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Campaign Background

Sweet
e Travel South, Naturally 2.0 is the second iteration of this award- ARKAN SAS Alabg%lé

THE NATURAL STATE
winning campaign, using high-impact, video-first storytelling to
inspire UK travelers to explore the Southern USA’s outdoor and
cultural experiences.

e State Partners: TEAM “ @ICS

o Media Only: Alabama, Arkansas, Louisiana, North Carolina KENTUCKY Feed Your Saul.
o Maedia + Creative: Kentucky and Tennessee

* The campaign also partnered with Trailfinders as the key tour | c -
operator. ﬂ TENNESSEE

North Carolina SOWNDS PERFECT

visitnc.com

* Audience:
o Travel-enabled Empty Nesters (55+), DINKS (36—45) and Older TRAILEINDERS
Millennials (28-35) in the UK. THE TRAVEL EXPERTS

............................................................................................................................................

This slide will be shared with all partners 5




Media Mix

For 2025, Travel South, Naturally campaign content was distributed across:

Meta

©)

Leveraging static
and video assets
across multiple
formats, including
Facebook and
Instagram reels,
stories, and main
feed ads.

Native

AD
YOU

LIKE.

Delivering 30-second
outstream video and
native static formats,
embedded seamlessly
within premium travel
and lifestyle content.

VOD

(

Showcasing 30-
second cinematic
video assets across
premium streaming
platforms and high-
guality websites.

Escapism

escapism

Running two digital
articles, within
premium travel

content reaching
engaged
audiences.

Travel
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Trailfinders

TRAILFINDERS

THE TRAVEL EXPERTS

Partnering with a
trusted UK tour
operator to convert
destination
inspiration into
travel planning and
booking
consideration.

............................................................................................................................................
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TRAVEL SOUTH NATURALLY

Microsite

The campaign microsite, www.travelsouthnaturally.com mf?XTEﬁﬂsi{]llgH WIN A TRIP FOR TWO!
was refreshed to host a wealth of inspirational content, el s
including hosting an updated hero video and partner « % TENNESSEE

videos.

Pages included:

OUR TRAVEL SOUTH JOURNEY

* Homepage

* Getting Here / Trailfinders
* WinaTrip

 Alabama

* Arkansas

* Kentucky

* Louisiana

* North Carolina

* Tennessee

OUR INFLUENCER TEAM

AMEL

This slide will be shared with all partners
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Content Creation

 Two UK-based lifestyle photographers captured an 8-day content trip
across Kentucky and Tennessee, showcasing outdoor adventure,
natural landscapes and Southern charm.

e Creators: Amelia Le Brun (@amslebrun) and Amy Shore
(@amyshorephotography), known for cinematic, documentary-style
travel storytelling.

e Experiences ranged from paragliding in Tennessee to cave exploration
in Kentucky, captured through an authentic, experience-led lens.

* For $25k investment in content, each partner received:
* 1xlong-form destination video
e 3xshort-form social video cutdowns
e 20x high-quality photographs
e Full usage rights for all assets

This slide will be shared with Kentucky and Tennessee only
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Executive Summary

Travel South, Naturally 2.0 delivered a highly successful, video-first campaign
that exceeded targets, and strengthened awareness of, and bookings for, the six
participating states among UK travelers..

High-reaching: The campaign delivered 20.85m impressions, against 16.5m
target (36%).

e Cost-effective: The campaign delivered a lower $10 CPM (against $12.73
target) and $144k added value, equating toa per partner ROI of $1.71 :51.

* Increased consideration and booking: despite an otherwise slow pacing for |
the USA, Trailfinders bookings showed a 1.3% increase, and the brand survey
showed users were 2.5x more likely to consider the six states as a travel
destination.

e Standout Media: VOD delivering +32% impressions, with an exceptional
83.4% video completion rate (70% benchmark).

This slide will be shared with all partners 10
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Performance Overview

Performance against Key Metrics: Additional Results:

2.5x Exposed users more likely to consider
22.8m : ‘ P Y
: Aga|n§t 16.8m ta rget More likely to travel to the six states.
Impressions equating to 36% uplift consider

Against a $210k media investment
Equating to 0.38% CTR $144k *media only does not include content
Against a target of 0.20% Added Value creation/metrics in calculations.
Against $12.73 target Sl-7 351 For every $1 of media spend invested
equating to -21% reduction ROl Per by the partner, $1.7 media value was
Partner delivered.

This slide will be shared with all partners 11
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Channel and Audience Insights

£10Q)

4 N O N O N
m—:] ®_0

— a
Meta delivered Not only did VOD I?scaplsm ACTEAE NRIRLIRE
. . audiences spent Travellers over the
the highest deliver an .
: almost 3mins age of 55 were
number of outstanding VTR at . : :
: . ) reading the most interested in
impressions (59% 83.4%, it also . : :
. . published articles, campaign content,
of total), while drove action, . . .
L : which gave equal watching videos to
maintaining generating most SOV to all six end and clicking to
excellent 8.19% clicks and highest : .
partners. site.

ER. CTR.

............................................................................................................................................

This slide will be shared with all partners 12
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Breakdown Per Channel

Channel/Partner Targejc : Dellver.ed Other Key Metrics
(Impressions) (impressions)

Meta 10m 13.5m (+35%) 1.1m Engagements / 8.19% ER
. . 23.2k Clicks / 1.21% CTR

Native Social 3.1m 3.1m 697K Views / 50.08% VTR

2.9m Views / 83.4% VCR (70% benchmark)
VOD 2.6 3.5 329
m m (+32%) 44.6K Clicks / 1.27% CTR (0.20% benchmark)
Escapism 650k 650k 22.2K Total Page Views

2:57 Dwell Time (2:30 benchmark)

2.1K Clicks / 1.61% CTR
Trailfinders n/a 1.9m 2.7K Page Views
2,811 Room nights

94k pageviews

Mi it
ICrosite n/a n/a 6.1k comp entrants / 1.6k opt-ins

This slide will be shared with all partners 13
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Brand Survey Results

* The Brand Lift Study was delivered to users that were exposed to the campaign, as
well as those not exposed. The unexposed users matched the campaign's target
audience, to ensure fair comparison.

* The survey asked questions around:
o Interest in the destination
o Future consideration
o Perception of the destination
o Familiarity with the destinations

AR R R

* Respondents were asked to mark their answers on a scale of 1-10, with 1 being
lowest and 10 being highest.

............................................................................................................................................

This slide will be shared with all partners 15
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Brand Survey Results

1.The campaign reached people genuinely interested in travelling to the six states

Around 50% of exposed users rated an interest score of 6 out of 10 or more, showing the campaign
successfully engaged people already receptive to travelling to the Southern USA.

2. Exposed users were 2.5x more likely to consider the six states as a travel destination

Nearly half of exposed users said they would consider travelling to the Southern USA, delivering one of the
strongest brand lift results in the sector.

3. The campaign significantly improved perceptions of the six states

Around 1 in 3 exposed users formed a positive impression of the destination, compared to just 1 in
10 among non-exposed audiences, demonstrating a clear uplift in brand image.

This slide will be shared with all partners 16
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~ Organic Social Media Creators T e

To bring the beauty of the American South’s outdoors to life, we invited two UK-based
lifestyle photographers on an 8-day adventure through Tennessee and Kentucky.

Amelia Le Brun (@amslebrun) - 58.5K followers

Amelia is a lifestyle and travel photographer known for her emotive imagery and
cinematic compositions. Her work celebrates the connection between people and
nature, capturing quiet, contemplative moments in breathtaking landscapes. With a
strong following of travel enthusiasts, Amelia’s storytelling through photography
inspires audiences to explore the world mindfully and sustainably.

Amy Shore (@amyshorephotography) - 157K followers

Amy is a lifestyle and automotive photographer with a signature warm, documentary
style. She blends adventure and artistry, creating imagery that feels both spontaneous
and nostalgic. Known for her work with leading brands in travel and motoring, Amy
brings a unique perspective that celebrates craftsmanship, movement, and the beauty
of the journey itself.

MD S G This slide will be shared with Tennessee and Kentucky only
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The trip was designed to authentically showcase the
region’s diverse landscapes, outdoor adventure and
warm Southern charm through the eyes of creative
travelers, with experiences ranging from paragliding in
Tennessee to cave exploration in Kentucky.

poae
g eewahere w il -v Mg ety
ol of (e, I ging v -.«

Do, ¢

| v 20wy e PoAgeaptn 1rom (s state that | wait 4
e bl A e (heas wars v Tvonrten The et e |

* 641K+ organic impressions delivered (+83% vs. 350K
target)

e 75 Stories + 4 grid posts (plus a bonus post)

* 3.66% average engagement rate, driven by authentic,
creator-led storytelling

MD S G This slide will be shared with Tennessee and Kentucky only



. . . TEAM
Organic Social Media KENTUCKY [20.20"s]

Performance - Kentucky

* 316K+ organic impressions delivered (+80% vs. 175K target)
e 37 Instagram Stories + 2 grid posts

» 229K Story impressions / 87K grid views

* 3.6% average engagement rate (above benchmark)

Creator content for Kentucky significantly exceeded targets,
delivering strong visibility and meaningful audience connection. T T T

horseback riding among many other fun activities (like a drive-in
cinema, fishing and seeing buffaloes). We were warned to push
away from any trees that our horses rode too close to as to not
catch our knees. Well, guess what idiot didn't listen? Me. | was

POSt VIews L|ke5 cnm ments Saves the idiot. I've still got a bruise on my left knee, 4 weeks after
. returning.
Amy Grid - KT 42918 1423 24 54
. B By far my favourite thing to do was something | thought | was
Ame“a G“d - KT 39182 1357 44 55 going to hate - caving. Squeezing through small gaps of rock on
X N your tummy in pitch black with just a head torch for vision. Turns
Stories combined 3 16,395 out | loved it. It made my tummy all fluttery and the physical
exertion was something | totally didn't expect. The whole state
Total 398495 2780 68 109 surprised me with how many lakes, gorgeous trails and caves
were around.

So yeah, listen to your guides, kids.

MD S G This slide will be shared with Kentucky only
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‘ amyshorephotography @ - Follow
Kentucky

amyshorephotography @ Whilst in Kentucky, we did some
horseback riding among many other fun activities (like a drive-in
cinema, fishing and seeing buffaloes). We were warned to push
away from any trees that our horses rode too close to as to not
catch our knees, Well, guess what idiot didn't listen? Me. | was
the idiot. I've still got a bruise on my left knee, 4 weeks after
returning.

By far my favourite thing to do was something | thought | was
going to hate - caving. Squeezing through small gaps of rock on
your tummy In pitch black with just a head torch for vision. Turns
out | loved it. It made my tummy all fluttery and the physical
exertion was something | totally didn't expect, The whole state
surprised me with how many lakes, gorgeous trails and caves
were around.

So yeah, listen to your guides, kids.

@KYTourism #TravelKY

w

Qv W

(@ Liked by nicole.chidgey and others

August 24

@ Add a comment
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Performance by Media
Overall Campaign

In this section, we have included all channel analysis for Travel South only.
Each partner will only receive their own tailored analysis and will not see other destination partner results.
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Social Performance

13.5m 1.1m 15.6K

Impressions Engagements Clicks
+35% 8.19% ER 0.12% CTR

e Paid social activity ran across main feed static and video formats,
exceeding the 10m impression target by +3.5m.

Lemn mose

e The campaign achieved a total reach of 3.6m, extending visibility
i [ Cnmnmste e o | w0 QV
across key UK audiences. T S A B A \i

e The 55+ audience segment dominated traffic, which aligns with the
destination marketing nature of the campaign.

> Lewn more

. ‘, | o |
e Facebook Reels placements drove most clicks, above story formats and 0aR il [T R

wanncatinn Tanranse

static grid posts. e |

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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Native Display

1.7m 21.6K

Impressions

+3% Clicks
(0]

* Native Display delivered a strong 1.22% CTR, significantly
outperforming the 0.4-0.8% benchmark.

e Performance indicated high audience relevance, with users
actively clicking through to Travel South landing pages.

* Alabama was the standout creative, with the top-performing
creative achieving a 1.45% CTR.

* Results were strongest on mobile, where native placements
delivered greater scale and engagement due to increased in-feed
visibility.

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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Outstream Video

1.3m

Impressions
on target

Outstream video delivered a solid 50.08% VTR, performing well
within the 40—-60% benchmark for this format.

* Results confirmed strong creative relevance and audience
engagement, with users staying with the video to (or close to)
completion.

* Alabama was the standout creative, with the top-performing
outstream creative achieving a 55% VTR.

* Desktop drove the strongest VTR, reflecting more leaned-in viewing
behavior, with top-performing sites including Mumsnet, Daily Mail
and Metro delivering both scale and quality engagement.

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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VOD Performance

83.40% 1.27%

CTR

0.20%
Benchmark

VCR
70% Benchmark

* VOD delivered over 2.9m completed views, as well as
inspiring action by generating clicks to site.

* Adventure/Nature Travelers and Frequent Travelers were
more likely to watch videos to the end with a VCR of 85%.

e Cultural Explorers were more inclined to click with a 1.82%
CTR (vs 0.90% and 0.93% for Adventure/Nature Travelers
and Frequent Travelers respectively).

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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VOD Best Performing Creative

84.85% 1.58%

VCR CTR

[o)
70% Benchmark 0.20%
Benchmark

* Arkansas was the top-performing VOD creative, delivering a high
completion rate of 84.85%.

* It also generated 8.9k clicks at 1.58% CTR, demonstrating strong

(o] Pinnacie Mountain|
engagement at scale.

* Performance was driven by a strong opening, clear sense of place
and well-paced cinematic storytelling, balancing aspiration with
accessibility encouraging viewers to stay with the video and
actively click through.

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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Escapism Performance

YOUR GUIDE TO DISCOVERING OUTDOOR ADVENTURES AWAITS
THE BEST OF THE GREAT IN TENNESSEE, KENTUCKY AND
OUTDOORS IN ALABAMA, NORTH CAROLINA

of “ f ugh ;, can

LOUISIANA AND ARKANSAS

2 mins 57" - N
22K Avg Dwell Time 650K . A—

Page Views Benchmark of Impressions
2 mins 30"

e Escapism published 2 x inspirational articles on
Escapism.com:
o Alabama, Arkansas, Louisiana (11.9k views)
o Kentucky, North Carolina, Tennessee (10.2k views)

TEAM o
TENNESSEE iricRy

e The articles performed strongly, delivering a combined 22K
page views from 650K impressions.

* Average dwell time across both articles was 2:57, T ,
exceeding the 2:30 benchmark and indicating high-quality e S
user engagement. '

MD S G This slide is shared with Travel South only, each partner will receive their own tailored analysis
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TRAILFINDERS Travel
USA

THE TRAVEL EXPERTS ,
All Y'all Are Welcome

sSoulful South

Experience the Ul

Experience Southern USA

Feel the soulful rhythms of New
Orleans and the historic charm
of Savannah as Southem USA

draws you into a world of music

history and natural beauty. Be
inspired by a selection of our Casims Sexbum USA whes e
favounite road inps and hidden
’ v vam New Oean Orast Yempny
Moortars Matens #are D . todey =

gems here

‘ TrovelSouth

Dedicated Landing

1x Social Media Post Page
Live for three weeks on

73K+ Followers across |G & FB
Trailfinders.com

1x Solus Email

2x Email Inclusions Sent to high intent clients
ing 1 T
Reaching 1M UK & IR Travellers Avg open rate of 55%

MD S G This slide is shared with all partners
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Trailfinders: Performance

1.98m 2.7K

Experience Southern USA

Impressions Page Views

Feel the soulful rhythms of New
Orleans and the historic charm
of Savannah as Southern USA

draws you into a world of music,
history and natural beauty. Be
inspired by a selection of our
favourite road trips and hidden

gems here.

* Three email activations reached a combined audience of 1.9M
recipients, generating over 2.1K clicks at an average CTR of 1.61%.

e Social activity delivered strong visibility, generating 6.8K+ views.

Experience Southern USA

* The landing page achieved 2.7K visits, demonstrating clear intent S T
Orleans to the historic charm of

e , .
from Trailfinders’ travel-ready audience. bt il

draw you into a world of music,
history and natural beauty. Be

inspired by a selection of our

e Performance highlights Trailfinders’ strength in converting ravourile-rond s hero,
inspiration into action, effectively supporting consideration and
booking behavior.

MD S G This slide is shared with all partners
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Partner Results

In this section, we have included all individual partner analysis for Travel South only.
Each partner will only receive their own results and will not see other destination partner results.

MDSG
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. KENTUCKY aivaiaeweiome
Kentucky: Overview .

« At $35k investment in media, Kentucky Kentucky Results
were a key partner the Travel South,
Naturally campaign, which had a total
campaign value of $354k.

3m 578K 11.1K

Impressions 30" Video Views Clicks

* For Kentucky, this equated to $1.7 of

media delivered for each S1k invested. 81.73% 0.37%
VCR CTR
e Economic impact is calculated by 70% benchmark 0.20% benchmark
multiplying Trailfinders room nights for
Kentucky (45) by pax (40) by ave. daily 21.5K S953k
spend ($529.50; source: globalstatisics.com). Pageviews Economic impact

*Escapism + Microsite **Trailfinders data

46



https://www.theglobalstatistics.com/united-states-tourism-statistics/#google_vignette
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Kentucky — Digital Performance

Video-on-Demand 30”:

81.7%

VCR
70%
Benchmark

583K 6K 447K

Video
Completions

Impressions Clicks
31% uplift 1.03% CTR

Outstream: Native:

336 257K 3K

Clicks Impressions Clicks
0.15% CTR 4% uplift 1.18% CTR
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Kentucky — Social

Social:

1.5m 1.7K
Clicks

Impressions

173K

Engage me ntS travelsouthusa By Doat or horseback. GiISCover

Kentucky's outdoor wonderiand

By boat or horseback, discover Kentucky's
outdoor wonderiand
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11.2K

Page Views
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TRAVEL SOUTH NATURALLY

Learn more >

QY W

traveisouthusa By boat or horseback, discover

Kentucky's outdoor wonderiand

4 g2
Mantle Rock Nature Preserve, Smithlan
< = = -
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:
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Proof of Posting
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Kentucky

MDSG



.

Travel

All Y’all Are Welcome

e R R E E EE E EE S EE S EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE R,

¥ 4 s s s a2 s a s aa s aa s aaaa s aaEEaaa s aaaaaaEaaaaaamaamaaaaaaaaaaaaa




e R R E E EE E EE S EE S EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE R,
.

-

" x m % s ® o m o m o omoEoEoEoE S E E o E E N EE E EEE S S S SN S S S EE S EE E E SN E S E W E S S EE S S E S S EE S EE E S S N E E SN EE S EE S S W E S S EE S E S E E SN E E N E W EE S SN E S E S EEEE S E =S EEEEEEEEEEEEEEEoEEwomom

MDSG

Native Display

Shanling's new CD player
promises headphone heaven
for over-ears and IEMs

This atiordablo, audiophie-friondly player gots a
brand new DAC and loading mechanism

LUXURY

Adventure runs deep in
Kentucky

Froen horseback 1o boat, Kentucky s adventure at
s most soulful

Sponscrod By Kentucky Tourism

s EZED Q

OnePlus Nord 5 review: does
this mid-ranger have the
mettle?

n %NS

The OnePlus Nord 5 ditchos the metal design of
ts prodocessor, so what does it have 10 offer for
this generation?

Travel

All Y’all Are Welcome
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P a i d S O C i a I Nt spcieoediphy (U031
Instogram,

Lot travelsouthusa
Sponsored

[

Learn more >
travelsouthusa By boat or horseback, discover By boat or horseback, discover Kentucky's
Kentucky's outdoor wonderland outdoor wonderland

By boat or horseback, discover Kentucky's
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Escapism Article

Tennessee, Kentucky

and North Carolina

encapisin
msson

DISCOVER SOUTH AFRICA

OUTDOOR ADVENTURES AWAITS
IN TENNESSEE, KENTUCKY AND

NORTH CAROLINA

and mountain waterways

SUOLLINGD, MIONESAY 34TH KCHTERIER 056 o

excapiae

DISCOVER SOUTH AFRICA

THERE'S A PRACTICAL gencrosity TEAM il .o i
ot ot trin o, TENNESSEE (ENTERy M

icking off endiess Iandmarks but

‘s rimmed lskes,
cave mouths, river alleys and o o
stersion.

This year, Travel Soush, Naturally sent sow
f , gravel I

rock and sky meet. The point sa't & singhe photos s the compression of senall acts -

ligh, line, the way a cave’s

Those acesare the o, and

some of these besutifl pictures below.

11 matcning in Cataleontos, Meeth Chesline

d you willfind
ng n Teanesse, lls and pl yoaan
inservat y you expect from
night.
In North
Carol

that keep you n the rhythm of the land. None of these are “must see” in the

og

TENNESSEE

T h T T ——

P sit'sap) by

sunrise and sunset.

For adrenaline with scenery, Burgess Fulls rewards padlers
who thread their way across Center Hill Lake toward o
soquence of four cascading tiers - reachitg the base of the

MISSED YOUR COR

or
water. Cummins Falls, meanwhile, s & headiiner for hikers:
the trail's steep sections lead to 3 plunge pool that invites 1
‘cool, bracing dip after & sweary approach.

1f you prefer slow, measured miles, Sequstchie Valley's long
wistas sult iders and walkers alike, and Tennessee’s dude and

KENTUCKY

 softens sp o yrineh, broad
resteater akes nd tre-lined comdors where history and geology st cheek by jowl.
Mammoth Cave National Park s the sate’s subterranan magnet - explore mile after
nie of the world synem, then seep

saddle & horse for shaded ridge rides,

Kentucky Lake and the Land Between the Lakes are a twin offering of paddies, coves

and dawn fishing: the quiet of @ bost 4t first light I a convineing argumen for

overnight stays. Mantle Rock and other sandstane formations foid geological theatre
- palr of boars.

For a cods to any outdoor day, Hidden River Cave layers cave tours and surfoce trails
pe convenlent stop - the sTate’s pages polnt 1o bocal guides and sessonal noces.

NORTH CAROLINA

From the temperate rainforest of Gorges State Park 1o the trous streams of Magie
Valley, dy in contrasts. Fly-fishing : Jomaths
Greek In Maggle Valley s « Herltage Trout Waters area where patient casting Is met
with clear water and well-stocked runs

Joochee' poctac -
a and you may
For ml-day varicy, Gorges State Parks wsertll network and prmitive compiies

Lake
glassy water o a sunset cruise abosrd local boats,

your sport, ) roads
iles of runnable terrain, with climbs and descents that feel entirely at home
n the Southern Appalachisns.

ok your tailor-made holiday with Trailfinders. Pind inspiration
at tradsouthnaturally.com
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Influencer Social - @amslebrun

amslebrun - Follow

amslebrun Chasing light all over Kentucky. It's hard to believe
one State can be so diverse but here we are!

From seeing wild Buffalo, to sunrise fishing, seeking out the
coolest roadside motels and riding through the forest on
horseback. I've said it once and I'll say it again, don't sleep on
Kentucky y'all

@kytourism #TravelKY

14w

& nicole.chidgey The queen of warm lights @ gorgeous o
' pics!i!

14w Reply

——  View replies (1)

@ mart.g.wood Love the set «! V)
<4

13w Reply

” Liked by bfsquaredagency and 1,303 others
25 August
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Influencer Social - @amyshorephotography

e amyshorephotography & - Follow
Kentucky

e amyshorephotography & Whilst in Kentucky, we did some
horseback riding among many other fun activities (like a drive-in

cinema, fishing and seeing buffaloes). We were warned to push
away from any trees that our horses rode too close to as to not
catch our knees. Well, guess what idiot didn't listen? Me. | was
the idiot. I've still got a bruise on my left knee, 4 weeks after
returning.

By far my favourite thing to do was something | thought | was
going to hate - caving. Squeezing through small gaps of rock on
your tummy in pitch black with just a head torch for vision. Turns
out | loved it. It made my tummy all fluttery and the physical
exertion was something | totally didn't expect. The whole state
surprised me with how many lakes, gorgeous trails and caves
were around.

So yeah, listen to your guides, kids.

@KYTourism #TravelKY

® Qv W

(P Liked by nicole.chidgey and others
24 August
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e R R E E EE E EE S EE S EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE R,

4 4 s s s a s s s s s aaaaaaamaamaaE s s s aaa s s aaaa s s s EmaEaaaaaaaaaoaa

MDSG



Microsite - P
Homepage

WIN A TRIP FOR TWO!

';TRAME J VA e t- l'7
T ONATURMLY =

with ==l

OUR TRAVEL SOUTH JOURNEY

" KENTUCKY

umberied il S Park. B

OUR INFLUENCER TEAM :"3 8 GUY DAVIES

AMELIA LE BRUN




.
.
.
.
v
v
’
N
.
.
1
. All'Y'all Are Welcome USA
a [ ] [ ] S
.
‘ - OP OUTDOOR EXPERIENCES
.
.
.
. AKE
.
. Tucked beneath the charming own af Horse L]
. River Cave o reveals asecet workd o fowing vater nd N
. cathedral-like chambers Gbded wilks lead you deep
srground, where silence and shadow create & sense of awe "
. ) 158 serve, siblerramean fourney Mo Kentucky's quie L)
. JOME_ DISCOVER THE SIX STATES GETTING HERE WIN o depth
: R o TRAVEL SOUTH NATURALLY ot e R i e :
‘stresch for mdles and time wens 10 slow. Glide efully by .
L] Nayak or paddieboard . or set off an u gentle pontoon crulse. "
. Aaglers will i et n cating  Hovo—this b one f the "
N best spots i the St for fshing b N
L L]
L L]
L] L]
.
BN S ]
. o g~ | - »
.
02: LAND BETWEEN X
. - ]
. o' N
y o .
~ 8 | ~
. J 'y b, ¥ - L]
R A 1
) 4 M
- L]
. ) .. . .
N s 0 peaceful wikdermess where forvst " v N
. ddie il coves or pause 10 wtch .
. the protected peaicie. 16y u place 1o oy 5
. beeathe deeply, show down, and fecl nature il around you R R R "
- L]
- L]
- L]
- L]
.
.
. Loulei [— e— - [e— N
L L]
L L]
L] pou of Bourban—aot to mention the OTHER EXPERIENCES IN KENTUCKY N
0 ing two minutes i sport, the Kentucky Derby: But look a ltedeeper, a e nagic that's long stirred poets,storytelk - o — ]
N and musicians: hidden in forests, echaing through ¢ N i .
. hrough woodland and history This servnc hike leads 10 8 A N
. natural sandstene arch and wcred round alang the Tral of
Ters. Berdsan, daggbed light, and st forvst pathe (i .
. relection n & Iandscape that holds both raturul besuty and ]
. doep culural sgnifcance N
- L]
. RED RIVER GORGE L]
- L]
. OUTDOORS IN g e D, o 0% i o s bl .
KENTUCKY o e el e e gt
. bt uu Seing s b e b thes canepy b raspal L]
N w0 evarh 1abing The Commopy (v worvn gt your
o e camgy by e et B e Gorge s "
. &y's landscapes are a5 lyrical as the .
. music they inspire, From rolling ieks .
. bluegrass o the mirror still waters of va
R lakes, and from forested ridges to the longest M
cave sysem on Earth,the stal invites you to »
. wander, paddle, rid and reflect - ]
- adventure at fts most peac Masmimoth Cave National Park bs # placy of woeder, above and .
N bederw ground. Kplare the workd langest cave system, then v . Red River Gorpe ot Bluegrass Musc Hall Carveese Musovss and .
N ©morge I peaceful woodtands and rolling hills, Miles of 7 » Trechonses wcihsanls o Fame & Mo NOM Matongarts Park
| cenle tralls it perfect for a quiet bike or a horseback N
e through whisering tres 113 natures clm, weapped i .
. .
* TravelSouth "
: e USA ’
. ’
* ’
> *
» ’
» »




TraovelSouth

All Y'all Are Welcome USA

Trailfinders

RAILFINDERS
MDSG



.

Travel

All Y’all Are Welcome USA

Trailfinders

Webpage

5

\.

Discover the Soulful South where rich culture meets unforgettable adventures.

From the soulful rhythms of New Orleans to the historic charm of Savannah, the cities of the South draw you into a wvorld of music and
history. Beyond the cities never-ending natural beauty c=ifxg=araarks and coastal landscapes - cruise along the mighty Mississippini, kayak
Alabama’s tranquiel lakes or cycle throughhued wilderness in Arkansas.

Whatever your interests are Traiifinders invite you to experience it all. Call us today and kickstart your holiday to this incredibtlé sa
Travel South, Naturally.
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Travel

All Y’all Are Welcome

Trailfinders

Email Marketing

Experience Southern USA

Experience Southern USA

From the soulful rhythms of New p
Orleans to the historic charm of
Savannah, Southern USA will
draw you into a world of music,
history and natural beauty. Be
inspired by a selection of our
favourite road trips here.

Feel the soulful rhythms of New
Orleans and the historic charm
of Savannah as Southern USA

draws you into a world of music,
history and natural beauty. Be
Inspired by a selection of our
favourite road trips and hidden

gems here.




Trailfinders

Targeted Email Marketing

Discover the USA's Soulful South

| > =

Experience Southern USA where rich culture meets unforgettable
adventures.

From the soulful rhythms of New Orleans to the Great Smoky
Mountains National Park of North Carolina, call us today and
kickstart your holiday to this incredible part of the USA and Travel
South, Naturally.

TravelSouth

All Y'all Are Welcome USA

Travel

All Y’all Are Welcome

USA
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: trailfindersofficial # Discover the Deep South! us

: ) Jazz, mountains, historic towns, and beaches — the South has it all. .

. Swipe to see our top picks in Kentucky, Louisiana, North Carolina, "
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Travel

Travel South Naturally [l IravelSouth
Microsite - Trailfinders

Book your trip with the experts in travel, Trailfinders. You'll be assigned your own travel

ILFINDERS - consultant, who will tailormake your once-in-a-lifetime trip to the South.

Rhythms of thé Civil Rights and Bluegrass Classic Carolinas
South the Soufful South [ Bourbon&the [ ...

Kk a0 0 o i e by Blues fidors towens and suncig

cities where jaz blues and legacy of the Civil Rights
country music was bor and Movement will also have you

mountain scenery, experience
From scenic Northem the highlights of North and

Kentucky, including “Bourbon South Carolina.

thrives ~ Nashville, Memphis savouring the best food and

City" Louisville to the music
and New Orleans. culture of the Deep South.

meccas of Owensboro,
Memphis and Nashville.

Check out the latest offers from Trailfinders

Travel
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All Y’all Are Welcome USA

Paid Social

q t 0 travelsouthusa

travelsouthusa

Sponsored

Learn more >

QL Q N W

travelsouthusa Tailor-made outdoor adventures with

Tailor-made outdoor adventures with
Trailfinders

Trailfinders
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