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Campaign Timeline

October 1st, 2025 - April 30th, 2026

Campaign Source Markets

bedsanline USA, Canada, UK, Mexico

Part of HBX Group

hOtelbeds North America, Europe, LATAM

Part of HBX Group

Campaign Deliverables

Bedsonline: Hotelbeds:

» Premium Banner » Premium Banner

» Custom Microsite » Custom Microsite

» Downloadable Resources » Downloadable Resources

» Destination HUB Feature »  Preferred Partner Logo Feature

» Booking Engine Featured Placement » Global Sales Campaign Sponsorship
» Bespoke Newsletter » White Label Features

» Social Media » Booking Engine Featured Placement

» Bespoke Newsletter

Additional Marketing:
Bedsonline:

» BeltBanner
Hotelbeds:

» Destination HUB Feature
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CAMPAIGN
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Part of HBX Group
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bedsc«,nline‘ Premium Banner

Part of HBX Group

\A /v Vo Shold \Warl \With Redcanline




Campaign Summary

Part of HBX Group

USA

Campaign Deliverables Production Data Marketing Data

bedscmline‘ Premium Banner

CANADA'S +ALBERIA

Canada

PARKROYAL
COLLECTION

Links

Mexico
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

Part of HBX Group

bedscmline‘ Custom Microsite

BOOK ARKANSAS TODAY

With Our Limited-Time Offers!
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bedscmline‘ Custom Microsite

Part of HBX Group
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsgnline‘ Downloadable Resources

Part of HBX Group
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

Part of HBX Group

bedscmline‘ Destination HUB Feature

bedsonline bedsonline

bedsonline

bedsonline

VIAJERA PARA

DESTINATION INSPIRATION DESTINATION INSPIRATION DESTINATION INSPIRATION ES TODO EL MUNDO

VANCOUVER

NN

OUR PREFERRED PARTNERS QUR PREFERRED PARTNERS QUR PREFERRED PARTNERS TravelSouth
IioveiSou
|- oz CANADA'S TroeiSouth | s canabas Toiacis | s . camspan .
P | TovelSouh | Shadnabi  ,,,teya (@0 TrovelSouth | abudnabi o tars (B Qo TroelSouth | abudnabi o tars (20
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Campaign Summary Campaign Deliverables Production Data Marketing Data

bedsonline | Booking Engine Featured Placement: Top Highlights
- November 2025

USA Canada UK Mexico

NN

A B EEEEERN 10



Campaign Summary Campaign Deliverables Production Data Marketing Data Links

bedsonline | Booking Engine Featured Placement: Top Highlights
- January 2026

Part of HBX Group

Highlights

Manage your bookings
Manage your bookings

Socking number B B rme
Boskingnumber B = B Tor Manage your bookings
Gestiona tus reservas

B s i i Sookingmmber @ o N T
°

Nimero de reserva

Rewards program
Rewards program

r—

Progress to Silver
Rewards program

— Programa de Rewards

vour Journey to Rewards starts here

program e start earing peints withevery bogking

Tu viaje hacia el programa de Rewards empieza aqui
Unet nvrncrrn«k«nmmvuﬁuzlnm:mmm

L

News & tools

NN

Our top partners

Our top partners

Ginromon

Canada UK
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

bedsconline | Booking Engine Featured Placement: Top Highlights
- March 2026

Welcome back, USRSTANCHEV! R v Welcome back, USRSTANCHEV! A " Welcome back, DAMIAN!
.3 i e : iBienvenido de nuevo, MXRSTANCHEV!

Rewards program Rewards program Rewards program Gestiona tus reservas

Namero de reserva

Programa de Rewards
Exclusive Campaigns Exclusive Campaigns Exclusive Campaigns

Tu viaje hacia el programa de Rewards empleza aquf
. nuestro programa de Recompensasy mpleza ganar untos con cadareserva

News & tools

7 /

= el /

Our top partners Our top partners Our top partners /
EVT

USA Canada UK Mexico
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Campaign Summary

Campaign Deliverables

Production Data

Marketing Data

Part of HBX Group

edsonline ‘ Bespoke News

bedscnline

Ready to Discover
the Authentic South?

What do your clients crave—hidden coastal escapes,

mountain adventures, or flavor

toll astory?

The American South delivers all that and more.

aien gives you exclusive offers across curated

to help you design itines t g0 beyond the
ordinary. From soulful music to timeless traditions, every mile

s a chance to surprise and delight
Are you ready to craft journeys they ll never forget? Dive In
and explore our i tions—because in the

South, possibilities are truly infinite.

AllY'all Are Welcome.

Explore More. Your Ultimate
Save More. Planning Tool

Looking for a resource that
makes planning effortless? The
~ Travel South Marketing Kit is
what makes each destination the 8o-to favorite for travel
unforgettable. planners.

Pius, enjoy exclus And the best part?
1ts available to download in

bedsonline

Ready to Discover
the Authentic South?

What do your clients crave—hidden coastal escapes,

mountain adventures, or flavo

tellastory?

The American South delivers all that and more.

campaian gives you exclusive offers across curated

0 help you design

inerar t g0 beyond the
ordinary. From soutful music to timeless traditions, every mile
Is & chance to surprise and delight

Are you ready to craft journeys they Il never forget? Dive In

tions—because in the

South, possibilities are truly infinite.

AllY'all Are Welcome.

Explore More. Your Ultimate

Save More. Planning Tool

Discover the American South Lookingfor a resource that
Tike never before! Browse our makes The
interactive maps todiscover Travel South Marketing Kitis
what makes each destination the go-to favorite for travel
unforgettable planners

Phus, enjoy exc And the best part?
1ts available to download in

letter #1

Ready to Discover

the Authentic South?

What do your clients crave—hidden coastal

capes,

mountain adventures, or flavors

tell astory?

The American South delivers all that and more.

Ourl, gives you exclusive offers across curated

des

inations to help you design itinerarle:

t 90 beyond the

‘ordinary. From soulful music to timeless traditions, every mile

s 8 chance to surprise and delight

Are you ready to craft journeys they ll never forget? Dive in

and explore our too hand pick tions~becausein the

South, possibilities are truly infinite.

Al Y'all Are Welcome.

Explore More. Your Ultimate
Save More. Planning Tool

Looking for aresource that
makes planning effort

» Travel South Market]
what makes each destination the go-to,

unforgettable. planners.
Plus, enjoy exclusive savings of And the best part?

up t0.25% on hotels when you 1t's available to download in
book through our campaig: Just one click

bedsonline

¢Preparado para descubrir

el auténtico Sur?

£Tus clientes suefian con playas escondidas, aventuras en la
montaha o sabores con historla? E Sur de Estados Unidos o

tiene todo..y mucho mds.

destino:

tradiciones que perduran. cada kikbmetro s una oportunidad

para sorprender

AListo para croar viajes que se queden en la memoria? Explora
15y descubre por qué en el Sur las

posibilidades son infinitas.

#Aqui todos son bienvenidos!

Explora mds. Tu herramienta
Ahorra mis, imprescindible.

Descubre el Sur como nunca (Quieres simplificar
antes. Recorre nuestros mapas planificacién? E1 Travel Sou

interactivos y conoce qué hace
Gnico a cada destino.

NN
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

Part of HBX Group

bedsgnline‘ Bespoke Newsletter #2

bedsonline bedsonline bedsonline bedsonline

Looking For New Ways Looking For New Ways Looking For New Ways :Buscas nuevas formas de inspirar

To Inspire Your Clients This Spring? To Inspire Your Clients This Spring? To Inspire Your Clients This Spring? atus clientes esta primavera?

1 Sur de Estax

hottest destinat

Take Advantage of Spring See the South Take Advantage of Spring See the South

Ahorraesta
Hotel Savings in Motion Hotel Savings in Motion

Take Advantage of Spring See the South
Hotel Savir in Motion prmaen

W

NN

bedsonline bedsonline bedsonline bedsonline

USA Canada
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Campaign Summary Campaign Deliverables Production Data Marketing Data

f

bedsanline

Part of HBX Group

‘ Social Media #1 (Facebook)

Bedsonline UK & Ireland
19 December at 10:00 - 3
From coastlines to mountaintops, the American South offers more than just destinations, it offers
stories, flavors, and experiences that stay with your clients long after the journey ends.

Whether it’s the rhythm of world-class music, the warmth of Southern hospitality, or the richness of
local traditions, this region is made for travelers who crave authenticity.

§# Explore 25 hand-picked destinations
« Access limited-time hotel deals
Download ready-to-use resources
Build themed itineraries tailored to your clients’ interests

This is your gateway to crafting unforgettable journeys across the Authentic South. - Explore the
campaign and start planning: https://tinyurl.com/4jbmkpva

One Region, Infinite Flavours
—

travelsouthusa.com

savor.

P 1:10/1:12

UK

Links

NN
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Campaign Summary Campaign Deliverables Marketing Data

bedsanline

Part of HBX Group

‘ Social Media #1 (LinkedIn)

Bedsonline
6;—-—@“ o

The American South has something to offer every traveller with experiences that will
stay with your clients long after their trip ends.

From breathtaking landscapes and world-class music to authentic southern cuisine
and vibrant cultural traditions, Travel South invites your clients to experience the
best of Southern hospitality.

- Explore an exclusive hotel portfolio across hand-picked States and cities
- Download ready-to-use resources and build tailored itineraries
+ Access limited-time hotel deals throughout 25 top destinations

Start an unforgettable journey across the American South by exploring our offer
today: https://Inkd.in/eAirAAVt

Links

NN
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bedsanline

Part of HBX Group

Campaign Summary Campaign Deliverables Production Data Marketing Data

‘ Social Media #2 (Linkedin)

Bedsonline

In the American South, every mile reveals something unforgettable.

From coastlines to mountaintops, from world-class music to authentic southern
flavours, the traditions of the American South serve up infinite wonders, infinite stories
and infinite adventures.

Our curated campaign showcases a selection of 24 locations for you to deliver
authentic southern charm to your clients with ease.

- Craft personalised itineraries with our ready-to-use planning tools
- Download exclusive marketing resources to showcase top destinations
- Access a hand-picked hotel portfolio to suit every traveler's needs

Invite your clients to embark on a journey where every mile tells a tale and experiences
linger long after the adventure ends.

Travel South today: https://Inkd.in/eAirAAVt

TrovelSoutl;n

Al Yiall Are Welcome US
©

Links

NN
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hotelbeds

Part of HBX Group
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hotelbeds ‘ Premium Banner

Part of HBX Group

60,000 170+ 3500 7 billion

travel distributors countries local experts searches per day

Delight your clients' senses

Trovel Soutl;\

One Reon, Jnfinité Flavours: US.

v

BOOK NOW

Hotelbeds' blend of technology, data and passionate people serves as a catalyst for growth,
enabling B2B travel players of all sizes to unlock their potential.

JOIN US NOW



hotelbeds ‘ Premium Banner

Part of HBX Group

\ 4

NN

North America Europe LATAM
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hotelbeds ‘ Custom Microsite

Part of HBX Group

BOOK ARKANSAS TODAY
With Our Limited-Time Offers!

ARKANSAS

il
113
=
s
N
~ el
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hotelbeds ‘ Custom Microsite

Part of HBX Group
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Campaign Summary Campaign Deliverables Production Data Marketing Data

hotelbeds ‘ Downloadable Resources

Part of HBX Group
[1 -
19"

North America Europe

F
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

Part of HBX Group

hotelbeds ‘ Preferred Partner Logo Feature — October 2025

notelbeds

Welcome back, DAMIAN! iBienvenido de nuevo, DAMIAN!
Busca hoteles, traslados, experiencias y més.

Search for hotels, transfers, experiences and more
) )

Highlights Destacado

Make travel a ] Ur al (
force fi LLOW [
OR NIGHTS

Manage your bookings Manage your bookings Gestiona tus reservas
Bocking numbes oo Bookirg rumber B Nimerodereserva Y
EZE o ) EZETE o = o 3
News & tools News & tools Noticias y herramientas

DESTINATION / W DESTINATION (_
IN AT s [ INSPIRATION

GET INSPIRED.

TravelSouth
Ao USA

North
America

NN
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Campaign Summary

hotelbeds

Part of HBX Group

Highlights Highlights

+ + +

teees i +

New features \

in our Booking Engine /
Manage your bookings Manage your bookings

Booking number 8 5 Booking number
[ —-— | B oo

News & tools News & tools

B
CHAINOF. £
THE MONTH)

CHAI;’IOFV‘ A (
THE MONTH) DESTINATION
: INSPIRATION

Our top partners

North
America

New Year Sales is live

Campaign Deliverables Production Data Marketing Data

‘ Preferred Partner Logo Feature - January 2026

The wait is over:
New Year Sales is live

Manage your bookings

Booking number =]

News & tools

CHAINOF. |
THE MONTH)

HYALT.

Our top partners

LATAM

Links

NN
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

Part of HBX Group

hotelbeds ‘ Preferred Partner Logo Feature - April 2026

hotelbeds P [ hotelbeds

Aastind peareters Aastiond paaresers

Highlights Highlights Highlights

o v Ha 3 s g )
INSIGHTS ‘@@=~ : © INSIGHTS '
g Maximise Rt Maximise
the growth A ] % the growth
tential of \ i | tential of
yopuC: bg(;klrlogs! X B e yopuor ggolkinogsl
£

Maximise

the growth

a&'{‘_ potential of
Sy your bookings!
Explore your opportunities.

Explore your opportunities Explore your opportunities

Manage your bookings Manage your bookings Manage your bookings
Booking number 0 ot Booking number ot Booking number 0 fteat
[ e S 6 o BE=a
News & tools News & tools News & tools

DESTINATION |
INSPIRATION
IN RED BY THE BEST
TINATIONS

‘ DESTINATION
INSPIRATION
INS RED BY THE BEST
DESTINATIONS
1DE

DESTINATION
INSPIRATION
RED BY THE BEST
IDAY DESTNATIONS
RLDWIDE

Our top partners Our top partners Our top partners

NN

s st
TravelSouth DENVERL: TravelSouth DENVERIN TravelSouth DENVERD:

— =i |

North America Europe LATAM
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Campaign Summary

Campaign Deliverables

Production Data

Marketing Data

Part of HBX Group

hotelbeds ‘ Global Sales Campaign Sponsorship #1

HBX  hotelbeds

Turn
colourful
dreams to
Black Friday

steals

We're excited to announce the launch of our much-anticipated Black Friday campaign.

Give yourself that edge during this high-d d season with the
of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today's traveller and tumn their most colourful dreams into Black Friday steals.

Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibility to plan ahead, and you that standout
advantage against competitors.

Discover this year's Black Friday offerings now and get ready to maximise your sales.

BLACK FRIDAY
Booking Window: 14th November 2025 -

5th December 2025
Travel Window: Until 31st December

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HBZ.GROUP

You received thi e youve o e, Click b 1o unsubseribe.

North America

HBX hotelbeds

Turn
colourful
dreams to
Black Friday

steals

Book Now

2 A=) . . o -
We're excited to announce the launch of our much-anticipated Black Friday campaign
Give yourself that competitive edge during this high-demand season with the thousands

of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today's traveller and tum their most colourful dreams into Black Friday steals.

Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibility to plan ahead, and you that standout
advantage against competitors.

Discover this year's Black Friday offerings now and get ready to maximise your sales.

Book now

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Uniil 31st December
2026

API promocode: 506
Web filter: Black Friday

HBX  hotelbeds

Turn
colourful
dreams to
Black Friday

steals

=== 3 - — <
We're excited to announce the launch of our much-anticipated Black Friday campaign.
Give yourself that competitive edge during this high-demand season with the thousands.
of hotels and experiences participating in our Black Friday campaign - to better meet
the needs of today’s traveller and tum their most colourful dreams into Black Friday steals.
Plus, this year's campaign features an extended travel window running through to
December 2026, giving your customers the flexibility to plan ahead, and you that standout
advantage against competitors.

Discover this year's Black Friday offerings now and get ready to maximise your sales.

Book now

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025
Travel Window: Until 31st December

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB3.GROUP

this because you've subscribed to our newstetter. Cick hete to unsubscribe

Europe

HOTELBEDS,

HBZ:GROUP

Links

NN
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Campaign Summary

Campaign Deliverables

Production Data

Marketing Data

hotelbeds

Part of HBX Group

obal Sales Campaign Sponsorship

HB. hotelbeds

LAST CHANCE:
Turn colourful dreams into
Black Friday steals

Explore time-limited

This year's Black Friday campaign is nearly over!

With only a few days remaining to take advantage of these exceptional prices, now is the
time to maximise your offerings with incentivising deals across thousands of global
hotels and experiences and catch the eye of travellers waiting for last-minute Black Friday
booking deals.

55 of travel preferences, interests, or timing, our Black Friday deals provide
ty and value for all, and the travel window is open through to December 2026

Transform your clients’ travel aspirations into Black Friday realities - and book now

before the campaign ends.

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HBGROUP

ot this bescanse you've subscribed to our newsiettor. Click herg to unsub

North America

HBX  hotelbeds

LAST CHANCE:
Turn colourful dreams into
Black Friday steals

Explore time-limited

This year's Black Friday campaign is nearly over!

With only a few days remaining to take advantage of these exceptional prices, now is the
time to maximise your offerings with incentivising deals across thousands of global
hotels and experiences and catch the eye of ravellers waiting for last-minute Black Friday
booking deals

less of travel preferences, interests, of timing, our Black Friday deals provide
lity and value for all, and the travel window is open through to December 2026.

Reg;
flexil

Transform your clients' travel aspirations into Black Friday realities - and book now

before the campaign ends.

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025

Travel Window: Until 31st December
2026

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB3.GROUP

et to unsubseribe

HBX hotelbeds

LAST CHANCE:
Turn colourful dreams into
Black Friday steals

Explore time-limited

This year's Black Friday campaign is nearly over!

With only a few days remaining to take advantage of these exceptional prices, now is the
time to maximise your offerings with incentivising deals across thousands of global
hotels and experiences and catch the eye of travellers waiting for last-minute Black Friday
booking deals.

less of travel preferences, interests, or timing, our Black Friday deals provide
lity and value for all, and the travel window is open through to December 2026.

Transform your clients’ travel aspirations into Black Friday realities - and book now

before the campaign ends

BLACK FRIDAY

Booking Window: 14th November 2025 -
5th December 2025
Travel Window: Until 31st December

API promocode: 506
Web filter: Black Friday

HOTELBEDS,

HB3.GROUP

Links

NN
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Campaign Summary Campaign Deliverables Marketing Data

hotelbeds ‘ White Label Features: WTM London

Part of HBX Group

Links

NN
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Campaign Summary

hotelbeds

Campaign Deliverables

Part of HBX Group

Production Data

Marketing Data

‘ White Label Features: Air France

AIRFRANCE #

fu

Trouvez votre séjour idéal

Embarquez dés maintenant pour des vacances de réves

2 voyageurs, 1 chambre v

Top destinations

ouBAl
Partoz & 1a ddcouverto -

de Fextravagente

La ville lumiére:

PARIS - BARCELONE

@ PAIEMENT SECURISE

o= @ va I8

wPay Gray

izt ekt m

BANGKOK TOKYO .

= L

| = e -0
e i e

-

Une région. Des possibilités infinies.

o sux de brume, b Sud des Etats-
Unis vous invite 3 savourer ses savaurs, écouter ses histolres et vivre des aventures dont vous
vous souviendrez longtemps aprés i fn du voyage.

K, 5 d4couvrr e 9 s0ufle, une
musique légendsire, fagonnées par des
communauAés fiéres de leur hérmage

AIDE ET CONTACT

MENTIONS LEOALES ANNULER MA RESERVATION

POLITIOUE DE CONFDENTIALITE

PARAMETRER LES COOKIES

=
—

Links

NN
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Campaign Summary

hotelbeds

Part of HBX Group

Campaign Deliverables

Production Data

White Label Features: Air France

AIRFRANCE #

Vilies du Sud - Des histoires & découvrir

A Amsta, redarrite w harfage se sencaetract Ss e i
Cagita

abe 36l par s QAT aremas, va ACATA wrtaticie

dyarmicue et son Ristsine marguste qul & flceas I Sud

e Etata-Ures. Entre Guvonsrrée ocabe, misbes

ripe e, Allarta iowe & Sicoss

amtiienatigon
un visage viret ot comlarearas i Sud
Otooureez Atlesta.

Phus 3 fouest, Springfield méss charme des pethes vies e
FiEhe patImatie Cunure, Bwec ses Musées, o5 spbciuts
Jocales ot 566 185 SCCURENSS QUi NvRoNt 3 Brosdre o
tenps denplor

Odcouez Sroalinsd

La 0l saveurs ot culture sa 1

En mabenr be tincs [Usc'D Kansas CRy, chcowres des
Quarters 3imes, en bertecus Wgandaite & une scene.
artisTque GyNEMIGL0 QU CrORNE re AMOZEhire Yiaree ot

 vie sorganise o
e srcTiecture oMbEMAtaUS ot spécialtes locales pleines
G0 Caractins, 13 vik Ged0 U AUROSENIN JUTENTQUE 6
24 et hisicis, GO 1 dekiie CIN

Déscouiaz Bakcn Rue

fw

AIRFRANCE #

Trouvez votre séjour idéal

Embarquez dés maintenant pour des vacances de réves

Dest Creckin Chackou m

2voyageurs, 1 chambre

Top destinations
DuBAl NEW YORK BANGKOK TOKYO
partez 12 dhcowvere s i UAsi vous ourrs ses Entro modernié ot
e Fexvavsgante portes vediion

LONDRES

BARCELONE ROME
Vibrez & fespagnole Goitez & 1a Dolce Vit Lacaphale ol

Une région. Des possibilités infinies.

s orume, -
Unis vous Ivit 3 savourer 565 savaurs, dcoutar 565 Nstolras et vivTe des aventures dont vous
vous souviendres ongtemps aprés a i voyage.

K, 19 souffle, une

communautés fieres de leur hértage

=

8 PAIEMENT SECURISE cov WOt €7 conTACT

o= @ v I8

«Pay Gray

MENTIONS LEOMES. ARNULER MA RESERVATION

~POUTIOUE DE CONFOENTIAUTE

PARAMETRER LES COOKIES

=

Marketing Data

fu

Links
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Campaign Summary Campaign Deliverables Marketing Data

Part of HBX Group

hotelbeds ‘ White Label Features: British Airways

baclubs

fu

baclubs

Find your perfect stay

Discover and enjoy amazing hotel deals

2wters, com

Top destinations

sancaow
a8

Book with Confidence

They are sid by ATOL (#11475] nd ABTA (¥YB90E) holser Pesfoctsay Trave L

ATOL number 11475

s oo ConTACT necRMATIY conTaCTUS

Links

NN
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Campaign Summary Campaign Deliverables Production Marketing Data Links

hotelbeds ‘ White Label Features: Corporate Benefits

B covoraovonins

. corporate benefits

Finden Sie Ihr perfektes Urlaubsangebot!
Tolle Hotelangebote und vieles mehr ...
2 Relsends, 1 Zmmer v
Unsere Top-Reiseziele
Fin Hauch des autheetischen
Mestrotie curm Hersachiag Sur srarbanaches Misk
1 M 0 ispormcton BCimaen ud iskaken
ettt nd e S St et aevers Seane,
{ecten Saaua kg
Exechen Sie Nastrdde
DUBAI NEW YORK BANGKOK TOKIO
et [ e okeeer e [ -8
eine extravagarie. amerkanischen Traum Proten Tradtion
T westhoh e SpringfioNd Kisestacrh e nd e
Eree Musmar,
niasende SuaBen laom dazv e, 025 Too 2o
e toen ured i ErRSechS 28 gefn
Eatahcion Sn Sarmatied
schmack und Kuftur sufelnandertreffon PARIS . ROM - LONDON .
Erteban Sie das Dolce Die Haugstadt mit
1 dams Fhuss weber niach Kanuas City, wo Wcendign Olo Stack i Lichaer Vit tsusend Facetien
Viarlad, wrgencires Burtuoa nd stem fotiasende Kertoen
[Eatdecken Ske Kansas.
Eine Region. Unendliche Mdglichkeiten.
dor
Siden dazu ein, seine Aromen 2 genieBen, seinen Geschichten 2u suschen und Abentever 2u
antacken, an die Sie sich noch iange nach hver Reise erinnern worden
Hiec warta autfod Malle & basonderer Moment: atembaraubande Natur, legendra Musik,
ervergesshétias Esaen i Tradinin, gupeigh von Ossaraiionen otier Germelnachatien /
s stosen Trodscnen Bt jede.
E<he dury ah, dan Getst der 519ck 21 vpdren
T s N i @ SICHERES BEZAMLEN acs HLFE UND KONTAXT KONTAKTIEREN SIE UNS

eRESSUM MEINE BUCHUNG STORMERIN

v @0 P

ATENSCHU!

PRAFERENZEN FUR COOKIES

T e
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Campaign Summary Campaign Deliverables Production Data Marketing Data

hotelbeds Booking Engine Featured Placement:
Top Highlights - November 2025

Welcome back, DAMIAN! Welcome back, DAMIAN! Welcome back, DAMIAN!

Search for hotels, transfers, experiences at Search for hotels, transfers, experiences a Search for hotels, transfers, experiences and more

Highlights

Manage your bookings Manage your bookings
Booking namber o e Docklignamber B S Booking number
News & tools News & tools News & tools

DESTINATION
NSPI

Our top partners

NN

North America
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hotelbeds | Booking Engine Featured Placement:
Top Highlights - January 2026

Part of HBX Group

Highlights

Manage your bookings

Manage your bookings Manage your bookings

Booking nueber e Booking number B L Booking number B8 o
R~ B e B e 6 e l {
News & tools News & tools News & tools
) o
-l cHanor ¢

~an X ) e N A ) ¥
5 4 -l CHAINOF © r P % -l CHAINOF ¥
+ffl- THE MONTH: : As = +fl- THE MONTHE s =% +ff): THE MONTH:

o IS0

T

Our top partners Our top partners Our top partners

Saidki Saidk Saidi

North

] E LATAM
America urope

NN
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Campaign Summary

hotelbeds

Part of HBX Group

Campaign Deliverables Production Data Marketing Data

Booking Engine Featured Placement:

Top Highlights - March 2026

Welcome back, DAMIAN!

Highlights

Manage your bookings

Booking number

News & tools

DESTINATION |
1

Our top partners

Welcome back, DAMIAN!

Welcome back, DAMIAN!

Highlights

Manage your bookings

Booking number

News & tools

Our top partners

North
America

Links

NN
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Campaign Summary Campaign Deliverables Production Data Marketing Data Links

Part of HBX Group

hotelbeds ‘ Bespoke Newsletter #1

HBX hotelbeds HBX hotelbeds HBX hotelbeds

GROUP

[ravelSouth

Ready to Discover Ready to Discover ¢Preparado para descubrir
the Authentic South? the Authentic South? el auténtico Sur?

What do your ¢ o your clients crave-hidden coast apes,

crave—hidde

mountain ad s, or flav ory? adventures, or flavors that toll a

The American South delivers all that and more The American South delivers all that and more

) exclusive offer:

the ordinary. From

5. ovory milo is a chi

Are you roa

orgot? Dive in Ara you ready to craft journeys theyll n

and:R

finite

Explora mas. Tu herramienta

Explore More. Your Ultimate Explore More. Your Ultimate Ahorra mas. imprescindible.

Save More. Planning Tool Save More. Planning Tool

o-to favorite for

NN

HOTELBEDS,

HB}GROUP

HOTELBEDS,

HBJ.GROUP

HOTELBEDS,

HB3.GROUP

North America
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Campaign Summary

hotelbeds

Part of HBX Group

Campaign Deliverables Production Data Marketing Data

‘ Bespoke Newsletter #2

HBX  hotelbeds HBX  hotelbeds

HBX hotelbeds

¢Buscas nuevas formas de inspirar

Procurando novas maneiras de inspirar Procurando novas maneiras de inspirar
seus clientes nesta primavera? seus clientes nesta primavera? a tus clientes esta primavera?

HBJGROUP HB3}GROUP HB3}GROUP

North America Europe LATAM

NN
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bedsanline

Part of HBX Group

ADDITIONAL
MARKETING
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bedsgnline ‘ Belt Banner

Part of HBX Group

vV V

We have the most You get access toa With our exclusive
,,

product portfolio that agreements, you get
provides you with
everything your in the most sought-
agents customers demand after destinations

Delight your clients' senses

TrovelSoutIR

e eion ot piavoursd IS

BOOK NOW

Partner of the Month



Campaign Summary

bedsanline

Part of HBX Group

‘ Belt Banner

Campaign Deliverables Production Data Marketing Data
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o
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¥

UK

Links

NN
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hotelbeds

Part of HBX Group

ADDITIONAL
MARKETING
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Campaign Summary Campaign Deliverables Production Data

Marketing Data

Part of HBX Group

hotelbeds ‘ Destination HUB Feature

HBX  hotelbeds it o HBX  hotelbeds s | s

DESTINATION INSPIRATION DESTINATION INSPIRATION

TOP HIGHLIGHTS TOP HIGHLIGHTS

PANAMA

PANAMA

FEATURED DESTINATIONS FEATURED DESTINATIONS

MEX41CAN MER CAN
CARIBBEAN CARIBBEAN

DESTINATION SPOTLIGHT DESTINATION SPOTLIGHT

OUR PREFERAED PARTNERS OUR PREFERRED PARTNERS
. CANADA'S . CANADA'S
expenence e 9 penence o 9
abudnabi (SN ALBERTA (@t Qo abudhani  (ESHE ALBERTA (@it Qo

HBY | hotelbeds HB3. | hotelbeds

GROUP

HBX  hotelbeds SO

DESTINATION INSPIRATION

TOP HIGHLIGHTS

PANAMA

FEATURED DESTINATIONS

MEX41CAN
CARIRBEAN

DESTINATION SPOTLIGHT

abu dhabi

"
. CANADA'S
G . :
abudnabi &S v (@etd Qo

HBY | hotelbeds

North America Europe

LATAM

Links

NN
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Campaign Summary Campaign Deliverables Production Data Marketing Data

CAMPAIGN ROOM NIGHT PRODUCTION REPORT

24/25 Oct - Apr 25/26 Oct - Apr
Destination Name CAMADA  MEXICO UK USA Total CAMADA  MEXICO UK US4 Total
Ashley - AR 2 0 0 a1 43 0 0 11 57 58
Blytheville - AR ag 0 2 400 450 36 0 0 349 385
East Camden - AR 7 0 o 26 33 33 o o 111 144
El Dorado - AR 194 0 0 420 614 101 0 2 569 672
Fayetteville - AR 456 65 11 3,056 3,598 566 26 a7 4,848 5,487
Forrest City - AR 145 0 1 294 440 53 o 1 592 BEG
Fort Smith - AR 139 0 a4 535 678 116 16 5 1,014 1,151
Grant - AR 25 0 o 153 178 a0 25 o 296 361
Harrison - AR 60 0 0 157 217 12 4 0 216 232
Hot Springs - AR 279 0 13 1,561 1,853 300 o 12 3,154 3,466
Howard - AR 15 0 o 17 3z 36 o 2 119 157
lonesboro - AR 196 4 0 BG4 1,064 284 0 5 1,608 1,897
Little Rock - AR 1,385 12 24 4,972 5,393 1,838 11 85 5,414 11,358
Magnolia - AR 2 0 o g5 B7 g o o 215 224
Mcgehee - AR 18 0 0 B4 82 20 0 0 131 151
Menticello - AR 23 0 o 76 99 g7 o o 316 403
Meountain Home - AR 50 0 o 170 220 59 o 1 301 451
Pine BIUFf - AR 210 0 0 191 401 109 1 2 253 365
Russellville - AR 97 0 2 346 445 a4 o 5 722 771
Searcy - AR 168 0 o 196 364 B4 4 2 454 554
Siloam Springs - AR 13 0 0 55 68 15 0 0 56 71
West Memphis - AR 137 0 g 458 614 722 o g 1,026 1,757
Total 3,679 g1 56 14,147 17,973 4,604 g7 199 25,921 30,811
71%
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Campaign Summary

INSIGHTS

The Bedsonline campaign delivered solid and consistent
performance across all activated markets during the period.

Display Ads generated strong traffic volumes across markets, more
than 42M pageviews. Engagement remained healthy, with average
time on page consistently above six minutes. CTR performance was
stable, ranging between 1.15% and 1.30%, reflecting steady interaction
with display formats across the campaign.

Email communications further strengthened campaign performance
across markets. Both bespoke email activations delivered strong
reach and healthy open rates, consistently exceeding industry
benchmarks and demonstrating strong engagement with the
messaging.

Overall, the combined performance of display and email channels
highlights an effective multi-channel activation, driving consistent
reach, engagement, and sustained interest throughout the campaign
period.

Campaign Deliverables Production Data Marketing Data

Links

DISPLAY ADS

Pageviews

16,065,663

bedsepﬁne

TIMELINE : OCTOBER 2025 - APRIL 2026

5,239,816

5,558,307

15,543,434

CTR

1.30%

115%

1.20%

1.20%

Average time on page

0:08:43

0:10:20

0:06:47

0:08:57

EMAIL COMMUNICATIONS

Bespoke email #1
Reach

Open rate

Bespoke email #2
Reach

1,327

14,571

Open rate

38.58%

4376%

34.15%

DOWNLOADABLE RESOURCES

Reach

1,249

274

553

1.238
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Campaign Summary

INSIGHTS

The Hotelbeds campaign delivered consistent and reliable
performance across all the period.

Display Ads supported strong visibility throughout the
campaign, generating solid traffic volumes across regions,
+27.7M pageviews. User engagement remained stable, with
average time on page indicating sustained interaction with
the content and CTR levels holding steady reflecting reliable
performance.

Bespoke emails activations delivered healthy open rates
across regions, demonstrating continued interest in the
messaging and strong engagement with email content.

Overall, the combined performance across display and email
channels highlights a well-balanced and effective multi-
channel strategy, driving consistent reach, engagement, and
visibility throughout the campaign timeline

Campaign Deliverables Production Data Marketing Data

Links

DISPLAY ADS

Pageviews

2,946,865

hotelbeds

12,458,714

TIMELINE: OCTOBER 2025 - APRIL 2026

12,383,725

CTR

1.20%

L15%

1.15%

Average time on page

0:05:14

0:07-46

0:03:05

EMAIL COMMUNICATIONS

Bespoke email #1

Reach

15,808

Open rate
Bespoke email #2

Reach

35.51%

33,80%

32.67%

Open rate

DOWNLOADABLE RESOURCES

255

1,156

1,229
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Links

Arkansas (Travel South) Bedsonline USA Microsite

Arkansas (Travel South) Bedsonline Canada Microsite

Arkansas (Travel South) Bedsonline Mexico Microsite

Arkansas (Travel South) Bedsonline UK Microsite

Arkansas (Travel South) Hotelbeds North America Microsite

Arkansas (Travel South) Hotelbeds Europe Microsite
Arkansas (Travel South) Hotelbeds LATAM Microsite

50


https://destinations.bedsonline.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.bedsonline.com/es/arkansas/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.bedsonline.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/arkansas/travelsouth/campaign/deals/
https://destinations.hotelbeds.com/en/arkansas/travelsouth/campaign/deals/
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