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2025 Campaign Snapshot.

15,251,343 Impressions
203% over target

3,280,158 Reach
219% over target

40,499 Engagements on Site
28% over target

622 Entries
449 opt-ins



The Campaign Microsite.



Website Traffic Data - Main Campaign.



Ads In-Situation - Main Campaign.



Impressions Reach Clicks

4,556,005 911,201 4,681

Promotion: Traffic Drivers & Performance.



Impressions Reach Clicks

1,616,584 323,316 2,235

Kentucky: Traffic Drivers & Performance.



Kentucky: Destination Page Highlights.



Kentucky: Destination Page Highlights.



Kentucky: Destination Page Highlights.



Impressions Reach Clicks

1,628,076 325,615 2,526

Louisiana: Traffic Drivers & Performance.



Louisiana: Destination Page Highlights.



Louisiana: Destination Page Highlights.



Louisiana: Destination Page Highlights.



Impressions Reach Clicks

1,556,514 301,302 1,951

Mississippi: Traffic Drivers & Performance.



Mississippi: Destination Page Highlights.



Mississippi: Destination Page Highlights.



Mississippi: Destination Page Highlights.



Impressions Reach CTR

1,571,468 314,293 1,785

South Carolina: Traffic Drivers & Performance.



South Carolina: Destination Page Highlights.



South Carolina: Destination Page Highlights.



South Carolina: Destination Page Highlights.



Impressions Reach CTR

1,588,930 307,786 1,508

Tennessee: Traffic Drivers & Performance.



Tennessee: Destination Page Highlights.



Tennessee: Destination Page Highlights.



Tennessee: Destination Page Highlights.



Atlanta: Destination Page Highlights.



Atlanta: Destination Page Highlights.



Atlanta: Destination Page Highlights.



Nashville: Destination Page Highlights.



Nashville: Destination Page Highlights.



Nashville: Destination Page Highlights.



New Orleans: Destination Page Highlights.



New Orleans: Destination Page Highlights.



New Orleans: Destination Page Highlights.



Tupelo: Destination Page Highlights.



Tupelo: Destination Page Highlights.



Tupelo: Destination Page Highlights.



Interactive Video Links.

https://dashboard.clicktivatedstudio.com/embed-preview?v=bff0adcbd5
https://dashboard.clicktivatedstudio.com/embed-preview?v=ccaa7baa32
https://dashboard.clicktivatedstudio.com/embed-preview?v=383f55de83
https://dashboard.clicktivatedstudio.com/embed-preview?v=5aed341720
https://dashboard.clicktivatedstudio.com/embed-preview?v=b4139c70af


Interactive Video Links.

https://dashboard.clicktivatedstudio.com/embed-preview?v=16af24ba6a
https://dashboard.clicktivatedstudio.com/embed-preview?v=abb10cfb57
https://dashboard.clicktivatedstudio.com/embed-preview?v=77d2418fed
https://dashboard.clicktivatedstudio.com/embed-preview?v=5268848d2c


Trade Retargeting Campaign.

With the campaign delivering effective results, our efficient handling of the marketing budget opened
the door for a joint retargeting campaign with Helloworld. With this extra spend, we reached people who
had already shown interest in WMWB and guided them back to Helloworld’s South campaign page. This
extra push generated over two million impressions and more than four thousand clicks to the site.

https://vivaholidays.com.au/packages/usa-southern-states-where-music-was-born


Trade Retargeting Campaign.



Video-led Trade Lookalike Campaign.

We were also able to roll out a trade-conversion video campaign thanks to our partners at Chris Watson
Travel and Clicktivated. This specially produced video asset was delivered to a niche-targeted audience
of 335,474 Southern music lovers in Australia, which resulted in a reach of just under 230k and an
incredible 2,041 clickouts (at a CTR of 0.89%) to Chris Watson Travel’s South tours and packages pages.

https://dashboard.clicktivatedstudio.com/embed-preview?v=fb18f9be32


Chris Watson Travel Extension.

Chris also continued to beat the WMWB drum - activating and advocating for us at events in January.



The campaign drove 622 responses, with 459 opting in to receive third party information from all
campaign partners. While this was down from last year, it’s important to note we were not active at a
music festival event this year collecting data directly. Considering, this is a very strong result. 31 of these
entries submitted a custom-itinerary they created on Vacaay using existing content on the platform.

The Competition.



“As an Aussie fan of the blues, a trip to Mississippi and Tennessee would rock my heart! To follow in the
footsteps of Elvis in Tupelo and feel the rhythm of Nashville’s stories would be a dream pilgrimage. I want to
experience the authentic spirit where music was born, soaking up the heritage, soul and magic that shaped the
world’s soundtrack!”

The Winning Entry.



Thanks to Our Supporting Partners.



The Final Word.

Where Music Was Born 2.0 successfully evolved the "Encore Edition" vision into a high-performance reality, transforming the American South
from a travel destination into a vivid, multi-sensory experience for the Australian market; successfully reaching "Music Pilgrims" - passionate
travelers seeking authentic cultural connections. Our media delivery strategy was sound, resulting in a staggering 15.2 million impressions and
reaching over 3.2 million unique individuals, more than doubling the campaign's original targets.

Deeper and city-based landing pages allowed travelers to move seamlessly from inspiration to discovery. These interactive assets invited users
to dive into the heart of the South’s heritage, exploring not only its musical landmarks but also its world-class culinary scenes, sport, attractions
and rich history. This deep engagement was reflected in the 40k+ on-site interactions, proving that the campaign’s storytelling resonated on a
practical level with travelers ready to map out their own southern pilgrimages. A cornerstone of this efficient engagement was the integration of
innovative video technology and the use of Vacaay’s in-built itinerary planner for the competition.

The campaign also demonstrated exceptional trade support and partnership, maintaining a perfect balance of media spend while capturing
high-intent leads. Collaborations with partners Helloworld and Chris Watson Travel turned digital interest into tangible travel intent, generating
thousands of direct clickouts to specific tour packages. Combined with 459 high-quality opt-in leads captured from the competition, the
campaign established a robust foundation for future conversion, cementing the American South’s position as a premier destination for travelers
seeking the world's most authentic musical and cultural heartbeat.

Thank y’all.



Thank you.
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