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CENTRAL
CAMPAIGN HUB

The dedicated website served as the
central hub for all packages, Microsites,
showcasing partner itineraries, travel
tips, and detailed destination insights
about the Southern States.

With direct inquiry and booking options,
the microsite ensures a seamless
transition from inspiration to planning,
while enabling full campaign tracking
for optimized engagement.

Link to campaign hub: https:/
www.america-unlimited.de/
suedstaaten/

America
Unlimited

Die Sudstaaten der USA

Erleben Sie den unverwechselbaren Charme der Sdstaaten - eine Region, in der Geschichte, Musik und Lebensfreude auf einzigartige Weise verschmelzen. Von legendéren

Metropolen wie New Orleans, Memphis und Nashville uber malerische Kistenstadte bis hin zu weiten Landschaften und eindrucksvollen Plantagen: Die Sudstaaten stehen fur

Gastfreundschaft, Kultur und unvergessliche Erlebnisse.

Auf den folgenden Kacheln finden Sie umfassende Informationen zu den einzelnen Staaten und Stadten - von inspirierenden Reiserouten Uber kulinarische Highlights bis hin zu
spannenden Kultur- und Naturerlebnissen. So kénnen Sie sich Schritt fir Schritt Ihre ganz persdnliche Traumreise durch den Slden der USA zusammenstellen.

Ob Jazz, Blues und Country, kulinarische Klassiker wie Barbecue und Soul Food oder historische Orte voller Geschichten - hier spiren Sie den Herzschlag Amerikas. Lassen Sie

inspirieren und entdecken Sie eine Region, die Tradition und Moderne miteinander verbindet und jeden Besuch zu etwas Besonderem macht.

MacBook Pro
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CENTRAL
CAMPAIGN HUB

The central hub was seamlessly
integrated into the America Unlimited
website, providing a long-term solution
that extends beyond the campaign's
duration. Even after the campaign ends,
this dedicated page will remain
accessible, ensuring ongoing visibility
for all partners. By serving as a lasting
resource for travelers, the microsite
continues to attract new audiences,
generate interest, and drive bookings,
creating a sustainable legacy and
maximizing the impact of each partner's
investment. Additionally, every partner
state received it’s own dedicated
microsite.
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Tennessee

Missouri

Jire~
Kentucky

Louisiana

America
Unlimited

MacBook Pro

North Carolina
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LOUISIANA Kuun: & Kultur Musie & Traditionwn Kulivwrinche Highlghts

Louisiana Reisen - Kultur, Natur und Lebensfreude im Stiden der USA
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' eham Lrneegessiichan 3esezel voler Entceciungen

Kunst & Kultur in Louisiana - Von
Mardi Gras bis Jazz

verwander

MacBook Pro
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LOUISIANA MICROSITE

Link: https:/www.america-unlimited.de/reiseinspiration/louisiana/

So far, the microsite has generated 395,195 impressions. By the end of
September 2026, we expect to reach 550,000 impressions in total.
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NEWSLETTER
INCLUSION

The America Unlimited E-Newsletter is
a powerful platform to showcase your
destination's itinerary, reaching over
175,000 subscribers with high visibility
through exclusive, destination-specific
offers. Key benefits include:

J Extensive Reach: Over 175,000
high-value subscribers.

. Exclusive Focus: Limited to 5
offers per edition for maximum
impact.

. Targeted Audience: Subscribers
with above-average income,
strong educational backgrounds,
and active travel interests,
primarily aged 30-55.

With a mix of loyal, repeat clients and
new prospects, the newsletter
effectively promoted premium travel
experiences, appealing to those most
likely to engage and book. Each partner
state received one dedicated inclusion,
ensuring strong exposure to an ideal
audience.
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SPECIALS  MIETWAGDNREISEN  RUSEARTEN  USA

17 Tage Mississippi Erleben:
Reise in das Herz der Siidstaaten

L 12 Tage Kentucky Highlights -
|| Bourbon, Pferde & Natur

£." 1| #Bdstination Of

#The Year 2026

Destination Of
”¥né Year 2026
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= @ Unsere Reisetipps fur
nachstes Jahr | Die Sudstaaten
als Destination of the Year
2026

Wird diese Nachricht nicht richtig dargestellt, klicken Sie bitte .

,‘ e SPECIALS  MIETWAGENREISEN REISEARTEN USA  KANADA & ALASKA BAHANAS

Destination Of
The Year 2026

| NEWSLETTER INCLUSION

November 2025 Newsletter
incl. Alabama & Louisiana

Openrate: 35,1%
CTR:17,8%
Subscribers: 175,000
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SOCIAL MEDIA
CAMPAIGN

This campaign included the creation of a
extended social media campaign where every
partner state was featured. This campaign was
designed to showcase unique attractions and
drive traffic to the microsite and dedicated
offers on our website. Key features:

. High-Impact Content: Each Reel, Story
or Post highlighted captivating aspects
of the destination, inspiring viewers to
explore more.

Microsite Integration: Clear calls-to-
action and links guide viewers
seamlessly from social media to in-depth
itineraries on the microsite, creating a
trackable path to potential bookings.
Strategic Promotion: All posts were
shared on our highly engaged Instagram
and Facebook pages and boosted for
wider reach, ensuring maximum visibility
and viral potential.

This combined approach of organic reach and
targeted promotion ensured a compelling

campaign that engages both loyal followers and
new audiences, driving significant traffic and
interest in the Southern States.
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LOUISIANA SOCIAL MEDIA

ez Timing: April 16, 2026
iy Impressions: 59,160
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LOUISIANA SOCIAL MEDIA

Timing: April 17,2026
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63k 51% YA
Followers Engagement Rate between 25-44 years
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OUR FACEBOOKINSIGHTS

Facebook, as Germany’s most frequented social network, provides unparalleled access to
potential travelers. With 32 million active users, approximately one-third of the country's
population, it serves as a key platform for engaging with your target audience.

America Unlimited’s social media channels are among the most influential hubs for US
travel inspiration, boasting an above-average engagement rate. Our followers are equally
split between male and female, have a young average age, and exhibit a strong passion for
travel to the United States and Canada. While most followers reside in Germany, our reach
also extends significantly into Austria and Switzerland, providing access to a broader
audience across German-speaking regions.

By leveraging our social media platforms, combined with targeted promotions, we ensure
that your destination captures the attention of an engaged and highly relevant audience,
driving traffic to the microsite and converting interest into actionable inquiries and
bookings.

52%

Women

Average Engagement
Rate by Reach (ERR)

48%
Men

GERMANY'S
LARGEST
USA
ENTHUSIAST
COMMUNITY
ON
FACEBOOK



4.1% 61%
Engagement Rate between 25-44 years

INSIGHTS

media platform, Instagram is an essential tool for
to discover visually appealing content. It excels at
te‘n}ial travelers through engaging visuals and stories.

ut as a premier hub for U.S. travel enthusiasts,
ur followers are equally split between male and
ighly passionate about travel to the United States

, a significant portion also comes from
German-speaking regions. By utilizing
0 captivate this visually driven audience,
sites and offers.

1

55%
Women

2.4% 41%

Average Engagement
Rate by Reach (ERR)

45%
Men



/. | STATE PACKAGE IN NUMBERS

Microsite total

~ 3,315 Million impressions

TOTAL
Newsletter _
4 x 175,000 subscribers = 700,000 ? :AC I_I

Social Media total ~ 5,636,000

~ 1,621 Million Impressions
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SOUTH CAROLINA Myrtle Beach Geschichte & Kultur Kulinarik Natur & Outdoor Highlights

The DMO Partner received a dedicated
subpage on the state's microsite. This
';»{s subpage featured photos, text, and

~  video content, allowing the DMO

Y Partner to showcase their offerings
effectively. Additionally, targeted Google
Ads drove traffic to the page,
maximizing visibility and engagement.

Myrtle Beach entdecken - Strandparadies und Ganzjahresziel an der Atlantikkiiste
Myrtle Beach in South Carolina Ist ein Ort, der das ganze Jahr Uber Besucher aus aller Welt bageistert. Mehr als 100 Kilometer feinsandige Strinde, ein mildes Klima 2u jeder
Jahreszeit und eine Mischung aus Natur, Kultur und Entertainment machen die Region zu einem einzigartigen Reiseziel an der amerikanischen Ostkuste. Ob Sonnenbaden am
Atlantik, ein Streifzug durch Uppige Gérten oder ein Abend voller Musik - Myrtle Beach verbindet Vielfalt mit Lebensfreude und bleibt jedem Besucher unvergesslich.

Kultur in Myrtle Beach - Festivals,
Musik und Siidstaaten-Flair

Myrtle Beach ist nicht nur fir seine Strande bekannt, sondern auch fiir seine

lebendige Kulturszene

The subpage contains engaging texts,
stunning visuals, and curated itineraries o > %
that highlight the best of the Southern e R GEECoRRIE
States & Cities, from iconic sights to | :

hidden gems, providing inspiration and
practical guidance for planning their
perfect trip.
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Kunst & Kurur

Kutur,
Leberafreude kingt.

Franzésisches Viertel & mehr: Die
kulturellen Highlights von New
Orleans

0 allen waderen Rubseaislen durch seine

NEW ORLEANS SUBPAGE

Link: https:/www.america-unlimited.de/reiseinspiration/louisiana/new-orleans/

So far, the microsite has generated 121,950 impressions. By the end of
September 2026, we expect to reach 150,000 impressions in total.
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https://www.america-unlimited.de/reiseinspiration/louisiana/new-orleans/
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SOCIAL MEDIA
CAMPAIGN

The DMO partners received a custom-

designed Reel (when video material was

available) to captivate audiences and

drive traffic to the microsite. And offers.

Featuring unique attractions and a
strong call-to-action, the Reel inspired
viewers to explore more. Targeted
promotion maximized reach and
engagement, ensuring broad visibility
and sparking curiosity.

In addition to the Reel, we published a
dedicated, promoted post featuring
stunning photos and engaging text
about the local partner. This ensured
maximum visibility by reaching a
broader audience, showcasing the
partner’s unique charm, sparking
curiosity, and driving strong interest in
their offerings.
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SOCIAL MEDIA
CAMPAIGN

Each Reel & Posting featured a clear

call-to-action linking to the microsite or
offers, seamlessly guiding viewers from
social media to detailed destination
content and potential bookings.
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Deine Reels

*

Buche jetzt deine Reise!

Link in der Bio

1 Insights ansehen

/ america_unlimited_
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NEW ORLEANS SOCIAL MEDIA

Timing: April 14, 2026
Impressions: 49,050
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NEW ORLEANS SOCIAL MEDIA

Timing: April 14, 2026
Impressions: 52,450
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' DMO PACKAGE IN NUMB

Microsite subpage
~ 1,778 Million Impressions

Social Media
~ 1,334 Million Impressions
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OTAL

—~ACH

~ 3,112,000
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America 2V
Unlimited

Kataloge bestellen
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Unsere Klassiker Reisen

WEBSITE BANNER  [SRRSREL Clgl
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As the 2026 Destination of the Year, W e il ‘ 2 SR %‘i\\”\
Travel South was featured in a parallax - . e % T\
banner on America Unlimited’s

homepage, highlighting its attractions 14cBO0NEI0
with prime visibility. With ~500,000
monthly impressions, this placement
drives engagement and traffic to the
microsites and offers




Reise anfragen. Lassen Sie Kurz darauf erhalten Sie Feinabstimmungen. Passen Buchen Sie ganz einfach Sind Sie unser
sich von unseren Ihr personliches & Sie Hotels oder Fluge an, online - danach missen nur glucklicher Kul

Beispielreisen inspirieren individuelles Angebot von oder fugen Sie zusatzliche noch die Koffer gepackt geben 5 Sterne
und fragen Sie lhre unseren Spezialisten per E- Ausflige hinzu. werden, und Ihre Reise kann Bewertungen.

individuelle Reise an. Mail. beginnen!

Unsere Destination Of The Year 2026: Die Siidstaaten der USA

PRIORITY
P L AC E M E NT Kultur und Natur mit Flug und die Carolinas mit Flug mit Flug

17 Tage Sudstaaten Highlights: Musik, 19 Tage Sudstaatenrundreise: Georgia 22 Tage Die Sudstaaten der U

Travel South itineraries enjoyed priority ab € 2.795,- ab € 3.250,-
placement on the America Unlimited

website, showcasing the region's unique 3 i
charm and diverse attractions. This

enhanced visibility positions Travel £ lacBook Pro
South as a must-visit destination,

reflecting America Unlimited's

commitment to exceptional travel
planning.




EXCLUSIVE ‘ . *
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: 22 Tage die Siidstaaten der USA Erleben mit Fl
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4 19 Tage Siudstaatenrundreise:

EXCLUSIVE XX B o
E-NEWSLETTER K -

The dedicated Travel South newsletter
reached over 175,000 subscribers,

showcasing the Southern States as a
must-visit destination. With trackable
links and performance metrics, the
campaign ensured measurable
engagement and maximized visibility
among a highly engaged audience.

Openrate: 32,5%
CTR:17,8%




BROCHURE
COVER

The 2026 USA brochure featured Travel
South as the cover highlight,
showcasing its attractions and
itineraries. With a circulation of 65,000
copies, 220 pages, and an October 2025
release, the brochure was distributed
through travel agencies, trade shows,
and mailings, maximizing visibility for
Travel South as the Destination of the
Year 2026.
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HANNOVER
OUT-OF-HOME * MUNCHEN e °
CAMPAIGN i

A key element of this program was an impactful
4 Weeks Out-of-Home (OOH) campaign,
utilizing digital screens in high-traffic areas to
showcase the Southern States.

. Dynamic Display Options: Digital
screens allowed for engaging visuals
and adaptable content, creating a
lasting impression.

Broadened Reach: OOH advertising
connects with potential travelers

outside the usual online channels,
fostering curiosity and encouraging
them to learn more.



/.

OUT-OF-HOME CAMPAIGN

We bought into a huge Out-of-home campaign to
promote a dedicated American South Message.

We launched the 4 weeks program in the following
cities:

¢ Hannover - 70 billboards
¢ Frankfurt - 150 billboards
¢ Munich - 150 billboards

Total of 370 digital screens with one American
South message.

From the billboards we will create a direct CTA to
our website to track results and drive bookings.

*numbers were provided by Stréer company.
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Der Amerikanische Suden -
Unvergessliche Roadtrips durch das Herz der USA

,Destination of the Year 2026“: Erbe, Abenteuer und unendliche Maglichkeiten
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Mehr Reisen
in die USA oder
nach Kanada bei
America Unlimited

In den Sidstaaten
trifft eine bewegte
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EXCLUSIVE FULL-PAGE
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"ng auf Spotify, Apple
Podeasts und Gberall,

Travel South was featured in a full-page advertorial
in the Hannoversche Allgemeine Zeitung (HAZ)
and Neue Presse (NP), reaching a combined
impressions of ~220,000. Published on a Saturday o ;

in print, it targets a travel-savvy, affluent audience e : - REISE EXPERTEN &
with a prominent title header and QR codes driving i ' S.‘T.ARS_T F_’QSSAST
traffic to the website.

From the advertorial we created a direct CTA to
our website to track results and drive bookings.




ONLINE ADVERTORIAL
IN LEADING
NEWSPAPERS

America Unlimited

Hannover: Der Amerikanische Siiden

TIP

Poi
We created Travel South online advertorials in HEI
Germany's leading and most trusted media Ne
outlets, such as Spiegel, FAZ, HAZ, Siddeutsche :t‘”u

Zeitung, Focus Online, and Handelsblatt. These
native placements blend seamlessly with
editorial content, ensuring credibility and
delivering targeted messaging.

From the advertorials we created a direct CTA to
our website to track results and drive bookings.

Erlebe unvergessliche Roadtrips durch das Herz der USA, die ,,Destination of the

Why Advertorials Work

Year 2026“: es warten Abenteuer und unendliche Moglichkeiten.

. Native Appeal: Seamlessly integrated
into editorial content, boosting trust and
interest.

. Customizable Content: Tailored to
highlight Travel South partners’ unique
offerings.

. Google Optimization: SEO-friendly
articles ensure lasting visibility and
engagement.

This strategy combines the credibility of top-tier
media with measurable results, delivering
immediate impact and long-term inspiration for
travelers to explore the Southern States.

17.02.2026 m f v =)

Die Siidstaaten als Destination of the Year 2026 - und das aus gutem Grund. Kaum
eine Region verkorpert die Vielfalt der USA so eindrucksvoll. Die Siidstaaten
entschleunigen, sind emotional und authentisch. Mit einer wechselhaften

Geschichte, traumhaften Stadten, einer beeindruckenden Musikszene und echtem




ONLINE ADVERTORIAL
PERFORMANCE CAMPAIGN

Target Audience:
The Travel South advertorial campaign targeted
affluent, educated individuals aged 30-65, readers
of Germany’s most trusted newspapers. This
travel-savvy audience values quality, authenticity,
and convenience, making them ideal for promoting
the Southern States' attractions.

Campaign Objectives:
The campaign achieved over 1 million impressions,
driving interest in Travel South itineraries. By
integrating into high-reach media outlets and
directing traffic to a dedicated central hub, it
converts engagement into bookings, inspiring
exploration of the Southern States.



CONSUMER SHOW
BOOTH (ADD-ON)

We covered our the entire consumer show
booth with a special wrapping that
showcases our Destination of the year in all

its glory and captivates the visitors' attention.

Our goal was to showcase the Southern
States in an outstanding way and enthrals
potential visitors. The wrapping was carefully
designed to convey the breathtaking
landscapes, fascinating attractions, and
unparalleled experiences of the South.

 ABF Hanover: ~ 90.000 visitors
¢ ReiselLust Bremen ~ 50.000 visitors

America
Unlimited
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3 ab € 3.250,
19 Tage Siidstaatenrundreise: Georgia und die Carolinas

NEW PRODUCT
DEVELOPMENT

We created 10 new itineraries including G % py——
our participating partners.

Where to Find It

Available on america-unlimited.de,
these exclusive itineraries invites
travelers to explore the best
experiences in the South

Reach & Visibility

Our website attracts 30,000 unique
visitors per month, ensuring broad
exposure and engagement.

Long-Term Availability

Even after the promotion ends, the
itinerary remains online, continuing to
inspire and convert visitors into
travellers.




NEW PRODUCT
DEVELOPMENT

List of our new dedicated South product:

e https:/www.america-unlimited.de/reiseangebot/20-tage-southern-spirit-grosse-suedstaaten-rundreise-usa-922489/
. https //WwWWw. amerlca unllmlted de/relseanqebot/19 tage-suedstaatenrundreise-georgia-und-die-carolinas-922504/

o https:/www.america-unlimited.de/reiseangebot/14-tage-naturwunder-in-north-carolina-1200330/
e https:/www.america-unlimited.de/reiseangebot/14-tage-country-blues-und-barbecue-austin-bis-nashville-1206843/

o https:/www.america-unlimited.de/reiseangebot/15-tage-suedstaaten-und-florida-panhandle-golfkueste-von-new-orleans-bis-
ampa 1206850/



https://www.america-unlimited.de/reiseangebot/20-tage-southern-spirit-grosse-suedstaaten-rundreise-usa-922489/
https://www.america-unlimited.de/reiseangebot/19-tage-suedstaatenrundreise-georgia-und-die-carolinas-922504/
https://www.america-unlimited.de/reiseangebot/15-tage-best-of-alabama-und-new-orleans-971092/
https://www.america-unlimited.de/reiseangebot/17-tage-mississippi-erleben-reise-in-das-herz-des-deep-south-1202451/
https://www.america-unlimited.de/reiseangebot/14-tage-naturwunder-in-north-carolina-1200330/
https://www.america-unlimited.de/reiseangebot/14-tage-country-blues-und-barbecue-austin-bis-nashville-1206843/
https://www.america-unlimited.de/reiseangebot/15-tage-suedstaaten-und-florida-panhandle-golfkueste-von-new-orleans-bis-tampa-1206850/
https://www.america-unlimited.de/reiseangebot/15-tage-suedstaaten-und-florida-panhandle-golfkueste-von-new-orleans-bis-tampa-1206850/
https://www.america-unlimited.de/reiseangebot/16-tage-suedstaaten-usa-mississippi-kreuzfahrt-und-music-cities-1208031/
https://www.america-unlimited.de/reiseangebot/12-tage-kentucky-highlights-bourbon-trail-pferde-und-natur-1206993/
https://www.america-unlimited.de/reiseangebot/13-tage-american-music-cities-985339/
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14 Tage Naturwunder in
North Carolina

20 Tage Southern Spirit - 19 Tage
GrofBe Siidstaaten- Sudstaatenrundreise:
Rundreise USA . Georgia und die Carolinas

15 Tage Best of Alabama &
/ New Orleans

13 Tage American Music

Atlanta - Huntsv Muscle Shoals
Birmingham - M
Mobie

Flug, Hotel ung Migtwagan Ink usive.

ab € 2.269,- ab€ 2.590,-

ZUR REISE ZUR REISE

ab € 3.350,- ab € 2.490,-

ZUR REISE / ZUR REISE

\E ‘\

14 Tage Country, Blues und 12 Tage Kentucky Highlights 15 Tage Sidstaaten & Florida
Barbecue: Austin bis - Bourbon Trail, Pferde & Panhandle - Golfkiiste von
Nashville Natur New Orleans bis Tampa

& N\

16 Tage Sudstaaten USA:
Mississippi-Kreuzfahrt und
Music Cities

—

Reise in das Herz des Deep
South

Covirgten - Lexington mit Red River Gorge

ab € 2.075,- \

Wy
ZUR REISE

ab €1799,- 0 €1.490, = ab € 2.150,-

—
ZUR REISE ZUR REISE ZUR REISE ZUR REISE

f\;gz El__ _,by ”ﬂ, r—-A — \

ALLSOUTHERN STATES ITINERARIES CAN BE FOUND HERE:

https:/www.america-unlimited.de/usa-reisen/?RefID=&AU+Regionen+&+Inseln[457]=457&filtered=1

ab € 7.495,-



https://www.america-unlimited.de/usa-reisen/?RefID=&AU+Regionen+&+Inseln%5B457%5D=457&filtered=1
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DESTINATION OF THE YEAR

IN NUMBERS

Website Banner & Priority Placement ~ 4,500,000 Impressions
Out-Of-Home Campaign ~ 8,500,000 Impressions

Leading Newspaper Advertorial ~ 1,000,000 Impressions
Exclusive Newsletter ~ 175,000 subscribers

Brochure Cover ~ 65,000 circulation

Exclusive Full Page Advertorial ~ 220,000 impressions

Consumer Show Booth ~ 140,000 impressions

TOTAL
REAC
~14,600,000




OVERALL BENEFITS
OF BEING DESTINATION OF THE YEAR

Key Campaign KPls

e Destination Visibility: +50% uplift
* Room Nights: +25% uplift
Qualified Enquiries: +30% increase

Website Traffic: +40% uplift to campaign/destination pages

Campaign Reach: more than 23 Million total impressions across all channels
Revenue Growth: +20% uplift in campaign-related bookings

Room nights generated through campaign: 1130 = 904.000 USD Economical Impact
Room nights overall for the South: 3520 = 2.896.000 USD Economical Impact
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America
Unlimited

USA & Kanada Reisen





