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Alabama Final Campaign Report 

Travel South USA and American Tours International partnered to promote 
Alabama through a coordinated travel trade marketing campaign. The program 
combined destination education, webinars, digital marketing, landing pages, 
newsletters, banner advertising, and editorial exposure to increase awareness 
among international tour operators and travel advisors. 

The Alabama campaign successfully elevated awareness of the state's tourism 
offerings among ATI's international and domestic travel trade network through an 
integrated marketing program that combined destination education, digital 
marketing, and travel trade engagement. Featured destinations included 
Birmingham, Huntsville, Mobile, Montgomery, and Gulf Shores & Orange Beach, 
highlighting Alabama's outdoor recreation, culinary experiences, music heritage, 
cultural attractions, and innovation-focused experiences. 

Campaign activities included a dedicated webinar, customized destination 
landing pages, digital banner advertising, destination newsletter features, email 
signature promotion, and editorial exposure through ATI's Where Next? in-travel 
magazine. The webinar generated 148 registrations and 49 live attendees, 
providing valuable destination education to tour operators and travel advisors 
across key international markets. 

The campaign generated 616 room nights and $84,643 in revenue while 
maintaining Alabama's visibility among travel professionals actively developing 
future itineraries. The program demonstrated the value of coordinated destination 
marketing and travel trade engagement in strengthening awareness and 
supporting future visitation opportunities.  



Results Dashboard 

City Room Nights Revenue 

Andalusia 6 $1,103.31  

Auburn/Opelika 12 $1,841.79  

Birmingham 126 $14,925.86  

Dothan 12 $725.76  

Gulf Shores/Orange Beach 62 $10,373.70  

Huntsville 78 $8,441.22  

Mobile 105 $15,563.13  

Montgomery 194 $29,477.98  

Muscle Shoals 12 $1,189.08  

Tuscaloosa 9 $1,001.31  
Grand Total 616 $84,643.14  

 

Alabama Markets 
Domestic 20% 
International 80% 

 

ATI Landing Pages 

 

          

(Click logo to view) 

 

DMO Newsletters 

DMO Date Recipients Clicks Link 
Birmingham 1/27/2026 3515 233 Click to View 

Mobile 2/4/2026 3515 201 Click to View 

Huntsville 2/6/2026 3515 170 Click to View 

https://mailchi.mp/americantours/travel-south-marketing-campaign-ati-information-welcome-to-birmingham-al-2026
https://mailchi.mp/americantours/travel-south-marketing-campaign-ati-information-welcome-to-mobile-al-2026
https://mailchi.mp/americantours/travel-south-marketing-campaign-ati-information-welcome-to-huntsville-al-2026
https://www.americantours.com/landingpages/destination/alabama.html
https://www.americantours.com/landingpages/destination/birminghamal.html
https://www.americantours.com/landingpages/destination/mobileal.html
https://www.americantours.com/landingpages/destination/huntsvilleal.html%20Campaign%20Highlights
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Banners 

Pre-login and Post-login. 
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Email Signature Banners
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Where Next? In-Travel Magazine 2026 



8 



9 



10 




