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Mississippi Final Campaign Report 
Travel South USA and American Tours International partnered to promote 
Mississippi through a coordinated travel trade marketing campaign. The program 
combined destination education, webinars, digital marketing, landing pages, 
newsletters, banner advertising, and editorial exposure to increase awareness 
among international tour operators and travel advisors. 

The Mississippi campaign increased awareness of the state's cultural heritage, 
music history, outdoor recreation opportunities, and authentic Southern 
experiences among ATI's international travel trade audience. Through a 
combination of destination education and targeted marketing initiatives, 
Mississippi maintained visibility among tour operators and travel advisors 
responsible for developing future travel programs. 

Campaign activities included a dedicated webinar, customized landing pages, 
digital advertising, email promotions, and editorial placements. The webinar 
generated 91 registrations and 42 live attendees, providing travel professionals 
with destination knowledge and itinerary development resources. 

The campaign generated 631 room nights and $80,576 in revenue. Strong 
results from Jackson, Tupelo, Gulfport, and Biloxi demonstrate continued 
demand for Mississippi's authentic cultural experiences and reinforce the value of 
sustained travel trade engagement. 



Results Dashboard 

City Room Nights  Revenue 

Greenville 43 $6,649.10 

Gulfport 74 $5,893.46 

Horn Lake 4 $392.24 

Jackson 140 $18,598.08 

Laurel 2 $235.96 

McComb 4 $363.04 

Meridian 12 $1,011.44 

Moss Point 4 $275.98 

Natchez 240 $31,152.24 

Tupelo 36 $6,040.24 

Vicksburg 72 $9,964.05 
Grand Total 631 $80,575.83 

Mississippi Markets 
Domestic 11% 
International 89% 

ATI Landing Page 

(Click logo to view) 

https://www.americantours.com/landingpages/destination/mississippi.html
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Banners 

Pre-login and Post-login. 

 
 

 

Email Signature Banner 
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Where Next? In-Travel Magazine 2026 
 


	Key Outcomes
	Looking Ahead



