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ABOUT TSUSA

Global Partner Programming

The TSUSA GPP provides a foundational base from which state tourism offices
have shared in country representation with international export marketing and
sales activities. Managed by Travel South USA, the official regional destination
marketing organization for the 12 state tourism offices, these collaborative
efforts create leveraged actions, increase reach of travel trade and journalists,
and coordinated consumer campaigns which deliver visitors to the South. In
2019, the Travel South USA region welcomed 10.2 million visitors, who spent
$10.3 billion, with 90% of these visitors arriving from 15 markets from around the
globe.

The Nordic Region — Denmark. Sweden and Norway have a combined population
of approximately 27 million citizens, with have historical high levels of
disposable income and extensive vacation days. They rank 10th in visitor volume
and often seek off-the-beaten path destinations. They are polite,
approachable, and speak English well. They traditionally are willing to adapt to
local culture, willing to try local cuisine, tip generously and have prior to the
pandemic planned holiday with longer itineraries with more stops than other
European visitors. Scandinavians enjoy five to six weeks vacation. There were an
impressive range of types of southern tours being sold in the Nordic market
prior to the pandemic and booking travel with professional operators for long-
haul travel is very common. Therefore, we plan to prioritize travel trade
marketing efforts and partnering with operators in consumer efforts for FY22.

FY 26 Nordic GPP

Resource Allocations

30%
49%
= Trade Marketing 49%
Consultative Fee 21%
Media/Comms/PR 30%
21%
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I. Executive Summary

» Attended Americas Day in Copenhagen (26 February), holding meetings
with key Danish tour operators including Albatros Travel, FDM Travel,
Nyhavn Rejser, USA Rejser and USA Tours. Discussions indicated softer
demand for U.S. travel in the Danish market at present, although
operators expressed cautious optimism that sentiment will improve later
in the year.

» Participated in and supported Swanson'’s inaugural Long Haul Travel
Event in Stockholm (28 February), which attracted close to 800 long-haul
focused consumers and will now become an annual event. Travel South
also sponsored and presented at the Swanson team briefing dinner the
evening prior to the event, reinforcing the region’s strong relationship
with the operator.

« Confirmed three Nordic delegates for the Travel South Mission in London
(March 2026) and coordinated preparations for their participation.

» Conducted three media meetings with Nordic journalists to discuss press
trip opportunities and story development focused on Southern road trips
and culinary travel.

« Distributed the February Travel South newsletter to 459 recipients,
achieving a 35.08% open rate and 0.62% click rate.

Q1 Q2 Q4 FY25/26

e A2 MAR TTL TTL TTL Total
Nordics
Travel Trade
Meetings/Trainings 16 9 20 25 70
ALIKY 4 pgents Trained 11 135 8 256 410
JLA/M
O/NC/
SC/TN Media
/ROTS Media Meetings 3 3 7 9 22
Total # articles published 2 4 16 24 46
Impressions 26,700 28,590 4im 6.9m 10,971,360
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Il. Travel Trade

Contact

FDM Travel -
Frederik
@hrgaard

Travel South
Mission -
London/March
2026

Swanson’'s Travel
— Johan Rudolf

Discover America
Sweden - Johnny
Gardsater

Discover America
Denmark

American Trails -
Jonas Larson

Activity/Activation

After our meeting in February followed up with
Frederik to agree the contents of an
addendum to agree the pause to our co-op
campadign, capture the deliverables to date
and based on this agree the financial
settlement and review schedule for a re-start
to the program. This was done and the
addendum has been delivered and we are
awditing the FDM response. Frederik also
advised that their CEO will attend the Travel
South Nordic session in London in March.

We have three Nordic delegate that have
confirmed their attendance.

June Arlen Lindeby - Amerikaspesialisten (NO)
Magnus Hermansson — Swanson’s (SE)

Anders Iversen - FDM CEO (DK)

We have completed their profiles and asked
them to prepare their 5 minute introduction.

Met with Johan along with Russell Meara at
Hablo (who are looking to launch in the
Scandinavian market). Johan has created a
profile and is keen to use the platform to
connect and sell to the Swedish travel
industry. Around 25% of Swanson’s business
comes from the trade and Johan thinks this will
increase over the next year.

Met with Johnny along with Russell Meara at
Hablo. We are setting up Discover America to
be the launch entity in the Swedish market,
followed by Swanson’s and then Travel South.
Hablo has won the Visit California training
program business and plans to integrate this
across all entity with representation, including
the Nordics. He will be attending the Visit
California Outlook Forum in March and will
feedback from this.

Met with Karin Ger Nielsenin Copenhagen
ahead of the Americas Day event. She
confirmed DA Denmark will attend the fall
events alongside Norway, Sweden and Finland

Met with Jonas at the Americas day in
Copenhagen. He has produced a good amount
of Southern content recently but want us to
look at another partnership. | have requested
information on what he has in the pipeline and

Follow-up/Next
Steps
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Discover America
- Americas Day -
Copenhagen

USA Rejser -
Christian Walker
Willumsen

Albatros Travel -
Karina Nuemann
Sdaintz

Nyhavn Rejser —
Kim Carlsson

FDM Travel -
Birgitte Vraadal /
David Rosborg-
Larsen

USA Tours -
Dorthe Laerk
Hansen

am awaiting feedback. Once we have this we |
said we will have a further discussion.

Having skipped a year in 2025 the Discover
America event return this year in a slightly
altered format. Due to reduced supplier
participation from the USA, the show now
included suppliers from Canada and the
Caribbean. To reflect this, the name changed
from ‘USA day’ to ‘Americas Day’. With 120
visitors there were speeches from both the US
and Canadian Ambassadors to Denmark. We
had a good set of meetings from across the
Danish travel industry. Discover America gave
o market update, details of which can be found
below.

Met with Christian at Copenhagen Americas
day. He is shortly attending a fam trip to
Nashville. He is also attending IPW in Fort
Lauderdale in May. We agree to meet at the
Nordic reception.

Met with Karina at the America days in
Copenhagen. She was following up on her
attendance at Travel South Showcase in
Kansas City. She has some new Southern
itineraries mapped out and is hopeful that
their route 66 tours will still go ahead. They
minimum number they need for their escorted
tour to proceed. Karina advise she is cancelling
her attendance at IPW but is hopeful she will
be able to attend TS Showcase in Nashville

Met with Kim at the Copenhagen Americas
day. He advised that the US is severely down
and they are selling a lot of Japan right now.
He will not be attending IPW but hopes
positive sentiment will return in time for
showcase in Nashville.

Met with Birgitte and David at the America
days in Copenhagen. The both advise that the
US is well down from projections but are
confident that positive sentiment will return if
things settle back to normal. Birgitte advise
that, although she is registered, she will be
cancelling her attendance at IPW 2026. She is
hopeful of attending showcase in Nashville

Met with Dorthe at the America days in
Copenhagen. USA Tours is almost on hiatus
right now and Dorthe is focusing solely on Top
Tours (their sister brand) to the Far East and
Indian Ocean. She will not attend IPW. Dorthe
will keep in touch and we will meet as soon as
the situation changes
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Swanson’s Long
Haul Travel Event
- Stockholm
Congress Center
- 28th February
2026

Swanson Team
Event

Swanson’s held its travel show in Stockholm
for the first time, expanding an event that has
previously been organised 21 times in southern
Sweden and traditionally focused solely on
North America travel. This was also the first
time the event brought together all three of
the company’s brands: Swanson’s, Jambo
Tours and TEMA.

The event attracted close to 800 attendees,
with a strong audience profile of engaged
travellers interested in long-haul travel
products. An attendee survey indicated a very
positive response, with the event receiving an
overall rating of 5.2 out of 6.

Swanson's will conduct a follow-up survey with
participating suppliers to gather feedback and
identify opportunities to further enhance the
event. Swanson's has confirmed that the
Stockholm show will become an annual event.

Travel South sponsored the Swanson briefing
dinner the evening before the Long Haul event.
The 15 strong team included 5 that had
attended showcase in past years. We gave a
presentation on the destination/region.
Tommy then spoke to the group advising that
Travel South were Swanson’s strongest
supported and had been for several years.
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Americas Day - Copenhagen

-
y




Swanson’s Long Haul Day
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1. Communications & PR

Contact
Monthly Travel

South
Newsletter

Media Meetings

Activity/Activation

Find attached the coverage chart and the links for
the February newsletter.

Newsletter links

DK: https://presscloud.com/csp/vocast/message.cs
p?KEY=116685568451578&format=web

NO: https://presscloud.com/csp/vocast/message.cs
p?KEY=365237950603321&format=web

SE: https://presscloud.com/csp/vocast/message.cs
p?KEY=258469410714744&format=web

FI: https://presscloud.com/csp/vocast/message.csp
?KEY=449645123157228&format=web

Newsletter stats:
Delivered: 459

Open rate: 161 (35.08%)
Click rate: 1(0.62%)

e Brian Schaefer Dreyer, Freelance journalist for
tier 1 media (DK) - Discussing press trip
opportunities and story ideas. Brian is among
others writing for the magazine Motor where
he does road trip articles from different
countries.

e Rasmus Krarup Jensen, Editor for Connery and
Mandekogebogen (DK) - Discussing press trip
opportunities and story ideas. Rasmus is very
interested in gastronomy, and | pitched our
recent newsletter about soul food to him.

e Annika Majak, Freelance journalist for Bonnier
News Local (SE) - Discussing press trip
opportunities. Annika delivers travel stories to
Bonnier News Local, which distribute stories in
severdl local newspapers. She is always
travelling with her husband.

Follow-
up/Next Steps
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All Y'all Are Welcome US

A guide to soul food in the South

The American South Is known for many thinge; their music, ~ Southern hospitality™, civil rights
history and, not least, their food culture. The food culture In the atates goes by the name "soul
food” - 8 term that the warmth, and roote from which it comes, and
which ia consldersd to not only nourish the stomach, but alao the soul.

Barbecue at "the King of Ribs" in Missoun

I Missouni, Arthur Bryant, who staried Arthur Bryanf's Barbegue in Kansas City, = knoan as the

“King of Ribs® and has gone down n barbecue history a5 ane of the greatest in the business. He
leamed hix <&ills froen his brothes and Herry Perry, who is considered the father of barbecue. Arthur is
especially knawn far his "burnt ends,” which are the culermost, caramelzed and slightly charred ends
af smoked brizket. B staried out as 3 free givesway to waiting cusiomers, but they eventually became

=0 popular that they became s regufar gart of the menu - rol anly at Arthur's Barbeque, but
troughout the city

Barbecue traditions in North Carolina
North Carolina proudly carries lhree dsSnct barbecue rad$ons: “Eastern-style”, which is a whale
roast sucking pig seasoned simply with sall, pepper and vinegar, "Westemn-style®, which is park
shoulder served with 2 tangy tomato based =auce, and “Lexington BBQ", which is a special form of
=low-smoked pork served with 3 ketchup-vinegar dip and red colegiaw. The different types of
barbecue can be tasied, amang other things, 31 the Lexingtan BBQ Festival, which is colebrasted
every October. Here, the city center i transformed inlo a aelebration of pitmasters, music and
cammunity, 3nd the streets are filked with smoky dishes from local stalls.

g ——

African American food traditions in South Carolina
South Carolna is particulary known for the simplie Southern dish “meat-and-three” which - as the
rame suggests - consists of $ piece of met and Siree different side dishes, often vegetables, beans,
salads o cormbread. Butin the stale, soul food i also more than just camort fod. At the South
Carolina State Museum you can explore the Harvesting Hertage exhibition, which explores Aftican
American food aditions, culure and history. Here you can, for exarmple, kearmn about the Gullah
Geechee cuisine. whose trditional dishes indude *shrimps and grits” and gumbo.

Read mars

Taste the Alabama legend's secret recipe
In Atabarrss, at the famous barbecue restsurant Big Bob Gibzon Bar-B-0in the city of Decatur, you
can meet Alaberma barbecue legend Chinis Lily, wha is the pitmaster and fourth-generaion partner
the 100-yessr-aid restaursnt. His famous Original White Sauce, developed as 3 dip for chicken nstad
af the traditional vinegar and mustard mixiure, has been copied aoross the state, but Lily sticks Io his
secret recipe. B you visi the famous restaurant, you should ty the classic chicken with white sauce
ard a stuffed patto with butter, sour cresm, cheese, bacon and diives.

Soul food with a modern twist in Mississippi
i Jackson, Missssippi, you can Snd soul food in allits glory. Pig & Pint is a must ry restaurant for 3
modern twist on favars, especally when it comes o homemade ssuces that range from tangy to

sweet and spicy (o punchy. For pit-lo-plate barbecue, vist the recently-appoinied Michelin 8ib
Goumand restawrant Sacred Ground BSQ, known for its tender, smoky meats.
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Rhythms of the South: A road trip for foodies
The cities af Afanks, Nashvile, and New Orleans, a popular combination on many road tips, alse
affer nunerous places for foodies.

In Atlants, you can get a local *meat-and-three” experience at Mary Mac's Tex Room, whase main
courses are fried chicken and slow-braised beef with Sdes like cheese grits, combread, and mashed
potatoes,

Further slong the Nashvile purney, you can visét Peg Leg Parker, which serves hickary-smcked
spareribs and pulled pork with strong dry rub <pices, or Amold’s Country Kitchen, where the dish of
ther day is served at communad tables.

In New Orleans, you can visit #ie ocal smokebouse Blue Qak 880, which serves tender brisket
smoked aver pecan and oak wood, pulled pork and spave ribs with Creole-inspired sauces and side

dishes.
About Travel South USA
Travel South USA = the lourem board for 12 slates in the southern United Stales. Hers you will find =
erful mix af ins, music, cullure and culinary experiences. With shord distances

batween cies snd experences, the sres is perfect for = USA rowd trip.

Here you can drive along green fields or slong winding rooxds in the Great Smoky Mountaing - or
eajoy e ksh andscape akng the 1,200 mie Coast Highway, which runs from the foothils of the
Blue Ridge Mountains fo $1e ocean and beaches. Along the way, you can enjay the hospitaslity of
small lowns, delve inlo the regian's unique musical history, visit local baurbon distileries or explore
the diverse food cuture.

wwairmvalsouth vesitS ey

See prass rooms for af states bere: wwwonousiry Savelsouthuse cammada

Attachments
ig_Bob_Gib=on_BBO_Decsturjpg

Macs_Tea_Room.jpg
Miss=sipm_Sad food jpg

Mizzouri_ Arfhur Bryant's Barbecue 2.jpg

Miszauri_ Arthur Bryant's Baecue [pg

Nnsfvile_PaglegPockes TheGulch jog

North Caroling_Bar 80 Cender Lexinglon Man Pouring Sauce an Sandwich jpe
Nurth Cardling_Ruleigh_Sam Jones BB0_For Real_Spring {if

South Caroina_Ange Mosiee-Radney Scott's BBO sop

Contact information
Nanna Fredenksen, Press Contact for Traved Scuth USA
nafleniding ok

+45 5338 1928
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IV. Market Updates

Americas Day - Market Update

The following market update slides were presented at the Americas Day in Copenhagen on the
26th February 2026

Nordics, State of the industry

rl' Jr *  Forwerd-booking deta and current search behaviour, the US is not
among the fastest-growing long-haul destinations for Nordic travelers
heading into summar 2026,
*  We have been surpassed by Thalland for two years in & row
*  More seat copacity in 2026 summer programs compared 1o 2025
* 765402 visitars to the USA In 2025
* 5" largest Europesn market in terms of arrivals. ¥1 UK ¥2 Geermany, ¥3
The Needic region includes France, 84 Italy
Denmask
inct. Greenlond & Faroe lehamds *  Strong spenders: #1 In spending per visitor i Europe, 53.500
Fndand . par visitor, ahead of UK, DE & FR
fcaland
Norway * Average length of stay 12 days in 2025
Swwdan
+ 100 online market; most used channeds for inspiration

Arrivals to the US
lanuary 2026 (preliminary)

Cefference

CErtit nne o™ FRLN L) min e 5 54K &

Swinen » 205847 A Lan ' 435 4 8 a27% 247 5u3 LT R LT
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Denmark
CPH
« Atlanta
= Boston
= Chicago
= Los Angeles
* Miami

= Minneapolis

= New York (EWR)
* New York (JFK)

« Philadielphia

« San Francisco

» Seattle

« Washingten DC

Canada:
* Montreal
* Toronto
* Halifax

AIRLIFT — NORDICS TO USA & CANADA

Sweden

« New York (EWR)

« New York (JFK)

Canada:
« Toronto

« New York (EWR)
« New York (JFK)

Finland Iceland
HEL RFK
« Chicago + Hostor
- Mlﬂ"\l . ’,H):)‘:’;ﬂ
o Dutivwt
» Seattle « Datroit
« Los Angeles + Miami
« New York (JFK) . :"’1 ‘-‘n;-’"_\
¢ Maw Tor 2
* Dallas » Nashwliv
+ Orlando
Canada: o Pittsbyrgn
« Toranto + Partiana JOR

+ Raksgh Durtam
o Saatlln

* Washington D C

Canada:

+ Toronto
* Montros
* Wir
« Calg
o Halitax

* Yo

pog
'y
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