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I. Market Overview. 
  
Orchestra/L’Echo Touristique April 2026 - Top 20 destinations and market trends update   
Across all destinations, travel sales through both physical and online travel agencies declined by 12.6% in April 2026, 
following a 19.6% decline in March. In February, which coincided with the outbreak of the war in the Middle East, activity 
had only declined slightly (-0.8%). Ranked first among the top 20 destinations in April, mainland France remained 
virtually stable (-0.7%), as did Spain (-1.7%). In contrast, Tunisia, Greece, and Italy experienced declines ranging from 
10% to more than 20%. The sharpest downturns were recorded by Egypt (nearly -50%), Turkey (-40%), and the United 
States (-37%). Sales nevertheless increased for a few destinations, including Albania, which is better served from 
France this year than in 2025, as well as the Dominican Republic and Japan. 
Source : Baromètre Orchestra/L’Echo : le top 20 des destinations en avril 2026 - L'Echo Touristique 
 
French Summer Travel Slows Amid Price Sensitivity and Delayed Bookings 
French travelers are currently taking a more measured approach to booking their holidays, with purchasing decisions 
increasingly spread out over time. This slower booking rhythm is also visible ahead of the summer season, with July–
August reservations down just over 8% in volume, while the average basket value remains broadly stable (-1%). This 
suggests that travelers are still planning to go away but are taking longer to commit. Airlines are actively using 
promotions and yield management to support demand ahead of the summer season. Spain continues to play its role as 
the leading short haul “safe haven”, while Greece and France show softer performance in bookings. On the long-haul 
side, the United States remains under pressure (-36%), while other destinations such as Japan are gaining traction 
thanks in part to more favorable pricing dynamics. Overall, the market is not experiencing a downturn in travel intent, 
but rather a normalization phase marked by more flexible booking patterns, strong price sensitivity, and a gradual 
redistribution of demand across destinations. 
Source: L'été reste en retard au sein des agences de voyages, selon l'Observatoire EdV/Orchestra - Echo Touristique 
& Malgré les surcharges carburant, les prix des billets d'avion reculent sur les destinations moyen-courriers, selon le 
baromètre Digitrips/L’Écho - Echo Touristique  
 
WTTC: Tourism Always Bounces Back 
A new WTTC report highlights the long-term resilience of the global travel and tourism sector. Drawing on four decades 
of data and 100 major crises, the study concludes that no destination has experienced a permanent tourism decline 
once a crisis has passed. In most cases, recovery not only occurs but leads to renewed growth. The findings come as 
the sector celebrates a record year in 2025, contributing $11.6 trillion to global GDP, equivalent to 9.8% of the world 
economy, and supporting 366 million jobs worldwide. Travel & Tourism also accounted for one in every three new jobs 
created globally last year. International travel reached 1.54 billion arrivals, or around 4.2 million travelers per day. The 
report points to recent examples such as the rapid rebound following COVID-19 and the 2008 financial crisis, 
demonstrating that recovery is often faster than expected when supported by strong leadership and coordinated action. 
WTTC identifies key priorities for destinations facing disruption: restoring traveler confidence, protecting tourism 
businesses, maintaining air connectivity, and using crises as opportunities for transformation. As global tourism 
continues to grow faster than the wider economy (4.1% vs. 2.8% in 2025), the organization’s message is clear: resilience 
remains one of the industry's greatest strengths, and with the right strategies in place, recovery can be both faster and 
stronger. 
Sources: “Travel & Tourism Accelerates after Effective Recovery” Says WTTC In New Global Report Reinforcing 
Sector’s Proven Resilience After A Crisis - WTTC ; Le tourisme mondial atteint un niveau record en 2025, selon le 
WTTC - Tourmag  
 
U.S. Tourism: Reassuring Signals Amid a Temporary Slowdown 
International tourism to the United States is currently experiencing a slowdown, with a decline in foreign arrivals that 
began in 2025 and has continued into early 2026. Several key source markets, including Canada and several European 
countries, have reported weaker demand, resulting in a decrease in international tourism revenues. This trend appears 
to be driven more by perception than by any significant tightening of entry requirements. Several widely publicized 
announcements regarding visas and social media screening have raised concerns among potential visitors, even though 
several of these measures were never implemented or are now being reconsidered. In response, U.S. tourism 
authorities and industry stakeholders have stepped up efforts to reassure international travelers. Brand USA, for 
example, has launched an information campaign aimed at clarifying entry procedures and addressing common 
misconceptions. At the same time, the United States continues to benefit from strong fundamentals in both the leisure 
and business travel sectors. Industry leaders are also hopeful that upcoming global events, particularly the 2026 FIFA 
World Cup, will help reinforce the destination’s appeal and support a recovery in international visitor demand. 
Sources: États-Unis : le tourisme international rechute de 14% en avril - L'Echo Touristique ; Réseaux sociaux, 
formalités… les États-Unis veulent rassurer les touristes étrangers - L'Echo Touristique ; Brand USA veut regagner la 
confiance des touristes - Bee Travel News ; En 2025, les Etats-Unis ont perdu plus de 8 milliards de dollars de recettes 
touristiques - Bee Travel News ; Les touristes étrangers boudent de plus en plus les États-Unis - Bee Travel News  
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II. Executive summary. 
 

❖ 2026 TSUSA Global Media Marketplace -Update.  
In May, BWC worked on the initial progress report following the TSUSA Media Marketplace in Mobile, Alabama, 
summarizing recruitment efforts, journalists’ feedback, coverage insights, and outcomes to date. The report will be 
shared with the TSUSA team in June. As per the agreement terms, an interim updated report will be provided in 
November 2026 and a final report will be sent by June 2027, outlining continued journalist activity, coverage achieved, 
and program impact. 
 

❖ 2026 TSUSA International Showcase -Update.  
After hosted registration for buyers opened on May 6th, BWC confirmed participation of eight French tour operators to 
the 2026 TSI Showcase in Nashville, Tennessee. Recruitment will continue in June for one additional buyer along with 
one trade journalist to achieve the recruiting goal for France. See section III. Travel Trade activities for detailed update.  
 

❖ 2026-2027 France Marketing Plan.  
In May, BWC shared a consolidated budget proposal to the TSUSA team for the in-market FY26-27 fiscal year, with 
detailed suggestions including Visit USA membership activities, monthly press releases and Newsletters, Trade sales 
and roadshow events with tour operators, media visits and happenings, consumer-facing events and visibility 
campaigns. BWC will provide a full PowerPoint presentation in June, summarizing the approved scope of work and 
budget. 
 
 

YTD International Metrics for FY26 - Q1 through Q4 
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III. Travel Trade activities. 
      FY26 Trade events or marketing highlights with Tour Operators 
 

Event/ 
Action 

Contact 
person 

Activity/Activation 
Follow up 
/Next step  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
2026 TSUSA 
SHOWCASE, 
NASHVILLE 
(TN) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  
 

TSI Showcase 2026 -Update.  
In May, BWC shared the list of confirmed hosted 
participants for the Travel South International 
Showcase in Nashville, Tennessee (November 
29th - December 2nd, 2026), followed by fam trips 
(December 6th - 7th, 2026).  
 
Eight tour operators confirmed registration to 
date, and BWC ensured that a maximum of two 
French participants chose the same post tour, as 
per TSUSA’s guideline.  
 
Registered tour operators: 

• Amerigo (Martin Delame)  
Fam choice : Tennessee Smoky 
Mountain Showcase.  

 
• Angèle (Nora Gherras) 

Fam choice : Kentucky’s I-65 
Highlight.  
 

• Cali’fun (Virginie Gines) 
Fam choice : Tennessee Ties.  
 

• Cercle des Voyages (Antony Enault) 
Fam choice : Soundtrack of Alabama. 

 
• Les Ateliers du Voyages (Bertrand 

Juilliard) 
Fam choice : Soundtrack of Alabama.  
 

• Les Grandes Evasions (Manon 
Cherel) 
Fam choice : Tennessee Ties. 

 
• Partir aux États-Unis  (Olivier Pulcini)  

Fam choice : Tennessee Smoky 
Mountain Showcase. 
 

• Marco Vasco (Kayla Rouyer) 
Fam choice : Georgia’s Legacy and 
Lore. 

 
BWC shared new invitations or reminders in May 
to the following companies and is awaiting their 
reply :  
 

• Blanc Indigo (Stéphanie Bats).  
• Terres d’Aventure (Sylvain Mer).  
• Worldia (Kevin Prudhomme).  

 
BWC confirmed with TSUSA the possibility for 
Barbara Boltoukhine to attend as France’s 
second representative, by including a dedicated 
envelope in the FY27 budget.  
 
Barbara Boltoukhine and Yohann Robert’s 
registrations were processed in May, along with 
hotel reservations and Nashville city tours’ 
selection.  
 
 
 

BWC will complete 
the recruitment in 
June and will start 
the flight 
reservation 
process in 
coordination with 
the Delta Air Lines 
Paris office as 
usual air sponsor.   
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IV. Newsletter & Sales calls.  
       
Trade monthly Newsletter: share inspirational content, event calendar, must-do attractions, 
and new travel suggestion with trade partners.  
 
Newsletter release 
BWC created and shared a Newsletter to the French Trade Industry in April, highlighting the ‘The Roots of Southern 
Food & The Bounty of the Sea’ theme in South Carolina, Alabama, North Carolina, Louisiana and Mississippi. 
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Trade contacts, meetings, phone calls: explore training, action, and partnerships. 

Company 
Name 

Contact 
mode 

 Contact 
person 

Activity/Activation 
Follow 

up/Next step  

VERDIÉ 
VOYAGES    
 

Meeting 

Karine 
Damois 
Travel  

Specialist 

Verdié Voyages is a tour operator and 
travel distribution network specializing in 
escorted tour series and fly-drive 
itineraries. Karine Damois works in their 
agency in Lyon (Southeast of France) and 
contacted BWC for assistance about a 
Louisiana and southern states-dedicated 
B2C event she is planning for a small 
group of targeted prospects. BWC mailed 
Louisiana French brochures and offered 
further help for training or presentation 
purpose if a larger event should be 
planned in the future.  

No follow up for 
now. 

 
EVASION 
FOREVER 
VOYAGES 

Meeting 

 Nicolas 
Abbate  
Product 
Director 

BWC was in touch with Nicolas in May for 
an update on Evasion Forever’s product 
development projects. He shared a new 
Louisiana product including Baton Rouge, 
New Orleans and River Parishes, 
dedicated to sport fans and called 
‘Immersion sport & bayou à La Nouvelle-
Orléans’. The itinerary features sport-
oriented visits, NBA and NFL game 
suggestions along with tailgate 
experiences.  

A new meeting is 
scheduled for 
June 16th, 2026, 
to explore mutual 
interest and 
marketing options 
to promote the 
TSUSA 
destinations in the 
future.  

NAAR  
BESPOKE 
TRAVEL 

Email 

Juliette 
Fouques 

Regional Sales 
Coordinator 

BWC and Juliette discussed the 
opportunity to plan a Louisiana and 
TSUSA-dedicated training session in the 
Paris suburban area on October 15th, 
2026, as part of the anticipated FY27 
trade scope of work. The event would 
gather 25-30 travel professionals from 
various distribution networks affiliated with 
Naar Voyages.  

BWC will follow 
up on 
confirmation and 
further details.   

CERCLE  
DES VOYAGES 

Meeting 

Julie 
Grumbach 
Marketing & 

Communication 
Manager 

In May, Julie reached out to BWC to share 
an invitation to the Cercle des Voyages’ 
annual workshop scheduled in Paris on 
June 11th, 2026. BWC had to decline due 
to time conflict but seized the opportunity 
to discuss trends and projects with Julie.  

See future reports 
for any 
opportunity to 
include TSUSA in 
a visibility action.   

JETSET 
VOYAGES 
(AUSTRAL 
LAGONS) 

Event 

Alain  
Lebreton  

Sales  
Director  

BWC participated in a two-city roadshow 
training event in the West of France on 
May 28th, 2026, in the cities of Lorient 
(Morbihan, Brittany region) and La Baule 
(Loire Atlantique, Pays de la Loire region). 
The events gathered 38 travel agents 
from various distribution networks, who 
received a 30-minute training on the 
South and Louisiana more specifically. 

BWC committed 
to another training 
opportunity with 
Jetset Voyages 
next Fall 
(Rennes, Brittany, 
on October 6th, 
2026). 

SALAUN  
HOLIDAYS 

Meeting  

Olivia  
Kervadec  

Assistant Retail 
Sales Director 

In May, BWC had a meeting with Olivia to 
explore training and sales support 
opportunities for the Salaün Holidays 
distribution network in France (186 
agencies). BWC will follow-up during 
summer and will plan to meet with Olivia 
again in September (IFTM Paris Show) to 
discuss it further. 

See follow-up on 
future reports.  
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V. PR & media activities.  

Contacts with the media, meetings, releases, coverage opportunities, clipping, press 
trips. 

Press releases and Media contacts.  
In May, BWC created and distributed a press release to key targeted media in France, highlighting the ‘The Roots of 
Southern Food & The Bounty of the Sea’ theme in the South Carolina, Alabama, North Carolina, Louisiana and 
Mississippi destinations.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ Coverage book Link: May 2026 | GPP France FY25-26 | CoverageBook 
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Company 
Name 

Contact 
mode 

Contact 
person 

Activity/Activation 
Follow 
up/Next 

step  

Monthly media contacts  

ELLE.FR Meeting 

Pauline  
Weiss 

Freelance 
Journalist  

BWC met with Pauline in March and discussed 
the opportunity to collaborate on a press trip 
project for Elle.fr magazine. Elle.fr is a general-
interest women's website (4.46M monthly 
visitors), mainly dedicated to lifestyle, beauty, 
fashion, and wellness, with daily coverage of 
fashion shows, festivals, a mini-site dedicated 
to holiday season and annual events. The 
website also has a specific section for 
subscribers, featuring reports, investigations, 
interviews, as well as videos, podcasts, and 
stories combining text, audio, and infographics. 
Pauline suggested developing a dual city guide, 
featuring both the must-see places and the 
hidden gems and up-and-coming 
neighborhoods in some of the southern states 
and destinations.  

BWC is 
awaiting an 
update by 
Pauline to 
move forward 
and discuss a 
coverage trip 
after summer. 

YONDER.FR Meeting 

Quentin  
Advertorial 
Department 

Director 

Yonder is an upscale lifestyle and travel digital 
magazine with a 600K monthly audience, now 
offering a wide range of editorial and visibility 
options including call-to-actions with OTA 
platforms and multi-channel campaigns with 
top-tier media partners (Elle, VSD…) for cross-
linking and IRP purposes. BWC will work with 
Quentin on relevant suggestions for TSUSA 
that could be activated as part of a future GPP 
scope of work, OOS activation, or Innovation 
Challenge proposal.    

Follow up will 
be shared in 
future reports.  

GEO 
MAGAZINE Meeting 

Anne-Laure  
Pineau  

Freelance 
Journalist  

GEO is a monthly print magazine with a 115K 
circulation and 2.83M audience, dedicated to 
exploring the world. The magazine aims to 
provide a better understanding of the issues 
related to a country, its people, and the events 
that shape them. Following previous 
discussions, Anne-Laure contacted BWC to 
discuss an OOS media collaboration. The idea 
would be to collaborate with American Cruises 
on a story about the Mississippi River, traveling 
by boat through several states covered by 
TSUSA, and highlighting key locations. The 
press trip would showcase the local culture, 
history and human storytelling. 

BWC will have 
a new meeting 
with Anne-
Laure in June 
to review 
angles and 
expected 
assistance.  

MARMITON  
(REWORLD 
MEDIA) 

Meeting 

Diane 
Hayoun 

Partnership 
Director 

Marmiton is part of the Reworld Media Group 
and is France’s #1 Cooking website (21M views 
per month), and the #1 foodie social media 
community (7M followers and 35M views per 
month on TikTok, Instagram, YouTube, 
Pinterest and Facebook combined).  
Over the past few months, BWC has worked 
with the Reworld Media team on a visibility 
campaign proposal for the Travel South USA 
destinations.  
Objective: discover the states through their 
iconic specialties, show that each destination 
has a unique culinary identity, inspire French 
people to travel through the prism of food.  

BWC will 
share the 
proposal with 
the TSUSA 
team in June 
to discuss 
feasibility.  
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VI. Social Media.  
 

Content  
B World Communication published ten Facebook and Instagram posts in May, with a selection of highlights and events 
such as Culinary/Food & Libations (Tennessee, North Carolina, South Carolina, New Orleans), Neighborhoods and 
Attractions (Mississippi, Missouri, Kentucky, Louisiana), Festivals & Events (Nashville), and sports (Alabama). 
 

Facebook May 2026  Evolution vs 
last month 

Instagram May 2026  Evolution vs 
last month 

Facebook page 
followers  

7,594 Up 0.52% Instagram page 
followers  

457 Up 6.78% 

Facebook reach  9,814 Up 8.1% Instagram reach 17,420 Up 25% 

Facebook views  20,449 Up 22.38% Instagram views  13,492 Down 7% 

Facebook likes 83 Down 55% Instagram likes  178 Down 27% 

Facebook comments  10 Up 11.11% Instagram comments  11 Up 10% 

Facebook shares 6 Up 100% Instagram shares 3 Up 50% 

 

Paid promotion  
B World Communication published four sponsored posts in May, two Facebook posts for a total amount of $48.99 and 
two Instagram posts for a total amount of $49.06, totaling $98.05 spent on paid promotion.  
The sponsored Facebook posts resulted in 16,393 views and 571 interactions including 493 clicks on the Facebook 
page. The sponsored Instagram posts resulted in 10,612 views and 272 interactions including 222 clicks on the 
Instagram page. 
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Post highlights 
Mississippi - neighborhoods & attractions - trails, Alabama - sports, Tennessee - culinary - Michelin, Louisiana - 
neighborhoods & attractions/culture - museums, Nashville - events & festivals - Kilgore Station Bluegrass Festival, 
North Carolina - culinary - NC Oyster Trail, Missouri - neighborhoods & attractions - Hannibal, New Orleans - culinary 
- Michelin, Kentucky - neighborhoods & attractions - The Hill, South Carolina - historic/culinary - soul food/BBQ  
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VII. Visit USA France membership. 
Meetings, Newsletter, Workshops update, Consumer shows, E-learning, and projects. 

 

Source  Activity/Activation 
Follow up/Next 

step  

 

1. 2025/2026 Membership Monthly Newsletter (French and 
English). 

 
BWC created and shared an article dedicated to Tennessee, highlighting 
Chattanooga’s hidden gem ‘The Reading Room’, and inviting French visitors 
to explore locals’ favorites wherever they go.  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Link to content : Tennessee : un trésor caché à Chattanooga - Office du 
tourisme des USA  
 

Performance results 
-Trade contacts (French version): 7,300 / Open rate: 31.3%  
-Trade contacts (English version): 1,000 / Open rate: 33.9%  
-Media contact (French only): 950 / Open rate: 31.4% 
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Two other TSUSA destinations were featured in the May Newsletter: 
Kentucky (through Cincy Region membership) and Baton Rouge (through 
Visit Baton Rouge membership).   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Link to content : Paris–Cincinnati : un vol direct quotidien pour la Cincy 
Region - Office du tourisme des USA  
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Link to content : Baton Rouge : à la découverte des espaces naturels d’une 
métropole - Office du tourisme des USA 
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2026 Membership monthly banner promotion. 
The state of North Carolina was promoted in May, out of Virginia, South 
Carolina and District of Columbia Visit USA France source pages.   
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

2. E-learning -Update. 
The V11 version of the E-learning program started running in February 2026. 
 
2026/2027 statistics for the V11 version as of April 30th, 2026:  

• 424 Trade professionals and US specialists connected to the 
program (+14.28%). 

• 142 of them (33.49%) reached the Expert level (+27.93%). 

• 90 of them (21.22%) entered the 1st Class Club (+21.62%).   
 

 
 

*********************** 
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