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Campaign Background

Sweet
e Travel South, Naturally 2.0 is the second iteration of this award- ARKAN SAS Alabg%lé

THE NATURAL STATE
winning campaign, using high-impact, video-first storytelling to
inspire UK travelers to explore the Southern USA’s outdoor and
cultural experiences.

e State Partners: TEAM “ @ICS

o Media Only: Alabama, Arkansas, Louisiana, North Carolina KENTUCKY Feed Your Saul.
o Maedia + Creative: Kentucky and Tennessee

* The campaign also partnered with Trailfinders as the key tour | c -
operator. ﬂ TENNESSEE

North Carolina SOWNDS PERFECT

visitnc.com

* Audience:
o Travel-enabled Empty Nesters (55+), DINKS (36—45) and Older TRAILEINDERS
Millennials (28-35) in the UK. THE TRAVEL EXPERTS

............................................................................................................................................
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Media Mix

For 2025, Travel South, Naturally campaign content was distributed across:

Meta

©)

Leveraging static
and video assets
across multiple
formats, including
Facebook and
Instagram reels,
stories, and main
feed ads.

Native

AD
YOU

LIKE.

Delivering 30-second
outstream video and
native static formats,
embedded seamlessly
within premium travel
and lifestyle content.

VOD

(

Showcasing 30-
second cinematic
video assets across
premium streaming
platforms and high-
guality websites.

Escapism

escapism

Running two digital
articles, within
premium travel

content reaching
engaged
audiences.

Travel

All Y'all Are Welcome USA

Trailfinders

TRAILFINDERS

THE TRAVEL EXPERTS

Partnering with a
trusted UK tour
operator to convert
destination
inspiration into
travel planning and
booking
consideration.

............................................................................................................................................
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TRAVEL SOUTH NATURALLY

Microsite

The campaign microsite, www.travelsouthnaturally.com mf?XTEﬁﬂsi{]llgH WIN A TRIP FOR TWO!
was refreshed to host a wealth of inspirational content, el s
including hosting an updated hero video and partner « % TENNESSEE

videos.

Pages included:

OUR TRAVEL SOUTH JOURNEY

* Homepage

* Getting Here / Trailfinders
* WinaTrip

 Alabama

* Arkansas

* Kentucky

* Louisiana

* North Carolina

* Tennessee

OUR INFLUENCER TEAM

AMEL

This slide will be shared with all partners
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Executive Summary

Travel South, Naturally 2.0 delivered a highly successful, video-first campaign
that exceeded targets, and strengthened awareness of, and bookings for, the six
participating states among UK travelers..

High-reaching: The campaign delivered 20.85m impressions, against 16.5m
target (36%).

e Cost-effective: The campaign delivered a lower $10 CPM (against $12.73
target) and $144k added value, equating toa per partner ROI of $1.71 :51.

* Increased consideration and booking: despite an otherwise slow pacing for |
the USA, Trailfinders bookings showed a 1.3% increase, and the brand survey
showed users were 2.5x more likely to consider the six states as a travel
destination.

e Standout Media: VOD delivering +32% impressions, with an exceptional
83.4% video completion rate (70% benchmark).

This slide will be shared with all partners 10




Travel

All Y'all Are Welcome USA

Performance Overview

Performance against Key Metrics: Additional Results:

2.5x Exposed users more likely to consider
22.8m : ‘ P Y
: Aga|n§t 16.8m ta rget More likely to travel to the six states.
Impressions equating to 36% uplift consider

Against a $210k media investment
Equating to 0.38% CTR $144k *media only does not include content
Against a target of 0.20% Added Value creation/metrics in calculations.
Against $12.73 target Sl-7 351 For every $1 of media spend invested
equating to -21% reduction ROl Per by the partner, $1.7 media value was
Partner delivered.

This slide will be shared with all partners 11
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Channel and Audience Insights

£10Q)

4 N O N O N
m—:] ®_0

— a
Meta delivered Not only did VOD I?scaplsm ACTEAE NRIRLIRE
. . audiences spent Travellers over the
the highest deliver an .
: almost 3mins age of 55 were
number of outstanding VTR at . : :
: . ) reading the most interested in
impressions (59% 83.4%, it also . : :
. . published articles, campaign content,
of total), while drove action, . . .
L : which gave equal watching videos to
maintaining generating most SOV to all six end and clicking to
excellent 8.19% clicks and highest : .
partners. site.

ER. CTR.

............................................................................................................................................
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Breakdown Per Channel

Channel/Partner Targejc : Dellver.ed Other Key Metrics
(Impressions) (impressions)

Meta 10m 13.5m (+35%) 1.1m Engagements / 8.19% ER
. . 23.2k Clicks / 1.21% CTR

Native Social 3.1m 3.1m 697K Views / 50.08% VTR

2.9m Views / 83.4% VCR (70% benchmark)
VOD 2.6 3.5 329
m m (+32%) 44.6K Clicks / 1.27% CTR (0.20% benchmark)
Escapism 650k 650k 22.2K Total Page Views

2:57 Dwell Time (2:30 benchmark)

2.1K Clicks / 1.61% CTR
Trailfinders n/a 1.9m 2.7K Page Views
2,811 Room nights

94k pageviews

Mi it
ICrosite n/a n/a 6.1k comp entrants / 1.6k opt-ins

This slide will be shared with all partners 13
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Brand Survey Results

* The Brand Lift Study was delivered to users that were exposed to the campaign, as
well as those not exposed. The unexposed users matched the campaign's target
audience, to ensure fair comparison.

* The survey asked questions around:
o Interest in the destination
o Future consideration
o Perception of the destination
o Familiarity with the destinations

AR R R

* Respondents were asked to mark their answers on a scale of 1-10, with 1 being
lowest and 10 being highest.

............................................................................................................................................
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Brand Survey Results

1.The campaign reached people genuinely interested in travelling to the six states

Around 50% of exposed users rated an interest score of 6 out of 10 or more, showing the campaign
successfully engaged people already receptive to travelling to the Southern USA.

2. Exposed users were 2.5x more likely to consider the six states as a travel destination

Nearly half of exposed users said they would consider travelling to the Southern USA, delivering one of the
strongest brand lift results in the sector.

3. The campaign significantly improved perceptions of the six states

Around 1 in 3 exposed users formed a positive impression of the destination, compared to just 1 in
10 among non-exposed audiences, demonstrating a clear uplift in brand image.

This slide will be shared with all partners 16
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Performance by Media
Overall Campaign

In this section, we have included all channel analysis for Travel South only.
Each partner will only receive their own tailored analysis and will not see other destination partner results.
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Social Performance

13.5m 1.1m 15.6K

Impressions Engagements Clicks
+35% 8.19% ER 0.12% CTR

e Paid social activity ran across main feed static and video formats,
exceeding the 10m impression target by +3.5m.

Lemn mose

e The campaign achieved a total reach of 3.6m, extending visibility
i [ Cnmnmste e o | w0 QV
across key UK audiences. T S A B A \i

e The 55+ audience segment dominated traffic, which aligns with the
destination marketing nature of the campaign.

> Lewn more

. ‘, | o |
e Facebook Reels placements drove most clicks, above story formats and 0aR il [T R

wanncatinn Tanranse

static grid posts. e |

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis



Yg U Travel

Ll KE. All Y'all Are Welcome USA

Native Display

1.7m 21.6K

Impressions

+3% Clicks
(0]

* Native Display delivered a strong 1.22% CTR, significantly
outperforming the 0.4-0.8% benchmark.

e Performance indicated high audience relevance, with users
actively clicking through to Travel South landing pages.

* Alabama was the standout creative, with the top-performing
creative achieving a 1.45% CTR.

* Results were strongest on mobile, where native placements
delivered greater scale and engagement due to increased in-feed
visibility.

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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Outstream Video

1.3m

Impressions
on target

Outstream video delivered a solid 50.08% VTR, performing well
within the 40—-60% benchmark for this format.

* Results confirmed strong creative relevance and audience
engagement, with users staying with the video to (or close to)
completion.

* Alabama was the standout creative, with the top-performing
outstream creative achieving a 55% VTR.

* Desktop drove the strongest VTR, reflecting more leaned-in viewing
behavior, with top-performing sites including Mumsnet, Daily Mail
and Metro delivering both scale and quality engagement.

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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VOD Performance

83.40% 1.27%

CTR

0.20%
Benchmark

VCR
70% Benchmark

* VOD delivered over 2.9m completed views, as well as
inspiring action by generating clicks to site.

* Adventure/Nature Travelers and Frequent Travelers were
more likely to watch videos to the end with a VCR of 85%.

e Cultural Explorers were more inclined to click with a 1.82%
CTR (vs 0.90% and 0.93% for Adventure/Nature Travelers
and Frequent Travelers respectively).

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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VOD Best Performing Creative

84.85% 1.58%

VCR CTR

[o)
70% Benchmark 0.20%
Benchmark

* Arkansas was the top-performing VOD creative, delivering a high
completion rate of 84.85%.

* It also generated 8.9k clicks at 1.58% CTR, demonstrating strong

(o] Pinnacie Mountain|
engagement at scale.

* Performance was driven by a strong opening, clear sense of place
and well-paced cinematic storytelling, balancing aspiration with
accessibility encouraging viewers to stay with the video and
actively click through.

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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Escapism Performance

YOUR GUIDE TO DISCOVERING OUTDOOR ADVENTURES AWAITS
THE BEST OF THE GREAT IN TENNESSEE, KENTUCKY AND
OUTDOORS IN ALABAMA, NORTH CAROLINA

of “ f ugh ;, can

LOUISIANA AND ARKANSAS

2 mins 57" - N
22K Avg Dwell Time 650K . A—

Page Views Benchmark of Impressions
2 mins 30"

e Escapism published 2 x inspirational articles on
Escapism.com:
o Alabama, Arkansas, Louisiana (11.9k views)
o Kentucky, North Carolina, Tennessee (10.2k views)

TEAM o
TENNESSEE iricRy

e The articles performed strongly, delivering a combined 22K
page views from 650K impressions.

* Average dwell time across both articles was 2:57, T ,
exceeding the 2:30 benchmark and indicating high-quality e S
user engagement. '

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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TRAILFINDERS Travel
USA

THE TRAVEL EXPERTS ,
All Y'all Are Welcome

sSoulful South

Experience the Ul

Experience Southern USA

Feel the soulful rhythms of New
Orleans and the historic charm
of Savannah as Southem USA

draws you into a world of music

history and natural beauty. Be
inspired by a selection of our Casims Sexbum USA whes e
favounite road inps and hidden
’ v vam New Oean Orast Yempny
Moortars Matens #are D . todey =

gems here

‘ TrovelSouth

Dedicated Landing

1x Social Media Post Page
Live for three weeks on

73K+ Followers across |G & FB
Trailfinders.com

1x Solus Email

2x Email Inclusions Sent to high intent clients
ing 1 T
Reaching 1M UK & IR Travellers Avg open rate of 55%

MD S G This slide is shared with all partners
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Trailfinders: Performance

1.98m 2.7K

Experience Southern USA

Impressions Page Views

Feel the soulful rhythms of New
Orleans and the historic charm
of Savannah as Southern USA

draws you into a world of music,
history and natural beauty. Be
inspired by a selection of our
favourite road trips and hidden

gems here.

* Three email activations reached a combined audience of 1.9M
recipients, generating over 2.1K clicks at an average CTR of 1.61%.

e Social activity delivered strong visibility, generating 6.8K+ views.

Experience Southern USA

* The landing page achieved 2.7K visits, demonstrating clear intent S T
Orleans to the historic charm of

e , .
from Trailfinders’ travel-ready audience. bt il

draw you into a world of music,
history and natural beauty. Be

inspired by a selection of our

e Performance highlights Trailfinders’ strength in converting ravourile-rond s hero,
inspiration into action, effectively supporting consideration and
booking behavior.

MD S G This slide is shared with all partners
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Partner Results

In this section, we have included all individual partner analysis for Travel South only.
Each partner will only receive their own results and will not see other destination partner results.

MDSG



Alabama: Overview

* At S35k investment in media, Alabama
were a key partner the Travel South,
Naturally campaign, which had a total
campaign value of $354k.

* For each partner, this equates to $1.7 of
media delivered for each $1k invested.

* Economic impact is calculated by
multiplying Trailfinders room nights
for Alabama (51) by pax (61) by ave.
daily spend ($529.50; source:

globalstatisics.com).

SweetHome Trovel
Al a ba ma AllYall Are Welcome ~ USA

Alabama Results

2.6m 669.3K 10.9K

Impressions 30" Video Views Clicks

83.80% 0.40%

VCR CTR
70% benchmark 0.20% benchmark

22.9K S1.6m

Pageviews* Economic Impact

*Escapism + Microsite **Trailfindersdata 36



https://www.theglobalstatistics.com/united-states-tourism-statistics/#google_vignette

: SweetHome Trovel
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Instagram

travelsouthusa

o Bon Secour Wildlife Refuge

. OUTDOORS N Learn more > :
. ALABAMA .
. traveisouthusa Explore Gulf beaches, river deitas :
. forests and state parks :
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Alabama — Digital Performance

Video-on-Demand 30”:

525K i 83:8% 7K

VCR
70%
Benchmark

Video
Completions

Clicks
1.13% CTR

Outstream: Native:

253 260K 3K

Clicks Impressions Clicks
0.10% CTR 5% uplift 1.16% CTR




Alabama — Social

Social:

1.4m

Impressions

147K

Engagements

Clicks
0.04% CTR

Learn more

Qv

travelsouthusa Explore Gulf beaches. river deltas
forests and state parks

SweetHome TrovelSout
Al a ba ma AllYall Are Welcome ~ USA

Explore Gulf beaches, river deltas, forests
and stale parks




SweetHome  Travel
A l a b a ma AllYall Are Welcome ~ USA

)\ ."’)'. A
TOP OUTDOOR EXPERIENCES

JI. DAUY

|SL "\'.S}\.‘ =
10.9K e

. —_
i Sl
Page Views

02: MOBILE
~ TENSAW-DELTA

\—-— —

7 q,‘,__ OUR XPERIENCES IN AL ABAMA
SWALDLIFE REFUGE : |
L e

04 L ELBY,
 GULF RREPARK
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Bon Secour Wildlife Refuge
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Paid Social

Instagram

oo travelsouthusa
South
**  Sponsored

o Mobile Tensaw-Delta

Learn more

©Qv

forests and state parks
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travelsouthusa Explore Gulf beaches, river deltas,

Travel South USA :

Explore Gulf beaches, river deltas, forests
and state parks

TrovelSouth
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. Bon Secour National Wildlife Refuge protects dune, beach and nesting habitat and is
a quiet, family-friendly way to sample Gulf ecology; Gulf State Park's Lake Shelby ,
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Trailfinders

Webpage

5

\.

Discover the Soulful South where rich culture meets unforgettable adventures.

From the soulful rhythms of New Orleans to the historic charm of Savannah, the cities of the South draw you into a wvorld of music and
history. Beyond the cities never-ending natural beauty c=ifxg=araarks and coastal landscapes - cruise along the mighty Mississippini, kayak
Alabama’s tranquiel lakes or cycle throughhued wilderness in Arkansas.

Whatever your interests are Traiifinders invite you to experience it all. Call us today and kickstart your holiday to this incredibtlé sa
Travel South, Naturally.
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Trailfinders

Email Marketing

Experience Southern USA

Experience Southern USA

From the soulful rhythms of New p
Orleans to the historic charm of
Savannah, Southern USA will
draw you into a world of music,
history and natural beauty. Be
inspired by a selection of our
favourite road trips here.

Feel the soulful rhythms of New
Orleans and the historic charm
of Savannah as Southern USA

draws you into a world of music,
history and natural beauty. Be
Inspired by a selection of our
favourite road trips and hidden

gems here.




Trailfinders

Targeted Email Marketing

Discover the USA's Soulful South

| > =

Experience Southern USA where rich culture meets unforgettable
adventures.

From the soulful rhythms of New Orleans to the Great Smoky
Mountains National Park of North Carolina, call us today and
kickstart your holiday to this incredible part of the USA and Travel
South, Naturally.

TravelSouth

All Y'all Are Welcome USA

Travel

All Y’all Are Welcome

USA
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.

: I ra I I I l e rS trailfindersofficial &

.

.

.

: trailfindersofficial # Discover the Deep South! us

: ) Jazz, mountains, historic towns, and beaches — the South has it all. .

. Swipe to see our top picks in Kentucky, Louisiana, North Carolina, "

: Tennessee, Arkansas & Alabama. N
. . .

: | Med -

: S O C I a M e I a #Trailfinders #DeepSouthAdventures #SeeltYourWay #TravelUSA .

"

N 2w :

. L)

. L)

: L]

‘. L]

. L]

. L]

) From Jazz-filled streets to mountain trails and !

. historic towns, here are our top 3 experiences .

: in the following unforgettable states: !

. :

. L)

. L)

. L)

. L)

.

: ORTH ¢ ;

. % L)

) e L]

[ t i { .

"

. l .

: \ L]

‘. L]

. L]

. L]

. L]

. L]

. L]

. L)

. L)

. L)

. L)

L] View Insights .

. L)

.

. :

: Qv W X

. ]

. :

. w Liked by lauren.roams and 13 others :

3 13 September .

"

. .
‘. @ Add a comment... "
. R ) s
> N * ’

MDSG



¢ HOME  DISCOVER THE SIX § '[RAVE[ SUU]'H NATUHMW GETTING HERE  WIN A TRIP

.

Travel

Travel South Naturally [l IravelSouth
Microsite - Trailfinders

Book your trip with the experts in travel, Trailfinders. You'll be assigned your own travel

ILFINDERS - consultant, who will tailormake your once-in-a-lifetime trip to the South.

Rhythms of thé Civil Rights and Bluegrass Classic Carolinas
South the Soufful South [ Bourbon&the [ ...

Kk a0 0 o i e by Blues fidors towens and suncig

cities where jaz blues and legacy of the Civil Rights
country music was bor and Movement will also have you

mountain scenery, experience
From scenic Northem the highlights of North and

Kentucky, including “Bourbon South Carolina.

thrives ~ Nashville, Memphis savouring the best food and

City" Louisville to the music
and New Orleans. culture of the Deep South.

meccas of Owensboro,
Memphis and Nashville.

Check out the latest offers from Trailfinders

Travel
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All Y’all Are Welcome USA

Paid Social

q t 0 travelsouthusa

travelsouthusa

Sponsored

Learn more >

QL Q N W

travelsouthusa Tailor-made outdoor adventures with

Tailor-made outdoor adventures with
Trailfinders

Trailfinders
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All Y'all Are Welcome USA

Thank You
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