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ABOUT TSUSA 
Global Partner Programming 
 
Visitation to the USA. March 2026 i-94 arrival data (released April) 

Australia: 

• 57,637 arrivals in February, down -4% for the month of March and 6.5% YTD. 
• Australia ranked 13th among long-haul markets for the month, slipping out of our usual top 10 

position, but March is historical a low season month for travel to the USA from Australia. 

Ports of Entry – Australia to the USA: 
 

• Texas continues to outperform other regions on a year-on-year basis, supported by increased 
airlift, comparatively stronger value, and ongoing interest in cowboy and Western culture. 

• The good news story this month is the positive growth year-on-year for California arrivals in 
March. Arrivals up 1% for the month of March, and year to date just down -6% YOY, a significant 
improvement from being down -15% in January.  

Port of entry March arrivals 
March 2026 vs 2025 

difference 

California 29,520 1% 
Hawaii 6,026 -20% 
New York 3,949 -21% 
Texas 8,328 11% 
Florida 2,149 -10% 
All other ports 7,665 -8%  

 
First intended address – Travel South  

• 2,695 Australians listed a Travel South state as their first intended address in March which was 
down 4% YoY.  
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New Zealand: 

• 11,463 arrivals in March, down 14% for the month and 26% YoY.  
 

Global Travel Demand from Australia.   
February 2026 data has been released by the Australian Bureau of Statistics (ABS) showing where 
returning residents spent most time abroad.  
 
891,460 Australians returned from an overseas trip in April, down -3.5% on one year earlier. This is the 
first recorded year-on-year decline since the borders opened and may indicate a slight softening of 
international demand due to geo-political tensions and consumer confidence. Despite this year on year 
decline, Australians continue to travel in record numbers.  
 
The top 10 countries as follows:  

• Value, close to home, and VFR ties driving demand for NZ, Japan, India, Vietnam and China.  
• Thailand has lost market share to Vietnam, as low-cost carrier VietJet has increased airlift to 

Vietnam driving demand and effectively positioning Vietnam as the alternate to Thailand.  
•  

 
Rank Country February Visits Percentage growth YOY 

1 New Zealand 113,460 2% 

2 Japan 103,360 6% 
3 Indonesia 101,630 -5% 
4 India 88,680 6% 
5 China 48,710 -31% 
6 Thailand 43,770 -5% 
7 Vietnam 40,100 -12% 
8 USA 36,740 -10% 
9 Philippines 30,710 0% 
10 Malaysia  26,600 -23% 
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EXECUTIVE SUMMARY 
 
■ Travel South Mission Planning 

 
■ April Newsletter 

 
■ Newcastle Events - Hunter Travel Group, MTA Expo & Lunch and Learn 
 
■ International Showcase Invites 

 
■ Product Audit update 

 
■ Global Media Marketplace 2026 

 
■ Alabama Pre-fam & Extension 

 
■ Innovation Challenge  

 
■ April Social Content  
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  Q1 TOTAL Q2 TOTAL Q3 TOTAL April 

9 partners  

AL/KY/LA 

/MS/MO/ 

NC/SC/TN 

/ROTS 

Australia     

Trade     

Trade 
Meetings/Trainings 

69 178 31 17 

Number of Agents 
Trained 

114 226 28 10 

Travel Trade 
Newsletter 
Recipient 

4068 15,920 11,369 3,722 

Trade Newsletter 
Open Rate 

28.37% 27.27% 30.55% 26.33% 

Managed Media     

Media Meetings 15 39 6 7 

Total number of 
articles published 

38 36 27 12 

Impressions 41,719,406 6,136,659 18,266,587 2,603,548 

PR Newsletter 
Recipient 

364 1,057 1,071 360 

PR Newsletter Open 
Rate 

47.80% 43.82% 46.70% 45.28% 

Social Posts     

Facebook Page     

Followers 9,200 9,200 9,161 9,100 

Likes 9,200 27,600 27,553 9,100 

Facebook Posts     

Reach 515 1,113 171,807 398 

Views 1,073 2,069 68,195 222 

Likes 8 14 0 4 

Comments 0 0 0 0 

Shares 0 0 0 0 

Instagram     

Reach 21 18 11,608 9 
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Views 527 762 29,144 76 

Followers 
18 

 
32 26 26 

Likes 25 20 18 8 

Comments 0 0 0 0 

Shares 0 0 0 0 
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II. COMMUNICATIONS & PR  
 

 
■ Global Media Marketplace 2026 

 
■ Alabama Pre-fam & Extension 

 
■ Innovation Challenge  
 
■ April Social Content  

 
■ Earned media Coverage Book  

 
■ Global Market Media Place 25 media Coverage Book  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://app.coveragebook.com/29490/books/b14062a4c0375ecf
https://app.coveragebook.com/29490/folders/e0c8dd16-38c9-427b-b5d4-786c9cde733c
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COVERAGE:  
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COMMUNICATIONS & PR  

Media Contacts (phone calls, emails, personal meetings) 
 

Contacts Interest/Status Follow-up/Next step 

Justin Jamieson, Get Lost 
Magazine 

Pre-briefed GMM and attended the Kentucky pre-fam  Follow-up for ETA on 
publish timelines 

Katrina Lobley (Freelance), 
Traveller, Sydney Morning 
Herald  

Pre-briefed GMM and attended the Mississippi pre-
fam  

Follow-up for ETA on 
publish timelines 

Vanessa Richards, Creator & 
Byrdli 

Pre-briefed GMM and attended the Louisiana pre-fam 
and River Parishes extension  

Follow-up for ETA on 
recap report 

Cole Dickson, Creator Pre-briefed GMM and attended the Louisiana pre-fam 
and River Parishes extension 

Follow-up for ETA on 
recap report 

Kate Cox, Explore Pre-briefed GMM and attended the Tennessee pre-fam Follow-up for ETA on 
publish timelines 

Christopher Singh, The AU 
Review 

Pre-briefed GMM and attended the Virginia pre-fam  Follow-up for ETA on 
publish timelines 

Will Salkeld, Creator Pre-briefed GMM and attended the Alabama pre-fam 
and extension 

Stories published, 
feed posts incoming 
throughout May & 
June 
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up /Next 
step 

Jenny Nilsson  
Owner Operator  
 
House of Travel 

Training and update on Travel South Region off the 
back of Gardens & Grilling: Southern Flavours in 
Full Bloom newsletter. 

N/A 

Sharon Race 
Travel Advisor and Director 
 
Race Travel 

Training and update on Travel South Region of the 
back of Gardens & Grilling: Southern Flavours in 
Full Bloom newsletter. 

N/A 

Richard Styles 
General Manager – 
Commercial Partnerships 
 
TripaDeal 

Referrals for DMC's and Southern USA road trips 
itineraries and providers. Info and ideas on DMC’s. 
Invite to International Showcase to Richard or 
Alanna Betz – Product Manager. 

Ongoing 

Jessica O'Grady 
Senior Travel Advisor 
 
Travel Associates, Geelong 

Update and training on Travel South region for 
client itinerary including Tennessee, Virginia, 
North & South Carolina. 

N/A 

Hayley Lyson 
Mobile Travel Agent 
 
italktravel & cruise 

Update, TS training and itinerary support for client 
music focused itinerary.  

N/A 

Alexis Cunningham & 
Jodie Collins 
Partnerships Manager 
 
Luxury Escapes 

Update on Visit California program and results. 
Invite to International Showcase and Travel South 
Mission. Alexis is very interested in contracting 
more hotel direct and has just released a New 
Orleans limited time lux special. 

Ongoing 

Marliee Hawkins 
Travel Specialist 
 
Before you Book 

Update, TS training and itinerary support for client 
on a history focused itinerary. 

N/A 

Melissa Warren  
Group General Manager 
Marketing 
 
Helloworld 

Discussion on International Showcase invite and 
planning for mission meeting in Melbourne. 

N/A 

Janice Lee 
Tavel Manager 
 
Travel Managers 

Info and training on the blue highway, music trails, 
New Orleans, Memphis and Atlanta. Festivals and 
special events in the South 

N/A 
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Tina Millington 
Travel Designer 
 
Travel Associates Langhorne 
& James 

Update and training on Travel South region for 
client itinerary including Tennessee, Louisiana and 
Mississippi. 

N/A 

Monique Roos 
Senir Commercial Specialist 
 
US Commercial Services 

Site inspection and planning for Consul General 
VIP Event in June 

Ongoing 

Mel Sherry 
Mobile Travel Specialist 
 
MTA Travel 

Planning and support for MTA Newcastle expo, 
plus breakfast training with all MTA’s in the area in 
May. 

Ongoing 

Lisa Tjand 
Head of Retail 
 
Hunter Travel Group 

Planning for Hunter Travel Group training in 
Newcastle. Hunter Travel Group (HTG) is a multi-
award-winning travel agency group and the largest 
branded member of the Helloworld Travel 
Network. It is one of Australia’s largest privately 
owned, family-managed travel groups, with over 
175 travel professionals across 35 locations 
nationwide. There are 12 offices in the Newcastle 
area. 

Ongoing 

Newcastle Lunch and Learn Lunch & Learn event for agents across multiple 
brands in the region including Flight Centre, Far & 
Away, Travel Managers and Envoyage. 

Ongoing 

Cath Alston 
Mobile Travel Advisor 
 
Home & Afar Travel 

Training and support with Southern USA itinerary. N/A 

Anika Kuruc 
Travel Manager 
 
Travel Managers 

Training and support with Southern USA itinerary, 
including Tennessee, Alabama and Georgia. 

N/A 

Tim Holden 
Sara Winfield 
Maria Menendy 
 
Flight Centre 

Discussion and invite to Flight Centre group for 
both International Showcase and Travel South 
Mission. 

Ongoing 

Lea Toledano 
Operations & Sales Consultant 
 
Cartier World Travel 

Training and support with Southern USA itinerary, 
around food, BBQ and some civil rights sights 

N/A 
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CAMPAIGNS & ACTIVITY 
 
Travel South Mission VIP Consul General Invitation 
 

 
 
 
  



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

Travel South Mission VIP Auckland Invitation 
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Viva Holidays Louisville Campaign 
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Travel South Global Week Pre-Fam 
 

     
 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

    
 
 
Travel South Global Week 
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RESOURCE CENTRE UPDATES 
 

 
What’s On : 
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Newsletters – Gardens & Grilling: 
Southern Flavors in Full Bloom 

TRADE Newsletter – Recipients: 3732 Open Rate: 980 (26.33%) 

PR Newsletter – Recipients: 360 Open Rate: 162 (45%) 
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SOCIAL CONTENT UPDATE 
 

Gate 7 Private AU/NZ Travel Trade Community – 662 Members 
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Instagram: 
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 Facebook:  
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Market Update 

Economic & Market Update 
The following economic announcements were made in April:  

• Consumer Price Index (26 April 2026): Inflation rose 4.6% YoY in the March quarter, well above the RBA 
target, driven by housing, food, transport and fuel costs, reinforcing that cost-of-living pressures remain 
elevated for households. Source.  

• Unemployment rate (18 April 2026): The unemployment rate remained steady at 4.3% in March, signaling 
a still-resilient labor market despite broader economic headwinds.  Source. 

• Household spending (5 April 2026): Household spending rose 0.3% in February, with modest growth 
pointing to cautious consumer behaviour amid ongoing cost-of-living pressures. Source. 

• Australian dollar strengthened against the USD in April: AUD/USD rose through the month, from around 
0.69 USD in early April to 0.7201 USD by 30 April, improving Australian outbound purchasing power into the 
U.S. compared with last year. Source. 

Tour Operators & Travel Agencies 
 

■ Travellers shifting away from Europe? 
A Shift away from Europe is already beginning to be witnessed by Globus family of brands (GFOB), 
with managing director Chris Hall telling Travel Daily two of the company’s top three destinations 
for last month were in other parts of the world. While the United Kingdom & Ireland were still the 
second most popular destinations in March, Canada filled the top slot, followed by Japan in third. 
Source 
 

■ Viva Holidays spotlights Louisville, Kentucky with new Aussie-ready packages 
Do you know which US city blends Southern charm, modern creativity, bourbon heritage, and a 2-
minute sporting legacy? If you said, Louisville, Kentucky, top marks! Known globally as Bourbon 
City, it’s an ideal destination for travellers seeking a lively vacation and Viva Holidays’ have new 
packages to make booking Louisville a breeze. Source 
 

■ Australian travellers still prioritising Europe despite Middle East crisis 
TravelManagers Executive General Manager Michael Gazal says Australians are still booking “a lot 
of European holidays for the peak season” despite the travel chaos caused by the Middle East 
crisis. Source  

 
■ Societe cracks 1.3m  

Luxury Escapes’ rewards program Societe has accrued 1.3 million members in less than a year 
after launching to the market. Source (page 3). 
 

■ Luxury outpacing the market: Virtuoso posts 20% sales growth and 23% forward bookings surge 
Luxury travel is running at roughly double the broader leisure market growth rate, with Virtuoso's 
global network recording 20 per cent year-on-year preferred partner sales growth in the first two 
months of 2026, even as Oxford Economics revised international leisure forecasts lower for the 
year. Source. 

https://www.abs.gov.au/statistics/economy/price-indexes-and-inflation/consumer-price-index-australia/mar-2026
https://www.abs.gov.au/media-centre/media-releases/unemployment-rate-remains-43-march
https://www.abs.gov.au/media-centre/media-releases/household-spending-03-february
https://www.poundsterlinglive.com/history/AUD-USD-2026
https://issues.traveldaily.com.au/2026/Apr26/td070426.pdf
https://vivaholidays.com.au/packages/louisville-kentucky-bourbon-is-just-the-beginning
https://vivaholidays.com.au/packages/louisville-kentucky-bourbon-is-just-the-beginning
https://karryon.com.au/lifestyle/travel-inspo/viva-holidays-louisville/
https://karryon.com.au/community/travelmanagers-2-workplace-awards/
https://karryon.com.au/luxury/aussie-travellers-still-prioritise-europe/
https://issues.traveldaily.com.au/2026/Apr26/td100426.pdf
https://karryon.com.au/luxury/virtuoso-sales-growth/
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■ Signature Travel Network continues to expand across Australia 

Signature Travel Network has added new preferred partnerships and members in a bid to expand 
its presence across the Australian market. Source 

 
 

Traveler Insights  
 

■ The Rise Of The Female Traveller And Why It Matters 
Women are travelling more often and increasingly choosing to travel alone, redefining how journeys 
are planned, experienced and shared. Recent insights from Trip.com Group show flight bookings by 
women have risen by 13 per cent year on year. At the same time, global search interest in “solo 
female travel” has surged, increasing by more than 800 per cent since 2020, according to digital 
marketing agency Adido. Source  

 
■ Aussies switch up plans  

Australians are changing their travel plans due to flight disruptions and the challenging economic 
climate, according to new research from iSelect. Findings showed that 55% of Australians are now 
opting to travel during off-peak seasons, with 54% choosing to book flights at less popular times 
during the day, while 39% are flying on budget airlines for a change. Source (page 6) 

 
■ ATIA says ceasefire offers hope, but travel rebound will depend on price, product and trade 

The ceasefire may have offered the travel industry its first real note of optimism in weeks, but the 
Australian Travel Industry Association (ATIA) says it does little on its own to rebuild consumer 
confidence. For Middle Eastern carriers and destinations, the task now is to win travellers back, and 
that will take aggressive pricing and close work with the trade. Source 

 
■ US at a crossroads: WTTC while the global travel market enjoyed its biggest year in 2025, the United 

States finds itself at a crossroads after it lost market share during the period, figures from the World 
Travel & Tourism Council (WTTC) have showed. Despite the negative trend, the US remains the 
most valuable tourism and travel market in the world, but according to WTTC CEO Gloria Guevara, 
if that mantle is to be retained, big changes are needed from American tourism policy-makers. 
Source 

 
■ Travellers still flying, just not that way: Aussies continue to reroute amid shifting demand 

The overwhelming majority of Aussie travellers are still jetting abroad despite the Middle East 
conflict - but they’re choosing their flight paths more carefully, a new study suggests. Source 
 

Air Lift 

■ Aussie carriers vulnerable 
Australia has been listed as one of the most vulnerable countries to jet fuel shortages if the war in the 
Middle East were to drag on for many more months, a new report by Morningstar DBRS has predicted. 
Source 
 

 
■ BAD NEWS: Ticket Prices To Rise AS Airlines Hike Airfares. 

Travellers can expect higher ticket prices for flights in the months ahead with Australia’s two largest 
airlines announcing airfare increases. Qantas and Virgin Australia say soaring global fuel prices have 
placed significant pressure on operating costs. The price hikes come amid a sharp escalation in jet 
fuel costs, driven largely by ongoing instability in the Middle East, which has disrupted global oil supply 

https://karryon.com.au/luxury/signature-travel-expands-in-australia/
https://traveltalkmedia.com.au/the-rise-of-the-female-traveller-and-why-it-matters/
https://issues.traveldaily.com.au/2026/Apr26/td080426.pdf
https://karryon.com.au/community/atia-on-travel-and-the-ceasefire/?utm_medium=email&utm_campaign=Thur%209%20Apr%202026&utm_content=Thur%209%20Apr%202026%20CID_e5fcba21cdc7cafef667c1d7034e9e81&utm_source=Email%20marketing%20software&utm_term=ATIA%20CEO%20says%20ceasefire%20offers%20hope%20but%20travel%20rebound%20will%20depend%20on%20price%20product%20and%20trade
https://issues.traveldaily.com.au/2026/Apr26/td200426.pdf
https://karryon.com.au/industry-news/travellers-still-flying-not-that-way/
https://issues.traveldaily.com.au/2026/Apr26/td090426.pdf
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chains. Source 
 

■ ATIA scrutinises Qantas-AA alliance: Are travel advisors being sidelined? 
The Australian Travel Industry Association (ATIA) warns the ongoing Qantas-American Airlines alliance 
could sideline travel advisors, urging the ACCC to safeguard fair competition and independent 
distribution in the trans-Pacific market. Source 

 
■ Sunrise milestone In a landmark moment for Qantas, its Airbus aircraft designed to service ultra-long 

haul Project Sunrise flights has emerged from a factory in France and will begin test flights... Qantas 
indicated it remains on track to launch Project Sunrise in the first quarter of 2027, starting with London 
or New York from Australia’s east coast. Source 

 
■ United shakes up premium fares: What the new tiered cabins mean for travellers 

United Airlines is reshaping how its passengers book premium long-haul flights, introducing a new 
tiered fare structure across its international network. For customers, the change aims to simplify 
choice while offering more flexibility in how they pay for added benefits... United is also updating its 
website and app to display these options more clearly, allowing customers to compare inclusions in 
one place. Source 

 
■ United wanted an airline mega-merger with American, but got shut down fast 

United Airlines CEO Scott Kirby has confirmed he approached American Airlines about a potential 
merger, revealing plans for what he described as a growth-focused airline powerhouse before the 
proposal was shut down. Source 

 

■ The Walshe Group revamps commercial and sales team for Delta Air Lines 
The Walshe Group has announced a series of strategic personnel changes across its business, 
including a new commercial leadership appointment and several new and expanded roles within its 
sales team supporting long-term partner Delta Air Lines in Australia. Source 
 

Media 
 

■ Nike has selected Australia for its first country-specific TikTok launch globally, underlining the 
market’s importance as a testing ground for digital-first campaigns. The new @nikeaustralia 
account quietly launched last month, debuting with content tied to Nike’s sponsorship of the 
CommBank Socceroos. The move reinforces TikTok’s growing role in youth 
marketing, localised storytelling and culturally relevant brand campaigns. Source.  
 

■ Mamamia Out Loud reported 1.2 million monthly listeners, which was the largest monthly 
audience for an Australian show in the history of the Australian Podcast Ranker. The result 
reinforces Mamamia’s position as one of Australia’s most influential audio publishers. Source.  
 

■ Research from Webjet’s 2026 report indicates Australians remain highly motivated to travel 
internationally despite cost pressures, with Japan, Europe and Southeast Asia continuing to rank 
strongly for future trips. Consumers are increasingly booking earlier and seeking deals to secure 
value in a competitive market. Source.  
 

■ A new Business of Fashion case study highlights how influencer marketing has evolved from a 
brand awareness tool into a core performance channel. With consumers now spending nearly 
two-thirds of their media time online, often engaging with creator-led content, brands are 

https://traveltalkmedia.com.au/bad-news-ticket-prices-to-rise-as-airlines-hike-airfares/
https://atia.travel/
https://karryon.com.au/industry-news/airline/american-qantas-transpacific/
https://karryon.com.au/industry-news/airline/qantas-american-airlines-accc-atia/
https://issues.traveldaily.com.au/2026/Apr26/td130426.pdf
https://karryon.com.au/industry-news/airline/united-airlines-changes-fares/
https://karryon.com.au/industry-news/airline/united-wanted-an-airline-mega-merger/
https://travelweekly.com.au/the-walshe-group-announces-key-commercial-appointment-and-sales-team-updates-for-delta-air-lines/?utm_source=Travel+Weekly&utm_campaign=ace814f71f-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-811059194
https://mumbrella.com.au/nike-turns-to-australia-for-its-first-local-tiktok-play-921181
https://mumbrella.com.au/mamamia-out-loud-breaks-podcast-ranker-record-with-1-2m-listeners-921133
https://cms-backend.webjet.com.au/assets/d41d84a5-c2a2-426c-b362-59305222fb0c
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following audience attention and investing accordingly. The report notes influencer marketing is 
larger than ever, but success now depends on sophisticated strategies focused on conversion, 
measurable ROI and long-term creator partnerships, rather than follower counts or one-off 
campaigns. Source.  
 

■ The Age (a major Australian daily newspaper) released a new article this month with sentiment 
noting that Australian travel demand remains strong but is evolving in both destination choice 
and purpose. New Zealand, the United States and the United Kingdom still remain reliable 
performers, but growth is shifting towards Asia and value-driven short-haul markets supported by 
direct flights. There is also rising interest in North Africa, the Middle East and high-end 
experiential travel such as Antarctica, reflecting a broader move towards more frequent, shorter 
international trips. Source.  

 

 

https://www.businessoffashion.com/case-studies/marketing-pr/influencer-marketing-reset-strategy-performance-case-study/
https://www.smh.com.au/traveller/travel-news/the-destinations-australians-are-travelling-to-are-changing-20260225-p5o58c.html

