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Louisiana Final Campaign Report 
Travel South USA and American Tours International partnered to promote 
Louisiana through a coordinated travel trade marketing campaign. The program 
combined destination education, webinars, digital marketing, landing pages, 
newsletters, banner advertising, and editorial exposure to increase awareness 
among international tour operators and travel advisors. 

The Louisiana campaign delivered one of the strongest engagement and 
production performances among participating Travel South USA states, 
showcasing the state's unique culture, culinary traditions, music heritage, 
festivals, and outdoor experiences to ATI's global travel trade network. 

Participating destinations included New Orleans, Baton Rouge, and Lafayette. 
Campaign activities featured a dedicated webinar, destination newsletters, digital 
advertising, customized landing pages, editorial placements, and email 
marketing. The webinar generated 183 registrations and 52 live attendees, 
representing one of the highest engagement levels achieved during the 
campaign. 

The campaign generated 4,483 room nights and more than $357,207 in revenue, 
with New Orleans accounting for the largest share of production. Louisiana's 
distinctive tourism product resonated strongly with international travel 
professionals, reinforcing the state's position as a premier destination within the 
Travel South USA region. 



Results Dashboard 

City Room Nights Revenue 

Alexandria 9 $1,129.80  

Baton Rouge 117 $14,070.45  

Lafayette 144 $15,959.73  

Lake Charles 33 $3,247.86  

Monroe 6 $632.28  

New Orleans 3950 $286,069.29  

Shreveport 224 $36,098.10  
Grand Total 4483 $357,207.51  

 
 

Louisiana Markets 
Domestic 15% 
International 85% 

 

ATI Landing Pages 

 

                 
(Click logo to view) 

DMO Newsletters 

DMO Date Recipients Clicks Link 
Baton Rouge 2/2/2026 3515 259 Click to View 

New Orleans 1/30/2026 3515 356 Click to View 

Lafayette 2/17/2026 3515 147 Click to View 

 

https://mailchi.mp/americantours/travel-south-marketing-campaign-ati-information-welcome-to-baton-rouge-la-2026
https://mailchi.mp/americantours/travel-south-marketing-campaign-ati-information-welcome-to-new-orleans-la-2026
https://mailchi.mp/americantours/ati-information-welcome-to-lafayette-la-2026
https://www.americantours.com/landingpages/destination/louisiana.html
https://www.americantours.com/landingpages/destination/batonrouge.html
https://www.americantours.com/landingpages/destination/neworleans.html
https://www.americantours.com/landingpages/destination/lafayette.html
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Banners 

Pre-login and Post-login. 
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Email Signature Banners 



7 

Where Next? In-Travel Magazine 2026 
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