
 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 

AUNZ REPORT 

JANUARY 2026 
 
Prepared By: 

 

 

 

 

Suite 102, 13-15 Wentworth Ave  
Sydney 2000 
 
P +61 2 9356 2945 
W GATE7.COM.AU 
 
Jo Palmer, Managing Director 
Jo@gate7.com.au 

Penny Brand, Head of Tourism Development 
Penny@gate7.com. 

Jacob Annesley, Head of PR & Content 
Jacob@gate7.com.au 

 
  



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

    Table of Contents 

I. Executive Summary 

II. Communications & PR 

III. Travel Trade 

IV. Newsletters 

V. Market Updates 

VI. What’s Coming Up – Action Items  
 
 

 
  



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

ABOUT TSUSA 
Global Partner Programming 

 
Visitation to the USA.   
December arrivals reached 90,830, down –10% YoY. 2025 arrivals now site at 958,576 down –6% YoY. 
Australia ranked 11th among long-haul markets for the full year 
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Visitation to Travel South States 
 
December saw a 4.4% increase in arrivals into the Travel South region.  Australian YoY arrivals are 
currently down -2 % (December 2025) 
 

 
 

Ports of Entry – Australia to the USA:  
 

• Texas continues to outperform other regions on a year-on-year basis, supported by increased 
airlift, comparatively stronger value, and ongoing interest in cowboy and Western culture.  

• Hawaii remains the weakest-performing entry point, as high prices continue to push 
Australian travelers toward Asia and other closer-to-home destinations.  

• California continues to dominate in terms of overall market share; however, increased airlift 
into New York and Texas is putting pressure on this position, alongside ongoing value and price 
sensitivity driving a year-on-year decline in visitation.  

• Florida benefited from cruise-led demand and multigenerational travel.   
• New York recorded a smaller year-on-year decline, supported by strong direct airlift, though 

growth remains constrained by value considerations that are less pronounced in markets such as 
Texas.  

  

Port of entry  December arrivals  2025 total arrivals  2025 YoY difference  

California  45,822  444,274  -9.1%  

Hawaii  10,199  122,018  -15.7%  

New York  8,474  86,962  -5.3%  

Texas  13,037  102,262  +17.5%  

Florida  2,602  31,186  +4.2%  

All other ports  10,705  171,872  -5.9%  
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New Zealand: 
December saw 18,596 arrivals from New Zealand down 18% YoY. Total arrivals for 2025 were 230,074 
down -10% year-on-year. 

The decline is closely linked to New Zealand’s weaker economic conditions and ongoing price pressures, 
which are dampening long-haul travel appetite.  

 

 

  

 -

 5,000

 10,000

 15,000

 20,000

 25,000

 30,000

 35,000

 40,000

Jan Feb Mar Apr May Jun July Aug Sep Oct Nov Dec

New Zealand Arrivals into the USA comparing 
YOY and 2019

2019 2022 2023



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

EXECUTIVE SUMMARY 
 

o International Showcase Report 
 

o January Newsletter 
 

o Where Music was Born – Helloworld & Chris Watson Travel Campaign 
 

o H2 Press Office Pitching  
 

o IMM scheduling and preparation  
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  Q1 TOTAL Q2 TOTAL Jan 

9 partners  

AL/KY/LA 

/MS/MO/ 

NC/SC/TN 

/ROTS 

Australia    

Trade    

Trade 
Meetings/Trainings 

69 178 7 

Number of Agents 
Trained 

114 226 0 

Travel Trade 
Newsletter Recipient 

4068 15,920 3811 

Trade Newsletter 
Open Rate 

28.37% 27.27% 25.85% 

Managed Media    

Media Meetings 15 39 6 

Total number of 
articles published 

38 36 5 

Impressions 41,719,406 6,136,659 1,408,038 

PR Newsletter 
Recipient 

364 1,057 346 

PR Newsletter Open 
Rate 

47.80% 43.82% 49% 

Social Posts    

Facebook Page    

Followers 9,200 9,200 9,192 

Likes 
9,200 27,600 9,192 

 
Facebook Posts    

Reach 515 1,113 135,600 

Views 1,073 2,069 47,004 

Likes 8 14 0 

Comments 0 0 0 

Shares 0 0 0 

Instagram    

Reach 21 18 9,300 
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Views 527 762 24,600 

Followers 
18 

 
32 25 

Likes 25 20 5 

Comments 0 0 0 

Shares 0 0 0 
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II. COMMUNICATIONS & PR  
 
 
■ GMM 2026 Continued Outreach 

 
■ H2 Press Office Pitching 

 
■ IMM scheduling and preparation  

 
■ Earned media Coverage Book  

 
■ Global Market Media Place 25 media Coverage Book  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://app.coveragebook.com/29490/books/b14062a4c0375ecf
https://app.coveragebook.com/29490/folders/e0c8dd16-38c9-427b-b5d4-786c9cde733c
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COVERAGE:  
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COMMUNICATIONS & PR  

 
Media Contacts (phone calls, emails, personal meetings) 
 

Contacts Interest/Status Follow-up/Next step 

Alexis Buxton-Collins 
Freelancer (Qantas, Escape, 
Explore, NZ Herald, AFR) 

Met with Alexis to discuss his travel plans for the next 
few months. In terms of USA, he’s keen to travel to the 
USA, but noted US content is a bit slower to get secure 
commissions although media outlets are still taking 
stories. 
 

N/A 

Sarah Pollok 
 Magazines Editor, NZ Herald 

Met with Sarah Pollock to get a read on how US 
content is being perceived in the NZ market. She said 
that they will always cover USA content, but there is 
some hesitation for Kiwi's travelling to the USA mainly 
still around the border narrative. Sarah mentioned that 
when she speaks with Qantas and other airlines, New 
Zealanders are booking trips to the USA just less far in 
advance. She was very positive about receiving US 
content, and said she thinks it's now more important 
than ever to be sharing real stories of what its like on 
the ground in these destinations to support tourism. 
 

N/A 

Marcus Hurley, Man of Many  Shared MOM’s new vertical The Monthly Escape. A 
new monthly native travel platform focused on 
converting inspiration into bookings. Each month, a 
curated selection of travel offers is featured across 
Man of Many’s website, a dedicated EDM to 130,000+ 
subscribers, and social channels.  
 
Partners supply a travel offer, imagery and booking 
link, with Man of Many managing all editorial and 
amplification. The platform reaches high-intent 
travellers at scale, delivering a monthly reach of 18.5 
million, with flexible one, three or six-month 
participation options available across 2026.  

Catching up in March 

Steve Madgwick, Freelancer  Walked through current priorities for Travel South plus 
GMM 2026 

N/A 

Michael Turtle, Time Travel 
Turtle 

Walked through current priorities for Travel South plus 
GMM 2026 

N/A 
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Ricky French, Freelancer Has quite a lot of famils currently and is unavailable 
during GMM.  
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up 
/Next step 

Melissah Missio 
Chris Watson 
 
Chris Watson Travel 

Supporting for WMWB Campaign and activation 
at Tamworth Country Music Festival. 

N/A 

University of Thaslam 
Tennessee 

Presentation on importance of ‘Tourism as an 
Economic Engine – How Smart Destinations 
Marketing Creates Real Community Impact with 
21 attendees. 
 

N/A 

Blake Newell 
Marketing Manager 
 
Envoyage 

Envoyage are maintaining their growth with1800 
worldwide (AU, NZ, South Africa, USA & Canada) 
1200 AU Independent, 1000 Envoyage (540 
Businesses). They make up 20% of FCG Leisure 
TTV of 20%. US Sales have slowed slightly but 
they have seen growth from Infinity Holidays 
system. Their Nation Conference is 14-17th 
August in Cairns. Their preferred booking systems 
are Infinity Holidays and RoomRes. 
 

N/A 

Cola Maurirere 
Operations Manager 
 
Travel @ 60 

Haven’t done much to the USA yet but planning 
on attending IPW in 26 
Target audience is strong with good repeat clients  
More mid-market products, but planning on 
growing luxury brands 
Mainly focused on Touring (30%) and cruise (70%) 
but want to aim for 50/50 
Have big ambitions for expansion into USA and 
are prioritising developing tours for 2027/28. 
 

Ongoing 

Ali Hughes 
North American Product 
Manager 
Jordan Carpenter 
Marketing Manager 
 
Helloworld 

Update on Helloworld sales, with them very happy 
with January as US bookings up 19% YoY 
Ultimate Journeys USA is new touring product 
they will be pushing with 14 pax (max 20) 
Still working with ATI (escorted / self-drive) plus 
muti state Self-drive itineraries in the South. 
 

Ongoing 

Monique Roos 
Senir Commercial Specialist 
 
US Commercial Services 

Discussion and meeting with Monique Roos on 
using the US Consulate General residence for the 
Travel South Mission in June. She has sent the 
request to the residence. 
 

Ongoing 
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Adam Townson 
Head of Product 
 
Travel Associates 

Magazine on hold  but they are celebrating 
28yo anniversary in 2029 
Still High-end client base with 80% repeat pushing 
their “One of a kind’ itineraroes 
Australia’s most loved and trusted travel advisors 
60 TA across AUS and NZ (6 in NZ) 
Strategy: Core Growth / New Growth (Reserve) / 
Loyalty (world 360)  
• Typical client / 65yo plus ((Net worth 7 

millions) 
• Henry’s (high earner not rich yet, net worth 

$2m)  
• Ultra High Net Worth ($46m) - Reserved by 

TA  
Average transaction per month $240000 
300+ advisors  
Travelers stay: 2-3 weeks in the US 
Self-drive or Tour or cruise (3 nights stay average)  
 

Will reinvite to 
IS in 2026  
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CAMPAIGNS & ACTIVITY 
Where Music Was Born – Chris Watson Travel 
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Thaslam University of Management and Entrepreneurship  

Presentation to Thaslam University on the importance of “Tourism as an Economic Engine in the South” 

How smart destination marketing creates real community impact. 
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RESOURCE CENTRE UPDATES 
 

What’s On:  
 

 
 
What’s New: 
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Newsletters – What’s New and Noteworthy in the 

South for 2026 
TRADE Newsletter – Recipients: 3811 Open Rate: 985 (25.85%) 
 
PR Newsletter – Recipients: 346 Open Rate: 166 (47.98%)  
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SOCIAL CONTENT UPDATE 
 

Gate 7 Private AU/NZ Travel Trade Community – 662 Members 
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Instagram: 
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 Facebook:  
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Market Update 

Economic & Market Update 
The following economic announcements were made in December:  

Visitation to the USA.   

November i-94 arrival data (released December)  

Australia:  

• 57,478 arrivals in November, down 13% YoY  

• Australia ranked 12th among long-haul markets for the month  

• Year-to-date visits: 867,737, down 6.1% YoY  

• Value and proximity continue to shape Australian travel choices, with close-to-home destinations 
across Asia, New Zealand and Bali dominating October volumes 
as travellers prioritise affordability, shorter flight times and high-impact cultural experiences.  

• Cultural distinction is a key demand driver. Destinations offering a strong sense of place, 
food, heritage and seasonal experiences (notably Japan, Vietnam and Indonesia) continue to 
outperform more commoditised long-haul markets.  

• Singapore recorded a sharp YoY spike in October, driven by the timing of the Singapore Grand 
Prix and a significant increase in air capacity, alongside strong stopover and short-break demand 
from Australia.  

• The USA and UK softened YoY, reflecting ongoing value pressure in long-haul travel, 
higher airfares and increased competition from closer, better-value destinations in Asia.  

• Thailand experienced its first YoY decline of the year, signalling a shift in competitive dynamics 
rather than a drop in overall Asia demand.  

• Vietnam continues to gain share at Thailand’s expense, supported by expanded air capacity and 
aggressively priced fares, making it one of the most cost-competitive destinations for 
Australian travellers right now.  
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Top 10 countries year-to-date January to October:  

Rank  Country  Visits  Percentage growth YOY  

1  Indonesia/Bali  1,507,000  +6%  

2  New Zealand  1,209,410  +7%  

3  Japan  803,180  +21%  

4  USA  615,000  -1.4%  

5  China  585,170  +19%  

6  UK  564,770  +3%  

7  Thailand  540,320  +11%  

8  India  502,310  +11%  

9  Vietnam  444,110  +20%  

10  Fiji  344,100  +0.4%  

 

Tour Operators & Travel Agencies 

■ TravelManagers has launched Corporate Travel Specialists (CTS), a new business travel brand 
giving advisors a clear pathway to expand into corporate travel alongside leisure-focused 
offerings. Source  

 
■ Tauck operational shift: Tauck will close its Australian sales office in 2026, moving local sales 

and reservations into its global network to consolidate operations and support long-term 
growth. Source  

 
■ Keith Prowse Travel named Football Australia's official travel partner for FIFA World Cup 

2026 & 2027 experiences: they will provide exclusive experiences for supporters to follow 
the Socceroo's and Matilda's to North America and Brazil. Source  

 
 

Traveler Insights  
 

■ Virtuoso’s 2026 Luxe Report shows luxury travel shifting to ultraluxe all-inclusive, meaningful 
experiences, wellness, private buyouts, slower itineraries and sustainability, driven by insights 
from 2,400+ advisors. Source  
 

■ Australian Cruise Booking Behaviour Shifts for 2026, New Data Shows: Australians are 
prioritising comfort and value, with 48% booking balcony cabins, 11% suites, 45% choosing 
bundled fares, average lead times of nine months, and Asia cruise bookings up 45% year-on-
year. Source   

https://karryon.com.au/industry-news/corporate-and-mice/travelmanagers-business-travel-brand/
https://karryon.com.au/industry-news/touring/tauck-to-close-au-office-2026/
https://karryon.com.au/industry-news/fifa-world-cup-2026-fa-travel-partner/
https://karryon.com.au/luxury/the-trends-that-will-define-luxury-travel-in-2026-from-experts-in-the-field/
https://karryon.com.au/industry-news/trends/australian-2026-cruise-booking-trends/
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■ Australians lead global summer travel in 2025, with 80% planning trips, 61% holidaying, 

average budgets of AUD$5,180, and longer stays averaging 2.1 weeks, including extended 
three- to four-week trips. Source   

 
■ The US Government is proposing a new rule requiring international travellers to disclose five 

years of social media history, amid ongoing declines in inbound travel demand. Source  
 

■ Wellness tourism is shifting from spa-led pampering to purpose-driven 
transformation, with personalised, preventative and longevity-focused experiences driving 
growth as the global wellness economy is forecast to reach US$9 trillion by 2028. Source  

 
■ Australian International Travel rises by 1M trips in 2025: Fresh Tourism Research (TRA) data 

confirms outbound travel soared to new heights in 2025, proving that travel remains a priority 
for Australians. Source  

 
Air Lift 

■ United Airlines made history on 13 December 2025 with the first-ever nonstop Adelaide-San 
Francisco flight, directly linking South Australia with the USA via a thrice-weekly seasonal 
service. Source  

 

Media 
■ ‘Surprising, compelling and powerful’: Industry reacts to Nine’s radio sell and QMS buy. Nine has 

made its biggest strategic pivot in years, walking away from radio while doubling down on digital 
outdoor. The company has sold 2GB, 3AW, 6PR, and 4BC to Arthur Laundy for $56 million, using 
the deal to help fund its acquisition of QMS and to tilt the business further toward screens, data, 
and scale. CEO Matt Stanton framed the move as a clean reset for the group who are aiming to be 
more digitally powered. But while Nine sees a neat trade – microphones out, billboards in – the 
industry is still digesting what it means for audio, outdoor, agencies and the balance of power 
across Australian media. Source.  
 

■ Wellness out, 'maximalisation' in: The 2026 travel trends reshaping how Aussies book holidays. 
Karryon’s 2026 travel trends analysis reveals a clear mindset shift from minimalism to what the 
industry is calling “maximalisation”, where travellers are increasingly prioritising rich, layered 
journeys over simple escapes. Instead of single‑destination trips, holidaymakers are seeking 
modular itineraries that blend city and nature, luxury and local immersion, and fast‑paced 
exploration with downtime. This shift is driving demand for multi‑stop itineraries, high‑value 
experiences and accommodation that functions as a destination itself, with properties integrating 
local design, community activities and memorable on‑site experiences to meet savvy travellers’ 
expectations.   
 

■ Social media and AI continue to play a dominant role in travel decision‑making, with half of all 
travellers still choosing destinations based on social platforms alone, underscoring the importance 
of compelling digital storytelling in shaping perception and demand. Beyond maximalisation, 
enduring thematic interests such as sustainability in practice, nature‑led “coolcations,” 
multi‑generational travel, and cultural experiences (from artisan workshops to markets and 
festivals) are shaping how Aussies plan holidays for 2026. Source.  

https://karryon.com.au/industry-news/trends/au-summer-travel-trends-2025/
https://karryon.com.au/industry-news/us-rule-travellers-social-media/
https://karryon.com.au/luxury/wellness-tourism-sector-pampering-to-purpose/
https://karryon.com.au/industry-news/aussie-international-travel-rises-25/
https://karryon.com.au/industry-news/airline/united-airlines-adl-sfo-first/
https://www.mediaweek.com.au/nine-sells-radio-empire-to-billionaire-in-multi-million-dollar-deal/
https://www.mediaweek.com.au/matt-stantons-rallying-cry-hold-big-tech-to-account-lift-up-aussie-media/
https://www.mediaweek.com.au/surprising-compelling-and-powerful-industry-reacts-to-nines-radio-sell-and-qms-buy/
https://karryon.com.au/industry-news/trends/2026-travel-trends-maximal/
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■ Gourmet Traveller pivots luxury experiences under new editorial leadership. Under new editor 

David Meagher at the helm, Gourmet Traveller is sharpening its focus on high‑end travel, lifestyle, 
and experiential storytelling, including greater multi‑format content across print, digital, video, and 
events. AU/NZ audiences are increasingly receptive to aspirational, immersive travel experiences. 
Luxury and premium destinations now have a higher likelihood of media coverage if positioned as 
curated, multi-sensory experiences rather than standard destination copy. Source.  
 

■ Expedia Unpack ’26: What Travel Behaviour Will Look Like in 2026 Expedia Group’s Unpack ’26 
— a global travel trend report based on platform data (Expedia, Hotels.com, Vrbo/Wotif/Stayz) 
and insights from 24,000 travellers across 18 countries — reveals how people will explore the 
world in 2026. It identifies several major behavioural trends reshaping trip planning and travel 
choices next year, offering useful planning and editorial hooks for destination marketers and travel 
media alike.  
 

■ Expedia Key Trends Driving 2026 Travel  
• Set‑Jetting: Travel inspired by film and TV locations continues to grow, with 81% of 

Gen Z/Millennial travellers saying screen content influences where they go — positioning 
screen‑inspired travel as a multi‑billion‑dollar market.  

• Hotel Hop: More than half of travellers are booking multiple stays within the same 
destination to explore different neighbourhoods or experiences, a trend particularly 
strong with younger travellers.  

• Fan Voyage: Immersive, local sporting experiences are rising in popularity, with travellers 
seeking front‑row, culture‑rich experiences beyond mainstream sports itineraries.  

• Slow & Nature‑Led Escapes: “Farm charm” and slow‑paced destinations reflect continued 
interest in unplugged, nature‑oriented travel supported by strong growth in reviews and 
booking interest.  

• Readaways & Regional Retreats: Trips focused on reading, relaxation and quality time 
(boosted by social media trends) indicate mindful and restorative travel motivations for 
2026. Source  

 

 

 

  

https://mumbrella.com.au/luxury-brands-targeted-as-gourmet-traveller-revamps-under-new-editor-911772
https://www.expedia.com.au/unpack26
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Actions 
 

■ International Showcase Report 

■ Melbourne Sales Calls 

■ Auckland Sales Calls 

■ Mission Planning 

■ Trade & PR Newsletter 

■ GMM 26 Final Targets  

■ IMM 

 

 

 


