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I. Market Overview. 
 
Orchestra/L’Echo Touristique December 2025 - Top 20 destinations and market trends update   
Across all destinations, travel sales through both physical and online travel agencies remain stable, +0.1%, compared 
to December 2025, after a 3.8% increase in November. In terms of destinations, mainland France still leads the Top 20, 
although its performance continues to weaken (-19%). Spain follows with a 1.91% decrease, followed by Tunisia with a 
12.4% surge. Conversely, the United States ranks 11th (vs 10th last month), with monthly revenue dropping by 28.3%. 
Source : Baromètre Orchestra/L’Echo : le top 20 des destinations en décembre 2025 - L'Echo Touristique   
 
2025: A year of adjustment for French travel agencies 
According to the EdV–Orchestra Observatory, 2025 stands out as a year of rebalancing for the French travel distribution 
market. While the number of travellers declined by around 3% compared with 2024, the sector proved resilient thanks 
to higher spending per trip. The average travel budget rose by roughly 3% to €1,808, allowing overall sales value to 
remain broadly stable despite a 4% drop in the number of bookings made through agencies. This adjustment is reflected 
in destination patterns. France and medium-haul destinations followed a similar trajectory: fewer departures, but higher-
value trips. Medium-haul emerged as the main growth driver, supported by strong performances from Egypt, Italy and 
Tunisia. Egypt recorded exceptional growth, while Vietnam stood out as the rare long-haul destination to post significant 
gains. By contrast, long-haul travel overall lost momentum, with notable declines for Thailand, the United States, the 
UAE and the Dominican Republic. Booking behaviour throughout the year was uneven. After a strong first quarter, 
demand slowed sharply in spring, particularly in June, before stabilising again in autumn. Travellers also planned further 
ahead, with the average booking lead time extending to 79 days. Early indicators for the first quarter of 2026 confirm 
this trend: fewer travellers, but higher-value trips, driven mainly by medium-haul destinations and changing customer 
profiles, with fewer families and more couples, solos and organised travel formats. 
Source : Observatoire EdV – Orchestra : 2025 une année de transition et un hiver 2025-2026 porté par le moyen-
courrier - Tour Hebdo  
 
Tour operating in France: early indicators point to a resilient 2026 
Data released by the Seto suggest that French tour operators are entering 2026 on solid footing, even if booking activity 
has eased slightly since early January. After a strong 2024/2025 financial year, the winter 2025–2026 season is shaping 
up well, with revenue and passenger numbers both up by nearly 9% and more than 70% of the season already sold by 
the end of December. Growth is being fuelled primarily by holiday clubs and group travel, which continue to gain market 
share, while traditional touring products are struggling to regain momentum. Domestic ski holidays are once again acting 
as a key pillar of winter sales, alongside several high-performing international destinations. Egypt clearly stands out, 
recording exceptional growth and benefiting from renewed air capacity and strong visibility. Spain, Morocco and the 
Dominican Republic also rank among the main contributors to winter volumes. Long-haul travel presents a more 
contrasting picture. While destinations such as the French Caribbean, Vietnam, Japan and Senegal are expanding, 
others are facing headwinds. The United States continues to lose appeal, weighed down by high on-the-ground costs 
and political perceptions, while Tanzania, Cuba and Thailand are also under pressure.  
Sources: Le SETO dévoile les tendances hivernales 2025-2026 et celles à venir pour cet été - Tour Hebdo ; Les chiffres 
"très encourageants" des tour-opérateurs français - Bee Travel News 
 
US Tourism: softer demand amid policy changes and rising costs 
Recent data point to a gradual decline in international travel to the United States, with French outbound travel particularly 
affected, although the destination remains an important long-haul market. According to French tour operators, organized 
trips from France to the US fell by around 15% over the 2024–2025 period, and early bookings for summer 2026 are 
currently lower than last year. This trend reflects a broader slowdown, as total international arrivals to the US have been 
easing for several months. Several factors are contributing to this softer demand. Higher on-the-ground costs are 
frequently cited by professionals, as inflation has significantly increased accommodation, dining and transport expenses, 
prompting travellers to reassess value for money. In parallel, the evolving political context and discussions around 
stricter entry requirements under the ESTA program, including expanded social media disclosures, are being closely 
watched by travellers. Studies from the World Travel & Tourism Council suggest that such measures could influence 
travel intentions, particularly among visitors from visa-exempt countries, although their full impact will depend on final 
implementation. Western European markets, including France, the UK and Germany, have shown moderate declines, 
while Canada, historically the largest source market, has also recorded a noticeable slowdown. That said, the United 
States continues to attract a substantial number of French visitors: 1,589,676 French travelers visited the country in 
2025, according to preliminary figures from the National Travel and Tourism Office. While demand is adjusting, the 
destination remains firmly positioned among the preferred long-haul choices for French travelers. 
Sources: Aux États-Unis, le tourisme international recule depuis huit mois - L'Echo Touristique ; Les États-Unis vont-ils 
décourager les voyageurs étrangers avec l’évolution de l’ESTA ? - Le Figaro ; États-Unis : jusqu’à 4,7 millions de 
touristes pourraient manquer à l’appel en 2026 - Bee Travel News ; Les États-Unis vont-ils décourager les voyageurs 
étrangers avec l’évolution de l’ESTA ? Le Figaro 
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II. Executive summary. 
 

❖ 2026 ‘Le Salon des Voyages’ Consumer Show, February 28th - March 1st, 2026 (Update)  
In January, BWC coordinated with the TSUSA and the ‘Le Salon des Voyages’ organization teams to create the booth 
design’s assets for the show (backwall and counter). BWC suggested using an Outdoor-themed image with the green 
branded logo and the ‘One Region, Infinite Adventures’ message content.    
 
           ‘Le Salon des Voyages’ website visibility for TSUSA destinations       Backwall booth design 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ 2026 TSUSA Pan-European Roadshow (Update)  
In January, BWC continued to prepare the TSUSA March 16th, 2026, Paris Mission. See section III. Travel Trade 
Activities for full update.  
 

❖ 2026 Visit USA France membership activities 
In January, the TSUSA destinations were featured in two Newsletters and a total of six articles. See section VII. Visit 
USA France Membership for review.  
 

YTD International Metrics for FY26 - Q1 through Q3 
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III. Travel Trade activities. 
      FY26 Trade events or marketing highlights with Tour Operators 
 

Event/ 
Action 

Contact 
person 

Activity/Activation 
Follow up 
/Next step  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
2026 TSUSA 
PAN-
EUROPEAN 
ROADSHOW  
PARIS, 
FRANCE 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 

In January, BWC continued to prepare the 
TSUSA March 16th, 2026, Paris Mission, 
coordinating with both TSUSA, host hotel and 
venue teams for the following actions: 
-Hotel check-in and check-out dates, reservation 
link and payment process.  
-Venue space layout, furniture, sound and video 
material, on-site delivery process.   
-Food and beverage menu choices.  
-Set of official invitations to trade, media and key 
industry partners (completed).  
-Creation of new giant roll ups and a photocall 
backdrop with the new TSUSA branding 
(completed).   
-Creation of all-state video for on-screen display 
during the event.  
-Meetings with the Chef’s PR team for the 
morning culinary activation.   
-Additional pre-mission meetings with tour 
operators to explore product development and 
marketing needs: Worldia, Jetset Voyages, Back 
Roads and more.   
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IV. Newsletter & Sales calls.  
       
Trade monthly Newsletter: share inspirational content, event calendar, must-do attractions, 
and new travel suggestion with trade partners.  
 
Newsletter release 
BWC created and shared a Newsletter to the French Trade Industry on January 23rd, highlighting the ‘Hit the Road: 
What’s New & Noteworthy in the South for 2026’ theme in the following destinations: Rhythms of the South, Alabama, 
Mississippi, North Carolina and South Carolina.  
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Trade contacts, meetings, phone calls: explore training, action, and partnerships. 

Company 
Name 

Contact 
mode 

 Contact 
person 

Activity/Activation 
Follow 
up/Next 

step  

AIR CANADA 
(FRANCE) Email 

Jean-François 
Raudin France 

Country 
Manager. 

In January, Jean-François shared the 2026 Air 
Canada Trade Workshop preliminary dates for 
tour operators, service providers and tourist 
offices to attend. The events are scheduled on 
November 18th, 2026, in Toulouse (Southwest 
of France) and November 25th, 2026, in Lyon 
(Southeast of France).  

BWC will 
review 
calendar fit 
for FY27 
scope of 
work. 

AILLEURS 
VOYAGES Email 

Maxime Leotot 
Agency 
Network 
Director. 

Ailleurs Voyages is one of France’s leading 
groupments of franchised agencies that also 
include the Bleu Voyages and Carrefour 
Voyages brands. Maxime is responsible for the 
Southeast area (Rhône-Alpes region) that 
oversees around 70 agencies. He contacted 
BWC to participate in their 2026 bi-annual 
Workshop event in the city of Lyon on March 5th 
and 10th, 2026. BWC had to decline due to late 
notice and agenda conflict but is interested in 
considering the opportunity for their Fall events 
in October 2026.  

BWC will 
review 
calendar fit 
for FY27 
scope of 
work.  

TERRES 
D’AVENTURE  
(VOYAGEURS DU 
MONDE GROUP) 

Meeting 

Sylvain Mer 
USA Travel 
Specialist & 

Product 
Referent. 

Following previous discussions, BWC had a 
meeting with Sylvain on January 28th in their 
offices in Nantes. The goal was to review his 
itinerary for the self-guided fam trip he will be 
taking to the South early April 2026 (Louisiana, 
Mississippi and Tennessee). BWC shared 
lodging and visit suggestions and will 
coordinate with the TSUSA team to see if 
destinations are willing to help further. 

Follow-up in 
future 
reports. 

ENVOL  
ESPACES Meeting 

Marine 
Lerosier 

Reservation 
Manager & 

USA Referent. 
 

Envol Espace is a school trip specialist agency 
based in Normandy. With the wish to create 
new offers and experiences for their customers, 
Marine contacted BWC to receive full training 
on TSUSA destinations, especially Louisiana 
and New Orleans. The 1.5-hour training was 
provided by BWC on January 20th, with 
suggestions and tips on what is suitable for 
school groups. BWC will follow up on product 
development and needs.   

Follow-up in 
future 
reports.  

VISITEURS Meeting 

Roxane 
Vergught 
Marketing 
Manager 

& 
Anaïs Diallo 

Regional Sales 
Coordinator. 

BWC attended the January 13th, 2026, 
Visiteurs Roadshow in Chartres (Central 
France), providing a full training on the TSUSA 
destinations with a focus on Louisiana and New 
Orleans, to 25 attendees representing key 
distribution networks from the area: Leclerc 
Voyages, Havas Voyages, Simplon Voyages, 
Fram, TUI, Carrefour, Art du Voyage, Viza for 
Dreams.   

No follow-
up needed. 

EXPEDIA TAAP  
(FRANCE) Meeting 

Eve Messulam 
Market 

Representative 
to Expedia 

TAAP. 
& 

Quentin Del 
Bergiolo 
Business 

Developer. 

BWC partnered with Expedia TAAP and 
JetBlue France teams to attend a 45-minute 
Louisiana/New Orleans-dedicated training 
event in Nantes (West of France) on January 
28th, 2026, to a targeted 10-15 distribution 
network representatives including Luziran 
Voyages, Calliope Travel, Eden Tour, Ailleurs 
Business, Garden Globe, L’Atelier des 
Voyages and West Euro Bike.  

No follow-
up needed. 
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PARFUMS DU 
MONDE Email 

Christelle 
Wetzler 
Product 

Manager. 

Parfums du Monde specializes in tour series 
and ad-hoc groups all over the world. Christelle 
is working on a 40-50 passenger group 
planning to travel to the South, mainly 
Louisiana, for Mardi Gras 2027. She requested 
suggestions for ‘off the beaten paths’ activities, 
meals or visits. BWC shared ideas in the New 
Orleans, Baton Rouge, St Francisville, 
Lafayette, St Martin Parish and Houma areas.  

BWC will 
follow up on 
further 
needs.  

ICELANDAIR  
(FRANCE) Meeting 

Juliette 
Desmul 
Account 
Manager 

Europe, IK & 
France 

& 
Lora 

Burguet 
Sales & 

Marketing 
Specialist. 

Following previous discussions in 2025 to 
highlight and support Icelandair’s air 
connectivity to Raleigh, NC out of Paris-CDG, 
BWC had suggested planning a trade fam trip 
in coordination with the Icelandair and Visit NC 
teams. In January, Juliette advised BWC that 
the project has been declined internally for the 
2026 scope of work.  
Lora also reached out to BWC for any common 
trade opportunities to highlight Icelandair’s 
Nashville and Raleigh routes in 2026. 

BWC and 
Icelandair 
France will 
discuss 
partnership 
options 
again for 
FY27.  

JETSET 
VOYAGES Meeting 

Valérie Heurtel 
USA Product 

Director 
& 

Yves Schaub 
Sales Director. 

BWC had regular meetings with the Jetset 
Voyages team over the last few months, 
discussing co-marketing and partnership 
options after they integrated the Marrieton 
Développement Travel Group. Thanks to 
extended business deals, Jetset Voyages now 
reaches out to over 4,500 travel agencies in 
France, including the Havas Voyages and 
Selectour distribution networks, that weight 
45.5M € in sales volume on other mainstream 
destinations. BWC would like to seize the 
opportunity to further promote the TSUSA 
destinations through their new sales channels 
and visibility tools.  

BWC will 
work on 
suggestions 
for the 
FY27 scope 
of work.  

AMERIGO Email 

Nathalie 
Delame 

USA Product 
Director. 

In January, Nathalie contacted BWC for insight 
on a Kentucky and West Virginia-combo 
itinerary. BWC suggested a specific number of 
nights and itinerary layout for Louisville, 
Bardstown, Mammoth Cave NP, Lexington, 
Lewisburg, Seneca Rocks & Spruce Know, 
Berkeley Springs and Harper’s Ferry.  

No follow-
up needed. 

BACK ROADS Meeting 

Nadège 
Peccavet 

USA Specialist 
& Product 
Manager. 

BWC had a Sales call with Nadège on January 
26th to invite her to the TSUSA Paris Mission 
and review product development needs and 
marketing opportunities. Nadège also updated 
BWC with Back Roads’s current transitioning 
process after being purchased by the Marrieton 
Développement Travel Group last year.  

No follow-
up needed 
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V. PR & media activities.  

Contacts with the media, meetings, releases, coverage opportunities, clipping, press 
trips. 

Press releases and Media contacts.  
In January, BWC created and distributed a press release to key targeted media in France, highlighting the ‘Hit the 
Road: What’s New & Noteworthy in the South for 2026’ theme in the Rhythms of the South, Alabama, Mississippi, 
North Carolina and South Carolina.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ Coverage book Link: January 2026 | GPP France FY25-26 | CoverageBook  
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Company 
Name 

Contact 
mode 

Contact 
person 

Activity/Activation 
Follow 
up/Next 

step  

Monthly media contacts  

LES 
SPLENDEURS 
DU MONDE 

Meeting 

Oscar 
Rucheton 

Partnership 
Manager. 

Following a previous meeting during the 2026 
IFTM/Top Resa Show in Paris, BWC had a follow-up 
call with Les Splendeurs du Monde, one of France’s 
leading travel media platforms in France 
(lessplendeursdumonde.com), with a 810K+ follower 
community on Instagram and Facebook. BWC will 
explore further interest for TSUSA to include a potential 
partnership in the FY27 scope of work if relevant.    

See future 
reports for 
updates. 

BALADES  
& RANDO, 
GALLIMARD 
VOYAGES, 
GROUPE SCP 
PRESSE 

Meeting 

Antoinette 
Paoli 

Freelance 
Travel 

Journalist. 

Following BWC’s January Newsletter for TSUSA, 
Antoinette expressed interest in a media coverage 
collaboration. BWC had a meeting with her to invite her 
to GMM 2026 and to further understand the angles she 
usually covers, along with the expectations she has for 
the travel media titles she works with. Antoinette is 
reviewing press trip destination option and will more 
likely choose South Carolina.  

BWC will 
finalize her 
registration 
in 
February.  

LE JOURNAL 
DES FEMMES Email 

Sophie 
Gachet 
Chief of 
Tourism 

Department 

Woman magazine with a 19.8M monthly audience.  
Invitation shared for the 2026 TSUSA Marketplace and 
press trip. 

See future 
reports for 
updates. 

LA PROVENCE Email 

Laura 
Cialdella 
Chief of 
Tourism 

Department 

Southeast of France regional newspaper with a travel 
section. 54K print circulation and 2.2M daily audience.  
Invitation shared for the 2026 TSUSA Marketplace and 
press trip. 

See future 
reports for 
updates. 

LONELY 
PLANET Email 

Charline 
Poullain 

Journalist 

Outdoor and Travel-oriented media platform.  
300K monthly audience.  
Invitation shared for the 2026 TSUSA Marketplace and 
press trip. 

See future 
reports for 
updates. 

LEBONBON.FR Email 
Sarah  
Leris 

Journalist 

Lifestyle, leisure, News and Event media platform with 
an 850K audience.   
Invitation shared for the 2026 TSUSA Marketplace and 
press trip. 

See future 
reports for 
updates 

VOYAGES ET 
HOTELS DE 
REVE 

Email 
Alexandre 

Arditti 
Chief Editor 

Luxury travel magazine with a 50K print circulation and 
350K readership.  
Invitation shared for the 2026 TSUSA Marketplace and 
press trip. 

See future 
reports for 
updates 

20 MINUTES Email 

Jean Claude 
Urbin 

Freelance 
Journalist 

National News media platform with a travel section.  
15.5M monthly visitors.  
Invitation shared for the 2026 TSUSA Marketplace and 
press trip. 

See future 
reports for 
updates 
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VI. Social Media.  
 
 
Content  
B World Communication published 10 Facebook and Instagram posts in January, with a selection of highlights and 
events such as Culinary/Food & Libations (Alabama, South Carolina), Neighborhoods and attractions (Kentucky, New 
Orleans, Tennessee, Louisiana, Missouri, Nashville) and Nature (North Carolina, Mississippi). 
 

Facebook January 
2026  

Evolution vs 
last month 

Instagram January 
2026  

Evolution vs 
last month 

Facebook page 
followers  

7,600 Down 0.07% Instagram page 
followers  

334 Up 22.86% 

Facebook reach  14,431 Up 59.7% Instagram reach 11,706 Up 65.4% 

Facebook views  20,135 Up 74.8% Instagram views  8,000 Down 19.6% 

Facebook likes 47 Up 30.56% Instagram likes  190 Down 32.62% 

Facebook comments  9 Down 25% Instagram comments  9 Even  

Facebook shares 1 Up 100% Instagram shares 0 Down 100% 

 
 
Paid promotion  
B World Communication published 6 sponsored posts in January, 3 Facebook posts for a total amount of $49.31 and 3 
Instagram posts for a total amount of $49.25, totaling in $98.56 spent on paid promotion.  
The sponsored Facebook posts resulted in 23,273 views (record to date) and 555 interactions including 488 clicks on 
the Facebook page. The sponsored Instagram posts resulted in 9,929 views and 327 interactions including 259 clicks 
on the Instagram page. 
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Post highlights 
Kentucky - neighborhoods & attractions - Louisville, New Orleans - neighborhoods & attractions - LaPlace, Tennessee 
- neighborhoods & attractions - Pigeon Forge, Alabama - culinary - BBQ trail , Louisiana - neighborhoods & attractions 
- Gothic Jail of DeRidder, Missouri - neighborhoods & attractions - hotels , North Carolina - nature - Nantahala National 
Forest, Nashville - neighborhoods & attractions - Tennessee State Museum & Capitol, South Carolina - culinary - 
Michelin, Mississippi - nature & culture - roadtrip Natchez Trace Parkway 
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VII. Visit USA France membership. 
Meetings, Newsletter, Workshops update, Consumer shows, E-learning, and projects. 

 

Source  
Activity/Activation Follow up/Next 

step  

 

1. 2025/2026 Membership Monthly Newsletter (French and 
English). 

 
BWC created and shared an article dedicated to the Rhythms of the South 
destinations, highlighting the 2026 Food & Music festivals.   
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Link to content : Rhythms of the South : Les festivals 2026 à Atlanta, 
Nashville et La Nouvelle-Orléans - Office du tourisme des USA  

 

Performance results 
-Trade contacts (French version): 7,500 / Open rate: 35.5%. 
-Trade contact (English version): 1,000 / Open rate: 33.2%. 
-Media contacts: 1,000 / Open rate: 35.6%. 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Kentucky’s Outdoor gems 
will be highlighted in the 
February Newsletter.  
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Other Travel South USA destinations were featured in the Newsletter: 
 
Mississippi (by Visit Mississippi)   
 

 
 
Link to content : Un nouveau chapitre pour le Tupelo Hardware Company au 
Mississippi - Office du tourisme des USA 
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Baton Rouge (by Visit Baton Rouge)  
 

 
 
Link to content : Baton Rouge : Focus culinaire - Office du tourisme des USA  
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2. Additional B2B2C Newsletter (French only).    
 
Louisiana (by Louisiana Office of Tourism)   
 

 
 
Link to content : Louisiane : entre mystères et légendes - Office du tourisme 
des USA 
 
Performance results 
-Trade contacts: 7,500 
Open rate: 31.9%. 
Click rate: 1.4%. 
 
-Consumer contacts: 38,500 
Open rate: 23.3%. 
Click rate: 0.9%. 
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Kentucky (by Visit Cincy Region)   
 

 
 
Link to content : La région de Cincy : un pied en Ohio, l'autre au Kentucky ! - 
Office du tourisme des USA 
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Nashville (by Visit Music City)   
 

 
 
Link to content : Les secrets de Music City - Office du tourisme des USA 
 

3. 2026 Membership monthly banner promotion. 
As each year, monthly banners are paused in January and February to create 
new designs and messaging. Promotion will resume in March through 
December 2026.  
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4. E-learning -Update. 
The V10 version of the E-learning program came to an end in January and will 
be replaced by a new version (V11) as of February 2026.  
The TSUSA modules will be maintained or updated as mentioned in the 
previous reports. 

 
5. 2026 B2B Workshops.  

On January 19th, 2026, BWC registered Travel South USA to one of the 2026 
annual Workshops organized by the Visit USA France team for the Trade 
industry. BWC will attend the November 26th, 2026, session in Paris.  
 
 
 
 
 
 

 
 

*********************** 
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