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I. Market Overview  
Interview with Fred Dixon, Head of Brand USA: Fred Dixon, President and CEO of Brand USA, used 
his recent visit to Germany to send a clear message: despite the current decline in German inbound 
travel to the United States, Brand USA remains fully committed to the market and is increasing, not 
reducing, its engagement. He expressed strong confidence that demand from Germany will recover, 
supported by the country's long-standing enthusiasm for the U.S., strong air connectivity, and close 
cooperation with travel advisors and tour operators, whom he described as more important than 
ever. Dixon praised the FIFA World Cup for showcasing the U.S. as a welcoming destination, 
highlighting smooth entry processes, strong infrastructure, and hospitality that countered negative 
perceptions. He sees it as the start of a “decade of sports,” with future events like the Olympics 
offering more chances to promote U.S. destinations. To ease travel concerns, Brand USA’s “Get Facts. 
Get Going.” initiative provides clear, up-to-date travel and border information. Dixon noted its strong 
reception among tour operators and advisors, who share the resources with customers, and 
confirmed it will stay current as policies evolve. Looking ahead, Dixon said Brand USA intends to 
expand its partnerships and marketing activities in the German-speaking markets, building on the 
five joint campaigns already underway with the travel industry. He also highlighted upcoming 
industry events, including Brand USA Travel Week in Amsterdam and international destination 
leadership meetings, as key platforms for strengthening collaboration. While it is still too early to 
fully measure the World Cup's impact on future bookings, Dixon noted encouraging signs of last-
minute demand this summer and believes positive word-of-mouth from visitors will gradually 
restore consumer confidence. His overall message was one of optimism: Brand USA remains 
invested in Germany for the long term and is determined to help the market return to growth. 
https://www.fvw.de/touristik/destination/interview-mit-brand-usa-chef-fred-dixon-brand-usa-
262792 
 

• Half-year review of the US inbound tourism: Despite controversies surrounding FIFA, the 
2026 World Cup in the US has delivered a positive tourism impact, with hotels in host cities reporting 
high double-digit revenue growth. Brand USA praised the country’s infrastructure and hospitality, 
though the influx of international fans has had a mixed effect on visitor numbers. Provisional June 
arrival data from the US Department of Commerce shows South America as the only major region to 
see a 4% increase, while Western Europe (-0.7%) and Asia (-6.7%) experienced declines. Among 
participating nations, the UK, Colombia, and Ecuador stood out with strong growth, while countries 
like Germany (-19.8%) and South Korea (-30.9%) saw significant drops in visitors. Over the first six 
months of 2026, the US recorded 15.2 million overseas arrivals, reducing the shortfall to 4.3% 
compared to 2025. However, the top 20 overseas markets remain 3.1% below 2025 levels, with 
Germany and South Korea struggling the most—Germany’s shortfall widened to 14.3%, and South 
Korea’s to 14.9%. A significant World Cup effect is unlikely to emerge until August, when August and 
later figures could reveal whether US inbound tourism has stabilized or continued its downward 
trend. 
Half-year review of the USA: US inbound tourism – the impact of the World Cuply Report 3  
 

  

https://www.fvw.de/touristik/destination/interview-mit-brand-usa-chef-fred-dixon-brand-usa-262792
https://www.fvw.de/touristik/destination/interview-mit-brand-usa-chef-fred-dixon-brand-usa-262792
https://www.fvw.de/international/data-analysis/half-year-review-of-the-usa-us-inbound-tourism--what-impact-will-the-world-cup-have-262914?utm_source=%2Fmeta%2Fnewsletter%2Ffvwinternational&utm_medium=newsletter&utm_campaign=nl11459&utm_term=a78a682a2a2301885bdaad0eb18dc8b6
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II. Executive Summary  
  

❖ Introduction of TSUSA in the DACH market 
GCE contacted all travel, trade and media partners and informed them about the new point 
of  German-speaking contact for TSUSA and proactively encouraged future cooperation. 
 

❖ 2026 International Showcase  
GCE recruited 15 German and Swiss tour operators representing a large variety of business 
segments, 
sales channels and customer target and 1 important trade journalist. The response from 
both the trade press and tour operators was overwhelmingly positive, with demand 
exceeding the available capacity and indicating that additional invitations could have been 
successfully accommodated. 
 

❖ 2026-27 Tour Operators X TSUSA Project Plans  
Master marketing agreements with 6 important tour operators in Germany and 
Switzerland have been signed to promote TSUSA in the German speaking travel market. 
GCE contacted all partners to discuss the next steps and align on the planned course of 
action. 
 

❖ Creation of the annual plan 
Development and presentation of the annual plan for the DACH-Markets 

 

III. Travel Trade Activities  
FY26 Trade events or marketing highlights with Tour Operators 

 
Event/Action Contact Person Activity/Activation Follow Up/ 

Next Step 

CANUSA Becci Marks Campaign Kick-off 
and preparation  

ongoing 

CRD Pia 
Hambrock 

Campaign Kick-off 
and preparation 

II 

Fairflight Laura Thum Campaign Kick-off 
and preparation 

II 

America 
Untlimited 

Timo Kohlenberg Campaign Kick-off 
and preparation 

II 

Knecht Reisen Anja Meier Campaign Kick-off 
and preparation 

II 

Go2 Travel Robin Engel Dealing on SoW II 
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IV. Newsletters & Sales Calls  
Trade monthly Newsletter: share inspirational content, event calendar, must-do attractions, 
and new travel suggestion with trade partners. 
 
Newsletter 
No newsletter was drafted or distributed during the reporting period. This aligns with the 
established editorial calendar, which does not schedule newsletter activities for July and 
August. Regular newsletter communications are planned to resume in September. 
Preparations for upcoming communications will continue ahead of the September launch, 
with content and imagery provided by the participating states serving as the basis for future 
newsletter editions. 
 
Media and Sales Calls:  
 
❖ Representation of TSUSA at Consul General celebrations for July 4 at private residence of 

US Consul general  

❖ Meeting with Elisabeth Walsh, US Commercial Service 

❖ Meeting with United Airlines Sales Director Germany, Torsten Lettnin 

❖ Meeting with British Airways Sales Director Germany, Thomas Rosenkranz 

❖ Representation of TSUSA at Brand USA celebration on July 8, meeting the team, 

individual talk with Fred Dixon 

❖ Meeting with Editor and Sales Team from America Journal and listing to cooperation 

opportunities 

❖ Supporting North Carolina Governors tour in Frankfur with organizational support 
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V. PR & media activities  
Contacts with the media, meetings, releases, coverage opportunities, clipping, press trips. 
 
Press releases and Media contacts. 
 
2 Press releases were sent out: 
 

❖ On June 8th, GCE created and distributed a press release to 162 key targeted TRADE media 
in Germany, Austria and Switzerland: TravelSouth Announces DACH Partnership 

 

 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
This resulted in the following clippings: 
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❖ On July 28th, GCE created and distributed a press release to 1,293 key targeted CONSUMER 

media in Germany, Austria and Switzerland: America’s underrated dream destination 
 

 
This resulted in the following clippings: 
 

 
Amerikas Süden rückt als Fernreiseziel stärker in den Fokus - Wissen, was im Tourismus 
los ist! 
 

https://www.tourexpi.com/de-intl/news.html~nid=217869&u=288ea0bcc9167a408a0262f34901a2be&frmnw
https://www.tourexpi.com/de-intl/news.html~nid=217869&u=288ea0bcc9167a408a0262f34901a2be&frmnw
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Additional clippings: 
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Alabama: Ab in den Süden | GolfPunk 

  

https://www.golfpunk.de/travel/alabama-ab-in-den-sueden-a3166/
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VI. Social Media  
 
Content 
Global communication published XX Facebook and Instagram posts in July, with a selection 
of highlights and events such as Culinary/Food & Libations (North Carolina, South Carolina), 
Neighborhoods and Attractions (Louisiana, 
Tennessee), Festivals & Events (Alabama, Kentucky), Nature (Mississippi) and Sports 
(Atlanta, Missouri). 

▪ Access Allowance to GCE end of July 
▪ Activation starts in August 

 
 
GCE Trade Facebook Group 
GCE regularly posts in an own GCE trade Facebook group “GCE - Infos für die Reisebranche” 
with 705 members (travel agents & product managers) updates, news, and inspirational 
content about the GCE destination clients. In July, GCE shared 1 post about TSUSA. We 
introduced TSUSA as a new GCE client. 
 
 

 

https://www.facebook.com/groups/gceinfosfuerdiereisebranche/
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VII. Visit USA Germany membership  
Meetings, Newsletter, Workshops update, Consumer shows, E-learning, and projects. 
 

Source Activity/Activation Follow Up/ 
Next Step 

VUSA Various CMT Talks Waiting for final 
information 

   
   
   

 
 
 


