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Performance Tracker
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Bespoke Microsite Views 100,000 129,799 130%
Total impressions

3 x Digital Immersive Views 75,000
Experiences (Ongoing)

Paid Social Promotion Impressions 125000 12,705,472 102% IBOR @

2 x Podcasts Downloads 1000 1098 110%
Total Views

20 page Print feature (North Reach 591,795 591,795 100%
America Special)






RESULTS

Print Advertorial

A 20 page print advertorial was featured in the
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biking capital - powered by locals
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A digital version of the magazine was also sent to
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The advertorial delivered a reach of 809,627.
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#1 UK TRAVEL MAGALZINE
COPIES IN CIRCULATION AUDIT FEB 2025

323,801
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https://online.fliphtml5.com/tbpue/lala/#p=152
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page views

RESULTS

A bespoke microsite was created with immersive

. . . . . ROSE SCHWEIKHART
storytelling and interviews with locals. This OO S A BER B TR

achieved 18,543 Page views and 1,815,067 paid 5 & BREWERY

Social Impressions.

National Park and I own

the Superior Bathhouse THE WORLD THAT USES THERMAL
Brewery. We're very special SPH#NG mrER TU Mﬂ-KE EEEH.

because we're the only

, live in Hot Springs WERE THE ONLY BREWERY IN

brewery in the world that uses thermal spring water to
make beer. And the reason we can do that is because
wa're in a mational park - this is protected, potable
springwater. We're also in a former historic bathhouse.
It closed to the public in 1983 and remained so for 30
vears, I was able to reopen it and build my brewery here
in 2013.

I grew up on the East Coast, but I fell in love with
baer when I lived in Manchestar, England I was =a

Views 18,543
Paid Social Impressions 1,815,067



https://south-by-locals.wanderlustmagazine.com/#edna-nicole-singer-songwriter

Wanderfust

Thank you

James Smith, /P Destination Partnerships Wanderlust Travel Media [.td

james.smith@wanderlustmagazine.com 3 Coldbath Square, London, EC1R SHL






