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ABOUT TSUSA 

Global Partner Programming 

The TSUSA GPP provides a foundational base from which state tourism offices have shared 

in- country representation with international export marketing and sales activities. Managed 

by Travel South USA, the official regional destination marketing organization for the 12 state 

tourism offices, these collaborative efforts create leveraged actions, increase reach of travel 

trade and journalists, and coordinated consumer campaigns which deliver visitors to the South. 

In 2019, the Travel South USA region welcomed 10.2 million visitors, who spent $10.3 billion, with 

90% of these visitors arriving from 15 markets from around the globe. 

The Nordic Region – Denmark. Sweden and Norway have a combined population of approximately 

27 million citizens, with have historical high levels of disposable income and extensive vacation 

days. They rank 10th in visitor volume, and often seek off-the-beaten path destinations. They 

are polite, approachable, and speak English well. They traditionally are willing to adapt to local 

culture, willing to try local cuisine, tip generously and have prior to the pandemic planned holiday 

with longer itineraries with more stops than other European visitors. Scandinavians enjoy five 

to six weeks’ vacation. 

There were an impressive range of types of southern tours being sold in the Nordic market prior to 

the pandemic and booking travel with professional operators for long-haul travel is very common. 

We plan a mix of trade and PR/Media marketing efforts and partnering with operators in 

consumer efforts for FY26. 
 

FY 26 Nordic GPP 

Resource Allocations 
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I. Executive Summary 
 

■ FDM Influencer tour has taken place across Atlanta and the Carolina 

■ Preparations complete for upcoming Brabd USA and Discover America events  

in Nordics 

■ Several Nordic operator heading to Brand USA week in London – ad hoc meetings  

arranged 

■ International metrics for FY25-26 

 

   

 

  

  

  

 

 

 

 

 

 

 

 

 

 

 

                     CoverageBook:  https://app.coveragebook.com/29490/books/0c1dcbf174df6a74 

 

 

 
JUL AUG    SEP 

Q1 
Total 

Q2 Total Q3 

Ttal 

FY 25/26 
Total 

# Nordics 

 Travel Trade 
 Trade Meetings/ 

7 7 6 0   0 0  20 
AL 

KY/LA 
MO/NC 
SC/TN 

  

Trainings 

Number of Agents 

Trained 
0 3 5 0 0 0 8 

 

 

Media Meetings 1  3 3 0 0 0 0  

Total number of 
7 6 3 0 0 0 0 

 articles published 

 Impressions 3,837,010 45,560 128,450 0 0 0 4,011,020 

 

https://app.coveragebook.com/29490/books/0c1dcbf174df6a74


 

II. Travel Trade 
Trade Contacts (phone calls, emails, personal meetings) 
 

Contacts Activity/Activation 
Follow-
up/ 
Next 
step 

FDM Travel 

Frederik 

Ohrgaard/ 

Birgitte 

Vradaal/Liz 

Bittner 

The FDM influencer trip got underway this month with Catherine Loudrup 

(SoME) and Lars Milbaek (Marketing) undertaking the trip. The trip ran 

from the 14th September through to 26th September. The schedule took in:  

Atlanta – Centential Olympic Park, BeltLine, Ponce City Market 

(Stonehurst Place 

Greenville – Euphoria Festival (Pettigru Place) 

Asheville – via Hendersonville, NC Arboretum, Citizen Vinyl, Trolley tour, 

Biltmore Estate (1900 Inn on Montford) 

Boone & Blowing Rock – Drive the Blue Ridge Parkway, Grandfather 

Mountain, Julian Price Memorial Park (Gideon Ridge Inn) 

Myrtle Beach – Via Charlotte for lunch, Hook & Barrel, Murrells Inlet 

Marshwalk, Saltwater Eco Excursion, Brookgreen Gardens, Barefoot 

Landing (Springhill Suites Myrtle Beach Oceanfront) 

Beaufort – via Charleston Tea Garden, Old Point Neighborhood (Cuthbert 

House Inn) 

Charleston – Sweetgrass basket weaver Charleston City Market, 

Charleston VIP Pass, Boone Hall 

Ongoing 

SAS – Lars Mork Discussed HABLO’s intention to start operating in the Scandinavia market 

and he is keen to participate. Membership is free to airlines and we need 

to discuss how we set their profile up, given there are three ‘home’ SAS 

markets. 

Ongoing 

Travel South 

Showcase 

Kansas City 

We have had two cancellations from Norway (Unike and 

AmerikaSpecialisten) both for personal rather than business reasons. 

However, we have two delegates from FDM and another from Swansons’ 

both confirm. We now have five confirmed attendees. We are working on 

these flight details and final logistics.   

 

Nyhavn Rejser – 

Kim Carlsson 

Meeting agreed during Brand USA week, specifically to update on Danish 

market but also to see if there are any promotional activities that might 

be possible. 

 

Swanson’s 

Travel – Tommy 

Swanson 

We have now agreed to take two pages in the 2026 Swanson’s catalogue, 

with content and timings to be agreed. Swanson’s has appointed Johan 

Rudolf as their new director of sales and marketing who replaces Anders 

Persson following his retirement. Johan will attend Travel South 

showcase in Kansas City.  

The Swanson’s Travel Day is moving again for 2026. It will move from 

Malmo and now be held in Stockholm but alongside its sister companies 

Jambotours and Temaresor. It will effectively now be a ‘Lonmghaul Travel 

Day’ with 50% of the exhibitor being from the US. The venue will be the 

Radisson Blue Waterfront.  

 

Travel News 

Market - 

Stockholm 

Travel News Market – Stockholm takes place on November 27th 2025. In 

past years Travel South has held space on the Related stand. However the 

venue has changed from the Waterfront Congress Centre top the Annexet, 

Avicii Arena, with a smaller space. We will therefore not hold our usual 

Whisky tasting media event but instead hold a bespoke event in 

Copenhagen instead. The Danish media is currently more open to US 

storylines than the Swedes.  
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Discover 

America/Brand 

USA events – 

October 2025 

All logistics are in place for the three events in Oslo, Helsinki and 

Stockholm. Guides have been sent and several external meetings have 

been set up (Icelandair, AmerikaSpesialisten & Discover America). North 

Carolina were due to participate in these events but following Amanada 

Baker’s appointment her transition and new responsibilities have meant 

they had to cancel.  

A further update on the cancelled Malmo and Gothenburg events. It seem 

the proximity to the Travel News Market event in Stockholm was partly to 

blame and so Discover America will look at alternate dates to see if they 

might work.  

The Discover America annual board meeting has been moved from 

October 6th 2025 to November 19th due to lack of attendees 
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        FDM Road Trip Images 
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 III.PR & Media 
 

 

Contacts Activity/Activation 
Follow-up/ 
Next step 

Monthly 

Travel South 

Newsletter 

This months newsletter is ‘Recreational experiences in the 

South’ 

Newsletters 

DK: https://presscloud.com/csp/vocast/message.csp?KEY=5805324214
78563&format=web 
NO: https://presscloud.com/csp/vocast/message.csp?KEY=8358634034
01240&format=web 
SE: https://presscloud.com/csp/vocast/message.csp?KEY=3575260281
08688&format=web 
FI: https://presscloud.com/csp/vocast/message.csp?KEY=18718054564
1929&format=web 

 

Newsletter stats 

Delivered: 470 

Open rate: 145 (30.9%) 

Click rate: 3 (2.07%) 

 
 

 Ongoing 

Media 

Meetings 
• Valtteri Väkevä, freeelance for tier 1 media (FI) – Has 

a lot of US articles planned at the moment but is 

interested in going on press trips to USA next year. 

• Maria Niemi, Editor for the travel magazine Matka (FI) 

– Very interested in the Southern states of USA, 

discussing press trip opportunities. 

• Joel Ågren, Editor for the Swedish men’s magazines 

Café and King (SE) – Discussing press trip 

opportunities and potential story angels. 
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              Newsletter 
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        Sample Media Coverage 
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                  Market Update 
 

                 Travel for Quality Travel fair postponed 

 

The “Travel Fair for Quality Travel” due to be held on October 25-26. Has been put back again by 

the organizer to January 2026. This is being blamed on the ‘drones over Denmark’ incidents at  

Copenhagen airport with sales of entrance tickets “coming to a complete standstill.” 

 

This is the third time that the organizer of the "Travel Fair for Quality Travel" (Travel by Nomas –  

previously called Vagabond) has moved the travel fair and there is speculation in some quarters  

that there just isn’t the demand for shows such as this any longer 

 

 Changes to travel to the Schengen area from 12 October 2025 

 

The EU is introducing a new Entry/Exit system on 12 October 2025. This means arriving 

visitors from outside the area will be required to have their fingerprints and photo taken when 

first entering or leaving the Schengen area. Queues at borders may be longer when these 

changes begin. 
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