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ABOUT TSUSA  

Global Partner Programming  
The TSUSA GPP provides a foundational base from which state tourism offices 
have shared in  country  representation with international export marketing and 
sales activities. Managed by Travel  South USA, the official regional destination 
marketing organization for the 12 state tourism offices,  these collaborative 
efforts create leveraged actions, increase reach of travel trade and journalists,  
and coordinated consumer campaigns which deliver visitors to the South. In 
2019, the Travel South  USA region welcomed 10.2 million visitors, who spent 
$10.3 billion, with 90% of these visitors arriving  from 15 markets from around the 
globe.  
 
The Nordic Region –  Denmark. Sweden and Norway have a combined population 
of approximately  27 million citizens, with have historical high levels of 
disposable income and extensive vacation  days. They rank 10th in visitor volume 
and  often seek off - the - beaten path destinations. They  are polite, 
approachable, and speak English well. They traditionally are willing to adapt to 
local  culture, willing to try local cuisine, tip generously and have prior to the 
pandemic planned holiday  with longer itineraries with m ore stops than other 
European visitors. Scandinavians enjoy five to  six weeks vacation. There were an 
impressive range of types of southern tours being sold in the Nordic  market 
prior to  the pandemic and booking travel with professional operators for long -
haul travel is very common. Therefore , we plan to prioritize travel trade 
marketing efforts and partnering with operators in consumer  efforts for FY22 .  
 

FY 26 Nordic GPP  

Resource Allocations  
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I. Executive  Summary  
 

▪ Attended Americas Day in Copenhagen (26 February) , holding meetings 
with key Danish tour operators including Albatros Travel, FDM Travel, 
Nyhavn Rejser, USA Rejser and USA Tours. Discussions indicated softer 
demand for U.S. travel in the Danish market at present, although 
operators expressed cautious opt imism that sentiment will improve later 
in the year.  

▪ Participated in and supported Swanson’s inaugural Long Haul Travel 
Event in Stockholm (28 February) , which attracted close to 800 long - haul 
focused consumers  and will now become an annual event. Travel South 
also sponsored and presented at the Swanson team briefing dinner the 
evening prior to the event, reinforcing the region’s strong relationship 
with the operator.  

▪ Confirmed three Nordic delegates  for the Travel South Mission in London 
(March 2026)  and coordinated preparations for their participation.  

▪ Conducted three media meetings  with Nordic journalists to discuss press 
trip opportunities and story development focused on Southern road trips 
and culinary travel.  

▪ Distributed the February Travel South newsletter to 459 recipients , 
achieving a 35.08% open rate and 0.62% click rate . 

 

 
JAN  FEB  MAR  Q1 

TTL  
Q2 
TTL  

Q4  
TTL  

FY 25/26  
Total  

AL/KY
/LA/M
O/NC/
SC /TN
/ROTS  

Nordics  
Travel Trade  

Meetings/Trainings  16 9   20  25   70  

# Agents Trained  11 135   8  256   410  

 
Media  

Media Meetings  3  3   7 9   22  

Total # articles published  2 4   16 24   46  

Impressions  26,700  28,590   4m  6.9m   10,971,360  
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II.  Travel Trade  

Contact  Activity/Activation  
Follow - up/Next 
Steps  

FDM Travel –  
Frederik 
Øhrgaard   
 

After our meeting in February followed up with 
Frederik to agree the contents of a n 
addendum to agree the pause to our co - op 
campaign, capture the deliverables to date 
and based on this agree the financial 
settlement and review schedule for a re - start 
to the program. This was done and the 
addendum has been delivered and we are 
awaiting the FDM response. Frederik also 
advised that their CEO will attend the Travel 
South Nordic session in London in March.  
  

 

Travel South 
Mission –  
London/March 
2026  

We have three Nordic delegate that have 
confirmed their attendance .  
June Arlen Lindeby –  Amerikaspesialisten (NO)  
Magnus Hermansson –  Swanson’s (SE)  
Anders Iversen –  FDM CEO (D K)  
We have completed their profiles and asked 
them to prepare their 5 minute introduction.  
 

 

Swanson ’s Travel 
–  Johan Rudolf  

Met with Johan along with Russell Meara at 
Hablo (who are looking to launch in the 
Scandinavian market). Johan has created a 
profile and is keen to use the platform to 
connect and sell to the Swedish travel 
industry. Around 25% of Swanson’s business 
comes from the trade and Johan thinks this will 
increase over the next year.  
 

 

Discover America 
Sweden –  Johnny 
Gardsater  

Met with Johnny along with Russell Meara at 
Hablo. We are setting up Discover America to 
be the launch entity in the Swedish market , 
followed by Swanson’s and then Travel South. 
Hablo has won the Visit California training 
program business and plans to integrate this 
across all entity with representation, including 
the Nordics. He will be attending the Visit 
California Outlook Forum in March and will 
feedback from this.  
 

 

Discover America 
Den mark  

Met with  Karin Ger Nielsen in Copenhagen 
ahead of the Americas Day event . She 
confirmed DA Denmark will attend the fall 
events alongside Norway, Sweden and Finland  
 

 

American Trails –  
Jonas Larson  

Met with Jonas at the Americas day in 
Copenhagen. He has produced a good amount 
of Southern content recently but want us to 
look at another partnership . I have requested 
information on what he has in the pipeline and 
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am awaiting feedback. Once we have this we I 
said we will have a further discussion.  
 

Discover America 
–  Americas Day –  
Copenhagen  

Having skipped a year in 2025 the Discover 
America event return this year in a slightly 
altered format. Due to reduced supplier 
participation from the USA, the show now 
included suppliers from Canada and the 
Caribbean. To reflect this, the name changed 
fro m ‘USA day’ to ‘Americas Day’. With 120 
visitors there were speeches from both the US 
and Canadian Ambassadors to Denmark. We 
had a good set of meetings from across the 
Danish travel industry. Discover America gave 
a market update, details of which can be found 
below.  
 

 

USA Rejser –  
Christian Walker 
Willumsen  

Met with Christian at Copenhagen Americas 
day. He is shortly attending a fam trip to 
Nashville. He is also attending IPW in Fort 
Lauderdale in May. We agree to meet at the 
Nordic reception.  
 

 

Albatros Travel –  
Karina Nuemann 
Saintz  

Met with Karina at the America days in 
Copenhagen. She was following up on her 
attendance at Travel South Showcase in 
Kansas City. She has some new Southern 
itineraries mapped out and is hopeful that 
their route 66 tours will still go ahead . They 
minimum number they need for their escorted 
tour to proceed. Karina advise she is cancelling 
her attendance at IPW but is hopeful she will 
be able to attend TS Showcase in Nashville  
 

 

Nyhavn Rejser –  
Kim Carlsson  

Met with Kim  at the Copenhagen Americas 
day. He advised that the US is severely down 
and they are selling a lot of Japan right now. 
He will not be attending IPW but hopes 
positive sentiment will return in time for 
showcase in Nashville.  
 

 

FDM Travel -  
Birgitte Vraadal  / 
David Rosborg -
Larsen  

Met with Birgitte and David at the America 
days in Copenhagen.  The both advise that the 
US is well down from projections but are 
confident that positive sentiment will return if 
things settle back to normal. Birgitte advise 
that, although she is registered, she will be 
cancelling her attendance at IPW 2026. She is 
hopeful of attending showcase in Nashville  
 

 

USA Tours –  
Dorthe Laerk 
Hansen  

Met with Dorthe at the America days in 
Copenhagen. USA Tours is almost on hiatus 
right now and Dorthe is focusing solely on Top 
Tours (their sister brand) to the Far East and 
Indian Ocean. She will not attend IPW. Dorthe 
will keep in touch and we will meet  as soon as 
the situation changes  
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Swanson’s Long 
Haul Travel Event 
–  Stockholm 
Congress Center  
–  28 th  February 
2026  

 Swanson’s held its travel show in Stockholm 
for the first time, expanding an event that has 
previously been organised 21 times in southern 
Sweden and traditionally focused solely on 
North America travel. This was also the first 
time the event brought together all three of 
the company’s brands: Swanson’s, Jambo 
Tours and TEMA.  
The event attracted close to 800 attendees, 
with a strong audience profile of engaged 
travellers interested in long - haul travel 
products. An attendee survey indicated a very 
positive response, with the event receiving an 
overall rating of 5.2 out of 6.  
Swanson’s  will conduct a follow - up survey with 
participating suppliers to gather feedback and 
identify opportunities to further enhance the 
event. Swanson’s has confirmed that the 
Stockholm show will become an annual event.  
 

 

Swanson Team 
Event  

Travel South sponsored the Swanson briefing 
dinner the evening before the Long Haul event . 
The 15 strong team included 5 that had 
attended showcase in past years. We gave a 
presentation on the destination /region. 
Tommy then spoke to the group advising that 
Travel South were Swanson’s strongest 
supported and had been for several years.   
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Americas Day -  Copenhagen  
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Swanson’s Long Haul Day  
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III. Communications & PR  
 

Contact  Activity/Activation  
Follow -
up/Next Steps  

Monthly Travel 
South 
Newsletter  

Find attached the coverage chart and the links  for 
the February newsletter.  
 
Newsletter links  
 

DK:  https://presscloud.com/csp/vocast/message.cs
p?KEY=116685568451578&format=web  
 

NO:  https://presscloud.com/csp/vocast/message.cs
p?KEY=365237950603321&format=web  
 

SE:  https://presscloud.com/csp/vocast/message.cs
p?KEY=258469410714744&format=web  
 

FI:  https://presscloud.com/csp/vocast/message.csp
?KEY=449645123157228&format=web  
  
Newsletter stats:  
Delivered: 459  
Open rate: 161 (35.08%)  
Click rate: 1 (0.62%)  
 

 

Media Meetings  • Brian Schæfer Dreyer , Freelance journalist for 
tier 1 media (DK)  –  Discussing press trip 
opportunities and story ideas. Brian is among 
others writing for the magazine Motor where 
he does road trip articles from different 
countries.  

• Rasmus Krarup Jensen, Editor for Connery and 
Mandekogebogen (DK)  –  Discussing press trip 
opportunities and story ideas. Rasmus is very 
interested in gastronomy, and I pitched our 
recent newsletter about soul food to him.   

• Annika Majak, Freelance journalist for Bonnier 
News Local (SE)  –  Discussing press trip 
opportunities. Annika delivers travel stories to 
Bonnier News Local, which distribute stories in 
several local newspapers. She is always 
travelling with her husband.  

  
 

 

 

 

 

 

https://presscloud.com/csp/vocast/message.csp?KEY=116685568451578&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=116685568451578&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=365237950603321&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=365237950603321&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=258469410714744&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=258469410714744&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=449645123157228&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=449645123157228&format=web
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Newsletters  
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Sample Media Coverage  
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IV. Market Updates  
Americas Day –  Market Update  

The following market update slides were presented at the Americas Day in Copenhagen on the 

26 th  February 2026  
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