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Sounds of the South Content Hub

https://www.haystravel.co.uk/destinations/americas/sounds-of-the-south/

https://www.haystravel.co.uk/destinations/americas/sounds-of-the-south/


Homepage native placement

Large rectangle native 
merchandising banner featured on 
the main homepage, driving traffic 
to a dedicated Sounds of the South 
landing page

Performance stats
● Impression target: 284,000
● Delivered: 292,242
● Clicks: 7,143
● CTR: 2.44%*
*Hays benchmark 0.40%
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Homepage native placement



Native run of site - (high impact placement)
High impact hero carousel 
on our Homepage, driving 
traffic to a dedicated 
landing page

Performance stats
● 2 week placement - per 

creative
● Total clicks: 502



Native run of site - (high impact placement)



City native content hubs



Performance display

Display formats featuring across the 
web targeted, driving traffic back to 
dedicated Sounds of the South landing 
page

Performance stats
● Impression target: 850,000
● Delivered: 1,425,676  
● Clicks: 19,517
● CTR: 1.37%*
*Hays benchmark 0.10%
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Connecting social content with data to drive 
performance. Sponsored Advertising across 
Facebook to the UK market

Performance stats
● Impression target: 2,600,300
● Delivered: 3,155,955
● Reach: 884,644
● Clicks: 69,242
● CTR: 2.19%*
*Hays benchmark 0.50%

Sponsored social display
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Sponsored social display



Organic social posts 
Sponsored post on the Hays Travel 
Facebook page 

Performance stats
● 206.5k impressions delivered
● 146.8k users reached 
● 9.23k clicks generated
● Impression engagement rate: 29.72%
● 40 post comments 
● 210 post reactions
● 14 post shares 

We saw a total of 264 interactions across 
all posts 



Organic social posts 



Digital Out of Home 
Programmatic Ads
Run programmatic out of home 
campaigns targeting thousands of high 
impact panels.
Targeting was set to 500m radius to 
store locations across the UK

Performance stats
Impression target: 500,000 
Delivered: 725,416



Digital Out of Home Programmatic Ads
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YouTube Video Ads 

Driving traffic back to your dedicated 
landing page

Performance stats
● Impression target: 500,000 
● Delivered: 1,025,218
● CTR: 0.12%*
● Total Views: 117,029
● VTR: 11.42%**
*Industry benchmark 0.10%
** Industry benchmark 10%



YouTube Video Ads
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Spotify - Audio  

Performance stats
● Delivered: 2,397,274
● Reach: 2,157,915
● Clicks: 5,089
● CTR: 0.21%

Both audio and display formats achieved high 
reach, proving Spotify to be an ideal channel for 
top-funnel awareness. 
While Display is effective for driving direct action 
with a significantly higher CTR, Audio ads are 
better for driving brand recall, since audio is 
non-skippable and Spotify users often aren't 
looking at their devices when using the app.



Spotify - Display  

Performance stats
● Delivered:  3,055,979
● Reach: 2,417,126 
● Clicks: 27,121 
● CTR: 0.89%

Both audio and display formats achieved high 
reach, proving Spotify to be an ideal channel 
for top-funnel awareness. 
While Display is effective for driving direct 
action with a significantly higher CTR, Audio 
ads are better for driving brand recall, since 
audio is non-skippable and Spotify users often 
aren't looking at their devices when using the 
app.



Window screen coverage - North Carolina

North Carolina ad featured across the 
full Hays Travel retail estate for 2 weeks 
from 13th October.

Weekly footfall average across all 450 
windows is c.1m customers 



Window screen coverage - Alabama

Alabama ad featured across the full 
Hays Travel retail estate for 2 weeks of 
3rd November 2025.

Weekly footfall average across all 450 
windows is c.1m customers 



Window screen coverage - Mississippi

Mississippi ad featured across the full 
Hays Travel retail estate for 2 weeks of 
17th November 2025.

Weekly footfall average across all 450 
windows is c.1m customers 



Window screen coverage - South Carolina

South Carolina ad featured across the 
full Hays Travel retail estate for 2 weeks 
of 1st December 2025.

Weekly footfall average across all 450 
windows is c.1m customers 



Window screen coverage - Tennessee

Tennessee ad featured across the full 
Hays Travel retail estate for 2 weeks of 
19th January 2026.

Weekly footfall average across all 450 
windows is c.1m customers 



Window screen coverage - Louisiana 
Louisiana ad featured across the full 
Hays Travel retail estate for 2 weeks of 
2nd February 2026.

Weekly footfall average across all 450 
windows is c.1m customers 



Solus email 1

Performance stats
Sent: Saturday 18th October 2025
Reach: 93,323
Opens: 36.89%
CTO rate: 5.77%



Solus email 2

Performance stats
Sent: Tuesday 20th January 2026
Reach: 33,568
Opens: 38%
CTO rate: 3.25%



Email banner

Performance stats
Sent to 263k subscribers
55% Average Open Rate
1% Average Click to open rate



Campaign Summary
Commercial performance - Based on in-house tour operator numbers
➢ Passengers booked: 1,272 +38% vsly
➢ Total room nights: 5,493 +35%     
➢ Total bookings: 530 +40%

These numbers are based on Vista sales during the period, we know that 
Vista represents c.15-20% of the total Hays Travel business to the Southern 
States.

Forecasted in destination spend will be just under $3.1m, 
based on the above Vista booking numbers, delivering a ROI of 
just under 19:1 ($19 for $1 investment)*

Added value activity:
Through campaign optimisation, we were able to provide an 
additional activity to value of over $318,000. 

This resulted in Travel South states and partners receiving 
over $480,000 in activity for the $164,000 in investment.
*Forecasted destination spend based on an average $240pppd



Thank you
Andy Pickering
andy.pickering@hays-travel.co.uk


