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2025 Campaign Snapshot.

~wsei 15,251,343 Impressions

203% over target

=ussas 3,280,158 Reach

219% over target

i 40,499 Engagements on Site

28% over target

Seam

CHl attrac,

=nwcisr 22 Entries

449 opt-ins
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The Campaign Microsite.
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Website Traffic Data - Main Campaign.

Event count Active users Website Event Count

191.6K 40.1K cvent name -

user_engagement 8,829 1,075.6%

session_start 44,112 13,472.9%

scroll 6,874 2,533.7%

page_view 47,190 4.455.0%
S gtm.dom 38,284 31.803.3%

form_submit 1,407 17,487.5%
form_start 3,971 30,446.2%
first_visit 39,934 22,209.5%

click 987 907.1%

Grand total 191,588 6,764.5%
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Ads In-Situation - Main Campaign.

Euriuus where Jazz, Cajun
& Blves wos born?

0

{tpfi‘i re

LOUISIANA

& WIN A TRIP TO THE SOUTH! (3)

= e T wj &) WHEHE MUSIC
L= WAS BORN ADELTA

Explore The Home Of Music |
Travel The Southern States
Of The USA

Close Enter To Win

Caplote

KENTUCKY =<~

l-ﬁlhl'l'll'“l'l[m{z} "DE'L”'

Win A Trip

Caplare

SOUTH clﬂﬂl ﬁ

& WIN A TRIP TO THE SOUTH (7)

Win A Trip

Travel South USA Enter To Win >

S

Travel South USA eee N

Tennessee balances energy with ease — iconic
music landmarks, walkable neighbourhoods,
scenic countryside, and welcoming ...see more

Curious where Country, Blues
& Rock n Roll was born?

é) X Jt':ﬂ LE' e o

TENNESSEE

& WIN A TRIP TO THE SOUTH! (®)

F‘-‘H-_.H-’H WHERE MUSIC
== WASBORN 4P°cTA

wheremusicwasborm.com/#c...
Win A Trip To Where Music | aarn more

Was Born

O0= 1 37 comments

ﬁ Like C‘, Comment p:f;) Share

O Travel South USA e X

Mississippi: a place where music, history, food
& culture sit side by side - wonderful to explore,
easy to enjoy, and welcoming for SEE Mmore

Curious where Blues & Rock
was born?

V4

bore
MISSISSIPPI

& WIN A TRIP TO THE SOUTH! (©)
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wheramusicwasborn.com/#c...
Win A Trip To Where Music | aarn more
Was Born

QO & 144 15 comments

ﬁ Like (_:] Comment foy Share
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Promotion: Traffic Drivers & Performance.

N

' curious where music was born?

%

Thel@merican South

WHERE MUSIC
WAS BORN

EXPLORE THE SOUTH & WIN @
A TRIP WITH DELTA AIR LINES!

DORMYE ADELTA

S

Impressions Reach Clicks

4,556,005 911,201 4,681

(%

Curious where music was born? —— 7@ SIC ADELTA

Ermenican Sodutl

EXPLORE THE SOUTH & WIN < hel .
A TRIP WITH DELTA AIR LINES! WAs Bo n“ = SLLeLe
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Louisiana: Traffic Drivers & Performance.

Impressions Reach Clicks

{)xpéﬁ'w LOUISIANA WHEREHMU C ADELTA

WAS Bo helloworld
& WINATRIPTO THE SOUTH! @ = T

1,628,076 325,615 2,526

Curious where Jazz, Cajun

2 Blues was bhorn?

Campaign Actuals | % Of Target Achieved

Media'Spend

\.

LOUISIANA

& WIN ATRIP TO THE SOU'I'H‘
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lous
Feed Your S~

Louisiana: Destination Page Highlights.

WHERE MUSIC . .
WAS BORN HOME STATES v CITIES v  COMPETITION

PLACES T0 GO LOUISIANA

Jagg Cajun, Blues

PLACES TO GO EVENTS & FESTIVALS FOOD & DRINKS THINGS TO DO

DR BUILD YOUR OWN ITINERARY WITH VACAAY

Baton Rouge

Discover Baton Rouge. where vibrant
culture and southern hospitality meet

Explore the historic State Capitol immerse

yourself at the Louisiana Art & Science
Museum, or embrace the outdoors with
kayaking adventures at the award-winning

city parks

Lafayette

Lafayette’s Cajun culture is proudly on full

display. Explore the Acadian Village. enjoy
delicious Cajun cuisine, and experience the
lively festivals. With its frendly locals and
beautiful scenery, Lafayette offers an
untorgettable expenence

New Orleans

A city whose very name invokes a vivid
blend of history and culture has a fresh
story on every corner. Explore the French
Quarter, savor delicious cuisine, and
experience a music scene that flows from
Mardi Gras to jazz festivals and never really
stops

Thils Video is inieroctive. Chok Around?

TravelSouth

USA
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Louisiana: Destination Page Highlights.

| EVENTS 6

Satchmo Summerfest

Satchmo SummerFest, a New Oreans jazz
lF SaganTa honors Lo

8 "Satchmo”
Armstrong, Enjoy seminars, art, live muysic
and local eats and drinks. Immerse yoursolf

n the City's wibrant culture!

g

P

Festival Acadiens et
Créoles

Festivals Acadiens et Créches, Latoyette's

October extrovagenza colebrotos the
regson’s rch European. Afnican. and indssn
reots. immerse yoursel in Capn culture
snd discover the trus essonce of Creoks

hertage

a "

Serlaid

Baton Rouge Blues
Festival

Baton Rouge Blues Festrval, one of
Amernca’s oldest, recks downiown anmnualhy

his tree woekend-long event features

workd=rencwned biues artists. Come

celcbrate the swamp blues!

Brennan's. a French Quarter icon, offers

world-class cuising snd o rencwned wine
collar, Broakiast

5 & beloved tradition. and

e 15 Fughily chwmed Expenence MNew

Crisans’ Ainest dning ot Brennan's.

Prejean's Restaurant

Prejean’s, 8 Cajun culinary gem, offers
warkd-class sefood pacy sloshs. wid
gome. and legendary gumbos. Live Cajun
mutac fills the o, and anteques Bdonm the
walls. Experignce the heart of Cajun

Culture.

Snug Harbor

Snug Harbor, o Marigny gem since the
00 sorves up incredible kve jazz and
Lowisiana cuisine. Enjoy appetizers.
sandwached, sealood, stoaks, and morg i

the cozy dining room, Dar, o music room.

TravelSouth

USA
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Feed Your S~

ouisiana: Destination Page Highlights.

L e P

.
Vermilionville Preservation Hall Frenchmen Street . If ich Golf
New Orleans Saints Golfing / Zurich Go
Vermiionaille, a lving histony museum, Preservation Hall, a French Quarter A hidden gem st steps from the French R e — I i
ERpn th eoh Npritage of Lowsana's lsndmark, offers 360 raghts of lve Cuarter, Frenchmen Street boasts a . L ) Cheer "Who Detl as the New Orieans c uss c
n A B Smaoothie King Center. where NBA stars Sants hght up the Superdome with thrling . .
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big-lcague basketbal energy to the and fars whose passion rivals the city's

nteractsons. and the endunng connections penfe o an nmate sethng Behod thase plas wodden Safnd ploy. festive crowds. and local Aavor make

this polf tournament a unigue stop on the

Crescent City

50 today’s culture
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New Orleans: Destination Page Highlights.

Arts / Warehouse

District

Once industrial, New Orleans’
Arts/Warehouse District now thrives with
contemporary galleries, museums, and
chic restaurants, offering a vibrant blend of
culture, cuisine, and creativity.

a

PLACES T0 GO

Uptown / Garden
District

New Orleans’ Uptown and Garden District
charm with oak-lined streets, historic
mansions, and vibrant Magazine Street,
blending Southern elegance, shopping,
dining. and culture.

French Quarter

New Orleans’ historic French Quarter
captivates with jazz-filled streets, Crecle
cuisine, vibrant nightlife, and timeless
architecture, blending culture, history, and
celebration

\%HAE&EB"&’EE HOME STATES v CITIES v  COMPETITION

NEW ORLEANS

J&}} B&tﬂd. K’m fe

PLACES TO GO EVENTS & FESTIVALS FOOD & DRINKS

THINGS TO DO SPORTS

OR BUILD YOUR OWN ITINERARY WITH VACAAY

This Video iz Intsroctive. Click Around!
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New Orleans: Destination Page Highlights.
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New Orleans: Destination Page Highlights.

T e e P— ""'_"'"""
Outdoor Adventures Pickleball/ NOLA Lurich Golf Claossic
Lopsm e bw Driagra Dol T s pickl' Fm » spring. T Jurch Classi: Drrgs POA
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Interactive Video Links.

i Video Is Interactive. Click Around|

g
’
""

. This Video Is Interactive. Click Around!

we T

i Video Is Interactive. Click Around! ¥

—  Jhe Gmenican Scutiy —
TravelSouth  \yuepe MUSICWAS BORN =™



https://dashboard.clicktivatedstudio.com/embed-preview?v=bff0adcbd5
https://dashboard.clicktivatedstudio.com/embed-preview?v=ccaa7baa32
https://dashboard.clicktivatedstudio.com/embed-preview?v=383f55de83
https://dashboard.clicktivatedstudio.com/embed-preview?v=5aed341720
https://dashboard.clicktivatedstudio.com/embed-preview?v=b4139c70af

Interactive Video Links. 7

”ashull/e ‘
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https://dashboard.clicktivatedstudio.com/embed-preview?v=16af24ba6a
https://dashboard.clicktivatedstudio.com/embed-preview?v=abb10cfb57
https://dashboard.clicktivatedstudio.com/embed-preview?v=77d2418fed
https://dashboard.clicktivatedstudio.com/embed-preview?v=5268848d2c

Trade Retargeting Campaign.

helloworld

~nssas=  With the campaign delivering effective results, our efficient handling of the marketing budget opened
the door for a joint retargeting campaign with Helloworld. With this extra spend, we reached people who
had already shown interest in WMWB and guided them back to Helloworld’s South campaign page. This
extra push generated over two million impressions and more than four thousand clicks to the site.

THE AUSTRALIAN*

HOME NATION WORLD BUSINESS WEALTH COMMENTARY HEALTH SPORT CULTURE VIDEO

CULTURE

INXS to be awarded
top accolade at

8 songwriters’
celebration

As Sydney-born band TNXS approaches its

o o CLICK HERE

helloworld

TRAVEL
THE TRAVEL PROFESSIONALS

S

TrovelSouth guene adreucnsad —rp

Uss WHERE MUSICWASBORN  ©™



https://vivaholidays.com.au/packages/usa-southern-states-where-music-was-born

Trade Retargeting Campaign.

HOLIDAYS

USA SOUTHERN STATES - WHERE MUSIC WAS BORN

Step into the heart of the American South, the legendary birthplace of blues. jazz. country, and rock 'n’ roll. Where Music \Was

Born invites you to explore the destinations that shaped the soundtrack of America and continue to inspire artists around the world
Journey through iconic music cities and states including Atlanta, Kentucky, Louisiana, Mississippi, Mashwille, Mew Orleans, South
Caroling, Tennessee, and Tupelo. Discower the venues whers history was made, the neighbourhoods where new sounds are rising,
and the festivals that keep the Southemn spirit alive. Whether you're chasing live music, craving authentic Southern food, or looking
to experience vibrant culture, nightlife, sports. and local attractions, you'll find unforgettable stosies in every stop. Begin your
adventure through the riwthms, roats, and soul of the South — and enter for a chance to win the ultimate dream trip to the place

where music truly began.
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Video-led Trade Lookalike Campaign. 7 =7

—— The Qmenican Soutiy —

nwssis~ Ve were also able to roll out a trade-conversion video campaign thanks to our partners at Chris Watson
Travel and Clicktivated. This specially produced video asset was delivered to a niche-targeted audience
of 335,474 Southern music lovers in Australia, which resulted in a reach of just under 230k and an
incredible 2,041 clickouts (at a CTR of 0.89%) to Chris Watson Travel's South tours and packages pages.

ENGAGEMENT BREAKDOWN
Travel South - Chris Watson Travel (AUS) Clickouts CTR
— . ] . Tennessee Music Trail to New Orleans 1,472 72.12%
This Video I Interactive. Click Around! )

CMA Fest 2026 358

Chris Watson Travel - The South Specialists 21
TOTAL PRODUCT PAGE VIEWS 2,041

TR AVEL
T * Lahiag e

Feesand i

JUME + 4-7 - 2028

T Music Trail Chris Wat T | -
ennessee Music Trai e CMA Fest 2026 ris Watson Travel e

to New Orleans The South Specialists
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https://dashboard.clicktivatedstudio.com/embed-preview?v=fb18f9be32

Chris Watson Travel Extension.

-nwssws~  Chris also continued to beat the WMWB drum - activating and advocating for us at events in January.

Chris Watson
Ianusry 23 5t 155PM - @

& Tamworth Festival Crew - Welcome! Iy

l.. S&& mone .
B
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COUNTRY SELF DRIVE TRAIL SELF DRIVE
¥ MASHWILLE - TR LAHOMA - FIDGEON FORGE ~ ¥ MASHVILLE - MEMPHES - JACKSOM - TUSCALOOSA -
LEXGTON - CIRCIHATE - 1N AAMAPDLE - WONTGEHMERY - ALRANY - SAWkHALM -
LOLRSVILLE - CWERSBOAD - MASHVRLE ATLANTS ~ HIRMINGELH - NASHVILLE
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The Competition.

J— ymericon SoUtiv —

wwsswss 1 Ne campaign drove 622 responses, with 459 opting in to receive third party information from all
campaign partners. While this was down from last year, it's important to note we were not active at a
music festival event this year collecting data directly. Considering, this is a very strong result. 31 of these
entries submitted a custome-itinerary they created on Vacaay using existing content on the platform.

Win a Dheam Tup
TO THE AMERICAN SOUTH!

Travel South & Delta Air Lines are giving one
lucky traveller the chance to experience the
birthplace of American music.

ENTER|

—  The Qmenican Soutiv —
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The Winning Entry.

s AS an Aussie fan of the blues, a trip to Mississippi and Tennessee would rock my heart! To follow in the
footsteps of Elvis in Tupelo and feel the rhythm of Nashville’s stories would be a dream pilgrimage. | want to
experience the authentic spirit where music was born, soaking up the heritage, soul and magic that shaped the
world’s soundtrack!”

Elvis Presley Birthplace

Elvis Presley Homecoming St..

Elvis Statue

uuuuu

Ryman Auditorium

of African .

£ SunStud o . vacaava

—  Jhe Gmenican Scutiy —
TravelSouth  \yuepe MUSICWAS BORN =™




Thanks to Our Supporting Partners.

| ! ‘ f | 1* | 4 &‘ ! ,(

| ] | )& ‘A | | ):\ ‘*»
 ADELTA \‘ helloworld |

1= | 1 |
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The Final Word.

Where Music Was Born 2.0 successfully evolved the "Encore Edition" vision into a high-performance reality, transforming the American South
from a travel destination into a vivid, multi-sensory experience for the Australian market; successfully reaching "Music Pilgrims" - passionate
travelers seeking authentic cultural connections. Our media delivery strategy was sound, resulting in a staggering 15.2 million impressions and
reaching over 3.2 million unique individuals, more than doubling the campaign's original targets.

Deeper and city-based landing pages allowed travelers to move seamlessly from inspiration to discovery. These interactive assets invited users
to dive into the heart of the South’s heritage, exploring not only its musical landmarks but also its world-class culinary scenes, sport, attractions
and rich history. This deep engagement was reflected in the 40k+ on-site interactions, proving that the campaign’s storytelling resonated on a
practical level with travelers ready to map out their own southern pilgrimages. A cornerstone of this efficient engagement was the integration of
innovative video technology and the use of Vacaay's in-built itinerary planner for the competition.

The campaign also demonstrated exceptional trade support and partnership, maintaining a perfect balance of media spend while capturing
high-intent leads. Collaborations with partners Helloworld and Chris Watson Travel turned digital interest into tangible travel intent, generating
thousands of direct clickouts to specific tour packages. Combined with 459 high-quality opt-in leads captured from the competition, the
campaign established a robust foundation for future conversion, cementing the American South’s position as a premier destination for travelers
seeking the world's most authentic musical and cultural heartbeat.

Thank y'all.
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