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I. Market Overview. 
  
Orchestra/L’Echo Touristique January 2026 - Top 20 destinations and market trends update   
Across all destinations, travel sales through both physical and online travel agencies declined by 2.1% compared to 
January 2025, after a stable month of December. Nevertheless, travel sales made by agencies increased significantly 
in January 2025 (+6.1% vs January 2024). In terms of destinations, Spain, France and Greece retained the top three 
spots in January 2026, although booking volumes declined. In the medium-haul segment, Egypt continues to post strong 
growth (+52.7%) and has climbed to fifth place, just behind Morocco, which is losing momentum. In the long-haul 
segment, the United States recorded a sharp decline in January 2026 (-39.7%), following an already significant drop in 
January 2024 (-24%). Sales are concentrated on attractively priced stays, as illustrated by the nearly 9% decrease in 
the average basket value. By contrast, other long-haul destinations are performing well, including the Dominican 
Republic, Thailand and Canada. Source : Baromètre Orchestra/L’Echo : le top 20 des destinations en janvier 2026 - 
L'Echo Touristique 
 
EdV–Orchestra Observatory: February 2026 Report 
According to the February 2026 report from Entreprises du Voyage in partnership with Orchestra, the French travel 
market began the year on a mixed note. January departures rose slightly compared with 2025 (+0.7%), while total 
revenue increased by 9% and the average basket climbed to €1,870 (+8.7%), reflecting higher spending per trip. 
Medium-haul destinations in Europe and the Mediterranean remained the key growth driver, while long-haul was broadly 
stable and domestic travel in France declined. Bookings, however, were down 2% year-on-year, with a stable average 
basket (€2,179) and a longer lead time of 106 days, suggesting travelers are planning further ahead despite lingering 
caution. Winter holidays 2026 show a similar pattern: slightly fewer travelers (-1.5%) but higher average budgets (+5%), 
resulting in revenue growth (+3.4%). Demand is shifting toward higher value stays abroad, with organized tours and 
select destinations performing strongly. Egypt stands out with exceptional growth (+79% in January departures and 
+50% for winter), alongside Senegal, Vietnam, Jordan and Thailand, while the United States continues to decline. 
Families are slightly less represented than couples and solo travelers, confirming a market that remains resilient but 
increasingly selective and value driven. Sources: Observatoire EdV-Orchestra: rapport février 2026 - MisterTravel ; 
Baromètre EDV - Orchestra : quelles sont les tendances en janvier 2026 ? - Tourmag ; Observatoire EdV - Orchestra : 
Février 2026 - Tour Hebdo 
 
French Perceptions of the United States in 2026 
A recent survey conducted by Ifop for Partir à New York highlights a more cautious attitude among French travelers 
toward the United States, amid a broader reassessment of the country’s image. According to the study, 46% of French 
respondents say they do not plan to travel to the U.S. in 2026, slightly up from 44% last year. Among those reluctant to 
visit, 59% cite the policies of President Donald Trump as an influencing factor. Interest in New York remains significant 
but has softened, with 55% expressing a desire to visit in 2026, compared with 62% a year earlier. Generational 
differences are notable: 71% of 18–24-year-olds would consider a trip to New York, versus 41% of those aged 65 and 
over. Higher-income and university-educated respondents appear more inclined to maintain travel plans, while 
hesitancy is stronger among lower-income and less-educated groups. Overall sympathy toward the United States 
stands at 22%, down from 65% in 2010 under Barack Obama. This shift is also reflected in booking data, with U.S. 
reservations declining in early 2026. While the destination continues to attract certain segments, the findings point to a 
more selective and measured approach among French travelers. Sources: États-Unis : une étude met en lumière 
l'impact de l’effet Trump sur l'attractivité touristique - L'Echo Touristique ; Un voyage outre-Atlantique : quel est le 
ressenti des Français à l'égard des Etats-Unis ? - Tour Hebdo 
 
Flight bookings to World Cup venues rise after draw 
New data from travel technology provider Amadeus shows a significant increase in airline bookings to the United States, 
Canada, and Mexico for travel during the FIFA World Cup 2026 period (June 5–July 19), with demand building rapidly 
since the match schedule was released in early December 2025. According to Amadeus Travel Intelligence data, total 
flight bookings for the tournament window are about 15 % higher than for the same period last year, and 37 % of those 
bookings were made in the month following the draw, highlighting strong fan anticipation. Hotel occupancy data from 
Amadeus Demand360 shows rising early demand in host cities like Vancouver, Toronto and Mexico City, suggesting 
that both air and ground travel markets are gearing up for a busy summer tied to the tournament’s fixtures. Sources: 
Amadeus data: Flight bookings to World Cup venues rise after draw - FVW 
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II. Executive summary. 
 

❖ 2026 ‘Le Salon des Voyages’ Consumer Show, February 28th - March 1st, 2026 (Update)  
BWC attended the 2026 edition of ‘Le Salon des Voyages” in Clermont-Ferrand (Southeast of France), welcoming over 
100 visitors on the TSUSA booth space. See section VIII. Consumer activities for full review.    
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ 2026 TSUSA Pan-European Roadshow (Update)  
In February, BWC finalized the preparation of the TSUSA March 16th, 2026, Paris Mission. See section III. Travel 
Trade Activities for full update.  
 

❖ 2026 Visiteurs Roadshop (Update)  
On February 10th, BWC attended the Visiteurs Roadshop stop in Cholet (West of France), addressing a 29-travel 
agent attendance from all major regional distribution networks. See section III. Travel Trade Activities for review.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ 2026 Visit USA France membership activities 
In February, BWC coordinated with the TSUSA team to create the 2026 promotional web banners for all nine 
destinations, using the new branding and messaging assets. See section VII. Visit USA France Membership for review.  
 

YTD International Metrics for FY26 - Q1 through Q3 
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III. Travel Trade activities. 
      FY26 Trade events or marketing highlights with Tour Operators 
 

Event/ 
Action 

Contact 
person 

Activity/Activation 
Follow up 
/Next step  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
2026 TSUSA 
PAN-
EUROPEAN 
ROADSHOW  
PARIS, 
FRANCE 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 

-TSUSA Paris Mission  
 
In February, BWC finalized the TSUSA March 
16th, 2026, Paris Mission, coordinating with both 
TSUSA, host hotel and venue teams for the 
following actions: 
-Venue space layout, furniture, sound and video 
material, on-site delivery process.   
-Additional sets of official invitations to trade, 
media and key industry partners.  
-Confirmation of the Chef’s presence (Mashama 
Bailey) and logistic preparation for the morning 
culinary activation.   
-Additional pre-mission meetings with tour 
operators to explore product development and 
marketing needs.  
-Creation of table easels for each corner, with all 
partners’ logos.  
-Creation of photocall accessories: branded 
direction signs (arrows) will all partners’ logos.  
-Confirmation of the Vin & Marée Montparnasse 
restaurant with private room for Sunday March 
15th, 2026, delegation dinner, with menu choices.  
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-Trade B2B Roadshow in partnership with 
Visiteurs in Cholet (West of France).   
 
As part of the FY26 plan of trade actions, BWC 
participated in the February 10th B2B training 
event with Visiteurs, gathering a total of 29 travel 
agents from top-tier distribution networks 
including Carrefour Voyages, Chaigneau 
Voyages, Havas Voyages, Préférence Voyages, 
Richou Voyages, Scodec Tourisme, Transval, 
TUI Store, Voyages Leclerc, Nombalais Evasion. 
Format : 

✓ 1-hour presentation on the TSUSA 
destinations assets and not-to-miss 
attractions.  

✓ On-site signage (roll-up). 
✓ French TSUSA 1.15-minute video. 
✓ French TSUSA Travel Guides, note 

maps and giveaways.  
✓ Seated dinners with Q&A sessions.   

BWC received very positive feedback on the 
presentation and interest in the Southern 
destinations.  
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IV. Newsletter & Sales calls.  
       
Trade monthly Newsletter: share inspirational content, event calendar, must-do attractions, 
and new travel suggestion with trade partners.  
 
Newsletter release 
BWC created and shared a Newsletter to the French Trade Industry on February 19th, highlighting the ‘Soul Food: 
BBQ to Meat & Threes Honoring Civil Rights Legacies’ theme in Louisiana, Missouri, Kentucky, South Carolina and 
Tennessee.  
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Trade contacts, meetings, phone calls: explore training, action, and partnerships. 

Company 
Name 

Contact 
mode 

 Contact 
person 

Activity/Activation 
Follow 
up/Next 

step  

VOYAMAR Meeting 

Julie  
Mazziotti 
Regional 

Sales 
Coordinator 

BWC met with Julie at the Salon des Voyages 
Consumer Fair and discussed the opportunity 
to collaborate on a TSUSA-dedicated 
Roadshow in FY27. The idea would be to cover 
two to four cities in the Auvergne-Rhone-Alpes 
area (Southeast of France), gathering top-tier 
travel agency networks and preferred partners 
of the Marietton Développement Travel Group.  

BWC will 
explore 
further and 
make 
suggestions 
in the FY27 
scope of 
work. 

PARTIR AUX 
ÉTATS-UNIS Email 

Olivier 
Pulcini 

Founder & 
CEO 

In February, Olivier shared his 2026/2027 
marketing offers to promote the Travel South 
USA destinations, along with product 
development projects that would include most 
of the states.  

BWC will 
review 
options and 
potential 
partnership 
with Partir 
aux États-
Unis for 
FY27. 

AMERIGO Email 

Nathalie 
Delame  

North America 
Product 
Director.   

 
Nathalie reached out to BWC for information 
and recent news on TSUSA as she was 
preparing for multi-US-destination training in 
some of the agencies she works with. BWC 
shared what’s new information and will follow 
up on further needs.  
 

Further 
collaboration 
options will 
be explored 
with Amerigo 
for FY27. 

VISITEURS Meeting 

Roxane 
Vergught 
Marketing 
Manager 

 
As part of the anticipated scope of work for 
FY27, BWC discussed with Roxane the 
opportunity to participate in Visiteurs’ 2026 Fall 
and Winter national roadshow. BWC secured a 
spot for TSUSA in three cities: Rouen 
(Normandy, North of France) on October 1st, 

2026, Tours (Center of France) and Poitiers 
(Center/South of France) on a same-day 
combo (lunch and dinner) on November 5th, 
2026. 
 

BWC will 
seize 
additional 
training 
opportunities 
with 
Visiteurs if 
more dates 
are 
announced. 

 
KUONI 
FRANCE  
 

Meeting 

Adriana 
Henriques - 

Region Sales 
Coordinator 

(West of 
France) 

 
BWC attended the Kuoni Roadshow in Angers 
(West of France) on February 3rd, 2026 and 
provided a Louisiana/TSUSA training to 24 
participants from various local distribution 
networks : Eden Tour, SN Agence (Salaün 
Holidays), Leclerc Voyages, TUI Store, 
Vacances Carrefour, Havas Voyages, 
Préférence Voyages, Comptoir de l'Univers, 
Cholet Voyages, Changlobe Voyages, Avita 
Voyages, Place aux Voyages, V Comme 
Voyages. BWC will explore further 
opportunities to collaborate with Kuoni France 
in FY27. 
 

BWC will 
work on 
trade 
partnership 
opportunities 
with Kuoni 
for the FY27 
scope of 
work. 
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V. PR & media activities.  

Contacts with the media, meetings, releases, coverage opportunities, clipping, press 
trips. 

Press releases and Media contacts.  
In February, BWC created and distributed a press release to key targeted media in France, highlighting the ‘Soul Food: 
BBQ to Meat & Threes Honoring Civil Rights Legacies’ theme in Louisiana, Missouri, Kentucky, South Carolina and 
Tennessee.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ Coverage book Link: February 2026 | GPP France FY25-26 | CoverageBook  
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Company 
Name 

Contact 
mode 

Contact 
person 

Activity/Activation 
Follow 
up/Next 

step  

Global Media Marketplace & pre-trips  
April 22 - 30, 2026 (update) 

BWC finalized the recruitment of five participants from a great variety of French media outlets focusing of travel, 
culture, sport, lifestyle, history and art. Throughout the month of February, BWC handled air reservations along with 
bios, expectations and headshots requirements and ensured all journalists were updated with the latest information 
and guidelines.   

ESCAPADE 
MAGAZINE Call 

Amandine 
Liard 

Journalist  

 
Print circulation : 35K. 
Audience : 120K.   
Registration completed.  
Destination: Louisiana.  
Mobile city tours:  25 years of History; 
Exploring America's Amazon. 
 

BWC will 
finalize details 
in March. 

YONDER Call 
Virginie Garcia 

Journalist 

 
Audience: 700K.  
Registration completed.  
Destination: Tennessee. 
Mobile city tours: Exploring America’s 
Amazon; Mobile Historical Highlights. 
 

BWC will 
finalize details 
in March. 

ESPRIT 
TRAIL Call 

Cécile  
Bertin 

Journalist  

 
Audience: 1.13M. 
Registration completed.  
Destination: Arkansas.  
Mobile city tours: Exploring America’s 
Amazon; Mobile Historical Highlights. 
 

BWC will 
finalize details 
in March. 

ART(S) 
MAGAZINE Call 

Françoise  
Le Bras 

Journalist 

 
Print circulation : 60K. 
Audience : 210K. 
Registration completed.  
Destination: Mississippi.  
Mobile city tours: Civil Rights Trail and the 
Last Slave Ship; Nearly 325 Years of 
History. 
 

BWC will 
finalize details 
in March. 

TOURISTICA  
BALADES & 
RANDOS 

Call 
Antoinette 

Paoli 
Journalist 

 
Audience : 50K.  
Registration completed.  
Destination: South Carolina.  
Mobile city tours: Civil Rights Trail and the 
Last Slave Ship; Nearly 325 Years of 
History. 
 

BWC will 
finalize details 
in March. 

Travel South USA | France 

 GPP Monthly Report - 10 



 

 

 

 

 

 

Company 
Name 

Contact 
mode 

Contact 
person 

Activity/Activation 
Follow 
up/Next 

step  

Monthly media contacts  

YONDER Meeting 

Quentin 
Advertorial 
Department 

Director. 

Yonder is a lifestyle and travel digital magazine 
with a 700K monthly readership. Quentin reached 
out to BWC to share the news that they are 
currently expanding and updating their hotel 
section with a selection of exquisite luxury 
establishments and guesthouses. The goal is to 
offer addresses that are exclusive, inspiring, and, 
whenever possible, unique. As part of the 
initiative, he offered to feature a selection of 
hotels in some destinations through a free of 
charge dedicated article, usually valued at € 
6,000 (approx. $ 7,200). Given the short notice 
BCW decided to decline the offer. 

No follow up 
for now.  

RADIO  
FRANCE Meeting 

Marie Sorbier 
Journalist 

Radio France is France’s national public Radio 
group. France Culture is one of the radio shows 
and brands dedicated to culture, with a 2.3M daily 
audience (+12% increase in 2025) and a 4% 
audience market share (+0.4 point in 2025 and 
record high). Marie contacted BWC to present a 
coverage project she has for summer 2026.  

BWC will 
explore further 
and see if 
relevant for 
TSUSA. 

@YANN 
OUBATCHE Meeting 

Yann 
Chabouté 

Travel Blogger 
& Content 
Creator. 

Yann travels to discover fun and educational 
anecdotes. His favorite topics are culture, history, 
and nature. BWC had a meeting with Yann in 
February as he is interested in covering The 
South for his 753K Instagram community, along 
with his 859K YouTube and 1.2M TikTok 
subscribers.  

BWC will 
explore 
collaboration 
opportunities 
for FY27 if 
relevant to 
include in the 
plan of 
actions.  

PSYCHOLOGIES 
MAGAZINE Meeting 

Stéphanie De 
Mieulle 

Advertising 
Director 

Psychologies Magazine has a 143K print 
circulation and 1.45M audience. Stéphanie 
contacted BWC to inform that the magazine is 
deploying an ‘Invitation to travel’ section with an 
approach designed to help partners and 
territories establish a lasting and fair relationship 
with their audiences. 

A meeting is 
scheduled in 
March to 
discuss it 
further. 

VOYAGEONS 
AUTREMENT Email 

Geneviève 
Clastres 

Journalist 

Geneviève works for www.voyageons-
autrement.com digital media, enhancing 
sustainable ways to travel through local initiatives 
and programs. Following BWC’s monthly press 
release, Catherine reached out to share her 
interest in the content and offered Travel South 
USA to republish the article for a € 200 (approx. 
$ 240) fee. BWC thanked Geneviève for her 
interest but declined the proposal.  

No follow up 
for now.  

L’INFO 
DURABLE 
(GROUPE ID) 

Email 

Stéphanie  
Veaux 

Business 
Development 

Director 

ID Group is both a media outlet specializing in 
sustainability and an editorial studio. This dual 
expertise allows them to support companies with 
high-impact communications, combining editorial 
rigor and visibility through tailored communication 
strategies (articles, podcasts, videos, influencer 
campaigns, etc.). Stéphanie contacted BWC to 
explore common interest for the TSUSA 
destinations. 

A meeting is 
scheduled in 
March to 
explore 
synergies.  
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VI. Social Media.  
 
 
Content  
B World Communication published 9 Facebook and Instagram posts in February, with a selection of highlights and 
events such as Culinary/Food & Libations (Missouri, Mississippi), Neighborhoods and Attractions (North Carolina), 
Nature (Tennessee, Alabama, Kentucky,) and Festivals & Events (South Carolina, Louisiana, Atlanta). 

 
 

Facebook February 
2026  

Evolution vs 
last month 

Instagram February 
2026  

Evolution vs 
last month 

Facebook page 
followers  

7,578 Down 0.2% Instagram page 
followers  

350 Up 4.8% 

Facebook reach  12,088 Down 16.2% Instagram reach 20,378 Up 74.1% 

Facebook views  15,060 Down 25.2% Instagram views  8,128 Up 1.6% 

Facebook likes 49 Up 4.26% Instagram likes  200 Up 5.3% 

Facebook comments  9 Even  Instagram 
comments  

9  Even  

Facebook shares 4 Up 300% Instagram shares 4 Up 400% 

 
 

Paid promotion  
B World Communication published 6 sponsored posts in February, 3 Facebook posts for a total amount of $48.12 and 
3 Instagram posts for a total amount of $48.65, totaling $96.77 spent on paid promotion.  
The sponsored Facebook posts resulted in 21,100 views and 629 interactions including 595 clicks on the Facebook 
page. The sponsored Instagram posts resulted in 14,383 views and 295 interactions including 233 clicks on the 
Instagram page. 
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Post highlights  
South Carolina - festivals & events - Lowcountry Oyster Festival, Missouri - food & libations - Billy Gail ’s pancakes, 
Louisiana - festivals & events - Mardi Gras/carnaval, Tennessee - nature - Elkmont, North Carolina - neighborhoods 
& attractions - romantic hotels, Alabama - nature - state parks, Mississippi - culinary - Vestige, Kentucky - nature - 
Lake Cumberland, Atlanta - festivals & events - Beer, Bourbon & BBQ Festival  
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VII. Visit USA France membership. 
Meetings, Newsletter, Workshops update, Consumer shows, E-learning, and projects. 

 

Source  Activity/Activation 
Follow up/Next 

step  

 

1. 2025/2026 Membership Monthly Newsletter (French and 
English). 

 
BWC created and shared an article dedicated to the Rhythms of the South 
destinations, highlighting the 2026 Food & Music festivals.   
  

 
 
Link to content : Kentucky : les meilleurs spots « Outdoor » - Office du 
tourisme des USA 

 

Performance results 
-Trade contacts (French version): 7,500 / Open rate: 32.3%. 
-Trade contact (English version): 1,000 / Open rate: 32%. 
-Media contacts: 1,000 / Open rate: 32.6%. 
 
 

Soul Food honoring Civil 
Rights Legacies in 
Missouri will be 
highlighted in the March 
Newsletter.  
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2. 2026 Membership monthly banner promotion. 
BWC coordinated the creation of the 2026 TSUSA web banners, suggesting 
imagery selection and new brand messaging. The banners will be running on 
the Visit USA France website from March through November 2026.  

 

 
 
 

3. E-learning -Update. 
The V11 version of the E-learning program started running in February and 
first results will be shared in the March report.   
 

4. 2026 Visit USA Media Awards.  
Following BWC’s selection to compete in this year’s Media Awards, Travel 
South USA had two articles nominated.  

• Visit USA Media Award category :  
‘Atlanta, la vibrante capitale économique du Vieux Sud’ by Dominique 
Krauskopf for Voyager Magazine (Travel South USA and Rhythms of the 
South).  

• New Look on The USA category:  
‘Ozarks, le sud méconnu du Missouri : carnet de route entre grands 
espaces, route 66 et bonnes tables’ by Vincent Charretier for Masculin.com 
(Travel South USA and Missouri) 

 
The ceremony will take place in Paris on Thursday March 12th, 2026.  
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VIII. Consumer activities.  
 

Source  Activity/Activation 
Follow up/Next 

step  

 

Le Salon des Voyages Consumer Fair. 
 
On February 28th and March 1st, 2026, BWC attended the 2026 edition of Le Salon 
des Voyages Consumer Fair in Clermont-Ferrand, Southeast of France.  
  
Context  
-3rd edition of this new Tourism & Outdoor Consumer Show in France.    
-130 exhibitors.   
-Format: 2 full days (Saturday and Sunday), 10am to 7pm.     

 
Objectives  
-Bring awareness and optimal visibility to the Travel South USA destinations.   
-Inform the consumers about the destination highlights, accessibility, outdoor 
activity suggestions, suggested travel windows for each destination and hiking trails 
the Travel South USA states have to offer.   
-Opportunity for the visitors to explore tourism gems and a rich getaway offers 
through presentations, informative booths, conferences, and workshops.  
-Reassure consumers about traveling and safety policies despite the geopolitical 
context.  

 
Tactics 
-Website, press and social media: Travel South USA (all nice destinations) was 
featured on the show’s internet Website before and during the show with branded 
banners.  
-Designed walls and counter: B World Communication was present on a shared 
booth with imagery created specifically for the occasion, highlighting the diversity of 
outdoor experiences the South can offer.   

 
Brochures and maps 
-80 copies of the Visit the USA Travel South French Guide plus note maps were 
shipped and distributed to visitors.  

 
Feedback  
The Travel South USA booth welcomed over 100 visitors with concrete travel 
appetence or reel trip projects to The South. These very qualified visitors were proof 
that the TSUSA destinations are still very appealing to French travelers willing to 
extend their knowledge of the United States or nourish some dreams.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

BWC is awaiting the 
final report from the 
show’s organization 
and will share 
detailed results and 
numbers in the 
March report.  
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Visibility for Travel South USA 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

*********************** 
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