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Visitation to the USA.   
October arrivals reached 78,895, down –11% year-on-year, an improvement on September’s –13.1% 
decline. Year-to-date visitation now sits at 810,257, down –5.6%. Australia ranked 11th among long-haul 
markets for the month. 
 

 
 
Visitation to the Travel South States 
 
Arrivals into the Travel South region are currently down -1.4% YTD (October 2025) 
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Texas remained the standout with +7% YOY growth, and Florida also performed strongly (+17%) off a low 
base. Other major gateways remained soft: California –13%, Hawaii –18%, New York –15%, and All other 
ports –10%.  

State October port of entry arrivals Difference YOY 
California 34,712 -13%
Hawaii 11,252 -18%
New York 8,433 -15%
Texas 8,317 7% 
Florida 2,566 17% 
All other ports 13,615 -10%

New Zealand: 
October US arrivals equalled 17,574, down –18% year-on-year. YTD reached 199,707 (–8.7%). 
September recorded 25,400 arrivals (–10.3%), with YTD at 182,133 (–7.6%). 

Demand signals: 
Australian leading OTA Luxury Escapes, who targets affluent travelers, reported that the USA is the #1 
destination on customer wish-lists for 2026 (first time to make the top since the pandemic), with 30% 
indicating interest in travelling for the World Cup. This supports the emerging view that some travelers 
may have deferred USA trips in 2025 in favour of major 2026 sporting events. 

 40,000

 50,000

 60,000

 70,000

 80,000

 90,000

 100,000

 110,000

 120,000

Jan Feb Mar Apr May June July Aug Sep Oct Nov Dec

AUSTRALIAN ARRIVALS TO THE USA

2023 2024 2025



 
Travel South USA | AUNZ 
GPP MONTHLY Report 

EXECUTIVE SUMMARY 
o Luxury Escapes concept store launch

o Thanksgiving

o Mission Planning

o International Showcase

o International Showcase St Louis Fam

o Melbourne media meetings

o Media pitching

o AU Facebook and Instagram Content

o GMM 26 Outreach

o Innovation Challenge
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II. COMMUNICATIONS & PR

■ Melbourne media meetings

■ Media pitching

■ AU Facebook and Instagram Content

■ GMM 26 Outreach

■ Innovation Challenge

■ Earned media Coverage Book

■ Global Market Media Place 25 media Coverage Book

https://app.coveragebook.com/29490/books/b14062a4c0375ecf
https://app.coveragebook.com/29490/folders/e0c8dd16-38c9-427b-b5d4-786c9cde733c
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Communications & PR
Media Contacts (phone calls, emails, personal meetings)

Contacts Interest/Status Follow-up/Next step 

Constantina Demos, Travel 
Editor, Delicious, 

For travel content, they really focus on social and 
digital. Travel is the second best performing vertical 
after recipes.

They have really focused on building out their 
domestic content online over the last year, as it has 
been performing really well (cost of living). Into 2026 
they will be looking to get back into more international 
content. 

Really looking for under the radar and undiscovered 
destinations so the south has strong appeal. 

They do a print lift out quarterly (or there abouts) - the 
next ones will be in March and June.

For print, they can only cover international because 
they can’t be seen to be playing favourites with a 
certain state (as their print lift out appears across QLD, 
NSW, VIC, SA etc).

The team are very busy with events and have been 
inundated with famil invitations – they need to be 
selective about what they can attend. Video is crucial.

Good contact to keep 
in mind if GF&W. 

Mamamia, Casey Guth, Sales 
Manager 

We met with Casey to discuss Mamamia’s plans for 
2026 and the evolution of their content offering. 
Mamamia has expanded its podcast network and is 
now producing video-led podcast content to support 
stronger engagement and cross-platform reach. 

A key development is the launch of Retreat Mamamia, 
a new travel-focused vertical. Rather than being 
destination-led, the platform is structured around the 
practical questions and needs of their audience. 

Retreat Mamamia is positioned around core travel 
motivations such as resetting, escaping, seeking 
adventure, and finding connection. Content will deliver 
inspiration, ideas, and itineraries aligned to these need 
states. 

From a commercial perspective, Mamamia is offering 
quarterly partnership opportunities centred on these 

Podcasts are a key 
space to play in for 
2026, they are very 
commercial focused 
but keeping close. 
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themes, with an overarching focus on creating content 
that mirrors how their audience is actively thinking 
about and planning travel. 

Mamamia is also developing a new platform targeted 
at the 45+ audience, which will span both the website 
and associated podcasts, representing an additional 
opportunity for future engagement. 

Escape, Print Editor, Susan Bugg Print content must translate to digital – strong focus 
on practical, need-to-know info (how to book, packing, 
transport, what to wear, tips). 

Strong agreement that value is the key driver for US 
travel right now. 
No major change to how US content is incorporated – 
coverage mix is advertiser/market-led so Asia 
continues to dominate. 

They love trends, especially coolcations – open to 
pitches year-round. 

Appreciate post-famil feedback, especially positive 
notes on journalists and partner impact. 

Data doesn’t have to directly tie to a story – it helps 
shape their strategy and market understanding. 

Constant appetite for “what’s new/changed”. 

Listicles remain strong 

Strong interest in niche details and deep-dives (e.g., 
American BBQ). 

Sport is trending – especially Aussies in-market or 
college sports as a value alternative in the US. 

Hikes/walking, niche foods, and road trips perform 
well. 

Declined Global Week Participation. 

Have shared through 
what’s new, will circle 
back on hiking and 
storytelling for BBQ. 

Traveller, Deputy Editor, Jane 
Reddy 

Preference for individual famils; group trips need 
exclusivity built in. 

Free time on famils is important for note-taking and 
shaping the story. 

Lead with the headline/angle – always check existing 
coverage and what’s fresh. 

Have pitched Global 
Week 2026. 
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Multiple ways “in”: spokespersons, local voices, 
supporting data. 

Practical info remains important. 

Interested in local rituals. 

Sports coverage less relevant except major global 
events (FIFA, Super Bowl). 

Time-specific famils can be tricky. 

Outdoors/hiking continues to be huge. 

Insights, data and contextual intel should be shared ad 
hoc. 

Appreciate the notice we give – also open to soft 
pitches without firm dates if the angle is strong and the 
uncertainty is flagged. 

Value is still key for them. 

Keen to hear what’s coming up for all Gate 7 clients in 
the new year. 

Laura Rosioli (Freelance) Australian journalist/host/producer working across 
lifestyle, human-interest, women’s health and sexual 
wellness. 
Strong visual storyteller, especially short-form video 
and social formats. 
Prefers personal, people-first, place-centred narratives 
over transactional tourism. 
Recent Bali guide for Luxury Escapes centring on 
wellness and self-perception. 

• Interested in subcultures, alternative lifestyles, sex/wellness
approaches in different regions.

None currently. 

Julian Morgans (Freelance 
Podcaster) 

Highly regarded journalist, editor, documentary maker. 
Former Editor at VICE Australia; now editorial director 
for The Daily Aus culture vertical. 
Smart, sharp, irreverent tone; strong in longform 
profiles and documentary-style storytelling. 
Runs a small but high-impact podcast network: 
– What It Was Like: long-form stories with strong
video/social amplification – potential fit for New
Orleans.
– Success/Failure podcast: global talent,
entrepreneurial stories (Diary of a CEO-style but
grounded).
– Property/architecture podcast – possible New
Orleans angle through local
homes/heritage/architecture scenes.

None currently. 
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Riley Wilson (Freelancer) Writes 
for Sydney Morning Herald, The 
Age, Local Project 

We met with Riley Wilson, a freelance writer and 
copywriter based in Hobart, Tasmania. Riley has strong 
connections across Australian media, having previously 
worked as a desk editor at The Sydney Morning Herald 
and The Age. A US citizen who travels back annually 
and has a genuine affinity for the country, she is 
looking to develop more US focused content and is 
open to famil opportunities. 

Riley noted that she would report candidly on any 
political themes that arise, while still being interested 
in stories that highlight the positive and resilient 
aspects of US culture. She referenced a recent piece 
she produced for a small hotel business in St Louis that 
showcased its community impact. 

Her is also interested in agricultural tourism and 
architecture, and she regularly contributes to The Local 
Project on major new architecture builds. She also 
highlighted the cost of living pressures influencing 
Australian audiences, making accessible luxury a strong 
angle. 

Overall, her work is grounded in meaningful 
storytelling, and she represents a strong opportunity to 
help shape constructive narratives around US travel, 
particularly if placed in destinations aligned with her 
interests. 

Keep close. 

Anna Houlihan, Explore, ACM Anna is an on staff writer for Explore and although 
mainly writes for crime has begun also writing travel. 

Very interested in spooky/haunted tourism and 
recently participated in a New Orleans famil. 

Develop spooky 
angles in 2026. 

Kate Cox, Explore, Travel Editor,  Pitched Global Week 2026. Confirmed. 

Alan Granville, Travel Reporter, 
Stuff.co.nz 

The digital and print sides of the business have 
recently split in a restructure which includes a new 
digital editor. All pitches have to now go through this 
editor first – and sadly she declined due to current 
editorial focus’. 

Reach out to print 
separately. 

Stephanie Holmes, NZ Herald Pitched global week 2026 Declined 
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Justin Jamieson, Get Lost 
Magazine 

Pitched global week 2026, is interested but wants to 
expand out into a partnership 

Have requested 
proposal and will 
assess from there. 



 
Travel South USA | AUNZ 
GPP MONTHLY Report 

III. TRAVEL TRADE
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up 
/Next step 

Alexis Cunningham 
Partnerships and Contracting 
Manager 

Luxury Escapes 

Met with Alexis and discussed Travel South and 
the US Market. 

N/A 

Gabriel Fonseca 
Business Development 
Manager 

Air New Zealand 

Met with Gabriel and discussed Air New Zealand 
updates and routes to the US. 

N/A 

Tom Bonnafoux 
Regional Manager, Australia 
& New Zealand 

Travmedia 

Met with Tom and spoke about his new role at 
Travmedia, giving him information into the US 
market. 

N/A 

CATO Event Team attended and networked at CATO, engaging 
with key touring industry partners. 

N/A 

Gate 7’s Thanksgiving Event Hosted the annual Gate 7 Thanksgiving event. 
With a total of 75 guests, the afternoon was spent 
networking with key industry partners and 
building relationships. 

N/A 

Visit USA Thanksgiving 
Breakfast 

Attended and networked at Visit USA’s annual 
Thanksgiving Breakfast. Engaged with several key 
industry partners. 

N/A 

Luxury Escapes Event Attended the Bondi Junction Luxury Escapes 
Grand Opening. Networked and engaged with 
several key industry partners. 

N/A 

MTA Webinar Travel South Webinar with 42 Travel Managers. 
Webinar also loaded on their intranet for access 
when required. 

N/A 

Cassis Tannenberg 
Writer 

Karryon 

Update and briefing on International Showcase N/A 
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Kristy Prince 
North American Product 
Manager 

Adventure World 

Update and briefing on International Showcase N/A 

Shona Bray 
North American Product 
Manager 

House of Travel 

Update and briefing on International Showcase N/A 

Alysha Hughes 
North American Product 
Manager 

Helloworld & Viva Holidays 

Update and briefing on International Showcase N/A 

Andrew Gay 
Founder 

Travel USA.co.nz 

Update and briefing on International Showcase N/A 

Melissah Missio 
Chris Watson 

Chris Watson Travel 

Update and briefing on International Showcase N/A 

Tim Holden 
Global Partnerships Manager 

Fight Centre 

Discussion on Mels departure and attempted to 
find a replacement 

N/A 

Clint Jones 
National Account Manager 

Delta Air Lines 

Discussions on loading, new Melbourne inaugural 
flights and potential fams for 2026 

N/A 

Nicole Bennett 
National Manager 

Delta Air Lines 

Brief on 2026 Mission plan and potential to come 
on board as our airline sponsor for all event. 

Ongoing 

Matt Nicholas 
Manager Australia and New 
Zealand Sales 

American Airlines 

Discussions on loading, Brisbane flights in DFW 
and LAX for the Australian summer season plus 
potential fams for 2026 

N/A 
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CAMPAIGNS & ACTIVITY 

Gate 7’s Annual Thanksgiving
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Gate 7’s Annual Thanksgiving – Invite List 
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MTA Webinar – 42 Agents Trained 

 

Visit USA Annual Thanksgiving Breakfast 2025:  
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Luxury Escapes Bondi Junction Store Opening:  
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Infinity Holidays Memphis City Break:  
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Melbourne Media Meetings: 

  

Travel Daily ‘Bon Voyage’ EOY event: 
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RESOURCE CENTRE UPDATES 
 

What’s On:  
 

  
 
 
What’s New: 
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Newsletters – Festivals in 2026: The Food with a 

Side of Music  
TRADE Newsletter – Recipients: 3992 Open Rate: 963 (24.12%) 
 
PR Newsletter – Recipients: 356 Open Rate: 150 (42.13%)  
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SOCIAL CONTENT UPDATE 
 

Gate 7 Private AU/NZ Travel Trade Community – 662 Members 
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Instagram: 
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Facebook:  
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Market Update 
Economic & Market Update 
The following economic announcements were made in November: 

• RBA holds interest rates at 3.60% (announced 4 Nov): The RBA kept the cash rate on hold for
another month, noting that inflation had picked up more than expected. They signaled caution
and indicated that the path back to target may be slower than previously forecast. Source

• Inflation rose 3.8% in the year to October 2025 (announced 26 Nov): Inflation lifted again, with
annual CPI rising due to higher electricity, housing and rental costs following the end of state
government support. Underlying inflation also moved back above the RBA’s 2–3% band,
reinforcing concerns about persistent price pressure. Source

• Unemployment fell to 4.3% (from 4.5%) (announced 14 Nov): driven by solid jobs growth. The
improvement suggests the labour market remains resilient, reducing the likelihood of any near-
term interest rate cuts. Source

• AUD vs USD (November): The Australian dollar moved within a narrow band, ending the month
around USD 0.64–0.65. A slightly firmer AUD early in the month softened again as global markets
strengthened the US dollar. Price remains a barrier for long-haul destinations like the USA. Source

Visitation to the USA. 

• In November the i-94 arrival data was released for September and October:
Australia: 

• October arrivals reached 78,895, down –11% year-on-year, an improvement on September’s –
13.1% decline. Year-to-date visitation now sits at 810,257, down –5.6%. Australia
ranked 11th among long-haul markets for the month.

Ports of Entry – October: 
• Texas remained the standout with +7% YOY growth, and Florida also performed strongly (+17%)

off a low base. Other major gateways remained soft: California –13%, Hawaii –18%, New York –
15%, and All other ports –10%.

October port of entry 
arrivals Difference YOY 

California 34,712 -13%
Hawaii 11,252 -18%
New York 8,433 -15%
Texas 8,317 7% 
Florida 2,566 17% 
All other ports 13,615 -10%

https://www.rba.gov.au/media-releases/2025/mr-25-31.html
https://www.abs.gov.au/media-centre/media-releases/cpi-rose-38-year-october-2025
https://www.abs.gov.au/media-centre/media-releases/unemployment-rate-falls-43
https://www.poundsterlinglive.com/history/AUD-USD-2025
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September recap: 

• Australia recorded 100,750 arrivals (–13.1%) and ranked 9th for the month. YTD at September
was 731,362 (–4.9%). Port trends were similar, although notable that New York fell –21%,
reversing its usual strength, while Texas again grew (+15%).

September port of 
entry arrivals Difference YOY 

California 46,746 -15%

Hawaii 12,511 -19%

New York 8,582 -21%

Texas 9,173 15% 

Florida 1,943 -15%

All other ports 21,795 -11%

Demand signals: 

Australian leading OTA Luxury Escapes, who targets affluent travelers, reported that the USA is the #1 
destination on customer wish-lists for 2026 (first time to make the top since the pandemic), with 
30% indicating interest in travelling for the World Cup. This supports the emerging view that 
some travelers may have deferred USA trips in 2025 in favour of major 2026 sporting events.  

Tour Operators & Travel Agencies

■ Intrepid Travel has launched 10 new family trips and 28 new active adventures in 2026, seeing an
increasing interest in both tourism sectors. Source

■ The Luxury Travel Collection (LTC) has heralded 2025 as a year of “acceleration and
achievement”, securing a 100% membership retention rate while growing its ranks to 25. Source
Page 2

■ Luxury Travel Collection (LTC) is preparing to roll out a new intelligent digital platform from early
next year that will give its members more intuitive access to luxury product details. Source Page 4

■ TBA Group, a global brand experience agency, is opening in Sydney, bringing its
specialist expertise across sports, brands and entertainment to the region. Source

■ Flight Centre and Travel Associates have been named Australia’s most trusted and recommended
travel agencies according to a Finder survey. Source

■ Asian travel platform Klook, filed an IPO on Monday as it makes its bid for global
expansion. Source

https://karryon.com.au/industry-news/touring/intrepid-travel-adds-38-family-active/
https://issues.traveldaily.com.au/2025/Nov25/td041125.pdf
https://issues.traveldaily.com.au/2025/Nov25/td041125.pdf
https://issues.traveldaily.com.au/2025/Nov25/td051125.pdf
https://travelweekly.com.au/tba-group-launches-in-australia-supporting-clients-across-rugby-world-cup-f1-and-olympics/
https://karryon.com.au/industry-news/australians-trust-travel-brands/
https://travelweekly.com.au/klook-files-for-ipo-gives-insight-into-global-experience-market/
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■ Luxury Escapes has opened its newest store at Bondi Junction, its consultants being senior travel
advisors with strong track records. Source

■ Flight Centre’s profits fall short, but predicts strong growth ahead. Source Page 2

■ Expedia Group’s B2B business enjoyed an exceptional third quarter, with bookings increasing
26% year-on-year. Source Page 2

■ Railbookers President and CEO has told Travel Weekly that the Australian market continues to
grow at lightning speed, and revealed that their new itineraries discovering the heart of America
will resonate with the Australian traveler. Source

■ Flight Centre Travel Group has launched its first-ever leisure loyalty program with World360
Rewards. Source

Traveler Insights 

■ Explore Worldwide has shared the destinations and shifts shaping how travellers want to
experience the world in 2026. Source

■ Christmas Travel is up more than 100% this year, with Australians booking almost 40
days earlier than usual to beat price hikes. Source Page 2

■ More travellers are managing every stage of their journey using their phones according
to the IATA 2025 Global Passenger Survey (GPS). Source Page 1

■ Global travel surges ahead with longer stays, Gigtripping, and Coolcations leading the
way according to The Global Travel Report, released at World Travel Market London
2025. Source

■ Continued Government shutdown will have devastating consequences, U.S. Travel
says. Source

■ More and more people are opting for a physical getaway over a traditional
holiday. Source

■ The US has continued to struggle in its quest to gain more traction with
Australian travellers, the latest monthly figures have laid bare. Source Page 4

■ According to the latest ATIA Travel Trends Report, travel to the US has remained flat
and declined slightly overall, for the year ending September 2025. Source

■ Recently released Australian Bureau of Statistics (ABS), reveal that US-bound travel fell
by a significant 13% year-on-year in September. Source

■ In a bid to stem some of the bleeding in visitation, the Visit USA Act was recently
introduced in Congress with the aim of restoring full funding for the vastly depleted
Brand USA. Source Page 4

https://travelweekly.com.au/travel-is-a-trust-purchase-adam-schwab-says-in-person-sales-deliver-4x-results-as-luxury-escapes-opens-bondi-store/
https://issues.traveldaily.com.au/2025/Nov25/td121125.pdf
https://issues.traveldaily.com.au/2025/Nov25/td121125.pdf
https://issues.traveldaily.com.au/2025/Nov25/td201125.pdf
https://travelweekly.com.au/australian-market-growing-at-lightning-speed-railbookers-president-ceo-tells-tw/
https://karryon.com.au/industry-news/fctg-world360-rewards-loyalty-launch/
https://karryon.com.au/industry-news/trends/explore-worldwide-trends-2026/
https://issues.traveldaily.com.au/2025/Nov25/td051125.pdf
https://issues.traveldaily.com.au/2025/Nov25/td061125.pdf
https://traveltalkmedia.com.au/global-travel-surges-ahead-with-longer-stays-gigtripping-and-coolcations-leading-the-way/
https://us.latteluxurynews.com/2025/11/05/continued-government-shutdown-will-have-devastating-consequences-u-s-travel-says/?utm_source=LATTE+US&utm_campaign=e30060715a-EMAIL_CAMPAIGN_2025_11_07_04_10&utm_medium=email&utm_term=0_-e30060715a-548447551
https://traveltalkmedia.com.au/is-active-tourism-replacing-the-flop-drop/
https://issues.traveldaily.com.au/2025/Nov25/td131125.pdf
https://traveltalkmedia.com.au/latest-travel-trends-report-aussies-favouring-asia/
https://karryon.com.au/industry-news/double-digit-drop-for-us-travel/
https://issues.traveldaily.com.au/2025/Nov25/td241125.pdf
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■ Majority of APAC travellers now book trips around sports and entertainment events. A Hilton
survey across China, India, Australia, Singapore and Japan reveals 40% of respondents plan
international trips for events, with F1 leading the charge, and loyalty program perks shaping hotel
choices. Source

Air Lift 
■ Qantas has dropped a big international sale with 300K seats to 27 destinations from $299 one-

way. The sale also includes Sydney-LA Economy return from $999.00 Source

■ Hawaiian Airlines is offering Aussies AUD $10 return flights between the Hawaiian
Islands. Source

■ Qantas has shared a first look at its first exclusively configured ultra-long-haul A350-
1000ULR aircraft being assembled. Source

■ Qantas has discounted more than 1.5 million seats across 130-plus routes for travel over next
year, including Honolulu, Los Angeles, San Francisco, Dallas and Singapore. Source

Media 
■ Sydney Morning Herald editor Bevan Shields has announced he will step down after four years in

the role. The Herald, one of Australia’s oldest newspapers, will see its chief reporter, Jordan Baker,
step into the editor position in 2026. Source.

■ Nick Hall will leave Man of Many after four years as Editor in Chief, marking a notable change for
one of Australia’s leading men’s lifestyle publishers. News of his replacement is yet to be
announced. Source.

■ Lucy Mae Beers has been appointed Managing Editor of 7NEWS.com.au, which has a unique
audience of more than eight million readers each month and remains one of Australia’s most-
visited news sites for breaking news, sport, entertainment and lifestyle content. She has been with
the brand for more than six years, most recently serving as News Editor and Victoria Editor.
Source.

■ ABC is reviving Race Around the World, targeting the next wave of Australian filmmakers. The
reimagined format builds on the legacy of the original 1990s hit, which became a cultural
phenomenon for its raw, on-the-ground storytelling. The new series acts as both a tribute to its
original spirit and a bold update for a generation of filmmakers, storytellers, and content creators
shaped by digital and global connection. The show is currently casting emerging Australian
filmmakers willing to produce a film every 10 days for 100 days across 10 countries, and will
premiere on ABC TV and ABC iview in 2026. Source.

■ LiSTNR has launched a new sport-focused podcast exploring the pressures, expectations and
public scrutiny faced by elite sporting figures. The series aligns with the platform’s strategy to
expand deeper into narrative sport storytelling. Source.

https://travelweekly.com.au/hilton-survey-data-reveals-rise-in-sports-and-entertainment-travel-in-apac/
https://karryon.com.au/lifestyle/qantas-international-red-tail-sale-oct-25/
https://travelweekly.com.au/hawaiian-airlines-offers-aussies-10-return-flights-in-hawai%ca%bbi/
https://karryon.com.au/industry-news/airline/qantas-project-sunrise/
https://karryon.com.au/industry-news/airline/qantas-drops-1-5m-fares-as-travel-week-sale-takes-off/
https://www.smh.com.au/business/companies/jordan-baker-appointed-editor-of-the-herald-20251125-p5nic8.html
https://advertise.manofmany.com/blog/farewelling-nick-hall/
https://7news.com.au/profile/lucy-mae-beers
https://www.mediaweek.com.au/abc-revives-race-around-the-world-hunting-next-wave-of-aussie-filmmakers/
https://radiotoday.com.au/new-listnr-podcast-exposes-the-unseen-side-of-australias-sporting-heroes/
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■ Escape has published its forecast of leading travel trends for 2026, highlighting rising interest in
slow travel, micro escapes, meaningful cultural exchange, and high design accommodation. The list
signals continued appetite for trips that balance immersion, comfort and novelty. Source.

■ The latest Meltwater Australia report outlines key digital behaviour shifts heading into 2026, with
social video continuing to dominate. AI enhanced search is also accelerating, with 30 percent of
Australians using AI tools each month. Niche communities are also rising in influence, with
platforms such as Reddit now used by 31.9 percent of Australians, placing the country fifth
globally and underscoring the power of community driven discovery. Influencer marketing has also
grown by 13.5 percent year on year, reflecting its expanding impact across the media landscape.
Source.

■ Australian travellers are setting their sights on sports-fuelled adventures, luxury indulgences and
bucket list getaways for 2026, according to new insights from Luxury Escapes’ annual Travel
Trends Survey. The survey, conducted in September 2025, polled over 1,000 Australians,
revealing that 98 per cent of those who travelled in the past year plan to travel again in 2026, with
many allocating more budget and planning more overseas trips than ever before. Source.

■ Australians are heading to a mix of value, bucket-list and indulgent destinations in 2026, with Bali,
Thailand and Vietnam popular for value-for-money luxury, Italy and Japan chosen for repeat-
worthy bucket-list experiences, and the UK and New Zealand favoured for family reunions and
nostalgic returns. The Maldives remains the top choice for ultimate all-inclusive indulgence, while
the USA draws interest for major sporting events and cultural experiences. Source.
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https://www.escape.com.au/travel-advice/escapes-top-travel-trends-for-2026/image-gallery/0d3b74b18cd3a66c43438aa52b369602
https://learn.meltwater.com/apac-en-report-2026_australia_digital_report_Download-Report.html?utm_source=email&utm_medium=blast&utm_campaign=apac-en-email-blast-2026_australia_digital_report-2025-11&utm_content=content-download
https://www.travelmonitor.com.au/australians-eye-luxury-live-events-and-breakfast-buffets-for-2026/
https://www.travelmonitor.com.au/australians-eye-luxury-live-events-and-breakfast-buffets-for-2026/
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