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 I. EXECUTIVE SUMMARY 

FY25–26 was a strong year for Travel South USA in Australia and New Zealand, with the 
integrated trade and PR program exceeding almost every contracted KPI. 
 
The PR program generated 270 earned articles reaching more than 94 million estimated 
impressions, while strengthening relationships through 148 media meetings and hosting seven 
journalists and creators at Global Media Marketplace. 
 
Trade activity continued to build destination advocacy, with 274 meetings and training sessions 
delivered to more than 564 travel advisors, alongside a consistent trade communications program 
achieving average newsletter open rates of 28.4%. 
 
Throughout the year, the program continued to position the American South around its strongest 
differentiators - food, music, road trips and authentic culture - while building stronger relationships 
across media, trade and industry. 
 
 

Measure Annual KPI FY25–26 Result 
TRADE 

Trade Meetings & Trainings 60 274 
Travel Advisors Trained 500 564 
International Showcase & 
FAM Participants 

6 7 

Trade Newsletters 10 10 
Trade Newsletter Open 
Rate 

20%+ 28.4% average 

PUBLIC RELATIONS 
Media Meetings 50 148 
Articles Published 100 270 
Earned Impressions 30 million 94.4 million 
Global Media Marketplace 
Attendees 

5 7 

PR Newsletters 10 10 
PR Newsletter Open Rate 20%+ 47.1% average 
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 II. PR IN REVIEW 

Australia’s media landscape continued to evolve throughout FY25–26. 

Traditional publishers remained central to shaping trust, destination perception and travel intent, 
while digital-first outlets, podcasts, newsletters, video and journalist-owned channels 
increasingly influenced how Australians discovered and researched travel. 

Stories also travelled further. A single earned placement could extend across print, digital, 
publisher newsletters, social amplification, audio and video, increasing both its reach and 
lifespan. 

At the same time, consolidated newsrooms and growing competition for editorial space made 
relevance more important than ever. Generic destination stories became harder to place, with 
the strongest opportunities anchored in timely news, cultural moments, distinctive food and 
music, first-person access and practical information that helped audiences move from inspiration 
to consideration. 

Hosted media travel remained one of the most effective tools for generating rich and authentic 
storytelling, while tailored outreach and long-term journalist relationships were critical to 
securing coverage. 

Editorial Shift for FY25–26 

The strongest coverage opportunities increasingly came from stories that combined a clear 
reason to run now with an unmistakable sense of place. 

Travel South’s food, music, history, festivals and regional personalities provided strong editorial 
differentiation, while lesser-known destinations and experiences helped challenge established 
perceptions of the American South. 

Publishers also increasingly expected stories to work across multiple channels. Original 
photography, video, expert commentary and first-person experiences added value beyond the 
initial article and created opportunities for broader social and digital amplification. 

Against this increasingly selective media environment, the AUNZ PR program delivered 270 
articles and more than 94 million estimated impressions, supported by 148 media meetings, 
seven Global Media Marketplace attendees and 10 PR newsletters. 
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 Coverage 

 

 
NZ Herald | Varsha Anjali | “5 things that surprised me about the 
American South” | Multi-state 

NZ Herald | Varsha Anjali | | Mississippi 

 
 

Stuff | Alan Granville | Alabama 
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The Australian, Travel + Luxury | Louise Goldsbury | Louisiana (New Orleans) 
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9Honey (Nine) | Kristine Tarbert  | Multi-state 
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NZ Herald | Ash Jurberg | | South Carolina 
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NZ Herald | Ash Jurberg | Multi-state 
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Escape | Kirk Owers | Tennessee, Louisiana & Mississippi 
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The Australian Women’s Weekly | Tara Wells | Tennessee 
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The AU Review | Alexis Buxton-Collins | Kentucky 
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 The Australian | Katrina Lobley Virginia 

 

 

Newcastle Herald (Explore, Syndicated ACM) | Kate Cox | Alabama 
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The Border Mail (Explore, Syndicated across ACM) | Kate Cox | Tennessee 
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 Interstate Media Meetings: 

Media relationship development formed part of the 148 media meetings conducted during FY25–26. A 
dedicated Melbourne media round in November, building relationships with Victoria-based editors and 
freelancers to broaden coverage beyond the Sydney market. 

  

Gate 7 Media Mixer 
 

Relationship-building events such as the Gate 7 Media Mixer helped strengthen Travel South's profile 
among Australia's most influential travel journalists and content creators. 
 

  
Travel South Global Week  
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 Seven media and creators hosted across six state pre-famils ahead of Global Media Marketplace 2026 — 

exceeding the KPI of five: 

• Justin Jamieson, Get Lost Magazine — Kentucky 

• Katrina Lobley, Traveller / Sydney Morning Herald — Mississippi 

• Kate Cox, Explore — Tennessee 

• Christopher Singh, The AU Review — Virginia 

• Vanessa Richards, Creator & Byrdli — Louisiana + River Parishes extension 

• Cole Dickson, Creator — Louisiana + River Parishes extension 

• Will Salkeld, Creator — Alabama + extension (stories published; feed content rolling through May–
June) 
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https://www.instagram.com/reel/DZ8gEG3z0ys/?hl=en
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Organic Social 

Organic social maintained an always-on presence throughout the year, with reach exceeding 
annual targets while platform reporting changes introduced by Meta affected the comparability 
of impressions and engagement metrics. 

Measure Annual KPI FY25–26 Result 
Organic Social Posts 104 Facebook 

posts 
104 posts delivered across Facebook & Instagram 

Organic Reach 100,000 
(Facebook) 

186,070 

Organic Impressions / 
Views 

200,000 
(Facebook) 

102,450 

Organic Engagements 6,000 (Facebook) 114 
Followers N/A 9,142 (Facebook & Instagram) 
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 III. TRADE IN REVIEW 

 

Travel South Product Audit 

Australia’s travel distribution landscape is complex but increasingly driven by technology. At a 
basic level, travel agents and wholesalers (such as Helloworld Travel) don’t source products 
directly from every hotel or airline. Instead, they connect into a network of B2B platforms, APIs, 
hotel networks and marketplaces that pull together flights, hotels and experiences in real time – 
presenting them as Ready Rooms (Helloworld), Helio (Flight Centre & Infinity Holidays) etc. 
Behind this sits another layer. Bedbanks and global wholesalers contract hotel inventory in bulk, 
then redistribute it through these platforms to agents, OTAs and tour operators. This segment is 
growing dramatically with TBO, RateHawk, Room Res and Stuba, all investing heavily in the 
market. In simple terms, they act as the middle layer between the hotels and the sellers, making 
it possible for agents to access a huge range of product platforms quickly, compare options, and 
book efficiently across multiple suppliers. 
 
Product Shift for 2026 
 
There has been a refinement of Southern USA product across key Australian wholesalers, with a 
stronger focus on core, high-converting itineraries and a growing push into FIT and bespoke 
travel, rather than broad, pre-packaged touring programs. 
 
Adventure World has expanded its self-drive offering, adding Missouri to both its Route 66 and 
Ultimate BBQ itineraries, and introducing South Carolina into Authentic Southern USA and 
Ultimate BBQ, reinforcing demand for flexible, tailor-made road trip experiences. 
Inspiring Vacations has streamlined its portfolio, retaining only its flagship Southern USA 
program, with Missouri now included in its 15-day Centennial Route 66, while focusing on tailor 
made  FIT USA itineraries. 
 
Rediscover Travel has enhanced its niche, music-led itineraries, adding Alabama to its Musical 
Roots of the South journey, aligning with more personalised, interest-driven travel. 
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 Overall, the shift reflects a move toward fewer, stronger itineraries supported by an increased 

emphasis on FIT and bespoke travel. Iconic themes like Route 66, food, and music are being used 
as flexible frameworks, allowing agents to tailor trips more easily while still driving clear 
consumer appeal and conversion. 
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 Welcome All Y’all 
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 New Zealand Sales Calls & Meetings 

 

NTIA AWARDS 
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 ATIA Beyond Borders Conference 

 

 

TADA 2025 
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Gate 7’s Annual Thanksgiving 

 

 

Luxury Escapes Bondi Junction Store Opening 
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 Flight Centre & HelloWorld Sales Calls: 

 

 

 

Thaslam University of Management and Entrepreneurship   
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 Where Music Was Born – Chris Watson Travel 
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 Newcastle Lunch & Learn  
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 Newcastle Hunter Travel Group Training  
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 MTA Breakfast Training  

 

 

 

MTA Regional Expo  
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 Visit USA IPW   
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TRAVEL SOUTH MISSION  
 

Travel South Mission VIP Auckland Invitation – 18 Attendees 
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 Company First name Last Name Title 

House of Travel Paula Watson 
Head of Long Haul and Supplier 
Partnerships 

House of Travel Shona  Bray 
Product Manager Asia and North 
America 

House of Travel Kate Lawton Product Assistant - Longhaul 
House of Travel Jacinta O'Brien Product Assistant for North America 
Flight Centre Louise Sutton Product Manager Americas, River Cruise 
Infinity Holidays Jo Rendall Business Leader 
Show Poni Gordy Bayne Owner 
Show Poni Helen Rhind Client Director 
Travel USA Andrew  Gay Founder / Managing Director 
Travel USA Sean Gay Co-Founder / Sales Director 
Helloworld Emma Robertson Product & Trade Manager 
Delta Alison  Hopkirk National Account Manager 
TravelINC Memo Stu Freeman Editor 
Blogger at Large Megan Singleton Creator 
Capsule NZ Alice Hampson Co-founder / Head of Content 
Escape Video Trupti Biradar Head of Partnerships 
NZ Herald Anna  Sarjeant Editor 
Stuff  Emma  Stanford Chief Travel Correspondent  
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 Auckland Travel Agent Event Invites – 86 Attendees 
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 Auckland Agent Event RSVP 

Company First name Last name 
Brooker Travel Aurelie Schmidt 
Travel USA Andrew Gay 
Travel Managers Group Ettie Shany-Robinson 
Blogger at Large Megan Singleton 
Flight Centre Newmarket bailey bertram 
The Travel Brokers | Beyond Success Jordayna Ropati 
The Travel Brokers | Beyond Success Bianca Langi 
The Travel Brokers | Beyond Success Ltd Ruth Langi 
NZ Travel Brokers Wendy Morby 
Travel Managers Nicole Mosby 
Travel Managers Anne-Marie Baty 
Travel USA Sean Gay 
Tourism Sun Peaks Emily MacInnes 
Travel & Co Nick Suturin 
Travel Managers Alison Sharp 
Sky Travel 2003 Ltd Virender Bakshi 
Beyond Holidays Hemal jani 
House of travel Amrita Doe 
House of Travel Milford Kirstin Curling 
House of Travel Milford Naomi Souster 
House of Travel Milford Tania Smith 
House of Travel Hobsonville Sam Pritchard 
House of Travel Hobsonville Sunny Chanthavong 
House of Travel Hobsonville Ellie Gallagher 
Adrienne Reid - Travel Guru Adrienne Reid 
House of Travel Shona Bray 
Orbit Auckland Angel Bao 
TOUR TIME MIRIAM BONAGURO 
NZ Travel Brokers Karen McIntosh 
Orbit World Travel Auckland Shevaun McGregor 
Tour Time NZ Emma Johnson 
Helloworld Cambridge Lisa Parker 
Best Travel Hamilton Kiri Hill 
Orbit Auckland Stacey Carr 
House of Travel Jessica Oswald 
Braza Viaja - Travel Managers - Flight Centre talita sena 
House of travel Deepti Mehta 
flight centre Andre van der Walt 
Envoyage Melissa Hill 
Travel Advocates Daniel Maine 
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 My Travel Group  helloworld Sidh Mahida 

Lets Travel Magazine Gary Dickson 
Infinity Holidays Scott Eddington 
House of Travel HQ Paula Watson 
Fortis Travel Elrica Dmello 
Fortis Travel Sarah Payne 
Fortis Travel Marianne Larsen 
House of Travel Kate Lawton 
House of Travel St Heliers Helen Moffitt 
FLIGHT CENTRE Natasha Akai 
Flight Centre Albany Andy Urwin 
Flight Centre Botany Ally Chang 
Aspire Travel Group Rachel Thomas 
Flight Centre Botany Kirsty Jackson 
CTM New Zealand Lexi pHILLIPS 
Sky Travel Taposh Saha 
Fuzion Travel Michael Graham 
Aspire Travel Group Janine Tuzza 
HOUSE OF TRAVEL BROWNS BAY LIMITED Dhawal Sharma 
Adventure World Melary van Koningsveld 
Adventure World Travel Nadia Paulsen 
Travel Associates Howick Natasha Warfield 
Adventure World Jules Gerrard 
Travel Managers Archie Camacho 
House of Travel Browns Bay Brie Cooper 
Mondo Travel Ruth Turner 
House of Travel Browns Bay Letitia Willemse 
Aspire Travel Group Leena Bhikharidas 
Mondo Travel Mt Eden Robert Schroder 
ctm Winnie Huang 
Nz travelbrokers Marsha Tan 
Taylor Made Travel Shirley Taylor 
Fine Travel Vidyadhar Shalivahan 
Fine Travel SUNITA SHALIVAHAN 
The Travel Brokers Susanne Mueller 
Travel Associates Howick Flynn Cox 
Travel Managers Den Camacho 
Flight Centre Travel Group NZ Louise Sutton 
Two Feet Agency Dan van de wydeven 
Two Feet Agency Jodi van de wydeven 
CTM ashu verma 
Travel Managers Grouo Ltd Laura Yap 
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 You Travel Manly Jill Ryan 

NZME. Sandy Kilgour 
Race Travel - Marketing Director, with Sharon Race Neil Race 
Flight Centre Albany Bianca Barton 
Flight Centre Jade Parkin 
Flight Centre Taylor Still 
Race Travel Sharon Race 
FLIGHT CENTRE ALBANY - AUCKLAND Thad D’Souza 
You Travel Orewa Patrick Bonar 
Flight Centre Newmarket Raven Maniapoto 
Corporate Travel Management Stephen Benfell 
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 Melbourne Media Breakfast 
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Jane Reddy Traveller Deputy National Travel Editor 

Susan Bugg  Escape  Deputy Editor  

Justin Jamieson  Get Lost  Managing Editor  

Kate Gazzard Get Lost  Editor 

Nadia Bailey Broadsheet  Travel Editor 

Samantha Allemann SBS Food, Frankie, The House of 
Wellness 

Freelancer 

Ricky French  Freelancer for Travel+Luxury Freelancer 

Bianca O'Neill The Age, Broadsheet Freelance Contributing Writer 

Tracey Cheung SBS Food  Freelancer 

Pauline De Leon Broadsheet  Editor 

Paul Chai  Luxury Escapes  Managing Editor  

Oliver Pelling Adventure.com Editor-in-Chief  
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 Melbourne Travel Agent Event Invites – 50 Attendees 
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 Travel South Mission B2B Sessions Trade & Media  
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Name Company 

Lee Anne Hosking Envoyage 

Jitka 
Vondrousova 

Ignite Travel Group 

Tim Holden Flight Centre 

Christine 
McCullagh 

itravel 

Steve Labroski itravel 

Melissah Missio Chris Watson Travel 

Cola Maurirere Travel at 60 

Nicholas 
Hawksley 

Infinity Holidays 

Ashleigh O'Reilly Infinity Holidays 

Alexis 
Cunningham 

Luxury Escapes 

Claire Bradley Luxury Escapes 

Kristy Prince Adventure World 

Josh Hewett Helloworld 

Vanessa Richards BYRDLI 

Sandra Reucker Travel Managers 
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 Leearne Groves Travel Managers 

Jessica Manson Medium Rare / Qantas 
Magazine 

Julia Abbondanza Beyond The Story / Freelance 

James Bale Travel Daily 

Aleney De Winter Boy Eats World / Freelance 

Christian Barker Signature Media 

Julie Jones Travel Without Limits 

Michael Turtle Time Travel Turtle / Freelance 

Cinzzia Giacchi Vinyl Media 

Sofia Geraghty Travel Weekly 

Ivy Carruth Freelance 

 

Travel South Mission VIP Consul General   
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 Travel South Mission Robin Barnes Promo 
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 TRAVEL SOUTH USA NOMINATED FOR MOST POPULAR TOURISM OFFICE 2026! 

Travel South USA was nominated for Most Popular Tourism Office at the 2026 National Travel 
Industry Awards — recognition from the Australian trade of the program’s visibility and 
momentum in market, and the only Southern US destination shortlisted. 
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IV. NEWSLETTERS 
 
Throughout 2025-26, we distributed a range of PR & Trade newsletters to our 4,041 travel 
agent and 369 media database contacts, evenly highlighting each GGP state throughout (through 
topics that tied into the GPP editorial / themed calendar).  
 
Australia and New Zealand recipients of the newsletter highly value and save itinerary 
suggestions; our newsletters offer a practical way of bringing to life our Southern destinations 
and enables us to create a balanced share of voice across all states. 
 
Total Recipient & Open Rate 
TRADE Newsletter – 10 editions distributed to 4,041 trade contacts, average open rate: 28.4% 
PR Newsletter – 10 editions distributed to 369 media contacts, average open rate: 47.1% 

 

Newsletter Themes for the year: 
 

• September- Biking & Hiking in the Outdoors: What’s in Your Picnic Basket? 
• October - Treats: Spooky, Sweet, and Savory October Eats & Drinks  
• November - Festivals in 2026: The Food with a Side of Music   
• December - Holiday Traditions in the American South 
• January - What’s New and Noteworthy in the South for 2026 
• February - Soul Food: BBQ to Meat & Threes Honoring Civil Rights Legacies 
• March - Sports Scores Big with Foodies: Tailgating to Stadiums 
• April - Gardens & Grilling: Southern Flavors in Full Bloom 
• May - The Roots of Southern Food & The Bounty of the Sea 
• June- It’s a June Potluck: Anything Goes!  
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 V. CONSUMER CAMPAIGN 

The Where Music Was Born consumer campaign delivered approximately 15 million impressions 
and reached more than 3 million Australians, driving 40,000 visits to campaign landing pages and 
generating over 600 competition entries — establishing the platform that evolves into Where 
Flavour Was Born for FY26–27. 

CHRIS WATSON - Where Music Was Born 
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 Inspiring Vacations – Centennial Route 66 

  



 

 

Travel South USA | AUNZ  
End of Year Report 25-26 
 
  

iTravel 
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 Rediscover Travel Group – Where Music was Born 
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 Infinity Holidays Memphis City Break: 
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 Viva Holidays ‘Where Music Was born’ Deals: 
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 8 Day Rhythms of the South Escorted Tour (TENNESSEE SOUNDS PERFECT) 
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 Adventure World – New Itineraries    
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 Karryon/Helloworld Travel Missouri  
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 Viva Holidays Louisville Campaign     
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