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FULL CAMPAIGN OVERVIEW

Plan Recap

We exceeded all goals in our media plan, delivering strong awareness, consideration, and conversion.

CONJS@?TED DELIVERED UNITS
PLAN PACKAGE (Views & (Views & DELIVERY % ADDED VALUE
; Impressions)
Impressions)
Ctae o 50,000 87,699 175% $101,639
Meta Promotion of Content 10,090,040
12,772,642 127% $28,217
; 1,200,000
AV: Meta Promotion
Daily Email Content Inclusions of Content 1200.080 ST Tl el
ROS Media 7,525,000 7,922,005 105% $6,072
AV: ROS Media 2,500,000 2,624,155 105% $39,362
AV: 100% SOV 50,000 588,554 177% $11,771
TOTAL 22,575,000 25,444,925 N3% $192,887
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@A“GS Obscurq X Visit North Carolinaﬂc

VISIT NORTH
CAROLINA

10/1/2025 - 12/31/2025



Visit North Carolina ﬂ(

PROGRAM OVERVIEW

What We
Creaqted

CONTENT & DISTRIBUTION

«(1) Custom List included in America Obscura
package

*Meta Promotion of List

*AV: Meta Promotion

+(2) Daily Email Content Inclusions

«Sponsorship of America Obscura Dedicated
Email

ONSITE MEDIA

« Ads running on the America Obscura Hub
*ROS Media

*AV: ROS Media
«AV:100% SOV on List and Place Pages from List

1
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Visit North Carolina ﬂ(

BRANDED CONTENT

Custom List

For this campaign, we created a custom list
centered on 9 Sites Showing How American
History Marched Through North Carolinag..

The list generated over 18K pageviews and
received a strong 63% engagement rate.

The piece was also distributed across Metaq,
featured in the America Obscura email, and
included in a America Obscura hub
alongside other Travel South partners.

18K

PAGEVIEWS
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Atlas Obscura TRIPS PLACES STORIES

usTs

9 Sites Showing How
American History Marched
Through North Carolina

From an 18th-century gold mine to ¢



https://www.atlasobscura.com/lists/american-history-in-north-carolina
https://www.atlasobscura.com/lists/american-history-in-north-carolina
https://www.atlasobscura.com/hubs/america-obscura

®

Visit North Carolina (

BRANDED CONTENT

Distribution of List

North Carolina

The List was promoted through paid Meta
distribution and portions of the Places D—— , Where Nina Simone found her voice, the
integrated into the List were featured in the ATIGIE DroAtiurs found. e wind, ind Ameried

found its gold. Explore 9  ..See more

Atlas Obscura daily email to our subscribers.

The Meta promotion generated over 2.6M . S b gl i o
impressions with a 0.64% CTR, which is 1.04x 8 ik s vl
higher than the industry average.* The post :
also achieved a strong 3.15% engagement
rate, outperforming the industry average by
10.5x.**

The email inclusions delivered more than
308K impressions with the wild horses

inclusion as the strongest performer ata ‘ 1A ! atlasobscura.com
0.36% CTR which is 1.2x higher than our AO | 9 Sites That Bring North | ¢arn more
benchmark. Carolina's History to...
3 ] 5‘)/ 3 0 8 K ;:z'\(l\slild Horses of North Carolina's Outer U 0 » PatSelfa.. 51comments 95 shares
. (o] s ‘ ’ ) Like (J) Comment £ Share /

META ENGAGEMENT RATE EMAIL IMPRESSIONS
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https://www.brafton.com/blog/social-media/social-advertising-benchmarks/#facebook
https://www.rivaliq.com/blog/social-media-industry-benchmark-report/#title-media

Visit Notth Carolina ﬂc :

- BRANDED CONTENT R e LA

Audlence Response

Kathy Tatum
| went there and saw the wild horses!! It was an amazing trip.It's well worth it

@ Michele Clark

NC is a beautiful state, with mountains, the ocean and the piedmont in between!

Taryn Hanson Eldredge
Went there for family reunion--what a blast!

Beth Pollhammer
So much history in our state.so many historical and physically beautiful to behold
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Visit North Carolina (

BRANDED CONTENT

America Obscura Hub

We created an America Obscura Hub and
included the new Visit North Carolina Custom
List on the hub.
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Atlas Obscura

TRIPS PLACES FOODS

STORIES

vt
14 Roadside Dinosaur
Attractions Worth the Stop

On yuur next American road trip, keep a0
eye au fuor 3 steoasun,

Y DIANA HigESL

Ty =

Lig

The 11 Best Places to Visit Near
the Hollywood Walk of Fame
for Curious Travelers

B ATIAS ORSEULA

ver
9 Sites Showing How American
History Marched Through North
Carolina

From an ith-cumury gold mine to a Civil
Wiir fort £ an inspiring montment of the
Wight brutheoy’ first flight, North Carolina
uffers visttars u ricks tapestry of American.
hstoey

APONSORED 1Y WIS NORTH CARDLINA
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Visit North Carolina ( !

BRANDED CONTENT

Sponsorship of America
Obscura Email

Visit North Carolina received full sponsorship
of our America Obscura Email during this
campaign. Which included partnership at the
top and a newsletter ad directing to the
clients site at the bottom. The email received
over 178K impressions with the newsletter ad
receiving over 188 clicks to the VNC site.

Atlas Obscura

PLACES £Q08

IN PARTNERSHP WITH

For Real, Visit North Carolina
apla




Visit North Carolina ﬂ(

DISPLAY MEDIA ] gM O 030/0

TOTAL DISPLAY

Results IMPRESSIONS

Run of site media was deployed across the Atlas Obscura website and delivered over 1.9M impressions, including
296K impressions of added value and 48k impressions of display featured on the America Obscura Hub.

The top performing ad size for this campaign was 970x250 highlighted in green to the right with the highest CTR
of 0.05% which is 1.67x higher than our AO benchmark.

— =y

ELSEWHERE, THEONLY SURFING
VISITORS GET T0 EXPERIENCE
DEPENDS ON THE WI-FL

i U#f trip toNorth Carelina,

o

TRIPS PLACES FOODS STORIES

-

IN ANOTHER CITY, TRAVELERS RE » "““"’";;j’,” . |

—WRHTING INLINE, THINKING ABOUT ¢ /3 % > % For Real, Visit ch
THE FUN THEY'LL HAVE AS SOON AS S :
THEY'RE DONE WAITING IN LINE. . /VC

TRIPS PLACES FOODS STORIES
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Visit North Carolina ﬂ(

CAMPAIGN OVERVIEW
Plan Recap

We exceeded all goals in our media plan, delivering strong awareness, consideration, and conversion. Over delivery and
added value placements amounted to a total added value that is equal to 67% of the plan cost.

CONTRACTED
UNITS DELIVERED UNITS o
PLAN PACKAGE (Views & (Views & Impressions) DELIVERY % ADDED VALUE

Impressions)
1 Custom List 5,000 18,882 378% $2,800
Meta Promotion of Recipe Article 1,500,000

2,610,335 149% $19,431

AV: Meta Promotion of Recipe Article 250,000
(2) Daily Email Content Inclusions 300,000 308,234 103% $220
Sponsorship of America Obscura
Dedicated Email 150,000 178,410 19% $8,718
Ads running on the America Obscura 5
Hub 25,000 148,395 194% $468
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Visit North Carolina ﬂ(

CAMPAIGN OVERVIEW

Plan Recap

CONTRACTED
UNITS DELIVERED UNITS a
PLAN PACKAGE (Views & (Views & Impressions) DELIVERY % ADDED VALUE
Impressions)
ROS Media 1,500,000 1,575,301 105% $1,130
AV: ROS Media 250,000 262,505 105% $3,938
AV:100% SOV on List & Place Pages in o
P 10,000 34,208 342% $684
TOTAL 3,985,000 5,036,268 126% $37,387
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THANK YOU!

@ Atlas Obscura x rovelSouth





