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Tennessee Final Campaign Report 

Travel South USA and American Tours International partnered to promote 
Tennessee through a coordinated travel trade marketing campaign. The program 
combined destination education, webinars, digital marketing, landing pages, 
newsletters, banner advertising, and editorial exposure to increase awareness 
among international tour operators and travel advisors. 

The Tennessee campaign successfully promoted the state's world-renowned 
music heritage, outdoor recreation, cultural attractions, culinary experiences, and 
vibrant communities through ATI's international travel trade network. Through a 
coordinated marketing and destination education effort, Tennessee maintained 
strong visibility among travel professionals responsible for developing and selling 
North American travel experiences. 

Campaign activities included webinar programming, destination landing pages, 
digital advertising, newsletter promotion, email signature marketing, and editorial 
placements. These integrated initiatives provided travel advisors and tour 
operators with destination resources while reinforcing Tennessee's position as 
one of the South's most recognizable tourism destinations. 

The campaign strengthened engagement with key international travel trade 
audiences and supported ongoing itinerary development across ATI's global 
distribution channels. By combining destination education with targeted 
marketing exposure, Tennessee successfully reinforced awareness and 
consideration among travel professionals planning future travel programs to the 
American South. 

 



Results Dashboard 

City Room Nights  Revenue  
Chattanooga 94 $13,163.34  
Clarksville 6 $595.32  
Tullahoma 6 $533.72  
Jackson 4 $359.64  
Knoxville / Great Smokies Area 593 $63,161.55  
Memphis 3204 $697,020.94  
Nashville 2368 $505,882.68  
Tri-Cities 8 $557.54  
Grand Total 6283 $1,281,274.73  

 

Tennessee Markets 
Domestic 9% 
International 91% 

 

ATI Landing Pages 

 
 

               
(Click logo to view) 

 

DMO Newsletters 

DMO Date Recipients Clicks Link 
Sevierville 3/3/2026 3515 183 Click to View 

Nashville 3/4/2026 3515 199 Click to View 

Memphis 3/6/2026 3515 174 Click to View 

https://mailchi.mp/americantours/travel-south-marketing-campaign-ati-information-welcome-to-sevierville-tn-2026
https://mailchi.mp/americantours/ati-information-welcome-to-nashville-tn-2026
https://mailchi.mp/americantours/ati-information-welcome-to-memphis-tn
https://www.americantours.com/landingpages/destination/tennessee.html
https://www.americantours.com/landingpages/destination/nashvilletn.html
https://www.americantours.com/landingpages/destination/memphistn.html
https://www.americantours.com/landingpages/destination/seviervilletn.html
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Banners 

Pre-login and Post-login. 
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Email Signature Banners 
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Where Next? In-Travel Magazine 2026 
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