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ABOUT TSUSA  

Global Partner Programming  
The TSUSA GPP provides a foundational base from which state tourism offices 
have shared in  country  representation with international export marketing and 
sales activities. Managed by Travel  South USA, the official regional destination 
marketing organization for the 12 state tourism offices,  these collaborative 
efforts create leveraged actions, increase reach of travel trade and journalists,  
and coordinated consumer campaigns which deliver visitors to the South. In 
2019, the Travel South  USA region welcomed 10.2 million visitors, who spent 
$10.3 billion, with 90% of these visitors arriving  from 15 markets from around the 
globe.  
 
The Nordic Region –  Denmark. Sweden and Norway have a combined population 
of approximately  27 million citizens, with have historical high levels of 
disposable income and extensive vacation  days. They rank 10th in visitor volume 
and  often seek off - the - beaten path destinations. They  are polite, 
approachable, and speak English well. They traditionally are willing to adapt to 
local  culture, willing to try local cuisine, tip generously and have prior to the 
pandemic planned holiday  with longer itineraries with more stops than other 
European visitors. Scandinavians enjoy five to  six weeks vacation. There were an 
impressive range of types of southern tours being sold in the Nordic  market 
prior to  the pandemic and booking travel with professional operators for long -
haul travel is very common. Therefore , we plan to prioritize travel trade 
marketing efforts and partnering with operators in consumer  efforts for FY22 .  
 

FY 26 Nordic GPP  

Resource Allocations  
 

 

 

 



 

0 4  
 

I. Executive  Summary  
 

Hablo Nordic Launch  — The Hablo  B2B travel platform launched to the Nordic market 

on 15 June 2026 with Travel South USA as its designated launch partner. The rollout 

covers Sweden and Norway initially, with Denmark soft - launched and a fuller launch 

planned for Autumn 2026. The year - long  campaign, promoted via Discover America 

Sweden and Norway, features weekly quiz prize draws, a kudos leaderboard leading to 

Ambassador status, and a grand prize FAM trip through the American South.  

Showcase 2026 & Icelandair Mid Atlantic Show  — Nordic recruitment for Showcase 

2026  in Nashville stands at five delegates registered from 11 invitations, with further 

confirmations anticipated. Travel South has also registered for the Icelandair Mid 

Atlantic Show  in Reykjavik (28 –31 January 2027), with Nashville CVB and Tennessee 

Tourism also signed up and details shared with Visit North Carolina.  

Progress with Key Trade Partners  — Icelandair  reported a highly successful CMA Fest 

trip, with growing interest in Nashville and Tennessee noted in recent months. Plus 

Reiser’s  Aud Kindervåg Halsne has confirmed a 27 September –4 October scouting trip 

to Nashville and Pigeon Forge for future group itineraries.  

Active Media Pipeline  — Three media meetings were held across Sweden and Denmark, 

with editors and influencers from Resenären, ELLE and outdoor title Outsite, all 

discussing press trip opportunities. Nashville CVB is hosting journalist Jens Henrik Nybo  

in September, with Travel South coordinating an East Tennessee extension covering the 

Smoky Mountains between 28 September and 4 October, flying with Icelandair.  

June Newsletter Performance  — The June newsletter, themed around summer 

experiences in the Southern United States, reached 397 recipients with a 30.48% open 

rate, maintaining strong engagement across the region.  

 
APR  MAY  JUN  

Q1 
TTL  

Q2 
TTL  

Q 3 
TTL  

FY 25/26  
Total  

AL/KY
/LA/M
O/NC/
SC/TN
/ROTS  

Nordics  
Travel Trade  

Meetings/Trainings  8  10  8  20  25  30  101 

# Agents Trained   10  10   10  8  256  151 445  

 
Media  

Media Meetings   5   4  3  7 9  12 36  

Total articles published   1  9   5  16 24  12 57 

Impressions   6,500  1,476,230   154,400   4m  6.9m  635k  13,188,410  
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II. Travel Trade  

Contact  Activity/Activation  
Follow - up/Next 
Steps  

FDM Travel –  
Frederik 
Øhrgaard   
 

We had a  brief follow up call as Frede rik is 

heading on parental leave until early August.   

The market isn’t great to the US but Frederik is 

hoping that the World Cup will make some 

difference in sentiment. We will follow up in 

mid - August  upon his return.   

 

 

Nyhavn R ejser  Kim has been in touch requesting more 

information on Travel South showcase as he 

would very much like to attend. He says he 

need to convince his superio rs. As most costs 

ae covered he is hopeful he can get this 

cleared. Business to the US is still down which 

is impacting investment and time in promoting 

the market.  
 

  

Hablo  Hablo Nordics Market Launch  

 

Ongoing  

Background  
 
Hablo  is a B2B - only social platform for travel industry professionals, connecting agents, 
destinations, airlines, hotels and tourism partners. Having established itself in the UK, it was 
launched to the Nordic market on 15 June 2026 , with Travel South USA as its designated 
launch partner.  

• Initial rollout covers Sweden and Norway  
• Denmark soft - launched at this stage, with a fuller launch planned for Autumn 2026  

Launch Activity  
 
Delivered in partnership with Discover America Sweden and Norway, who have promoted 
the platform to their travel trade databases via newsletter and LinkedIn on launch day. The 
campaign — "Travel South USA: One Region. Infinite Possibilities. All Y'all Are Welcome" — is 
a year - long engagement programme offering to Nordic travel trade and agents, featuring:  

• Weekly quiz prize draws — vouchers at tiered values (Blue/Silver/Gold - Platinum) 
across the Nordic markets  

• Kudos points leaderboard — leading to Travel South Ambassador status  
• Grand Prize FAM trip — through the American South for the top - engaging agents at 

campaign end  
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Quiz Programme  

Hablo is running a Daily Quiz on behalf of Travel South USA, with each of the 10 partner 
states/destinations taking a dedicated week. Key points:  

• Questions drawn from approved Travel South newsletter content (September 2025 
–  June 2026)  

• Champion Cities featured prominently within each partner's week  
• Schedule runs late June through August, covering ROTS, Tennessee, Mississippi, 

South Carolina, Kentucky, North Carolina, Missouri and beyond  
• Further content planned once new newsletter material is available in September  
• Content and Prize administration handled initially by Hablo's Community & Client 

Engagement team  

Discover America 
Sweden  –  Johnny 
Gardsater  

Johnny has advised that Nancy Björshammar  
has now left the US E mbassy in Sweden. She 
will remain with Discover America and take on 
a wider role in support of Johnny . We expect 
she will help support the Hablo roll - out in 
Sweden.  
 

 

Icelandair Mid 
Atlantic Show 
2027  

Held every two years, the Icelandair Mid 
Atlantis show will return in January 2027. Held 
in Reykjavik between January 28 - 31, 2027. 
With two flights into the Travel South Region 
(Nashville and Raleigh - Durham) we have 
registered to attend and take a booth. Both 
Nashville and Tennessee tourism have also 
signed up. Details have been sent to Visit 
North Carolina for consideration,  
 

 

 My Cruise (DK)  
Kirsten Sk jold  

Kirsten has moved from Gislev Rejser to 
MyCruise where she is now responsible for pre 
and post cruise packages and tours. Kirsten I 
slooking for ground operators for NOLA, 
Memphis and Nashville ( car, bus rental, guided 
tours). Initially, we have put her in touch with 
Rey Ro yal and asked that if she needs 
additional assistance to get back in touch.  
 

 

USA Tours /Tope 
Tours  –  Dorthe 
Laerke Hansen  

Dorthe has been in touch to advise that she 
will be leaving USA Tours at the end of June . 
Our new contact is Mette Prejler who is also 
the new COO and is a known contact. USA 
Tours has probably been the most affected 
operator but the drop in booking to the US. 
They do still take enquiries but and largely 
selling the rest of the world via Top Tours.  We 
will make contact with  Mette to maintain 
contact  for updates.  
 

 

Icelandair –  
Rebecca 
Taernstroem  

Rebecca has provided feedback other trip to 
CMA fest advising that is was highly 
successful and that there has been a grow ing 
interest in Nashville and TN over the last few 
months. Surprisingly  (to Rebecca) , the RDU 
flight has performed more consi stently that 
the BNA flight but this is changing.    
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Plus  Reiser  -  Aud 
Kindervåg Halsne  

Aud has confirmed her travel dates at out on 
the 27 th  September, returning on the 4 th  
October. Three night in Nashville and then 
headin g  to Pigeon Forge . She will be scouting 
for locations and itineraries that will work for 
future groups. Nashville CVB and Tennessee 
Tourism are providing support. Flights will be 
with Icelandair .  
 

 

Travel South 
ShowCase  2026  –  
Nordic 
recruitment  

We have sent out 11 invitations to Nordic 
operators for showcase in Nashville. We have 
5 delegate s  registered so far.  
Amerikaspesialisten –  June Lundeby  
Sembo –  Marie Javerud  
Polyresor –  Kimmo Asikainen  
Albatros –  Karina Nuemann Saietz  
Swanson’s –  Michael Svensson  
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Hablo Nordic Launch  
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III. Communications & PR  
 

Contact  Activity/Activation  
Follow -
up/Next Steps  

Monthly Travel 
South 
Newsletter  

June  newsletter  –  Summer Experiences in the 
Southern United States  
 

Newsletter links:  
DK:  https://presscloud.com/csp/vocast/message.cs
p?KEY=155211851866258&format=web  
NO:  https://presscloud.com/csp/vocast/message.cs
p?KEY=846645850318221&format=web  
SE:  https://presscloud.com/csp/vocast/message.cs
p?KEY=855140573748636&format=web  
FI:  https://presscloud.com/csp/vocast/message.csp
?KEY=754513138698424&format=web  
  
Newsletter stats  
Delivered: 397  
Open rate: 121 (30.48%)  
Click rate: 1 (1.3%)  
  

 

Media Meetings  • Alexander Olin, Editor for Resenären (SE)  -  
Discussing press trip opportunities and story 
angles. Alexander is very interested in 
invitations for future press trips.  

• Nicole Kavander, Influencer and freelance for 
ELLE (SE)  -  Discussing press trip opportunities 
and story angles.  

• Christian Milbo, Editor for Outsite (DK)  -  
Discussing press trip opportunities and story 
angles. Outsite is mainly focusing on hiking.  

 

 

Other  • Nashville CVB is hosting Jens Herik  Nybo on a 
pre ss trip in September and we have been 
approached to expand this into East 
Tennessee. Jill a t Tennesse Tourism is co -
ordinating this part of the trip. He will be in the 
Smo ky Mountain between the 28 September 
and 4 th  October. He will visit Sevierville, 
Gatlinburg and Townsend/Blount Co unty. He 
will be flying with Icelandair.  
 

 

 

 

 

 

 

 

https://presscloud.com/csp/vocast/message.csp?KEY=155211851866258&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=155211851866258&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=846645850318221&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=846645850318221&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=855140573748636&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=855140573748636&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=754513138698424&format=web
https://presscloud.com/csp/vocast/message.csp?KEY=754513138698424&format=web
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Newsletters  
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Sample Media Coverage  
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IV. Market Updates  
 

Norwegian buys Ving –  creating Nordic travel giant  

 
Norwegian is taking a decisive step towards becoming the leading integrated travel 
group in the Nordic region. The airline has signed an agreement to acquire Nordic 
Leisure Travel Group (NLTG), owner of Ving, Spies, Tjäreborg, Globetrotter and Sunclass 
Air lines.  
 
The deal is valued at approximately SEK 7.9 billion (USD 820 million) and brings 
Norwegian, Widerøe  and NLTG under one owner. Together, the group will serve around 
30 million customers per year and generate almost 50 percent more revenue than the 
current Norwegian group.  
 
In connection with the transaction, Norwegian will consider listing the shares on the 
Stockholm Stock Exchange, in addition to the existing listing in Norway. The idea is to 
build a broader Nordic shareholder base and reflect the Nordic customer base.  
 

Qatar Airways increases capacity in the Nordics –  Japan stands 
out as summer winner  

Qatar Airways is ramping up capacity in the Nordics ahead of the summer. The airline is 
now resuming service to Oslo and is also increasing the number of departures from 
both Stockholm and Copenhagen.  
 
At the same time, the company is seeing clear changes in travel patterns. Japan has 
emerged as one of the strongest leisure destinations from northern Europe. Sales to 
Japan increased by 70 percent last week compared to the week before. Denmark 
stands out in particular with an increase of 75 percent.  
 

Norse adds extra flight for the World Cup round of 16  

After Norway’s dramatic 2 - 1 victory over Ivory Coast, Norse Atlantic Airways is adding a 
direct flight between Oslo and New York for Norwegian supporters who want to follow 
the national team in the World Cup round of 16 against Brazil.  
 

 

 


