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EXECUTIVE SUMMARY

Secured opportunities in the Brazilian market and constantly contacted travel, Trade, and media partners
with 26 trade and 14 media meetings.

International Metrics for FY25- 26

2025-2026 Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun TOTAL
Brazil
Travel Trade
States Trade Meetings/Trainings 12 14 18 26 70
AL/KY/LA/MO/ |Number of Agents Trained 199 265 565 669 1.698
MS/NC/SC/TN/|PR
ROS Media Meetings 8 5 20 14 47
Number of Arcticles Published 37 30 49 49 165
Impressions 4.259.507 | 1.095.802 | 2.604.664 | 3.848.202 11.808.175

Meetings with the media, coverage opportunities, media releases, contacts, press trips, earned media valuation,
clippings, etc.

CONTENT DIRECTIONS

https://drive.google.com/drive/folders/1R4bwE7O3yJNWySI?pBfsMMHvVF1wb-I_2
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COMMUNICATION & PR
News Releases

e Releases and newsletters themed: Trick or Treats

e The updated coverage book presented high media returns, showcasing Travel South GPP States’ best position.

COVERAGE BOOK LINK

https://app.coveragebook.com/29490/books/d12e9f9d3f5e9ca3

165

Pieces of Coverage

Total number of online, offiine and social Cips in this book

770

Engagements

2.6B

Audience

Combined total of publication-wide audience figures for all outlets
featuring coverage

HIGHLIGHTS:

i BT oswers

Quer fugir dos pregos e filas da Disney?
Conhega o Parque Dollywood

Conheca os melhores parques
temdticos e atragdes do mundo em
5

Guia Disney+ Brasil

CNN Brasil

oty e

Viagem ol

Halloween: 7 lugares pelo mundo para celebrar o Dia das Bruxas

Nove das viagens de trem mais
sensacionais do mundo

Viagem e Turismo ‘epocanegocios

Combined total of likes, comments and shares on sodial media platforms

11.5M

Estimated Views.

Prediction of lifetime views of coverage, based on audience reach & engagement rate: on social

57

Avg. Domain Authority

A 0-100 measure of the authority of the site coverage appears on
Provided by Moz

20 anos apés furacao, trem volta a
operar na Costa do Golfo dos EUA

CNN Brasil

CLAUDIA 6.ome

#4883 Dicos dos EUA Turismo, Gostronomia e Experiéncios
R

Halloween nos EUA: 5 lugares onde o sobrenatural
ganha vida
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https://app.coveragebook.com/29490/books/d12e9f9d3f5e9ca3

lll. TRAVEL TRADE

Contacts (phone calls, emails, personal meetings) cont.

October brought pivotal trade initiatives that elevated our presence at major tourism events and deepened
connections with key partners across Brazil.

We attended the ABAV Expo 2025 in Rio de Janeiro—one of Latin America’s largest and most influential travel
and tourism fairs. This renowned event gathers destinations, tour operators, travel agencies, airlines, and media
representatives from Brazil and abroad. As visitors, we engaged with strategic partners, discovered emerging
business trends, and explored collaborative opportunities designed to boost the visibility of Southern U.S.
destinations. ABAV serves as a cornerstone for the tourism trade, setting the direction for upcoming seasons
while unveiling the industry’s latest innovations and opportunities.

Shortly after, we participated in the BTM - Brazil Travel Market in Fortaleza, Cear3, a premier tourism event for
Northern and Northeastern Brazil that convenes the region’s top travel agents, operators, and hospitality
brands. BTM is critical in bridging national and international destinations with the dynamic Northeastern market.
Our engagement at BTM delivered excellent networking opportunities and further elevated TSUSA destinations
among professionals eager to diversify their portfolios with unique U.S. experiences and products.

While in Fortaleza, we visited Fabrica de Viagens, a standout tour operator in both the city and the broader
Northeast. The visit paved the way for promising collaborations and joint product development, spotlighting
TSUSA destinations. We also strengthened ties with premium travel agencies specializing in luxury and group
travel, including Martins and Wee, where we explored customized itineraries and high-end Southern U.S.
experiences.

These initiatives reaffirm our strategic commitment to expanding Travel South USA’s footprint and influence in
the Brazilian market, building robust trade relationships, and sparking new partnerships that will drive tangible
sales and promotional achievements in the coming months.
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IV. NEWSLETTER

Trade Newsletter and Release to travel professionals and the Media.

e Newsletter: Trick or Treats Press release: Trick or Treats
e Total sent: 12.811 Total dedicated media: 2.478 Comunique-se
e Openrate:31.90% Clicks: 1.9% Open rate: 24,92%  Clicks: 24,05%

iz et

TravelSouth

AII Y'all Are Welcome U A

TravelSouth

All'Y'all Are Welcome U A

ciista

Travel South USA | Brazil | GPP Monthly Report


https://mailchi.mp/8a71b76a62bf/travelsouthusa-10600402

V - TRAINING

Agaxtur Training — Hotel Intercity - SP

As part of the Roadshow with Agaxtur, the grand finale of our training series took place during a special breakfast event in Sao
Paulo, marking the culmination of our partnership initiatives with Agaxtur. This memorable morning brought together
approximately 70 handpicked travel agents, recognized as some of Agaxtur's top partners, for an engaging and inspiring
gathering with Brand USA.

Over breakfast, participants immersed themselves in the unique sights, sounds, and flavors of the Southern U.S., discovering
the rich cultural tapestry of destinations championed by Travel South USA. The event celebrated the successful conclusion of
the training series, leaving attendees energized and well-prepared to promote these exceptional U.S. experiences.

Goal: Educate, excite, and inspire the Southern region.

Date: OCT 01

Objectives: Increase awareness of Brazil GPP destinations.

Overall Attendance: 70 in-person training

TRAVEL
SOUTH
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SG Rentals — Rio de Janeiro - RJ

In partnership with SG Rentals, we hosted a special breakfast event in Rio de Janeiro that brought together
some of the city’s most prominent travel agents and tour operators. This lively morning session offered an
outstanding platform to connect with key industry professionals while showcasing the many attractions of the
Southern United States.

Through our collaboration with SG Rentals, we reached a highly qualified audience. We delivered an engaging,
informative training that highlighted the rich culture, breathtaking landscapes, and authentic experiences
offered by TSUSA. The event not only strengthened our relationships within the travel trade but also inspired
participants to explore and promote these unique U.S. destinations.

Goal: Educate, excite, and inspire the Southern region.
Date: OCT 07

Objectives: Increase awareness of Brazil GPP destinations.
Overall Attendance: 45 in-person training

Mobility — Sao Paulo - SP

In partnership with Mobility, a special training session was held at the company’s So Paulo office. Organized by
Mobility, the event welcomed around 100 select travel agents and tour operators.

Invited alongside Brand USA, we had the opportunity to present the diverse destinations and cultural richness
of the Southern United States represented by Travel South USA. The session fostered meaningful exchanges
with key industry professionals and offered valuable insights into the unique experiences awaiting travelers in
the region.

Goal: Educate, excite, and inspire the Southern region.
Date: OCT 15

Objectives: Increase awareness of Brazil GPP destinations.
Overall Attendance: 110 in-person training
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BWT - Florianopolis - SC

In partnership with BWT, we organized two exclusive Happy Hour events designed to connect with leading travel agents from
across the Santa Catarina region. These well-orchestrated gatherings, hosted by BWT, provided an exceptional platform to
network with top industry professionals while showcasing the diverse attractions and unique experiences of the Southern
United States.

The first event was held in Florianépolis and drew prominent travel agents from the local area. The evening featured dynamic
discussions and interactive presentations about the destinations represented by Travel South USA. Attendees enjoyed not only
the opportunity to explore new travel concepts and product offerings but also meaningful exchanges, sharing insights into
current market trends and client preferences.

Goal: Educate, excite, and inspire the Southern region.

Date: OCT 15

Objectives: Increase awareness of Brazil GPP destinations.

Overall Attendance: 36 in-person training

BWT - Criciuma - SC

In partnership with BWT, a special Happy Hour event was held in Criciima, bringing together over 40 invited
travel agents from across the region. The evening provided a dynamic setting for industry professionals to
connect, share ideas, and discover new travel opportunities.

Both events emphasized the value of strong trade relationships by highlighting destination updates, sharing
sales strategies, and offering practical resources to help travel agents promote the Southern U.S. region. By
fostering an atmosphere of collaboration and learning, our partnership with BWT continues to equip travel
professionals with the knowledge and inspiration to craft memorable journeys for their clients.

Goal: Educate, excite, and inspire the Southern region.
Date: OCT 16
Objectives: Increase awareness of Brazil GPP destinations.

Overall Attendance: 42 in-person training
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SG Rentals — Fortaleza - CE

As part of our partnership with SG Rentals, a second training event was held in Fortaleza, one of the key markets in Brazil's
Northeast region. The session took place over a special breakfast that brought together around 40 travel agents, offering an
excellent opportunity to connect with a highly qualified audience.

During the event, participants learned more about the Southern United States, exploring its culture, music, and gastronomy
through destinations represented by Travel South USA. Exclusive travel materials and destination updates were provided to
support agents' sales efforts. This collaboration served as an essential gateway to strengthen our presence in the region,
facilitate direct engagement with local agencies, and inspire new travel opportunities to the southern states of the U.S.
Goal: Educate, excite, and inspire the Southern region.

Date: OCT 22

Objectives: Increase awareness of Brazil GPP destinations.

Overall Attendance: 44 in-person training

BWT Halloween train — Itu - SP

In partnership with BWT, a special themed event took place aboard the historic train journey from Salto to Itu, one of the
region’s most charming cultural attractions. For this occasion, we transformed the experience into a Halloween-themed train
ride, complete with live performances and costumed actors to bring the festive, spooky spirit to life.

At the end of the ride, we hosted a training session and dinner for a select group of travel agents invited by BWT. The event
successfully combined American culture with an engaging opportunity to present the Southern United States destinations.
This creative initiative generated strong engagement and positive feedback from participants, provided practical destination
knowledge and sales resources to agents, and reinforced our market presence just ahead of the key year-end travel season.
The blend of education, entertainment, and networking inspired agents to promote and explore the rich experiences offered by
the southern states.

Goal: Educate, excite, and inspire the Southern region.

Date: OCT 23

Objectives: Increase awareness of Brazil GPP destinations.

Overall Attendance: 43 in-person training

~ Serra Verde Express
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North Carolina Online TRAINING - Sao Paulo - SP

Our monthly online event spotlighted North Carolina as an ideal destination, emphasizing TSUSA's core pillars for an engaged
group of travel agents and tour operators. Participants expressed strong interest and left the sessions with new insights and
motivation to sell the destination.

To accommodate different schedules and maximize participation, we offered two training sessions at alternate times beyond
our standard format. This flexibility helped reach a wider audience and strengthen learning outcomes.

The TSUSA monthly online educational seminar series will continue, focusing on each GPP partner and enhancing destination
awareness among industry professionals. Outreach metrics and feedback were recorded to monitor effectiveness and guide
future content.

Goal: Educate, excite, and inspire the Southern region.

Date: OCT 30

Objectives: Increase awareness of Brazil GPP destinations.

Overall Attendance: 130 online training

Susp

c CARROS VFI O7FS, MOTORFS RUGINDO F MUITIDOFS VIBRANDO

ﬂc SE TEM ALGO QUE DEFINE BEM A CAROLINA DO NORTE,
ESSE E O SOM DO CORAGAQ DA CAROLINA DO NORTE o

F O JFITO QUF FIA COLOCA O CORAGAO FM CADA PRATO - i

Porque aqui, corrida nio é s6 esporte, ¢ parte da identidade. A NASCAR, uma das m

ue se alimentar, é celebrar r aiores paixdes
americanas. nasceu exatamente aqui, nas montanhas ¢ estradas do estado

s do que s
um pedago da histdria do estado, ¢ cad.

TrovelSouth
UsA

Diversa Trips, Tricks and Threats — Sao Paulo - SP

As part of our participation with Diversa, we joined a special Halloween-themed event, engaging with over 150 travel agents.
The event provided an outstanding platform to highlight the destinations represented by Travel South USA, showcasing the
unique culture, music, gastronomy, and diversity of the Southern United States.

Through an engaging presentation, we shared Travel South’s vision, values, and the distinctive experiences offered across its
member states—offering practical sales materials and updates to agents, and inspiring them to explore and promote the region
as a must-visit U.S. destination. As part of the event and in line with Diversa’s ATL and VisitKC campaigns, dedicated
presentations were also delivered in Atlanta and Kansas City, supported by experiential content and promotional resources,
further strengthening connections with key southern destinations and equipping agents for future sales outreach.

Goal: Educate, excite, and inspire the Southern region.

Date: OCT 31

Objectives: Increase awareness of Brazil GPP destinations.

Overall Attendance: 150 in-person training
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VI - MARKET UPDATE

e Key Tourism Trends Shaping Travel by 2030 - CVC Corp

e The Power of Experience: Guilherme Paulus, founder of CVC, emphasized that true brand differentiation
comes from delivering authentic emotional experiences. He identified three pillars: emotion, memory,
and meaning. Elegance is defined by sensory comfort and lasting memories, rather than luxury for show.

e Al Travel Assistants: Artificial intelligence will provide travelers with personalized planning, translation,
and real-time support throughout their journeys.

e Multi-Destination Itineraries: Flexible trips will combine multiple cities or regions, with seamless booking
and easier transportation.

e Well-Being Focus: Mental and physical wellness—including retreats and healthy living—will be a core
travel motivation.

¢ Social Media Booking: Instagram and TikTok will become influential platforms for both researching and
booking travel, with influencers driving bookings.

e Virtual & Immersive Experiences: Technologies like VR and AR will preview destinations, inspiring
travelers before they commit.

o Off-the-Beaten Path Tourism: Demand will rise for lesser-known, authentic destinations offering unique
cultural and personal experiences.

e Spiritual & Self-Discovery Travel: Meditation, reflection, and nature-focused trips will see increased
interest.

e Emotional Loyalty: Brand loyalty will depend on providing memorable, meaningful, and personalized
experiences, not just reward points.

FLIGHTS
Brazil-U.S. Air Travel Market Update

e Strong Recovery: Air travel between Brazil and the U.S. continues to rebound, with international
passenger traffic across Latin America up approximately 11% year-over-year.

e Expanding Network: About nine Brazilian airports now offer non-stop flights to twelve destinations in the
U.S., with Sdo Paulo (GRU) serving as the primary hub for major U.S. cities such as Miami, Orlando, New
York, Atlanta, Los Angeles, and Chicago.

e Airline Growth: LATAM Brazil has increased international capacity by up to 38% compared to last year.
GOL and Azul are also planning new U.S. routes as part of their fleet expansion and restructuring
strategies.

e Rising Capacity: In 2025, Brazil led Latin America in total airline capacity, reaching approximately 12.4
million seats—a year-over-year increase of 6.8%. This growth reflects both high outbound demand and
the restoration of U.S. route frequencies.

e Seasonal Demand: U.S. bookings among Brazilian traveler’s peak during school holidays and long
weekends, while domestic travel remains dominant in winter and mid-year.

e Positive Outlook: Airlines remain optimistic, continuing to expand service and improve reliability. Exact
passenger counts for Brazil-U.S. routes over the past six months have not yet been publicly
consolidated.
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Industry News

e U.S. Visa Updates for Brazilian Travelers

e Extended Wait Times: Brazilians are now waiting longer to obtain U.S. visas, with an average processing
time of 57 days—more than double compared to last year.

Regional Backlogs: The longest queues are at the S3o Paulo consulate (over 70 days), followed by Porto
Alegre (63 days), Brasilia (60 days), Recife (57 days), and Rio de Janeiro (35 days).

Causes of Delay: Increased demand is driven by holiday travel and anticipation of the U.S. Visa Integrity
Fee (an extra US$250)—currently suspended—that prompted many applicants to submit early.

VI - ACTIONS

1. Newsletter, Press Kits, and PressReleases
Click here for the Editorial Calendar.
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