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ABOUT TSUSA 
Global Partner Programming 
 
Visitation to the USA. June 2026 i-94 arrival data (released July) 

Australia: 

■ Australia recorded 90,870 arrivals to the USA in June, up 6% year on year. This was a significant 
turnaround following several months of declining visitation, although arrivals for the first six months of 
2026 remained 6.5% below the same period last year. 

■ Australia ranked eighth among long-haul international markets in June, compared with approximately 
12th place during much of the year to date. 

■ The June increase is particularly notable given the broader decline in Australian travel to the USA 
during 2026. Based on the average year-on-year decline recorded in the preceding months, June 
arrivals may otherwise have been expected to fall by approximately 11%. This suggests the FIFA 
World Cup potentially generated around 13,500 additional Australian visitors above the expected 
baseline. 

■ While the event did not have the same impact across every international market, the results indicate 
that it was a particularly strong travel motivator for Australians. 

■ The impact was also evident beyond the arrival data. The FIFA World Cup generated more positive 
sentiment around travel to the USA and created a strong, timely reason for Australian media to cover 
US destinations. This helped unlock travel coverage in mastheads that had shown limited appetite for 
US travel stories in previous months, demonstrating the power of major sporting events not only to 
drive visitation, but also to shift the broader media narrative and re-engage audiences with the 
destination. 

Ports of Entry – Australia to the USA: 

■ Texas recorded the strongest percentage growth among the major gateways, with arrivals increasing 
29% in June and 13% year to date. This result was also likely influenced by World Cup travel and 
associated value and airlift. 

Port of entry June arrivals June 2026 vs 
2025 difference 

YTD Arrivals 
(Jan – June) 

YTD,  
YOY difference 

California 44,222 10% 205,735 -7% 
Hawaii 8,099 -21% 53,759 -14% 
New York 8,325 -5% 31,258 -18% 
Texas 9,628 29% 54,596 13% 
Florida 1,343 -24% 15,308 -11% 
All other ports 19,253 10%  77,396 -6%  
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First intended address – Travel South  

■ A total of 4,224 Australians listed a Travel South state as their first intended address in June, up 2% 
year on year. 
 

■ While more moderate than the total increase in Australian arrivals, the result represents positive 
growth during a period when year-to-date travel from Australia to the USA remained below 2025 
levels 

 

 

New Zealand: 

■ The USA recorded 17,380 arrivals from New Zealand in June, down 24% year on year. Arrivals for the 
first six months of 2026 were also 24% below the same period in 2025. 

■ The contrast between the Australian and New Zealand results reinforces the likely impact of the FIFA 
World Cup on Australian visitation. Australia’s strong sporting interest, targeted market activity and 
greater participation in World Cup-related travel appear to have helped reverse the market’s recent 
downward trend, while New Zealand visitation continued to decline. 

 
Global Travel Demand from Australia.   
May 2026 data was released by the Australian Bureau of Statistics (ABS) showing where returning 
residents spent most time abroad.  
 
Just over 922k Australians returned from an overseas trip in May, a decrease of -5% YOY.  The decline 
most likely in response to the war in the middle east impacting both fare prices and deferred travel to 
Europe.  
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The top 10 countries as follows:  
 
Rank Country May Visits Percentage growth 

YOY 
Ranking compared to 

this time last year 
1 Indonesia 153,220 3% à 
2 New Zealand 94,680 14% à 
3 Japan 78,270 -6% à 
4 China 60,730 -1% á from 5 
5 USA 57,800 -17% â from 4 
6 Vietnam 48,960 22% á from 8 
7 Thailand 47,630 -8% â from 6 
8 UK 36,850 -23% à 
9 Fiji 36,830 3% á from 10 
10 India 33,570 -13% â from 9 
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EXECUTIVE SUMMARY 
■ Annual Plan Presentation 

 
■ The Shire Cluster Training 

 
■ International Showcase recruiting 

 
■ June Newsletter 

 
■ International Showcase Australian/New Zealand Buyers 

 
■ Travel South Mission Coverage Follow Ups 

 
■ EOY Report 
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  July August Sept 
Q3 

TOTAL 
 
 

 
 

9 partners  

AL/KY/LA 

/MS/MO/ 

NC/SC/TN 

/ROTS 

Australia       

Trade       

Trade 
Meetings/Trainings 

 
22 

     

Number of Agents 
Trained 

 
30 

     

Travel Trade 
Newsletter 
Recipient 

 
N/A 

     

Trade Newsletter 
Open Rate 

 
N/A 

     

Managed Media       

Media Meetings 2      

Total number of 
articles published 

2      

Impressions 8,475,371      

PR Newsletter 
Recipient 

N/A 
 

     

PR Newsletter Open 
Rate 

N/A      

Social Posts       

Facebook Page       

Followers 9114      

Likes 9114      

Facebook Posts       

Reach 336      

Views 136      

Likes 3      

Comments 0      

Shares 0      

Instagram posts       
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Reach 11      

Views 82      

Followers 28      

Likes 4      

Comments 0      

Shares 0      
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II. COMMUNICATIONS & PR  
 

■ Earned media Coverage Book  
 

■ Annual Plan & Budget Presented  
 

■ Media Meetings 
 

■ Travel South Mission Coverage Follow Ups 
 

■ EOY Report 
 

 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://app.coveragebook.com/29490/books/2940f3ff934df9f4
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PR COVERAGE 
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COMMUNICATIONS & PR  
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Media Contacts (phone calls, emails, personal meetings) 
 

Contacts Interest/Status Follow-up/Next step 

Kate Armstrong 
(Freelance Journalist) 

We had a call with Melbourne-based freelancer, 
Kate Armstrong, a regular contributor to key 
travel publications such as Traveller and 
Explore; Kate lived in Washington DC and has a 
strong understanding of US travel. She has a 
keen interest in regional US destinations and 
storytelling beyond major US gateways.  
  

Continuing to 
share relevant 
press content and 
staying connected 
for any upcoming 
US trips that we 
might be able to 
leverage. 

Amanda Upton, Nine 
Travel 

Met with Amanda Upton from Nine Travel to 
explore editorial opportunities and partnership 
potential across the wider Nine portfolio. Given 
Nine's extensive national reach and influence 
across travel, lifestyle and news content, the 
discussion provided valuable insight into 
upcoming content priorities and identified 
opportunities to increase visibility for Travel 
South destinations among Australian travellers. 

Follow-up for 
content calendar 
to be able to 
support with our 
pitching calendar 
and supporting 
case studies for 
any paid activity. 
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III. TRAVEL TRADE 
Trade Contacts (phone calls, emails, personal meetings). 

Contacts Interest/Status Follow-up 
/Next step 

Sarah Clements 
Sales & Campaign Manager 
 
Travel Monitor & Cruise 
Monitor 

Addition information relating to Travel South Mission 
press release on trade support for New Zealand market. 

N/A 

Sarah Fenton 
Mobile Travel Agent 
 
MTA 

Itinerary support and training on Travel South region N/A 

Andy Young 
SVP Sales Oceania 
 
The Travel Corporation 

Update and info on Travel South with discussion on 
marketing opportunities with TTC touring brands Contiki 
and Trafalgar. 

Ongoing 

Troy Coelho 
Operations Manager 
 
Travel Managers 

Follow up on attendance at International Showcase. 
Waiting to see if it aligns with the Signature conference 
in Florida. 

N/A 

Shannon Foggerty 
Global Head of Product 
 
The Luxury Collection 

Follow up on attendance at International Showcase. 
Unfortunately is unable to attend this year. 

N/A 

Jennifer Mikkelsen 
Personal Travel Manager 
 
Travel Managers 

Update on Travel South product with training and links 
for client queries. 

N/A 

Adam Schwab 
CEO Founder 
 
Luxury Escapes 

Invitation and proposal for International Showcase with 
details itinerary, notes on objectives and suggested 
through starters for key note address. 

Ongoing 

Rebecca Mason  
Owner & Senior Advisor 
 
Mr Chocolate's Travel 

Support and connections with Brandon Barnes for 
clients visiting Altana and wanting to do the following 
tours  
 

• Stranger Things Tour 
• Vampire Diaries Tour 
• Walking Dead VIP Tour 

 

N/A 
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Teniesha Gill 
Business Leader 
 
Travel Associates Geelong 

Info and training on Travel South with specific queries 
on Virginia and potential other south destinations. 

N/A 

The Shire Cluster Training Travel South training with 22 agents from the Shire N/A 

Rosemary Church 
Carolyn Owens 
 
Itravel Southerland 

Information, training and support for large group going to 
the south. 

N/A 

Marie Devitt 
Loyalty Partnerships  
 
World 360  

Meeting and update on Flight Centres 360 loyalty 
program. 

N/A 

Belinda Condon 
National Sales Manager 
 
United Airlines 

Update on United loading into the US, with feedback 
that they are seeing positive sales out of Australia. 

N/A 

Leearne Groves 
Marketing Manager 
 
Travel Managers 

Info, logos, maps, images and road trips for Travel 
Manager campaign. 

Ongoing 

Giselle Byrne 
Travel Specialist 
 
Spencer Travel 

Training and update on the Travel South region. N/A 

Visit USA Mid-Year  
Market Review 

Attendance at Visit USA mid-year market review.  N/A 

Kim Newton 
Luxury Travel Advisor 
 
MTA Travel  

Training and update on the Travel South region. N/A 

Lee Anne Hosking 
National Product Leader 
 
Envoyage Travel 

Final discussion and confirmation of attendance at 
Internation Showcase in Nashville 

N/A 

Nicole Laurie 
National Sales Manager 
 
Delta Airlines 

Discussion on loads, capacity and forward looking into 
the USA – which is looking quite promising.  

N/A 
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Michelle Ashcroft  
COO 
Mary-Anne Guest 
Head of Product 
 
Phil Hoffman Travel 

Discussions with Michelle and Mary-Anne on attending 
International Showcase. They are currently trying to work 
out availability and will get back to us soon. 

Ongoing 

Jordan Carpenter 
Travel Partnerships Manager 
 
Helloworld 

Discussion on potential campaigns for 2027 along with 
fam support for  

Ongoing 

Gordy Bayne 
General Manager Marketing 
 
World Traveller 

Update on TVNZ marketing segment aligned with the 
release of the new Michelin Guide. We have booked in 
Nov 3rd for our TV segment launch, aligned with 2 product 
edms covering all partner states. 

Ongoing 
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CAMPAIGNS & ACTIVITY 
Helloworld Campaigns: New Orleans 
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The Shire - Breakfast Cluster Training 
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Chris Watson Travel 
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SOCIAL CONTENT UPDATE 
 
Gate 7 Private AU/NZ Travel Trade Community – 724 Members 
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Market Update 

Economic & Market Update 
The following economic announcements were made in June:  

■ Monthly CPI eased further (29 Jul): Annual inflation slowed to 3.8% in June, down from 4.0% in May, 
while prices fell 0.1% over the month. However, trimmed mean inflation remained unchanged at 3.6%, 
indicating underlying price pressures are easing only gradually. Housing costs remained the largest 
contributor to inflation, reinforcing continued pressure on household budgets. Source. 
 

■ Unemployment remained at 4.4% (23 Jul): Employment increased by 76,000 people in June, driven 
largely by a 47,000 increase in part-time employment. The unemployment rate remained steady at 
4.4%, indicating the labour market continues to support consumer confidence despite persistent cost-
of-living pressures. Source. 

 
■ AUD/USD remained below US70c (July): The Australian dollar averaged around US69.6c by 28 July, 

compared with approximately US70.2c at the end of June. The currency remained below US70c for 
much of the month, continuing to increase the relative cost of US travel and reinforcing the 
importance of clear value, inclusions and differentiated experiences. Source. 

 
Visitation to the USA.  
 
Australia: June 2026 i-94 arrival data (released in July 

■ Australia recorded 90,870 arrivals to the USA in June, up 6% year on year. This was a significant 
turnaround following several months of declining visitation, although arrivals for the first six months of 
2026 remained 6.5% below the same period last year.   
 

■ Australia ranked eighth among long-haul international markets in June, compared with approximately 
12th place during much of the year to date. 

 
■ The June increase is particularly notable given the broader decline in Australian travel to the USA 

during 2026. Based on the average year-on-year decline recorded in the preceding months, June 
arrivals may otherwise have been expected to fall by approximately 11%. This suggests the FIFA 
World Cup potentially generated around 13,500 additional Australian visitors above the expected 
baseline. 

 
■ While the event did not have the same impact across every international market, the results indicate 

that it was a particularly strong travel motivator for Australians. 
 

■ The impact was also evident beyond the arrival data. The FIFA World Cup generated more positive 
sentiment around travel to the USA and created a strong, timely reason for Australian media to cover 
US destinations. This helped unlock travel coverage in mastheads that had shown limited appetite for 
US travel stories in previous months, demonstrating the power of major sporting events not only to 

https://www.abs.gov.au/statistics/economy/price-indexes-and-inflation/consumer-price-index-australia/latest-release
https://www.abs.gov.au/statistics/labour/employment-and-unemployment/labour-force-australia/latest-release
https://www.poundsterlinglive.com/history/AUD-USD-2026
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drive visitation, but also to shift the broader media narrative and re-engage audiences with the 
destination. 

 
Top 10 countries in 2025 
Rank Country May Visits Percentage growth 

YOY 
Ranking compared 

to this time last year 
1 Indonesia 153,220 3% à 

2 New Zealand 94,680 14% à 

3 Japan 78,270 -6% à 

4 China 60,730 -1% á from 5 
5 USA 57,800 -17% â from 4 
6 Vietnam 48,960 22% á from 8 
7 Thailand 47,630 -8% â from 6 
8 UK 36,850 -23% à 

9 Fiji 36,830 3% á from 10 
10 India 33,570 -13% â from 9 

 

Tour Operators & Travel Agencies 
■ Expedia predicts strong APAC travel growth despite rising industry complexity and expectations. 

Expedia Group research found 76% of Australian travel professionals expect demand growth over the 
next two to three years. Source  

 
■ Australian SMEs prioritise purposeful business travel despite ongoing economic and operational 

pressures. New Corporate Traveller data shows Australian SMEs continued travelling throughout 
FY26 despite rising costs and uncertainty. Source.  

 
 
 
 
■ Luxury Travel Collection expands New Zealand network with eight agencies. Luxury Travel Collection 

has added eight independent New Zealand agencies, marking its largest expansion in the market to 
date. Source  

 
■ FCTG celebrates global achievers as Sydney secures Global Gathering 2027 hosting. More than 2,200 

Flight Centre Travel Group employees and supplier partners gathered in Bangkok for Global Gathering 
2026, celebrating top performers, strengthening supplier relationships and unveiling Sydney as the 
2027 host city under the theme 'Be Iconic'. Source  

 

Traveler Insights  
 
■ IATA data reveals premium travel growth and strengthening Australian outbound aviation demand. 

IATA's 2025 World Air Transport Statistics show international premium travel grew 4.5%, while Japan 
and Vietnam recorded strong passenger growth among Australians' preferred outbound markets. The 
report also highlights continued fleet modernisation with Boeing 787s and Airbus A350s driving long-
haul connectivity.  Source    

https://karryon.com.au/industry-news/trends/expedia-apac-travel-trends/
https://karryon.com.au/industry-news/corporate-and-mice/sme-travel-fy26/
https://karryon.com.au/luxury/luxury-travel-collection-3/
https://karryon.com.au/community/fctg-global-gathering-2026-wraps/
https://karryon.com.au/industry-news/airline/iata-2025-air-transport-stats/
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■ Retirees emerge as Australia's fastest-growing and highest-value travel market segment. Australia's 

growing retiree market is reshaping travel demand, with over-50s taking longer, experience-led 
journeys supported by greater financial security and flexibility. The demographic shift presents 
significant opportunities for destinations and travel businesses to tailor products, itineraries and 
marketing to this high-value segment. Source 
 

■ Australia confirms nationwide rollout of digital entry card replacing paper arrivals process. The 
Federal Government will replace Australia's paper Incoming Passenger Card with a nationwide digital 
entry system following successful trials. The modernised process will streamline border clearance, 
improve biosecurity risk assessment and deliver a faster, more seamless arrival experience for 
international travellers. Source 

 
Air Lift 
■ Qantas Project Sunrise moves closer as A350 enters final testing phase. Qantas' Project Sunrise 

reached a major milestone as its custom Airbus A350-1000ULR entered advanced flight testing ahead 
of 2027 delivery. The aircraft will enable nonstop Sydney–London and Sydney–New York services, 
redefining ultra-long-haul travel and strengthening Australia's global aviation connectivity. Source 

 

Media 
 

■ Junkee Media closes Punkee as publisher pivots towards creator-led model. Junkee Media has 
announced it will cease publishing its Gen Z-focused Punkee website and restructure the business 
around a smaller, creator-led model. The move has resulted in redundancies and reflects the increasing 
pressure on Australian digital publishers as advertising revenue continues to shift towards major social 
platforms. Source. 
 

■ Urban List expands travel focus with new Travel Editor appointment. Urban List has announced the 
appointment of Isabel Croker as Travel Editor, creating its first dedicated roaming travel role. Social Diary 
 

■ Glamour Australia has officially launched in Australia, as a social-first media publication, skipping 
traditional print to debut on Tik Tok and Instagram. The media outlet launched to market with a campaign 
centered around a group of content creators described as guests of Glamour, representing a new phase 
of media publications. Style, beauty and culture-loving Australian women will engage deeply with 
Glamour Australia, finding community and connection through its trusted content, shared experiences 
and the conversations that matter to them. 
 

■ Google says AI-generated answers, not keywords, will define the future of search. At Google 
Marketing Live, Google signalled a major shift in how people will discover information online, moving 
away from traditional keyword-based searches towards AI-generated answers and conversational 
search experiences. Instead of optimising purely for keywords, brands will need to ensure their content 
is authoritative, trustworthy and useful enough to be referenced by AI-generated responses. Google says 
the future of search advertising will be centred on intent and context rather than exact search terms. 
Source. 
 

■ Are Media launches AI visibility platform as brands compete for AI recommendations 
Are Media has launched Are Visible, an AI visibility and content intelligence platform designed to help 
brands understand and improve how they appear across AI-powered search and recommendation 

https://travelweekly.com.au/federal-government-confirms-full-introduction-of-a-digital-entry-card/
https://karryon.com.au/industry-news/airline/qantas-a350-project-sunrise-1/
https://www.bandt.com.au/junkee-axes-punkee-amid-redundancies-new-creator-led-focus/
https://email.socialdiary.com.au/c/eJw0zLFq5DAQgOGnkToto5HGGhcqDu4MV6TcIuVYGq8N3vXGlgP79iGB1P_PV-T-lOX2cEvNBKi1B3KoElykEBz7El0iilOlPkoFW7ZHk9J-fgo-1al3XEZykVNwMiI4wMQofgQM3tYcWIn70Wr2iSMSJWA7Z2Dw1HlUERA_inLgqZc0Qe1UwdslI2AHySfAQNBdQChGplIQIlPqTYRjK4usdZH9dSnb_SKnXfPc2tOEPwYHg8NrO9s56nc1OBzztrfD4DC_v63_1nTF_1cThkmlnbua8PeYZVe75_v2WD5ONRFu0jT94p8ZvwIAAP__t3NYtQ
https://www.mi-3.com.au/21-05-2026/google-says-ai-generated-answers-not-keywords-will-define-future-advertising-search
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platforms. The tool aims to identify visibility gaps and help brands create authoritative content that is 
more likely to be surfaced in AI-generated answers. The launch follows Are Media research identifying 
“Joy Maxxing” as an emerging consumer trend, with Australians prioritising meaningful experiences and 
trusted recommendations. The research found 55% of Australian women expect to use AI alongside 
trusted publishers when planning Christmas, while 78% still rely on trusted publishers for inspiration. 
Source. 
 

■ Man of Many welcomes AI crawlers instead of blocking them.  
Australian publisher Man of Many revealed it receives around 1.3 million AI crawler visits each week 
and has deliberately chosen not to block them. Rather than viewing AI platforms as a threat, the 
publisher sees them as a new distribution channel and an opportunity to increase visibility in AI-
powered search and answer engines. Its strategy is focused on ensuring its journalism is discoverable, 
cited and surfaced by platforms like ChatGPT, Gemini and Perplexity, rather than restricting access.  
Source.  
 

■ SBS jumps 29% in Ipsos News rankings thanks to FIFA World Cup coverage.  
SBS recorded a 29% increase in its news audience, according to the latest Ipsos iris rankings, driven by 
its extensive coverage of the 2026 FIFA World Cup. The tournament attracted more than 16 million 
Australians throughout the competition, with both live broadcasts and digital consumption 
contributing to significant audience growth. The uplift demonstrates the power of premium live 
sporting events to drive not only television audiences but also engagement across digital news 
platforms. Source. 
 

■ Nine restructures publishing division, cutting up to 30 newsroom roles.  
Nine announced a restructure of its publishing division, impacting around 30 editorial and production 
roles across its metropolitan mastheads, including The Sydney Morning Herald, The Age, Brisbane 
Times and WA Today. The changes form part of Nine's ongoing transition to a digital-first publishing 
model, with the company investing in data-driven workflows and digital journalism while reducing 
legacy print operations. Nine cited structural changes in the media landscape, including the rapid 
impact of AI on news consumption, as key drivers behind the decision. Source. 

 

Actions 
 

■ International Showcase Recruitment 

■ The Hills District – Breakfast Training 

■ Trade & PR Newsletter 

■ GMM Media Meetings & Planning 
 
 
 

 
 

 
 

https://www.bandt.com.au/are-media-launches-ai-visibility-platform-in-response-to-joy-maxxing/
https://www.bandt.com.au/theres-no-benefit-to-blocking-why-man-of-many-is-welcoming-1-3-million-ai-crawler-visits-a-week/
https://www.bandt.com.au/sbs-surges-nearly-30-in-ipsos-news-rankings-due-to-world-cup-coverage/
https://www.bandt.com.au/nine-cuts-up-to-30-jobs-across-mastheads-production/

