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ABOUT TSUSA 
Global Partner Programming 
 
Visitation to the USA. May 2026 i-94 arrival data (released June) 

Australia: 

■ 81,616 arrivals in May, down -10% for the month YoY, (positive shift from being down –14% the 
previous month) and YTD (Jan to May) down -9.2% YOY.  

■ Australia ranked 10th among long-haul markets for the month 
 
Ports of Entry – Australia to the USA: 

■ Texas continues to outperform other regions on a year-on-year basis, supported by increased 
airlift, comparatively stronger value, and ongoing interest in cowboy and Western culture. That 
said growth year-on-year is less than the double-digit percentage of growth seen in previous 
months.  

■ We forecast some of the demand for the USA this year will shift to June/July in favor of the world 
cup.  

 

Port of entry April arrivals 
April 2026 vs 

2025 difference 
YTD Arrivals 
(Jan – Apr) 

YTD,  
YOY difference 

California 33,579 -10% 161,513 -10% 
Hawaii 8,835 -23% 45,660 -12% 
New York 6,209 -20% 22,933 -22% 
Texas 8,449 2% 44,968 11% 
Florida 1,864 -26% 13,965 -10% 
All other ports 22,680 -4%  58,143 -10% 
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First intended address – Travel South  

■ 3,511 Australians listed a Travel South state as their first intended address in April.  
 

 

New Zealand: 

■ 17,028 arrivals to the USA from New Zealand in May, down 19% for the month YOY, and YTD down -
24% YOY 

 
Global Travel Demand from Australia.   
 
April 2026 data was released by the Australian Bureau of Statistics (ABS) showing where returning 
residents spent most time abroad.  
 
1.092M Australians returned from an overseas trip in April, an increase of 5% YOY.  
 
The top 10 countries as follows:  
■ Value, close to home, and VFR ties driving demand for NZ, Japan, India, Vietnam and China.  
■ Thailand has lost market share to Vietnam, as low-cost carrier VietJet has increased airlift to Vietnam 

driving demand and effectively positioning Vietnam as the alternate to Thailand.  
■ Singapore likely to have seen significant growth year on year as the preferred transit hub to Europe as 

Australians avoid the middle east.  
 
 
 
 
 

0

500

1,000

1,500

2,000

2,500

3,000

3,500

4,000

4,500

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Australian Arrivals into Travel South Region

2022 2023 2024 2025 2026



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 
Rank Country April Visits Percentage growth 

YOY 
Ranking movement 

from last month 
1 Indonesia 161,700 3% á from 2 

2 New Zealand 135,190 5% â from 1 
3 Japan 108,540 10% à 
4 China 90,930 17% á from 5 
5 Vietnam 68,000 16% â from 4 
6 Thailand 62,170 -4% á from 8 
7 India 51,890 7% â from 6 
8 USA 47,900 -8% â from 7 
9 Singapore 39,570 2% à 

10 Fiji 38,730 13% á from 11 
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EXECUTIVE SUMMARY 
 

■ NTIA Most Popular Tourist Office Nomination 
 

■ Travel South Mission  
o Delegate Briefing  
o Showponi – World Travellers Briefing 
o House of Travel Briefing 
o Auckland VIP Lunch 
o Auckland Travel Agent Event 
o Melbourne Travel Agent Event 
o Media Breakfast Event 
o Luxury Escapes Briefing 
o Helloworld Briefing 
o Trade B2B Meetings 
o Media B2B Meetings 
o Consul Genera VIP Event 

 
■ June Newsletter 

 
■ International Showcase Australian/New Zealand Buyers 

 
■ Global Media Marketplace 2026 coverage and content   
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Q1 
TOTAL 

Q2 
TOTAL 

Q3 
TOTAL April 

 
May 

 
June  

9 partners  

AL/KY/LA 

/MS/MO/ 

NC/SC/TN 

/ROTS 

Australia       

Trade       

Trade 
Meetings/Trainings 

69 178 31 17 21 27 

Number of Agents 
Trained 

114 226 28 10 82 215 

Travel Trade 
Newsletter 
Recipient 

4068 15,920 11,369 3,722 3,699 3,678 

Trade Newsletter 
Open Rate 

28.37% 27.27% 30.55% 26.33% 28.49% 29.28% 

Managed Media       

Media Meetings 15 39 6 7 3 49 

Total number of 
articles published 

38 36 27 12 125 32 

Impressions 41,719,406 6,136,659 18,266,587 2,603,548 20,696,677 4,955,824 

PR Newsletter 
Recipient 

364 1,057 1,071 360 356 352 

PR Newsletter 
Open Rate 

47.80% 43.82% 46.70% 45.28% 48.60% 50.57% 

Social Posts       

Facebook Page       

Followers 9,200 9,200 9,161 9,100 9,134 9,114 

Likes 9,200 27,600 27,553 9,100 9,134 9,114 

Facebook Posts       

Reach 515 1,113 171,807 398 225 336 

Views 1,073 2,069 68,195 222 116 136 

Likes 8 14 0 4 0 3 

Comments 0 0 0 0 0 0 

Shares 0 0 0 0 0 0 

Instagram       
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Reach 21 18 11,608 9 9 11 

Views 527 762 29,144 76 48 82 

Followers 
18 

 
32 26 26 26 28 

Likes 25 20 18 8 9 4 

Comments 0 0 0 0 1 0 

Shares 0 0 0 0 0 0 
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II. COMMUNICATIONS & PR  
 

■ Earned media Coverage Book  
 

■ Global Media Marketplace 2026 coverage and content  
 
■ Global Market Media Place 25 media Coverage Book  

 
■ Travel South Mission 

 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://app.coveragebook.com/29490/books/b14062a4c0375ecf
https://app.coveragebook.com/29490/folders/e0c8dd16-38c9-427b-b5d4-786c9cde733c
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COVERAGE:  
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Will Salkeld, Alabama Pre-Fam 

 

 

 

 

 

https://www.instagram.com/reel/DZ8gEG3z0ys/?hl=en
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Will Salked, Library of assets  
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COMMUNICATIONS & PR  

Media Contacts (phone calls, emails, personal meetings) 
 

Contacts Interest/Status Follow-up/Next step 

Aleney De Winter, Boy Eats 
World/Freelance 

Attended Travel South USA 
Mission 

Send thanks for attendance 

Christian Barker, Signature Media Attended Travel South USA 
Mission 

Send thanks for attendance 

Julie Jones, Travel Without Limits Attended Travel South USA 
Mission 

Send thanks for attendance 

Michael Turtle, Time Travel 
Turtle/Freelance 

Attended Travel South USA 
Mission 

Send thanks for attendance 

Jessica Manson, Medium 
Rare/Qantas 

Attended Travel South USA 
Mission 

Send thanks for attendance 

Cinzia Giacchi, Vinyl Media Attended Travel South USA 
Mission 

Send thanks for attendance 

Sofia Geraghty, Travel Weekly Attended Travel South USA 
Mission 

Send thanks for attendance 

Ivy Carruth, Freelance Attended Travel South USA 
Mission 

Send thanks for attendance 

Julia Abbondanza, Beyond The 
Story/Freelance 

Attended Travel South USA 
Mission 

Send thanks for attendance 

James Bale, Travel Daily Attended Travel South USA 
Mission 

Send thanks for attendance 

Christian Barker, Signature Media Attended Travel South USA 
Mission 

Send thanks for attendance 

Madelin Tomelty, Luxury Travel 
Magazine 

Attended Travel South USA 
Mission 

Send thanks for attendance 

Genevra Leek, Qantas Attended Travel South USA 
Mission 

Send thanks for attendance 

Mark Harada, KarryOn Attended Travel South USA 
Mission 

Send thanks for attendance 

Anne Majumdar, LATTE Attended Travel South USA 
Mission 

Send thanks for attendance 

Craig Platt, Traveller Attended Travel South USA 
Mission 

Send thanks for attendance 
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Richard Clune, ROAM Attended Travel South USA 
Mission 

Send thanks for attendance 

Paul Chai, Dream by Luxury Escapes Attended Travel South USA 
Mission 

Send thanks for attendance 

Shireen Khalil, News.com.au Attended Travel South USA 
Mission 

Send thanks for attendance 

Imogen Eveson, Australian Traveller Attended Travel South USA 
Mission 

Send thanks for attendance 

Charis Perkins, AFR Life & Leisure Attended Travel South USA 
Mission 

Send thanks for attendance 

George Epaminondas, Travel + 
Luxury 

Attended Travel South USA 
Mission 

Send thanks for attendance 

Sarah Swain, Nine Attended Travel South USA 
Mission 

Send thanks for attendance 

Katrina Lobley, Freelance Attended Travel South USA 
Mission 

Send thanks for attendance 

Ute Junker, Freelance Attended Travel South USA 
Mission 

Send thanks for attendance 

Helen Hayes, Freelance Attended Travel South USA 
Mission 

Send thanks for attendance 

Carla Grossetti, Freelance Attended Travel South USA 
Mission 

Send thanks for attendance 

Ivy Carruth, Freelance Attended Travel South USA 
Mission 

Send thanks for attendance 

Kristie Kellahan, Freelance Attended Travel South USA 
Mission 

Send thanks for attendance 

Sofia Geraghty, Travel Weekly Attended Travel South USA 
Mission 

Send thanks for attendance 

Anabel Dean, Freelance Attended Travel South USA 
Mission 

Send thanks for attendance 

Jane Reddy, Traveller Attended Travel South USA 
Mission 

Send thanks for attendance 

Susan Bugg, Escape Attended Travel South USA 
Mission 

Send thanks for attendance 

Justin Jamieson, Get Lost Attended Travel South USA 
Mission 

Send thanks for attendance 

Kate Gazzard, Get Lost Attended Travel South USA 
Mission 

Send thanks for attendance 

Nadia Bailey, Broadsheet Attended Travel South USA 
Mission 

Send thanks for attendance 

Samantha Allemann, Freelancer Attended Travel South USA 
Mission 

Send thanks for attendance 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

Ricky French, Freelancer Attended Travel South USA 
Mission 

Send thanks for attendance 

Bianca O'Neill, Freelance Attended Travel South USA 
Mission 

Send thanks for attendance 

Tracey Cheung, SBS Food Attended Travel South USA 
Mission 

Send thanks for attendance 

Pauline De Leon, Broadsheet Attended Travel South USA 
Mission 

Send thanks for attendance 

Angela Dominey, Travel Today Attended Travel South USA 
Mission 

Send thanks for attendance 

Stu Freeman, TravelINC Memo Attended Travel South USA 
Mission 

Send thanks for attendance 

Megan Singleton, Blogger at Large Attended Travel South USA 
Mission 

Send thanks for attendance 

Alice Hampson, Capsule NZ Attended Travel South USA 
Mission 

Send thanks for attendance 

Trupti Biradar, Escape Video Attended Travel South USA 
Mission 

Send thanks for attendance 

Anna Sarjeant, NZ Herald Attended Travel South USA 
Mission 

Send thanks for attendance 

Emma Stanford, Stuff Attended Travel South USA 
Mission 

Send thanks for attendance 

Nicholas Eager, News.com.au Pulled out of Travel South 
USA Mission 

Presented to them 
separately instead.  
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up 
/Next step 

Alison Hopkirk 
National Account Manager 
NZ  
 
Delta Air Lines  

Liaison and coordination with Alison on Auckland event 
and prize giveaway from Delta. 

N/A 

Yvette Montell 
Agency Sales Executive 
VIC/TAS/SA Global Sales 
 
Delta Air Lines  

Liaison and coordination with Alison on Auckland event 
and prize giveaway from Delta. 

N/A 

Jodie Collins 
Senior Manager- Tourism 
Board Partnerships 
 
Luxury Escapes 

Liaison with Jodie for Travel South Mission meeting in 
Melbourne, plus attendance at International Showcase. 

N/A 

Joran Carpenter 
Trade Partnerships 
Manager 
 
Helloworld 

Liaison with Jordan for Travel South Mission meeting in 
Melbourne, plus attendance  for Madison at 
International Showcase. 

 

Gordie Bayne 
Founder 
 
Showponi 

Liaison with Gordie for Travel South Mission meeting in 
Auckland. 

N/A 

Paula Watson  
Head of Long Haul & 
Supplier Relations 
Shona Bray  
North American Product 
Manager 
 
House of Travel 

Liaison with Paula and Shona for Travel South Mission 
meeting in Auckland, plus  more information on 
attending International Showcase in Nashville. 

N/A 

Travel South Delegate 
Briefing 

Presentation on state of the market, travel trends and 
mission week. 

N/A 

Gordie Bayne 
Founder 
 
Showponi 

Delegate update on World Travellers N/A 
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Paula Watson  
Head of Long Haul & 
Supplier Relations 
Shona Bray  
North American Product 
Manager 
 
House of Travel 

Delegates update on House of Travel N/A 

Auckland VIP Event VIP Lunch with 20 Trade and Media for Travel South 
Mission 

N/A 

Auckland Agent Event Auckland agent event with 96 travel agents in 
attendance 

N/A 

Melbourne Agent Event Melbourne agent event with 796 travel agents in 
attendance 

N/A 

Jodie Collins 
Senior Manager- Tourism 
Board Partnerships 
 
Luxury Escapes 

Delegates update on Luxury Escapes N/A 

Joran Carpenter 
Trade Partnerships 
Manager 
 
Helloworld 

Delegates update on Helloworld N/A 

B2B Trade Appointments B2B Trade Meetings with Flight Centre, Envoyage, 
Travel At 60, Ignite Holidays, Luxury Escapes, 
Helloworld, Brydli, itravel, Travel Managers, Adventure 
World, Infinity Holidays and Chris Watson Travel.  

N/A 

Consul General VIP Event VIP Consul General Events with 80 attendees N/A 

Bridget Kelly 
Journalist 
Travel Today (incorporating 
Tabs on Travel)  
bridget@traveltoday.co.nz 

Interview with Bridget Kelly on the impact of the Travel 
South  Mission and how important the New Zealand 
market is to the regions 

N/A 

Marie Devitt 
Loyalty Travel Partnership 
Manager 
 
Flight Centre World 360 
 

International Showcase invite and registration support. Ongoing 
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CLAIRE THOMAS 
Personal Travel Manager 
Travel Managers 
 

Training and itinerary support for activities for 
Tennessee, Louisiana and Mississippi itinerary 
 

N/A 

Melina Vrottos 

Travel Manager 
 
Why Travel 

Training and itinerary support for Southern Road trip  N/A 

Emmalita Malmberg 
National Manager - 
Corporate Partnerships 

ATIA 

Discussion on ATIA (Australian Travel Industry 
Associations_ merge with CATO (Council of Australian 
Tour Operators) and impact on the industry 

N/A 

Karina Isaza 
Travel Consultant 
 
Travel Club by Travel + 
Leisure 

Training and itinerary support for Southern Road trip  N/A 

Jolanda Odermatt 
Mobile Travel Advisor  
 
Independent Travel Broker 

Training and itinerary support for Southern Road trip  N/A 

Melina Vrottos 
Travel Manager 
 
Why Travel 

Training and itinerary support for Southern Road trip  N/A 

Vanesa Tihic  
Owner 
 
Boutique Travel Services  

Training and itinerary support for Southern Road trip  N/A 

Claire Thomas  
Personal Travel Manager 
 
Travel Managers 

Training and itinerary support for Southern Road trip  N/A 

Ashley Reynolds  
Personal Travel Managers 
 
Travel Managers 

Training and itinerary support for Southern Road trip  N/A 
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TRAVEL SOUTH MISION 
 
Delegate Briefing  
 

 
 
Showponi, World Travellers  & House of Travel Briefing 
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Auckland VIP Lunch 
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Auckland Travel Agent Event 
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Melbourne Travel Agent Event 
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Media Breakfast Event 
 

 
 
Luxury Escapes Briefing 
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Helloworld Briefing 
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Sydney Trade B2B Meetings 
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Sydney Media B2B Meetings 
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Sydney Consul General VIP Event 
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Mission Feedback: 
 
Thank you again for a fabulous evening. Your hosting skills are next level. Fabulous feedback from 
the agents. 
Jade Mannix Helloworld/Viva Holidays 
 
Just a quick note to say congratulations on what was such a fantastic B2B day. 
From the venue selection and lunch, through to the meeting format, evening event and artist (just wow — 
obsessed!), every detail felt incredibly well considered. The partners were, as always, so wonderful. I am 
very excited about working with many of them, and we have lots of chats in progress about AU campaigns 
now, which is great! 
It was clear how much thought and effort went into bringing it all together. 
These events are never simple to pull off, and having attended them for the past 13 years, I can honestly 
say the great ones stand out and this was definitely one of them.  
Vanessa Richards, Byrdli 
 
Thank you for inviting me to the Travel South B2B this week it was a great way to reconnect and meet new 
contacts for the South. I especially enjoyed Thursday evening! I’ve got the beginning of what the itinerary’s I 
plan to curate to take to our market, I may need to lean on you for advice and guidance but the plan is to 
have these launch before the end of August.  
Cola Maurirere, Travel at 60 
 
Just a quick note to thank you again for inviting me to the fabulous Travel South event last week. It was a 
great day – good meetings and lot of fantastic products, great company, food and an amazing venue. The 
VIP Consul General event was incredible.  
Jitka Vondrousova, Ignite Travel 
 
I hope you had a lovely weekend, 
Just sending a huge thank you to you and everyone involved for the invite on Thursday. 
It was a fabulous event, and I appreciated the chance to take part. 
Lauren Ryan, MTA Travel 
 
I just wanted to extend a sincere thank you for the invitation to the Travel South USA event at the Consul-
General Residence last Thursday, what a special evening!! The venue, the delicious southern food, the 
cocktails and live music all made for a truly memorable experience. 
Adam Dickson, Infinity Holidays 
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CAMPAIGNS & ACTIVITY 
 
Helloworld Campaigns: 
Louisiana 
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Tennessee 
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The Cruise and Travel Shop Vlog – 12.6K Views 
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Newsletters – The Roots of Southern 
Food & The Bounty of the Sea  
TRADE Newsletter – Recipients: 3,678 Open Rate: 1077 (29.28%)  

PR Newsletter – Recipients: 352 Open Rate: 178 (50.57%)    
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SOCIAL CONTENT UPDATE 
 

Gate 7 Private AU/NZ Travel Trade Community – 724 Members 

   

 

  

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 

 

 

     

 

 

 

      

 

 

 



 

 

Travel South USA | AUNZ  
GPP MONTHLY Report 

 

Instagram: 
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 Facebook:  
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Market Update 

Economic & Market Update 
The following economic announcements were made in May:  

■ Australian GDP growth slowed (3 Jun): The economy grew by 0.3% in the March quarter, with annual 
growth at 2.5%. Growth remains positive but subdued, reinforcing a cautious consumer 
environment. Source.  

■ RBA held rates at 4.35% (16 Jun): The Reserve Bank kept the cash rate unchanged, noting 
inflation remains too high but the economy is showing signs of slowing. This keeps household budgets 
under pressure and discretionary travel decisions value-led. Source.  

■ Monthly CPI eased slightly (24 Jun): Annual inflation eased to 4.0% in May, down from 4.2% in April. 
While this is a positive signal, underlying inflation remains sticky, meaning cost-of-living pressure is 
still shaping consumer behaviour. Source.  

■ Unemployment fell to 4.4% (25 Jun): Employment increased by 40,300 people in May and the 
participation rate held steady at 66.7%. The labour market remains resilient, supporting travel 
confidence despite wider economic caution. Source.  

■ Household spending rebounded (25 Jun): Household spending rose 1.3% in May and was 5.5% higher 
year-on-year. Spending on hotels, cafes and restaurants increased, suggesting consumers are still 
willing to spend on experiences when value feels clear. Source.  

■ AUD/USD dropped below US70c (June): The Australian dollar fell from around US71.6c at the start of 
June to around US68.9c by 25 June, closing below US70c on 10 June for the first time since mid-
March. This adds pressure to US holiday costs and reinforces the need for clear value 
messaging. Source.  

 
Visitation to the USA.  
 
■ May 2026 i-94 arrival data (released in June) 
 
Australia: 

■ 81,616 arrivals in May, down -10% for the month YoY, (positive shift from being down –14% the 
previous month) and YTD (Jan to May) down -9.2% YOY.   
 

■ Australia ranked 10th among long-haul markets for the month  
 

 

 

 

 

 

 

https://www.abs.gov.au/statistics/economy/national-accounts/australian-national-accounts-national-income-expenditure-and-product/latest-release
https://www.rba.gov.au/media-releases/2026/mr-26-15.htm
https://www.abs.gov.au/statistics/economy/price-indexes-and-inflation/consumer-price-index-australia/latest-release
https://www.abs.gov.au/statistics/labour/employment-and-unemployment/labour-force-australia/latest-release
https://www.abs.gov.au/statistics/economy/finance/monthly-household-spending-indicator/latest-release
https://www.poundsterlinglive.com/history/AUD-USD-2026
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Top 10 countries in 2025 
Rank Country Visits Percentage growth YOY 

1 Indonesia 161,700 3% 

2 New Zealand 135,190 5% 

3 Japan 108,540 10% 

4 China 90,930 17% 

5 Vietnam 68,000 16% 

6 Thailand 62,170 -4% 

7 India 51,890 7% 

8 USA 47,900 -8% 

9 Singapore 39,570 2% 

10 Fiji 38,730 13% 

 
Tour Operators & Travel Agencies 

■ Travel USA’s latest journey, Soundtracks of the South, has become one of the company’s most 
requested itineraries. Source page 4  
 

■ Australia’s travel industry is set to operate under a more unified banner after members of the 
Australian Travel Industry Association (ATIA) and the Council of Australian Tour Operators (CATO) 
voted overwhelmingly in favour of a merger. Source  
 

■ Helloworld has revealed its plans for its first ever global summit as Australian and NZ networks 
will gather in Las Vegas in 2027. Source  
 

■ Travel Managers has celebrated the efforts of the Top 50 Personal Travel Managers (PTMs) for 
the last financial year. Source  
 

■ The NRL has partnered with hospitality provider Qunit Australia to launch NRL Travel, with 2027 
Rugby League Las Vegas packages now available. Source page one  
 

■ A new premium and lifestyle travel trade show will be held in Melbourne next May, called This is 
Travel. Source  
 

■ Virtuoso has wrapped up its national On Tour series, marking the first regional tour for new 
general manager, Kara Glamore. Source  
 

■ Flight Centre has been named among the Top 10 Inspiring Workplaces in Australiasia at the 2026 
Inspiring Workplace Awards. Source  
 

■ Intrepid Travel has reported its strongest June ever, driven by a 161% month-on-month increase 
in bookings, and the US saw impressive passenger growth, up 236% YoY. Source  
 
 

https://traveltoday.co.nz/publication/TravelToday-5232-10Jun26.pdf
https://traveltalkmedia.com.au/one-voice-one-industry-atia-and-cato-members-back-landmark-merger/
https://karryon.com.au/community/helloworld-launches-first-global-summit/
https://travelweekly.com.au/travelmanagers-celebrates-top-50-ptms/?utm_source=Travel+Weekly&utm_campaign=874ba6e94a-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810497072
https://issues.traveldaily.com.au/2026/Jun26/td190626.pdf
https://traveltalkmedia.com.au/__trashed-4/
https://travelweekly.com.au/virtuoso-wraps-national-on-tour-series-under-new-gm-kara-glamore/?utm_source=Travel+Weekly&utm_campaign=93496f8045-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810497072
https://travelweekly.com.au/flight-centre-travel-group-named-a-top-10-inspiring-workplace-in-australasia/?utm_source=Travel+Weekly&utm_campaign=93496f8045-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810497072
https://traveltoday.co.nz/publication/TravelToday-5242-24Jun26.pdf
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■ Flight Centre Travel Group has significantly lowered its FY26 profit guidance, citing the Middle 

East conflict’s disruption to international leisure travel. Source  
 

■ Helloworld Travel Limited has nominated its chief executive for election to the Webjet Group 
board of directors. Source  

 

Traveler Insights  
 

■ Expedia Group data shows searches in the 7-13 day booking window grew 25 per cent globally 
and across APAC in 2026. Source 

■ Around 1 in four (26%) Australians have either cancelled or postponed their 2026 travel plans due 
to the war in the Middle East, with younger Australians especially nervous about the ongoing 
conflict. Source Page 4  

■ A tourism expert has issued a warning about what tourism is meant to achieve and who benefits 
from it on the eve of the FIFA World Cup. Source  

■ Why Aussie women are choosing wellness retreats over traditional holidays. Source  

■ Travel industry advertising spend in Australia surged 12 percent year-on-year in 2025, as airlines, 
cruise lines, tourism bodies, tour operators and travel brands competed for Aussie travellers. 
Source  

■ Holland America Line is seeing strong interest in Kiwis keen to explore North America by sea. 
Source Page 4  

■ Brand USA has formally launched the Get Facts, Get Going toolkit to help the industry support 
visitors to the country. Source page one  

■ Travel trends show that wellness tourism is no longer niche, with Australian women investing in 
experiences that support emotional and physical wellbeing. Source  

■ 60% of LGBTQI+ travellers hide their sexuality or gender identity on holiday, a new study finds. 
Source  

■ North America has enjoyed strong momentum for global travel intent, up 1.01% compared with 
summer 2025. Source  

■ Travel for Australians soared to top destinations in Asia, while US trips fell dramatically in April 
2026, official travel data has revealed. Source  

■ Australian soccer fans are travelling to the World Cup in record numbers, with booking data 
revealing a near-doubling of trips to host cities during the tournament’s group stage. Source 

 
 

 

https://karryon.com.au/industry-news/flight-centre-fy26-guidance/
https://travelweekly.com.au/helloworld-nominates-andrew-and-cinzia-burnes-to-webjet-board-amid-ownership-tussle/?utm_source=Travel+Weekly&utm_campaign=e83552d8d1-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810497072
https://karryon.com.au/industry-news/expedia-last-minute/
https://issues.traveldaily.com.au/2026/Jun26/td010626.pdf
https://traveltalkmedia.com.au/world-cup-warning-from-travel-expert/
https://traveltalkmedia.com.au/why-aussie-women-are-choosing-wellness-retreats-over-traditional-holidays/
https://karryon.com.au/community/travel-advertising-spend-2025/
https://traveltoday.co.nz/publication/TravelToday-5227-03Jun26.pdf
https://issues.traveldaily.com.au/2026/Jun26/td050626.pdf
https://traveltalkmedia.com.au/why-aussie-women-are-choosing-wellness-retreats-over-traditional-holidays/
https://karryon.com.au/industry-news/accommodation/60-lgbtiq-travellers-no/?utm_medium=email&utm_campaign=Wed%2010%20Jun%202026&utm_content=Wed%2010%20Jun%202026+CID_b3936a293897b05de41b80d10506a783&utm_source=Email%20marketing%20software&utm_term=60%20of%20LGBTIQ%20travellers%20hide%20their%20sexuality%20or%20gender%20identity%20on%20holiday%20study%20finds
https://travelweekly.com.au/southern-europe-and-north-america-drive-global-summer-travel-demand-surge-in-2026/?utm_source=Travel+Weekly&utm_campaign=9211b6d866-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810497072
https://karryon.com.au/industry-news/need-to-know/outbound-travel-asia-top/
https://travelweekly.com.au/socceroos-fans-drive-near-100-surge-in-us-travel-bookings/?utm_source=Travel+Weekly&utm_campaign=3adf193dc8-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810497072
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Air Lift 

■ Melbourne is back in Air Canada’s Australia conversation, with the airline possibly reopening the 
door to a direct Vancouver service. Source  

 
■ Qantas’ Project Sunrise has hit a major milestone, completing the first test flight on the route to 

directly connect Australia’s east coast to London and New York for the first time. Source  
 
■ Air Canada has celebrated its Brisbane-Vancouver connection, establishing Vancouver Airport as a 

key North American gateway for Australian travellers. Source  
 

■ The global airline industry is expected to remain profitable in 2026, but a sharp rise in fuel costs 
will slash earnings. Source  

 
■ Four in 10 Aussies successfully upgrade flights using points according to a money.com.au survey. 

Source  
 

■ Total agency-related air sales for the United States in May were up 15% year-on-year, according 
to new figures from Airline Reporting Corp. Source page four  

 
■ United Airlines has started installing free Starlink Wi-Fi on its Atlantic and Pacific routes for 

Mileage Plus members. Source  
 

Media 
 

■ News Corp launches “Go For It” travel confidence campaign. News Australia has rolled out a 
large-scale editorial initiative aimed at rebuilding consumer confidence in travel, producing 200+ 
stories across its national titles. The campaign targets cost-of-living concerns and safety 
perceptions impacting outbound and domestic travel demand. Source 
 

■ Vinyl Group acquires Time Out Australia, expanding lifestyle and experience media footprint. 
Vinyl Group further expanded its publishing portfolio with the acquisition of Time Out Australia, 
strengthening its position in culture, lifestyle and “real-world experience” media. The deal reflects 
ongoing consolidation across digital publishing targeting urban audiences and experience-led 
consumption. Source 
 

■ Nine relaunches nine.com.au into unified “six pillar” digital platform. Nine has officially 
relaunched nine.com.au, consolidating more than 150 fragmented sub-brands into a single digital 
destination structured around News, Sport, Lifestyle, Travel, Entertainment and Shopping. The 
overhaul includes the integration of 9News into a new unified app experience and the folding of 
brands such as 9Honey into Lifestyle. The move is designed to increase audience engagement, 
streamline navigation, and strengthen commercial advertising performance across Nine’s digital 
ecosystem, including its Travel content pillar. 
Source 
 

■ Australian travel trends highlight shift toward experience-led and alternative destinations. 
Karryon highlights emerging 2026 travel behaviour trends, showing Australians increasingly 
prioritising immersive experiences, slower travel, and less crowded destinations over traditional 
hotspots such as Bali and major European cities. The report also notes rising demand for boutique, 
wellness and culturally rich destinations as travellers seek more meaningful and less mass-market 
travel experiences. Source.  

https://karryon.com.au/industry-news/airline/air-canadas-melbourne-ambitions/
https://karryon.com.au/industry-news/airline/qf-project-sunrise-test/
https://travelweekly.com.au/air-canada-celebrates-10th-anniversary-of-connecting-aussies-with-vancouver/?utm_source=Travel+Weekly&utm_campaign=fe4dba17b9-EMAIL_CAMPAIGN_2026_03_27_06_09_COPY_01&utm_medium=email&utm_term=0_-a5ecf8faa2-810497072
https://karryon.com.au/industry-news/airline/all-airlines-suffering-iata/
https://traveltalkmedia.com.au/four-in-10-aussies-successfully-upgrade-flights-using-points-new-research-finds/
https://issues.traveldaily.com.au/2026/Jun26/td220626.pdf
https://karryon.com.au/industry-news/airline/united-starlink-widebody/
https://www.mediaweek.com.au/news-australia-launches-go-for-it-travel-confidence-campaign/
https://www.adnews.com.au/news/vinyl-group-acquires-time-out-australia
https://www.mediaweek.com.au/nine-overhauls-nine-com-au-in-biggest-digital-shake-up-to-date/?utm_source=chatgpt.com
https://karryon.com.au/industry-news/trends/urban-list-26-travel-report/
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■ Mamamia Out Loud reclaims #1 spot in Australian Podcast Ranker as Mamamia dominates audio 

media. Mamamia Out Loud returned to the top position in the May 2026 Australian Podcast 
Ranker, reaching over 1.13 million monthly listeners and reaffirming Mamamia’s stronghold in the 
women’s lifestyle and news podcast category. The result highlights continued growth in podcast 
consumption across Australia, with news and society content remaining the leading genre and 
driving strong engagement among audiences planning both domestic and international travel. 
Source. 
 

■ Young Australians increasingly turn to influencers and AI for news consumption. New research 
from the Digital News Report Australia 2026 shows a significant shift in how younger Australians 
consume news, with growing reliance on social media creators, influencers and generative AI tools 
such as ChatGPT for information. Nearly half of 18–24-year-olds now get news via TikTok, while 
over 40% of Australians overall consume news from influencers. The findings highlight a structural 
shift away from traditional publishers toward platform-led and creator-led media ecosystems, 
raising implications for trust, misinformation and how travel brands reach younger audiences. 
Source. 

 
Actions 
 

■ International Showcase Recruitment 

■ The Shire – Breakfast Training 

■ Trade & PR Newsletter 

■ Global Network AU/NZ Plan Presentation 
 

 

 

 

 

 

 

https://www.bandt.com.au/mamamia-out-loud-reclaims-number-one-as-mamamia-dominates-may-podcast-ranker/
https://www.bandt.com.au/young-aussies-consuming-more-news-than-ever-from-influencers-ai/

