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ABOUT TSUSA 
Global Partner Programming 
 
Visitation to the USA. April 2026 i-94 arrival data (released May) 

Australia: 

■ 76,773 arrivals in April, down -14% for the month YoY, and YTD down -8.8% YTD 
■ Australia ranked 11th among long-haul markets for the month. 

Ports of Entry – Australia to the USA: 

■ Texas continues to outperform other regions on a year-on-year basis, supported by increased 
airlift, comparatively stronger value, and ongoing interest in cowboy and Western culture. 

 

Port of entry April arrivals 
April 2026 vs 

2025 difference 
YTD Arrivals 
(Jan – Apr) 

YTD,  
YOY difference 

California 34,995 -21% 127,934  -10% 
Hawaii 16,511 11% 36,825 -9% 
New York 4,981 -32% 16,724 -23% 
Texas 8,963 10% 36,519 13% 
Florida 2,635 -8% 12,101 -7% 
All other ports 8,688 -26% 35,463 -13% 

First intended address – Travel South  

■ 3,449 Australians listed a Travel South state as their first intended address in April. 
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New Zealand: 

16,291 arrivals to the USA from New Zealand in April, down 23% for the month YOY, and YTD down -
25.6% YOY. 

 
 

Global Travel Demand from Australia.   
March 2026 data was released by the Australian Bureau of Statistics (ABS) showing where returning 
residents spent most time abroad.  
 
818,990 Australians returned from an overseas trip in March, an increase of 7.6% on one year earlier.  
 
The top 10 countries as follows:  

• Value, close to home, and VFR ties driving demand for NZ, Japan, India, Vietnam and China.  
• Thailand has lost market share to Vietnam, as low-cost carrier VietJet has increased airlift to 

Vietnam driving demand and effectively positioning Vietnam as the alternate to Thailand.  
• Singapore likely to have seen significant growth year on year as the preferred transit hub to 

Europe as Australians avoid the middle east.  
 
Rank Country March Visits Percentage growth YOY 

1 New Zealand 138,040 13% 

2 Indonesia 121,980 5% 
3 Japan 89,230 12% 
4 Vietnam 58,110 26% 
5 China 56,790 31% 
6 India 56,090 5% 
7 USA 54,600 -2% 
8 Thailand 53,340 -1% 
9 Singapore 32,890 21% 

10 Philippines  26,920 15% 
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EXECUTIVE SUMMARY 
 

■ Travel South Annual Plan 
 
■ Travel South Mission Planning 

 
■ June Newsletter 

 
■ Newcastle Events with Hunter Travel Group, MTA Expo & Lunch and Learn 

 
■ International Showcase invites 

 
■ Global Media Marketplace 2026 coverage and content   
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  Q1 TOTAL Q2 TOTAL Q3 TOTAL April May 

9 partners  

AL/KY/LA 

/MS/MO/ 

NC/SC/TN 

/ROTS 

Australia      

Trade      

Trade 
Meetings/Trainings 

69 178 31 17 21 

Number of Agents 
Trained 

114 226 28 10 82 

Travel Trade 
Newsletter 
Recipient 

4068 15,920 11,369 3,722 3,699 

Trade Newsletter 
Open Rate 

28.37% 27.27% 30.55% 26.33% 28.49% 

Managed Media      

Media Meetings 15 39 6 7 3 

Total number of 
articles published 

38 36 27 12 125 

Impressions 41,719,406 6,136,659 18,266,587 2,603,548 20,696,677 

PR Newsletter 
Recipient 

364 1,057 1,071 360 356 

PR Newsletter Open 
Rate 

47.80% 43.82% 46.70% 45.28% 48.60% 

Social Posts      

Facebook Page      

Followers 9,200 9,200 9,161 9,100 9,134 

Likes 9,200 27,600 27,553 9,100 9,134 

Facebook Posts      

Reach 515 1,113 171,807 398 225 

Views 1,073 2,069 68,195 222 116 

Likes 8 14 0 4 0 

Comments 0 0 0 0 0 

Shares 0 0 0 0 0 

Instagram      

Reach 21 18 11,608 9 9 
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Views 527 762 29,144 76 48 

Followers 
18 

 
32 26 26 26 

Likes 25 20 18 8 9 

Comments 0 0 0 0 1 

Shares 0 0 0 0 0 
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II. COMMUNICATIONS & PR  
 

■ Global Media Marketplace 2026 
■ Travel South Annual Plan 
 
■ Travel South Mission Planning 

 
■ Earned media Coverage Book  

 
■ Global Media Marketplace 2026 coverage and content  
 
■ Global Market Media Place 25 media Coverage Book  

 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://app.coveragebook.com/29490/books/b14062a4c0375ecf
https://app.coveragebook.com/29490/folders/e0c8dd16-38c9-427b-b5d4-786c9cde733c
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COVERAGE:  
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Cole Dickson, Louisiana Pre-Fam 

 

 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

   

 

 

 

 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

Will Salkeld, Alabama Pre-Fam 
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COMMUNICATIONS & PR  

Media Contacts (phone calls, emails, personal meetings) 
 

Contacts Interest/Status Follow-up/Next step 

Anna Shahab, Freelance Writer 
based in NZ, writing for Stuff, NZ 
Herald, Kira Ora, Escape, 
Qantas 

We recently connected with Anna Shahab to explore 
potential editorial opportunities. Anna has a strong 
interest in food-led travel and culinary storytelling, but 
is also open to receiving pitches and considering famil 
opportunities across a broad range of travel topics, 
particularly those with a strong destination angle or 
experience-led hook.  
 
As a freelance journalist, she aims to secure multiple 
commissions around each destination or story idea, 
making her a valuable contact for destinations with 
several angles to explore. 

Follow up in new 
fiscal.  

Qantas Mag, Faith Campbell 
and Katrina O’Brien 

We recently connected with the editorial team at 
Qantas Magazine to discuss upcoming opportunities 
and editorial planning. The title is currently refining its 
editorial structure across food and wine, style, 
wellness and business, with the team generally 
working around six months in advance and currently 
planning late 2026 and early 2027 content.  
 
There is strong interest in fresh destination angles, 
particularly new openings, milestone moments and 
stories that feel distinctive for their well-travelled 
audience. Solo famil opportunities are preferred where 
possible, allowing contributors to develop more 
exclusive destination-led stories tailored specifically 
to Qantas readers. 

None currently.  

9Travel,  Kristine Tarbert Met with Kristine to discuss Nine.com.au’s site 
relaunch which is planned for 1 June. While details 
were mostly under wraps, this will see a renewed and 
refreshed focus on Nine’s travel content.   
 
Other notes:  
 
Very interested in sport-led stories and how we can kill 
two birds with one stone for travel and sport coverage.  
 

None currently  
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Receives many famil invitations (more than 10 each 
week), so they need to be more discerning with how 
and who attends these. They only send on staff writers 
to cover, and do not work with freelancers in a paid 
capacity.  
 
Are happy to write desk research-led stories when a 
writer has previously travelled to a destination – this 
allows them to insert their own insights into the story 
 

Melbourne Media Breakfast Invites, RSVPs and follow up for Melbourne Media 
Breakfast 

 

B2B Media Appointments Invites, RSVPs and follow up for B2B Media 
Appointments 
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up /Next 
step 

Newcastle Lunch & Learn  Lunch and learn training with 27 Advisors N/A 

Hunter Travel Group Training 
Event 

Evening Training event with 45 Hunter Travel 
Group agent 

N/A 

MTA Training Breakfast Training with 7 MTA Advisors @Anita, please add 
all the attendees 
 
Amanda Dowell – adowell@mtatravel.com.au 
Sarah Fenton – sfenton@mtatravel.com.au 
Andrea Borserio – aborserio@mtatravel.com.au 
 

N/A 

MTA Travel Expo Attendance at MTA Newcastle consumer expo 
with MTA. 

N/A 

Caroline Macias 
Lea Toledano 
Travel Agent 
 
Cartier World Travel 

Training and itinerary support for a client trip to the 
south. 

N/A 

Erin Beckford 
Personal Travel Manager 
 
Travel Manager 

Invite to Anna Bay Travel Managers expo. Training 
and a mail out of collateral and swag for prizes 

N/A 

Hayley Lyson  
Mobile Travel Agent 
 
Italk Travel 

Update on TS product and training on the region. 
Hayley will be attending IPW for the first time. 

N/A 

Kelly Clive 
Country Manager AU/NZ 
 
Delta Airlines 

Discussion on mission support with prizes and 
attendance at Auckland and Melbourne agent 
events. Delta are suppling 1 x Delta Flight to the 
South in Auckland and 2 x Delta Flights to the 
South in Melbourne 

N/A 

  

mailto:adowell@mtatravel.com.au
mailto:sfenton@mtatravel.com.au
mailto:aborserio@mtatravel.com.au
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Oliver Thorpe 
Casper Tromp 
Jeremy Toy 
 
ROTS Musicians 
 

Coordination with guitarist, and pianist for Travel 
South Mission and Robin Barnes performance in 
Auckland, Melbourne and Sydney 

N/A 

Alison Hopkirk 
National Account Manager NZ  
 
Delta Air Lines  

Liaison and coordination with Alison on Auckland 
event and prize giveaway from Delta. 

N/A 

Yvette Montell 
Agency Sales Executive 
VIC/TAS/SA Global Sales 
 
Delta Air Lines  

Liaison and coordination with Alison on Auckland 
event and prize giveaway from Delta. 

N/A 

Jodie Collins 
Senior Manager- Tourism Board 
Partnerships 
 
Luxury Escapes 

Liaison with Jodie for Travel South Mission 
meeting in Melbourne, plus attendance at 
International Showcase. 

N/A 

Joran Carpenter 
Trade Partnerships Manager 
 
Helloworld 

Liaison with Jordan for Travel South Mission 
meeting in Melbourne, plus attendance  for 
Madison at International Showcase. 

 

Gordie Bayne 
Founder 
 
Showponi 

Liaison with Gordie for Travel South Mission 
meeting in Auckland. 

N/A 

Paula Watson  
Head of Long Haul & Supplier 
Relations 
Shona Bray  
North American Product 
Manager 
 
House of Travel 

Liaison with Paula and Shona for Travel South 
Mission meeting in Auckland, plus  more 
information on attending International Showcase 
in Nashville. 

N/A 

Auckland VIP Event Invites, RSVPs and follow up for Auckland VIP 
lunch event with 20 attendees. 

N/A 

Auckland Agent Event Invites, RSVPs and follow up for Auckland Agent 
Event with 80 attendees. 

N/A 

Melbourne Agent Event Invites, RSVPs and follow up for Melbourne Agent 
Event with 80 attendees. 

N/A 
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B2B Trade Appointments Invites, RSVPs and follow up with 12 buyers for 
B2B Trade Event. 

N/A 

Consul General VIP Event Invites, RSVPs and follow up for Consul General 
VIP Event with 65 attendees and 25 Travel South 
Delegations 

N/A 

IPW Visit USA Welcome party Attendance at Visit USA welcome party at IPW 
sponsored by Louisiana and New Orleans in 
preparation for 2027 

N/A 
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CAMPAIGNS & ACTIVITY 
 
 
Newcastle Lunch & Learn – 27 Agents 
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Agencies Name Email 
Bfree Tours Brooke Gibson admin@bfreetours.com.au  

Braga Travel Freight & IMT P/L Beverley Tranter bevtran2010@hotmail.com  

Braga Travel Freight & IMT P/L Anne Grant bevtran2010@hotmail.com  

Embark travel Michelle Barker michelle@embark-travel.com.au 

Evolution Travel Tony Kelly tonya.kelly@envoyage.com.au 

Flight Centre Cardiff Toby Rumbel toby.rumbel@flightcentre.com.au 

Flight Centre Cardiff Bronte Talbot bronte.talbot@flightcentre.com.au 

Flight Centre Charlestown Liv Brown liv.brown@flightcentre.com.au 

Flight Centre Kotara Marni Bell-Waights marni.bellwaights@flightcentre.com.au 

Flight Centre The Junction Katie Holmes katie.holmes1@flightcentre.com.au 

Flight Centre Toronto Courtney Hodges courtney.hodges@flightcentre.com.au  

Flight Centre Tuggerah Phoenix Edwards phoenix.edwards@flightcentre.com.au  

Free 2 Travel Natasha Gouw natasha@f2t.com.au 

Home & Afar Travel Simone Berryman simone@haatravel.com.au  

Home & Afar Travel (Mobile travel 
Advisor) Cath Alston 

cath@haatravel.com.au 

Home & Afar Travel Kylie Amos kylie@haatravel.com.au 

italktravel & Cruise Maitland Hayley Lyson hayley.mobileagent@maitland.italk.travel 

italktravel & Cruise The Junction Ellie Perry-Amerikow ellie.mobileagent@thejunction.italk.travel 

italktravel & Cruise The Junction Karen van Huisstede karen@thejunction.italk.travel  

italktravel & Cruise The Junction Laren Priestely lauren@thejunction.italk.travel 

italktravel & Cruise The Junction Johanna Anderson johanna@thejunction.italk.travel 

itravel Raymond Terrace Natalie Adamson natalie@itravelraymondterrace.com.au 

Jade Henry Travel Jade Henry jade.henry@envoyage.com.au 

Travel with Karen Karen Grayson itravelwithkaren@gmail.com  

TravelManagers Laura Smith laura.smith@travelmanagers.com.au 

TravelManagers Peter Carmichael peter.carmichael@travelmanagers.com.au 

TravelManagers Erin Beckford erin.beckford@travelmanagers.com.au 

 
 

 
 
 
 
 
 
 
 

mailto:admin@bfreetours.com.au
mailto:bevtran2010@hotmail.com
mailto:bevtran2010@hotmail.com
mailto:michelle@embark-travel.com.au
mailto:tonya.kelly@envoyage.com.au
mailto:toby.rumbel@flightcentre.com.au
mailto:bronte.talbot@flightcentre.com.au
mailto:liv.brown@flightcentre.com.au
mailto:marni.bellwaights@flightcentre.com.au
mailto:katie.holmes1@flightcentre.com.au
mailto:courtney.hodges@flightcentre.com.au
mailto:phoenix.edwards@flightcentre.com.au
mailto:natasha@f2t.com.au
mailto:simone@haatravel.com.au
mailto:cath@haatravel.com.au
mailto:kylie@haatravel.com.au
mailto:hayley.mobileagent@maitland.italk.travel
mailto:ellie.mobileagent@thejunction.italk.travel
mailto:karen@thejunction.italk.travel
mailto:lauren@thejunction.italk.travel
mailto:johanna@thejunction.italk.travel
mailto:natalie@itravelraymondterrace.com.au
mailto:jade.henry@envoyage.com.au
mailto:itravelwithkaren@gmail.com
mailto:laura.smith@travelmanagers.com.au
mailto:peter.carmichael@travelmanagers.com.au
mailto:erin.beckford@travelmanagers.com.au
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Newcastle Hunter Travel Group Training – 45 Agents  
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MTA Breakfast Training – 7 MTA Agents 
 

 
 
 
MTA Regional Expo 
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Visit USA IPW Welcome Events 
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Chris Watson EDM - Contiki Beats, Boots and Besties Tour 
Nashville, Memphis and New Olreans 
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Newsletters – The Roots of Southern 
Food & The Bounty of the Sea  
TRADE Newsletter – Recipients: 3699 Open Rate: 1054 (28.49%) 

PR Newsletter – Recipients: 356 Open Rate: 173 (48.60%) 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 

 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 

 

 

TRAVEL SOUTH MISION 
Auckland and Melbourne Travel Agent Event Invites & RSVPS 
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Auckland & Sydney VIP Event Invites & RSVPS 
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Sydney Consul General Invites & RSVPS 
 

 
 

SOCIAL CONTENT UPDATE 
 

Gate 7 Private AU/NZ Travel Trade Community – 724 Members 
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Instagram: 
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 Facebook:  
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Market Update 

Economic & Market Update 
The following economic announcements were made in May:  

■ RBA increases interest rates to 4.35% (5 May): The Reserve Bank increased the cash rate by 25 
basis points to 4.35%, citing renewed inflation pressure, higher fuel and commodity prices, and 
concern that inflation could remain above target for longer. Source.  

■ Unemployment rises to 4.5% (released 21 May): The ABS reported that unemployment increased 
from 4.3% to 4.5% in April, with employment falling by 18,600 people, pointing to some softening 
in the labour market despite trend employment still growing. Source.  

■ Inflation eases but remains elevated at 4.2% (released 27 May): The ABS reported annual CPI 
inflation eased from 4.6% in March to 4.2% in April, with housing, transport and food still the 
largest contributors to annual price growth. Source.  

■ Australian dollar remains broadly steady against the USD in May: The AUD traded mostly around 
US$0.71–0.72 through May, peaking at 0.7255 on 11 May before ending the month at 0.7177, 
suggesting the RBA rate rise provided some support but was offset by global uncertainty and 
inflation concerns. Source. 

 
Visitation to the USA.  

■ April 2026 i-94 arrival data (released in May) 
 
Australia: 

■ 76,773 arrivals in April, down -14% for the month YoY, and YTD down -8.8% YTD 
■ Australia ranked 11th among long-haul markets for the month. 

Top 10 countries in 2025 
Rank Country Visits Percentage growth YOY 

1 New Zealand  205,710 2% 

2 Indonesia  164,730 -4% 

3 Japan  159,090 17% 

4 India  133,580 5% 

5 China 120,490 36% 

6 USA  79,390 -7% 

7 UK  76,250 3% 

8 Vietnam  72,620 23% 

9 Thailand  72,180 -10% 

10 Philippines  50,690 9% 

 
  

https://www.rba.gov.au/media-releases/2026/mr-26-12.html
https://www.abs.gov.au/statistics/labour/employment-and-unemployment/labour-force-australia/apr-2026
https://www.abs.gov.au/statistics/economy/price-indexes-and-inflation/consumer-price-index-australia/apr-2026
https://www.poundsterlinglive.com/history/AUD-USD-2026
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Tour Operators & Travel Agencies 
 

■ OTAs Now Control More Than Half Australian Tourist Attraction Traffic Online: GetYourGuide, 
Viator and Klook now command 51.6 per cent of all top-100 category traffic. GetYourGuide alone 
added 700,000 monthly visits year on year, growing 56.3 per cent, backed by an estimated $9.2 
million in annual Google paid search spend. Source.  
  

■ Flight Centre Travel Group (FCTG) has revealed that leisure profits in Apr were impacted by the 
Iranian war to the tune of about $10 million: They confirmed that mass market customers have 
been the worst affected, with 25,000 bookings disrupted and around 6% of people cancelling 
trips. In some positive news however, the travel giant said “most” clients were rebooking travel 
after cancelling.  Source, page 1.  
   

■ Webjet has become one of the first major Australian travel brands to launch directly inside 
ChatGPT, signalling a shift in how online travel agencies expect travellers to search, compare and 
book trips in the years ahead: The new integration allows users to search flights and hotels using 
conversational prompts rather than the usual filters and booking forms. Travellers can ask 
ChatGPT for ideas like “weekend flights to Tokyo in September” or “family friendly hotels in 
Queenstown with a pool”, with live Webjet pricing and availability surfaced inside the 
chat. Source.  
  

■ Corporate Traveller has introduced CT Pay: a consolidated payment and expense system as 
disconnected, legacy booking and expense admin systems cost small-to-medium travel businesses 
thousands in split supplier payments and FX fees. CT Pay captures travel spend at the time of 
booking and provides trusted, itemised monthly statements with traveller details, cost centres and 
booking data, ready for direct upload into accounting systems. Source.  
  

■ itravel adds three new mobile advisors as network expands: itravel has added three new mobile 
advisors to its network, with Kelly Bellion and Danielle Gregory joining from Queensland and Haas 
Saleh joining from New South Wales. Source  
  

■ Flight Centre sees 20% rise in “reactivated” clients in first month of Iran war: Flight Centre 
experienced a massive rise in “reactivated” customers during the first month of the US-Iran 
conflict, Flight Centre Travel Group (FCTG) has revealed in a trading update.  Source  
  

■ ATIA and CATO propose merger in major shake-up for Australian travel industry: The Australian 
Travel Industry Association (ATIA) and the Council of Australian Tour Operators (CATO) are 
proposing a merger that would bring travel agents, tour operators, wholesalers and travel 
management companies under a single industry body from 1 July 2026. Source  

  
■ Chris Watson Travel takes a bigger bite of America with two new U.S. brands: Chris Watson 

Travel Group is expanding its U.S. product range with two new specialist brands, Taste of America 
and Taste of the South, by Chris Watson. Source  
  
  

■ Brand USA effort to combat misperceptions: Brand USA has launched an initiative entitled Get 
Facts. Get Going., providing updated information on visa and entry policies, fees, and more, 
specifically to combat misperceptions.  

 
 

https://travelweekly.com.au/otas-now-control-more-than-half-of-australian-tourist-attraction-traffic-online/?utm_source=Travel+Weekly&utm_campaign=2485499de3-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810504300
https://issues.traveldaily.com.au/2026/May26/td050526.pdf
https://traveltalkmedia.com.au/major-australian-travel-brand-launches-chatgpt-app/
https://www.corporatetraveller.com.au/en-au/solutions/ct-pay
https://karryon.com.au/industry-news/corporate-traveller-ct-pay/
https://karryon.com.au/community/itravel-adds-three-new-advisors/
https://karryon.com.au/industry-news/flight-centre-20-rise-in-reactivated/?utm_medium=email&utm_campaign=Sat%209%20May%202026&utm_content=Sat%209%20May%202026+CID_a469ae2d6c4027b4880263ab9ce1ada9&utm_source=Email%20marketing%20software&utm_term=4%20Flight%20Centre%20sees%2020%20rise%20in%20reactivated%20clients%20in%20March%202026
https://karryon.com.au/industry-news/atia-and-cato-travel-industry/
https://karryon.com.au/community/movers-and-shakers/chris-watson-travels-new-brands/
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Traveler Insights  
 

■ Expedia research highlights travellers as high-value retail consumers beyond bookings: Travellers 
are emerging as high-value consumers beyond core travel purchases, with new research from 
Expedia Group showing significant spending across retail and lifestyle categories linked to trips. 
The study found travellers spend an average of more than USD $500 per trip on non-travel items, 
highlighting a growing opportunity for cross-industry engagement. Source.  
  

■ FCTG lauds luxury as resilient in latest update: Demand is resilient with luxury travellers rerouting 
rather than cancelling - that is the perspective of Flight Centre Travel Group (FCTG) in its latest 
market update released 5 May. The appetite for travel hadn’t been dampened at all, with rerouting 
the most popular option for the demographic, despite the leisure market suffering a $10 million 
impact to profits in Apr. Source, page 6.  
  

■ AI Tourists Are Travel’s New Big Spenders: The travel industry has spent decades chasing the 
elusive “high-value traveller”, that mythical creature who travels often, spends freely and rarely 
complains about airline seat pitch. Now, according to fresh research from Phocuswright, the 
industry may finally have found them. Source  
  

■ Neon masks, funk fusion & BB King’s vibes: Memphis Tourism shows the travel trade its city 
knows how to surprise: When MonoNeon walked out on stage for Memphis Tourism’s annual 
travel trade event dressed in something resembling a technicolour patchwork quilt, complete with 
neon yellow mesh balaclava and oversized visor glasses, many guests were taken aback.  Source  
  

■ Australian international travel surged during the first month of the US-Iran war: Geopolitical 
tensions between the US, Israel and Iran erupted into near full-scale conflict at the end of 
February, throwing millions of travel plans into chaos as Middle Eastern airspace shut down and 
Gulf carriers were forced to dramatically scale back operations through March. Source  
  

■ Australian international travel surged during the first month of the US-Iran war: Geopolitical 
tensions between the US, Israel and Iran erupted into near full-scale conflict at the end of 
February, throwing millions of travel plans into chaos as Middle Eastern airspace shut down and 
Gulf carriers were forced to dramatically scale back operations through March, but Aussies 
continued to travel in record numbers in March 2026, with short-term resident returns (for trips 
less than a year) totalling 910,450 – an increase of 8.4 per cent year-on-year. Source  
  

■ TikTok launches in-app travel booking service: TikTok users can turn scrolling for travel 
inspiration into booking their latest trip with the launch of TikTok GO. Launched yesterday in the 
Unites States, TikTok GO allows users to tap destination videos to instantly compare rates and 
book hotels, tours and experiences. Source  
  

■ US reinvigorates brand: Brand USA has announced two new initiatives aimed at boosting visitor 
confidence, marking an expansion to its ‘America the Beautiful’ campaign Source - page 3  
  

■ US cools social crackdown: US CUSTOMS and Border Protection (CBP) is considering toning 
down its controversial proposal of asking visitors to provide five years worth of social media 
history Source - page 2  

 

  

https://www.travelmonitor.com.au/expedia-research-highlights-travellers-as-high-value-retail-consumers-beyond-bookings/
https://issues.traveldaily.com.au/2026/May26/td060526.pdf
https://eglobaltravelmedia.com.au/2026/05/11/ai-tourists-are-travels-new-big-spenders/
https://karryon.com.au/industry-news/memphis-tourism-still-surprises/?utm_medium=email&utm_campaign=Thur%2014%20May%202026&utm_content=Thur%2014%20May%202026+CID_baf7f5d90cb684e5adf3a38ee807514d&utm_source=Email%20marketing%20software&utm_term=Neon%20masks%20and%20funk%20fusion%20Memphis%20shows%20the%20travel%20trade%20it%20knows%20how%20to%20surpriseshock
https://karryon.com.au/industry-news/how-many-aussies-travelled-abroad/?utm_medium=email&utm_campaign=Wed%2013%20May%202026&utm_content=Wed%2013%20May%202026+CID_7c158f96cfd4af6d771162fd43c46346&utm_source=Email%20marketing%20software&utm_term=How%20did%20Aussie%20outbound%20travel%20fare%20in%20the%20first%20month%20of%20the%20US-Iran%20war
https://karryon.com.au/industry-news/how-many-aussies-travelled-abroad/
https://travelweekly.com.au/tiktok-launches-in-app-travel-booking-service/?utm_source=Travel+Weekly&utm_campaign=5069242cb7-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_02&utm_medium=email&utm_term=0_-a5ecf8faa2-811100423
https://traveldaily.com.au/?r3d=td190526&r3d-lightBoxOpened=true#td190526/3
https://traveldaily.com.au/?r3d=td200526&r3d-lightBoxOpened=true#td200526/2


 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

Air Lift 

■ Qantas named world’s second-most punctual airline: Fresh off securing a spot among the world’s 
top 15 most valuable airline brands, Qantas has added another feather to its cap, ranking as the 
second most punctual major airline (more than 20,000 flights) globally in April. Source  
   

■ Delta Air Lines hosts CT Partners on exclusive Atlanta famil: A select group of Aussie travel 
industry leaders from CT Partners took Atlanta by storm on an exclusive famil hosted by Delta Air 
Lines.  Source  
  

■ US airfares on the up: US AIRFARES in Apr saw a 20.7% YoY increase, according to Consumer 
Price Index data from the US Labor Department, released yesterday (TD 12 May). Source - page 5  
  

■ QF brand recovery: Qantas has risen three spots to become the 13th most valuable airline brand, 
according to Brand Finance’s Airlines 50 2026 report, with its value growing 24% to US$3.2 billion 
(A$4.43 billion) over the past year. Source - page 4  
  

■ Chicago O’Hare Airport maintains a strong interest in a direct flight from Australia: with the hub 
hopeful that Qantas will look to make the connection under its Project Sunrise initiative. Source, 
page 1.  

 

Media 
 

■ Nine is undertaking a major transformation of its TV news operations, simplifying an 800-
person newsroom that currently operates across 120 systems and more than 100 job roles. The 
overhaul will move workflows from legacy tape-based processes to a cloud-based model, aimed 
at improving efficiency, speed and collaboration across the network’s news division. Source.  
 

■ ARN has announced a new multi-platform program, The Long Weekend, hosted by media 
personalities Karl Stefanovic and Eddie McGuire. The weekly show will air across radio, 
podcast, social and vodcast platforms, reflecting the growing focus on talent-led content 
distributed across multiple channels. Source.  

 
■ The Hollywood Reporter has launched The Hollywood Reporter Australia, a Sydney-based 

edition of the entertainment trade publication, in partnership with Raine Media. The new title 
will provide English-language coverage of Australia’s screen industry across digital, print and 
video formats, aligned with THR’s global editorial standards. Source.  

 
■ WhatsApp could be captured by Australia’s under-16 social media ban. 

The eSafety Commissioner warned WhatsApp may be reassessed if social-style features such as 
channels and communities continue to grow. Source.   

 
■ TikTok has expanded further into the travel sector, launching direct booking capabilities that 

allow users to book travel and experiences without leaving the platform. The move signals 
TikTok’s growing ambitions in commerce and could create new opportunities for tourism 
brands, destinations and experience operators looking to drive conversions directly from 
content. Source.  

https://karryon.com.au/industry-news/airline/qantas-most-punctual-airline/?utm_medium=email&utm_campaign=Thur%207%20May%202026&utm_content=Thur%207%20May%202026+CID_bfe3c1b6e2551d53c6321e057f151129&utm_source=Email%20marketing%20software&utm_term=Qantas%20named%20worlds%20second-most%20punctual%20airline%20in%20major%20global%20rankings
https://travelweekly.com.au/delta-air-lines-hosts-ct-partners-on-exclusive-atlanta-famil/?utm_source=Travel+Weekly&utm_campaign=5069242cb7-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_02&utm_medium=email&utm_term=0_-a5ecf8faa2-811100423
https://traveldaily.com.au/?r3d=td130526&r3d-lightBoxOpened=true#td130526/5
https://traveldaily.com.au/?r3d=td060526&r3d-lightBoxOpened=true#td060526/4
https://issues.traveldaily.com.au/2026/May26/td210526.pdf
https://issues.traveldaily.com.au/2026/May26/td210526.pdf
https://mumbrella.com.au/out-with-the-tapes-in-with-the-cloud-nines-tv-news-transformation-922008?utm_campaign=17418545-Mumbrella_The_Daily_Newsletter&utm_medium=email&_hsenc=p2ANqtz-8hWodlGbZBqUZbd6SfI2lWfLe1tps7PYUuvcdUiE1wZmigG_rAx5jFN-rBHFln5jfriJuA8Dgz2mYT-7qf1jlE_94frg&_hsmi=416735428&utm_content=416735428&utm_source=hs_email
https://www.theaustralian.com.au/business/media/karl-stefanovic-and-eddie-mcguire-unite-for-new-arn-show/news-story/9d9b685bcf289dc13612394d1a58d909?utm_source=chatgpt.com
https://www.hollywoodreporter.com/business/business-news/the-hollywood-reporter-launches-australian-edition-raine-1236599178/
https://www.news.com.au/technology/dont-have-a-fineissuing-button-esafety-chief-defends-lack-of-fines-for-social-media-companies/news-story/64a0e9e6b98399ce31551f97efc3ffbe
https://www.cimbusinessevents.com.au/tiktok-just-entered-the-travel-and-experience-sectors-with-direct-bookings/
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■ Are Media launches My Weekly membership platform for the Australian Women’s 
Weekly. Are Media has announced a new direct-to-consumer strategy, including the launch of a 
digital membership offering for The Australian Women’s Weekly. The initiative will provide 
subscribers with recipe plans, archive access, virtual masterclasses and exclusive events, as 
publishers continue to explore audience revenue opportunities beyond traditional 
advertising. Source.  
 

■ Meltwater and YouGov release ‘Trust in the Age of Generative AI’ report. Meltwater, in 
partnership with YouGov, has released a new global report exploring consumer 
trust, perception, and expectations around AI-generated content. Key takeaways:  

○ Scepticism outweighs excitement: While 39% of consumers are excited about the future 
of generative AI, a majority (51%) are not.  

○ Trust is on the line: Nearly one in three (32%) say they would trust a brand less if they 
knew its content was AI-generated.  

○ Transparency is non-negotiable: 86% of consumers expect brands to 
clearly disclose when AI has been used.  

○ Misinformation concerns are high: 73% worry AI-generated content could be used for 
fake news or scams.  

○ Context matters: Consumers are far more accepting of AI in entertainment and 
advertising than in news or political content.  

○ Full report here.  
 

 

 

 

 

 

  

https://www.mi-3.com.au/25-05-2026/are-media-launches-my-weekly-membership-platform-australian-womens-weekly
https://www.meltwater.com/en/resources/you-gov-public-perception-ai-generated-content?utm_source=email&utm_medium=blast&utm_campaign=global-en-email-blast-yougov_report-2026-04&utm_content=content-download
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Actions 
 

■ Travel South Mission 

■ Auckland VIP Event 
■ Auckland Travel Agent Event 
■ Melbourne Travel Agent Event 
■ Melbourne Media Event 
■ Sydney Trade and Media B2B Meeting 
■ Consul General VIP Event 

 

■ International Showcase Recruitment 

■ Trade & PR Newsletter 
 

 

 

 

 


