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Kentucky Final Campaign Report 
Travel South USA and American Tours International partnered to promote 
Kentucky through a coordinated travel trade marketing campaign. The program 
combined destination education, webinars, digital marketing, landing pages, 
newsletters, banner advertising, and editorial exposure to increase awareness 
among international tour operators and travel advisors. 

The Kentucky campaign strengthened awareness of the state's signature visitor 
experiences among ATI's global travel trade audience through a coordinated 
marketing and destination education initiative. Campaign messaging focused on 
Kentucky's iconic horse racing heritage, bourbon experiences, cultural 
attractions, and urban destinations, including Louisville, Lexington, Bowling 
Green, and the Cincinnati Airport Area. 

Through webinars, digital marketing, destination landing pages, banner 
advertising, email promotions, and editorial placements, Kentucky maintained 
consistent exposure across ATI's international distribution network. The 
campaign webinar generated 103 registrations and 48 live attendees, helping 
educate travel professionals on itinerary development opportunities throughout 
the state. 

Final campaign production generated 421 room nights and $47,999 in revenue. 
The program successfully expanded destination awareness, strengthened travel 
trade relationships, and positioned Kentucky as a compelling addition to 
Southern and American travel itineraries. 

  



 
 
Results Dashboard 

 

City Room Nights  Revenue  

Bowling Green 28 $3,371.72  

Cincinnati Airport Area 159 $18,950.61  

Corbin 3 $283.77  

Lexington 63 $5,294.07  

Louisville 156 $19,026.06  

Paducah 12 $1,072.44  
Grand Total 421 $47,998.67  

 

Kentucky Markets 
Domestic 39% 
International 61% 

 

 

ATI Landing Page 
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https://www.americantours.com/landingpages/destination/kentucky.html
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Banners 

Pre-login and Post-login. 

Email Signature Banner

https://www.americantours.com/landingpages/destination/kentucky.html
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Where Next? In-Travel Magazine 2026 
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