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France FY26 Annual Report Executive Summary 
(Travel South USA) 

 

I. Trade Activities 

1. Trade Newsletters 

• 10 newsletters were distributed between September 2025 and June 2026, each promoting all 10 TSUSA destinations at least five 
times. 

• Themes ranged from Holiday Traditions in the American South, Biking & Hiking in the Outdoors, Spooky, Sweet, and Savory October 
Eats & Drinks, The Food with a Side of Music, BBQ to Meat & Threes Honoring Civil Rights Legacies, What’s New & Noteworthy in 
the South for 2026 and more. 

• Average open rate: 26.90% (highest in October 2025 with 40.29%). 
 

2. Trainings, Co-ops & Events 

• 93 trade meetings and 504 agents trained. 

• Customized online training sessions were delivered to agencies like Experts Travel US, Terres d’Aventure, Envol Espace, Evasion 
Forever Voyages.  

 
3. Key Trade Events 

• Pan-European Travel South USA Mission in Paris (March 2026): TSUSA delegation hosted meetings, food activation, cocktail 
reception with over 30 key trade and media French companies to discuss strategic product development, marketing collaboration and 
targeted media outreach.  

• Travel South USA International Showcase (Kansas City, December 2025): 6 French buyers + 1 trade journalist participated; 
strong feedback. Coverage by Tourmag resulted in 2 dedicated articles and 2 videos highlighting the show and TSI 2025 host city 
Kansas City, MO.  

• Various B2B roadshows and trainings (Metz, Strasbourg, Lyon, Cholet): engaged 80+ travel professionals. 

• TSUSA-dedicated B2B Webinar with JetBlue France: 98 participants.  
 

4. Visit USA France Partnerships 

• Attended 2 workshops in Le Havre, Lyon and the Visit USA Training Day (November 2025): 150+ participants. 

• Membership e-learning program: 846 professionals engaged (+38% vs 2024); 240 reached Expert level. 
 

 

II. Media Activities 

1. Performance Highlights 

• 176 articles published, reaching 92.3 million impressions. 

• Notable surges in November 2025 (18.9M) and April 2026 (22.1M). 

• Publications include Tourmag, Prestige magazine, Easy Voyage, Le Figaro, GEO, Paris Match… 
 

2. Press Releases 

• 10 press releases were issued, each featuring 5 TSUSA states. 

• Topics matched trade newsletter themes. Average open rate: 29.6% (highest in October 2025 with 43.36%).  
 
3. Media Awards  
Two nominations for Travel South USA:   
- ‘Atlanta, la vibrante capitale économique du Vieux Sud’ by Dominique Krauskopf for Voyager Magazine (Travel South USA and                
Rhythms of the South).  
-‘Ozarks, le sud méconnu du Missouri : carnet de route entre grands espaces, route 66 et bonnes tables’ by Vincent Charretier for 
Masculin.com (Travel South USA and Missouri) 

 
3. Out-of-Scope Initiative 

• Global Media Week: Hosted 5 top French journalists from publications like Art(s) Magazine, Yonder, Escapade Magazine, Touristica, 
Jogging International for Arkansas, Louisiana, Mississippi, South Carolina and Tennessee trips. 
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III. Social media 

• In-market social content creation and amplification on Facebook and Instagram dedicated French pages. 

• 105 Facebook posts and 104 Instagram posts published between August 2025 and June 2026.  

• 11 posts created for each GPP destination.  

• 222,079 Reach and 266,787 Views generated with consistent paid amplification. 
 

 

IV. Consumer Activities 

Consumer Fair – Le Salon des Voyages (Clermont-Ferrand, February 2026) 

• 2-day consumer show dedicated to Tourism & Outdoor. 

• BWC engaged directly with 100+ potential travelers and repeaters to the USA and the South.   

• 80 copies of the Visit the USA Travel South French Guide and destination maps distributed.  

• Over 50% of visitors had travel projects in 2026/27. 
 

 

V. Conclusion & FY26-27 Outlook 

Observations: 

• Increasing interest in visiting destinations offering authentic, meaningful experiences. 

• Travelers prioritize quality experiences over quantity and seek destinations that offer strong emotional resonance. 
 

Market Context: 

• 2024: nearly 1.6M French travelers to the U.S.  

• Global headwinds remain, but optimism is strong due to: 
o Very favorable exchange rate 
o Lower prices (air)  
o Hotel & flight availability 
 
Strategic Priorities for FY27: 

• Maintain the shared services model. 

• Expand the “Welcome All Y’all” message. 

• Maintaining Travel South USA’s visibility in an increasingly competitive environment. 

• Participation in the TSUSA Showcase (Nashville, Nov/Dec 2025) - Recruitment completed (9 operators confirmed). 

• Participation in TSUSA Global Media Marketplace (Bentonville, AR, April 2027). 
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I. Trade Activities.   
 
 

1. Trade Newsletters 

BWC created and shared a monthly Newsletter (total of 10 from September 2025 to June 2026) to the Trade 
industry, highlighting the 10 Travel South USA destinations 5 times each throughout the year.   
Average opening rate: 26.9% 
 

September 2025: Biking & Hiking in the Outdoors: What’s in Your Picnic Basket? 
Contacts: 1,532 

Open rate: 30.82% 
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October 2025: Trick or Treats: Spooky, Sweet, and Savory October Eats & Drinks 
Contacts: 1,555 

Open rate: 40.29% 
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November 2025: Festivals in 2026: The Food with a Side of Music 
Contacts: 1,559 

Open rate: 23.83% 
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December 2025: Holiday Traditions in the American South 
Contacts: 1,559 

Open rate: 26.22% 
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January 2026: Hit the Road: What’s New & Noteworthy in the South for 2026 
Contacts: 1,534 

Open rate: 23.78% 
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February 2026: Soul Food: BBQ to Meat & Threes Honoring Civil Rights Legacies 
Contacts: 1,530 

Open rate: 22.02% 
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March 2026: Sports Scores Big with Foodies: Tailgating to Stadiums 
Contacts: 1,520 

Open rate: 24.87% 
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April 2026: Gardens & Grilling: Southern Flavors in Full Bloom 
Contacts: 1,539 

Open rate: 24.15% 
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May 2026: The Roots of Southern Food & The Bounty of the Sea 
Contacts: 1,570 

Open rate: 23.09% 

 

 

 

 

 

 

 

                  Travel South USA | France 

             FY26 GPP Annual Report 13 



 

 

June 2026: It’s June Potluck: Anything Goes! 
Contacts: 1,629 

Open rate: 22.97% 
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2. Trainings, Trade Co-ops & Events 
  

❖ FY26 cumulative KPI’s.  
 

Months Trade Meetings Number of Agents Trained 

July 2025 5 2 

August 2025 11 0 

September 2025 11 32 

October 2025 10 34 

November 2025 6 43 

December 2025 9 112 

January 2026 11 37 

February 2026 5 53 

March 2026 7 74 

April 2026 4 0 

May 2026 6 38 

June 2026 8 79 

Total FY26 93 504 

 
On top of the monthly sales calls, workshops and trade events, BWC provided customized online training sessions:  

• Expert Travel USA (2 participants). 
 

 

• Envol Espace (2 participants).   
 

 

• Terres d’Aventure (1 participant). 
 
 

• Evasion Forever Voyages (1 participant). 
 
 

• JetBlue France (98 participants).  
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❖ 2026 Pan-European Sales Mission, March 15-17, 2026 (Paris, France) 
 
From March 15th to 17th, 2026, BWC welcomed twenty-nine Trade and Media delegates representing the following 
destinations and TSUSA partners: 

• Alabama Tourism Department. 

• Atlanta CVB.  

• Coastal Mississippi. 

• Country Music Hall of Fame and Museum.  

• Discover South Carolina.  

• Explore Louisiana. 

• Kentucky Department of Tourism. 

• Lafayette CVC. 

• Louisville Tourism. 

• Memphis Tourism.  

• New Orleans & Company.  

• Visit Baton Rouge.  

• Visit Kansas City.  

• Visit Lake Charles.  

• Visit Mississippi. 

• Visit Missouri.  

• Visit North Carolina.  

• Visit Raleigh. 

• Tennessee Tourism.  

• Travel South USA. 
 
BWC prepared and coordinated the mission through the following components and actions:  

• Hotel check-in and check-out dates, reservation link and payment process.  

• Confirmation of the Vin & Marée Montparnasse restaurant with private room for Sunday March 15 th, 2026, 
delegation dinner, with menu choices. 

• Venue choice for March 16th, 2026, space layout (welcome area, dedicated destination corners for trade 
appointments, dedicated meeting room for media appointments) furniture and plants, sound and video 
material, on-site delivery process. 

• Food and beverage menu choices.  

• Customized official invitations to trade, media and key industry partners.  

• Creation of a printed welcome booklet for each delegate, gathering logistic information and the 3-day event 
layout, along with company profiles for trade and media meetings.  

• Creation of new large-format roll-up banners and a photocall backdrop with the new TSUSA branding.   

• Creation of all-state video for on-screen display during the event.  

• Creation of table easels for each corner, with all partners’ logos. 

• Creation of photocall accessories: branded direction signs (arrows) with all partners’ logos.  

• Design, rate quote and order for the Rhythms of the South-branded gift bags offered to each industry guest.  

• Meetings with the Chef’s PR team to prepare the morning culinary activation.   

• Reservation of two professional photographers (one in the morning and one for the evening cocktail).  

• Pre-mission meetings with tour operators and media to explore product development and marketing needs. 

• Personalized appointment scheduling for all the March 16th meetings.  

• Badge creation for all delegates and guests.  

• Transportation and escort for the visit of Eurosport France headquarters.  
 
 
Sunday, March 15th, 2026 - Hosted dinner in Paris.  
BWC organized and escorted the welcome dinner at Vin & Marée Montparnasse restaurant on March 15th, 2026. The 
delegation was informed of Monday, March 16th event’s layout and guidelines, and BWC provided a welcome mission 
booklet for each delegate, gathering all necessary information.  
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Monday, March 16th, 2026 - A full day of Product, Content & Innovation meetings.  
 
1. Culinary activation with American Chef Mashama Bailey (Media & Trade) 
Travel South USA welcomed Paris-based and critically acclaimed American Chef Mashama Bailey.  
A leading figure in American gastronomy, named "America's Best Female Chef in 2022" by the prestigious 
James Beard Awards, she has settled in Paris to open her restaurant L’Arrêt by The Grey in 2025. Mashama 
Bailey embodies a cuisine that combines the best of the southern art of living and gastronomy, inspiring a 
fusion of the American harbour city culinary traditions and the spirit of a French neighborhood bistro. The 
Cheffe prepared a special southern dish for guests to share and shared her passion for the South and for her 
cuisine through media interviews.  
 
2. Trade and media one-to-one meetings.  
Ahead of the mission, BWC discussed with tour operators and key media to schedule and coordinate over 130 
individual meetings on March 16th, for a total of 19 tour operators and 13 media outlets. Two meeting sessions 
were available to guests, one in the morning (10:30 AM to 12:30 PM – 5 slots) and one in the afternoon (2:00 
PM to 5:40 PM – 9 slots).  
 
List of tour operators:  
Amerigo 
Amerigo 
Back Roads 
Cali'fun  
Ceetiz 
Cercle des Voyages 
Comptoir des Voyages 
Jetset Voyages 
Kuoni France 
Kuoni France 
Les Maisons du Voyage 
Marco Vasco 
Nautil 
Partir aux Etats-Unis 
Terres d'Aventure 
Visiteurs 
Visiteurs 
Voyage en Français 
Toundra Voyages 
 
List of media outlets:  
GEO Magazine 
AR Le Mag 
Radio France/France Culture 
Courants d'Air 
InfoTravel 
Luxury Guide / Evasion des sens 
Elle, Lonely Planet 
Les Hardis, Gault&Millau 
L'Indigo, InfoTravel, Class Tourisme 
Marmiton 
Délices/Cuisine et Vins de France 
Popcorn.paris 
Limitlesssecrets 
 
3. Southern cocktails & live music with key industry partners.  

From 6:30 PM to 8:30 PM, the TSUSA delegation and BWC welcomed meeting attendees and key industry 
representatives to a cocktail with live music (Tennessee musician Pryor Baird), food and beverage with a southern 
touch, networking and strategic discussions, prize draw with TSUSA destinations’ gift backets.   
 
Tuesday, March 17th - Visit to Eurosport France headquarters and business presentations. 
BWC handled private transportation and escorted the delegation to the Eurosport France headquarters in Western Paris 
suburb. The goal was to explore the communication and marketing ecosystem of Europe’s #1 sport broadcasting group 
and visit their on-site TV broadcast infrastructure and system. 
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Final attendance: 52 travel professionals (guest list): 
 
Company Name  Attendee Name(s) 
 
TRADE  
Amerigo  Nathalie Delame 
Amerigo  Ingrid Caro 
Back Roads  Nadège Peccavet 
Back Roads  Delphine Berteuil 
Cali'fun   Virginie Gines 
Ceetiz  Elisa Cousin 
Cercle des Voyages  Antony Enault 
Cercle des Voyages  Laura Ledoux 
Cercle des Voyages  Line Archambault 
Comptoir des Voyages Marine Barrault 
Comptoir des Voyages Emma Lepetit 
Comptoir des Voyages Laurence Duchemin 
eDreams-Odigeo  Julie Madjarian 
eDreams-Odigeo  Céline Dérouillat 
Expedia TAAP France Quentin Del Bergiolo 
Go West Tours  Benjamin Bertho 
Hotelbeds  Aaron Boyd 
Jetset Voyages  Valérie Heurtel 
Kuoni France  Charline Lambert 
Kuoni France  Leo Legall 
Les Maisons du Voyage Nadège Ruiz-Brousseau 
Marco Vasco  Florence Cusset  
Marco Vasco  Caroline Jaffres  
Marco Vasco  Dominique Semedo 
Marco Vasco  Claire Hall 
Nautil  Grégory Bailleul 
Partir aux Etats-Unis  Olivier Pulcini 
Terres d'Aventure  Sylvain Mer 
Visiteurs  Pauline Mornet  
Visiteurs  Margaux Didier 
Voyage en Français  Marlène Perillat  
Toundra Voyages  Geoffrey Duval 
 
AIRLINES & INSTITUTIONS  
Icelandair  Juliette Desmul 
Visit USA France  Delphine Aubert 
Visit USA France  Rémi Vénitien 
US Embassy France  Valérie Ferrière 
US Embassy France  Zalen Robinson  
Brand USA France  Stéphanie Duguen 
 
TRAVEL MEDIA 
GEO Magazine  Anne-Laure Pineau 
AR Le Mag  Sandrine Mercier 
Radio France/France Culture Marie Sorbier  
Courants d'Air  Philippe Guersan 
InfoTravel  Caroline Nabais 
Luxury Guide / Evasion des sens Anne-Laure Boureille 
Elle, Lonely Planet  Pauline Weiss 
Les Hardis, Gault&Millau Tiana Salles 
L'Indigo, InfoTravel, Class Tourisme Catherine Gary 
Marmiton  Diane Hayoun 
Marmiton  Camille Chassagne Virol 
Marmiton  Nadège Lapko 
Délices/Cuisine et Vins de France Maeva Destombes 
Popcorn.paris  Johnny Boghossian 
Limitless secrets  Ophélie Schaffar 
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On-site visibility for Travel South USA 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                  Travel South USA | France 

             FY26 GPP Annual Report 19 



 

 

Photos of the mission 
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❖ International Showcase, December 1-4, 2025 (Kansas City, MO) 
 
BWC recruited 6 buyers and 1 trade journalist to attend the 2025 Travel South Showcase in Kansas City, Missouri. All 
the participants shared very positive feedback about their experience including the post-fam tour, stay in Kansas City 
and marketplace meeting sessions.  

 

Company name Delegate Title Fam trip destination 

Back Roads Delphine Berteuil Product Referent 
Beats of Memphis to Music City Vibes: Tennessee 
Sounds Perfect 

Caractères d’Amériques Caroline Compain Product Manager 
Get Your Kicks: A Missouri Route 66 Road Trip 
Adventure 

Les Grandes Évasions 
(Évasion USA) 

Manon Cherel Product Manager 
Beer, Baseball, Blues & A Little Bit of Route 66 – A 
True St. Louis Experience! 

NAAR Voyages Fanny Pousson Product Referent 
Get Your Kicks: A Missouri Route 66 Road Trip 
Adventure 

Partir aux États-Unis Olivier Pulcini Founder & CEO Art & Adventure in Arkansas 

Yucaipa Voyages Pauline Carpier Founder & Director 
Beats of Memphis to Music City Vibes: Tennessee 
Sounds Perfect 

Tourmag Amélia Brille Journalist  Kansas City, Missouri 

 
-Ambassador award-winning companies & photos of the events 

 
• Back Roads, represented by Delphine Berteuil, received the 2025 Travel South USA Ambassador 

Award for their continuous support in promoting the South over the years.  
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-Trade Media coverage by Tourmag (articles & videos) 
 
BWC recruited Amélie Brille, a freelance trade journalist who works for Tourmag travel trade media. Amélie had a full 
discovery of Kansas City, thanks to the visits and tours she participated in.  
Tourmag released two digital articles, two videos and newsletter inserts: 

• One article and video covering the 2025 TSUSA Marketplace, including Liz Bittner’s interview, TSUSA 
President and CEO, recorded on December 2nd, 2025, on the show’s Marketplace.  
Link to article : Kansas City, l’inattendue capitale du Midwest à explorer avant la Coupe du monde 

                           Link to video: Kansas City, entre histoire et passion du sport 
 

• One article and video covering the city of Kansas City, Missouri.  
Both contents were promoted in several Tourmag’s weekly Newsletters to the trade industry in 
December 2025.   
Link to article : Coupe du Monde, Route 66 : le Travel South USA 2025 met en lumière le potentiel 
touristique du Sud des États-Unis 

                           Link to video: Le Sud des États-Unis en force à Kansas City pour l’International Showcase 2025 
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https://www.tourmag.com/Kansas-City-l-inattendue-capitale-du-Midwest-a-explorer-avant-la-Coupe-du-monde_a129796.html?utm_medium=newsletterdestimag&utm_source=newsletterdestimag&utm_campaign=destimag-2025-12-18
https://www.youtube.com/watch?v=6odZQsL1Yiw
https://www.tourmag.com/Coupe-du-Monde-Route-66-le-Travel-South-USA-2025-met-en-lumiere-le-potentiel-touristique-du-Sud-des-Etats-Unis_a129679.html
https://www.tourmag.com/Coupe-du-Monde-Route-66-le-Travel-South-USA-2025-met-en-lumiere-le-potentiel-touristique-du-Sud-des-Etats-Unis_a129679.html
https://www.youtube.com/watch?v=DdIrtBxONzI
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❖ Trade B2B Roadshow Training & Dinners with NAAR Voyages (Metz & Strasbourg, October 2025). 
 

As part of the FY26 plan of Trade actions, BWC participated in two NAAR Voyages B2B Training Events in the cities of 
Metz (October 28th) and Strasbourg (October 30th).   
The two events gathered a total of 28 travel agents from top-tier distribution networks including Sangio Horizons, Prêt 
à Partir, Euro Mozelle, Josy Tourisme, Voyages Bentz, Norest Voyages, Transport Jacky, Voyages Mugler, Leclerc 
Voyages, Havas Voyages, Fox Travel. 
Format : 

✓ 1-hour presentation on the TSUSA destination assets and not-to-miss attractions.  
✓ On-site signage (roll-up). 
✓ French TSUSA 1.15-minute video. 
✓ French TSUSA Travel Guides, note maps and giveaways.  
✓ Seated dinners with Q&A sessions.   

BWC received very positive feedback on the presentation and interest in the Southern destinations, resulting in several 
rate quote requests for the NAAR team.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

❖ Trade B2B Workshop with Air Canada (Lyon, November 5th, 2025).  
 
BWC attended the Air Canada annual Trade Workshop in Lyon (Southeast of France) on November 5th, 2025.  
A record 250+ travel professionals from the Lyon Metropolitan area and 52 exhibitors were present at the show and 
BWC met with 21 local tour operators and travel agency networks staff members such as: 
Ailleurs Voyages (Villeurbanne), Kuoni France (Lyon agency), Blanc Indigo, Voyamar (Marrietton Développement), Bleu 
Voyages Selectour, West Euro Bikes, Leclerc Voyages, Havas Voyages. 
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❖ Trade Webinar with JetBlue France (December 9th, 2025).  
 

On December 9th, 2025, BWC partnered with JetBlue France to provide a TSUSA-dedicated webinar, highlighting 
JetBlue’s air connectivity and offer to the South and key pillar messaging for the TSUSA destinations.  
Total of registered participants : 132.  
Number of live attendees : 86.   
Replay views : 12.  

 

 

 

 

 

 

 
❖ Trade B2B Roadshow Training & Dinner with Visiteurs (Cholet, February 10th, 2026).  

 
As part of the FY26 plan of trade actions, BWC participated in the February 10th, 2026, B2B training event with Visiteurs, 
gathering a total of 29 travel agents from top-tier distribution networks including Carrefour Voyages, Chaigneau 
Voyages, Havas Voyages, Préférence Voyages, Richou Voyages, Scodec Tourisme, Transval, TUI Store, Voyages 
Leclerc, Nombalais Evasion. 
Format : 

✓ 1-hour presentation on the TSUSA destinations assets and not-to-miss attractions.  
✓ On-site signage (roll-up). 
✓ French TSUSA 1.15-minute video. 
✓ French TSUSA Travel Guides, note maps and giveaways.  
✓ Seated dinners with Q&A sessions.   

BWC received very positive feedback on the presentation and interest in the Southern destinations.  
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3. Visit USA France Trade activities 
 
❖ Visit USA 2025 Trade Workshops (Le Havre & Lyon). 

 
BWC attended two of the 2025 annual Visit USA France trade workshop on behalf of Travel South USA, in Le Havre 
(November 25th, 2025) and Paris (December 11th, 2025).   
  
Le Havre 
On November 25th, BWC attended the Visit USA France B2B Workshop in Le Havre (North of France) on behalf of 
Travel South USA, with on-site branded material (roll-up, giveaways and French documentation) and a PowerPoint 
presentation. 
Final attendance: 38 travel professionals.  
 
BWC met with the following local companies: Réflexes Voyages, Hangard Voyages, Leclerc Voyages (Honfleur), 
Promovacances, Leclerc Voyages (Gonfreville), Périer Voyages.  
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Lyon 
On December 11th, BWC attended the Visit USA France B2B Workshop in Lyon (southeast of France) on behalf of 
Travel South USA, with on-site branded material (roll-up, giveaways and French documentation) and a PowerPoint 
presentation. 
Final attendance: 114 travel professionals.  
 
BWC met with the following local companies: Esprit Libre Voyages, Voyamar, Voyageurs du Monde, Carrefour Voyages, 
Resaneao, La Fonderie Voyages, Interka l’air, La Route des Voyages. 
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❖ Membership E-learning program.  

 
The 2024/2025 statistics for the V10 version that ran from October 2024 through December 2025:  

• 846 Trade professionals and US specialists connected to the program. 

• 240 of them (28.36%) reached the Expert level. 

• 174 of them (20.56%) entered the 1st Class Club. 

 
BWC updated three TSUSA modules (Alabama, North Carolina and South Carolina) and created a new one (Rhythms 
of the South) for the V11 that started running in February 2026.  

 
❖ Membership Trade & Media Newsletters.  

 
BWC provided a monthly content in both French and English to promote the Travel South USA destinations. One state 
was highlighted every month featuring a dedicated topic and/or area included in the Visit USA Newsletter that goes out 
to an average of 8,400 Trade contacts and 1,250 Media partners.  
 
   September 2025 - South Carolina                October 2025 - Kentucky                   November 2025 - North Carolina 

 

 
 

 

 

 

 

 
                          December 2025 - Alabama                                     January 2026 - Rhythms of the South                     
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                    February 2026 - Kentucky                                          March 2026 - Louisiana                         

 

 

  

 

 

 

 

 
                           April 2026 - Missouri                                          May 2026 - Tennessee                     

 

 
 

 

 

 

 

 

 

 

 

 

 

 

                                            Average open rate: 26.9% 
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❖ Additional Consumer Newsletter.  

Travel South USA was given extra visibility with a 250-word article included in a B2C newsletter sent to 43,500 
Consumer contacts and 7,400 Trade contacts in November 2025. The goal was to highlight one or several lesser-known 
sites in each TSUSA destination.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Consumer open rate: 22.9%. 
Trade open rate: 35.6%. 
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❖ Membership Web Banners (calendar year).  

BWC and Visit USA put together a calendar to promote 1 destination every month throughout the year 2026. The 
banners created with the new TSUSA branding invite travelers to visit with a new welcome message and impactful 
imagery. BWC ensured that the state’s rotation order was reversed compared to 2025.  

 

 

 

 

 

 

 

 

 

 

Months States 

March 2026 Mississippi 

April 2026 South Carolina 

May 2026 North Carolina 

June 2026 Tennessee 

July 2026 Missouri 

August 2026 Rhythms of the South 

September 2026 Alabama 

October 2026 Kentucky 

November 2026 Louisiana 
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II. Media Activities.   
 
1. Cumulative KPIs 
 
Clipping: BWC updated CoverageBook daily with every relevant press article that promotes the Travel South 
destinations. It includes print, online, TV and Radio Travel, Culture or History-oriented media with their global audience 
figures, monthly or unique visitors, number of views and impressions.  
 

Months Media Meetings Number of articles published 
Estimated Coverage 

impressions 

July 2025 3 9 282,680 

August 2025 4 10 2,877,330 

September 2025 8 13 8,594,740 

October 2025 9 21 13,774,262 

November 2025 6 20 18,947,840 

December 2025 9 19 6,675,200 

January 2026 8 11 4,428,120 

February 2026 6 21 3,117,295 

March 2026 4 9 3,196,680 

April 2026 5 20 22,158,410 

May 2026 4 9 1,597,400 

June 2026 6 14 6,652,900 

Total FY26 72 176 92,302,857 

 
Examples of publication highlights in FY26 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

2. Press releases 
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2. Press releases 
 

BWC produced 10 press releases from September 2025 to June 2026, highlighting the contents provided by the States 
every month and/or selecting information on what is important and relevant for the French editorial landscape. Each 
State was featured 5 times throughout the fiscal year.  
Average opening rate: 29.6% 
 

Months States featured Theme 
Number of 
journalists  

Open 
rate 

September 2025 
Rhythms of the South, Kentucky, 
North Carolina, Alabama, Mississippi 

Biking & Hiking in the 
Outdoors: What’s in Your 
Picnic Basket? 

587 32.08% 

October 2025 
South Carolina, Tennessee, 
Missouri, Louisiana, Mississippi 

Trick or Treats: Spooky, 
Sweet, and Savory October 
Eats & Drinks 

583 43.36% 

November 2025 
Rhythms of the South, Kentucky, 
North Carolina, Alabama, South 
Carolina 

Festivals in 2026: The Food 
with a Side of Music 

572 22.81% 

December 2025 
Louisiana, Kentucky, Tennessee, 
Mississippi, North Carolina 

Holiday Traditions in the 
American South 

572 29.21% 

January 2026 
Rhythms of the South, Mississippi, 
Alabama, South Carolina, North 
Carolina 

Hit the Road: What’s New & 
Noteworthy in the South for 
2026 

557 28.14% 

February 2026 
Missouri, Louisiana, Tennessee, 
Kentucky, South Carolina 

Soul Food: BBQ to Meat & 
Threes Honoring Civil Rights 
Legacies 

627 31.50% 

March 2026 
Rhythms of the South, Missouri, 
Alabama, North Carolina, Kentucky 

Sports Scores Big with 
Foodies: Tailgating to 
Stadiums 

626 26.66% 

April 2026 
Tennessee, Missouri, Louisiana, 
Mississippi, South Carolina 

Gardens & Grilling: Southern 
Flavors in Full Bloom 

631 22.60% 

May 2026 
North Carolina, Alabama, 
Mississippi, South Carolina, 
Louisiana 

The Roots of Southern Food 
& The Bounty of the Sea 

610 28.15% 

June 2026 
Rhythms of the South, Missouri, 
Tennessee, Kentucky, North 
Carolina 

It’s June Potluck: Anything 
Goes! 

561 27.53% 

 

3. Visit USA France Media activities 
 
2026 Travel Media Awards. 
As a member of Visit USA France, Travel South USA was enlisted in the Media Awards Contest that celebrates the 
most acclaimed press articles promoting the USA on the French market.  
Travel South USA had two nominations:  

• Visit USA Media Award category:  
‘Atlanta, la vibrante capitale économique du Vieux Sud’ by Dominique Krauskopf for Voyager Magazine (Travel 
South USA and Rhythms of the South).  

• New Look on The USA category:  
‘Ozarks, le sud méconnu du Missouri : carnet de route entre grands espaces, route 66 et bonnes tables’ by 
Vincent Charretier for Masculin.com (Travel South USA and Missouri) 

 
The ceremony took place in Paris on March 12th, 2026.  
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4. 2026 Media Global Week: pre-fam tour and Media Marketplace 
 
BWC recruited 5 top-tier French journalists to participate in the 2026 edition of the Travel South USA Global Media 
Marketplace & fam trips, handled flight reservations and logistics before and during the trip. BWC escorted the journalists 
during the Marketplace in Mobile, Alabama and assisted them with all necessary information and coordination.  
 
YONDER  
Virginie Garcia  
Freelance Journalist 
Travel Webzine with an upscale/luxury focus.  
Monthly audience: 700K 
Yonder's readership is primarily composed of frequent international travelers who are curious, discerning, and 
demanding, seeking high-quality experiences rather than standardized ones. They are an urban, predominantly upper-
middle-class audience, sensitive to aesthetics, upscale or distinctive hospitality, and emerging cultural and culinary 
scenes. Our readers often travel as couples or solo, sometimes with their families, but with a strong expectation: to 
discover a destination through unique places, encounters, and a personal editorial approach, far away from ‘tourist 
clichés’. 
Trip coverage: Tennessee.  
 
ESCAPADE MAGAZINE 
Amandine Liard 
Freelance Journalist 
Print Travel magazine.  
Circulation: 60K. 
Audience: 300K.  
Amandine writes for the readers of Escapade Magazine — a publication that's shaking up travel journalism with a fresh, 
modern, and often unconventional perspective. They are curious and inspired travelers, seeking well-planned city 
breaks, carefully selected addresses, and experiences that make them want to pack their bags. They enjoy being 
inspired and dreaming as much as possible: they want to be guided, from the best restaurants to the best hotels, with 
options ranging from affordable to premium favorites. Mostly urban, between 25 and 49 years old, they are frequent 
travelers — as couples, with friends, families, or solo — who take several trips a year and strive to make the most of 
each gateway without sacrificing authenticity. 
Trip coverage: Louisiana.  
 
ART(S) MAGAZINE 
Françoise Le Bras 
Chief Editor & Journalist 
Print Art magazine.  
Circulation : 60K.  
Audience : 210K.  
Françoise Surcouf Le Bras has been « Art(s) - d'ici et d'ailleurs » magazine’s Chief Editor since June 2025. She 
contributes to numerous publications such as Ouest-France and Challenges (a business magazine) and has published 
around twenty books with various publishing houses (Seuil, Edilarge/Ouest-France, H.C. Editions). Passionate about 
art and history, she has a particular fondness for the Middle Ages, the Victorian era, and maritime epic stories.  
Our readers are primarily art and travel enthusiasts eager to discover a destination through its cultural heritage, but also 
its "intangible" aspects (lifestyle, traditions). They are generally from higher socioeconomic groups. 
Trip coverage: Mississippi.  
 
TOURISTICA / BALLADE & RANDO 
Antoinette Paoli  
Freelance Journalist 
Monthly online worldwide travel about legacy, heritage, arts, culture, discovery, tourism.  
Audience: 50K.  
Antoinette is an author, journalist/photographer. Since leaving Paris for the Basque Country, where she settled 30 years 
ago, a camera and a notebook have always accompanied Antoinette on her hikes and reporting trips, as she meets the 
women and men who embody the spirit of these regions. Passionate about radio and travel, she has produced numerous 
reports from behind the microphone, in Africa, Asia, the Caribbean, and Canada. Whatever the medium, her driving 
force is to be surprised by the diversity of cultures and the creativity of the inhabitants, which she loves to showcase by 
highlighting their talents, with the aim of taking readers off the beaten path.  
Trip coverage: South Carolina.  
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RUN, FIT & FUN / ESPRIT TRAIL 
Cécile Bertin 
Freelance Journalist 
Cécile works for the top two running magazines, Esprit Trail and Jogging International (1.13M viewers combined), in 
which she publishes travel-focused articles. She also has a website, Run Fit & Fun where she publishes more in-depth 
articles to complement her print publications, as well as an active Instagram @cecilebertinrunfitfun account for live 
sharing. The community is sporty and loves to travel. They often already have children but sometimes travel alone so 
they can do sports activities in peace. When you travel to run a marathon and your partner is also running, finding 
childcare during the race is not easy, especially abroad. This is why practical information is very important to put together 
and share out of a trip content. 
Trip coverage: Arkansas.  
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III. Social media activities.  
 
In FY26, Travel South USA reinstated in-market social content creation and amplification on Facebook and 
Instagram dedicated pages, asking BWC to select and highlight relevant content for all GPP partners every month.   
 
From August 2025 through June 2026, BWC published 105 Facebook posts and 104 Instagram posts (the difference 
being the profile picture change featuring the new logo and French flag in September 2025 resulted in an additional 
Facebook post).  
 
Every month, each destination was highlighted once, and Rhythms of the South destinations were highlighted either 
once or twice (in rotation), which resulted in the following number of posts on each platform:  
 
Alabama: 11 posts  
Kentucky: 11 posts 
Louisiana: 11 posts 
Mississippi: 11 posts 
Missouri: 11 posts 
North Carolina: 11 posts 
Rhythms of the South: 15 posts in total:  

• Atlanta: 5 posts  

• Nashville: 5 posts 

• New Orleans: 5 posts  
South Carolina: 11 posts 
Tennessee: 11 posts  
 
Each GPP partner was « first post of the month » once during that period: 
 

 
 
The Facebook and Instagram posts published from August 2025 to June 2026 generated 222,079 Reach and 266,787 
Views. Consistent paid social amplification is crucial to Travel South USA’s visibility, especially among younger 
generations of travelers using social media as their primary source of travel inspiration.    
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Performance highlights include:  
 
Oct. 2025:   Jan. 2026:   Feb. 2026: 
951 Facebook interactions 14,431 Facebook reach 20,378 Instagram reach 
 
 
 
 
 
 
 
 
 
 
 
 
 
Mar. 2026 (Sales mission):  Apr. 2026:   May. 2026: 
421 Instagram interactions 14,662 Instagram views  20,449 Facebook views  
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IV. Consumer Activities.  
 

Le Salon des Voyages Consumer Fair (Clermont-Ferrand) 
 

On February 28th and March 1st, 2026, BWC attended the 2026 edition of Le Salon des Voyages Consumer Fair in 
Clermont-Ferrand, Southeast of France.  
  
Context  
-3rd edition of this new Tourism & Outdoor Consumer Show in France.    
-130 exhibitors.   
-Format: 2 full days (Saturday and Sunday), 10:00am to 7:00pm.     

 
Objectives  
-Bring awareness and optimal visibility to the Travel South USA destinations.   
-Inform the consumers about the destination highlights, accessibility, outdoor activity suggestions, suggested travel 
windows for each destination and hiking trails the Travel South USA states have to offer.   
-Opportunity for the visitors to explore tourism gems and a rich getaway offers through presentations, informative booths, 
conferences, and workshops.  
-Reassure consumers about traveling and safety policies despite the geopolitical context.  

 
Tactics 
-Website, press and social media: Travel South USA (all nice destinations) was featured on the show’s Website before 
and during the show with branded banners.  
-Designed walls and counter: B World Communication was present on a shared booth with imagery created specifically 
for the occasion, highlighting the diversity of outdoor experiences the South can offer.   

 
Brochures and maps 
-80 copies of the Visit the USA Travel South French Guide plus note maps were shipped and distributed to visitors.  

 
Feedback  
The Travel South USA booth welcomed over 100 visitors with concrete travel appetence or real trip projects to The 
South. These very qualified visitors were proof that the TSUSA destinations are still very appealing to French travelers 
willing to extend their knowledge of the United States or nourish some dreams.   
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V. Conclusion, Market trends & Strategic upcoming 
actions. 

 
Over the past year, BWC has continuously engaged with French trade and media to monitor interest, increase 
awareness, support product development and enhance visibility, noticing a strong trend for immersive experiences, 
French-speaking services, event-related trip projects and sustainable travel initiatives. BWC also seized every 
opportunity to further highlight the TSUSA destinations by making out of scope suggestions including additional 
trade and media fam trips and marketing partnerships.   

 

• France remains USA’s world #9 and Europe’s #3 inbound market for travel with 1,589,676 visitors in 2025. 
 

• French travelers are increasingly interested in visiting destinations offering authentic, meaningful 
experiences, and Travel South USA is uniquely positioned to meet these expectations through its music, 
gastronomy, history, festivals and vibrant culture. 

 

• 130 tour operators, retail networks and online platforms sell the TSUSA destinations in France, with over 
1,150 products available.   

 

• The USA remains one of French visitors’ top long-haul destination choices and over 70% of French visitors 
to the USA are repeaters.  

 
For FY27, France's strategy remains funded through a shared services model for trade, managed-media and social 
media outreach to strengthen Travel South USA’s position as a stand-alone and high-value destination for first-
time and repeating French visitors.  
 
Travel Trade: keep nourishing trade industry partners with reassurance messaging and long-lasting business 
perspectives by increasing ground level expertise and encouraging conversion-focused approaches. 
 
PR & Media: maintain and strengthen TSUSA destinations’ visibility through targeted earned media efforts and 
outreach.  
 
Social media & Influence: amplify TSUSA’s visibility through monthly content creation with compelling visual 
storytelling and engaging themed content to support reach, engagement and community growth.   
 
Looking ahead, the French outbound market is expected to remain resilient, with travelers increasingly prioritizing 
quality experiences over quantity and seeking destinations that offer strong emotional experiences. Maintaining 
Travel South USA’s visibility is therefore essential in an increasingly competitive environment, where many U.S. 
destinations are significantly increasing their marketing investments to capture international market share. 
Consistent in-market representation ensures Travel South USA remains top of mind among consumers, the media 
and the travel trade throughout the travel planning cycle. 
 
FY26 & FY27 overlapping and ongoing action: 2026 Travel South USA Showcase in Nashville, Tennessee 
(November 30 - December 3, 2026). 
 
BWC completed the recruitment of 9 pre-qualified and long-time specialist tour operators looking for strategic 
product development and key partnerships:   

• Amerigo    

• Angèle France  

• Blanc Indigo  

• Cali’fun  

• Cercle des Voyages 

• Les Ateliers du Voyage  

• Les Grandes Évasions 

• Marco Vasco  

• Partir aux États-Unis 
 
 

******************* 
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