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ABOUT TSUSA 
Global Partner Programming 
 
Visitation to the USA. February 2026 i-94 arrival data (released March) 

Australia: 

• 59,822 arrivals in February, down -2% YoY, a strong improvement on January’s -12% decline, 
driven in large part by demand for the NRL games played in Las Vegas. 

• Australia ranked 10th among long-haul markets for the month. 

Ports of Entry – Australia to the USA: 

• Texas continues to outperform other regions on a year-on-year basis, supported by increased 
airlift, comparatively stronger value, and ongoing interest in cowboy and Western culture. 

Port of entry December arrivals YOY Difference 

California 32,049 -2% 
Hawaii 5,268 -22% 
New York 3,012 -11% 
Texas 9,239 18% 
Florida 2,064 -16% 
All other ports 8,190 -1% 

First intended address – Travel South  

• 2,496 Australians listed a Travel South state as their first intended address in February flat YoY.  
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New Zealand: 

• 8,859 arrivals in February, down 43% YoY. This sharp decline reflects a strong comparison period 
last year, when visitation was boosted by the inclusion of the Warriors in the Las Vegas NRL 
fixtures. With no New Zealand teams participating this year, demand has normalized, highlighting 
a broader softening trend out of the NZ market. 
 
 

The impact of the NRL games in Las Vegas: 

12,645 Australians listed Las Vegas as their first intended address in February, up 32% YoY. This is a 
record result and sits well above the typical monthly average of ~3,300, highlighting the outsized impact of 
the event. 

Now in its third consecutive year in Las Vegas, the National Rugby League (NRL) has firmly established 
itself as a major international drawcard. As one of Australia’s most popular sporting codes, it commands a 
highly engaged fan base willing to travel long-haul for marquee, once-in-a-lifetime experiences. 

Importantly, this reinforces that for milestone sporting events, Australian travelers are less sensitive to 
cost or broader external factors, because the experience itself drives demand. Airlines responded to this 
surge with additional capacity, including dedicated services to support the event. 

The sustained success of the NRL in Las Vegas is also translating into longer-term aviation confidence, 
with Qantas announcing its first-ever direct flights to Las Vegas, signaling a structural shift in access that 
will support ongoing growth beyond event-led travel. 

 
Global Travel Demand from Australia.   
January 2026 data has been released by the Australian Bureau of Statistics (ABS) showing where returning 
residents spent most time abroad.  
 
The top 10 countries as follows:  

• Value, close to home, and VFR ties driving demand for NZ, Japan, India, Vietnam and China.  
• USA has slipped in rankings since 2019 being surpassed by Japan, China and India. 
• Thailand has lost market share to Vietnam, as low-cost carrier VietJet has increased airlift to 

Vietnam driving demand and effectively positioning Vietnam as the alternate to Thailand.  
 
Rank Country January Visits Percentage growth YOY 

1 New Zealand  205,710 2% 

2 Indonesia  164,730 -4% 
3 Japan  159,090 17% 
4 India  133,580 5% 
5 China 120,490 36% 
6 USA  79,390 -7% 
7 UK  76,250 3% 
8 Vietnam  72,620 23% 
9 Thailand  72,180 -10% 
10 Philippines  50,690 9% 
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EXECUTIVE SUMMARY 
 

■ Travel South Mission Planning 
 

■ April Newsletter 
 

■ International Showcase Invites 
 

■ Newcastle training event for May 
 

■ Global Week Media and Creators coordination, deliverables and contracts 
 

■ Innovation Challenge  
 

■ March Social Content  
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  Q1 TOTAL Q2 TOTAL Jan Feb Mar 

9 partners  

AL/KY/LA 

/MS/MO/ 

NC/SC/TN 

/ROTS 

Australia      

Trade      

Trade 
Meetings/Trainings 

69 178 7 8 16 

Number of Agents 
Trained 

114 226 0 16 12 

Travel Trade 
Newsletter 
Recipient 

4068 15,920 3811 3788 3770 

Trade Newsletter 
Open Rate 

28.37% 27.27% 25.85% 26.40% 39.42% 

Managed Media      

Media Meetings 15 39 6 23 6 

Total number of 
articles published 

38 36 5 7 15 

Impressions 41,719,406 6,136,659 1,408,038 8,994,902 7,863,647 

PR Newsletter 
Recipient 

364 1,057 346 363 
 

362 

PR Newsletter Open 
Rate 

47.80% 43.82% 49% 45.18% 47.51% 

Social Posts      

Facebook Page      

Followers 9,200 9,200 9,192 9,200 9,161 

Likes 
9,200 27,600 9,192 

 

9,200 9,161 

Facebook Posts      

Reach 515 1,113 135,600 35,600 607 

Views 1,073 2,069 47,004 20,800 391 

Likes 8 14 0 0 0 

Comments 0 0 0 0 0 

Shares 0 0 0 0 0 

Instagram      
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Reach 21 18 9,300 2,300 8 

Views 527 762 24,600 4,500 44 

Followers 
18 

 
32 25 26 26 

Likes 25 20 5 7 6 

Comments 0 0 0 0 0 

Shares 0 0 0 0 0 
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II. COMMUNICATIONS & PR  
 

■ Global Week Media and Creators coordination  
 
■ Innovation Challenge  
 
■ March Social Content  

 
■ Earned media Coverage Book  

 
■ Global Market Media Place 25 media Coverage Book  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://app.coveragebook.com/29490/books/b14062a4c0375ecf
https://app.coveragebook.com/29490/folders/e0c8dd16-38c9-427b-b5d4-786c9cde733c
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COVERAGE:  
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COMMUNICATIONS & PR  

Media Contacts (phone calls, emails, personal meetings) 
 

Contacts Interest/Status Follow-up/Next step 

Are Media - New Idea, Elizabeth 
Gracie 

There has been a change in Are Media’s famil policy – 
previously ad spend was a requirement, but this has 
changed now, and they are open to famils for print.   
 
Focus across food, aspirational holidays, value driven 
(budget-friendly narratives.  
 
Open to updating shopping gallery features for travel 
sections for things like best couples accommodation, 
or best hotels for families etc. Worth exploring round 
ups online that they our destinations might work for.   

They have conducted 
research with Roy 
Morgan about readers 
behaviours, demos 
etc. Elizabeth will 
share once received.    

Are Media – WHO, Sophie 
Coghill 

Previously at Yahoo, has just joined the team as digital 
editor (2 months into the role).   

 
Really interested in building the travel section of WHO 
online.   

 
Currently exploring ideas for girls trips, and any 
destinations where readers can get an insiders look at 
celeb lifestyle/taste of that lifestyle. 

Seems like both 
media titles are 
reprioritising travel 
content so it will be a 
good time to share 
pitch ideas.   

Stuff NZ, Emma Stanford Currently being very selective on what US stories she 
is covering. i.e. she was pitched a story about Celebrity 
Spotting in Santa Barbara and doesn't want to cover 
that type of thing right now given everything that's going 
on.   
 
Will only write about destinations if she has been and 
experienced, although famils are more difficult to get 
approval from currently.   
 
Famil lead times perferred min of 2 months and mmo 
longer than a week. 

Put out a poll to see 
which destinations 
people are visiting 
this year to see if NZ 
are travelling to the 
US. She's happy to 
share results of this. 

Cole Dickson, Creator Cole Dickson is a Melbourne-based fashion, lifestyle 
and travel content creator. With a background as a 
wildlife scientist and rescuer, he brings a grounded, 
purpose-driven perspective to his work, combining 

Secured for Global 
Week. 
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editorial-style visuals with authentic, in-the-moment 
storytelling. 

Kirk Owers, Freelance, Explore Had worked with Kirk on an advocacy piece on the 
South.  

Published.  

Samantha Cheney, The Great 
Outdoors 

Late-stage opportunity from The Great Outdoors for 
one additional USA partner to feature in its upcoming 
North America shoot in May. 
 
Filming would take place from Thursday, May 28, 
following Palm Springs, with all travel covered. The 
segment investment is AUD $25,000, making it a 
relatively efficient way to secure broadcast exposure. 
 
Due to strong demand, additional November episodes 
have been added, with flexibility to invoice into FY26–
27 if required. 

May timing isn’t 
vialble, will explore 
for FY26.  
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up /Next 
step 

Kay Gregan 
 
The Travel Designer Ltd 
 

Training with Kay & Debbie on travel South region. 
Support with Kays trip through the South. North 
Carolina, Georgia, Alabama, Mississippi and 
Louisiana. Kay is planning a group tour for 2027 to 
Nashville and New Orleans. 
 

 Ongoing 

Lee- Anne Hosking 
Product Manager 
 
Envoyage Australia 
 

Update on Travel South product and Envoyages 
network. They are now prioritising their 
partnership with Infinity Holidays as their 
preferred booking platform, but as it’s a franchise 
system, their 700ish members will use the system 
they prefer. Invited to Travel South Mission in 
Sydney. 
 

Ongoing 
updates  

Alexis Cunningham 
Partnerships and Contracting 
Manager 
 
Luxury Escapes 
 

Alexia is very interested in more product around 
the South and getting mor direct deals as they 
have been very successful with New Orleans. 
Invitation to Travel South Mission in June. 
 

N/A 

Jodie Collins 
Partnerships Manager 
 
Luxury Escapes 

Update on the California activation and request for 
a proposal and costings. 

Ongoing 

Teena Hollwell 
Strategic Development 
Manager 
 
Rate Hawke 

Accommodation, Tours, experiences, car hire and 
touring. USA contracting from the global team. 
Aggregator and direct contractor. USA is number 2 
(behind Italy). Will be introducing destination 
campaigns in the next 6 months. 
 

N/A 

Karryn Papenfus 
Owner & MD 
 
Adventure Destinations 
 

USA is currently very slow, but she is keen have 
the team up to date for when sales return. 
Destination Adventures do complex itineraries as 
both B2B & B2C.  
 

N/A 

Barry Downs 
GM Marketing & Product 
 
Hunter Travel Group  

Update on Travel South product and pre-post 
cruising options for Mississippi river cruising.  Info 
on touring product in the region and follow up 
itineraries. Setting up a group training event in 

Ongoing 
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may. Hunter Travel Group (HTG), a multi-award-
winning travel agency group and the largest 
branded member of the Helloworld Travel 
Network. HTG is one of Australia’s largest 
privately owned, family-managed travel groups, 
with over 175 travel professionals across 35 
locations nationwide. 

Sara Winfield 
Partnerships Manager 
Flight Centre Travel Group 
 

Creating a new USA brochure that will be 
distributed worldwide and offer opportunity for 
great coverage. Tennessee 8th and Louisiana 12th 
are two southern states in their top 15. Invite to 
her or Tim to mission in may. 

Ongoing 

Monique Roos 
Senir Commercial Specialist 
 
US Commercial Services 

Discussion on Consul General’s residence event 
and contract. We are meeting in early April to work 
on the finer details. 

Ongoing 

Mary-Anne Guest 
Product Manager 
 
Phil Hoffman Travel 
 

Update on Travel South & info on touring product 
in the region and follow up itineraries. Mary-Anne 
visited NOLA in 2024 with the leadership team, 
post helloworld Owner/manager conference.  

Ongoing 

Flight Centre Event Website opportunities with Travel Associates 
Gamification/points as prizes with World 360 
Rewards, the new travel-focused loyalty program 
by Flight Centre Travel Group 
Flight Centre running a USA campaign from 9 
March – 19 April 
Envoyage Travel has bought Liberty Travel in the 
US 
Infinity Holidays now has 6,000 agents signed up 
with 2,500 agent portal visits per month and 30 
reservations specialists based in NZ 
 

N/A 

Kristy Prince 
North American Product 
Manager 
 
Adventure World  

Route 66 Itinerary – with inclusions from IS 
Kansas City 
Created a brand new Route 66 itinerary, which 
mentions almost everything she covered on her IS 
post fam.  
Refreshed and expanded Ultimate Barbecue Road 
Trip. Pre pandemic this was only 2 weeks, and has 
been lengthened to include a taste of Alabama 
white BBQ sauce, a bit more of North Carolina, 
and now extends down to Charleston, along with 
a lot more detail and inclusions. It also highlights 
taking a section of Route 66 between OKC and 
KC. 

Ongoing 
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Klook Creator Awards Attendance at Klook created awards. Klook is a 
online marketplace for travel experiences and 
heavily invested in the creator space to market 
and grow bookings. They are based out of Hong 
Kong, incredibly strong in Asia and growing rapidly 
out of Australia. 

N/A 

Sharon Godden 
Travel Designer 
 
Luxe by itravel 

Southern USA training with Sharon and her team 
of 3. 

N/A 

Flight Centre Balgowlah Southern USA training with Flight Centre 
Balgowlah and team of 3. 

N/A 

Time Fly's Travel Southern USA training with Time Flys Trave and 
team of 4. 

N/A 
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CAMPAIGNS & ACTIVITY 
 
Adventure World – New Itineraries  
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Karryon/Helloworld Travel Missouri 
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RESOURCE CENTRE UPDATES 
 

What’s New: 
 

 
 
 
 
 
 
 
 
 

Newsletters – Sports Scores Big with 
Foodies: Tailgating to Stadiums  
TRADE Newsletter – Recipients: 3770 Open Rate: 1486 (39.4%) 

PR Newsletter – Recipients: 362 Open Rate: 172 (47.51%) 
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SOCIAL CONTENT UPDATE 
 

Gate 7 Private AU/NZ Travel Trade Community – 662 Members 
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Instagram: 
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 Facebook:  
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Market Update 

Economic & Market Update 
The following economic announcements were made in March:  

■ Australian GDP grew 0.8% in the December quarter (4 Mar): The ABS reported that the 
Australian economy grew by 0.8% in the December quarter 2025, with annual growth of 2.6%, 
pointing to stronger economic momentum at the end of the year and a fourth consecutive quarter 
of GDP per capita growth. Source. 

■ RBA raises cash rate to 4.10% (17 Mar): The Reserve Bank of Australia increased the cash rate by 
25 basis points to 4.10%, citing a material risk that inflation will remain above target for longer, 
alongside tighter labour market conditions and renewed global inflation risks linked to the Middle 
East conflict. Source.  

■ Unemployment rate rises to 4.3% (19 Mar): The ABS reported that the seasonally adjusted 
unemployment rate rose to 4.3% in February, up from 4.1%, as the number of unemployed people 
increased by 35,000, although employment also grew and participation lifted to 66.9%, indicating 
the labour market remains relatively resilient but is showing some softening. Source. 

■ Inflation eases to 3.7% (25 Mar): The ABS reported that Inflation rose 3.7% in the 12 months to 
February 2026, down from 3.8% in the 12 months to January, suggesting inflation pressures eased 
slightly but remain above the RBA’s 2–3% target band. Source. 

■ Household wealth rose 2.5% in the December quarter (26 Mar): The ABS reported that total 
household wealth increased by 2.5% or $453.7 billion in the December quarter 2025, largely 
driven by rising residential land and dwelling values, indicating household balance sheets remain 
supported by asset growth. Source.  

■ Australian dollar weakened against the USD in March: The AUD briefly strengthened above 
~US$0.70 in early March (its highest level in recent years), supported by higher interest rates and 
improved sentiment, before easing back to around ~US$0.68 by the end of the month. Source. 

 
Visitation to the USA.  
February 2026 i-94 arrival data (released in March) 
 
Australia: 

■ 59,822 arrivals in February, down -2% YoY, a strong improvement on January’s -12% decline, 
driven in large part by demand for the NRL games played in Las Vegas. 

■ Australia ranked 10th among long-haul markets for the month. 

Top 10 countries in 2025 
Rank Country Visits Percentage growth YOY 

1 New Zealand  205,710 2% 

2 Indonesia  164,730 -4% 

3 Japan  159,090 17% 

4 India  133,580 5% 

5 China 120,490 36% 

https://www.abs.gov.au/media-centre/media-releases/australian-economy-grew-08-december-quarter
https://www.rba.gov.au/media-releases/2026/mr-26-08.html
https://www.abs.gov.au/media-centre/media-releases/unemployment-rate-rises-43-february
https://www.abs.gov.au/statistics/economy/price-indexes-and-inflation/consumer-price-index-australia/latest-release
https://www.abs.gov.au/media-centre/media-releases/household-wealth-rose-25-december
https://tradingeconomics.com/australia/currency
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6 USA  79,390 -7% 

7 UK  76,250 3% 

8 Vietnam  72,620 23% 

9 Thailand  72,180 -10% 

10 Philippines  50,690 9% 

Tour Operators & Travel Agencies 
 

■ Qantas Loyalty recorded underlying EBIT of $286 million, up 12% on the previous corresponding 
period: Driven by what Qantas Group called “the strength of the Frequent Flyer program through 
member engagement and a growing list of partners, as well as continued revenue growth from 
Qantas Business Rewards, Hotels and Holidays, and TripADeal”. Source. 
 

■ Intrepid Travel posts record revenue in best year in 37 years: The Melbourne-based B Corp has 
delivered its strongest financial, customer and impact results in 37 years, with the company 
forecasting it is now on track to hit $1 billion in bookings for the first time in 2026. Source. 

 
■ Bedsonline platform evolves: B2B travel-tech marketplace HBX Group has relaunched its retail 

platform Bedsonline, now powered by AI to make it easier for agents to sell travel. Rather than 
just displaying inventory, Bedsonline now analyses booking intent, making searches more intuitive 
and reducing the time needed to compare product options. Source, page 2. 
 

■ Travel Associates launches new luxury business model under Ben Monaghan: Travel Associates 
has launched a new head-office-based business aimed at a more digitally engaged luxury traveller, 
with luxury consultant Ben Monaghan appointed to lead the venture under the name Monaghan & 
Turner Travel Associates. The move marks an expansion beyond the brand’s traditional bricks-
and-mortar model and reflects changing expectations on both sides of the luxury travel equation. 
Source. 
 

■ Skyscanner now lets travellers compare and book flights and trains in one search: The new 
feature displays train options alongside flights for journeys under eight hours or with a single 
connection, helping travellers make informed decisions on time, cost, and convenience. The 
update responds to research showing 25% of travellers want to see train options alongside flights, 
with plans to expand the feature further, including to its app. Source. 

 
 

Traveler Insights  
 

■ Hilton’s 2025 Trends Report found 71 per cent of Australian parents say Gen Alpha (children 
aged under 15 years) and Gen Z are key decision makers when it comes to travel: These kids are 
no longer just along for the ride; they’re steering the journey. “Our research shows young 
decision-makers are motivated by experiences rather than simply destinations,” says Paul Hutton, 
area vice president and head of Australasia at Hilton. Source. 
 

■ Virtuoso ANZ Forum 2026: Only 7% of clients cancelling travel despite Middle East crisis: Asked 
about the current Middle East crisis, 71 per cent of respondents said clients are changing to 

https://tdlists.traveldaily.com.au/new/display.php?M=324415&C=01fe136ab5934b8e29d9a16f7bd9e897&S=70042&L=13&N=33819
https://karryon.com.au/industry-news/purpose-intrepid-travel/
https://issues.traveldaily.com.au/2026/Mar26/td130326.pdf
https://www.travelmonitor.com.au/travel-associates-launches-new-luxury-business-model-under-ben-monaghan/
https://www.internationaltraveller.com/world/skyscanner-trains/?utm_source=braze&utm_medium=email&utm_brand=it&utm_campaign=wed_edm&utm_placement=tile2&utm_content=skyscannertrains&utm_day=25&utm_month=march&utm_year=2026&lid=5576wto88t1w
https://stories.hilton.com/apac/releases/2025-travel-trends-au-eng
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another destination or routing altogether, while 21 per cent are postponing travel to a later date. 
Only 7 per cent indicated outright cancellations. Source. 

Air Lift 

■ Qantas Reports $1.46 Billion Profit, Launches Sydney-Vegas Direct Flights: Qantas has today 
announced an underlying profit before tax of $1.46 billion, a $71 million increase compared to the 
corresponding period in 2025. Meanwhile, the group announced it would “launch the first direct 
flight between Sydney and Las Vegas” from 29 December on a Boeing 787. Source. 
 

■ Travellers could face higher airfares in the coming years: A new report from the Australian 
Competition and Consumer Commission (ACCC) revealing that airports will be looking to recover 
the money they have poured into infrastructure in 2024-25. Source, page 4. 
 

■ Air New Zealand increases airfares: Massive jumps in the price of jet fuel has already led one 
airline to increase airfares in a bid to offset challenging operating costs. Air New Zealand 
confirmed this morning that it has implemented initial fare changes, cautioning that if the conflict 
in the Middle East continued, it would take further pricing action. Source, page 1. 
 

■ Qantas USA & Canada Red Tail Sale – 17 – 23 March  qantas.com 
 

■ United Airlines cuts capacity as fuel costs soar, CEO warns of ‘$11B hit’: The airline will trim less 
profitable flying, including midweek and overnight routes, alongside reductions at Chicago O’Hare 
and the suspension of services to Tel Aviv and Dubai. United expects to restore its full schedule in 
the fall. Source. 
 

■ Etihad has boosted its US network despite ongoing disruptions caused by the Middle East 
conflict: According to Simple Flying, the carrier has scheduled an average of 7.1 daily departures 
from Abu Dhabi in Jun 2026, signalling a 42% uplift year-on-year. Etihad also just launched three 
times weekly flights to Charlotte, North Carolina. Source, page 4. 

 
■ United Airlines is modernising its fleet with 250+ new aircraft and upgraded passenger 

experiences. Highlights include the “Relax Row” in Economy, transforming three seats into a lie-
flat space with mattress pads, pillows and plush toys; Starlink Wi-Fi with Spotify and Apple TV 
access; and expanded Polaris business class with all-aisle access lie-flat seats. These innovations, 
starting in 2027, aim to increase comfort, connectivity, and choice for travellers while 
strengthening United’s premium positioning. Source. 

 

Media 
▪  Seven West Media’s acquisition by Southern Cross Media Group completed on 7 January 2026; a 

$385 million all-scrip deal creating a combined entity across TV (Seven Network, 7plus), audio (Hit 
Network, Triple M, LiSTNR) and publishing (The West Australian, The Nightly). The combined 
group offers new cross-platform storytelling packages for advertisers, spanning broadcast, 
streaming, radio and publishing under one sales team. Source 
 

▪ Nine Entertainment made equally bold moves: it sold its talkback radio network (2GB, 3AW, 4BC, 
6PR) to the Laundy Family Office for $56 million (a fraction of the $275 million paid in 2019) and 
simultaneously acquired digital outdoor advertising platform QMS Media for $850 million. Source 

https://karryon.com.au/luxury/virtuoso-anz-forum-2/
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▪ Sky News Australia announced it will rebrand as News24 later in 2026 after Comcast’s licensing 
agreement expires, Sky is owned by Rupert Murdoch’s News Corp and the new brand was 
revealed at a launch event at News Corp headquarters in Sydney.  
 

▪ News Corp reached 17.67 million Australians in February 2026 (78% of the online population) 
with digital subscribers across all mastheads growing 15% to 1,126,000, showing that paid digital 
audiences are expanding even as print contracts. Source 
 

▪ Independent publisher KK Press entered voluntary liquidation, shuttering Cosmopolitan Australia 
after its 2024 relaunch and closing T: Australia. Source 
  

▪ ThinkNewsBrands’ inaugural “News Nation” report (Roy Morgan, March 2026) launched.  Source. 
Key findings include:  

o 9 in 10 Australians engage with news monthly; 43% actively trust it  and news publishers 
are rated trustworthy by 78% of Australians versus just 36% for content creators. 

o Almost 2 in 5 Australians turn to news media specifically to fact-check information seen 
on social platforms - journalism is functioning as an active verification layer, not just a 
content category.  

o More than half of Gen Z regularly follow five or more news sources -countering the 
narrative that younger Australians are abandoning journalism. 

o For advertisers: 85% of Australians report greater confidence in a brand encountered in a 
journalistic environment; news content is 6.4x more likely to be remembered; and 
advertising in news environments drives 3.5x greater intent to act.  
 

▪ Australia’s world-first under-16 social media ban entered enforcement in Q1. By January 2026, 
4.7 million accounts had been deactivated or restricted across platforms. eSafety Commissioner 
Julie Inman Grant’s 31 March compliance report raised significant concerns citing repeated age-
verification workarounds and inadequate controls and formal investigations are underway, with 
penalties of up to $49.5 million per platform. Two High Court challenges are proceeding (Digital 
Freedom Project and Reddit), with a preliminary hearing set for 21 May 2026. Source 
 

▪ The News Media Bargaining Code faces a critical moment: Meta’s publisher deals have been 
expiring since mid-2024, and Google’s five-year News Showcase deals with Seven West Media 
and Nine expire in May 2026. The government’s proposed replacement, the ‘News Bargaining 
Incentive’ has not been enacted, and former ACCC Chair Rod Sims warned it could take 18–24 
months to become operational. Neither the NMBC nor the NBI currently addresses AI answer 
engines like ChatGPT and Claude that draw on news content without providing links or payment. 
Source.  

 
▪ Australian influencer marketing spend reached A$830 million in the 12 months to early 2026, a 

13.5% year-on-year increase, forecast to surpass A$1 billion in 2026 and reach A$2.46 billion by 
2030.  The 2026 Australian Open was the quarter’s standout case study in creator-media 
convergence: Tennis Australia accredited 200+ content creators, established a dedicated Creator 
Lounge inside the media headquarters, and the tournament generated 3.47 million media 
mentions (up from 2.63 million in 2025). Source.  
 

▪ Podcasting crossed a significant milestone in Q1: 52% of Australians now listen to or watch a 
podcast monthly with listenership up 15.9% over two years. The format skews strongly young: 
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72% of 18–34 year-olds listen monthly, and 95.4% of consumption is on mobile devices. Video 
podcasts are growing rapidly alongside audio, with 40%+ of listeners already consuming video 
formats and 77% alternating between audio and video. Source.  
 

▪ The Medianet 2026 Australian Media Landscape Report (803 journalists, published 31 March) 
found AI adoption has crossed the majority line for the first time. Source. Key findings: 

o 54% of Australian journalists now use generative AI in their work, up from 37% in 2024  
showing adaptation of it as a tool. 

o Primary uses are pragmatic efficiency tools: summarising documents (50%), transcription 
(46%), background research (45%) and proofreading (39%) - not content creation. 

o 93% express concern about AI's impact on journalistic integrity - a record high. 
o Press releases have overtaken personal contacts as the #1 story source for the first time 

— used by 86% of journalists; 66% rate PR professionals as an important source 
o 78% of journalists say AI-written pitches decrease their trust in PR; 48% say they can 

almost always detect AI-generated material 
o 9% of journalists are running or considering alternative platforms like Substack, 

newsletters or podcasts - the journalist-as-creator trend is accelerating, opening new 
channels for earned media beyond traditional mastheads. 
 

▪ On the regulatory front, ACMA registered a new Commercial Radio Code of Practice 2026 in 
February requiring on-air disclosure when a synthetic voice hosts a regularly scheduled program 
or news broadcast, the first time AI has been addressed in an Australian broadcasting code. Source 

▪ Anthropic signed an MOU with the Australian Government on 31 March, announcing A$3 million 
in research partnerships and plans to open a Sydney office in 2026, a signal of growing 
government engagement with AI governance. Source.  
 

▪ Travel Monitor is launching a new series of Specialised Monthly EDMs for 2026, giving advertisers 
a more targeted way to connect with the Australian travel trade: Each issue is built around a 
dedicated theme, helping your brand, product, or destination appear in front of agents, 
wholesalers and industry professionals when they are already focused on that category. Source. 
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Travel South USA | AUNZ  
GPP MONTHLY Report 

Actions 
 

■ Mission Planning 

■ Hunter Travel Group Training Event 

■ Newcastle MTA Expo planning 

■ Trade & PR Newsletter 

■ Global Week 

■ Innovation Challenge  

 

 

 

 


