust and 
conversions, with brands leveraging authentic testimonials in both organic and paid campaigns. Finally, private 
messaging apps like WhatsApp and Instagram DMs have become key customer service and sales channels, enabling 
instant bookings, integrated payments, and conversational marketing. These shifts highlight the need for travel brands 
to be agile, transparent, and deeply connected with their audiences in the age of AI and evolving consumer behavior. 
Source : Voyage : 5 tendances social media à suivre en 2025 - L'Echo Touristique 
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https://www.lechotouristique.com/article/barometre-orchestra-lecho-les-etats-unis-toujours-en-souffrance
https://www.laquotidienne.fr/tourisme-voyages-vacances-2025-un-ete-toujours-incertain/
https://mistertravel.news/2025/06/23/seto-optimisme-prudent-et-destinations-stars-pour-2025/
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French travel sentiment (as of June 26, 2025) 
From January to May 2025, France ranked as the 7th overseas source market for U.S. tourism (excluding Canada and 
Mexico), with 632,866 visitors—an 8.42% drop compared to 2024, but a 7.45% increase versus 2023. In May alone, 
130,157 French travelers visited the U.S., down 8.79% year-on-year, though the trend aligns with long-standing 
seasonal patterns. Despite mixed booking trends, travel professionals report steady last-minute demand through early 
May, driven by a favorable USD/EUR exchange rate and aggressive pricing from airlines and hotels. A notable gap is 
also emerging between direct and intermediate sales channels. While summer remains uncertain, the end of the year 
may still hold a few surprises, suggesting cautious optimism for the remainder of 2025. 
NTO/Brand USA France 
 
According to Aeroroutes, Air France will reduce its U.S. flight frequencies by approximately 5.7% this fall. Between 
September 1 and October 25, routes to key hubs like Atlanta, Los Angeles, New York-JFK, and Washington-Dulles will 
be affected, including a drop from 130 to 119 flights to Atlanta, and from 314 to 300 to New York. U.S. carriers are also 
scaling back: Delta Air Lines has announced reduced winter frequencies from Atlanta, Boston, Detroit, and New York 
to several European cities. Its Paris-CDG to Atlanta route will decrease from 18 to 14 weekly flights. 
MisterTravel - L’Echo Touristique 
 
After a strong post-Covid rebound in winter 2023/24, bookings for winter 2024/25 show signs of stabilizing. From 
November 1, 2024, to April 30, 2025, Seto members (78 major travel companies) recorded €1.778 billion in package 
sales (+1%), with an average revenue per customer up 2.3% to €1,674. The average basket per booking reached 
€4,494 (+0.7%). However, there was a slight drop in the number of clients and minimal inflation. Long-haul bookings for 
winter 2024/25 show signs of softening after a strong rebound last year. The U.S. saw the steepest decline among top 
destinations, with bookings down 21% due to a sharp drop in demand from February. Mexico also fell significantly (-
18%), impacted by less favorable travel advisories. Mauritius remains the leading long-haul destination despite a 6% 
dip, closely followed by the Dominican Republic (also -6%). Meanwhile, the French Caribbean dropped out of the top 
10. On a more positive note, emerging destinations are gaining traction: Cape Verde (+35%), Sri Lanka (+34%), Vietnam 
(+27%), and Senegal (+18%). Thailand, though still Asia’s top package destination, is seeing a slight slowdown as 
Indonesia makes a comeback in last-minute sales. 
L'Echo Touristique  
 
Just days before IPW, the leading U.S. travel trade show, the industry is mobilizing in response to a proposed cut to 
Brand USA’s budget—from $100 million to $20 million. While the measure, led by Senator Ted Cruz, is part of broader 
fiscal reforms, travel leaders are emphasizing tourism’s vital economic role: $2.9 trillion in economic impact and 15 
million jobs. With major global events ahead—World Cup 2026, America’s 250th anniversary, and the 2028 Olympics—
the sector remains optimistic but vigilant. Industry voices, including the U.S. Travel Association and Travel Tech 
Association, are calling for continued support to maintain international competitiveness. Despite a forecasted 5% dip in 
overseas arrivals in 2024, the long-term outlook remains strong—provided strategic investments are preserved. 
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https://www.linkedin.com/posts/williammondello_usa-etatsunis-tourismeusa-activity-7343547488416526337-6tiN?utm_source=share&utm_medium=member_desktop&rcm=ACoAAA6XBAMBe8ADXizmMJOa6fjojYoyuGJbcgk
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https://www.lechotouristique.com/article/destination-etats-unis-trump-nest-pas-la-seule-raison-du-desamour-des-francais?utm_source=newsletter-3293&utm_medium=email&utm_campaign=Newsletter-3293
https://www.lechotouristique.com/article/destinations-seto-les-tops-et-les-flops-de-lhiver-2024-25


 

 

II. Executive summary 
 

 

❖ IPW 2025 Travel South USA Concert : 

In June, BWC helped coordinate last-minute registrations for the TSUSA Music Event in Chicago on 
June 16th. Twelve additional French buyers were able to attend this highly popular concert.     
 

❖ FY25 France Annual Report & Market Overview : 

BWC created and shared with the TSUSA team the FY25 Annual Report. It highlighted all the actions 
and content creation BWC handled to promote the TSUSA destinations from July 2024 to June 2025 
(Newsletters, Trade call-to-actions, Marketing campaigns, Press trips and Media projects, Consumer 
Shows, Fam trips, OOS opportunities and more). The report also included a section about up-to-date 
French market trends and strategic insights for FY26.  

 
 

❖ FY26 GPP France program KPI’s, Goals and Strategic Focus : 

In June, BWC consolidated and shared with TSUSA the overall FY26 strategy focus area details with 
insights on Marketing strategy, Media Engagement, Trade priorities, Digital & Social Consumer 
Outreach and Out-of-scope opportunities. To address current users and the next generation of 
prominent travelers (Millennials and Gen Z) with relevant messaging and utmost reactivity, TSUSA is 
redirecting social media management in-markets with a dedicated budget for FY26. 

 

❖ 2025 TSUSA International Showcase -Update : 

BWC confirmed the participation of 4 Tour Operators to attend the 2025 TSUSA International Showcase 
in Kansas City, Missouri (November 30th - December 4th, 2025). Ongoing recruitment to confirm two 
more participants. See section III. Travel Trade for details.    

 
 

❖ International Metrics for FY25 - Q1 through Q4 : 
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III. Travel Trade  
      FY24 Trade Marketing co-operative digital with a Tour Operator and Content Editor 

 

Event/ 
Action 

Contact 
person 

Activity/Activation 
Follow up 
/Next step  

LES 
MAISONS DU 
VOYAGE  
&  
LE FIGARO 

Céline Ostorero 
Marketing & 

Communication 
Director 

1. B2B2C Editorial campaign with Les 
Maisons du Voyage & Le Figaro, 
October 2024 through April 2025 -
Final results.  

              
From October 2024 to April 2025, BWC partnered 
with Les Maisons du Voyages, one of France’s 
leading B2C and upscale Tour Operators, part of 
Le Figaro Press Group and based in Paris.  
The partnership included the following actions:  
 

✓ 4 digital inspiration articles on Lefigaro.fr 
website. 

✓ 4 digital inspiration articles on LMDV 
website.   

✓ 2 Newsletters (70,000 contacts) : 
destination-focused and product-
focused.  

✓ Home Page banner on Les Maisons du 
Voyage website. 

✓ SEA Campaign. 
✓ Social Media activations. 

 
Link to articles  
North Carolina and South Carolina : Voyage 
gourmand au Sud-Est des États-Unis  
Rhythms of the South, Louisiana & Tennessee : 
Vieux Sud : sur la route des musiques 
américaines 
Alabama and Mississippi : Vieux Sud : un voyage 
dans l’Histoire des États-Unis 
Kentucky, Missouri and West Virginia : Nature et 
aventure dans le Sud-Est américain 
 
Overall results 
Newsletters : 500K cumulative contacts with 
34.84% average open rate and 2 315 average 
click number.  
Global Audience : 20.87M cumulative 
impressions from the 4 articles published by 
Lefigaro.fr. 
Homepage banner : 15 542 unique views. 
SEA Campaign : 8 939 clicks. 
Social Media push : 9 640 Reach and 31 972 
Impressions. 
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https://www.lefigaro.fr/voyages/selection/voyage-gourmand-au-sud-est-des-etats-unis-20241112
https://www.lefigaro.fr/voyages/selection/voyage-gourmand-au-sud-est-des-etats-unis-20241112
https://www.lefigaro.fr/voyages/selection/vieux-sud-sur-la-route-des-musiques-americaines-20241202
https://www.lefigaro.fr/voyages/selection/vieux-sud-sur-la-route-des-musiques-americaines-20241202
https://www.lefigaro.fr/voyages/selection/vieux-sud-un-voyage-dans-l-histoire-des-etats-unis-20250114?utm_source=CRM&utm_medium=email&utm_campaign=20250115_NL_VOYAGE&een=56f6a3005f82de8716a3611b44a5e9be&seen=2&m_i=7YUWCzC0%2BwhwS8sP8DTNSMLiLkkCN1Bvad72bVjsNDX3LJTjYa73KJB3qbgSUhyLcAQRsPdvyiVa4lw2j1ztjWYHR5Dwsk9U79
https://www.lefigaro.fr/voyages/selection/vieux-sud-un-voyage-dans-l-histoire-des-etats-unis-20250114?utm_source=CRM&utm_medium=email&utm_campaign=20250115_NL_VOYAGE&een=56f6a3005f82de8716a3611b44a5e9be&seen=2&m_i=7YUWCzC0%2BwhwS8sP8DTNSMLiLkkCN1Bvad72bVjsNDX3LJTjYa73KJB3qbgSUhyLcAQRsPdvyiVa4lw2j1ztjWYHR5Dwsk9U79
https://www.lefigaro.fr/voyages/selection/nature-et-aventure-dans-le-sud-est-americain-20250210?utm_source=CRM&utm_medium=email&utm_campaign=20250212_NL_VOYAGE&een=56f6a3005f82de8716a3611b44a5e9be&seen=2&m_i=WXNjeJlG9ms1%2Bqvs5NBEuOCEWfWBM3sgpbTJl4mp7NBUxrj7Y3x4cXKRunyAptGPhiDD1Z7ThaFv66pqOSpNFQyIfrv6fmIQWg
https://www.lefigaro.fr/voyages/selection/nature-et-aventure-dans-le-sud-est-americain-20250210?utm_source=CRM&utm_medium=email&utm_campaign=20250212_NL_VOYAGE&een=56f6a3005f82de8716a3611b44a5e9be&seen=2&m_i=WXNjeJlG9ms1%2Bqvs5NBEuOCEWfWBM3sgpbTJl4mp7NBUxrj7Y3x4cXKRunyAptGPhiDD1Z7ThaFv66pqOSpNFQyIfrv6fmIQWg
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2. 2025 TSUSA International Showcase 
(Kansas City, Missouri) -Update  

In June, BWC confirmed two additional 
registrations from key Tour Operators :   
 
-BACK ROADS  
B2C tailor made specialist based in Paris, part of 
Premium Travel & Marietton Développement 
Travel Group.  
Attendee : Delphine Berteuil - US Specialist & 
Assistant Product Manager  
 
 
 
 
 
-PARTIR AUX ÉTATS-UNIS 
B2B USA specialist Tour Operator based in 
Nantes (West of France), Caractères 
d’Amériques is a well-known trade partner, well-
implanted in retail distribution networks and 
recognized for their efforts in sustainable travel 
approach.   
Attendee : Olivier Pulcini - Founder & CEO  
 
 
 
 
 
 
 
 
BWC shared a new set of invites and will follow 
up in July to complete the recruitment.   
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IV. Sales calls  
       
Trade monthly Newsletter: share inspirational content, event calendar, must-do attractions, 
and new travel suggestion with trade partners.  
 
Newsletter release 
BWC created and shared a Newsletter featuring Rhythms of the South, West Virginia, North Carolina, South Carolina, 
and Missouri. It included a large selection of free activities and sites French visitors can experience in the South to 
enrich their discovery. LINK 

 
-Trade contacts: 1,580  
-Open rate: 31.43%  
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Trade contacts, meetings, phone calls: explore training, action, and partnerships. 

Company 
Name 

Contact 
mode 

Share 
Contact 
person 

Activity/Activation 
Follow 

up/Next step  

LUEURS DU 
MONDE Meeting 

Eric Naud 
Director 

BWC met with Eric during the NAAR 
Voyages B2B training event in Bordeaux on 
June 3, 2025, and led discussions about 
further training needs or visibility 
opportunities for the TSUSA destinations.  

Follow-up in future 
reports.   

VISITEURS Email 

Roxane 
Vergught 
Marketing 
Manager 

& 
Pierre Lubrano  

Sales 
Coordinator 

(Southwest of 
France) 

 

BWC was in touch with the Visiteurs team in 
June to explore partnership opportunities for 
TSUSA during FY26. Suggestions were 
made for training events in key cities where 
Visiteurs have a strong presence and solid 
distribution networks. Roxane and Pierre will 
follow up when they have more visibility on 
the Fall/Winter agenda.  

Follow-up in future 
reports.   

AMPLITUDES Email 

Clémence 
Robert  
Product 
Manager 

Clémence contacted BWC to get advice 
about companies selling Mississippi River 
cruises. BWC suggested Viking Cruises and 
American Cruise Lines.  

Follow-up on 
further product 
development 
including 
Mississippi 
cruises.  

VOYAMAR Meeting 

Marion Maas  
USA Assistant 

Product 
Manager 

Following a meeting in May, Marion and 
BWC discussed a training opportunity for the 
Voyamar US specialist staff based in Lyon. 
BWC will follow up with suggested dates, 
most likely in July, when the team has 
completed their 2025/2026 brochure. 

Follow-up in future 
reports.   

KUONI 
FRANCE Meeting 

Corinne 
Lambert 

BWC met with Corinne during IPW 2025 in 
Chicago and discuss product enrichment, 
training needs and partnership opportunities 
for the TSUSA destinations.  

Follow-up in future 
reports.   

HAVAS 
VOYAGES Email 

Anne 
Etchegoinberry 

Agency 
Director 

Havas Voyages is one of France’s 
prominent Travel Distribution networks and 
part of the Marietton Développement Group. 
Anne reached out to BWC to receive French 
documentation for clients of hers who will 
travel to Raleigh (NC) and Charleston (SC) 
this summer. BWC mailed copies of the 
TSUSA French Travel Guide.  

No follow-up 
needed.  
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V. PR & media  

     Contacts with the media, meetings, releases, coverage opportunities, clipping, press 
trips. 

Press releases and Media contacts. 
Press release : BWC created and distributed a press release in June featuring Rhythms of the South, West Virginia, 
North Carolina, South Carolina, and Missouri. It highlighted a selection of not-to-miss free activities and sites visitors 
can experience in the South to enrich their trip. LINK 
 

-Media contacts: 593 
-Open rate: 26.41%  

❖ Coverage book Link : June 2025 | GPP France - FY 24/25 | CoverageBook 
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Company 
Name 

Contact 
mode 

Contact 
person 

Activity/Activation 
Follow 

up/Next step  

Monthly media contacts  

EN’VOLS Meeting 

Catherine 
Michel 

 Air France 
Media 

Solutions 
Advertorial 

Director 

En’Vols, Air France's magazine, is a bimonthly 
and bilingual (French/English) magazine. 
En’Vols is available in boarding and arrival 
lounges, and in Air France lounges at Paris-Orly 
and Paris-CDG airports, in selected premium 
and luxury hotels, and on the Air France Press 
app. Being regularly in touch with the En’Vols 
team, BWC received a special offer in June for a 
print Ad page or digital native article opportunity 
in the #20 edition to be released in July. 
Discounted price of € 5.000 excluding tax for a € 
22.200-value page in the ‘Accessories” section 
of the magazine. Given the very short deadline 
(June 18th) and the closing fiscal year, BWC 
decided to pass on the opportunity. 

No follow up 
needed.  

VOYAGER 
MAGAZINE Meeting 

Dominique 
Krauskopf  
Editor in 

Chief 

Following his OSS press trip in April 2025 for 
Rhythms of the South and Visit Mississippi, 
Dominique wrote and released his first 2 articles 
in June : 
New Orleans (ROTS) : https://www.voyager-
magazine.fr/la-nouvelle-orleans  
Nashville (ROTS) : https://www.voyager-
magazine.fr/nashville-une-ambiance-musicale-
unique  

More content 
release to be 
shared in future 
reports.   

PALACESCOPE Meeting 

Mathieu 
Clément 

Advertorial 
Partnership 

Director 

A luxury magazine, beautiful and cutting-edge 
glamourous city guide, passionately Parisian. A 
gift magazine, offered in over 230 exclusive 
locations, enhancing creative and relevant 
editorial content. An original, chic and elegant 
design with refined covers and exceptional 
photographic quality.  
Audience : chic urban readership eager for new 
releases, UHNWI profiles 
A target demographic of CSP++ and UHNWI 
(Ultra High Net Worth Individuals) 
Circulation : 30.000 copies distributed in 
prestigious locations such as 5-star hotels and 
palaces, luxury boutiques and restaurants, 
premium department store VIP lounges, train 
stations, airports, golf clubs and more. 
 
BWC had a meeting in June with Mathieu to 
review advertorial and editorial offers and 
partnerships, especially attractive last-minute 
deals for visibility.  

Follow up and 
OOS 
suggestions 
might be shared 
with the TSUSA 
destinations if 
relevant. 

ÉCHAPPÉE  
VÉLO Email 

Antoine  
Vincent  

Advertorial 
Partnership 

Director  

Échappée is a quarterly magazine dedicated to 
Biking with itinerary suggestions as well as 
tutorials to help travelers prepare their trip.  It 
aims to inspire in-depth discovery of a region 
and its culture.  
Print circulation : 35.000 copies. 
Readership : 105.000.  
In June, BWC received a last-minute Ad page 
opportunity but decided to pass because of the 
short deadline and closed fiscal year.  

BWC will explore 
future interest for 
the TSUSA 
destinations. 
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COURANTS 
D’AIR  Meeting 

Philippe 
Guersan 

Philippe had a meeting with Jill Kilgore from the 
Tennessee Department of Tourist Development 
during IPW in Chicago. BWC was included in the 
follow up and will be in touch with Philippe to 
explore further about a potential collaboration. 

Follow-up in 
future reports. 

DÉSIRS DE 
VOYAGES Meeting 

Jean-Michel 
De Alberti 

Following Jean-Michel’s cancellation before the 
TSUSA Global Week 2025 due to illness, BWC 
reached out to him to explore rescheduling 
options for the Tennessee trip he should have 
covered in April. Jean-Michel will get back to 
BWC when he has more visibility on his 
2025/2026 agenda.  

Follow-up in 
future reports.  

 
 
 
 
TOURMAG 
 
 
 
 
 

Email 

Christophe 
Hardin  

Editorial 
Director 

Christophe is a member of the French 
Association of Aerospace Journalists (AJPAE) 
as well as the French Association of Travel 
Journalists (AJT). Following a request by Heidi 
Walters (Visit North Carolina), BWC suggested 
inviting Chirstophe to the International Paris Air 
Show on-site reception co-hosted by The 
Economic Development Partnership of North 
Carolina on June 18th. 
Christophe gladly accepted the invitation and 
shared social media content about the event.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

No Follow up 
needed.  
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VI. Newsletters & Visit USA activity key points. 
Meetings, Newsletter, Workshops update, Consumer shows, E-learning, and projects. 

 

Source  
Activity/Activation Follow up/Next 

step  

 

-2024/2025 Membership Monthly Newsletter (French and English). 
BWC created and shared an article dedicated to the state of Alabama, 
highlighting summer and top ‘Instagrammable’ sites, especially addressing 
families traveling together.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

 

 
 
 
 
 
Link to content : Alabama : douceur de vivre estivale - Office du tourisme 
des USA 
 
Performance results 
 
-Trade contacts (French version) : 7,600  
Open rate : 39.3%. 
-Trade contact (English version): 1,100 
Open rate: 60.4%. 
-Media contacts : 1,100  
Open rate: 33.1%. 
 
 
 

No Newsletters in July 
and August. Creation and 
release will resume in 
September.  
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https://www.office-tourisme-usa.com/alabama-douceur-de-vivre-estivale/
https://www.office-tourisme-usa.com/alabama-douceur-de-vivre-estivale/


 

 

-Other TSUSA destination features in the June Newsletter : Kentucky (by 
Cincy Region)  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Link to content : 5 boutique-hôtels pour un city break dans la Cincy Region - 
Office du tourisme des USA 

 
-E-learning -Update. 
2024/2025 statistics for the V10 version launched in October 2024 :  
-610 Trade professionals and US specialists connected to the program. 
-172 of them (28.19%) reached the Expert level.  
-134 (21.96%) entered the 1st Class Club.     
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https://www.office-tourisme-usa.com/5-boutique-hotels-pour-un-city-break-dans-la-cincy-region/
https://www.office-tourisme-usa.com/5-boutique-hotels-pour-un-city-break-dans-la-cincy-region/


 

 

-2025 Membership banner promotion. 
The Rhythms of the South destinations were promoted in June, out of 
Louisiana, Atlanta and Memphis Visit USA France source pages.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

********************* 
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